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ADVERTISERS,  AVAILABILITIES . . .  plus  EDITORIAL  COLOR,  OTHER  FEATURES 


Our  man  in 
India  watches 
these 
mountains 


Last  October  Red  Chinese  invaders  swept  across  the  Himalayas  and  threat¬ 
ened  India’s  vulnerable  valleys.  They  may  do  it  again.  That’s  why  we’ve  sta¬ 
tioned  a  man  to  watch  these  mountains.  His  name:  Paul  Hurmuses.  His  job: 
to  report  what  happens  next  in  the  China-1  ndia  conflict.  To  record,  on-the- 
spot,  the  stirrings  of  a  newly  awakened  India.  The  Daily  News  Foreign 
Service  has  correspondents  like  Paul  Hurmuses  covering  trouble  spots  all 
over  the  world.  Ready  to  give  readers  more  background,  more  meaning, 
clearer  interpretation  when  big  news  stories  break.  This  may  explain  why 
CDN  dispatches  are  carried  by  74  leading  newspapers,  with  more  than  25 
million  readers. 


CHICAGO  DAILY  NEWS 
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PAPER  MILLS,  PRIKmS  and 
PUBLISHERS  of  HEWSPAPERS  •  PERIODICALS  •  CATALOGS 


Automatic  paper  handling  equipments  designed  to 
accommodate  rolls  from  28"  to  55"  in  diameter,  20"  to 
150"  in  width,  weighing  up  to  15,000  lbs.  per  roll. 
Plants  from  coast-to-coast  use  these  equipments  to 


handle  a  wide  range  of  paper  rolls,  in  single  or  tandem 
unwind  stands.  Flying  splices  at  running  speeds  of  the 
press,  uniform  tension  control  at  all  web  speeds  pro¬ 
vide  ideal  facilities  that  speed  up  production. 
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Elactrictl  or  mechinical  typo 

Non-electric  type  — incoming 

Equipped  with  electric 

Three  models— employin g  H 

of  roll  accelerating  device. 

roll  speed  controlled  by 

type  paper  roll  accelerat¬ 

core  brake  and/or  running  H 
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Corrugated  drive  belts  on 

mechanical  drive  from  press 

ing  device  by  applying 

Belt  tension.  Electrotab  H 

roll  surface  bring  new  roll 
up  to  web  speed. 

drive  shaft. 

force  through  roll  core. 

Autopaster,  similar  in  types  H 

to  our  larger  models.  H 

Send  for  illustrated  brochure  describing  WOOD  REELS,  TENSIONS  and  AUTOPASTERS 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  -  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


First  i4jfc//i— Puck-The  Comic  Weekly 
Announces  the  Regional  Zoning 
of  its  National  Edition 
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GEOGRAPHIC 

REGIONS 

Now  Available  for 
Selective  Market  Concentration! 

% 

\  Multi-Product  Sponsorship! 

\  New  Product  Testing! 


1.  MIDDLE  ATLANTIC  &  NEW  ENGLAND 

Albany  Times-Union 
Baltimore  American 
Boston  Advertiser 
Buffalo  News 
Harrisburg  Patriot-News 
Long  Island  Press 
Newark  Star-Ledger 
New  Haven  Register 
New  York  Journal-American 
New  York  Mirror 
Philadelphia  Bulletin 
Syracuse  Herald-American 
Washington  Post 


2.  PACIFIC 

Los  Angeles  Herald-Examiner 
Portland  Oregonian 
San  Francisco  Examiner 
Seattle  Post-Intelligencer 


3.  SDUTHERN 

Birmingham  News 
Charlotte  Observer 
Miami  Herald 
Orlando  Sentinel 
St.  Petersburg  Times 


ALL  AT  BIG  SAVINGS 

(/  THRU  GROUP  DISCOUNTS 
.AND  THE  MORE  REGIONS 
YOU  USE  THE  GREATER 
THE  DISCOUNTS... 

^  STARTING  WITH  THE 
FIRST  insertion/ 


4.  MIDWESTERN 


Akron  Beacon  Journal 
Canton  Repository 
Chicago’s  American 
Detroit  Free  Press 
St.  Louis  Globe-Democrat 
Youngstown  Vindicator 


5.  SOUTHWESTERN 

Dallas  Times  Herald 
Fort  Worth  Star-Telegram 
Houston  Post 
San  Antonio  Light 


ASK  YOUR  PUCK  REPRESENTATIVE  FOR  PARTICULARS 


^)^-The  Comic  Weekly 

NATIONAL  IN  SCOPE -LOCAL  IN  IMPACT 
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Automotive  Gauge 
to  a  Market 

Automotive  men  don’t  buy  space  on  guess¬ 
work.  They're  tough  to  sell  because  they 
know  what  the  want. 

In  1961  they  placed  1,655,210  lines  of  ad¬ 
vertising  in  the  Tampa  Tribune  —  in  62 
1,645,235  lines  or  a  loss  of  9,975  ilnes. 

In  1961  they  placed  1,370,675  lines  of 
advertising  in  The  St.  Petersburg  Times  — 
in  '62  1,526,310  lines  for  a 


GAIN 

of 

155,635 

lines 


They  moved  their  advertising  to  the  Market 
where  the  dollars  are!  More  and  more  Na¬ 
tional  Advertisers  are  doing  the  same  thing. 

All  figorei  from  Media  Records. 


uJimpB 

HORIDA'S  KST  NEWSPAPER _ ^ 

and 

Evening  Independent 


Represented  by  Story,  Brooks  &  Finley 


MARCH 


31-April  1-2 — Business  News  Writers  Seminar,  Golden  Triangle  He 
Norfolk,  Va. 


APRIL 


.1 


-I 


1-12 — American  Press  Institute,  Investigative  Reporters  seminar,  Columbia 
University,  New  York. 

4- 5 — New  Jersey  Press  Association  Circulation  Conference,  Nassau  Ini 

Princeton. 

5- 6 — Pennsylvania  Society  of  Newspaper  Editors  Workshop  on  State  Gi 

ernment,  Penn  Harris  Hotel,  Harrisburg. 

5-6— Nevada  State  Press  Association,  Reno. 

5-10 — Science  Writers'  Seminar,  American  Cancer  Society,  LaJolla,  CalHJl 

7- l(^Pan  American  Press  Seminar.  International  House,  New  Orleans,  Lia 

8- 10 — Second  Pan  American  Press  Seminar,  International  House,  Nae 

Orleans,  La. 

15-17-22— Columbia  University  Graduate  School  of  Journalism,  50th  an¬ 
niversary  Convocation.  New  York. 

18-20 — American  Society  of  Newspaper  Editors.  Statler  Hilton,  Washingt 
ton,  D.  C. 

18- 20 — Nebraska  Press  Association,  Lincoln  Hotel,  Lincoln. 

19- 20 — Associated  Court  and  Commercial  Newspapers.  Drake  Hoi 
Chicago. 

19-20 — Sigma  Delta  Chi  Region  2,  Washington,  D.  C. 

21-24— Pacific  Northwest  Classified  Conference,  Olympia,  Washington. 

21- 25— National  Cartoonists  Society,  Astor  Hotel,  New  York  City. 

22 —  Associated  Press,  Waldorf-Astoria  Hotel,  New  York. 

22-26 — American  Newspaper  Publishers  Association  convention.  Wald< 

Astoria,  New  York. 

25-27 — National  Association  of  Newspaper  Purchasing  Executives  Con' 
ence,  Knickerbocker  Hotel,  Milwaukee,  Wis. 

25- 27 — American  Association  of  Advertising  Agencies,  The  Greenbrier,. 
White  Sulphur  Springs,  West  Virginia. 

26- 27 — Colorado  Newspaper  Conference,  School  of  Journalism,  University 
of  Colorado,  Boulder. 

26- 27 — Sigma  Delta  Chi  Region  7,  Des  Moines,  la. 

27—  Sigma  Delta  Chi  Region  4,  Pittsburgh,  Pa. 

27 — Sigma  Delta  Chi  Region  10,  Eugene,  Oregon. 

27- 28 — AP  Louisiana-Mississippi,  Robert  E.  Lee  Motel,  Jackson,  Miss. 

28- 3(V— Ohio  Circulation  Managers  Association,  The  Sheraton  Hotel,  AkroA 

28-30 — Interstate  Circulation  Managers  Association,  International  Inn,  Wash¬ 
ington.  D.C. 

28- May  4 — Journalism  Week,  54th,  University  of  Missouri  School  of 
Journalism,  Columbia. 

29- May  10 — American  Press  Institute,  The  Sunday  Newspaper  seminar, 
Columbia  University,  New  York. 

30 -  The  Canadian  Press  annual  meeting.  Royal  York  Hotel.  Toronto. 


MAY 


1- 3 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hot 

Toronto. 

2- 4 — Pacific  Northwest  Newspaper  Advertising  Executives  Associati( 

56th  semi-annual,  Bayshore  Inn,  Vancouver,  B.  C. 

2- 4— Newspaper  Personnel  Relations  Association  15th  Conference,  Pitts- 1 

burgh  Hilton,  Pittsburgh,  Pa. 

3- 4— Iowa  AP  Telegraph  Editors  Association,  Des  Moines. 

3- 5 — New  Jersey  Press  Associaion  Advertising  Conference,  Ritz  CarltoeJ 

Hotel,  Atlantic  City. 

4—  Minnesota  AP  newspaper  organization,  St.  Paul. 

4- 5 — North  Carolina  AP  News  Council.  Holiday  Inn  motel,  Durham,  N.  C. 

5- 7 — Southern  Newspaper  Publishers  Association.  Mechanical  Confereno*^ 

(Eastern  and  Western  Divisions).  Jung  Hotel,  New  Orleans. 

5-8— National  Newspaper  Promotion  Association.  Rice  Hotel,  Housto^^ 
Texas. 

5-8 — New  York  State  Circulation  Managers  Association,  Manager  Hotel,  I 
Rochester,  N.Y. 

8- 1 1— Accredited  Home  Newspapers  of  America,  Inc.  Water  Tower  lntv| 

Chicago. 

9- 11 — Association  of  American  Editorial  Cartoonists.  International  Iniyli 

Washington,  D.C.  'H 

9- 11 — University  of  Wisconsin  Journalism  Institutes,  Wisconsin  Center* 

Madison.  ■ 

10- 12— Sigma  Delta  Chi  Region  8  and  Texas  Association  convention,  StatJefjS 

Hilton  Hotel,  Dallas  H 
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In  1962,  The  Times  topped  all  U.S.  newspapers  in  general  food  advertising. 


LOS  ANGELES  TIMES 

Represented  by  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc. 


In  the  Los  Angeles 
market,  general  food 
advertisers  place  nearly 
two-thirds  of  their 
metropolitan  newspaper 


★  ★ 
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lihe  lady  is  with  you  all  the  way.  She  gets  your 
message.  What  a  catch  she  is — with  the  money,  the  time  and 
the  ideas,  to  get  what  she  wants.  Her  ideas,  her  wants,  she 

gets  through  The  Daily  Enquirer _ the  Cincinnati  newspaper 

she  prefers  because  it  treats  her  best  —  with  stand-out 
Women’s  News  and  Features.  *  That’s  why  Cincinnati 
women’s  clothing  stores  placed  91%  of  their  daily  adver¬ 
tising  linage  in  The  Enquirer.  That’s  why  The  Enquirer  is 
nationally  recognized  as  a  newspaper  exception  reaching  the 
greatest  number  of  households  most  likely  to  buy,  the  least 
number  of  households  least  Ukely  to  buy.  If  it’s  empathy 
you  want,  with  the  Cincinnati  families  best  able  to  buy, 
remember — 

ftlnsIbnglN  nnD  scpMdl  (CnmKDnmiiiiifflftn  ns  spfilW  ENojuinnrcr 


‘Preferred  2H  to  1  for  Women’s  News  and  Features — by 
readers  of  both  Cincinnati  newspapers: 

(Source:  1962-63  Top  Ten  Brands  Consumer  Inventory) 

Preferred  10  to  1  by  Women’s  Clothing  Store  Advertisers 
(Source:  Media  Records) 

Daily  Enquirer  1962  Linage  Post  Times-Star  1962  Linage 

1,102,587  105,655 

Represented  by  Moloney,  Regan  &  Schmitt,  Inc. 


BALLADE  OF  AIN  INTERIM  NEWSPAPER 

Ky  Millon  Itrueker 

(This  was  read  Marrli  21  at  u  dinner  at  the  Overseas  Press  ('.tub 
liunoring  the  New  York  interim  newspapers,  and  particularly  ihe 
/Veie  Y^trk  Standartl.  The  writer,  for  .32  years  a  member  of  the 
slaiT  of  the  /Vete  York  Times,  worked  on  the  Standard  from  iti 
ine<‘ption  and  his  six-pag(>  history  of  the  venture  appeared  in  iu 
final  issue  on  March  24.) 

When  (a>nKr<‘ss  met,  wh<‘n  autos  crashed. 

When  art  was  lilehed  in  gilded  frames 
hen  young  delinqucmts  slugged  or  hashed^— 

When  racetrack  favorite  went  lame 
Or  runs  were  scored  in  training  gaim^^ 

When  aught  in  Paraguay  Iwfell— 

W'lu'n  scientist  won  lasting  fame— 

The  Stamlard  had  a  tale  to  tell. 

IR'hen  Kings  convened,  when  forct's  «'lashed. 

When  men  went  wild,  or  beasts  went  lani«'^ 

Vi  llen  fists  were  clenched,  or  teeth  w«‘re  gnashed^ 

When  ’Heiress,  baring  secret  shame 
Demands  hc'  give  ht‘r  child  a  naim*' — 

Or  ‘Fellow-flic'rs  wave  farewell 
As  hero-lighter  falls  in  flame’— 

The  Standard  had  a  tale  to  tell. 

When,  in  the  strike,  all  hopi's  were  dashed^ 

When  honored  jurists  placed  tlie  hlaim*— 

When  unemployment  che«"ks  were  cashcfl — 

When  Mayor  Wagner  told  his  aim 
And  earned,  for  patience,  wide  acclaim 
Yet  could  not  loll  the  shutdown's  knell 

While  deadlim^  went  and  deadlines  came— 

The  Standard  had  a  tale  to  tell. 

UEnvoi 

When  every  handout  seemed  tlu‘  same 
Hut  infant  spring  cast  vernal  spell 

And  there  was  news  of  doll  or  dame— 

The  Standard  hud  a  tale  to  tell! 

★  ★  ★ 

Bktty  Donovan  writes  a  daily  “Your  Serviceman”  column 
for  the  Cincinnati  Post  aiul  Times-Star  and  is  editor  of 
the  weekly  Post-Marked  Youth  section  and  has  64  high  school 
reporters  and  six  collegians  on  her  “staff.”  An  office  romance 
culminated  in  their  own  big  story  in  19.50  when  Betty  Donovan 
married  Charles  Rentrop.  City  Hall  reporter  and  a  staff  member 
since  l'-K)7.  Betty,  who  has  been  on  the  paper  since  1944,  keeps 
Charlie  young  and  gay,  he  says.  As  president  of  the  Ohio 
Newspaper  Women’s  Association,  Betty  Donovan  recently  wrote 
about  newspaper  women:  “They  are  witty,  and  pretty,  and 
sometimes  bitchy,  these  gals.  They  work  twice  as  hard  as  a 
man  on  the  same  heat.  At  their  best — like  Inez  Robb,  or  Ruth 
Neely,  or  Marguerite  Higgins,  or  Aggie  Underwood- — they  be¬ 
come  legends  in  their  own  time.  At  their  worst,  poor  souls, 
they  get  fired,  or  are  forced  to  quit,  or  become  radio  and  tv 
personalities — no  overt  offense  intended.  And  sometimes,  pre¬ 
ferring  more  money  to  more  glory,  they  become  press  agents. 
In  other  words,  according  to  one  West  Coast  editor,  they  are 
indispensable.” 

— Like  father,  like  daughter:  Miss  Judy  Bell  is  editor  of 
Western  Herald  at  Western  Michigan  University,  Kalamazoo. 
Her  father.  Jack  K.  Bell,  is  news  editor  of  the  Kalamazoo 
Gazette,  .  .  .  Heady  head  in  the  Tulsa  World:  “Is  Bourbon  On 
The  Rocks?”  .  .  .  Tlie  San  Francisco  Examiner,  in  a  promotional 
campaign  publicizing  the  imminent  arrival  of  a  new  columnist, 
requested:  “Where  is  Bill  Hall?  Will  he  please  call  the  Examiner?” 
So  many  Bill  Halls  called  that  an  all-Hall  party  was  held  in  a  hall 
for  them  to  meet  new  columnist  Bill  Hall.  That’s  hall!  .  .  • 
Sports  Editor  David  DeLong,  Allentoun  (Pa.)  Evening  Chronicle, 
calls  his  column  “DeLong  and  sliort  of  it.” 
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Throughout  the  day  while  dreams  are  bright  with  reality, 
and  on  into  a  mystical  night  of  sequined  sky,  parades  surge  and 
slither  to  drum-and-brass  cadenced  rhythms  on  their  tour  of  the 
Kingdom  of  Fantasy.  You  should  never  have  missed  it!  You’d 
have  been  so  welcomed. 


Orleanians  are  quickened  by  color,  in  all  its  hues  and  tints, 
and  impact.  When  you’re  here  you  see  their  response  is  some- 


It’s  Mardi  Gras  in  New  Orleans  as  fragmented  spectrums  by  the 
multi-thousands  flow,  ebb  and  eddy  along  Canal  Street  and  all 
the  others. 


thing  more  than  tremendous.  Now,  even  though  this  year’s  ROP  COLOR 

Mardi  Gras  has  passed,  you  can  still  know  a  heightened  gaiety 


of  mood  that  comes  with  a  colorful  advertising  success.  Schedule  IS  YEAR-ROUND  KING 


your  message  soon  in  New  Orleans,  in  color,  in  newspapers,  where 

ROP  color  is  bounty  bestowing  King.  NEW  ORLEANS 


MORNING  AND  SUNDAY 

EVENING 

Mtw  Orleans  STATES-ITEM 

LAFAYETTE  SQUARE,  NEW  ORLEANS  40  Represented  Nationally  by  Jann  &  Kelley,  Inc. 


editorial 


Progress  in  Color 

STArisrK:s  on  color  advertising  in  newspapers  which  apjiear  in  this 
7th  Annual  Spring  Color  Edition  of  Editor  &  Piiblishkr  reveal 
a  continued  growth  in  this  ty|)e  of  advertising  by  both  local  and  na¬ 
tional  advertisers  but  a  rate  of  growth  considerably  below  that  of 
former  years.  According  to  Media  Reconls  measurements,  color  linage 
in  1962  increased  .4%  while  total  linage,  including  color,  increased 
by  .8%.  An  increase  of  more  than  three  quarters  of  a  million  lines  in 
color  in  those  pajjers  measured  by  Metlia  Records  is  not  to  be  sneezed 
at. 

Still  more  significant  is  the  total  color  linage  of  non-Media  Records 
pajx?rs  rejxmted  directly  to  E&I*  by  publishers.  This  figure  for  1962 
is  in  excess  of  189  million  lines  and  covers  newspapers  that  are,  gener¬ 
ally  s|K*aking,  smaller  in  size  than  those  covered  by  Media  Records. 
For  1961  the  non-Media  Records  papers  reported  more  than  164 
million  lines  of  color.  Figures  for  the  two  years  cannot  be  compared 
exactly  because  the  list  of  papers  re|x}rting  to  E&P  is  not  identical  in 
each  year.  However,  the  list  is  similar  enough  to  draw  an  inference  of 
growth. 

Whereas  the  number  of  newspajiers  offering  color  to  advertisers 
has  grown  to  1,139  (one  color  and  black)  this  represents  84.6%  of 
total  daily  netvspaper  circulation.  Newspapers  'have  by  no  means 
approached  the  |X)int  of  saturation  in  color  advertising.  An  analysis  of 
Media  Records  figures  shows  that  only  6.88%  of  total  ad  volume  is  in 
color.  Local  ad  color  linage  outnumbers  national  by  4  to  1.  This  figure 
varies  naturally  from  paper  to  paper  but  as  newspaper  press  equip¬ 
ment  is  mtxlernized  and  expanded  there  is  a  vast  potential  for  con¬ 
tinued  growth. 

This  growth  will  materialize,  we  jiretlict,  because  more  and  more 
readership  studies  prove  that  the  already-known  pulling  power  of 
black  and  white  newspaper  advertising  is  increased  many  fold  by  the 
use  of  color. 

On  Amending  the  Constitution 

IN  questioning  the  general  manager  of  the  American  Newspaper  Pulx 
lishers  .Association  after  his  statement  Ijefore  the  Celler  Committee, 
George  Meader,  Republican  of  Michigan,  saiil:  “You  seem  to  at  least 
suggest  that  you  think  that  these  matters  are  to  be  left  to  the  courts 
and  it  is  the  Constitutional  privilege  of  the  press  that  we  have  no  right 
to  inquire.  You  realize  that  this  Committee  has  jurisdiction  over 
amendments  to  the  Constitution?”  (Emphasis  supplied.) 

Stanford  Smith  never  suggestetl  that  the  committee  does  not  have 
the  right  to  inquire  into  business  conditions  in  the  newspaper  business. 

But  it  must  be  remembered  the  only  part  of  the  Constitution  that 
applies  to  the  press  is  in  the  First  .Amendment  which  guarantees  a  free 
press.  It  has  nothing  to  do  with  economics,  mergers  or  the  anti-trust 
laws. 

We  shudder  to  think  it  has  Ijeen  in  the  mind  of  any  member  of 
Congressman  Celler’s  committee  that  its  “jurisdiction  over  amend¬ 
ments  to  the  Constitution’’  should  in  any  way  lx?  related  to  this  inquiry 
into  business  conditions  in  the  newspaper  business. 
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A  flood  man  shetcetli  favour,  anj 
lendeth:  he  icill  fiuide  his  affairs  with 
discretion.— Psalm  CXI! ;  5. 
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NOMENCIATURE 

What  percentage  of  general  newspaper 
readers  know  off-hand  the  weight  of  a 
metric  ton  or  how  come  the  guy  was 
knocked  off  by  coronary  occlusion?  Unless 
one  belongs  to  the  militia,  R.O.T.C.  might 
he  a  hit  vague.  Now  that  humble  reporters 
have  been  upped  on  the  nomenclative  totem 
pole  to  newsmen  or  even  journalists,  the 
public  prints  may  have  become  more 
scholarly  and,  as  is  always  the  case,  further 
above  the  ken  of  yokel  majority.  At  a  time 
when  the  press  is  in  a  death  struggle  for 
the  advertisers’  bucks,  is  this  smart? 

Common  denominators  of  all  measures 
would  be  a  step  in  the  right  direction.  Let 
Troy  weight,  long  tons  be  reduced  to  avoir¬ 
dupois.  In  a  piece  on  the  Far  East  the 
writer  counts  oil  production  in  tons — on 
the  financial  page,  statistics  are  given  in 
barrels.  Speed  on  land  is  calculated  in 
miles;  in  knots  on  water  and  in  air. 

Aside  from  P.M.  A.M.  and  FBI  the 
alphabetical  cesspool  is  no  savvy  to  the 
run-o’-mine  reader. 

Maybe  the  scheme  is  not  practical;  the 
Union  Goons  might  require  extra  compen¬ 
sation  for  translating  hectacre  into  the 
1/ 640th  of  a  square  mile  usually  called  an 
“acre.” 

Ned  Alvord 

Los  Angeles. 


BLOODY  YANK!' 

Mauldin,  Chicago  Sun-Times. 


COLORING  GAME 

Reidford,  Toronto  Globa  and  Mail. 


Short  Takes 

Headlines: 

Youth  Drowns 
On  Grapevine 

— Dallas  (Tex.)  Times-Herald. 

• 

Julie  Expects 
Twins,  May  Lose 
College  Date 
— Denver  (Colo.)  Post 

• 

Missionaries 
Rescued  by 
Sinking  Ship 

— Duluth  (Minn.)  News-Tribune 

m 

Genesis  Row 
Causes  2nd 
Prof’s  Exodus 

— Wichita  (Kas.)  Eagle  and  Beacon 

• 

Local  School  Girls  Are 
Invited  Into  Camp  Fire 
— Johnson  County  (Ind.)  News 
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To  Dana  Adams  Schmidt  of  The  New  York  Times 
the  George  Poik  Memoriai  Award  for 
Outstanding  Foreign  Reporting  in  1962 


Dana  Adams  Schmidt  gets  the  Dana  in  his 
name  from  a  distinguished  forebear  in 
journalism,  the  fabulous  Charles  A.  Dana 
of  the  New  York  Sun  of  an  earlier  era.  In 
the  19  years  he  has  been  a  correspondent 
for  The  New  York  Times  he  has  added  his 
own  distinction  to  the  name.  He  has  dug  up 
the  news  and  reported  it  from  such  places 
as  Israel,  Germany,  Turkey,  Bulgaria, 
Egypt,  Czechoslovakia,  Austria,  France, 
England,  and  Washington.  His  current 
base  is  Beirut,  Lebanon. 

Last  summer  he  disappeared  from  there  for 
six  weeks.  He  had  spent  the  time  in  hazard¬ 
ous,  arduous,  often  dangerous  travel  to 
reach  and  talk  with  the  leaders  of  the  Kur¬ 
dish  revolt  in  Iraq.  His  series  of  stories  on 
this,  which  now  wins  the  George  Polk  Me¬ 
morial  Award,  is  in  the  classic  tradition  of 
great  reporting,  filled  with  fascinating  de¬ 
tail  that  brings  to  life  and  understanding  a 
strange  and  little  known  people. 

It  is  one  more  example  of  the  kind  of  un¬ 
usual  reporting-in-depth  readers  of  The 
New  York  Times  News  Service  expect  and 
get.  It  is  one  more  reason  why  your  readers 
will  appreciate  The  New  York  Times  News 
Service  in  your  newspaper.  For  informa¬ 
tion,  write  Rob  Roy  Buckingham,  Editor/ 
Manager,  The  New  York  Times  News 
Service,  229  West  43  Street,  New  York  36, 
N.Y. 
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ROP  Color  Gains  Mark 
Continued  Growth  in  ’62 


84.6%  of  59,848,688  Daily 
Circulation  Handles  Color 

By  Robert  B.  McIntyre 


What  kind  of  a  year  was  1962 
for  run-of -paper  (ROP)  news¬ 
paper  color  advertising?  This 
Seventh  Annual  Spring  Color 
Edition  of  EDITOR  &  Publisher 
shows  it  was  a  year  in  which: 

•  Total  color  linage  for  all 
newspapers  measured  by  Me¬ 
dia  Records,  Inc.,  hit  192,409,- 
085  lines,  up  782,616  lines,  or 
.4%  over  1961  color  linage. 

•  Total  color  linage  for  all 
non-Media  Records  papers  in 
the  U.  S.  and  Canada  report¬ 
ing  directly  to  E&P  checked 
out  at  148,610,594  lines,  which 
breaks  down  to  118,095,252 
lines  of  local  color  ads  and 
30,515,342  lines  of  national 
color  ads  in  U.  S.  dailies,  plus 
9,452,666  local  and  14,276,395 


QQ  T)aj1v  ured  by  Media  Records  in  1962 

showed  the  Miami  (Fla.)  Her- 
from  third  place  in 
1961  to  top  spot  in  1962  with 
2,858,638  lines.  The  Los  Angeles 
(Calif.)  Times  dropped  to  third 
position  with  2,610,942  lines, 
colors  in  page  units  increased  The  Milwaukee  (Wis.)  Journal, 
from  44  to  46.  The  total  for  No.  2  paper  in  1961,  repeated 
Canadian  papers  accepting  in  that  spot  for  1962  with  2,- 
1,000-line  units  for  one  and  636,872  lines, 
three  colors  in  1962  remained  The  Nashville  (Tenn.)  Ten- 
at  90  vs.  90  and  from  43  nessean.  No.  4  in  1961,  remained 
to  45  respectively.  The  num-  in  that  slot  last  year  with  2,- 
ber  of  papers  accepting  1,-  585,325  lines. 


able  to  advertisers  with  color. 

Top  25  Papers 


Furniture  Store  Tops 


national  lines  of  color  for  Ca-  of  the  first  25  newspapers  meas-  headed  the  list  of  important  re- 
nadian  newspapers.  Combin¬ 
ing  the  Media  Records  total 
of  192,409,085  color  lines  with 

COLOR  V*.  BLACK  A  WHITE 

ported  directly  to  E&P  pro-  _ 

duces  the  grand  total  of  364,-  ADVERTISING  INDEX,  1951*1962 

748,740  lines  of  ROP  news-  400 

paper  color.  However,  the  ^  Msdlm  K—mrda  Mewapapers 

E&P  figure  for  1962  cannot  black  a 

be  compared  fairly  with  previ-  COLOR  WHITE 

ous  years  in  that  the  number 

,  A  T-uLT,  100.0  100.0 

of  papers  reporting  to  E&P  350  1952  105.2  103.4  ^ 

varies  each  year.  19S3  129.8  108.3 

•  The  number  of  U.  S.  110.0  g 

newspapers  accepting  full-  ,95^  J335  {jJ'J  K 

page  units  for  one,  two  and  1957  244.3  122!8  K  ^ 

three  colors  increased  from  300  1958  261.9  121.1  K  q 

!•?!»■  »»  !S:S  #  j* 

1,139,  716  and  621  respective-  19^1  409.3  126.6  K  O 

ly.  TTie  figures,  prepared  by  1962  411.0  127.7  0 

the  Bureau  of  Advertising,  dndax  Numbers)  ^ 

ANPA,  also  show  that  the  250 

number  of  newspapers  accept-  ^ 

ing  1,000-line  units  for  one, 
two  and  three  colors  last  year 

jumped  from  1,076  to  1,124,  *  y 

from  591  to  631,  and  from  460 

to  603  respectively.  The  num- 

ber  of  Canadian  papers  ac- 

cepting  full-page  units  for 

one,  two  and  three  colors  jjg 

showed  a  gain  of  one  paper 

in  the  one-  and  two-color  *  ^Hirm 

groups,  raising  the  total  from  * 

91  and  67  in  1961  to  92  and 

68  in  1962.  The  number  of  Ca-  ®e«inn»iM  i**3  i4itor « f«6Mm 

nadian  papers  offering  three  1951  1952  1953  1954  1955  1956  1957  1958  1959  1960  1961  1962 
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ROP 

BLACK  8 

COLOR 

WHITE 

1951 

100.0 

100.0 

1952 

105.2 

103.4 

1953 

129.8 

108.3 

1954 

148.7 

110.0 

1955 

192.6 

118.8 

1956 

233.5 

124.5 

1957 

244.3 

122.8 

1958 

261.9 

121.1 

1959 

327.3 

128.6 

1960 

379.2 

131.0 

1961 

409.3 

126.6 

1962 

411.0 

127.7 

lindux  Numbers) 

TOTAI.  ROP  COLOR 
UNAGE 

(For  all  papers  as  measured  by 
Media  Records,  Inc.) 

Year  Linage 

1951  .  46.817,024 

1952  49,257,765 

1953  60,781.949 

1954  69,602,906 

1955  90.171.262 

1956  I09.3I8.I7I 

1957  114,362,040 

1958  122.621,232 

1959  153,215,463 

1960  177,548,837 

1961  191,626,468 

1962  .  192.409.085 

These  figures,  which  are  ex¬ 
clusive  of  linage  carried  in  five 
newspapers  not  measured  by 
Media  Records,  show  1962  color 
linage  gained  782,617  lines  over 

1961  for  a  gain  of  .4%. 

tail  advertisers  using  ROP  color 
in  the  10  cities  running  the  larg¬ 
est  volume  of  retail  color  dur¬ 
ing  1962,  as  measured  by  Media 
Records.  Second  in  this  rating 
is  Albertson’s  Salt  Lake  City 
grocery  chain,  which  checked 
out  with  542,000  lines  of  color. 
King  Soopers,  Denver,  Colo., 
No.  1  on  the  list  in  1961  with 
606,936  lines,  moved  down  to 
No,  3  spot  in  1962  with  606,936 
lines  of  color. 

Winston  cigarets,  which  has 
held  the  top  spot  on  the  Media 
Records  list  of  important  gen¬ 
eral  and  automotive  advertisers 
using  ROP  color  since  1960,  re¬ 
mained  in  No.  1  position  in 

1962  with  2,905,351  lines.  Sec¬ 
ond  on  this  list  was  Rambler 
cars  with  1,588,065,  followed  by 
American  Oil  Co.  which  used  1,- 
443,558  lines  of  color  in  1962. 

Cenl.  .\uto  Linage 

Media  Records’  summary  of 
General  and  Automotive  ROP 
color  linage  shows  that  General 
totaled  54,550,250  lines,  down 
13.4%  from  1961.  Automotive 
{Continued  on  page  28) 

TABLES  AND  CHARTS  on  ROP 
Color  in  this  issue  includes: 

Color  vs.  Black-and-white  ....  7 

Cost  and  Circulation  . 18-19 

Color  Total  Advertising  of  First 

25  Newspapers  .  19 

Important  Advertisers  .  116 

Rates  and  Data  .  47 

Five  Leading  Retail  Color  Adver¬ 
tisers  in  Top  Five  Newspapers 

in  Retail  Color  .  26 

Color  Advertising  of  Top  Ten 
Newspapers  Showing  Percent¬ 
age  Relationship  of  Color  Ad¬ 
vertising  by  ClassiRcation  To 
All  Advertising  Carried  by 

Each  Paper  .  26 

Color  Linage  by  Papers  .  94 


OOO-line  units  for  two  colors  Fifth  position  among  the  top 
remained  unchanged  at  67.  25  newspapers  was  wrested 

•  ROP  color  circulation  from  the  Denver  (Colo.)  Post 
available  in  the  U.  S.,  also  by  the  Ft.  Worth  ( 'Texas)  Star- 
measured  by  the  Bureau,  reg-  Telegram  which  tallied  2,357,- 
istered  an  increase  of  129,-  145  lines  of  color  in  1962.  The 
141.  Thus,  out  of  59,848,688  Post,  with  2,051,875  lines, 
daily  circulation  in  1962,  50,-  dropped  to  ninth  position  on  the 
626,416,  or  84,6%,  was  avail-  list. 


Southeast  Furniture,  Salt 
Total  ROP  color  advertising  Lake  City,  with  638,357  lines. 


(DCtiiyHilN  19*3  A  f«WWMr 
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Engravers’  Rebellious  Veto 
Throws  Acid  on  N.Y.  Papers 


Hopes  for  Settlement  of  Strike 
Are  Dashed  for  the  Seventh  Time 


The  seventh  false  hope  of 
ending  New  York’s  newspai)er 
strike  fell  heaviest  on  Wednes¬ 
day  night — the  109th  day  eight 
closed  dailies  were  ready  to 
start  their  presses  for  Thursday 
editions. 

Picket  lines  of  the  printers, 
on  strike  since  Dec.  8,  1962,  and 
photoengravers,  on  strike  only 
a  few  days,  had  been  broached 
with  permission  granted  by  the 
Union  Unity  Committee.  Elec¬ 
tricians  and  machinists  had  re¬ 
turned  to  plants  shortly  after 
noon.  Some  Guild  members,  on 
the  plea  of  “opening  mail  and 
cleaning  up  desks,”  were  back 
at  work  in  city  rooms. 

Then  hurri^ly  written  notes 
were  passed  to  pickets. 

“Don’t  tear  up  your  signs!” 

By  a  vote  of  191  to  111  the 
photoengravers  at  8  P.M.  re¬ 
jected  Mayor  Wagner’s  formula 
for  settlement,  which  publishers 
had  accepted. 

FuIm;  HupcH 

False  hopes  had  been  raised: 

(1)  When  the  printers  con¬ 
sidered  the  united  front  of  the 
craft  unions  and  the  guild  would 
crumble  at  the  outset  of  their 
strike.  It  did  not,  and,  accord¬ 
ing  to  Bertram  A.  Powers, 
Typographical  Union  president 
and  Unity  Committee  chairman, 
“it  is  now  stronger  than  ever.” 

On  Wednesday  he  announced 
the  cmnmittee  would  meet  April 
17  to  plan  strategj'  for  “the 
next  negotiations”  with  pub¬ 
lishers  two  years  away. 

(2)  When  Secretary'  of  Labor 
W.  Willard  Wirtz  came  to  assist 
the  mediators  and  it  was 
thought  the  weight  of  high  gov¬ 
ernmental  interv’ention  would 
reopen  the  four  struck  papers 
and  five  that  shut  down. 

(3)  When  the  Board  of  Pub¬ 
lic  Accountability  censored  Mr. 
Powers  and  his  union. 

(4)  When  President  Kennedy 
criticized  Mr.  Powers  in  a  tele¬ 
vised  news  conference  and 
Pierre  Salinger,  White  House 
Press  Secretary,  made  a  mys¬ 
terious  visit  to  the  city. 

(5)  When  the  printers  met 
Sunday,  March  17,  to  vote  on 
ratification  of  the  Mayor’s  com¬ 
promise  plan.  They  rejected  it 
by  a  mere  69  votes. 


(6)  When  the  printers,  at  a 
second  meeting,  March  24,  upset 
the  previous  vote. 

(7)  When  it  was  taken  for 
granted  that  the  engravers 
would  approve  the  Mayor’s  pro¬ 
posal  on  the  recommendation  of 
8  members  of  their  scale  com- 
mitte  (2  opposed). 

However,  there  was  one  omi¬ 
nous  rumor  that  circulated  as 
the  engravers  gathei-ed  for  a  4 
P.M.  meeting  Wednesday.  This 
was,  “Keep  your  eyes  on  the 
pressmen!”  That  union’s  nego- 
tion  team  had  reached  only  a 
tentative  settlement  on  the 
Mayor’s  plan. 

In  Rebellious  Mood 

The  engravers,  in  the  School 
of  Printing  auditorium,  became 
impatient  as  they  waited  for 
their  leaders  beyond  the  ap¬ 
pointed  time.  When  words  came 
that  the  officers  were  still  in 
conference  with  the  publishers 
and  Mayor’s  aides  and  would  be 
delayed  getting  to  the  meeting, 
a  rebellious  mood  became  ap¬ 
parent. 

A  few  engravers  took  their 
“on  strike”  picket  signs,  cut  off 
the  “on”  and  turned  it  upside  to 
i*ead  “no.”  They  complained 
that  the  35-hour  week  wouldn’t 
start  until  the  second  year  and 
the  benefits  would  be  subject  to 
some  form  of  arbitration.  They 
claimed  the  actual  cash  increase 
the  first  year  was  only  $2.50  and 
there  was  no  protection  against 
automation. 

The  discontent  broke  out  in 
loud  boos  when  the  union’s 
president,  Frank  McGowan, 
finally  got  to  the  platform  and 
began  to  read  the  sections  of 
the  proposed  contract.  It  was 
after  8  P.M.  when  the  voting 
began. 

Meanwhile,  hundreds  of  news¬ 
paper  workers  were  lined  up 
outside  their  respective  plants, 
waiting  for  the  signal  to  go  to 
work.  When  the  news  of  the 
engravers’  rejection  came,  they 
gloomily  dispersed  and  some 
mutter^,  “It’s  strange  but  they 
said  in  the  beginning  that  this 
could  last  through  March.” 

Price  Increases 

Announcements  had  been 
made  by  the  Times  and  the 


-  -r  During  the  strike,  the  Miiror 

^  maintained  an  office  at  a 

y  1/1.^  nearby  hotel  where  supervisors 
plan  for  resumption  with  union 
members. 

To  stimulate  circulation,  the 
ft Mirror  planned  to  enlarge  on 
its  racing  game  which  brings 
X  up  to  300,000  entries  a  week. 

Herald  Tributie  that  they  would  P  i»„rude 

raise  their  daily  price  from  5  i-or  i  aruae 

to  10  cents.  They  have  been  at  While  the  Herald  Tribune 
the  nickel  rate  since  1946.  The  promotion  department  cancelled 
evening  i)apers  went  to  a  dime  its  plans  for  a  torchlight 
several  years  ago.  parade,  set  for  the  week  liefore 

The  tabloid  \etvs  and  Mirror  when  the  end  of  the  strike  was 
were  standing  at  5c,  as  were  the  anticipated,  the  World-Tele- 
Long  Island  Press  and  Long  gram  and  S^m  had  a  cavalcade 
Island  Star  Journal.  of  20  trucks  ready  to  spread 

The  Times  also  jjlanned  to  through  the  city  Wednesday 
adv'ance  its  Sunday  edition  price  night  to  ballyhoo  the  news  that 
from  35  to  40  cents  in  the  50-200  the  i)aper  was  back, 
mile  zone  beyond  the  city  limits.  Promotion  signs  proclaimed. 
The  morning  papers  had  ex-  “We  missed  you,  too.  It’s  great 
pected  to  get  editions  on  the  going  steady  again.” 
sti'eet  within  a  few  hours  after  The  Journal- American  was 
the  picket  lines  broke  up.  Con-  set  to  announce  a  score  of  new 
siderable  amounts  of  prepared  features  and  a  contest  giving 
ad  material  w'ere  in  hand  in  all  away  $8,000  a  week, 
of  the  shops  but  the  big  push  on  To  promote  its  return  the 
typesetting  was  to  be  for  edi-  Hearst  paper  had  planned  a 
torial  content.  heav'y  advertising  campaign  and 

The  Herald  Tribune  had  a  had  hired  a  bevy  of  girls  to  hand 
64-page  paper  laid  out.  In  it  out  circulars  proclaiming  the 
would  be  an  eight-column  his-  new  editorial  package, 
torj'  of  the  strike  written  by  The  New  York  Post,  running 
Joseph  Seldin,  labor  reporter,  up  to  750,000  copies  of  96  pages 
who  was  on  a  free  lance  assign-  daily,  added  several  features 
ment.  A  plan  to  run  a  complete  and  opened  up  more  news  space, 
news  review  of  the  shutdown  Executive  Editor  Paul  Sann 
lieriod  was  abandoned  by  Man-  ^^id  Ted  Kaghan,  United  Na- 

tions  correspondent,  had  left  to 
after  the  Post  resumed  pubhea-  public  relations  work  and 
tion  March  4  breaking  away  Financial  Editor  Rich  Thomas 
from  the  Publishers  Associa-  ^g^t  to  Newsday,  Long  Island, 
tion. 

About  a  week  ago,  AP  and  ‘You  Smashed  the  Publishers!’ 
UPI  wires  had  been  restored,  j  j. ^  i  j 

and  eight  supervisors  had  ,  The  end  of  the  strike  appeared 
joined  the  half  dozen  editors  to  be  at  harid  after  the  pnnters 
who  had  kept  vigil  in  the  city  '^ent  to  Madison  Square  Garden 
room.  Of  the  370  in  the  editorial  Sunday  and,  using  50  city 
department  about  125  were  machines,  reversed  the 

trickling  back.  previous  Sunday’s 

union  meeting. 

8-Page  History  ITU  President  Elmer  Brown, 

At  the  Times,  Turner  Cat-  ^ 

ledge,  managing  editor,  had  an 
80-page  paper  scheduled.  A.  H. 

Raskin  wrote  an  8-page  review  the  March  24  mreting  ite 

of  the  strike,  in  collaboration  war  cry:  “You  smashed  the  pub- 
with  Peter  Kihss,  whose  story  lishers,  and  you  are  writing  your 
dealt  with  the  impact  of  the  Vote  for  this  con- 

blackout.  The  Times  also  had  a  ^  major  victory  for 

“catch-up”  section  for  the  union, 
record.  The  vote  was  announced  by 

R.  D.  Shand,  managing  editor  “Big  6”  President  Bertram  A. 
of  the  News,  was  going  to  have  Powers  as  2,562  for  ratification 
a  New  York  edition  of  80  pages,  und  1,763  for  rejection.  That 
a  Brooklyn  edition  of  112.  He  meant  that  4,325  members  of  the 
was  adding  a  seven-page  picture  union  had  cast  ballots,  with  an 
section.  Over  each  continuity  estinmted  5,600  present  at  the 
comic  a  note  would  bring  read-  meeting. 

ers  up  to  date  on  the  particular  Now  the  margin,  in  favor  of 
sequence  scheduled.  the  contract,  was  "ZOO  votes.  In 

Joe  Coyne,  circulation  promo-  the  first  vote  the  margin  for 
tion  manager,  had  arranged  to  rejection  was  64  votes.  The  total 
release  1,000  balloons.  In  each  tally  then  was  3,178 — 1,557  for 
was  a  slip  of  paper  entitling  the  ratification  and  1,621  for  rejec- 
finder  to  a  month’s  free  home  tion.  Hundreds  of  members  from 
delivery  of  the  News.  book-and-job  shops  did  not  vote. 
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The  number  of  newspaper 
printers  affected  by  the  strike 
was  around  2,900 — the  vote  to 
walk  out  last  Dec.  8  was  2,003  to 
47— so  observers  assumed  that 
a  considerable  bloc  of  l)ook-and- 
job  members  and  pensioners 
turned  out  for  the  second  ballot¬ 
ing!:  and  put  the  contract  over. 
Those  working:  in  the  commercial 
shops  have  lieen  payinp  the 
extra  3%  assessment  for  strike 
bt'nefits. 

Engravers  Tie  It  Up 

Mut  the  jubilation  which  came 
with  the  announcement  of  the 
printers’  acceptance  of  the  con¬ 
tract  petered  out  when  the  photo¬ 
engravers,  now  formally  on 
strike,  held  out  for  a  settlement 
that  would  contain  the  35-hour 
week. 

Again  Mayor  Wagner  and  his 
chief  labor  adviser,  Theodore  W. 
Kheel,  went  into  long  sessions 
of  mediation.  Early  Tuesday  the 
Mayor  tendered  a  proposal  and 
the  publishers  agreed  to  take  it 
although  it  went  beyond  any 
offer  they  had  made  to  the 
engravers. 

Hours  later,  the  engravers’ 
officers  asked  for  time  to  con¬ 
sider  it.  Then  it  was  announced 
that  the  proposal  was  entirely 
unacceptable.  Finally,  early 
WtKlnesday,  the  union  negotia¬ 
tors  said  they  would  recommend 
its  adoption  at  a  membership 
meeting  in  the  afternoon. 

The  Mayor’s  package  propos¬ 
als  were  estimated  at  $5.50 
a  week  the  first  year  and  a  con¬ 
tribution  by  the  publishers  of  $1 
per  man  per  week  to  the  joint 
welfare  fund;  an  additional 
$2.22  a  week  the  second  year, 
plus  a  fourth  week  of  vacation 
valued  at  $3.28  a  week,  and  63 
cents  for  an  increase  in  the 
overtime  rate  resulting  from 
reduction  of  hours  from  36 
to  35. 

Study  of  Cost 

In  the  first  year  the  parties 
are  to  make  a  joint  study  of  the 
facts  to  resolve  the  question  of 
cost  involved  in  the  shorter 
workweek.  The  publishers  said 
the  reduction  in  hours  would 
result  in  an  increase  in  oper¬ 
ating  costs  and  the  engravers 
said  it  could  be  accomplished 
without  cost  to  the  publishers. 

The  Mayor’s  plan  also  pro¬ 
posed  establishment  of  a  joint 
board  to  study  the  questions 
related  to  increased  job  oppor¬ 
tunities. 

Publishers  put  the  total  cost  of 
the  engravers’  package  at  $12.63 
a  week,  which  was  the  same  as 
other  unions  received.  The  News¬ 
paper  Guild  package,  settled 
last  November  after  a  nine-day 
strike  against  the  News,  will 
be  increased  from  the  $8.50  base 
to  around  $12.63  average  in  the 


period  of  contract  extension, 
from  Oct.  31,  1964  to  the  new 
expiration  date. 

Common  Date  Achieved 

The  common  expiration  date 
for  all  contracts  with  the  pub¬ 
lishers  was  a  chief  item  in  the 
printers’  demands.  The  pub¬ 
lishers  were  willing  but  did  not 
specify  a  date.  The  printers 
wanted  the  Guild’s  strategic 
Oct.  31  date.  The  Mayor’s  plan 
provided  for  two  years  from  the 
day  on  which  the  newspapers 
resumed  publishing,  provided  the 
Guild  would  accept  this  change. 

Several  of  the  unions,  but  not 
the  printers,  won  a  fourth  paid 
week  of  vacation. 

In  addition  to  gaining  the 
35-hour  workweek  in  the  second 
year,  the  printers  have  a  new 
arrangement  under  which  the 
publishers  who  introduce  stock 
tables  on  wire  service  tape  will 
make  some  payment  to  the 
union.  Both  parties  consider  this 
a  significant  breakthrough  on 
automation.  The  plan  also  pro¬ 
vides  for  job  attrition,  but  no 
layoffs  due  to  the  installation  of 
new  machinery. 

The  most  benefits  will  accrue 
to  those  printers  who  remained 
at  work  on  Nassau  and  Suffolk 
editions  of  the  Long  Island  Press 
at  Jamaica,  They  are  to  receive 
the  pay  increases  retroactive  to 
Dec.  7,  1962.  The  Press  shut 
down  only  its  Queens  operation 
— about  half  of  its  circulation. 

'Bogus*  Remains 

No  substantial  change  was 
made  in  the  clause  pertaining 
to  the  reproduction  of  certain 
advertising  copy  (socalled 
“bogus”),  but  the  union  went 
along  with  the  practice  of  reset¬ 
ting  some  of  this  material  in 
retaining  programs  for  printers 
desiring  to  switch  to  cold-type 
methods. 

The  basic  day  scale  for 
printers  will  go  up  from  $141 
(for  36^4  hours)  a  week  under 
the  old  contract  to  $149  (for  35 
hours)  in  the  second  year  of  the 
new  agreement. 

The  publishers  estimated  that 
the  printers’  demands,  aver¬ 
aging  $38  a  week  per  man, 
would  run  up  total  costs  by  $40 
million  in  two  years,  if  spread 
across  the  board  in  all  contracts. 
They  said  the  settlement  plan 
will  cost  $18.5  million  in  two 
years. 

Estimated  Cost 

The  New  York  newspaper 
strike  has  cost  the  city’s  econ¬ 
omy  at  least  $139,150,000,  a  final 
survey  of  business  organizations 
has  revealed. 

In  addition,  the  strike  has  cost 
the  Canadian  newsprint  indus¬ 
try  alone  $28,700,000. 

The  known  overall  losses 
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caused  by  the  strike  in  15  weeks 
total  $178,850,000.  This  includes 
$11,000,000  lost  in  state  and 
federal  taxes. 

In  the  city,  news  dealers,  de¬ 
partment  stores,  restaurants, 
hotels,  newspaper  suppliers,  rail¬ 
roads,  theatres,  fiorists,  employ¬ 
ment  agencies,  real  estate  bro¬ 
kers,  and  book  publishers  and 
dealers  all  reported  heavy  losses. 

'Down  the  Drain’ 

Hit  hardest  are  the  newspa¬ 
pers  themselves  which,  during 
the  shutdown,  have  lost  $101,- 
250,000  in  sales  and  advertising 
revenue,  according  to  the  Pub¬ 
lishers’  Association  of  New 
York  City.  Of  this  amount,  an 
Association  spokesman  said, 
$47,250,000  would  have  been 
slated  for  wages  and  benefits  to 
the  nearly  20,000  newspaper 
employes,  including  3,000  print¬ 
ers  who  started  the  strike  last 
December  8. 


IS.Week  Strike  Toll 

Following  is  a  breakdown  of 
losses  in  15  weeks  of  New  York’s 
newspaper  strike.  They  include 
the  papers’  own  losses  of  com¬ 
bined  weekly  circulation  and 
advertising  revenue  of  $6,750,- 
000  and  weekly  wages  of 
$3,150,000. 


Newspapers  .... 

$101,250,000 

Canada 

Newsprint*  . . . 

28,700,000 

News  Dealers  . . . 

11,000,000 

Department 

Stores  . 

6,500,000 

Restaurants  .... 

16,000,000 

Railroads . 

2,400,000 

Hotels . 

2,000,000 

Federal  and  State 

Taxes*  . 

11,000,000 

Total . 

$178,850,000 

*Less  Canada  . . . 

28,700,000 

*Less  Taxes  .... 

11,000,000 

Net  City  Loss 

$139,150,000 

“It  is  important,”  the  spokes¬ 
man  said,  “to  remember  that  the 
$101,250,000  loss  represents  in¬ 
come  which,  in  the  main,  is  in 
turn  paid  out  by  the  newspapers 
in  wages,  newsprint  and  other 
costs  —  not  to  mention  operat¬ 
ing  and  overhead  expenses 
which  have  continued  through¬ 
out  the  strike. 

“And  it  is  also  important  to 
remember  that  this  is  $101,- 
250,000  that  has  gone  down  the 
drain  and  cannot  be  recovered 
by  either  side. 

“Beyond  the  known  losses,  the 
financial  setback  sustained  in 
the  city  as  a  result  of  the  strike 
is  so  staggering  that  it  defies 
any  reasonable  estimate.  No  one 
can  say  accurately  how  much 
money  has  been  lost  by  the  city’s 
retail  stores  —  and  by  all  the 
other  enterprises  which  depend 
on  newspaper  advertising  to  sell 
their  products. 

“And  all  this  is  apart  from 
the  even  greater  tragedy  of  the 
people  of  the  world’s  largest  city 
deprived  of  their  daily  newspa¬ 
pers  for  so  long  a  period.” 

News  Dealers  Hit 

Including  this  past  weekend, 
the  metropolitan  area’s  13,000 
newsstands,  as  well  as  hundreds 
more  out  of  town,  have  lost  an 
approximate  $11,000,000  in 
newspaper  sales,  according  to 
William  Richter,  attorney  for 
the  News  Dealers  Association 
of  Greater  New  York,  Inc. 

“Thousands  of  stands  have 
been  shuttered  almost  since  the 
strike  began,”  he  said.  “They 
depended  on  the  newspapers  for 
their  livelihood.  Their  losses  are 
total.” 

And,  more  than  200  dealers 
will  not  return  to  the  same  old 
stands  when  the  newspapers  re¬ 
sume  publication,  Mr.  Richter 
said.  “In  most  cases,  the  strike 


has  forced  them  to  find  other 
permanent  jobs  and  they  have 
decided  to  stick  with  them.” 

“Supervisory  personnel  of  the 
individual  newspapers  are 
aware  of  the  losses,”  Mr.  Rich¬ 
ter  said,  “and  are  attempting  to 
develop  new  outlets  wherever 
possible.” 

Blind  Dealers  on  Relief 

Particularly  hard  hit  are  the 
259  licensed  blind  dealers  who 
have  been  75  percent  shut  down 
for  most  of  the  strike  period. 

“At  least  30  of  these  have 
been  on  Welfare  Department  re¬ 
lief  since  the  strike  began,”  re¬ 
ports  Pat  McKee  of  the  Light¬ 
house  of  the  New  York  Associa¬ 
tion  for  the  Blind. 

“Many  have  borrowed  funds 
from  the  Lighthouse  while  oth¬ 
ers  have  exhausted  their  life 
savings  or  depended  upon  rela¬ 
tives  for  support,”  she  said. 
“And  their  troubles  aren’t  over. 
As  self-employed  persons,  they 
will  have  to  pay  their  Social 
Security  fees  in  a  lump  payment 
by  April  15.” 

New  York  City  department 
store  sales  dropped  sharply  dur¬ 
ing  the  strike  with  volumes  re¬ 
ported  off  as  much  as  20  per¬ 
cent,  reports  Edward  F.  Engle, 
sales  promotion  manager  of  Na¬ 
tional  Retail  Merchants  Asso¬ 
ciation.  The  average  for  all 
stores  for  the  month  ended 
March  7  was  minus  7  percent, 
according  to  figures  released  by 
the  Federal  Reserve  Bank  of 
New  York.  The  January-Febru- 
ary  losses  alone  for  department 
stores  are  conservatively  esti¬ 
mated  at  more  than  $6,500,000 
by  Robert  Watt,  deputy  com¬ 
missioner  of  the  New  York  City 
Department  of  Commerce  and 
Industrial  Development. 

(Continued  on  page  131) 
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Tv  Critic  Sees  Job: 
Report  and  Analyze 


Baltimore 

Tlie  “Outstanding  Television 
Critic  of  1962”  almost  ended 
his  career  on  one  of  his  early 
assignments,  but  learned  a  les¬ 
son  which  serv’ed  him  in  pood 
stead  over  a  jieriod  of  35  years. 

After  winning  the  citation 
recently  from  the  Directors 
Guild  of  America,  Donald  Kirk- 
ley,  who  writes  a  column  for  the 
Sun  and  Sunday  Sun,  reminisced 
about  his  experiences  and  dis¬ 
cussed  his  theories  of  criticism. 

He  began  working  for  the  Sun 
around  1920  when,  if  there  were 
more  plays  or  movies  than  the 
regular  reviewer  could  handle, 
the  free  tickets  were  doled  out 
to  young  reporters.  Kirkley’s 
first  was  the  night  that  “Lady 
in  Ermine,”  “Little  Nancy 
Kelly”  and  J.  R.  McEvoy’s  “The 
Potters,”  opened  in  Baltimore. 

Kirkley  got  “The  Potters,” 
found  it  lowbrow,  said  so  and 
predicted  an  early  closing. 

Managing  Editor  Mark  Wat¬ 
son,  now  military  correspondent 
in  the  Washington  bureau,  told 
the  young  reporter,  gently  but 
firmly,  that  he  had  been  too 
harsh. 

“The  Potters”  proved  the 
judgment  of  the  managing  edi¬ 
tor.  It  ran  two  years  on  Broad¬ 
way  then  became  a  successful 
movie  starring  W.  C.  Fields. 

To  Report;  Not  to  Be  Oear 

“That,”  Mr.  Kirkley  com¬ 
mented,  “taught  me  a  lesson.  It 
taught  me  that  I  shouldn’t  let 
my  prejudices  interfere  with  my 
judgment.  Since  then.  I’ve 
regarded  myself  not  as  a  critic 
but  as  a  reporter.” 

The  difference? 

“I  think  it’s  the  business  of  a 
newspaper  critic  NOT  to  show 
how  clever  he  is  and  not  to 
express  his  own  likes  or  dislikes 
but  to  analyze  the  production  . . . 
whether  drama,  movies,  musicals 
or  tv  ...  in  an  effort  to  deter¬ 
mine  whether  the  author  has 
succeeded  in  doing  what  he  set 
out  to  do  and  how  well  he  has 
done  it. 

“The  important  thing  is  to 
enable  the  reader  to  decide  for 
himself  whether  or  not  he  will 
like  what  is  being  written  about. 

“A  play  may  be  bad,  when 
considered  as  a  work  of  art,  and 
yet  it  may  have  a  very  strong 
appeal  for  many  people  as 
entertainment. 

“From  that  day  to  this,  I’ve 
followed  that  principle.  The  key 
word  is  ‘analyze’  rather  than 
‘criticize’.” 

It  was  four  years  after  “The 


Potters”  before  Kirkley  got 
another  reviewing  assignment. 

In  1927,  he  became  fulltime 
movie  and  stage  critic  for  the 
Sun. 

Then  in  1953,  he  was  assigned 
to  liegin  a  column  devoted  to 
nothing  but  television. 

“What  am  I  to  write  about?” 
he  asked. 

“Whatever  you  want  to  write 
al)out,”  he  was  told. 

“What  are  the  rules?”  a  ques¬ 
tion  which  drew  his  one  and  only 
directive:  Treat  all  three  sta¬ 
tions  alike. 

So  he  went  into  tv  criticism 
with  a  personal  directive  he  had 
found  effective:  “If  you  act  as  a 
reporter  and  don’t  get  personally 
involved  and  don’t  get  mad,  you 
don’t  get  ulcers.” 

His  Cunvcrsulioiis 

Meanwhile,  Mr.  Kirkley,  had 
done  some  stage  acting  around 
Baltimore,  had  written  a  play, 
“Happily  Ever  After,”  which 
made  Broadway  for  13  perform¬ 
ances,  and  had  several  of  his 
works  produced  locally'.  And, 
soon  after  WMAR-TV  had  be¬ 
come  America’s  twelfth  station 
on  the  air,  he  developed  a  Sun¬ 
day  night  series  of  conversations 
(no,  not  interviews)  with  stage 
and  film  personalities.  These 
were  televised  in  the  members’ 
lounge  of  the  Baltimore  Museum 
of  Art. 

One  time  Vance  Jernigan  was 
at  a  wild  life  show  at  the 
Armory'  and  was  interviewed  in 
the  fifth-floor  studios  of  WMAR- 
TV  at  the  Sunpapers  Building. 
Jernigan’s  horse  rode  the  eleva¬ 
tor  to  the  fourth  floor,  paraded 
through  the  Evening  Sun  news 
room  and  climbed  the  last  flight 
of  stairs  to  the  studio.  The  show 
went  off  without  a  hitch. 

But  the  hitch  came  at  the  head 
of  the  stairs  .  .  .  that  horse 
would  not  walk  down.  It  took 
almost  two  hours  to  reach  the 
fourth-floor  elevator  door. 

At  one  time,  a  friend  sug¬ 
gested  that  Mr.  Kirkley  do  a 
story  about  a  brother-in-law  who 
was  somewhat  of  a  folk  singer. 
He  was  working  in  the  Census 
Bureau,  and  “was  making  more 
money  than  the  head  of  the 
station,  probably.” 

Mr.  Kirkley  met  him  outside 
the  Census  Bureau  in  Washing¬ 
ton,  and  said  “I  hear  you’re  a 
folk  singer.”  The  government 
worker  burst  into  song  right 
there  on  the  sidewalk. 

“How  would  you  like  to  be  in 
television?”  Mr.  Kirkley  asked 
him  later.  He  agreed  to  come  to 


Donald  Kirkley 

Baltimore  one  night  a  week  at  a 
fee  of  $15.  At  the  end  of  13 
weeks,  the  singer  said  he  wanted 
$100  a  week.  There  was  no 
sponsor  and  he  quit. 

It  wasn’t  long  after  that  folk 
singer  L.  Parker  Temple  had  a 
sponsor  at  $50,000  a  year. 

Jim  Mi-Kuy's  Start 

It  was  during  those  days  of 
his  “conversations”  program 
that  Mr.  Kirkley  sometimes  in¬ 
vited  in  a  young  couple  from 
the  Sunpapers.  Both  were  re¬ 
porters  when  Jim  McManus  and 
Margaret  Dempsey  were  mar¬ 
ried.  Eventually,  they  moved  to 
New  York  where  Jim,  now 
known  as  Jim  McKay,  is  a  tv 
network  figure  and  Margaret  is 
a  syndicated  columnist,  doing 
personality  sketches  of  figures 
in  the  entertainment  world. 

Most  embarrassing  moment : 
Margie  Hart  was  playing  a 
stripper  in  “Light  Up  The 
Stars,”  when  Mr.  Kirkley  inter¬ 
viewed  her  (conversed  with  her) 
before  the  tv  cameras.  Suddenly, 
“she  leaned  over  and  kissed  me 
right  in  the  show.  I  forgot  what 
I  was  doing.” 

What  goes  into  the  skill  of 
being  a  television  critic? 

It’s  an  impossible  job,  says 
Mr.  Kirkley,  claiming  that  his 
own  skill  is  based  on  all  the 
years  of  reviewing  stage  and 
screen  and  now  tv  shows. 

But  a  major  asset  is  a  fair 
working  knowledge  of  the  mass 
of  Hollywood  features,  which 
are  constantly  going  the  rounds 
on  tv. 

‘Must  be  Everything’ 

But  to  be  a  good  television 
critic,  one  must  be  everything. 
For  one  thing,  the  public  is 
exposed  to  approximately  900 
shows  a  week,  making  necessary 
the  presumption  that  the  TV 
critic  is  an  authority  on  drama, 
movies,  music,  rock  ‘n’  roll,  vari¬ 
ety  shows,  grand  opera,  religion, 
documentaries,  cartoons,  and  art. 

“No  man  alive  can  be  this 
kind  of  an  observer,”  Mr.  Kirk¬ 
ley  says. 


“Besides  these  things,  he  must 
be  an  authority  on  educational 
tv.  And  then  there  are  puppet 
shows,  and  he  must  be  an  author¬ 
ity  on  puppetry. 

“A  movie  critic  can  see  all  the 
new  shows,  perhaps  200  in  a 
year,  but  no  tv  critic  in  a  big 
city  like  Baltimore  can  take  in 
900  shows  a  week. 

“Yes,  and  sports  too.” 

Working  Gonditions 

How  about  working  condi¬ 
tions? 

They  can  l)e  anytime,  or  all 
the  time  from  6:30  in  the  morn¬ 
ing  to  1  o’clock  the  next — and 
then  complicated  by  the  news¬ 
paper  deadline.  A  lot  of  his  view¬ 
ing  is  done  at  home  with  two 
daughters  still  liv'ing  there.  But 
if  the  usual  family  conflict  of 
interests  dev'elops  over  which 
show  to  watch,  there’s  a  spare 
portable  which  Mr.  Kirkley  can 
take  to  his  den  for  work. 

His  years  of  experience  give 
him  an  advantage  which  younger 
men  cannot  hope  to  grasp  on 
deadline.  Experiences  such  as 
the  time  he  reviewed  a  string 
quartet  concert  and  he  wrote: 
“There  was  a  wrestling  match 
last  night  with  a  2-ton  Grand 
piano.  It  lost,  2  falls  out  of  3.” 

And  the  time  Lawrence  Tib- 
bett  sang  “Emperor  Jones”  in 
blackface.  “Every  time  he  raised 
his  arms  I  could  see  two  inches 
where  he’d  missed  with  the  burnt 
cork.” 

These  two,  to  his  delight, 
helped  save  Kirkley  from  the 
role  of  music  critic. 

What  is  his  advice  to  a  young 
man  aspiring  to  be  a  tv  critic? 

“Get  lost!  There  are  too  few 
of  the  jobs.  Beyond  that,  I  don’t 
know  what  to  say.” 


into  the  skill  of  New  Library  Shows 
Cartoons  by  Shanks 

(ossible  job,  says 

claiming  that  his  Buffau),  N.  Y. 

based  on  all  the  The  Buffalo  Evening  News 
ewing  stage  and  nnd  its  editorial  cartoonist, 
V  tv  shows.  Bruce  M.  Shanks,  were  paid  high 

ir  asset  is  a  fair  tribute  by  the  Buffalo  &  Erie 
ledge  of  the  mass  County  Public  Library  when  it 
features,  which  opened  its  multi-million  dollar 
going  the  rounds  new  building  March  18. 

A  display  of  cartoons  by  Mr. 
Shanks  occupies  a  wall  on  the 
Everything’  first  floor.  The  space  is  50  feet 

a  good  television  long  and  contains  the  front 
ist  be  everything,  pages  of  47  foreign  newspapers 
ig,  the  public  is  — newspapers  from  all  over  the 
pproximately  900  globe — which  have  reproduced 
making  necessary  Shanks’  cartoons.  In  addition, 
ion  that  the  TV  there  are  photostatic  copies  of 
thority  on  drama.  Shanks’  cartoons  from  40  other 
rock  ‘n’  roll,  vari-  foreign  newspapers  whose  com- 
nd  opera,  religion,  plete  front  pages  were  unobtain- 
,  cartoons,  and  art.  able.  Forming  the  base  of  the 
ilive  can  be  this  exhibit  were  28  original  car- 
server,”  Mr.  Kirk-  toons  by  Shanks  dealing  with 
foreign  affairs. 

EDITOR  &  PUBLISHER  for  March  30,  1963 


12 


i  Are  YOU  a  C 

.andidate  for  One  of  These  Spaces? 

III 

Shock  Treatment  Tried 
To  Cut  Auto  Fatalities 


HONOLl’U' 

Can  journalistic  shock  treat¬ 
ment  cut  Honolulu’s  traffic  toll? 

On  January  5,  with  the  city’s 
first  traffic  death  of  1963,  the 
Honolulu  Star-Bulletin  bepran 
printing:  at  the  top  of  Pagre  One 
a  blank  face  representing:  the 
person  killed. 

Thereafter,  on  the  days  when 
further  traffic  deaths  have  oc¬ 
curred,  more  faces  have  been 
added. 

A  strip  with  12  spaces  two 
inches  deep  was  laid  out  across 
the  top  of  the  pag:e.  When  the 
first  row  of  12  spaces  had  been 
filled,  a  second  strip  was  beg:un 
under  it. 

“It  begrins  to  look,”  the  paper 
commented,  “as  thougrh  we  would 
fill  the  top  half  of  Page  One  by 
the  end  of  the  year.” 

Should  the  traffic  toll  reach  or 
exceed  last  year’s,  this  would 
indeed  be  so.  Seventy-one  per¬ 
sons  were  killed  in  Honolulu 
traffic  accidents  in  1962. 

Hawaii  is  supposed  to  be  the 
land  of  Aloha.  Murder  on  the 
streets  hurts  self-esteem  as  well 
as  conscience. 

The  campaig:n  was  begiun  to 


Robot  Printing 
System  Forecast 

St.  Paul,  Minn. 

The  news  event  of  the  future, 
covered  by  a  remote  control  mo¬ 
bile  television  camera,  monitored 
and  narrated  by  a  reporter 
whose  voice,  transmitted  elec¬ 
tronically,  would  be  electroplated 
and  fed  to  the  presses. 

That  was  the  picture  of  the 
electronic  newspaper  of  the  fu¬ 
ture  painted  by  Harold  C. 
Durbin  of  the  ANPA  Re¬ 
search  Institute  at  the  North¬ 
west  Mechanical  Conference  here 
recently. 

More  than  400  persons  at¬ 
tended  the  two-day  conference. 

Mr.  Durbin’s  address  was 
based  on  a  report  describing  a 
composing  system  completed 
last  June. 

“Much  of  the  equipment  the 
proposed  system  utilized  was 
available  and  could  have  been 
suggested  by  anyone  else,”  Mr. 

editor  publisher 


and  shame  the  people  of 
Honolulu  because,  said  the  paper 
in  an  editorial,  so  far  “we  just 
don’t  gpve  a  damn.” 

By  early  March  it  had  l)egmn 
to  produce  results. 

The  police  department  an¬ 
nounced  an  emergency  drive 
against  traffic  accidents  by  sus¬ 
pending  .some  of  its  other  activi¬ 
ties  and  transferring  the  officers 
concerned  to  the  highway  detail. 

Bills  for  new  and  stronger 
legislation  poured  into  the  state 
legislature,  in  annual  session. 

Of  late  there  has  l)een  a 
noticeable  dip  in  the  accident 
rate,  though  no  one  can  be  sure 
that  the  change  will  be  per¬ 
manent. 

The  Star-Bulletin’s  campaigrn 
has  been  followed  closely  by 
readers  who  have,  on  occasion, 
offered  adverse  comment  to  the 
effect  that  when  a  fatal  accident 
has  occurred,  the  paper’s  front 
page  on  that  day  became  “a 
g:raveyard.” 

“We  don’t  care  whether  they 
like  it  or  not,”  .said  William  H. 
Ewing,  editor.  “The  point  is  to 
make  them  notice  it  and  they’re 
doing  that.” 

Durbin  said.  “Now,  only  eight 
months  later  a  portion  of  that 
system  can  be  seen  in  experi¬ 
mental  operation  in  a  few  of 
the  trail-blazing  newspapers.” 

Along  with  the  computer  com¬ 
posing  system,  Mr.  Durbin  fore¬ 
saw  the  development  of  satellite 
printing  plants  in  the  suburbs 
of  large  cities. 

“With  the  development  of 
cheaper  offset  presses,”  he  said, 
“it  may  someday  make  sense  to 
collect  suburban  news  and  ad¬ 
vertising,  and  send  it  by  wire 
and  microwave  link  to  the  news¬ 
paper  center. 

‘“rhere  a  central  computer  can 
combine  the  local  area  section 
with  the  ‘universal’  portion  of 
the  paper.  The  universal  por¬ 
tion  would  contain  state  and 
national  news,  advertising, 
sports,  stock  tables,  etc.  Follow¬ 
ing  combination  by  the  com¬ 
puter,  the  finished  page  make¬ 
ups  could  be  returned  to  the 
suburban  satellite,  almost  in¬ 
stantaneously,  by  microwave 
facsimile.” 

Even  offset,  he  added,  may 
for  March  30,  1963 
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FACES  of  1962 — Ray  Hiquchi,  Honolulu  Star-Bulletin  artist,  created 
these  70  faces  out  of  his  imagination  to  represent  the  highway  victims 
of  last  year. 


not  be  the  ultimate  answer. 

“We’ve  talked  for  two  years 
about  ferromagnetography.  It 
still  has  not  been  abandoned  as 
a  possible  future  printing  sys¬ 
tem,  but  it’s  farther  from  the 
reality  of  a  developed  system 
than  electrostatic  printing  ap¬ 
pears  to  be,”  Mr.  Durbin  said. 

New  officers  of  the  Northwest 
Mechanical  Conference  are  A1 
Brain  of  the  Duluth  (Minn.) 
Herald-News  Tribune,  presi¬ 
dent;  Lawrence  Rice  of  the  Min¬ 
neapolis  (Minn.)  Sta/r  &  Trib¬ 
une,  first  vicepresident;  and 
Ralph  Carson  of  the  Dunwoody 
Industrial  Institute,  Minneapolis, 
reelected  secretary-treasurer. 

• 

Refuses  State  Job 

Concord,  N.  H. 

Leon  Anderson,  political  col¬ 
umnist  of  the  Concord  Monitor, 
turned  down  a  $10,000  a  year 
job  at  the  state  liquor  commis¬ 
sion.  When  asked  why,  he  said, 
“I  prefer  the  newspaper  business 
and  I’ve  only  four  years  to  go 
before  retirement.” 


Paper’s  Sports 
Show  a  Success 

Milwaukee 

Charles  D.  Collins,  travel  edi¬ 
tor  of  the  Milwaukee  Sentinel, 
has  just  finished  directing  an¬ 
other  successful  Sports  and 
Boat  Show,  a  Sentinel  promo¬ 
tion  since  1950. 

Nearly  3,000,000  sports  fans 
have  attended  the  show  during 
those  years.  It  attracts  all 
phases  of  the  outdoors  industry. 
In  addition  to  the  show,  the  Sen¬ 
tinel  sponsors  at  the  same  time 
a  junior  rifie  championship,  in¬ 
door  archery  competition,  bait 
casting  tournament  and  a  bird- 
house-birdfeeder  building  con¬ 
test. 

So  important  a  news  story 
has  the  show  become  that 
numerous  Wisconsin  papers  fea¬ 
ture  it  on  page  one.  Mr.  Collins 
said  it  is  not  unusual  to  receive 
400  or  more  news  clippings  a 
year  from  state  papers. 
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Hearst  Building  Up 
Washington  Coverage 


William  Randolph  Hearst  Jr., 
editor-in-chief  of  the  Hearst 
Newspapers,  has  announced  the 
shift  of  key  editors  to  Washing¬ 
ton  in  an  expansion  of  news 
coveraj^e  from  the  nation’s 
capital. 

As  part  of  a  program  to 
“sharpen  the  news  focus  on 
Washington,”  Mr.  Hearst  an¬ 
nounced  appointment  of  Warren 
Rogers  as  chief  Washington  cor¬ 
respondent  for  Hearst  news¬ 
papers. 

Frank  Conniff,  Pulitzer  prize 
winner,  is  moving  to  Washing¬ 
ton  April  8.  He  will  continue  in 
his  post  as  National  Editor  of 
the  Hearst  Newspapers  while 
writing  interpretive  columns  on 
national  and  international 
affairs. 

David  Sentner,  who  planned 
to  retire  after  40  years  of  serv¬ 
ice  with  the  Hearst  Newspapers, 
has  agreed  to  remain  as  a  con¬ 
sultant  and  contributing  editor. 
He  has  been  Washington  bureau 
chief. 

Milton  L.  Kaplan,  editor  of 
Hearst  Headline  Service,  will 
move  headquarters  of  that 
organization  to  Washington  and 
assume  the  additional  duties  of 
bureau  manager  there. 

Mr.  Kaplan,  a  former  foreign 
correspondent,  was  feature  edi¬ 
tor  of  International  News  Serv¬ 
ice  before  his  appointment  as 
editor  of  Hearst  Headline  Serv¬ 
ice  in  1958.  He  previously  had 
been  night  city  editor  of  the 
Minneapolis  Tribune. 

In  announcing  the  changes, 
Mr.  Hearst  said: 

“Washington  has  clearly  be¬ 
come  the  news  capital  of  the 
world  and  requires  the  most 
searching  job  of  reporting  we 
and  every  other  news  organiza¬ 
tion  can  muster.  The  actions  of 
the  administration  from  the 
President  on  down  affect  our 
daily  lives  and  our  future  in 
countless  ways. 

“Reporting  from  the  nation’s 
capital  must  not  only  be  search¬ 
ing  and  diligent.  It  must  be  fair ; 
the  news  judgments  must  be 
mature.  The  program  we  have 
under  way  is  designed  to  achieve 
this — to  sharpen  the  news  focus 
on  Washington.” 

The  Hearst  bureau  includes 
Marianne  Means,  White  House 
correspondent;  Ruth  Montgom¬ 
ery,  reporter  and  columnist; 
Peter  Andrews,  Catherine  Mack- 
in  and  Ed  Edstrom. 

Mr.  Rogers  is  leaving  the 
Washington  staff  of  the  New 
York  Herald  Tribune  to  join 


Warren  Rogers 


the  Hearst  bureau  April  1. 

In  18  years  as  a  newsman,  he 
has  established  himself  as  a 
versatile  reporter  and  writer. 

One  example  of  his  reporting 
was  a  series  of  articles  in  1961 
on  the  snafu  in  the  call-up  of 
reservists.  He  revealed  wide¬ 
spread  injustices,  inequities  and 
confusion.  Investigations  by  the 
government  supported  his  probe. 

Mr.  Rogers,  40,  attended  Tu- 
lane  and  Louisiana  State  Uni¬ 
versities  and  started  his  career 
as  a  copy  boy  and  cub  reporter 
on  the  old  New  Orleans  Item 
and  Tribune  in  1939.  He  joined 
the  Marine  Corps  in  1941  and 
saw  combat  in  the  Pacific  area. 

After  the  war  he  was  a  copy- 
reader  and  columnist  on  the  Item 
and  joined  the  AP  in  1947.  In 
December,  1951,  he  was  trans¬ 
ferred  from  Baton  Rouge  to 
Washington  and  covered  the 
State  Department  and  assign¬ 
ments  here  and  abroad.  He 
joined  the  Herald  Tribune  in 
March,  1959. 

• 

Mrs.  Edith  Osborne 

Auburn,  N.  Y. 

Mrs.  Edith  W.  Osborne,  66, 
president  of  the  Auburn  Pub¬ 
lishing  Co.,  publishers  of  the 
Citizen-Advertiser,  died  March 
13.  She  succeeded  her  husband. 
Col.  Charles  D.  Osborne,  as 
president  of  the  publishing  com¬ 
pany  after  his  death  in  1961. 


Newsweek  Appoints 
Ad  Services  Director 

Andrew  J.  Cullen  has  been 
appointed  advertising  services 
director  of  Newsweek,  it  was 
announced  by  L.  L.  (“Pete”) 
Callaway  Jr.,  publisher. 

Mr.  Cullen  will  work  with 
William  H.  Scherman,  News- 
week’s  new  vicepresident  and 
promotion  director  and  formerly 
general  promotion  manager  of 
Life. 

BostonGroup 
Bids  for  tv 
For  Charity 

Boston 

A  group  of  prominent  Boston¬ 
ians  has  filed  an  application  for 
television  Channel  5  here,  now 
operated  by  the  Boston  Herald- 
Traveler  Corporation. 

Charles  River  Civic  Television 
Inc.,  filed  the  application  March 

25  with  the  Federal  Communica¬ 
tions  Commission. 

Thomas  D.  Cabot,  chairman 
of  the  Cabot  Corporation,  world¬ 
wide  industrial  firm,  is  chairman 
of  the  board  of  Charles  River. 
The  president  is  Theodore  Jones, 
president  of  radio  station 
WCRB,  Waltham. 

According  to  Mr.  Cabot,  prof¬ 
its  from  Channel  5,  after  taxes, 
would  be  paid  to  a  charitable 
trust  known  as  Charles  River 
Civic  Foundation,  which  owns 
all  of  the  voting  stock  of  Charles 
Riv'er  Civic  Television. 

The  FCC  last  September  af¬ 
firmed  its  award  to  WHDH  Inc., 
which  operates  Channel  5,  but 
set  Jan.  24  as  the  date  for 
expiration  of  the  license.  The 
commission  extended  to  March 

26  the  filing  date  for  new  appli¬ 
cations. 

Awarded  to  WHDH,  a  Herald- 
Traveler  subsidiary,  seven  years 
ago,  the  license  was  the  subject 
of  a  series  of  congressional, 
FCC  and  court  hearings  to 
determine  if  there  was  any 
undue  influence  exerted  in  con¬ 
nection  with  the  award.  WHDH 
has  petition  for  the  renewal  of 
its  license  for  three  years. 

$5  Million  Offered 

Charles  River  Civic  Tele¬ 
vision,  Mr.  Cabot  said,  has 
offered  to  purchase  the  physical 
assets  of  WHDH  at  their  fair 
market  value  and  take  over  the 
various  obligations  of  the  sta¬ 
tion  if  the  FCC  approves  appli¬ 
cation. 

In  addition,  Mr.  Cabot  said 
Charles  River  would  pay  WHDH 
Inc.,  “for  its  transferrable  good 


will,  the  total  price  under  the 
offer  not  to  exceed  $5  million.” 

Mr.  Cabot  said  the  station 
would  be  operated  as  a  commer¬ 
cial  station  although  the  profits, 
estimated  at  more  than  $1  mil¬ 
lion  a  year  after  taxes  would  be 
used  for  charitable  purposes. 

WHDH  has  been  operating  on 
Channel  5  since  November  1957. 
The  Herald-Traveler  Corpora¬ 
tion’s  last  statement  showed 
broadcasting  revenue  (including 
that  from  a  radio  station)  of 
$9,481,247,  which  was  about 
$500,000  more  than  in  1961. 

Another  applicant  for  con¬ 
sideration  in  the  comparative 
hearings  is  Greater  Boston  Tele¬ 
vision  Inc.,  which  lost  out  to 
WHDH  in  the  original  proceed¬ 
ings. 

All  told,  five  organizations 
have  filed  applications.  A  new 
one.  Hub  Broadcasting  Co.,  gave 
its  address  as  122  Bowdoin 
Street,  which  is  the  legal  ad¬ 
dress  of  President  Kennedy  for 
voting  purposes.  William  A. 
Bemat  was  listed  as  president 
of  the  company. 


Out  of  the  Army, 
Into  the  Money 

San  Franciscx) 

Lance  Gudmundsen  has  re¬ 
sumed  his  winning  ways  in  the 
William  Randolph  Hearst  Foun¬ 
dation  awards. 

The  Salt  Lake  (Utah)  Trib¬ 
une  correspondent  who  returned 
to  his  University  of  Utah  jour¬ 
nalism  studies  after  a  six-month 
tour  of  Army  duty,  received  the 
$750  fellowship  for  first  place. 
He  was  a  third  place  winner  in 
the  first  news  writing  progptim 
and  won  a  12th  place  in  that 
event  in  1962. 

James  Allen  Church,  Fresno 
State  College,  placed  second  to 
Mr.  Gudmundsen  in  spot  news 
writing  to  win  a  $400  fellow¬ 
ship.  Cele  Femer,  Iowa  State 
University,  was  third.  Robert  A. 
Ackerman  Jr.,  Georgia,  fourth, 
and  Barbara  Tosch,  Texas,  fifth. 

Fellowships  also  went  to 
Audrey  Lippman,  Syracuse; 
Howard  F.  Jones  III,  North 
Carolina;  Roy  O.  Harris  Jr 
Oklahoma;  David  K.  McNeely, 
Texas  and  Howard  Stonesifer 
Florida. 

• 

A  Correction 

The  old  and  the  new  g;ot  mixed 
up  in  transposed  captions  on  pic 
tures  of  the  Miami  (Fla.)  Her¬ 
ald’s  buildings  on  Page  12  of 
E&P,  March  23.  To  keep  the 
recoil  straight,  the  architect’s 
drawing  was  of  the  new  $25 
million  plant;  the  photograph 
was  of  the  plant  erected  in  1941 
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Government  Must  Be  Honest 
In  News,  Sylvester  Agrees 


He  Confines  His  ‘Lie’  Statement 
To  Crisis;  Blames  Garbled  Tape 


Washington 

Arthur  Sylvester,  Assistant 
Secretary  of  Defense  for  Public 
Affairs,  appeared  before  the 
House  Subcommittee  on  Govern¬ 
ment  Information  March  25  to 
bury  the  Big  Lie. 

“The  government  does  not 
have  a  right  to  lie  to  the  Ameri¬ 
can  iieople,”  Mr.  Sylvester  said 
firmly,  hoping  to  lay  to  rest  any 
suggestion  that  the  Defense 
Department  was  less  than  com¬ 
pletely  honest  in  its  information 
policies. 

Mr.  Sylvester  and  Assistant 
Secretary  of  State  Robert  J. 
Manning  appeared  before  the 
SulR’ommittee  after  news  media 
representatives  had  maintained 
that  the  government’s  news  poli¬ 
cies  were  inhibiting  the  free  flow 
of  information  and  that  a  lack 
of  honesty  during  the  Cuban 
crisis  had  undermined  its  credi¬ 
bility. 

Statement  Recalled 

Mr.  Sylvester’s  denial  of  the 
“right  to  lie”  philosophy  came 
in  answer  to  questions  put  to 
him  by  the  subcommittee  regard¬ 
ing  his  statement  of  Dec.  6,  1962 
before  a  Sigma  Delta  Chi  meet¬ 
ing  in  New  York.  Mr.  Sylvester 


has  been  quoted  as  saying  that 
it  was  the  inherent  right  of  a 
government,  “if  necessary,  to  lie 
to  save  itself  when  it’s  going  up 
into  a  nuclear  war.”  (E&P, 
Dec.  15,  1962). 

It  was  Mr.  Sylvester’s  feeling 
that  if  the  statement  had  not 
l)een  taken  out  of  context  it 
would  not  have  been  misunder¬ 
stood  nor,  therefore,  raised  so 
many  objections. 

In  Times  of  Crisis 

“The  substance  of  the  re¬ 
marks  as  quoted,”  he  said, 
“would  disturb  anyone.” 

What  he  said,  he  continued, 
“was  a  sort  of  shorthand  way  of 
speaking  ...  it  was  a  brutal 
answer  to  a  brutal  question  .  .  . 
and  we  were  addressing  our¬ 
selves  to  the  Cuban  crisis  only.” 

“The  point  that  I  was  trying 
to  make  in  response  to  the  ques¬ 
tion  asked  me,”  he  said,  “was 
that  there  are  times  of  extreme 
crisis — and  I  would  limit  this  to 
moments  when  the  very  survival 
of  this  country  is  at  stake 
because  of  the  imminent  possi¬ 
bility  of  a  nuclear  attack — when 
the  Government  must  not  only 
withhold  information  from  its 
enemy,  but  must  also  intention¬ 


ally  mislead  its  enemy,  even  if 
as  an  incident  of  such  an  action, 
and  a  most  unfortunate  incident, 
the  American  people  do  not  have 
the  full  information.” 

Mr.  Sylvester  likened  his  view¬ 
point  to  that  of  former  President 
Dwight  Eisenhower  who  in  a 
television  interview  last  January 
said: 

“.  .  .  in  time  of  war  or  times 
of  great  crisis  you  do  use  spies; 
you  develop  elaborate  systems  of 
deceit  in  order  to  confuse  your 
enemy,  or  your  potential  enemy. 
How,  as  long  as  you  are  doing 
something  that  at  the  moment 
looks  almost  necessary  to  keep 
your  position,  vis  a  vis  your 
potential  enemy,  or  your  real 
enemy,  strong,  and/or  to  improve 
it,  then  I  think  at  least  we  ought 
to  keep  still — and  maybe  even 
allow  contrary  stories  to  get 
out.” 

What’s  Good  for  USA? 

Mr.  Sylvester  said  General 
Eisenhower  then  cited  one  of 
the  deceptive  actions  employed 
by  him  before  D-Day  and  con¬ 
cluded  by  stating: 

“So  you  can’t  just  say  that  in 
such  situations,  that  the  truth, 
the  whole  truth  must  be  in¬ 
stantly  given,  because  it  would 
be  terrible.  So  I  think  there  has 
got  to  be  a  rule  of  reason. 
What’s  good  for  the  United 
States  of  America?  That  really 


must  be  the  rule  we  must  apply 
to  every  one  of  these  things.” 

Speech  Taped 

Mr.  Sylvester  also  told  the 
Subcommittee  that  he  did  not 
know  until  several  weeks  later 
that  a  tape  had  been  made,  and 
that  circumstances  surrounding 
the  making  of  the  tape  “were 
rather  interesting.” 

Mr.  Sylvester  explained  later 
that  a  limited  amount  of  tape 
was  available  and  that  it  had 
run  out  before  the  exchange  of 
views  was  completed.  It  was  “a 
chaotic  and  garbled  tape,”  he 
said,  from  which  the  American 
Newspaper  Publishers  Associa¬ 
tion  made  a  transcript. 

Sam  Archibald,  staff  director 
for  the  committee,  said  the  tape 
received  from  ABC  contained 
just  the  one  controversial  sen¬ 
tence  and  nothing  else.  On  re¬ 
questing  a  full  tape,  he  said, 
they  received  one  that  had 
obviously  been  cut  and  edited 
so  that  some  questions  had 
different  answers  and  some  ques¬ 
tions  followed  questions.  That 
particular  tape  did  not  include 
the  “right  to  lie”  remark  at  alL 
The  ANPA  transcript,  taken 
from  the  tape,  Mr.  Archibald 
said,  also  had  several  words 
wrong. 

Interested  in  Directive 

With  this  in  mind,  and  the 
fact  that  Mr.  Sylvester  admitted 
making  the  statement,  although 
he  claimed  its  connotation  was 
changed  in  taking  it  out  of  con¬ 
text,  the  subcommittee  appeared 
more  concerned  with  the  Defense 
Department  Directive  which 
calls  for  a  third  person  present 
(Continued  on  page  132) 


THE  TRUTH  IS  OUT! 

Manning,  McNaught  Syndicate 


IF  I'M  MANAGING  THE  NEWS, 
I'M  A  BAD  MANAGER 
Haynie,  Louisville  (Ky.)  Courier-Journal. 


DEATH  OF  A  SALESMAN 
Rosen,  Albany  (N.Y.)  Times-Union 
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Preprints  Wean  Ads 
From  tv,  Magazines 


By  Philip  IN.  Schuyler 

Preprint  color,  now  in  its  fifth 
year,  is  continuiiiR  to  provide 
new  rev’enue  for  newspapers  by 
weaning  advertising  dollars 
from  tv  and  magazines,  accord¬ 
ing  to  Bruce  H.  Logan,  vice- 
president  of  Preprint  Corp. 

So  far  this  year,  23  different 
advertisers  have  either  already 
used  or  scheduled  use  of  Pre¬ 
print  Color  in  newspaijers  later 
in  1963,  Mr.  Logan  said.  More 
than  80%  of  these  advertisers 
are  known  as  big  spenders  in 
tv  or  magazines,  with  newspa¬ 
pers  getting  little  or  none  of 
their  business. 

88  .4dvertisers 

The  first  color  preprint  was 
a  house  ad  placed  by  Young  & 
Rubicam  in  June,  1958.  Since 
then  the  number  of  different  ad¬ 
vertisers  that  have  used  the  me¬ 
dium,  many  of  them  repeaters, 
has  reached  88,  Mr.  Logan  said, 
adding  that,  with  few  excep¬ 
tions,  Preprint  Corp.  has  been 
involved  with  all  the  campaigns 
represented. 

“There  were  23  different  ad¬ 
vertisers  making  use  of  pre¬ 
prints  in  1961,”  Mr.  Logan  said. 
“The  number  more  than  doubled 
to  45  in  1962.  Of  these  45,  15 
were  among  the  top  100  adver¬ 
tisers  in  the  country.  Now  for 
the  first  quarter  of  this  year 
the  number  of  advertisers  has 
already  come  to  23,  one  more 
than  the  total  number  of  users 
in  the  entire  year  of  1961.” 

During  1962,  there  were  ap¬ 
proximately  400,000,000  pre¬ 
print  impressions  bought  by  ad¬ 
vertisers  for  insertion  in  news¬ 
papers.  This  meant,  according 
to  Mr.  Logan,  a  newspaper  ap¬ 
propriation  of  $7,500,000.  About 
half  this  amount  goes  into  the 
purchase  of  space.  The  sched¬ 
uled  volume  so  far  this  year  is 
over  50%  above  the  comparable 
1962  period. 

99%  ‘NoUna’ 

As  an  example  of  how  one  ad¬ 
vertiser’s  use  of  color  preprints 
in  newspapers  is  continuing  to 
grow,  Mr.  Logan  cited  the  case 
of  Coca-Cola.  Last  April,  Mc- 
Cann-Erickson  conducted  a  test 
of  a  preprint  in  New  Orleans. 
An  order  was  run  of  400,000  im¬ 
pressions  to  present  the  new  16- 
ounce  bottle.  A  Starch  study  of 
the  ads  produced  a  record  “not¬ 
ing”  of  99%,  “read-most”  was 
74%.  It  was  such  a  success  in 
this  one  city  that  Coca-Cola 


stockpiled  3,000,000  impressions 
and  suggested  that  the  local 
Coca-Cola  bottlers  make  use  of 
them. 

“It  has  become  a  continuing 
pi-ogram,”  Mr.  Logan  said.  “So 
far  some  20,000,000  of  the  full- 
page  ad  have  been  used,  with  a 
different  overprint  in  each  news¬ 
paper  for  the  local  bottler.” 

Some  of  the  newspapers  most 
recently  carrying  the  Coca-Cola 
color  preprint  have  been  the 
Flint  (Mich.)  Journal,  March 
25;  Owostsa  (Mich.)  Argus- 
Press,  March  27;  Washington 
(D.  C.)  Star,  March  25;  San 
Antonio  (Tex.)  Light,  March 
21;  Baltimore  Sun,  March  24; 
Montgomery  (Ala.)  Advertiser, 
March  20;  and  the  Binghamton 
(N.  Y.)  Sun,  Feb.  20. 

Tests  Convince 

Confirmed  broadcast  and  mag¬ 
azine  advertisers  try  newspa¬ 
per  color  preprints  on  a  test 
basis,  Mr.  Logan  pointed  out, 
and  then  continue  to  make  use 
of  them.  That  is  what  happened 
in  the  case  of  Procter  &  Gamble, 
whose  huge  annual  ad  budget 
goes  almost  entirely  into  tv. 
P  &  G  started  and  is  continuing 
to  use  preprint  color  for  its 
Duncan  Hines  Cake  Mixes.  Col¬ 
gate  Palmoliv'e,  also  known  as 
a  magazine  and  broadcast  ad¬ 
vertiser,  ordered  2,000,000  color 
preprints  as  a  test  for  Action, 
its  new  measured  powder  chlo¬ 
rine  bleach,  and  already  the  or¬ 
der  has  reached  22,000,000. 

Alex  Mumford,  vicepresident 
and  sales  promotion  manager, 
Wunda  Weve  Carpets,  Green¬ 
ville,  S.  C.,  who  pioneered  pre¬ 
print  color  in  newspapers  in  his 
field  optimistically  predicted 
that  200  markets  might  accept 
the  offer  he  had  arranged  with 
Chemstrand,  involving  a  coop¬ 
erative  deal  for  retail  stores. 
(E&P,  Feb.  9,  page  17).  The 
most  recent  figure  available 
showed  that  336  retail  stores 
had  placed  the  preprint  color 
ad,  and  other  selling  seasons 
are  still  ahead.  Mr.  Mumford 
has  been  extremely  pleased  wdth 
the  reaction  of  the  retailers. 

“We’re  having  the  biggest 
Februarj'  in  our  history,”  Sam 
Nassau,  president  of  Nassau’s 
in  Hartford,  Conn.,  reported, 
“and  an  important  part  of  this 
success  belongs  to  the  Wedge- 
field,  Cumuloft  nylon  carpet  by 
Wunda  Weve  promotion  in  full 
color.” 


Mr.  Nassau  called  the  pre¬ 
print  ad  which  ran  in  full  color 
in  the  Hartford  (Conn.)  Cour- 
ant,  Feb.  17,  “one  of  our  most 
successful  ever.” 

“It  brought  many  new  cus¬ 
tomers  into  the  store,”  Mr.  Nas¬ 
sau  said.  “It  not  only  strength¬ 
ened  carpet  volumes,  but  also 
significantly  helped  furniture 
sales.  People  came  in  response 
to  this  ad  not  only  from  Hart¬ 
ford  itself  but  from  many 
neighboring  towns. 

“The  calibre  of  customers  at¬ 
tracted  were  style  conscious  and 
substantial  people.  Better  than 
90%  of  the  sales  were  in  wall- 
to-wall  carpets.  The  price  was 
$10  per  yard  installed  with  reg¬ 
ular  pad  and  $11.50  with  the 
step  up  to  foam  padding.  Foam 
was  selected  in  a  good  percent¬ 
age  of  cases.” 

12  Phone  Calls 

One  of  the  first  stores  to  place 
the  ad  was  Belk-Simpson  Com¬ 
pany,  in  Greenville.  The  man¬ 
ager  of  the  carpet  department 
reported  12  telephone  calls  were 
received  before  the  9:30  A.M. 
store  opening  on  the  day  the 
ad  appeared  in  the  local  paper. 
Before  the  day  ended  the  carpet 
department  had  answered  60 
telephone  calls,  had  counted  200 
prospective  customers  on  the 
floor,  booked  two  weeks  in  home 
appointments,  and  sold  more 
than  400  yards  of  carpeting. 

After  the  preprint  color  ad 
for  Wunda  Weve  appeared  in 
the  Gary  (Ind.)  Post  Tribune, 
Walter  B.  Elisha,  president  of 
Y.  G.  Elisha  Rugs,  said:  “we 
had  the  best  week  for  traffic  and 
sales  since  the  week  before 
Christmas.” 

Further  indication  of  the  suc¬ 
cess  of  the  campaign  to  Wunda 
Weve  and  their  retailers  is  the 
experience  of  The  Weave  Shop, 
Lancaster,  Pa.  Said  Mr.  P.  H. 
Kline,  managing  director  of  the 
store,  “We  feel  we  actually  got 
our  advertising  cost  back  in  one 
day,  following  the  day  the  ad 
ran.  However,  the  most  impor¬ 
tant  point  is  that  we  honestly 
feel  the  results  of  this  ad  will 
continue  for  at  least  another 
month  or  two — practically  en¬ 
suring  us  of  continued  good 
business  into  the  real  Spring 
selling  season.” 

By  February  20,  Mr.  Mum¬ 
ford  had  reported  that  the  fac¬ 
tory  had  gone  on  a  three-shift 
six  day  week  to  meet  orders. 
Merchandise  valued  at  $1,425,- 
000  was  either  in  the  stores, 
stocked,  or  on  order  for  the 
campaign  by  that  date,  he  re¬ 
port^. 

Preprint  Users 

Other  important  color  pre¬ 
print  users  have  included  Stude- 
baker.  Ford,  Chrysler,  Carling, 


Hamm  Beer,  Ballantine  Beer, 
Stoi-z  Beer,  Johnson  &  Johnson, 
Clairol,  l^ever,  S.  C.  Johnson, 
General  Foods,  National  Dairy, 
Best  Foods,  Dow  Chemical,  Can¬ 
ada  Dry,  Seagram,  Hiram 
Walker,  Simoniz,  Northern  Pa¬ 
per,  McKesson  &  Robbins,  Mar¬ 
athon  Oil,  El  Paso  Natural  Gas 
Products,  American  Home  Prod¬ 
ucts,  R.  T.  French,  General 
Mills,  Howard  Johnson,  General 
Electric,  Hickok,  Shaelfer  Pen, 
Wear-Ever,  Kaiser  Aluminum, 
Armstrong  Cork,  Johns-Man- 
ville.  Pet  Milk,  TWA,  Bermuda 
Trade  Development  Board, 
American  Electric  Power, 
Mitchell  Auto  Air  Conditioners, 
Sunbeam  Bread,  Fairmont 
Foods  and  Eckrich  Meats. 

New  Users 

Beside  repeats  of  previous 
advertisers,  new  users  so  far 
this  year  include  Massey-Fergu- 
son,  Pillsbury,  National  Biscuit, 
Armour  Agricultural  Chemical, 
All  Year  Club  of  Southern  Cali¬ 
fornia,  Claussen  Bakery  and 
Herrud  Meats. 

Preprint  Corp.,  of  which  Len 
S.  Pinover  is  president,  is  doing 
an  outstanding  job  of  promot¬ 
ing  newspapers  and  color  i)re- 
prints. 

“SpectaColor,  as  pioneered  by 
the  New  York  News  and  now 
being  programmed  by  the  To¬ 
ledo  Blade,  Charlotte  Observer 
and  the  Louisville  Courier  Jour¬ 
nal,  is  the  next  and  ultimate 
step  in  the  development  of  the 
preprint  concept,”  Mr.  Logan 
said. 

*  *  * 

SPECTACOIXIR  REPORT 

SpectaColor,  the  newest  de¬ 
velopment  in  the  field  of  news¬ 
paper  color,  is  the  trade  name 
for  accurate  cut-oflf  preprinted 
rotogravure  inserts.  SpectaColor 
is  a  logrical  development  in  the 
progression  of  newspaper  color 
from  one  color  through  four 
color  and  hi  fi.  It  offers  the  ad¬ 
vertiser  the  opportunity  to  bring 
the  quality  reproduction  of  roto¬ 
gravure  color  to  the  daily  news¬ 
paper  without  the  “wall  paper” 
design  necessary  in  hi  fi. 

Because  it  is  preprinted, 
SpectaColor  offers  opportunities 
for  quality  control,  flexibility 
of  use,  and  merchandising  here¬ 
tofore  unknown  to  the  newspa¬ 
per  color  advertiser.  It  offers 
the  possibility  of  removing  from 
newspapers  the  burden  of  pro¬ 
ducing  high  quality  color  on  the 
same  frantic  schedules  with 
daily  news.  ' 

How  It  Works 

The  SpectaColor  System  in¬ 
volves  preprinting  of  the  color 
side  of  the  page  in  the  usual 
rotogravure  process.  The  adver- 
(Continued  on  page  129) 
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Newspaper  ROP  Color  Section 


New  Bo  A  Color  Presentation 
Stresses  ‘Accent  on  Action’ 


is  in  excess  of  50,000,000,  “Ac-  famous  15 
cent  on  Action”  emphasizes  that  ‘-Eye  of  tl 
“color  affords  a  unique  oppor-  marked  a  i 
tunity  to  concentrate  added  fire  ^f 
l)ower  in  the  markets  where  you  jujy  14^  »0‘ 
need  it  most  —  larpe,  small  or 
intermediate.  ap^ainst  ma 

“And,  the  presentation  con-  apainst  I 
tinues,  “your  schedule  may  vary  paper  color 
(E&P,  Sept.  29,  ’62,  pap^e  14).  in  relation  to  potential  or  the 
Ever  since,  Mr.  Skinner  has  need  for  added  impact;  from  6 

been  busy  organizing  his  de-  full  pages,  four-color  all  the  way  .  furthe 

partment,  whose  primary  func-  down  to  black  and  one-color  ads  f  p 

tion  is  the  making  of  specific  in  1,000-line  size.  ^^*th  ’ 

recommendations  for  newspaper  “Magazines  come  the  closest  ® 

color  campaigns  to  major  ad-  to  matching  the  unique  char- 
vertisers  and  their  agencies.  acteristics  of  newspaper  color. 

At  the  same  time,  the  Bureau  though  they  can’t  begin  to  ^ual 

has  kept  up  research  and  mar-  ever  befori 

keting  programs  formerly  con-  ‘Ability  to  produce  Instant  Mass  j^g^^g  g, 
ducted  by  the  now  defunct  News-  magazines  do  have  an  gj^gj^pg 

jiaper  Color  Advertising,  Inc.  edge  in  reproduction,  the  Bu-  j^yj^jjgj. 

reau  s  new  color  presentation  , 

‘.\ccent  on  .\cUon’  admits. 

TT  j  n,  .  T,  “There  is  a  difference  in  qual- 

Under  Mr.  Skinner,  the  Bu-  Quanted  with  absolutely  no  Accordini 
reau  s  new  department  has  al-  argument.  The  paper,  the  ink,  there’s  “gr 
leady  produced  a  brand  new  ^j^g  fineness  of  half  tone  are  consumer  i: 
color  presentation.  Accent  On  ^^j^g  different.  But  what  about  fusion  over 
Action  prepared  for  national  ^he  impact  of  these  ads  on  the  or  which  to 
accounts  in  ^ocery  products  gyg  ^^g  j-eader?  Is  there  a  “How  ca 
classification.  Currently  in  the  meaningful  variation  in  what  barrier  of 
*2’  presentation  stresses  ^fig  consumer  actually  takes  ence?  How 
that  the  one  advertising  vehi-  ^way  from  (or  brings  to)  news-  fusion,  crea 
cledcsififwcd  to  produce  what  we  paper  and  magazine  color  ads?”  message,  a 


Food  Accounts  Told  Facts 
Of  ‘Instant  Mass  Impact’ 

Bv  Robert  B.  Meintvre 
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CONSUMER  IMPACT — By  influencing  buying  decisions,  newspapers 
deliver  consumer  impact  as  well  as  immediate  coverage. 

editor  ac  PUBLISHER  for  March  30,  1963 


TV  LACKS  DEPTH — A  specific  television  schedule  lacks  instantaneous 
depth  of  coverage. 
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ROP  COLOR  TOTAL  ADVERTISINQ  OF  THE  FIRST  TWENTY-FIVE  NEWSPAPERS 
Measured  By  Media  Records,  Ino. 


Lines 

1  Miami  Herald— M  &  S .  2,8158,638 

2.  Milwaukee  Journal — E  &  S _  2,636,872 

3,  Los  Angeles  Times — M  &  S _  2,610,942 

4  Nashville  Tennessean — M  &  S _  2,585,325 

5.  Fort  Worth  Star-Telegram — E  &  S _  2,357,145 

6.  Omaha  World  Herald — E  &  S _  2,249,020 

7  Salt  Lake  City  Tribune— M  &  S _  2,240,670 

8  Houston  Chronicle — E  &  S _  2,106,243 

9  Denver  Post— E  &  S _  2,051,875 

10.  Chicago  Tribune — M  &  S  _  1,930,352 

11.  Dallas  TImes-Herald— E  &  S . 1,866,453 

12.  Long  Beach  Independent-Press 

Telegram— E  &  S . . . .  1,842,627 

13.  St.  Paul  Pioneer  Press  &  Dispatch — E  &  S  1,827,793 

14  Orlando  Sentinel— M  &  S _  1,801,254 

15.  Salt  Lake  City  Deseret  News  Telegram — E  1,791,513 

16.  Dallas  News— M  &  S _ 1,767,553 

17.  Seattle  Times— E  &  S . . 1,760,698 

IS.  Akron  Beacon  Journal — E  &  S _  1,744,007 

19.  Columbus  Dispatch — E  &  S _  1,733,933 

20.  Nashville  Banner — E _  1,656,991 

21.  Washington  Post— M  &  S . 1,653,486 

22.  Houston  Post— M  &  S .  1,633.361 

23.  Sacramento  Bee — E  &  S _  1,617.176 

24.  New  Orleans  Times-Picayune — M  &  S _  1,605,132 

25.  Honolulu  Star-Bulletin  &  Star-Bulletin 

&  Advertiser— E  &  S _ _ 1,583,616 


Lines 

1.  Los  Angeles  Times— M  &  S _  3,125,828 

2.  Milwaukee  Journal — E  &  S _  2,506,448 

3.  Miami  Herald— M  &  S _  2.437.597 

4.  Nashville  Tennessean — M  &  S _  2,229,637 

5.  Denver  Post - E  &  S _  2,135.236 

6.  Fort  Worth  Star-Telegram— E  &  S _  2,063,760 

7.  Chicago  Tribune— M  &  S . .  2,060,407 

8.  Minneapolis  Star  &  Tribune — E  &  S _  2.042,683 

9.  Omaha  World  Herald— E  &  S _  1,973,210 

10.  Houston  Chronicle— E  &  S  . .  1,961,808 

11.  Salt  Lake  City  Tribune— M  &  S .  1.958.090 

12.  St.  Paul  Pioneer  Press  &  Dispatch— E  &  S  1.946.801 

13.  Dallas  Times-Herald— E  &  S _  1.930,163 

14.  Columbus  Dispatch — E  &  S _  1,898,020 

15.  Dallas  News— M  &  S  _ _ _  1,817,508 

16.  Birmingham  News— E  &  S _  1,758,557 

17.  St.  Petersburg  Times— M  &  S _  1,743,774 

18.  Washington  Post— M  &  S _  1,696,234 

19.  New  Orleans  Times-Picayune — M  &  S _  1,655,861 

20.  Long  Beach  Independent- 

Press  Telegram— E  &  S _  1,616,037 

21.  Nashville  Banner— E _  1,613.725 

22.  Houston  Post— M  &  S _  1,589,055 

23.  Seattle  Times— E  &  S _ _ _  1,557,828 

24. *RMkford  Star— M  &  S _  1,553,291 

25.  Buffalo  Evening  News — E _  1,540,505 

*  Published  five  week-days. 


Lines 

1.  Milwaukee  Journal — E  &  S _  3,663,806 

2.  Los  Angeles  Times — M  &  S _  2,644,093 

3.  Fort  Worth  Star-Triegram— E  &  S _  2,300,226 

4.  Chicago  Tribune— M  &  S _  2.225.108 

5.  Denver  Post— E  &  S _  2,101,317 

♦Tucson  SUr— M  &  S _ _ _  2,078.991 

6.  Dallas  News— M  &  S . .  1,983.088 

7.  Dallas  Times-Herald— E  &  S _  1,979.305 

8.  Nashville  Tennessean — M  &  S  _  1,962,848 

9.  Minneapolis  Star  &  Tribune — E  &  S _  1.955,321 

♦San  Bernardino  Sun-Telegram — M  &  S  ..  1,943,752 

10.  Miami  Herald— M  &  S _ _ 1.939,759 

♦Midland  Reporter-Telegram- E  &  S  1.938.835 

11.  St.  Paul  Pioneer  Press  &  Dispatch — E  &  S  1.899.994 

12.  Columbus  Dispatch — -E  &  S _  1,874.302 

13.  Omaha  World  Herald— E  &  S _  1.868.915 

14.  Houston  Chronicle— E  &  S _  1,821,349 

15.  Salt  Lake  City  Tribune— M  &  S _  1,672,819 

16.  Long  Beach  Independent- 

Press  Telegram— E  &  S  - . .  1,591.368 

17.  New  Orleans  Times-Picayune — M  &  S _  1,583,254 

IS.  Cincinnati  Enquirer — M  &  S _  1,575.422 

19.  Seattle  Times— E  &  S  - _ _  1,538,132 

20.  Atlanta  Journal  &  Constitution— E  &  S  .  1,502.836 

21.  Akron  Beacon  Journal — E  &  S _  1.502,071 

22.  Des  Moines  Tribune  Register — E  &  S _  1.501.833 

23.  Washington  Post— M  &  S . 1.499.942 

24.  Birmingham  News— E  &  S _ _  1,480,961 

25.  Sacramento  Bee — E  &  S  _  1.450.354 

♦  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1.  Milwaukee  Journal — E  &  S _  2,957,761 

2.  Chicago  Tribune — M  &  S _  2,413.503 

♦Midland  Reporter-Telegram — E  &  S _  2,257.783 

3.  Los  Angeles  Times — M  &  S _  2,170.059 

4.  Miami  Herald— M  &  S _  2,011,171 

5.  Salt  Lake  City  Tribune— M  &  S _  1.919.240 

6.  Fort  Worth  Star-Telegram- E  i  S _  1,789.970 

7.  Houston  Chronicle — E  &  S _  1,728,247 

♦San  Bernardino  Sun-Telegram — M  &  S _  1,684,294 

8.  Nashville  Tennessean — M  &  S _  1,614,365 

9.  Salt  Lake  City  Deseret  News  Telegram — E  1,613,473 

10.  Minneapolis  SUr  &  Tribune— E  &  S _  1,599.047 

11.  New  Orleans  Times-Picayune — M  &  S _  1.584.32n 

12.  AtlanU  Journal  &  Constitution— E  &  S  1,574.105 

13.  Cincinnati  Enquirer — M  &  S _  1.570,489 

14.  Dallas  Times-Herald— E  &  S _  1.553,990 

15.  St.  Paul  Pioneer  Press  &  Dispatch — E  &  S  1.543.844 

♦Tucson  Star— M  &  S . .  1,532,826 

♦Lansing  SUte  Journal— E  &  S _  1,492,764 

16.  Columbus  Dispatch — E  &  S _  1,490,323 

17.  Birmingham  News — E  &  S _  1,489,390 

♦Vancouver  Columbian — E _  1.466,507 

18.  Denver  Pott— E  &  S _  1,446,495 

19.  Cincinnati  Post  &  Times-Star — E _  1.429.675 

20.  Omaha  World  Herald— E  &  S _  1,422.141 

21.  Dallas  News— M  &  S _  1,417,550 

22.  San  Diego  Union— M  &  S _  1,361,948 

23.  St.  Louis  Post-Dispatch— E  &  S _  1,361.757 

24.  Des  Moines  Tribune  Register — E  &  S _  1,341,042 

25.  San  Diego  Tribune — E _  1,338,319 

♦  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


Lines 

1.  Milwaukee  Journal — E  &  S _  2,400,344 

2.  Los  Angeles  Times— M  &  S  - . 1.882,231 

3.  Miami  Herald— M  &  S _  1,679,383 

4.  Chicago  Tribune — M  &  S _  1,603.815 

♦Midland  Reporter-Telegram — E  &  S _  1,474.832 

5.  Salt  Lake  City  Tribune— M  &  S _  1,462,789 

6.  AtlanU  Journal  &  Constitution — E  &  S _  1,458.846 

7.  St.  Louis  Globe-Democrat _  1,418,262 

8.  Houston  Chronicle— E  &  S _  1,348.518 

9.  Birmingham  News — E  &  S _  1,339,785 

10.  Nashville  Tennessean — M  &  S _  1,295,416 

11.  New  Orleans  Times-Picayune — M  &  S _  1.293.900 

12.  Dallas  Times-Herald— E  &  S _  1,264,740 

13.  Long  Beach  Independent- 

Press  Telegram — E  &  S _  1,235.280 

14.  Salt  Lake  City  Deseret  News  Telegram — E  1,225,418 

15.  Minneapolis  SUr  &  Tribune — E  &  S _  1,182,049 

16.  Seattle  Times— E  &  S _  1,181,071 

17.  Fort  Worth  SUr-Telegram — E  &  S _  1,179.326 

18.  Columbus  Dispatch — E  &  S _  1,177,884 

19.  St.  Louis  Post-Dispatch — E  &  S _  1,167.109 

20.  San  Jose  News  &  Mercury  News — E  &  S _  1,165,279 

21.  Dallas  News— M  &  S _ _ _  1,155,421 

22.  Omaha  World  Herald— E  &  S _  1,124,244 

♦ChatUnooga  News-Free  Press  &  Times — 

E  &  S _ _ —  1.105.877 

23.  Denver  Post— E  &  S _  1.100,913 

24.  Long  Beach  Independent — M _  1,097,782 

25.  Cincinnati  Enquirer — M  &  S _  1,094.026 

♦  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


1950 

Lines 

1.  Milwaukee  Journal — E  &  S _  1,082,540 

2.  New  Orleans  Times-Picayune  &  SUtes — 

^  § _ _ _ _ _ _ _ _ _ 844,433 

3.  Chicago  Tribune  M  &  S _  816,540 

4.  Dallas  News— M  &  S _  766,863 

5.  Birmingham  News — E  &  S _  701,142 

6.  Dallas  Times  Herald— E  &  S _  683.712 

7.  Oakland  Tribune — E  &  S  _  657,344 

8.  Tulsa  World— M  &  S _  609,346 

9.  Los  Angeles  Examiner — M  &  S _  598,211 

10.  New  Orleans  Item-— E  &  S _  558,352 

11.  Los  Angeles  Times — M  &  S _  539,384 

12.  Sacramento  Bee — E  _  507,073 

13.  Houston  Chronicle — E  &  S _  493,919 

14.  San  Francisco  Chronicle — M  &  S _  477,072 

15.  Cincinnati  Post — E _  463,643 

16.  St.  Louis  Post  Dispatch — E  &  S _  462,619 

17.  San  Diego  Union — M  &  S _  453.775 


18.  Cincinnati  Times  Star-E _  427,695 

19.  Tulsa  Tribune — E _  403,606 

20.  San  Diego  Tribune — E _  397,277 

21.  Salt  Lake  City  Tribune — M  &  S _  396,154 

22.  Fort  Worth  SUr  Telegram— E  &  S _  389,888 

23.  Fresno  Bee— E  &  S _  388,668 

24.  Memphis  Commercial-Appeal — M  &  S _  383.983 

25.  Nashville  Tennessean — M  &  S _  376,016 

♦  Figures  supplied  by  publishers.  Not  measured  by 
Media  Records. 


ROP 

Color  Circulation  Available 

Revrinn 

Total 

Total  Daily 

%  Circulation 

Region 

Total 

Total  Daily 

%  Circulation 

Reirion 

Total 

Total  Daily  %  Circulation 

and 

Daily 

RDP  Color 

Offerinir 

and 

Daily 

ROP  Color 

Offerinir 

and 

Daily 

ROP  Color 

Offering: 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

State 

Circulation 

Circulation 

ROP  Color 

N.E. 

3.8»5,110 

3,499,702 

89.8% 

W.N.C. 

5,283,664 

4,818,493 

91.2% 

M.T. 

1,952,190 

1,807,724 

92.6% 

Conn. 

816,831 

729,946 

89.5 

la. 

946,148 

852,373 

90.2 

Ariz. 

387,210 

366,257 

94.6 

Me. 

250.396 

247,276 

98.8 

Kans. 

668,133 

601,770 

90.1 

Colo. 

630,016 

590,236 

93.7 

Mass. 

2,306,639 

2,091,908 

90.7 

Minn. 

1,069,875 

1,005,400 

94.0 

Ida. 

152,361 

136,473 

89.6 

N.H. 

131,326 

100,064 

76.2 

Mo. 

1,782,266 

1,662,471 

92.7 

Mont. 

171,952 

151,425 

88.1 

R.I. 

300,064 

282,669 

94.2 

Neb. 

476,084 

440,314 

92.7 

Nev. 

123,213 

94,505 

91.6 

Vt. 

90,965 

47,849 

52.6 

N.D. 

167,490 

110,681 

66.1 

N.M. 

188.343 

154,470 

82.0 

S.D. 

176,668 

155,484 

88.5 

Utah 

248,215 

248,215 

100.0 

M,  A. 

14,625,114 

9,023,842 

61.7 

Wyo. 

70,880 

66,143 

93.3 

N.J. 

1,542,131 

1,318,765 

86.5 

S.A. 

7,361,329 

6,907,129 

94.0 

n.y. 

8,878,769 

3,900,139 

43.9 

Del. 

127,162 

127,162 

100.0 

PAC. 

6,761,326 

6,493,004 

96.0 

Pa. 

4,204,224 

3,804,738 

90.5 

D.  of  C. 

859,881 

859,881 

100.0 

Cal. 

5,160,373 

4.934,447 

96.6 

Fla. 

1,678,982 

1,647,677 

98.1 

Ore. 

627,524 

613,389 

97.7 

E.N.C. 

12,202,889 

10,895,696 

89.3 

Ga. 

933,469 

832,324 

89.2 

Wash. 

973,429 

945,168 

97.1 

III. 

3,826,133 

3,206,246 

83.8 

Md. 

746,899 

745,899 

100.0 

Ind. 

1,656,979 

1,391,631 

84.0 

N.C. 

1,122,017 

1,069,323 

96.3 

Alaska 

55,473 

22,715 

40.9 

Mich. 

2,270,640 

2,073,626 

91.3 

S.C. 

499,289 

489,021 

97.9 

Hawaii 

196,949 

173,663 

88.1 

Ohio 

3,311,383 

3,146,946 

96.0 

Va. 

905,878 

784,931 

86.6 

Wise. 

1,137,854 

1,078,348 

94.8 

W.Va. 

478,762 

350,911 

73.3 

TOTAL 

U.S. 

69,848,688 

50,626,416 

84.6 

E.S.C. 

2,696,066 

2,560,014 

95.0 

W.S.C. 

4,829,688 

4,424,635 

91.6 

Ala. 

696,742 

661,087 

94.9 

Ark. 

408,819 

346,403 

84.5 

SOURCES :  Newspaper  SRDS.  Feb. -Mar. 

,  1962. 

Ky. 

664,907 

589,887 

90.1 

La. 

730,233 

722,376 

98.9 

Miss. 

281,833 

267,695 

95.0 

Okie. 

7R4.r93 

661.875 

86.6 

N.ATE: 

Texarkana  credited  to  Arkansas. 

Bristol.  Va.- 

Tenn. 

1,061,584 

1,041,345 

98.1 

Tex. 

2,926,443 

2,694,982 

92.1 

Tenn. 

credited  to  Virxinia. 
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LIMITED  REACH — Bureau  presenlafion  points  out  that  leading  women's 
magazines  do  not  provide  immediate  depth  of  coverage. 


Bureau  Color 

(Continued  from  page  17) 


contact  all  consumers  either 
ready  to  buy  or  actionable 
through  advertising.  Minimum 
time  for  simultaneous  buying  to 
create  high  volume  turnover,  a 
vehicle  that  inspires  urgency 
and  ne^tes  the  interference  of 
competitive  advertising,”  the 
Bureau  pre.sentation  goes  on. 

Media  Cumparitton 

Turning  to  a  comparison  of 
how  leading  media  meet  these 
requirements,  “Accent  on  Ac¬ 
tion”  shows  that  even  the  larg¬ 
est  magazine  (Reader’s  Digest) 
“falls  far  short  of  providing 
adequate  reach;”  that  both 
weekly  and  monthly  magazines 
accumulate  ad  exposures  slowly. 

As  for  tv,  the  presentation 
says  that  in  a  recent  three-mar¬ 
ket  (Boston,  Chicago,  Twin 
Cities)  pilot  study,  A.  C.  Niel¬ 
sen  measured  the  audience  for 
newspapers  and  tv  in  507  house¬ 
holds.  For  illustrative  purposes, 
Nielsen  selected  a  typical  heavy 
tv  buy,  designed  to  deliver  the 
broadest  possible  reach. 

These  figuies  are  a  measure 
of  set  tuning,  not  of  people  view¬ 
ing,  the  Bureau  emphasizes  — 
they  represent  the  upper  limits 
of  audience  potential.  In  the 
daytime  schedule,  with  62.3 
gross  rating  points,  16.3%  of 
the  households  had  sets  tuned 
to  one  or  more  progframs.  In 
the  evening  schedule,  which  ac¬ 
cumulated  189.4  gross  rating 
points,  48.4%  of  the  homes  had 
sets  tuned  in  once  or  more. 

‘Potential’  Reach 

“For  the  combined  schedule, 
with  249.5  rating  points,  53.6% 
of  the  households  were  reached 
—  potentially  —  though  reach¬ 
ing  the  household  is  not  the 
same  as  reaching  the  people,” 
the  Bureau  presentation  con¬ 
tinues. 

“Television  advertising  has 
more  ‘urgency’  than  magazines 
but  tv  messages  tend  to  con¬ 
centrate  in  the  same  households 
whether  they  appear  on  the 
same  show  from  week  to  week. 


or  are  spread  out  in  a  scattered 
buy.  We  submit,”  the  Bureau 
.says,  “that  neither  magazines 
nor  tv  fit  the  requirements  —  a 
medium  that  delivers  Maximum 
Reach  in  Minimum  Time  and 
acts  with  great  urgency. 

“It’s  our  obser\’ation  that  as 
contrasted  to  gradual  or  cumula¬ 
tive  attainment  of  sales  goals, 
the  need  is  for  sales  and  adver¬ 
tising  strategj'  that  produces 
immediate  response  in  terms  of 
tangible,  measurable  action  in 
the  market  place.” 

It’s  at  this  point  in  the  “Ac¬ 
cent  on  Action”  presentation 
that  the  Bureau  introduces  “In¬ 
stant  Mass  Impact”  and,  via 
various  examples  of  full-page, 
four-color  ROP  newspajjer  ads, 
shows  how  color  in  newspaper 
advertising  achieves  “IMI”  for 
the  advertiser. 

.4d8  Enhanced 

“Newsspaper  advertising  en¬ 
hanced  by  color  provides  the 
quality  of  instantaneous  impact 
because  that  characteristic  is 
inherent  in  the  way  the  news¬ 
paper  is  edited  and  typical  of 
the  way  it  is  read,”  the  Bureau 
points  out,  hammering  away  at 
the  fact  that  newspapers  reach 
nine  out  of  10  households;  eight 
out  of  10  women;  and  that  72% 
of  women  read  through  the 
newspaper  page-by-page. 

“Median  reading  time  is  37 
minutes  per  newspaper  and  the 
average  number  of  newspapers 
read  is  1.4,”  the  presentation 
continues.  “Newspapers  deliver 
a  predictably  high  repeat  audi¬ 
ence  because  they  are  a  daily 
habit  for  their  readers,  mostly 
home  delivered  on  a  regfular 
basis.” 

Emphasis  is  placed  on  the 
fact  that  newspapers  offer  ad¬ 
vertisers  a  unique  opportunity 
for  continuity  and  a  chance  to 
concentrate  on  the  same  major 
segment  of  the  total  market  as 
compared  to  fluctuating  in  and 
out  audience  characteristic  of 
tv  and  magazines. 

“Accent  on  Action”  goes  on 
to  note  that  readership  of  news¬ 
papers  by  women  increases  as 
the  educational  level  rises;  that 
newspaper  advertising  influ¬ 
ences  buying  decisions ;  and  that 
82%  of  homemakers  get  food 


shopping  information  from  ads. 

Trade  Imparl 

Referring  to  what  it  calls 
“Automatic  Trade  Impact,”  the 
Bureau  points  out  that  85%  of 
supermarket  advertising  is  in 
newspapers. 

“The  newspajjer  is  the  i-etail- 
er’s  ‘trade  paper,’  ”  the  pres¬ 
entation  says,  adding  that  85% 
of  all  supermarkets  advertising 
is  in  newspapers.  “That  pro¬ 
vides  intensive  trade  impact  for 
national  copy.  It  is  there  to  be 
seen  and  read  in  the  same  me¬ 
dium  the  stores  are  using  to 
reach  and  influence  their  own 
customers. 

“Impact  is  another  unique 
newspaper  attribute.  Whether 
you  buy  nationally,  sectionally, 
or  selectiv'ely  or  a  market-by¬ 
market  basis,  newspapers  will 
reach  more  of  your  market  more 
immediately  than  any  other  ve¬ 
hicle  at  your  disposal. 

“It’s  virtually  the  only  me¬ 
dium  people  consult  to  find  out 
what’s  for  sale  and  where  to 
buy  it.  The  newspaper  moti¬ 
vates  quicker  mass  action  than 
any  other  consumer  influence  in 

the  market  place.  The  impetus 


of  local  ‘buy-it-now’  advertising 
creates  a  highly  advantageous 
climate  for  the  national  adver¬ 
tiser,  reinforces  the  impact  of 
national  campaigns,”  the  Bu¬ 
reau  color  presentation  notes. 

Maximum  .\warcnes8 

Plunging  directly  into  the  ad¬ 
vantages  of  ROP  newspaper 
color,  the  presentation  notes 
that  newspaper  color  provides 
maximum  audience  awareness. 

“A  truly  dramatic  color  ad 
within  the  dynamic  context  of  a 
newspaper  is  virtually  inescap¬ 
able.  The  aw’areness  it  achieves, 
the  readership  it  attains,  the 
action  it  produces  depends,  of 
course,  on  the  ad  itself,  the 
existent  or  potential  market  for 
the  product,  distribution,  pric¬ 
ing,  competition  and  other  vari¬ 
ables.” 

The  Bureau’s  color  pitch  con¬ 
cludes:  “Newspaper  color  pro¬ 
vides  a  singular  opportunity  for 
any  company  determined  to  in¬ 
crease  advertising  productivity, 
speed  up  product  turnover,  im¬ 
prove  net  profit.” 

In  selling  ROP  color  at  the 
retailer  level,  the  Bureau 
(Continued  on  page  22) 


RETAILER'S  COLORING  BOOK — Film  "clips"  (below)  from  Bureau's 
presentation  to  sell  ROP  color  at  the  retailer  level.  Film  urges  retailers 
to  color  their  messages  in  newspapers.  Center  clip  finds  retailer 
"a  nice  man.  Alert,  aggressive,"  and  suggests  coloring  him  "rosy."  Clip 
at  right  shows  retailer  who  invested  in  color  advertising  in  newspapers. 

"Color  him  smart,"  the  film  urges. 
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emphasizes  that  retail  newspa¬ 
per  advertising  in  general  enjoys 
a  universal  and  unrivaled  role 
as  the  retailer’s  basic  sales  cata¬ 
lyst  and  is  “proof  positive  of  its 
ability  to  reach  and  influence 
people  with  great  immediacy.” 

“Retail  advertising  demands 
immediate  audience  impact  and 
the  newspaper  delivers  it  habitu¬ 
ally,  unfailingly,”  the  Bureau 
says,  emphasizing  that  ROP 
color  enhances  a  retailer’s  ad. 

Retail  Color  Book 

A  good  example  of  the  Bu¬ 
reau’s  efforts  in  this  direction 
came  to  light  last  January  when 
the  Bureau  presented  a  90-min¬ 
ute  program  before  800  mem¬ 
bers  of  the  National  Retail  Mer¬ 
chants  Association  at  their  an¬ 
nual  convention  in  New  York. 
The  major  theme  of  the  show 
was  centered  around  the  idea 
of  encouraging  retailers  to  use 
newspaper  color  advertising  in 
promoting  big-ticket,  high-profit 
merchandise.  While  humor  was 
an  important  part  of  the  pre¬ 
sentation,  the  whole  show  was 
strictly  business,  including  such 
subjects  as:  growth  areas  in 


retailing;  the  dynamics  of  color; 
the  why  and  how  of  newspaper 
color,  with  numerous  creative 
ideas  and  technical  suggestions 
for  using  color  for  maximum 
effect. 

The  high  point  of  the  show, 
however,  was  a  film  entitled, 
“The  Retailer’s  Coloring  Book” 
(another  one  of  Ted  Barash’s 
inventive  and  daring  presenta¬ 
tions)  —  which  turned  out  to 
be  an  adroit  mixer  of  rib-tick¬ 
ling  humor  and  thought-provok¬ 
ing  analysis  of  today’s  retailing 
progp^m. 

Couched  in  good-humor  obser¬ 
vations  about  the  retailer,  his 
problems,  his  customers  and  the 
tight  squeeze  on  profits,  the  pre¬ 
sentation  shows  the  growth  and 
impact  of  newspaper  color  ad¬ 
vertising  and  gives  many  prac¬ 
tical  suggestions  on  how  it  can 
be  used  by  retailers  to  help  solve 
some  of  the  challenges  facing 
them  in  today’s  complex  mer¬ 
chandising  picture. 

Reaction 

Since  the  film  was  unveiled  in 
January,  it  has  been  making  the 
rounds  and  is  being  shown  by 
new'spapers  in  all  parts  of  the 
country  to  retail  advertisers. 

One  advertising  director  of  a 
leading  daily,  wrapped  up  his 
feeling  about  the  retail  pre¬ 
sentation  by  saying  ...  “I  have 


never  used  a  more  effective  sell¬ 
ing  presentation.  We  are  plan¬ 
ning  a  sales  drive  for  more 
color,  with  the  Coloring  Book 
presentation  as  a  spearhead.” 
A  retail  ad  manager  of  a  mid- 
western  paper  said.  .  .  .  “It’s 
the  first  presentation  that  I 
have  used  in  20  years  that  not 
only  puts  an  audience  in  a  re¬ 
ceptive  mood,  but  also  sells 
them.”  An  advertising  manager 
of  a  far  western  paper  said.  .  . 
“We  are  going  to  show  this  film 
to  every  department  store  pros¬ 
pect  here  in  our  town.  And  I 
hope  this  presentation  gets  wide 
distribution  throughout  the 
country,  so  that  by  the  next 
NAEA  meeting  we  will  have 
built  up  a  fine  testimonial  fol¬ 
lowing.” 

An  adv'ertising  director  of  a 
southern  paper  said.  .  .  “The 
uniqueness  of  this  presentation 
created  an  unusually  favorable 
reaction  most  felt,  that  without 
having  to  rely  on  solely  facts 
and  figures  it  got  the  message 
of  the  advantages  of  new'spaper 
color  across.  My  experience  with 
this  presentation  has  shown  it 
fo  be  a  most  effective  selling 
tool.”  A  middle-sized  newspaper 
wrote  the  Bureau  a  letter  stat¬ 
ing  ..  .  “we  showed  the  film 
presentation  to  a  key  retailer 
this  morning  and  the  reaction 
was  unusually  favorable.  As  a 
matter  of  fact,  there’s  more 
than  a  possibility  of  his  using 
color  now'  on  a  continuity  basis 
—  thanks  to  the  Coloring  Book 
presentation.” 

Ta>.le  Level  Up 

“The  Retailer’s  Coloring 
Book”  film  documents  how  the 
public’s  taste  level  has  risen 
sharply  and  will  continue  to  go 
up.  People  are  better  educated 
and  have  more  purchasing 
power,  by  and  large,  than 
they’ve  ever  had  before.  And  as 
a  result,  a  good  many  more 
families  are  buying  goods  and 
services  that  used  to  be  thought 
of  as  being  within  the  reach  of 
only  a  small  consumer  elite. 

According  to  the  Bureau’s  re¬ 
tail  color  pitch,  more  and  more 
retailers  are  placing  emphasis 
on  idea  merchandising  instead 
of  depending  only  on  price  ap¬ 
peal.  Clothing  departments  are 
stocking  bigger  assortments  of 
fashion  apparel,  offering  highly 
styled  garments,  and  putting  on 
fashion  shows.  Hardware  de¬ 
partments  are  branching  out 
from  the  strictly  utilitarian 
lines  and  putting  in  a  good  many 


TAX  -  SAVER 
ExpviiM  AceeuRt  Record 

•  Simplified  weekly  expense  reccord 

•  Epsy  to  maintain  accurate  records 

•  Complies  with  new  government  rules 

^  forms— original  and  copies 
Prico  $5.BS  Postpaid 
— Sample  on  request — 
TEL-O-TAX  SERVICE 
1697  Broadway  New  York  19,  N.Y. 


items  with  decorative  appeal. 
Even  supermarkets  and  fo^  tle- 
partments  are  glamorizing  th<  ir 
displays  with  gourmet  delica¬ 
cies. 

Color  Key  Factor 

“In  practically  every  line  of 
merchandise,  style,  shape  and 
color  in  particular,  have  become 
key  factors  in  selling,”  the  Bu¬ 
reau  points  out,  adding:  “there 
is  a  tremendous  opportunity  in 
this  for  all  retailers.  And  one  of 
the  most  important  factors  in 
this  opportunity,  we  feel,  is  the 
part  newspaper  color  can  play 
in  attracting,  exciting,  and  sell¬ 
ing  today’s  luxury-conscious 
customers.” 

The  color  film  proceeds  to 
give  retailers  an  idea  of  what 
newspaper  color  is  doing  for 
other  retailers  and  what  it  can 
do  for  retailers  who  haven’t 
yet  tried  it,  in  selling  high- 
profit  merchandise. 

Gently  spoofing  both  the  re¬ 
tailer  and  his  customers  the 
“Coloring  Book”  film  introduces 
such  ideas  as  these: 

Retailer  ‘Rosy’ 

“This  is  a  retailer.  He  is  a 
nice  man.  Alert  —  aggressive  — 
always  looking  to  the  future. 
Color  him  rosy.  (See  cut,  p.  20.) 

“This  retailer  wants  less  ex¬ 
pense,  more  profits.  Don’t  you? 
Doesn’t  everybody?  That  is  only 
natural.  Color  the  profits  natu¬ 
ral. 

“The  retailer  across  the  street 
is  called  ‘the  competition.’  Would 
you  like  to  call  him  something 
else?  All  he  wants  is  your  cus¬ 
tomers.  He  is  a  horrible  man 
and  getting  worse.  Color  him 
greedy. 

“Here  is  the  worst  problem  of 
all,”  the  “Coloring  Book”  film 
goes  on.  “The  customers.  Color 
them  desirable.  Color  them  dis¬ 
criminating.  Color  them  richer. 
They  want  things  like  better- 
quality  sweaters,  skis,  finer  liv¬ 
ing  room  sets,  higher-quality 
big-ticket  anything.  Color  them 
wanted.” 

Continuing  along  this  vein, 
but  with  purposeful  intent,  the 
retail  color  presentation  dis¬ 
closes  newspaper  advertising 
and  advises,  “Color  your  mes¬ 
sages  —  in  newspapers.” 

It  points  out  that  there  has 
been  an  enormous  growth  in  the 
use  of  newspaper  color  in  the 
past  10  years,  and  that  news¬ 
papers  have  invested  hundreds 
of  millions  of  dollars  in  re¬ 
search,  development  and  equip¬ 
ment  to  perfect  their  color  print¬ 
ing  and  to  make  it  one  of  the 
most  potent  advertising  media 
available. 

“Many  surveys  have  shown,” 
the  film  notes,  “that  newspaper 
color  advertising  not  only  gets 
more  attention,  but  usually  pro- 
(Continued  on  page  24) 


In  the  Wall  Street  Journal  you  can  present  your  news¬ 
paper’s  advertising  story  to  hundreds  of  thousands 
of  policy-makers  on  any  business  day  of  your  choice! 


PMbllshed  at:  NEW  YORK,  WASHINGTON.  D.C.,  CHICOPEE  FALLS.  MASS. 

•  CHICAGO.  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO  and  RIVERSIDE.  CALIF.  I 
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COLOR 

AOVERTISING 

IN 

SAN  OIEGO 


IT'S 

*SENSATIONAL 

'■'stimulating, 

ANO 

SALES 

PROOUCING. 


flic  San  ^icgo  Inion  |  EVENING  TRIBUNE 


^  Cofkn  Meu;spap(S 


THE  RJNG  OF  TRUTH' 


15  hometown  daily  newspapers  covering  San  Diego,  California— Greater  Los  Angeles— Springfield,  Illinois— and  Northern  Illinois.  Served 
by  the  Copley  Washington  Bureau  and  The  Copley  News  Service.  Represented  nationally  by  Nelson  Roberts  and  Associates,  Inc. 


Portland^  Maine  Market 


The  Portland  newspapers  are  recognized  leaders 
for  sharpness  and  accuracy  of  excellent  printing. 
And  now  you  can  have  FULL  COLOR  in  all  three. 


fhe  coforfuf... 


Portland^^Mainc 

Newspapers 


PRESS  HERALD  •EVENING  EXPRESS 
SUNDAY  TELEGRAM 


Represented  by 
The  Julius  Mathews  Special  Agency,  Inc. 
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duces  a  much  greater  return  in 
actual  sales  than  the  amount 
of  additional  investment  in¬ 
volved.” 

The  “Coloring  Book”  film  has 
won  nationwide  attention  since 
its  debut  earlier  this  year.  Wom¬ 
en's  Wear  Daily  editors  who 
saw  the  film  at  the  convention 
said  in  its  February  10,  1963 
issue  .  .  .  “the  presentation  was 
powerful  stuff  ...  a  kind  of 
kaleidoscopic  sell . . .  that  spelled 
out  the  success  and  history  of 
color  advertising.” 

Dept.  Store  Leaders 

Many  of  the  department  store 
people  who  attended  came  up 
with  equally  lauditorj'  com¬ 
ments.  For  example,  O.  William 
Spoor,  ad  director  of  Loveman, 
Joseph  and  Loeb,  Birmingham, 
Alal^ma,  said  .  .  .  “the  Color¬ 
ing  Book  film  really  spoke  my 
language  and  made  an  awful 
lot  of  sense  to  me.”  Edward  F, 
Engle,  vicepresident  of  the 
NRMA  said  .  .  .  “You  have  my 
complete  admiration  for  a  flaw¬ 
less  presentation  on  newspaper 
color  advertising  that  did  a 
whale  of  a  job  for  bringing  color 
to  the  attention  of  retailers.” 
Harold  H.  Bennett  of  Zions 
Cooperative  Merchantile  Insti- 
,  tute,  a  leading  department  store 
j  in  Salt  Lake  City  said  .  .  .  “We 
have  used  color  before,  but  this 
presentation  gave  me  some  won¬ 
derful  ideas  as  to  how  we  can 
I  use  it  again.”  Mr.  Sam  Joseph, 
advertising  manager  of  Robert- 
!  son’s  Department  Store,  South 
j  Bend,  said  ...  “I  think  that  the 
i  Color  Presentation  is  just  out 
j  of  this  world.  And  the  sell  that 
j  was  injected  into  it  was  very 
I  soft  but  highly  effective.” 

1  The  16mm  Bureau  film  is  now 
I  being  sold  to  newspapers  for 
[  $75. 

On  the  same  NRMA  program 
where  the  Coloring  Book  film 
was  shown,  more  sell  came  in 
for  color,  when  Lou  Tannen- 
,  baum,  vicepresident  chain  and 
department  store  sales  for  the 
Bureau,  sugpsted  that  adver¬ 
tising  is  an  investment  and  has 
to  be  considered  in  terms  of 
what  kind  of  return  the  invest¬ 
ment  is  going  to  bring.  “Many 
surveys  have  shown  that  news¬ 
paper  color  advertising  pro¬ 
duces  a  much  greater  return 
in  actual  sales  and  profits  than 
the  amount  of  additional  in¬ 
vestment  it  takes.” 

Without  being  presumptuous, 
he  showed  retailers  how  they 
can  get  newspaper  color  without 
adding  to  their  total  media 
budget,  while  maintaining  their 
present  black-and-white  adver¬ 
tising  campaign  in  force. 


“Take  a  good  look  at  some  of 
the  other  items  in  your  media 
budget,”  Mr.  Tannenbaum  sug¬ 
gested.  “Look  especially  at  :ill 
of  the  unrelated  enclosures  that 
accompany  your  monthly  state¬ 
ments  to  your  charge  customers 
—  your  best  customers.  A  re¬ 
search  study  on  mail  advertis¬ 
ing  showed  that  one  of  every 
three  men  and  women  are  very 
much  annoyed  by  it.  More  than 
half  of  them  throw  it  away 
immediately,  sometimes  even 
without  a  glance.  And  the 
higher  the  income,  the  more 
likely  they  are  to  have  a  nega¬ 
tive  reaction  to  mail  ads.” 

He  later  suggested  that  re¬ 
tailers  add  up  the  cost  of  this 
“marginal”  mail,  “regardless 
of  whether  you  or  the  manu¬ 
facturer  paid  for  it.” 

“Then  consider  this  cost  in 
relation  to  sales,  plus  over¬ 
normal  business,  traffic  pro¬ 
duced,  customer  annoyance,  etc. 
If  you  are  not  pleased  with  the 
results,  and  it’s  a  pretty  good 
bet  you  won’t  be,  then  how  about 
putting  this  investment  into 
newspaper  color — say  a  monthly 
preprint  section,  or  a  color 
comics  section,  or  a  series  of 
rotogravure  pages  in  the  Sun¬ 
day  magazine  section,  or  a  con¬ 
tinuing  once-a-week  ROP  color 
campaign. 

“Look  also  at  your  expendi¬ 
tures  for  mail  catalogs  at 
Christmas  time  or  in  your 
spring  promotion,”  the  Bureau 
retail  color  pitch  went  on.  “One 
of  your  big  problems  here,  in 
addition  to  the  expense,  is  the 
early  closing  deadline,  which 
prevents  you  from  including 
more  timely  and  more  wanted 
items.  A  newspaper  preprint 
color  section  gives  you  a  later 
closing  date  than  a  catalog  and 
brings  your  promotion  to  the 
customer  closer  to  the  big  buy¬ 
ing  season.  And,  of  course,  it 
gives  you  far  better  coverage 
of  your  market  at  a  lower  cost 
per  household. 

Color  Sells 

“But  above  all,”  the  Bureau 
urges,  “keep  in  mind  that  news¬ 
paper  color  advertising  works — 
it  sells.  Give  color  some  really 
serious  thought,  consider  its  ad¬ 
vantages  in  the  promotion  of 
high-profit  items  as  well  as 
other  lines.  You  may  find  it’s 
exactly  the  medicine  you  are 
looking  for  to  relieve  the  nag¬ 
ging  headaches  caused  by  the 
cost-profit  squeeze.” 

If  there  was  ever  any  specu¬ 
lation  about  the  Bureau’s  ability 
to  effectively  sell  color — the  last 
six  months  have  shown  that  they 
not  only  know  how  to  go  out 
and  aggressively  sell  it  nation¬ 
ally — but  they  also  know  how 
to  create  the  selling  tools  that 
help  newspapers  sell  retail  color 
as  well. 
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“Newspaper  Color... A  Delicate  Powerhouse” 


ONE  OF  A  SERIES  INTRODUCING  THE  NEW  MIAMI  HERALD  BUILDING. 


Photo  by  John  Pifiodo 
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"Color  .  .  .  good  color  .  .  •  puts  the  wallop  of  a  piledriver 
into  newspaper  advertising.  But  you  have  to  be  careful. 
Color  is  delicate  ...  it  takes  coddling.  That's  why  we  adhere 
to  the  strictest  procedures  of  quality  control,"  says  Bill 
Stapleton,  graphic  arts  director  of  The  Miami  Herald. 

Stapleton  is  pictured  here  with  some  of  the  latest  color  photo 
processing  equipment  installed  In  the  new  Miami  Herald 
building. 

We've  got  everything  needed  to  do  a  great  job.  Highly- 
skilled  technicians  who  are  perfectionists,  and  the  finest 
equipment  ever  assembled.  There  isn't  a  better  color  Tab 
in  the  country,"  says  Stapleton. 


The  Miami  Herald  has  pioneered  in  ROP  color  quality,  and 
in  1 962  led  the  nation's  newspapers  in  ROP  color  advertising 
linage. 

"We  believe  the  high  standards  we  set  for  ourselves  are 
largely  responsible  for  that  leadership,"  says  Stapleton. 
"Whatever  color  copy  advertisers  send  us,  they  see  it  come 
alive  on  the  pages  of  The  Miami  Herald." 

★  ★★★★★★★ 

These  same  high  standards  of  quality  prevail  in  all  depart¬ 
ments  of  The  Miami  Herald.  That's  why  the  new  building 
was  built:  to  provide  the  finest,  most  modern  home  for  the 
finest  and  latest  equipment,  operated  by  skilled  personnel 
with  ideals  of  perfection  and  a  pioneering  spirit. 


A  Mtmbtr  of  Florida's  Goldoti  Markots  Group 
Ruprtsenfod  by  Story,  Brooks  and  Finlay 


Our  Nuw  Home  at  No.  1  Herald  Pkna 


COLOR  BUY! 

OVER  40,000  ABC 

$Trc  B/w 

/  9  &  1C 


ONLY  I  &  2C 

NO  MINIMUM  SIZE 
Both  Prices  Plus  Linage 
RESERVATIONS  URGED 

ASBURY  PARK  PRESS 

ASBURY  PARK,  N.  J. 
Published  Seven  Days  a  Week 


Print  Ad  Group’s 
Color  Mats  ‘Hot’ 


FIVE  IJuADING  RETAIL  ADVERTISERS 
IN 

ROP  COIX)R  ADVERTISING 
IN  EACH  OF 

THE  FIR^rr  FIVE  IJIADING  RETAIL  ROP  COLOR  NEWSPAPERS 

1962 


Chicago 

The  advertising  campaign  for 
LINAGE  Campbell-Ewald’s  client,  Print 
Advertising  Association,  head- 
253,045  quartered  in  Chicago,  soared  off 
launching  pad  with  such 
148*785  that,  momentarily,  associa- 

96  787  officials  are  nonplussed. 

Campbell-Ewald  Company- 
Advertising,  Detroit  was  ap- 
250,500  pointed  two  months  ago  to 
IaaIm  design  a  campaign  to  tell  the 

107  837  virtues  of  print  as  a 

93  800  medium. 

The  Milwaukee  Journal's  ROP 
Color  Service  offered  full-color 
355,145  mats  of  the  first  two  ads  to  an 
n9  483  daily  papers.  The 

128  163  overwhelming, 

116181  with  many  papeis  requesting 
both  advertisements. 

“By  the  time  the  orders  slow 
260,407  to  a  dribble  we  probably  will 
184  309  more  sets  of  color 

1 1 1  730  than  any  single  advertiser 

89  403  ROP  color 

schedule,”  Richard  Eastline, 
executive  secretary  of  the  Print 
281,438  Advertising  Association,  de- 
^62  910  same  time  East- 

1 08  565  **^®  ^  mass  mailing  of  black 

89  060  white  mats  of  the  two  ads 

would  be  made  to  an  estimated 
10,800  dailies  and  weeklies. 

The  Association  is  a  newly 
formed  non-profit  organization 
made  up  of  graphic  arts  sup¬ 
pliers  and  publishers  devoted  to 
telling  the  virtues  of  print. 

Advertisements  three  and  four 
in  the  1963  campaign  are  now 
ready  for  release.  Each  ad  fea¬ 
tures  women.  One  clipping  a 
coupon,  the  other  reading  a  high 
fashion  advertisement.  Both  ads 
carry  out  the  1963  theme,  “Don’t 
you  read  before  you  buy?” 


CLASSIFICATION 

MIAMI  HERALD— M  &  S 

Lindsley  Lumber  Co . Bldg.  Suppl.  &  Confr. 

Sears,  Roebuck  &  Co . Dept.  Slores 

Burdine's  . Dept.  Stores  . 

Kwik  Chek  Super  Markets . Grocers  (Chain)  ... 

Shell's  . Liquor  Stores 

NASHVILLE  TENNESSEAN— M  &  S 

Hill,  H.  G.,  Stores  . Grocers  (Chain)  ... 

Kroger  . Grocers  (Chain) 

Harvey's  . Dept.  Stores 

Cain-Sloan  Co . Dept.  Stores 

Cooper  &  Martin  . Grocers  (Ind.)  . 

SALT  LAKE  CITY  TRIBUNE— M  &  S 

Southeast  Furniture  Co . Furn.  &  Hsid . 

Albertson's  . Grocers  (Chain) 

ZCMI  . Dept.  Stores  . 

Grand  Central  Stores  . Drug  Stores  . 

Grand  Central  &  Grand  American  Grocers  (Chain)  .  . 

FORT  WORTH  STAR  TELEGRAM— E  &  S 

Buddies  . Grocers  (Chain) 

Davis,  A.  L  . Grocers  (ind.)  .... 

Leonard's  . Dept.  Stores 

Cox's  . Dept.  Stores  . 

Montgomery  Ward  . Dept.  Stores  . 

OMAHA  WORLD  HERALD— E  &  S 

Skagway  . Misc.  General  Stores 

Hinky  Dinky  . Grocers  (Chain)  ... 

Brandeis  . Dept.  Stores  . 

Richman  Gordman  . Clothing  Stores  (M&^ 

Paramount  Radio  . Furn.  &  HsId. 


Petersen  to  VP 

San  Francisco 
Roy  Petersen,  account  super¬ 
visor,  Foote,  Cone  &  Belding, 
has  been  named  a  vicepresident. 
He  joined  FC&B’s  San  Fran¬ 
cisco  office  14  years  ago  from 
N.  W.  Ayer  &  Sons. 


tehig/i  Valley's  Most 
^  Dominant  Media 

*  J  ★  THE  MORNING  CALI 

★  EVENING  CHRONICLE 
♦  SUNDAY  CALL-CHRONICLE 

Allentown,  Pa. 

Represented  Nationally  by  Story,  Brooks  and  Finley,  Inc. 
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ASK  THE  ADVERTISERS  WHO'VE 
PUT  US  IN  13th  PLACE  .  .  . 


The  only  thing  more 
effective 
than  an  ad  in  the 
St.  Paul 

Dispatch-Pioneer  Press 


•  •  •  IS  a 
COLOR  AD 
in  the 
St.  Paul 

Dispatch-Pioneer  Press 


Black-and-white  statistics  in  Media  Records 
tell  a  colorful  story  about  St.  Paul  Dispatch-Pioneer 
Press  advertisers.  In  1962,  they  poured  enough  ROP 
color  advertising  into  our  pages  to  put  the  Dispatch- 
Pioneer  Press  into  13th  place  in  the  nation  — and 
there's  not  the  slightest  hint  that  they'll  slow  down 
in  1963. 

Small  wonder . . . 

The  ad  above  — and  many  others  for  Stellian 
Appliances  —  delivered  results  "far  beyond  our 


most  optimistic  expectations"  according  to  the 
advertiser.  Another  typical  ROP  color  success  story. 

And  just  because  we're  in  13th  place,  we're  not 
sitting  back  on  our  laurels.  Right  this  moment,  a 
new  7-unit  Goss  Headliner  is  being  installed  to 
provide  Dispatch-Pioneer  Press  color  advertisers 
with  greater-than  -ever  flexibility. 

That's  why  we  soy,  "To  sell  'em  in  St.  Paul,  Soy 
it  in  COLOR  ...  in  the  St.  Paul  Dispatch-Pioneer 
Press." 


Representatives 

SAWYER-FERGUSON-WALKER,  INC 


New  York  Detroit  Chicago  Philadelphia 
Atlanta  Los  Angeles  San  Francisco 

Minneapolis  St.  Paul 


REFORM  MOVEMENT 


speed  was  42,000  per  hour.” 
Where  Decision  Is  Made 


1V3  Million 
Lines  of 
Local 

“COLOR 

11.351,476  Uses  to  bo  osoct) 

an  82%  increase  over  1961 
when  the  Daily  Independent  | 
RANKED  25TH  IN  THE  NA- ! 
TION  IN  LOCAL  COLOR.  ! 

A  Record  for  a 

City  of  27,000 

? 
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Inland 


iSailg 


serving 


GRAND 

ISLAND 


iRDClTY 

AVARKET 
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Full  or  Spot  Color 
Any  Weekday 
Except  Wednesday 

(Food  day,  color  capacity 
pratantly  limitad) 

99.4%  City  Coverage 
66.2%  7>County  Trade  Area 

A  STAUFFER  PUBLICATION 

ARTHUR  H.  HAGG  A  ASSOCIATES 
NoNoaol  Reprataatativa 


More  Brilliant  Inks 
Tested  in  ROP  Ads 


Atlantic  City,  N.  J. 

Inks  that  provided  crisp  black 
and  brilliant  hues  in  ROP  color 
advertisements  give  promise  of 
almost  magazine  quality  in 
newspaper  printing. 

Experiments  with  these  inks 
are  already  being  made  by  the 
Philadelphia  Bulletin  and  the 
Toronto  Globe  and  Mail,  it  was 
reported  to  the  Mid-Atlantic 
Newspaper  Mechanical  Confer¬ 
ence  here  last  weekend. 

Joseph  G.  Elliott,  assistant 
business  manager  of  the  Phila¬ 
delphia  Bulletin,  mentioned  the 
ink  tests  as  part  of  a  general 
program  of  trying  to  achieve  a 
revival  of  enthusiasm  for  ROP 
color.  He  declared  that  there  is 
a  real  need  for  “a  reform  move¬ 
ment”  within  the  ranks  of  pro¬ 
duction  staffs. 

The  inks  to  which  Mr.  Elliott 
referred  were  developed  for  the 
Axel  Springer  newspapers  in 
West  Germany  and  Bulletin 
executives  have  been  assisted  by 
Dr.  Walter  Matuschke,  of  the 
Springer  organization  who  has 


been  attending  newspaper  me¬ 
chanical  conferences  here  since 
the  end  of  World  War  II. 

Dye  Inks  Coming 

The  Springer  newspaper, 
Abendblatt  at  Hamburg,  has 
used  the  “Roto-Rapid”  inks, 
made  by  Schmidt  Ink  Company, 
with  great  success,  Mr.  Elliott 
said.  Now  in  the  experimental 
stage,  he  reported,  is  a  line  of 
“Roto-Fix”  inks  which  have  a 
Glycol  base  and  dyes  instead  of 
pigments. 

In  the  case  of  the  “Roto- 
Rapid”  inks,  Mr.  Elliott  said, 
they  are  oil-based  and  the  pig¬ 
ments  are  of  an  unusually  high 
intensity. 

“The  brilliance  and  clarity  of 
color  and  the  freedom  from  off¬ 
set  characteristics  excited  us,” 
Mr.  Elliott  said.  “The  German 
standard  process  magenta,  cyan 
and  yellow  are  dramatically 
l>etter  than  the  ANPA  standard 
hues.” 

“The  inks  gave  us  no  trouble 
on  press.  They  were  used  on  Hoe 
units  with  the  conventional  Hoe 
inking  system  and  without  any 
kind  of  special  attention.  Be¬ 
cause  of  their  high  intensity 
minimal  ink  films  were  required. 
The  pressmen  report  that  the 
keys  were  run  almost  closed. 
The  prescribed  laydown  sequence 
was  blue,  red,  yellow.  Our  press 


Color  Gains 

{Continued  from  page  9) 


was  up  6.8%  with  a  total  of  14,- 
747,967  lines.  The  grand  total 
of  69,747,967  color  lines  marked 
a  9.8%  drop  from  1961’s  total 
of  76,787,626  lines. 

The  list  of  the  five  leading 
retail  advertisers  in  color  ad¬ 
vertising  in  the  first  five  leading 
retail  ROP  color  newspapers 
was  headed  by  Southeast  Furni¬ 
ture  Co.  which  ran  355,145  lines 
in  the  Salt  Lake  City  (Utah) 
Tribune.  Skagway  Stores  with 
281,438  lines  in  the  Omaha 
(Neb.)  World  Herald,  and  Bud¬ 
dies  grocery  chain  with  260,407 
lines  in  the  Ft.  Worth  Star- 
Telegram,  were  second  and  third 
on  this  list. 

This  Seventh  Annual  Spring 
Color  Edition  of  E&P  points  up, 
in  its  success  stories,  linage  sta¬ 
tistics,  and  color  availability 
data,  the  steady  growth  of  ROP 
color  as  a  national  and  regional 
medium  for  advertisers. 


The  Bulletin,  Mr.  Elliott  said, 
has  embarked  on  its  program  of 
improving  ROP  color  printing 
l)ecause  “too  few  advertisers 
evaluate  reproduction  of  color  in 
terms  of  the  average  reader.” 

ROP  color,  he  went  on,  is 
judged  through  the  eyes  of  a 
panel  of  sophisticated  observers; 
art  directors;  account  executives 
and  the  supreme  critic  of  all — 
the  client. 

“Quite  often,”  Mr.  Elliott  said, 
“I  am  afraid  these  aesthetic 
considerations  are  paramount  in 
the  decision  as  to  where  adver¬ 
tising  is  to  be  placed. 

“I  am  convinced  that  the  time 
approaches  when  advertiser’s 
comparisons  between  our  pres¬ 
ent  ROP  color  and  other  color 
media  will  weigh  more  and  more 
to  our  disfavor,  with  the  result 
that  we  will  find  increasing  dif¬ 
ficulty  in  converting  color  adver¬ 
tisers  from  magazines  and  tele¬ 
vision.  We  can  tegin  losing  those 
who  have  already  made  the 
transition. 

“The  action  needed  to  meet 
this  challenge  is  not  press  equip¬ 
ment  to  register  hi-fi  inserts  or 
other  similarly  extravagant  de¬ 
vices  to  artificially  introduce 
magazine  printing  into  news¬ 
papers.  We  can  satisfy  this  new 
demand  for  quality  by  moving 
up  our  own  reproduction  from 
the  quality  plateau  we  are  now 
on. 

“At  the  Bulletin  we  did  a  cold 
calculating  assessment  of  our 
own  ROP  product  and  incident¬ 
ally  of  that  of  a  great  many 
other  peoples’. 

Register  Control 

“The  foremost  opportunity 
for  improvement  we  found  was 
in  the  field  of  register — not  that 
the  incidence  of  misregister  was 
so  great,  but  simply  that  any 
misregister  at  all  is  the  most 
detrimental  single  element  in 
color  printing. 

“Actually  there  is  no  longer 
any  excuse  for  misregistered 
plates  to  find  their  way  into  the 
press  room.  What  is  needed  now 
across  the  industry  are  auto¬ 
matic  press  register  controls, 
equipment  which  until  recently 
was  not  completely  effective.  The 
machinery  currently  available 
appears  to  offer  a  major  remedy 
for  this  ancient  problem  and  I 
believe  that  the  time  must  come 
when  register  equipment  will  be 
an  essential  item  on  every  news¬ 
paper  press  .  .  . 

“In  connection  with  the  ink 
tests  we  also  have  been  running 
extensive  tests  with  pre-made 
ready  engravings,  an  old  tech¬ 
nique  recalled  to  our  attention 
{Continued  on  page  30) 
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COVERS  ******1 
NORTHERN**** 
CALIFORNIA’S  NO. 


METROPOLITAN 

OAKLAND 


(ALAMEDA  AND  CONTRA  COSTA  COUNTIES) 


TRIBUNE....NO.  1  IN 
COLOR  ADVERTISING 

METROPOLITAN  OAKLAND  vs  METROPOLITAN  SAN  FRANCISCO 

1962  R.O.P.  COLOR  LINEAGE: 

OAKLAND  TRIBUNE . 1,134,290 

S.  F.  Chronicle .  841,307 

S.  F.  Examiner .  759,028 

. 

SOURCE:  MEDIA  RECORDS  REPORT 


SOURCE:  M^DIA  RECORDS  REPORT 


(i^aklan&^&^^ribune 


SUNDAY  COMICS:  Metropolitan  Sunday  Newspapers,  Inc. 
Represented  Nationally  by  CRESMER,  WOODWARD,  O’MARA  &  ORMSBEE,  INC. 


LARSES!  HOME  DELIVERED  CIRCULATION  IN  NORTHERN  CALIFORNIA 


This  record  was  accomplished  because  of 
the  high  productiWty  of  color  advertising 
in  the  Avalanche-Journal . . .  and  because 
of  the  Avalanche-Journal’s  high  pro¬ 
ficiency  in  reproducing  color  ads. 

If  you’d  like  to  see  samples,  ask  any 
Texas  Daily  Press  League  man  ...  or 
write,  wire  or  call  us  direct. 


WAYNE  HENLY,  Adv.  Director 
LESTER  M.  HORNER.  .\ltr.  Gen.  Adv. 


TEXAS  DAILY  PRESS  LEAGUE,  INC. 
Nitiond  Representative 
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Brilliant  Inks 

(Continued  from  page  28) 


by  Dr.  Matuschke.  We  have  run 
a  con.siderable  number  of  our 
own  pre-madeready  engravinps, 
molding?  the  plates  first  without 
the  underlay  and  then  with  it, 
molding:  on  packless  color  mats 
and  running:  press  tests  with 
madeready  plates  and  no  make- 
ready  press  plates  occupying  the 
high-low  positions  on  a  straight 
run. 

“The  tests  have  clearly  indi¬ 
cated  that  the  makeready  im- 
prov’ed  reproduction  by  permit¬ 
ting  the  use  of  greater  impres¬ 
sion  to  accomplish  better  cover¬ 
age  in  the  heav^y  areas  without 
muddying  the  highlights.  We 
used  a  100-line  screen. 

“We  have  been  preparing 
these  engravings  on  standard  25 
thousandths  zinc  with  the  make- 
ready  underplate  of  the  same 
metal.  We  take  an  impression 
from  the  finished  printing  plate 
with  rollup  ink  on  acetate  and 
transfer  this  image  onto  the 
metal  by  burnishing.  The  make- 
ready  plate  is  then  etched  to  a 
depth  of  about  7  or  8  thou¬ 
sandths  in  a  conventional  zinc 
etching  machine.  The  result  is 
that  the  highlight  dots  in  the 
high  end  of  the  scale  completely 
etch  away  so  that  under  mold¬ 
ing  pressures  the  printing  plate 
above  is  pushed  down  into  these 
pockets.  The  relief  thus  obtained 
transfers  into  the  packless  mat, 
and  into  the  press  plate  to  a 
depth  of  between  about  6  thou¬ 
sandths.  On  large  jobs  in  which 
there  are  extensive  highlight 
areas  we  protect  relief  by  use 
of  makeready  in  shaver.” 

• 

Unique  Honor 

Phoenix,  Ariz. 

Julian  DeVries,  medical  edi¬ 
tor  of  the  Arizona  Republic,  has 
been  named  an  honorary  mem¬ 
ber  of  the  International  Acad¬ 
emy  of  Proctology,  the  first  lay¬ 
man  ev'er  to  receive  the  honor. 


Lark  Cigarets  Bow 
In  4  Test  Cities 

Liggett  &  Myers  Tobacco 
Company  has  scheduled  large- 
space  ROP  color  insertions  in 
dailies  in  Albany,  Troy  and 
Schenectady,  N.  Y.,  and  in  Co¬ 
lumbus,  Ohio,  to  debut  a  new 
king-size  cigaret  named  Lark. 

Regional  editions  of  Life  and 
Look  magazines  are  scheduled 
along  with  local  tv  cut-ins  on 
network  shows  seen  in  the  four 
test-area  cities. 

The  Lark  cigaret  (via  J. 
Walter  Thompson  Company) 
features  a  three-piece  filter  con¬ 
sisting  of  two  outer  filters  of 
cellulose  acetates  and  a  unique 
inner  filter  of  activated  charcoal 
granules,  a  substance  used  by 
science  to  purify  air. 


Sunoco  To  Break 
Full-Color  Ads 

Starting  early  in  April,  Sun 
Oil  Company  will  make  its  first 
use  of  ROP  full-color  in  news¬ 
papers,  Editor  &  Publisher 
learned  this  week. 

The  campaign  (via  William 
Esty  Company)  involves  sched¬ 
ules  of  eight,  10  and  13  full- 
page,  full-color  insertions  in 
major  dailies,  plus  black  and 
white  1,000-line  insertions  in 
smaller  newspapers. 

Details  on  the  copy  and  full 
media  schedule  will  be  announced 
April  3. 


4- A  Officers  in  West 

San  Francisco 
Donald  B.  Craft,  Kraft,  Smith 
&  Ehrig,  Seattle,  is  newly  elected 
president  of  the  W estem  Region, 
AAAA.  Paul  Jordan,  Hixson  & 
Jorgensen,  Los  Angeles  is  vice- 
chairman  with  George  Clinton, 
Gerber  Advertising  Agency, 
Portland,  secretary-treasurer. 


I  AD-lines 

§  By  Robert  B.  Mcliityn- 

iyDiiiiuiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir^  ir 


Colorful  ^Pappy^ 

What  ROP  color  means  to  an  I 
advertiser  in  sparking  his  news¬ 
paper  ad,  so  Julian  P.  (Pappy) 
Van  Winkle  Sr.,  president  of  Old 
Fitzgerald  Distillery,  means  to 
the  human  race. 

*  ♦  * 

If  you  don’t  think  .so,  lend  an 
eye  to  some  of  the  observations 
made  this  week  by  the  Dean  of 
the  American  distilling  industry, 
and  the  oldest  master  distiller  in 
the  U.S.,  on  the  occasion  of  his 
89th  birthday. 

“Attain  the  age  of  89  with  a 
few  silver  dollars  in  your  jeans 
and  a  few  golden  memories  in 
your  noggin,  and  you’ve  got  it 
made,”  Pappy  said.  “You  auto¬ 
matically  acquire  a  unique  status 
in  American  life.  Entirely  without 
further  effort,  you  become  a  sage, 
philosopher,  wise  man  and  lead¬ 
ing  elder  statesman.” 

Has  the  world  i  changed  in 
Pappy’s  89  years?  It  most  cer¬ 
tainly  has.  “Nowadays,”  he  ad¬ 
mitted,  “they  are  making  stairs 
taller,  ty|»e  smaller  and  women 
prettier.” 

*  ■*•  * 

Pappy,  who  lives  in  Louisville, 
Ky.,  and  likes  to  point  out  that 
the  Kentucky  Derby  and  he  are 
the  same  age,  said  that  he  has 
seen  several  of  the  derbies,  along 
with  other  racing  cards.  From 
this  experience  has  emerged  “the 
definite  conviction  that  there  is 
just  one  effective  system  to  be 
used  in  wagering,  namely,  resolve 
to  systematize  your  losses.” 

Pappy  noted  that  it  has  taken 
him  89  years  to  discover  that 
there  are  several  things  that  just 
can’t  be  hurried,  among  them: 
“1)  The  U.S.  Congress;  2)  wom¬ 
en;  3)  teenagers  using  the  tele¬ 
phone;  4)  the  60  seconds  of  a  tv 
commercial;  and  5)  the  produc¬ 
tion  of  top-quality  sour  mash 
bourbon  whiskey.” 

A  sincere  believer  in  modera¬ 
tion,  Pappy  said  that  if  you  show 
him  “one  man”  who  is  drinking 
himself  to  death,  he’ll  show  you 
10  “who  are  achieving  the  same 
unhappy  result  by  over-indul¬ 
gence  in  either  food  or  tobacco  or 
both.”  He  added,  “Those  who 
view  liquor  as  a  tyrannical  mas¬ 
ter,  conveniently  overlook  the  fact 
that  liquor  is  a  servant  of  unex¬ 
celled  virtue.” 

*  *  * 

We  told  you  this  guy  is  color- 
i  ful.  The  only  thing  “old”  about 
]  Pappy  is  his  “servant  of  unex- 
I  celled  virtue.” 


Written  'with  character  . . . 
competence  . . .  color. 
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NOW  IT’S  < SMACK  ON  THE  KISSER’  EVERYTIME! 


The  addition  of  three  new  Hoe  Color  Convertible  four-color 
units  gives  The  Dallas  News  the  finest  newspaper  color 
facility  south  or  west  of  St.  Louis! 

To  the  advertiser  these  new  press  units  mean  controlled 
color  registration  through  the  entire  run,  as  well  as  im¬ 
proved  fidelity.  They  also  increase  color  availability,  from 
spot  to  full-color,  from  1,000-line  ad  to  color  section. 
Schedule  your  color  campaign  in  The  News  —  for  faithful 


reproduction  —  and  the  impact  of  Texas’  largest  circula¬ 
tion  on  Texas’  largest  market. 

(A.B.C.  PUBLISHERS'  STATEMENTS,  SEPT.  30,  1962) 
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CRESMER,  WOODWARD,  O'MARA  &  ORMSBEE,  INC.,  National  Representative 
THE  LEONARD  CO.,  Florida  Travel  Representative 


Solon  Lauds 
Reporting 
At  Distance 

Charlotte,  N.  C. 

State  Sen.  Thomas  J.  White, 
supporter  of  a  new  rule  barring 
newsmen  from  the  floor  of  the 
State  Senate,  says  the  reporting 
is  more  accurate  than  before. 

In  a  letter  to  the  Charlotte 
News,  he  wrote: 

“I  have  noticed  that  the 
reporting  on  such  action  as  has 
taken  place  in  the  Senate  up  to 
this  time  has  been  considerably 
more  objective  and  accurate 
than  it  was  when  reporters  had 
the  free  run  of  the  floor  and 
could  go  around  asking  Sena¬ 
tors  ‘loaded’  questions  at  times 
when  Senators  are  not  prepared 
for  them  and  answer  such  ques¬ 
tions  without  reflection.” 

Sound  FooUkIi 

“Sometimes,”  the  letter  con¬ 
tinued,  “a  Senator’s  or  Repre¬ 
sentative’s  answers  as  they 
appear  in  print  make  him  look 
or  sound  rather  foolish.  This  is 
sometimes  all  the  more  to  the 
liking  of  some  reporters,  but 
does  not  result  in  giving  the 


Broekton 

is 

Bursting 

with  facilities 
for  2,  3,  full 

color 

and  with 
extra  high 
market  growth 

BROCKTON 

ENTERPRISE-TIMES 

Brockton.  Mass. 

ABC  Circ. 

46,503 

Represented  by  The  Julius  Mathews 
Special  Agency,  Inc. 


public  an  accurate  account. 
There  are  many  annoying  prac¬ 
tices  which  legislators  have  had 
to  endure  at  the  hands  of  some 
ill-bred  and  ill-mannered 
reporters  in  the  past.” 

Contending  that  the  best  facil¬ 
ities  in  the  country  have  been 
provided  for  the  use  of  the  news¬ 
men,  Sen.  White  added,  “The 
newspaper  industry  is  not  a  pub¬ 
lic  agency.  It  is  a  private  indus¬ 
try  in  business  to  make  money. 

“With  equal  grace  the  Senate 
could  permit  any  other  group  of 
pri\’ate  citizens  to  distract  the 
Senate  during  the  sessions  for 
such  group’s  own  purposes,”  he 
said. 

The  News,  in  an  editorial 
the  next  day,  said: 

“Tom  White  has  risen  to 
power  in  the  Senate  through  the 
force  of  his  abilities  and  person¬ 
ality.  Having  successfully  moved 
to  restrict  the  press,  he  justifies 
his  action  with  fluent  arguments 
that  define  very  complicated 
processes,  such  as  the  press,  with 
neat  phrases  .  .  . 

“This  very  neatness,  this 
insistence  on  rigid  order, 
troubles  us  more  than  the  dis¬ 
pute  over  floor  privileges  for 
the  press.  It’s  sort  of  in  the 
spirit  of  democracy  that  people 
and  institutions  are  permitted 
to  raise  a  little  cain  occasion¬ 
ally  without  being  sealed  oflF 
from  the  centers  of  argument 
and  debate.” 

Places  on  Mezzanine 

Under  the  new  rules,  the 
press  is  restricted  to  the  gallery 
at  the  rear  of  the  Senate  floor 
on  a  mezzanine.  There  is  a 
pneumatic  tube  through  which 
the  clerk  sends  them  copies  of 
bills  under  consideration,  but 
through  which  the  reporters  may 
send  nothing. 

At  the  front  of  the  floor, 
facing  the  press  gallery  is  a 
rostrum  from  which  Senators 
with  important  matters  to  dis¬ 
cuss  are  supposed  to  speak. 
There  are  microphones  and  a 
public  address  system  for  the 


Senators  to  use  at  their  desks. 

But  reporters,  who  used  to 
roam  the  Senate  floor,  complain 
that  half  the  Senators  are  hid¬ 
den  from  them  beneath  their 
gallery  and  that  they  cannot 
hear  what  the  Senators  are  say¬ 
ing  part  of  the  time. 

Reporters  are  still  free  to  be 
on  the  floor  of  the  House  of 
Representatives  in  the  same 
building  and  they  may  attend 
committee  meetings. 

• 

Frank  S.  Hoag  Dies; 
Colorado  Publisher 

Pueblo,  Colo. 

Frank  Stephen  Hoag,  91, 
president  of  the  Pueblo  Star- 
Journal  Publishing  Corp.,  died 
here  March  16.  He  was  active 
until  the  last  few  weeks  of  his 
life. 

His  wife,  Louise  M.,  died  Feb. 
12  after  a  long  illness. 

Bom  in  Minerva,  Ohio,  Mr. 
Hoag  came  to  Colorado  in  1901 
because  of  Mrs.  Hoag’s  health. 
He  became  associated  with  the 
Colorado  Springs  Gazette.  A 
short  time  later  he  moved  to 
Pueblo  to  become  an  advertising 
solicitor  for  the  recently  merged 
Evening  Star  and  Pueblo  Jour¬ 
nal. 

• 

Douglas  Day  Named 
To  St.  Louis  Post 

St.  Louis,  Mo. 

H.  Douglas  Day  has  been  pro¬ 
moted  to  assistant  advertising 
manager  of  the  Post-Dispatch, 
a  new  job.  He  had  been  national 
advertising  manager. 

In  this  capacity,  Mr.  Day  will 
assist  Paul  I.  Talbot,  adver¬ 
tising  manager,  in  directing 
operation  of  the  entire  adver¬ 
tising  department.  Mr.  Day  has 
been  national  ad  manager  since 
1955. 

He  was  replaced  by  Robert  C. 
Rowden,  who  moved  up  from 
advertising  sales  manager. 


Craigue 


Watterfon 


Couu.  Daily  Adds 
News  Editor  Post 


New  London,  Conn. 

Two  executive  changes  in  the 
News  Department  of  the  New 
London  Day  have  been  an¬ 
nounced  by  Managing  Editor 
Deane  C.  Avery. 

James  S.  Watterson,  city  edi¬ 
tor  since  1949,  was  named  news 
editor.  Robert  J.  Craigue,  assist¬ 
ant  state  editor,  has  been 
appointed  city  editor.  The  News 
Editor  position  is  new. 

Mr.  Watterson  has  been  with 
the  Day  since  1929,  when  he 
joined  the  staff  as  a  reporter. 

Mr.  Craigue,  a  1949  graduate 
of  the  University  of  Missouri 
School  of  Journalism,  was  editor 
of  the  Humboldt  Star,  Winne- 
mucca,  Nev^,  before  joining  the 
Day  in  1954. 


April  Coiifereuce 
For  Purchasers 


The  National  Association  of 
Newspaper  Purchasing  Execu¬ 
tives  will  hold  its  sixth  annual 
conference  at  the  Knickerbocker 
Hotel  in  Milwaukee,  April  25-27. 
This  group  of  62  men  and  two 
women,  engaged  in  purchasing 
of  equipment  and  supplies  for 
newspapers,  was  organized  in 
Louisville  in  1958. 

A  large  part  of  the  conference 
will  be  devoted  to  round-table 
discussions,  according  to  Harvey 
Korthals  of  the  Milwaukee  Jour¬ 
nal,  chairman  of  the  program 
committee.  Special  reports  will 
be  given  on  a  number  of  sub¬ 
jects. 

Larry  Nash  of  the  Cincinnati 
Enquirer,  president  of  the 
group,  invites  any  one  respon¬ 
sible  for  purchasing  for  news¬ 
papers  to  attend  the  conference. 
Registration  should  be  made 
with  the  secretary-treasurer, 
Eugene  P.  Parrish  of  the  St. 
Petersburg  (Fla.)  Times. 

• 

Jourualism  Directory 

Pittsburgh 

The  1963  Winter  Directory 
issue  of  the  Journalism-  Edu¬ 
cator  contains  information  on 
141  journalism  degree  pro¬ 
grams,  listings  on  the  Educa¬ 
tion  Committees  of  Media  As¬ 
sociations,  1963  Short  Courses, 
and  Workshops  available  to 
high  school  teachers.  ($2). 
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''It’s  what’s  up  front  that  counts” 


FILTER-CIGARETTES  4 


KINKH  KILTER 
FOR  FINER  FLAVOR 


And  it’s  who’s  up  front  that  counts,  too!  Rop  color  continues  to  be  the  fastest 

growing  advertising  medium,  with  a  400%  increase  since  1951.  Up  front  as  the  No.  I  advertiser  is  Winston 
cigarettes,  with  over  3  million  lines  for  each  of  the  past  three  years.  In  its  rop  color  advertisements  Winston 
insists  that  its  package  look  good  like  a  Winston  package  should!  For  today’s  publisher  the  key  to  lineage 
growth  and  added  profits  is  the  ability  to  meet  the  high  standards  of  color  reproduction  demanded  by 
national  and  local  rop  color  advertisers.  This  ability  is  guaranteed  by  Hoe  color  presses— both  letterpress 
and  offset.  Proof:  four  out  of  six  rop  color  award  winners  for  1962  were  printed  on  Hoe  equipment.  For  158 
years  Hoe  has  been  up  front  in  the  design  and  manufacture  of  fine  printing  presses.  That’s  why 
we  say:  look  to  Hoe  for  progress  in  printing.  R.  Hoe  &  Co.,  Inc.,  910  E.  138th  St.,  New  York  54,  N.Y.n^/la 


Winston 


PRINTED  IN  U.S.A. 


Berta  Mohr 

a  4- time  winner 
of  first  place 
editorial  honors 
in  covering 
men's  and  boy's 
fashions! 


The  jury  panel  of  textile-apparel  ex¬ 
ecutives  honored  this  talented  news¬ 
paper  woman  with  top  place  in 
men’s  fashion  reporting  for  the 
fourth  year  in  succession. 

An  acknowledged  authority  on 
women’s  fashion,  through  her  wide¬ 
ly  read  column  “Mohr  About  Fash¬ 
ion”,  she  also  contributes  the 
annual  signed  resumes  on  fashions 
to  The  New  International  Year 


Book,  an  encyclopedic  reference 
work. 

Manufacturers  in  the  textile-ap¬ 
parel  industry  who  tell  her  readers 
about  their  products  in  the  great 
dailies  covering  Westchester  and 
Rockland  Counties,  are  on  the  right 
track  because  the  people  in  this  area 
buy  over  2V2  million  dollars*  worth 
of  apparel  EVERY  WEEK. 


Sell  Americans  Blue  Chip  Market  in  the 


Westchester 

HftAlD  STATESMAN.  YONKEIS 
OAIIY  AtGUS.  MT.  VEENON 
DAIIY  NEWS.  TAKYTOWN 
OAIIY  TIMES.  MAMAIONECK 
CITIZEN  tEGISTEI.  OSSINING 
OAIIY  ITEM.  POtT  CHESTEI 
STANQAIO-STAt.  NEW  lOCHEUE 
lEPOITEt  OISPATCH.  W  HUE  PtAINS 
EVENING  STAI.  PEEKSKIU  arriuAno 

Rockland 

JOUINAl-NEWS.  NYACK 


Westchester  Rockland  Group 

8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 
IRrepresented  nationally  by  the  kelly-smith  CO. 


**2.740,000  according  to  the  Sales  Management  1962  Survey  of  Buying  Power 


11  Colors  are  Shown 
hi  Cameo  Curtain  Ad 


Newspaper  ads  for  draperies 
have  been  traditionally  cut  and 
dried.  Black  and  white  drawings 
of  curtained  windows  or  room 
settings  have  been  the  best  that 
could  be  done. 


American  Weekly,  but  this  is 
the  first  time  it  has  tried  ROP 
color. 


Cuuld  Match  Colors 


But  now  Cameo  Curtains, 
whose  advertising  is  handled  by 
Chalek  &  Dreyer,  New  York 
advertising  agency,  has  found 
that  “incredibly  good”  ROP 
color  reproduction  in  newspa¬ 
pers  makes  possible  the  pre¬ 
sentation  of  the  complete  color 
palette  of  its  new  line  of 
nubby  boucle  draperies. 


“Both  of  the  ROP  color  ads 
so  far  published  were  very  suc¬ 
cessful,”  James  Stuart,  adver¬ 
tising  manager  said.  “The  re¬ 
production  of  the  different 
shades  was  good  enough  to  per¬ 
mit  women  to  tear  the  copy  from 
the  newspaper  and  match  it  with 
their  slip  covers  or  other  room 
colors.  And  it  certainly  enticed 
them  into  the  stores  for  closer 


gold,  nutmeg,  rust,  champagne, 
green  and  blue.  The  use  of 
ANPA  colored  inks  are  speci¬ 
fied. 

Mr.  Stuart,  working  with  Mr. 
Ullman  of  C&l),  has  had  re¬ 
markable  success  through  the 
years  with  the  black  and  white 
mats  furnished  for  the  coopera¬ 
tive  ads.  In  one  year  Cameo  had 
350  promotions,  and  the  pick  up 
of  mats  for  newspaper  ads  was 
so  extensive  that  the  company 
had  to  lock  the  doors  and  turn 
down  orders. 

Mr.  Ullman  noted  that  Cameo 
is  an  aggressive  company,  will¬ 
ing  to  pioneer.  In  the  early 
1950’s  Bernard  Rosenburg,  a 
member  of  the  firm,  invented 
the  Shir-back  curtains  estab¬ 
lishing  Cameo  as  a  front-runner 
in  the  field.  Then  Cameo  estab¬ 
lished  a  back-up  stock  arrange- 


the  housewives  the  11  different 
colors  from  which  she  can 
choose  what  she  wants. 

Mr.  Stuart,  who  began  his 
business  career  on  the  news  side 
of  the  Portland  Oregonian,  is 
most  anxious  to  have  newspa¬ 
pers  continue  to  improve,  as 
they  have,  their  ROP  color  re¬ 
production. 

“Draperies  are  not  a  high 
fashion  item,”  he  said,  “and  it 
has  been  difficult  to  convince 
women  to  change  the  curtains  in 
their  room  settings.  We  are  hop¬ 
ing  that  the  impact  of  color, 
which  was  so  successful  at  Jor¬ 
don  Marsh  and  Miller  &  Rhoads, 
will  really  increase  sales.  Our 
salesmen  are  instructed  to  em¬ 
phasize  the  value  in  ROP  color. 
They  use  the  mats  which  they 
carry  as  selling  vehicles  for  both 
of  the  two  seasons  March,  April 


looks  at  the  fabric.”  ment  insuring  housewives  de-  and  May  and  September,  Octo- 

Seymour  Ullman,  vicepresi-  livery  of  custom-tailored  dra-  l)er  and  November.” 
dent  of  the  agency  and  super-  peries  within  two  weeks  after  • 

visor  of  the  Cameo  account,  said  the  order  has  Ijeen  placed  in  the  llnilv  in  Aninl 

that  this  use  of  color  permitted  local  store.  A  wide  choice  was  /  I 

a  program  of  “merchandising  also  offered,  with  a  range  of  35  Plainfield,  Ind. 

the  merchandise”  that  hitherto  different  lengths  and  46  widths.  The  Plainfield  Messenger  will 
has  not  been  possible.  With  different  colors,  lengths  switch  from  weekly  to  daily  pub- 

Five  stores  so  far  this  year  and  widths  some  of  the  combina-  lication  starting  in  April,  ac- 
have  decided  to  use  the  color  tions  number  more  than  400.  cording  to  Wade  Mann,  pub- 
mats  in  addition  to  the  black  Spring  was  described  as  the  lisher.  Joseph  Wells,  city  editor 
and  white,  and  many  more  are  “shake-down  cruise”  for  fall  of  the  St.  Joseph  (Mich.)  Her- 
expected  to  follow  before  the  selling,  which  is  the  biggest  time  ald-Press,  has  teen  named  man- 
year  ends.  of  year  in  the  drapery  field,  and  aging  editor  of  the  paper,  which 

The  11  colors  in  the  ad  are  both  Mr.  Ullman  and  Mr.  Stuart  will  be  the  first  daily  printed  in 
shown  as  the  tail  feathers  of  a  are  hopeful  that  this  Fall  Cameo  Hendricks  County.  Mr.  Mann  is 
peacock.  The  colors  are  olive,  will  achieve  a  high  record  use  a  former  copy  editor  of  the 
white,  rose,  turquoise,  sand,  of  the  four-color  mats  that  show  Indianapolis  (Ind.)  News. 


EVENING 


MORNING  •  SUNDAY 
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Color  Given 
Major  Role 
By  Olympia 

Olympia,  Wash. 

Full  color  will  play  a  major 
role  in  Olympia  Rrewinp  Com¬ 
pany’s  expanded  1963  advertis¬ 
ing  schedule,  reports  B.  L.  Ren- 
derer,  advertising  and  merchan¬ 
dising  manager. 

The  use  of  color  is  in  accord 
with  an  established  custom 
which  resulted  in  the  company 
winning  a  top  Edit(«  &  PUB- 
LiSHix  award  back  in  1958.  At 
least  three  full-color  newspaper 
pages  have  been  used  annually. 

Keyed  to  Papers 

All  of  these  campaigns  have 
been  built  around  newspaper  ad¬ 
vertising,  Mr.  Renderer  added. 

But  the  1963  campaign  will 
be  the  largest  in  OljTnpia’s  his- 
torj’.  Other  than  that  notation 
plus  the  major  role  assigned  to 
color,  specifics  cannot  be  pro¬ 
vided  at  this  time,  he  said. 

Marketing  strategj'  will  be 
somewhat  different  this  year. 


But  wherever  possible  Olympia 
will  relate  the  color  ads  to  other 
phases  of  the  campaign. 

Iiilesraled  Drive 

This  integration  of  color  copy 
with  colorful  point-of-purchase 
displays  and  outdoor  posters 
has  been  established  in  the 
series  of  campaigns  actually 
built  around  newspaper  ads. 

Consideration  of  ROP  display 
is  too  often  an  afterthought.  It 
.should  be  planned  from  the  very 
l>eginning  as  an  integral  part 
of  the  media-marketing  mix,  the 
Olympia  executive  said. 

The  projier  mix  will  move  the 
most  pixxlucts.  That  is  vital  in 
this  ai-ea  when  all  business  is 
making  a  critical  evaluation  of 
the  effective  results  of  ad  ex¬ 
penditures,  he  emphasized. 

Olympia’s  1958  award  was 
for  a  full  color  advertisement 
placed  in  the  Sacramento 
(Calif.)  Bee.  This  entry  was 
in  the  three  colors  and  black 
general  subject  classification  in 
newspa})ers  from  100,900  up. 

The  increased  newspaper 
schedule  slated  for  this  year  is 
being  handled  by  Seattle  offices 
of  Botsford,  Constantine  & 
Gardner,  Inc.  The  same  agency 
developed  the  19.58  winner. 


L.  A.  Times  Staff 
Prizes  in  Stock 

Los  Angeles 

Prize-winning  members  of  the 
Lo.-?  Angeles  Times  editorial 
.staff  were  honored  at  the  first 
annual  editorial  excellence 
awards  dinner  for  350  members 
of  the  staff  and  their  wives  at 
the  Biltmore  Bowl. 

Publisher  Otis  Chandler  cre¬ 
ated  the  awards  last  year  and 
five  shares  of  Times-Mirror  Co. 
stock  were  presented  to  each 
winner  in  10  categories  by  Man¬ 
aging  Editors  Frank  Haven  and 
Frank  McCulloch. 

Winners  included:  Gene  Blake 
and  Jack  Tobin,  series  exposing 
Teamster  Pension  Fund  opera¬ 
tions;  William  L.  MacDougall, 
Washington  Bureau,  best  news 
story  at  edition  time,  U.  S. 
buildup  of  bases  as  counter  to 
the  Russian  threat  in  Cuba;  Bill 
Shirley,  sports,  editing,  evalua¬ 
tion  of  news  and  photos;  Wally 
Guenther,  Home  Magazine,  care¬ 
ful  editing  and  skillful  head¬ 
lines;  Ray  Graham,  best  fea¬ 
ture  photo,  models  with  paint¬ 
ings  at  beach; 

Bill  Beebe,  best  spot  photo. 
President  Kennedy  emerging 


from  surf;  Cliff  Otto,  Orange 
County  section,  suburban  photo, 
start  of  school;  Jack  McCurdy, 
San  Fernando  Valley  edition, 
suburban  reporting;  Harlan 
Kirby,  artist  work  on  maps; 
Jack  Smith,  best  column. 

• 

Dycril  Plate  Prices 
Are  Reiluced  Again 

A  price  reduction  on  all  .six 
types  of  “Dycril”  photopolymer 
printing  plates  was  announc*^! 
this  week  by  Du  Font’s  Photo 
Products  Department. 

A  reduction,  amounting  to 
17%,  was  made  on  Types  25  and 
30,  large,  flexible  plates  designed 
for  wraparound  and  letterset 
(modernized  dry  offset)  fields. 
Types  25  and  30  are  now  priced 
at  $5  per  square  foot. 

Type  152  for  flatbed  printing 
or  for  use  as  a  pattern  plate  for 
electrotypes,  stereotypes  or 
rubber  plates,  was  reduced  9% 
to  $7.25  per  square  foot. 

Type  60,  a  flexible  plate  with 
a  relief  depth  of  .040  inches,  was 
reduced  14%  to  $6.30  and  prices 
of  Types  180  and  240  were  cut 
by  3%  to  $8.75  and  $9.75.  Types 
180  and  240  are  rigid  aluminum- 
backed  plates  used  on  rotary 
presses. 


COLOR 


♦  81,000  Daily  Circulation 
4^1  75,000  Sunday  Circulation 

For  coniplt^tv  infornuition  oo/ujcf 

J.  Roger  Grier,  National  Advertising  Mgr. 


You  a  Winning  Hand 

DULUTH-SUPERIOR  MARKET 


IN  THE 


A  $307,000,000  Total  Retail 
^  Sales — Metro  Area 

^  282,000  Total  Metro  Area 
Population 


Duluth  Herald 

IBululh  Sima-lTrihunc 

DULUTH  1,  MINNESOTA 


ReprfSentod  Mtionally  by 


SAWYER  •  FERGUSON  •  WALKER  •  COMPANY 

NEW  YORK  —  CHICAGO  _  DETROIT 
PHILADELPHIA  —  ATLANTA  —  MINNEAPOLIS 
LOS  ANGELES  —  SAN  FRANCISCO 
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THE  FABLE  AND  THE  FACT  —  little  known  truths  for  media  buyers 


■ 

W  /r*  n-  - 

1  i 

L>e 

FABLE: 


SAN  FRANCISCO 


FACT: 


SAN  JOSE  HAS  THE 


HAS  THE  HIGHEST  PERCENT  OF 
PROFESSIONAL,  TECHNICAL  AND 
MANAGERIAL  PEOPLE  IN  NORTHERN 
CALIFORNIA 


HIGHEST  PERCENT  OF  PROFESSIONAL, 
TECHNICAL  AND  MANAGERIAL  PEOPLE 
IN  NORTHERN  CAUFORNIA* 


As  a  media  buyer,  did  you  know  this? 

It  means  the  people  in  Metro  San  Jose  are  influential  “trend  setters”. 
Educated,  knowledged — with  higher  than  average  incomes;  more  money 
to  spend  on  your  goods  or  services.  Percentage  wise,  they’re  first  in  the 
nation. 

Yet  many  media  buyers  still  think  San  Francisco  is  the  biggest  market 
in  Northern  California.  It’s  not.  Many  still  think  they  can  cover  North¬ 
ern  California  with  San  FrancLsco  newspapers.  They  can’t.  ABC  shows 
the  biggest  one  reaches  only  13%  of  rich  Metro  San  Jose  families. 
That’s  why — to  sell  Northern  California — you  must  sell  the  rich,  influen¬ 
tial  people  in  Metro  San  Jose. 

And  the  only  way  to  reach  them  is  with  the  Mercury  and  News. 

*$ource:  U.  $■  Ctnsut,  1960. 


SAN  JOSE 
CALIFORNIA 

. .  the  Grewinf-ist  Mifket  i*  the  West 


SAN  JOSE 
MERCURY 
\  NEWS 


RimSINTfD  NAIiOKALlY  BY 
Sawyer.  Ferffuson.  IMaik.er  Company 


ONLY  SAN  JOSE’S  MERCURY  AND  NEWS  COVER  THIS  BILLION  DOLLAR  MARKET 


offers  Nou  aii\  of  sixteen 
(liffen'iit  l>(H'  faces  vsitli 
the  iiiox  iiig  of  a  lever 


Wilmington,  Mass, 


Trial  Run  Advised 

Have  you  considered  the  jios- 
sibility  of  a  trial  run  of  the  ad, 
duplicating:  actual  press  condi¬ 
tions.  It  can  be  done  in  many 
areas.  One  advantai^e  is  that 
you  can  run  enough  sheets  to  go 
with  the  mats  to  all  the  other 
papers.  Here  you  are  providing 
actual  press  samples  for  them 
to  match  .  .  .  samples  far  better 
than  engraver’s  proofs. 

Personal  Cunimunicatioii 

If  the  correct  procedure  lias 
been  followed  it  should  include 
personal  communication  with  the 
mechanical  superintendents  of 
the  newspapers. 

In  Chicago,  the  Tribune,  Daily 
News,  Sun-Times  and  American 
have  set  up  quality  control  check 
systems  which  have  paid  off  in 
the  pleasing  results  shown  in 
their  reproductions. 

Anthony  Raciti,  Sun-Times 
and  Daily  News  color  coordina¬ 
tor,  explains  his  procedure  this 
way: 

“At  the  start  of  each  run  I 
get  papers  from  each  press  to 
initially  determine  if  the  color 
and  register  is  okay.  During  the 
day,  at  intervals  of  no  more  than 
one  hour,  a  copy  of  the  paper  is 
taken  from  the  folder  and 
marked  with  the  press  number, 
and  the  counter  reading.  At  the 
end  of  a  day  and  night  opera¬ 
tion  we  have  30  or  more  jiage 
samples  to  analyze. 

Quality  Improved 

“Since  the  program  was 
started  the  quality  of  our  color 
has  improved  immensely.” 

The  Chicago  Tribune  prior  to 
actual  run  has  a  trial  run  which 
enables  J.  Walter  Thompson  to 
make  further  or  final  corrections 
in  the  original  engraving  before 
matting  and  shipping  to  other 
papers  on  the  schedule. 

When  an  ROP  ad  is  to  appear 
in  a  local  paper  another  final 
check  on  the  actual  reproduc¬ 
tion  is  to  send  a  memo  to  all 
employes  asking  them  to  pick  up 
a  copy  of  the  paper,  tear  out  the 
ad  and  indicate  the  edition, 
where  it  was  purchased,  and 
send  it  to  the  production  man¬ 
ager. 


the  agency,  it  is  obvious  that 
any  ad  has  a  better  chance  for 
looking  its  best  when  it  is 
designed  and  produced  with 
ROP  color  in  mind.  If  this  means 
shooting  special  photographs  for 
the  ad,  even  though  the  subject 
matter  is  the  same  as  that  used 
in  a  magazine  version  ...  if  this 
means  somewhat  more  retouch¬ 
ing  to  allow  for  stronger  con¬ 
trasts  ...  if  it  means  reducing 
the  amount  of  overprinting 
colors  to  avoid  muddy  effects, 
then  all  this  should  be  done  at 
that  point  in  production.  It  is 
not  up  to  the  newspaper  to 
“save”  the  ad. 

Don’t  Tempt  Fate 

The  same  thing  can  be  said 
of  art  styles.  You  can  tempt  fate 
by  using  water  color  effects  that 
are  more  suited  to  fine  art  book 
reproductions;  sometimes  you’ll 
get  away  with  it.  But  you’ll  have 
the  odds  on  your  side  if  you 
stick  with  opaque  colors  and 
avoid  vignett^  efforts. 

Give  the  agencies  credit  for 
knowing  who  to  go  to  when 
buying  process  color  engravings. 
As  a  rule,  the  best  engravers 
can  compensate  for  certain 
weaknesses  in  art  preparation 
and  they  make  separations  with 
the  thought  in  mind  of  keeping 
the  colors  clean  and  bright. 

Some  advertisers  will  skimp 
on  the  expense  of  providing  top 
quality  reproduction  material.  It 
is  true  that  a  number  of  news¬ 
papers  can  take  inexpensive 
mats  and  do  a  creditable  job  of 
printing  color,  but  why  not  put 
the  odds  on  your  side? 

Eliminate  as  many  variables 
as  possible  and  furnish  the  best 
possible  material  whenever  you 
can.  Even  $50  to  $75  for  a  set  of 
mats  is  reasonable  if  the  ad  is 
running  in  a  metropolitan  daily 
with  a  space  tag  of  several 
j  thousand  dollars. 

Let’s  assume  all  this  has  been 
done.  The  rest  is  in  the  hands  of 
the  newspaper.  Or  is  it? 


Working  with  Agency 
Insures  Good  Color 


By  E.  Thumas  McBreen 

Vicepresident  and  Director  of  Mechanical  Production. 
J.  Waller  Thompson  Co.,  Oiicago 


ance  in  ROP  newspaper  color.  Riding 

Consider  this:  An  advertiser’s  A  lot  rides  on  that  reproduc- 
agency  calls  upon  an  experienced  tion— reader  opinion  is  often 
staff  to  produce  stand-out  ads —  swayed  by  the  compelling 
not  once,  but  time  after  time.  appearance  of  a  gfood  looking  ad 
Creative  thinking  leads  to  an  — or  the  repelling  sight  of  a 
appropriate  copy  and  layout  good  ad  gone  bad  by  poor  regis- 
approach.  Then  follows  careful  ter,  muddied  inks,  and  washed 
selection  of  art  technique  and  out  detail. 

illustration  matter,  together  Putting  aside  the  unusual — 
with  the  necessary  typesetting,  the  last  minute  problem  caused 
From  this  the  engravings  are  by  press  failures,  for  example 
made.  They  are  critically  exam-  — good  reproduction  is  the 
ined  and  checked,  possibly  expected  result  that  any  pub- 
altered  slightly,  until  satisfac-  Usher  should  count  on.  Any  other 
tion  is  achieved.  Quality  repro-  attitude  is  pure  folly.  The  adver- 
duction  material,  usually  in  the  tiser  obviously  expects  good 
form  of  direct-casting  mats,  goes  reproduction  if  he  is  spending 
to  each  of  the  scheduled  news-  his  dollars  for  a  color  insertion, 
papers.  And  the  ad  runs.  So,  then,  how  do  you  get  good 

All  the  preliminary  work,  the  color  reproduction?  Or,  to  put  it 
hours  of  preparation,  the  cost  of  more  specifically,  how  do  you 
talent  and  materials  become  an  insure  getting  good  color? 
investment.  And  the  payoff  is  Putting  the  initial  burden  on 


1^  I  A  ]  1  ■  New  Tratle  Magazine 

Detroit 

Morton  D.  Smerling,  former 
reporter,  freelance  writer,  mag- 
azine  writer  and  editor,  will  edit 
and  publish  Auto  Service  and 
Maintenance,  a  new  monthly 
trade  magazine.  Mr.  Smerling 
has  been  associated  with  several 
newspapers,  including  the  Peru 
(Ind.)  Daily  Tribune,  the  South 
Haven  (Mich.)  Daily  Tribune, 
the  Croswell  (Mich.)  Sanilac 
Jeffersonian,  and  the  Berkley 
(Mich.)  Advance. 
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Winston-Salem  woman  about 
JOURNAL-SENTINEL  COLOR 


She’ll  tell  you  she’s  sold  on  it!  How  come?  More  and  more 
color  ads  .  .  .  top  quality  reproduction  .  .  .  and  the  only 
daily  combination  covering  North  Carolina  No.  2  ciW-zone 
market  and  11-county  area.  Buy  North  Carolina’s  COLOR- 
ACTION  newspaper  .  .  .  THE  WINSTON-SALEM  JOURNAL 
AND  SENTINEL  .  .  .  with  complete  color  facilities  every 
day  of  the  week.  National  Rep.  Kelly-Smith  Co. 
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THE  FORT  WORTH 


MORE  R.O.P.  COLOR 


OTHER  NEWSPAPER  IN 


and  ranks  5th  In  the 


entire  U.S.,  with  2,357,145 


There  are  three  primary  reasons  why  this  Is  true: 


We  print  good  color  ads; 


,we  get  results 


for  advertisers  in  the  Fort  Worth  portion  of  the 


nation’s  13th  market;  and^f^w'e’re  still  going  to 
more  daily  (M  &  E)  subscnbers  than  ANY  other 
Texas  newspaper  .  T.  242,064,  (ABC,  3/31/62) 


*  Media  Records,  1962 


\This  does  not  include  582,930 
lines  of  R.O.P.  color  advertis¬ 
ing  which  appeared  in  the 
Morning  Star-Telegram  in  1962. 


Covering  the  Fort  Worth 
Portion  of 


Fort  Worth  Star-Telegram 


Afflon  6.  Carter,  Jr.  Jack  W.  Campbell 
PRESIDENT  &  PUBLISHER  ”A0V.  DIRECTOR 


Ralph  D.  Ray 
NATIONAL  ADV  MGR. 


LAXOiST  COMBINiO  DAILY  CWCUlATiON  IN  TfXAS 


One  ‘Colorful  Paper’ 
Recounts  Successes 


A  1,000-line  color  ad  brought 
a  food  drive-in  so  much  business 
in  two  days,  they  couldn’t  han¬ 
dle  it. 

Twelve  hundred  inches  of 
color  concentrated  in  a  six-week 
period  aided  a  Savings  &  Loan 
to  bring  in  as  much  savings 
money  in  that  time  as  it  usually 
did  in  a  year. 

A  full-page  color  ad  sold  32 
used  cars  for  a  dealer  in  two 
days. 

An  expanded  super  discount 
store  reached  $7  million  volume 
its  first  year.  Its  goal  was  $5 
million.  Over  half  a  million  lines 
of  color  newspaper  advertising 
is  credited  with  much  of  the 
success. 

Such  are  the  success  stories 
of  color  advertising  in  one  small 
American  city  where  the  news¬ 
paper’s  slogan  is  “One  of  Amer¬ 
ica’s  Most  Colorful  Newspa¬ 
pers!” 

Grand  Island,  Neb.,  popula¬ 
tion  27,000  is  the  city  —  and  the 
Daily  Independent  is  the  news¬ 
paper. 

Last  year  it  published  1,351,- 
476  lines  of  local  color  adver¬ 
tising.  In  fact,  17.4%  of  its  local 


display  linage  (7,672,126  lines) 
was  in  color.  The  1962  gain  was 
a  healthy  82%  over  the  previous 
year,  when  it  was  25th  in  the 
nation  in  local  color  among  six- 
day  newspapers. 

Ad  Manager  Ralph  Clark  has 
a  hunch  his  newspaper’s  color 
recoi-d  rated  a  little  higher  last 
year.  It  did. 

Mr.  Clark,  who  has  discussed 
color  on  a  number  of  newspa¬ 
per  programs,  takes  little  credit 
for  the  dramatic  use  of  color  in 
the  Nebraska  daily.  “Color  isn’t 
new  in  Grand  Island,”  he  told 
Kansas  ad  managers  recently, 
“I  was  rather  surprised  to  find 
a  double  truck  in  color  in  our 
files  —  dated  1886.” 

But,  color  has  come  into  its 
own  in  recent  years  at  the  Daily 
Independent.  Greatest  growth 
has  come  since  1957  when  the 
newspaper  moved  into  its  pres¬ 
ent  building,  with  a  new’  40- 
page  Goss  Universal  press  with 
one  color  unit.  While  the  paper 
has  produced  as  many  as  nine 
color  pages  in  an  issue  with 
over  40%  of  a  single  issue  in 
color,  it’s  been  forced  to  omit 
color  on  as  many  as  four  pages 


THE  TOPEKA  CAPITAL-JOUBNAL 

IS  rlEASED  TO  ANNOUNCE 

Thet  within  the  very  near  future  we  will  be  in  our  new 

f 

plant  and  we  will  be  able  to  offer  the  newest  and  most 


modern  facilities  for 


THE  CAPITAL-JOURNAL 

(Morning)  (Sundoy)  (Evening) 

Topeko,  Konsos 

Tlic  SiiioW  Inlhieiic*  In  Eo»ttrii  Konsos 


in  an  issue,  Mr.  Clark  said. 

The  Nebraska  ad  manager 
rates  color  as  one  of  the  great¬ 
est  newspaper  selling  tools  to¬ 
day.  “It  not  only  helps  sell  more 
advertising,  but  it  sells  more 
merchandise  and  that’s  the  best 
w’ay  in  the  world  to  enthuse 
newspaper  advertisers,”  he  said. 

Editorial  Color 

To  make  the  Independent 
more  colorful,  the  new’s  depart¬ 
ment  uses  the  color  advantage 
generously.  A  weekly  building 
feature  and  a  pattern  ap)>ear  in 
color  —  and  have  for  ov’er  four 
years.  Color  backgrounds  are 
placed  on  standing  heads  for 
women’s  and  sports  ])ages.  Color 
headings  are  sometimes  used  — 
occasionally  on  page  one  leads. 
Editorial  cartoons  have  ap¬ 
peared  in  color.  Feature  multi¬ 
color  pages  often  lead  off  the 
Wednesday  or  Saturday  food 
sections.  Special  sections,  such 
as  back-to-school,  county  fair, 
home  shows,  rarely  appear  with¬ 
out  a  lead-olf  color  page  either 
as  display  or  editorial  matter. 

“We  believe  it’s  important  to 
create  a  forceful  atmosphere  for 
color  advertising,”  Mr.  Clark 
.said,  adding  that  much  of  the 
color  such  as  background  plates 
is  simplified  by  using  plastic 
stickons  on  permanently  routed 
plates  a  simple  process  devised 
by  Independent  pressmen,  who 
are  given  much  credit  for  mak¬ 
ing  w’ide  color  use  practical  in 
the  Nebraska  daily. 

Mr.  Clark  recently  told  mid¬ 
west  ad  executives  in  Kansas 
City  that  such  w’idespread  use 
of  color  has  been  made  possi¬ 
ble  by  many  simple  processes. 
He  rated  sticking  to  basic  colors 
important.  Use  of  background 
screens  and  solids  is  the  tech¬ 
nique  for  about  50%  of  the 
new’spaper’s  color.  Good  rout¬ 
ing  equipment  makes  it  possi¬ 
ble  to  easily  rout  out  a  few 
panels  in  a  color-dominant  back¬ 
ground,  put  color  on  a  dress  or 
piece  of  furniture,  or  overprint 
a  screen  cut  to  give  the  adver¬ 


tiser  the  added  effect  of  an  ex-  ^ 
tra  color. 

‘.Supcrvalue  Page’ 

Many  special  pages  appeal  in  ' 
color  in  the  Independent.  A 
Tuesday  “Supervalue  page”  is 
now’  in  its  16th  year.  Three  ! 
years  ago  it  became  difficult  to 
sell.  Color  was  added,  costs  pro¬ 
rated  to  advertisers,  and  there 
has  lieen  no  sales  problem  since. 
Multiple  insertion  pages  are  ' 
.sold  in  color.  Each  spring  the 
new’spaper  sells  a  building  page 
for  14  weeks  in  color,  spring 
auto  tune-up  page  and  garden 
page  for  five  runs  each.  Color 
areas  remain  the  same  each 
w’eek — eliminating  extra  stereo  ' 

and  press  work.  Varied  color  I 

inks  and  changes  in  the  black  \ 
set-ups  lend  variety. 

There  are  some  other  tech¬ 
niques  used  to  make  widespread 
color  use  practical  in  the  Inde¬ 
pendent’s  plant  which,  inciden¬ 
tally,  does  not  operate  an  en¬ 
graving  plant: 

•  Plated  ads  are  offset  onto 
solid  or  screen  background 
plates  to  make  routing  easier. 

•  Fairchild  plastics,  double 
thickness,  are  used  for  small 
spots  in  new’s  and  in  ads.  They  ' 
are  placed  on  “held”  routed 
plates. 

•  Press  and  stereo  men  some¬ 
times  make  circles  and  other  i 
plastic  back-ups  with  a  jig  saw. 

The  Record 

Statistically,  here  is  some 
more  data  on  the  Nebraska  pa¬ 
per’s  rather  amazing  color  rec¬ 
ord: 

Its  key  color  account  is  the 
super  discount  store.  When  the 
store  doubled  its  selling  space 
in  1962,  it  jumped  its  ad  linage 
from  39,542  inches  to  76,371 
inches.  Color  linage  jumped 
from  10,105  inches  to  41,988 
inches  in  1962.  Some  54%  of 
the  store’s  linage  was  in  color 
—  and  this  one  account’s  color 
linage  represented  43.5%  of  the 
newspaper’s  color  total. 

There  was  54,555  inches  of  i 
other  local  color  in  ’62.  Most 
was  in  358  individual  color  ads 
of  70  inches  or  more. 

Over  100  special  pages  were 
in  color,  making  it  available  to 
smaller  advertisers  on  a  pro¬ 
rated  basis. 

In  1962,  17.4%  of  the  Inde¬ 
pendent’s  local  linage  was  in 
color.  In  ’61,  that  figure  was 
9.2%. 

Eleven  “drop  out”  sections 
were  printed  in  color,  most  on 
colored  newsprint.  As  many  as 
three-colors  were  used  in  some. 

In  July  last  year,  10,475 
inches  of  local  color  —  24.3%  of 
the  newspaper’s  total  local  lin¬ 
age  —  passed  all  newspapers 
reported  that  month  by  Media 
Records  on  local  color. 
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They  give  you  readership  to  make  your 
advertising  pay . . .  and  circuiation  cover¬ 
age  that  fits  your  distribution  pattern  in 
Indiana's  biggest,  richest  market. 

The  Indianapoiis  Star  and  The  Indianap¬ 
olis  News  concentrate  their  380,000  daily 
copies  in  Central  Indiana's  $4.3  billion, 
45-county  market,  delivering  73%  cover¬ 
age  in  the  metropolitan  and  retail  trading 
zones— 53.1%  coverage  of  all  homes  in 
the  entire  area! 

Here  is  sales  power  with  double  impact, 
ready  to  get  your  products  or  services 
IN  in  Indiana. 


The  Indianapolis  Star 

THE  INDIANAPOLIS  NEWS 


Kelly-Smith  Company 
National  Representatives 


Hs  The  STM 

Mornings  and  Sundays 

and  The  NEWS 

Evaninga 


PuBLisHiai  and  shows  how  easy  it  is  to  use  Cengorship  Bent 

^’'caTpIk  Iknows  color  adds  to  Scored  by  CNPA 
readership.  Newspapers  will  San  Franc'ISio 

perform  a  ser\’ice  to  other  ad-  A  protest  against  a  tendency 
vertisers  if  they  help  them  to  to  “manage”  news  which  has 
realize  the  full  effectiveness  of  “grown  to  dangerous  propor- 
newspaper  advertising,  Mr.  tions”  was  voiced  in  a  resolu- 
Schlosser  said.  tion  adopted  unanimously  hy 

As  one  example  of  the  effec-  the  California  Newspaper  Pul)- 
tiveness  of  color  copy,  the^sales  Ushers  Association  membership. 

disclosed,  xhe  resolution  also  reported 
the  Pay  ’N  Takit  food  centers  «a  growing  tendency  to  attempt 
in  Portland,  Ore.,  credited  Rain-  censorship."  Both  moves  were 
bomats  with  the  added  reader-  ascribed  to  governmental  circles, 
ship  and  sales  impact  needed  to  bureaus  and  spokesmen, 
increase  Del  Monte  sales  events  Ralph  H.  Turner,  CNPA’s 
volume  20%  to  25%.  retiring  president  and  publisher. 

Color  mats  have  encouraged  Temple  City  Times,  reported 
individual  grocers  in  developing  that  a  10-member  committee  has 
new  advertising  ideas,  Mr.  been  named  to  study  and  explore 
Schlosser  added.  the  newspaper  image.  James  K. 

Once  the  Rainbomats  have  Guthrie,  San  Bernardino  Sun- 
been  used  by  a  grocer,  “he  Telegram,  is  chairman, 
comes  back  again”  for  repeats.  This  selection  follows  consul- 
Mr.  Schlosser  told  E&P.  tations  with  Dr.  Chilton  Bush, 

The  Colormat  service  provides  retired  Stanford  journalism 
full  color  from  r^,  yellow  and  bead;  Dr.  Dwight  Bentel,  San 
blue  inks  only  These  mats  also  state,  and  with  the  Ameri- 

may  be  used  for  one  color  and  Press  Institute.  A  broad 

black  or  for  black  only.  studv  is  nronosed. 


Del  Monte’s 
Use  of  Color 
Still  Gaming 


a  first  place  in  the  1960  com¬ 
petition.  The  Sail  Diego  Union 
won  with  the  1959  entry. 

Specific  proof  of  the  immedi¬ 
ate  results  of  newspaper  color 
have  been  provided  by  Del 
Monte  Rainbomats.  This  serv¬ 
ice,  providing  free  color  mats 

for  grocers,  now  includes  more  promotion  manager 
than  90  individual  illustrations. 

The  use  of  two-color  repro¬ 
ductions  from  this  service  is 
catching  hold,  reported  Mr. 

Hansen.  He  said  this  new  trend 
is  developing  faster  than  ex¬ 
pected. 

There  are  four  basic  kinds  of 
Rainbomats:  eight-column  head¬ 
ers;  Del  Monte  cans  combined 
with  amusing  cartoon  treat¬ 
ment;  cans  combined  with  recipe 
service  and  single  Del  Monte 
can  mats  on  various  canned 
fruits,  vegetables  and  other 
jiroducts. 

Prompt  Kcfsulls 

Rainbomats  appeared  in  Au¬ 
gust,  1959.  Results  were  imme¬ 
diate.  Retail  users  reported  sales 
ranging  in  excess  of  1000  cases. 

(E&P,  March  26,  ’60,  page  20.)  sistant  PR  director  for  Amer-  Pre 

In  developing  the  use  of  Rain-  ican  Management  Association,  his 
bomats,  the  company  has  has  become  an  associate  of  PR-  ced 
equipped  each  salesman  with  a  New  York,  Inc.,  a  firm  repre-  for 
special  presentation  folder.  This  senting  out-of-town  PR  agencies  ref( 
illustrates  the  mats  available  in  New  York  City.  the 


He  chose  COLOR 


.  .  .  and  during  1962  so  did  a  great  many  retailers  in 
Remarkable  Rockford.  With  them  it  was  a  matter  of 
sales  results,  not  just  proprietary  appetite.  More 
Retail  ROP  Color  appeared  in  Rockford’s  newspapers 
than  anywhere  else  in  Illinois  .  .  .  824,971  lines.  If 
Rockford  retailers  know  how  best  to  sell  their  cus¬ 
tomers,  then  any  advertiser  might  be  smart  to  follow 
suit.  Rockford’s  retail  sales  lead  the  state  outside 
Chicago.  Use  spot  or  full  color  in  the  .  .  . 


ROCKFORD  MORNING  STAR 

Hili.  ROCKFORD,  ILLINOIS 


member  of  Triple  Newspaper  Markets 
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Advertisers  are  discovering  that  color  in  The  Kansas 
City  Star  frequently  outpulls  color  in  comparable 
mediums  and  markets.  The  reason  is  simple.  In 
Kansas  City  homes.  The  Star  enjoys  unique  acceptance 
as  a  family  buying  guide  .  .  .  and  94%  of  all  Star  copies 
are  delivered  directly  to  the  home,  into  the  family 
circle.  Another  reason:  business  is  good  in  Kansas  City! 

Your  choice  of  7-day,  13-time-a-week  ROP  spot  or 
dramatic  full  color  in  page  or  fractional  units  (1,000  line 
minimum).  Modest  color  surcharge. 


COLOR  wows  ’EM  in  KANSAS  CITY! 


THE  KANSAS  CITY  STAR 


Wilmington,  Mass, 


some  cases  it  might  be  possible 
to  contribute  more  than  the 
minimum  of  $2,500  for  the  self- 
employed  person,  even  though 
the  excess  amount  will  not  l>e 
tax  deductible,  and  that  extia 
amount  can  accumulate  without 
tax  on  the  income. 

In  the  case  of  the  owner-em- 
Santa  Rosa,  Calif,  ployee,  it  is  mandatory  that  all 
Provisions  of  the  Keogh  law  full  time  employees  with  a  mini- 
provide  federal  tax  shelter  op-  mum  of  three  years  of  service 
portunities  worthy  of  considera-  will  have  to  be  covered  along 
tion  by  self-employed  individ-  with  him  in  the  plan.  Of  course, 
uals,  according  to  Evert  B.  Per-  these  sums  contributed  on  the 
son,  assistant  publisher  of  the  behalf  of  all  the  employees  is 
Santa  Rosa  Press  Democrat.  non-forfeitable  immediately 
The  measure  which  becomes  upon  making  the  contribution, 
effective  this  year  is  available  It  has  to  bear  the  identical  rela¬ 
te  employes  of  corporations  cov-  tionship  to  his  compensation  as 
ered  by  qualified  profit-sharing  it  does  to  the  owner-employees 
or  pension  plans.  compensation. 

The  application  extends  to 
business  partners  as  well  as  to  ayouls 

sole  proprietors,  explained  Mr.  Payouts  from  the  plan  can 
Person,  the  immediate  past  only  be  made  in  the  event  of 
president  of  the  Institute  of  i-eaching  the  age  of  59%,  mini- 
Newspaper  Controllers  and  Fi-  mum,  and  70%  years  maximum, 
nance  Officers.  His  memorandum  or  upon  disability  or  death.  If 
follows:  monies  are  drawn  out  at  any 

For  the  self-employed  indi-  other  time  there  is  an  additional 
vidual  there  is  a  limit  on  the  tax  penalty.  In  case  the  money 
contributions  w'hich  can  be  is  withdrawn  without  retiring, 
made,  this  limitation  being  10%  the  income  from  the  plan  will 
of  earned  income  or  $2,500,  be  taxed  as  normal  income  above 
whichever  is  less.  It  might  be  the  regular  income.  The  taxes 
noted  that  the  employer  can  assessed  when  the  money  is 
ordinarily  deduct  the  full  drawn  in  the  normal  process 
amount  of  the  contributions  he  will  be  that  on  the  excess  re¬ 
makes  to  the  plan  on  behalf  of  ceived  over  the  amount  put  into 
his  employees,  the  limitation  the  plan,  for  which  there  was  no 
does  apply  to  the  employer,  tax  deduction.  There  is  a  spe- 
and  in  this  case  the  deduction  cial  computation  to  be  made  for 
for  the  contribution  on  behalf  a  lump  sum  payout, 
of  this  individual  is  limited  to  As  an  example,  if  $2,500  is 
one-half  of  the  contribution,  annually  contributed,  after  25 
making  the  maximum  deduction  years,  assuming  4%  annual 
$1,250.  earning  on  the  im^estment  in 

In  the  case  vrhere  capital,  as  the  plan,  $89,571  could  be  ac- 
well  as  seiwices,  are  income  cumulated,  whereas,  under  the 
producing,  only  30%  of  the  busi-  old  law  in  the  40%  bracket  $69,- 
ness  income  can  be  treated  as  088  could  be  accumulated,  and 
earned  income.  It  is  interesting  in  the  50%  bracket,  $61,258,  and 
to  note  that  the  full  amount  of  in  the  60%  bracket  approxi- 
the  contribution  is  accumulated  mately  $51,153. 
tax-free,  while  only  half  of  the 
contribution  to  the  plan  is  tax 
deductible.  Further,  the  income 
from  the  monies  invested  in  the 
qualified  plan  is  not  taxable.  In 


Tax  Shelter 
Opportunity 
Seen  in  Law 
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Sick’s  Rainier 
Still  Colorful 


News 


Seattle,  Wash. 

Sick’s  Rainier  Brewing  Co.,  a 
consistent  Editor  &  Publisher 
color  award  winner,  is  continu- 
I  ■  ■  ■  I  .  ■  ing  in  newspaper  color  this 

Specific  plans  calls  for  full- 
color  pages  which  should  extend 
Sick’s  wining  ways  into  another 
year,  according  to  Gordon  Ben- 
nett,  advertising  manager. 

The  brewing  company’s  pro- 
gram  is  now  in  its  final  planning 
but  announcements  will  not  be 
available  until  some  time  in 
April,  Mr.  Bennett  advised. 

Sick’s  Rainier  has  received 
first  place  awards  all  but 
two  E&P  competitions. 
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Maximum  Penetration — Effectiveness — Results 


The  surest  way  to  wrap  up  a  Big 
hunk  of  BIG  Texas.  Easy  to  do,  too! 
One  Order — One  Bill — One  Check. 
For  full  particulars  contact — 


BURKE,  KUIPERS  &  MAHONEY,  INC 

Offices  Located  in 


•  New  York  •  ('hlcuKo  •  lletniit  •  IKilla>»  •  .%tlanta 

•  Kansas  City  •  fHclahoina  City  •  San  Fninoisco 

•  C'liurintle  •  Beverl.\  Hills 


LOUISVILLE'S  DONE  ITU 


Accurate  cut-off*. .  .  full-color  rotogravure  weekdays  in  The  Courier- Journal 
and  The  Louisville  Times  .  .  .  printed  AND  published  at  a  cost- per- thou¬ 
sand  comparable  to  ROP  4-color  rates  in  other  markets.  Less  than  full- page 
units  down  to  1000  lines.  Use  your  magazine  positives  or  artwork. 

Available  beginning  July,  1963.  Preprinted  from  original  artwork,  trans¬ 
parencies,  ROP  proofs,  or  roto  positives. 

Write,  wire,  or  phone  for  complete  SpectaColor  Fact  File  with  sample, 
rates,  deadlines,  and  mechanical  requirements. 

*Full  single  image  as  compared  to  wallpaper”  design. 


Wit  €ionriier'^0tirttal 

The  Louisville  Times 


Represented  nationally  by  THE  BRANHAM  COMPANY 


LONG  BEACH  LOVES  COLOR 


survey  in  Long  Beach  of  actual  sales  of  merchandise  by  re- 
^^Ks  "at  the  cash  register  level"  shows  that  one  color  and  black 
^^^ertisements  outproduced  black-and-white  advertisements  by  an 
^^erage  of  79.1%! 

Could  be  that  this  increased  pulling-power  is  the  big  reason  why  Long 
Beach  newspapers  rank  among  the  nation's  leaders  in  ROP  color  ad¬ 
vertising.  As  a  matter  of  fact,  the  Independent  ranks  6th  in  the  nation 
among  morning  newspapers  in  ROP  color  advertising  and  the  Press- 
Telegram  ranks  9th  in  the  evening  field.  On  the  Pacific  Coast,  the 
Independent  ranks  2nd  among  morning  newspapers  and  the  Press- 
Telegram  ranks  1st  among  evening  newspapers. 

Source:  Media  Records,  Yeor  1962. 


LONG  BEACH.  CALIFORNIA 


Independent,  Press-Telegram  §  The  Neivs 


Represented  by  Sowyer/Ferguson/Wolker 


Daily  Newspapers  offering  ROP  color:  rates  and  data 

Compiled  by  Editor  &  Publishor  and  Lako  Shore  Electrotype,  Chicago,  March,  1963 


3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

l-Color 

extra 

charge 

Days 
of  Wk. 
Process 
Volume  color 

Discounts  Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

pg. 

5th 

Cyl. 

for-4 

color 

partial 

pg- 

ALABAMA 

Anniston  Star 

1 000 

$85 

1000 

$70 

1000 

$50 

No 

All 

All 

Yes 

7-3 

2-2 

Yes 

No 

Hirmingham  News-IVst  Herald 

1000 

$500 

1000 

$450 

None 

$350 

Ves 

All 

All 

V>s 

4-4 

2-2 

*\o 

No 

('ullman  Timrs-Detnocrat 

None 

$15 

All 

Decatur  Daily 

1000 

50% 

1000 

30% 

No 

All 

All 

Yes 

3-3 

1-1 

No 

No 

Dothan  h^glc 

None 

$120 

None 

$80 

None 

$40 

Ves 

All 

All 

Yes 

3-2 

2-1 

Yes 

Yes 

Horencc  Times  &  Tri  l  ities 
Daily 

1000 

$85 

1000 

$70 

1000 

$50 

No 

All 

All 

Ves 

2-2 

1-1 

Yes 

Yes 

(iadsden  Times 

1000 

$70 

No 

All 

Yes 

4-4 

2-2 

Huntsville  Times 

1000 

$100 

lOOO 

None 

$60 

No 

SuMTWTF 

Su. MTWTF 

Yes 

3-3 

2-2 

Yes 

Yes 

Nfobile  Press  Register 

1000 

$220 

1000 

$205 

1000 

$165 

Yes 

All 

All 

Yes 

2-2 

1-3 

Yes 

Yes 

Montgomery  Advertiser  Journa 

1000 

$175 

1000 

$140 

1000 

$100 

Yes 

All 

.-Ml 

Yes 

7-7 

2-2 

Yes 

Yes 

Tuscaloosa  News 

None 

$40 

No 

.Ml 

No 

3.3 

1.1 

No 

No 

ALASKA 

Anchorage  News 

1000 

$98 

1000 

$77 

1000 

$56 

No 

All 

All 

^•t•s 

7-.S 

1-1 

Yes 

No 

Fairbanks  News-Miner 

None 

$185 

None 

$125 

None 

$65 

No 

All 

All 

Yes 

4-3 

2-2 

Ye- 

ARIZONA 

Flagstaff  Daily  Sun 

1000 

$90 

600 

$55 

600 

$45 

No 

All 

.Ml 

No 

3-2 

2-2 

No 

No 

Mesa  Tribune 

600 

$40 

No 

All 

Yes 

3-2 

1-1 

No 

No 

Phoenix  Republic-Gazette 

■Miin 

1000 

$400 

1000 

$300 

No 

All 

All 

Yes 

4-4 

2-2 

Yes 

No 

Tucson  Arizona-Star,  Citizen 

1000 

$180 

1000 

$150 

1000 

$120 

No 

.-Ml’ 

Yes 

7-7 

2-2 

Yes 

No 

^'uma  Sun  &  Arizona  Sentinel 

1000 

$120 

1000 

$80 

1000 

$40 

Ves 

SuMTWTF 

SuMTWTF 

Yes 

4-3 

2-2 

Yes 

No 

(1)  Sun.  Min.  3  color  $200;  2c,  $170; 

Ic,  $140 

ARKANSAS 

Blytheville  Courier-News 

1000 

$30 

No 

.MTuF 

No 

3-3 

M 

No 

No 

K1  Dorado  News-Times 

1000 

$40 

SuTWTFS 

Yes 

14-14 

1-1 

No 

No 

Fayetteville  Northwest 
Arkan.sas  Times 

1000 

$45 

No 

.Ml 

No 

3-3 

2-2 

No 

No 

Forrest  City  Times  Herald 

None 

$30 

No 

MTWTF 

.\o 

3-3 

2-2 

No 

No 

Fort  Smith  Times  Record 
Southwest  American 

1000 

$150 

1000 

$125 

1000 

$75 

No 

All 

All 

Yes 

3-2 

3-2 

Yes 

Yes 

Hot  Springs  SentinebRecord, 
New  Kra 

1000 

3i'A% 

No 

All 

Yes 

3-3 

2-2 

No 

No 

No 

All 

Yes 

2-2 

No 

No 

Little  Rock  Democrat 

1000 

$200 

1000 

$150 

1000 

$100 

Yes 

All 

AH' 

Yes 

6-6 

2-1 

Yes 

No 

Little  Rock  (jazette 

1000 

$200 

1000 

$150 

1000 

$100 

Ves 

All 

All 

Yes 

7-4 

2-5 

Yes 

Yes 

Fine  Bluff  Commercial 

1000 

100% 

1000 

66^3% 

1000 

3354% 

No 

SuMTWTF 

Su  .MTWTF 

Yes 

3-2 

2-1 

No 

Yes 

Rogers  News 

1000 

$25 

No 

All 

No 

I-l 

2-2 

No 

No 

Texarkana  Gazette  &  News 

■liIlTiU 

$130 

1000 

$65 

No 

All 

All 

Ves 

7-7 

2-1 

Yes 

No 

(1)  3-day  option  required  3  colors  Thurs. 

CALIFORNIA 

.-Mameda  Times  Star 

1000 

$100 

1000 

$70 

1000 

$45 

No 

All 

All 

No 

10-3 

3-3 

Yes 

No 

-Mliambra  Post-Advocate 

'A  pg. 

$50 

All 

Ves 

5-5 

1-1 

Yes 

No 

Anaheim  Bulletin 

1000 

$120 

1000 

$80 

1000 

$40 

No 

All 

All 

Yes 

3-3 

2-2 

No 

No 

Kakersbeld  ('alifornian 

1000 

$136.50 

1000 

$105 

1000 

$70 

No 

.MTTF 

All 

No 

3-2 

2-2 

No 

No 

Banning-lieaumont  Record-Gazette 

1000 

54% 

No 

WTFS 

No 

3-3 

2-1 

No 

No 

Berkeley  (Jazette 

None 

HDBIiH 

None 

$75 

None 

No 

MTTFS 

All 

Yes 

2-2 

1-1 

No 

Brawley  News 

1000 

$45 

No 

SuMTWTF 

No 

3-3 

2-1 

No 

No 

Burbank  Review 

1000 

$90 

1000 

$45 

No 

.MTTF 

All 

No 

3-3 

1-1 

No 

No 

Chico  Knterprise-Record 

.S60 

$120 

560 

$80 

560 

$40 

No 

All 

All 

Yes 

3-3 

2-2 

Yes 

No 

Concord  Transcriirt 

588 

$40 

•MTTF 

Yes 

5-5 

2-2 

No 

No 

Culver  C'ity  Star  Ntws  & 
Vanguard 

.s88 

$105 

588 

$70 

588 

$35 

No 

All 

All 

Yes 

3-3 

2-2 

Yes 

No 

Kl  Centro  I’ost,  Imperial 

Valley  Press 

840 

$45 

No 

SuMTWTF 

No 

3-3 

2-1 

No 

No 

Kscomlido  Tinies-Advocate 

1000 

$70 

1000 

$35 

Ves 

.MTiiFS 

All 

No 

3-2 

2  1 

No 

No 

Kureka  Hunilioldt  Standard  1'imes 

1000 

$55 

No 

All 

Yes 

3-3 

1-1 

No 

No 

Fairffeld-Suisun  Republic 

1000 

$50 

Yes 

All 

Yes 

5-3 

3-2 

No 

Fontana  Herald-News 

None 

$91 

None 

$59 

None 

$39 

No 

All 

All 

Yes 

3-1 

3-3 

Yes 

Yes 

Fresno  Bee 

080 

Yes 

All 

.Ml 

Yes 

3-3 

2-2 

Yes 

No 

Fullerton  News  Tribune 

980 

$75 

980 

$50 

No 

.MTWTF 

MTWTF 

No 

6-4 

2-2 

Yes 

Yes 

nililiB 

HiriiifM 

1000 

Ves 

All 

All 

Aes 

3-3 

2-2 

Yes 

No 

■imiiB 

$110 

$85 

588 

$50 

Ves 

All 

All 

No 

3-3 

2-2 

Yes 

No 

Hanford  Sentinel 

mnia 

75% 

^■Diitn 

50% 

140 

35% 

No 

All 

All 

V'es 

2-2 

1-1 

Yes 

Yes 

Haywood  Review 

560 

$50 

Yes 

All 

Yes 

2-2 

2‘2 

No 

No 

llollywood-Beverly  Hills 
Citizen-News 

1000 

$575 

1000 

$575 

1200 

$375 

Yes 

SMTTTS 

All 

No 

3-2 

4-3 

No 

Yes 

Huntington  Park  Signal 

1000 

$100 

1000 

$75 

588 

$50 

No 

MTTFS 

All 

Yes 

2-1 

1-1 

No 

No 

560 

560 

$35 

Yes 

All 

.MI 

Yes 

.t-3 

2-1 

Inglewood  News 

588 

$105 

588 

$70 

588 

$35 

MTuKS 

.All 

Yes 

3-3 

1-1 

No 

No 

Lancaster  Antelope  X’alley 
I,edger-Gazette 

'  I  l>K. 

$45 

No 

All 

Yes 

2-2 

2-2 

Ye« 

No 

lajdi  News-Sentinel 

840 

$60 

840 

$30 

No 

All 

All 

Yes 

2-2 

1-1 

Yes 

No 

Ixmg  Beach  Independtnt 
Press-Telegram 

1000 

$500 

1000 

$400 

1000 

$250 

Yes 

.\ll 

AM 

Yes 

3-3 

2-3 

V>s 

No 

I-os  Angeles  Herald- Kxaminer 

1000 

$730 

1000 

$615 

$500 

Yes 

All 

.All 

Yes 

7  7 

4-4 

No 

No 
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3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Day; 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

pg- 

5th 

Cyl. 
for  4 
color 
partial 
pg. 

CALIFORNIA  (Cont.) 

Los  Angeles  Times 

1000 

$840> 

1000 

$720» 

1000 

$600* 

Yes 

MTWT 

All 

Yes 

2-2 

2-6 

Yes 

No  i 

Madrra  Tribune 

600 

$37.50 

All 

1 

Martinez  Contra  t'osta  (iazette 

None 

$40 

No 

All  No  ; 

Marysville  .Appeal- Democrat 

None 

$40 

No 

All  Yes 

Merced  Sun-Star 

'A  pg- 

$50 

No 

AH  Yes  t 

Modesto  Bee 

980 

$110 

980 

$90 

560 

$70  Yes 

-•Ml 

All  Yes 

Monro%na  News-Post 

1000 

$90 

1000 

$45 

All 

All  Yes  ; 

Monterey  Peninsula  Herald 

bOO 

75% 

600 

50% 

600 

35% 

Yes 

All 

All  Yes 

Napa  Register 

bOO 

$100 

bOO 

$75 

600 

$45 

Yes 

-Ml 

All  No 

Newport  Bcach-Costa  Mesa 
Orange  Post  Daily  Pilot 


Palm  Springs  Desert  Sun 


1  Palo  a\lto  Times 

588 

$150 

588 

$90 

588 

$65 

No 

All 

All  I 

$225 

$175 

Yes 

All 

All  5 

Pomona  Progress- llulletiii 


Redding  Record-Searchlight 


Redlands  Facts 


Redwood  City  Tribune 


Richmond  Inde|>endent 


1  Riverside  Press- Enterprise 

1000 

$375 

560 

$250 

None 

$150  ^ 

San  Bernardino  Sun  Telegram  None 
San  Diego  Union  &  Tribune  1000 


I  San  Fernando  \’ alley 

1  Valley  Times  Today 

1000 

$.16  li. 

1000  $.12  11. 

600 

$.09  li. 

Yes 

All 

All 

No 

2-2 

1-1 

Yes 

Yes 

$975 

1000  $975 

$.30  li. 

No 

AIF 

.\ll 

Yes 

7-1 

2-3 

Yes 

( 

1  San  Francisco  Examiner  & 

1  NVws-Call  Bulletin 

1000 

$920 

1000  $920 

1000 

$427.50 

No 

All 

.All 

Yes 

7-4 

4-4 

Yes 

No  j 

San  Luis  Obispo  Telegram- 

Tribune _ None 

San  Mateo  Times  &  News  Leader  1000 


Santa  Cruz  Sentinel 


Santa  Maria  Times 


anta  Monica  Evening  Outlook  588 


Santa  Paula  Chronicle  None 


560 

$80 

560 

600 

588 

$100 

588 

None 

$70 

None 

All  Yes  4-3 

All  Yes  3-3 


Vallejo  Times-Herald  & 
News-Chronicle 


Ventura  Star-Free  1 


1  Visalia  Times-Delta  None  $90  None  $60 

NcMie 

$45 

No 

All 

All  ^ 

j  Watsonville  Register- Pa jaronian 

None 

$40 

Yes 

All  > 

VMiittieT  N _ 

Woodland  Democrat _ Page  $ 

(1)  Sun.;  3  col.  $1,020;  2c  $900;  Ic  $780 

(2)  4-day  leeway  on  all  3  col.  ads 


2- 2 _ Yes _ Yes 

3- 2  Yes  No 


(3)  1-day  leeway  on  3  col-  W’ed.  Eve. 

(4)  Approx.  May  1,  1963  going  to  offset.  Siiace  will  have  to  be  revised 


Sunnyvale  Standard-Register 
Leader 

588 

$50 

All 

Yes 

3-3 

1-1 

No 

No 

Torrance-Redraido  Beach- 
Hermosa  Beach-Manhattan 
Beach  Breeze 

560 

$180 

560 

$120 

None 

$60 

Yes 

SMTTFS 

All 

Yes 

2-2 

2-1 

Yes 

Yes 

Tulare  Advance  Register  & 
Times 

None 

$65 

None 

$50 

None 

$35 

No 

All 

All 

3-3 

2-1 

No 

No 

None 

HESSH 

None 

No 

All 

All 

No 

2-2 

2-2 

No 

No 

Colorado  Springs  Free  Press 

All 

Yes 

7-7 

1-1 

No 

No 

Colorado  Springs  (lazette- 
Telegraph 

Page 

$300  Page 

$200 

1000  $60 

No 

All 

All 

Yes 

S-3 

4-2 

No 

No 

■H!i!i1 

Yes 

All 

All 

Yes 

7-7 

1-1 

No 

Yes 

1  Denver  Rocky  Mountain  News 

1  (Tabloid) 

1000 

$310  1000 

$210 

1000  $130 

Yes 

All 

All 

Yes 

5-2 

3-1 

Yes 

No 

IH^I 

None 

$80 

None  $40 

No 

All 

All 

No 

2-2 

1-1 

Yes 

No 

1  Grand  Junction  Sentinel 

$105  600 

$70 

600  $35 

Yes 

All 

All 

Yes 

2-2 

1-1 

Yes 

Yes 
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- 11. - "  . :  "■  - - - . . . i"-’" . - 

3  Color* 
ind  RIack 
Mm.  Sill 

3-Color 

ixtrr. 

charot 

2  Colors 
and  Black 
Min.  Siai 

2-Color 

utra 

CDaret 

IC&lor 
and  Black 
Min.  Sue 

l-Colw 

titra 

change 

Volumf 

Discounts 

Days 
of  Week 
Color  IS 
Available 

Publ. 

Takloid 

Supgl. 

standard 

PrtKass 

Ink 

Mix 

Special 

ink 

Clokipg 
days  lor 
Valanal 

Pj  -Pa-t  al 

Number 

Prugs 

and 

Proofs 

ALAIAMA 

Anniston  Star 

1000 

535 

S';  30 

$70 

None 

$50 

Xo 

All 

So 

Yt. 

Yra 

7.7 

- 

KirniioKham  Wwa-Ti 

L.^l  il<T,-il.l  1000 

t5(K) 

IKM) 

T450 

lOfW 

T.150 

No 

Ml 

N*  ) 

\>^ 

Vex 

I'-S 

^  4 

l)ccr,tur  Dally 

i-nij 

'0‘- 

1 000 

50% 

Vf  < 

Ml 

No 

Yp-* 

\r« 

.1 

DofhAn  h-Aijlr 

N'inc 

.  i 

N‘-w:r 

'75 

$57.50 

Vrv 

All 

No 

Ves 

v>« 

2-2 

2-2 

Klorcmr  'I'lnic: 
Tii  4.': tv 


Anchorai^c  Xfwy 
k.iiib.'inks  Nrws 


^Alhumhi  A 
^‘•-rr.hcjm  iinUff.i 
lUkrrstirfti  Calii 
Hcrkrlcv 
Hvvrricy  i 


SterijijK'  A'^vrv, 

CONNECTICUT 


Danbury  News ] 
Utccnwith  Tim? 


DELAWARE 

\V’iUuinj<rlon  Nrw 

DISTRICT  OF  CG 

News  t  Tabloid) 
VVashinKtoM 
*\Vashm|{(on  Stai 


^^Iradenlon  llerala 
dcarwater  Sun  \ 
Daytona  Beach  NeV 
l>^!-arui  Sun-News  \ 
r'lrTf  LauderTiaic  DaiW 


One  mat  is  first  among  advertisers  who  seek  the  best  in  ROP 
color  reproduction.  Year  after  year  it  is  the  direct-casting  mat 
most  often  specified  by  advertising  agencies  for  process  color 
ads  .  .  .  and  the  only  mat  with  the  tested-and-approved  Bista 
pre-makeready  treatment.  There  are  now  more  than  12  years 
of  experience  behind  the  Super-Bista  Pre-Madeready®  mat 
and  we  produce  it  with  pride. 

We  know  well  the  industry  for  which  we  make  this  product. 
So  it  follows  that  we  are  in  a  position  to  provide  useful 
information  about  it — as  well  as  to  it.  One  result  is  the  report 
on  ROP  color  rates  and  requirements  tabulated  by  Editor  & 
Publisher  from  Lake  Shore  data. 

Recognizing  that  leadership  and  service  go  hand  in  hand,  tve 
strive  to  fulfill  both  responsibilities. 


Albany  Her.tKl 


Atlanta  Cx>institution  Journal 


Augusta  Chfonirle-Hcrald 


LAKE  SHORE  ELECTROTYPE  DIVISION 

812  WEST  VAN  BUREN  STREET  •  CHICAGO  7,  ILLINOIS  •  PHONE  829-9700 


Super-Bista  Pre-Madeready  mats  are  fully  protected  by  U.S.  patents.  These  mats  are  made  and  sold  only  by  Lake 
Shore  Electrotype  and  other  affiliates  of  the  Electrographic  Corporation;  Reilly  Electrotype  Division,  New  York  City, 
MU  6-6350  •  Michigan-Northern  Division,  Detroit,  875-6780  •  Advance  Electrotype  Division,  Indianapolis,  ME  2-1371 
•  American-Western  Graphics  Division,  San  Francisco,  UN  3-2911  •  Reilly  Plastictype  Division,  Los  Angeles,  LU  2-5171 
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lurrafiffltifintrtnT.'aaP 


Fort  l^uurnlale  X 


Fort  Myers  News-Fress _ 

Fort  Pierce  News  Tribune _ 

Fort  Walton  Beach  Playground 

Daily  Xetvs _ 

Gainesville  Sun  &  Alachua 
County  News 


Hollywood  Sun-Tattler 


JacJcsonville  Times-l'nion  i< 
Journal 


1000  $100 


1000  $55 

1000  $50 


1000  $100 


S40  $30 

1000  $55 


2-2  Yes  Ye 


None  $500 


Leesburg  Commercial 


None  $.100 


1000  $75 


No  All 


No 


Marianna  Jackson  County 
Floridan 


Miami  Herald 


Miami  News _ 

•Miami  Beach  Sun 


Ocala  Star  Banner _ 

Orlando  Sentinel  &  Star _ 

Panama  City  News  &  Herald 


None  $425 


$350 


1000  $225 


West  Palm  Beach  Post  &  Times  1000 


Winter  Haven  News-Chief 


MTiiWF  Yes 


GEORGIA 

Albany  Herald 


.^ugusta  Chronicle  &  Herald 


500  50% 


1000  $125 


MTM’FS'  No 


All  Yes 
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3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charie 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

pg- 

5th  1 

Cyl. 

fot-4  1 

color 

partial  I 

PO- 

1 

COLORADO  (CoRt.) 

! 

Grf^lry  Tribune  &  Republican 

1000 

$40 

No 

MTWFS 

No 

2-2 

1-1 

No 

No  ; 

Sterling  Journal  . Advocate 

1000 

$20 

No 

All 

No 

2-2 

2-2 

No 

No 

CONNECTICUT 

Bridfreport  Telegram  &  Post 

Page 

$350 

Page 

$350 

Page 

$150 

Yes 

MTuFS 

MTuFS 

No 

7-7 

3-3 

No 

No 

Bristol  Press 

850 

$85 

No 

MTuFS 

Yes 

7-7 

Danbury  News-Times 

1000 

$125 

1000 

$75 

No 

All 

All 

Yes 

5-5 

3-1 

No 

Yes  i 

Greenwich  Time 

1000  $70 

No 

MTT 

‘ 

Hartford  C'ourant 

Page 

$405 

Page 

$290 

1000 

$150 

Yes 

Emm 

i  .Ml 

No 

7-7 

2-2 

Yes 

No 

Hartford  Times 

Page 

$420 

Page 

$305 

1000 

$165 

Yes 

All 

All 

Yes 

6-3 

2-1 

No 

No 

Meridan  Record  &  journal 

1000 

$85 

No 

.All 

Yes 

7-7 

1-1 

No 

No  ^ 

Middletown  Press 

1000 

$210 

1000 

$140 

1000 

$70 

N'o 

MTWTF 

MTWTF 

Yes 

2-2 

2-2 

No 

No 

New  Britain  Herald 

None 

$62> 

No 

All 

No 

7-7 

2-2 

No 

•No 

New  Haven  lournal-C'ourier  & 

Register 

1000 

$350 

lOllO 

$250 

1000 

$150 

Yes 

All 

.All 

Yes 

5-3 

3-3 

Yes 

No 

Norwich  Bulletin 

(lOO 

$90 

No 

All 

A’es 

7-7 

1-1 

No 

No 

Torrington  Register 

1000 

$50 

No 

.MTuF 

No 

7-7 

3-1 

Waterbury  Kefiublican  & 
American 

10(10 

$175 

1000 

$175 

1 000 

$90 

Yes 

.MI 

All 

Yes 

7-7 

2-1 

Yes 

Yes 

(1)  Effective  7/1/63  $75 

DELAWARE 

! 

Wilmington  News  &  Journal 

Page 

$375 

600 

$275 

600 

$150 

Yes 

MFS 

All 

Yes 

3-3 

1-1 

No 

No  ‘ 

DISTRICT  OF  COLUMBIA 

Washington  News  (Tabloid) 

600 

$350 

600 

$250 

600 

$150 

Yes 

.-Ml 

.All 

Yes 

3-3 

1-2 

No 

1 

WashiagtiMi  Post 

1000 

$600 

1000 

$400 

1000 

$275 

Yes 

All 

All 

Yes 

5*.^ 

2-6 

No 

\  es 

FLORIDA 

Bradenton  ('all 

1000 

$115 

1000 

$90 

1000 

$65 

AM 

.All 

< 

Bradenton  Herald 

1000 

$75 

No 

All 

A'es 

3-3 

2-2 

i 

Clearwater  Sun 

1000 

$6U 

No 

All 

Yes 

3-3 

3-3 

No 

i 

Daytma  Beach  Journal  &  News 

600  ~ 

“$156 

^600~ 

~S104“~ 

600 

$52 

Yes 

^.All 

All 

Yes 

7-7 

1-2 

Yes 

No 

DcLand  Sun-New.s 

'A  i«- 

$25 

No 

■All 

No 

3-3 

No 

No  : 

1  Delray  Beach  News  journal 

1000 

$120 

1000 

$80 

1000 

$45 

MTWTF  .MTWTF  ! 

1-2  Yes  No  I 


Pensacola  News  &  Journal 

1000 

$250 

1000 

$210 

1000 

$170 

No 

MTWTFS 

All 

Yes 

2-2 

3-3 

Yes 

No 

Pompano  Beach  Sun-Sentinel 

1000 

$100 

1000 

$70 

1000 

$55 

No 

All 

All 

Yes 

5-S 

2-2 

No 

No 

'■  Pompano  Beach  Town  News 

1000 

$100 

1000 

$60 

1000 

$40 

All 

All 

Yes 

'  St.  Augustine  Record 

980 

$50 

No 

All 

No 

2-1 

St.  Petersburg  Times  & 

1  lndej>endent 

1000 

$400 

1000 

$300 

1000 

$200 

All 

All 

V>s 

7-4 

3-3 

Yes 

No 

1  Sarasota  Iierald*Tribtme  & 

r  journal 

1000 

$70 

All 

Yes 

7-7 

2-2 

Yes 

No 

1  Sarasota  News 

1000 

$115 

1000 

1000 

$65 

All 

.All 

Yes 

7-3 

1-1 

Yes 

Yes 

1  Tallahassee  Democrat 

1000 

$125 

1000 

$95 

1000 

$60 

No 

All 

All 

Yes 

4-3 

3-3 

No 

No 

50 


me 

1  .  i 

A 

if  1 

.  > 

*  , 

<  i 

y' 

t 

OU’RE  NOT  JUST^PONE  OF  THE  BUNCH 
WHEN  YOU  USE  DETROIT  FREE  PRESS  COLOR 

Time  and  again  readership  studies  prove  that  color  spirals  the  effectiveness  of  an 
advertisement  out  of  all  proportion  to  its  modest  additional  cost.  And  in 
America’s  Fifth  Market,  the  lush  Detroit  area,  the  Free  Press  is  your  color 
campaign  cornerstone.  Why  the  Free  Press?  Well,  besides  giving  you 
the  top  of  the  market  (our  readers  lead  the  market  in  purchasing 
power)  the  Free  Press  and  the  Free  Press  alone  in  Detroit 
offers  you  full  color  every  single  day  of  the  week! 

When  you  run  color  in  Michigan’s  only  morning 
newspaper,  ads  run  to  suit  your  schedule, 
making  marketing  plans  mesh  more  effec¬ 
tively.  So,  when  you  want  to  tap 
the  Detroit  market,  make  the  Free  Press 
your  color  headquarters  for  all  your  marketing  plans  I 

Pjetmit  Sfxtt 

REPRESENTED  NATIONALLY  BY  STORY,  BROOKS  &  FINLEY,  INC. 
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offering 

RO P  color:  rotes 

and 
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• 

Compiled  by  Editor  A  Publisher  and  Leke  Shore  Electrotype,  Chicago,  htarch,  1963 

3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 

Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

pg. 

5th 

Cyl 

for-4 

color 

partial' 

pg. 

GEORGIA  (Coirt.) 

Columbus  Enquirer  &  Ledger 

1000 

$200 

1000 

$150 

1000 

$100 

Yes 

All 

All 

Ves 

3-3 

3-3 

Yes 

No 

Gainesville  Times 

1000 

$35 

All 

Yes 

3-3 

1-1 

No 

No 

Macon  Telegraph  News 

1 000 

$150 

Ves 

MTWFS 

Ves 

2-2 

1-1 

V'es 

No 

$75 

All 

_ 

^^91 

■ 

HIHI 

■UllilU 

$35 

No 

All 

No 

3-3 

1-1 

V'es 

No 

Savannah  News  &  Press 

1000 

$290 

1000 

$230 

1000 

$170 

Ves 

.-Ml 

All 

Vis 

3-3 

2-2 

Yes 

V'es 

Thomasville  Times-Enter|)rise 

None 

$85 

None 

$45 

All 

All 

Ves 

3-3 

2-2 

No 

No 

X'aldosta  Times 

None 

$25 

No 

All 

Ves 

1-1 

1-1 

No 

No 

Waycross  Journal- Herald 

1000 

$120 

1000 

$85 

1000 

$50 

No 

All 

All 

Ves 

7-3 

2-2 

No 

No 

West  Point  Valley  Times-News 

None 

25% 

^'es 

All 

No 

2-2 

2-1 

No 

No 

(1)  Sun.  Thurs.  by  reservation  only. 

HAWAII 

Hilo  Tribune-Herald 

600 

33  54% 

No 

All 

Ves 

Honolulu  Advertiser  & 
Star-Bulletin 

1000 

$325 

1000 

$250 

1000 

$200 

Ves 

All 

All 

Yes 

63 

2-2 

Yes 

No 

IDAHO 

Boise  Statesman 

Page 

$361.20 

1000 

$135 

1000 

$90 

No 

MTWS 

All 

Yes 

10-10 

M 

No 

No 

Coeur  d’Alene  Press 

600 

$.|0 

No 

All 

Yes 

3-3 

2-2 

No 

No 

Idaho  Falls  Post  Register 

1000 

$100 

1000 

$75 

1000 

$45 

No 

.\11 

All 

No 

3-2 

2-2 

No 

No 

Ia^»'iston  Tribune 

None 

$150 

None 

$110 

None 

$70 

No 

All 

All 

^’es 

5-2 

1-2 

No 

No 

Nampa-Caldwell  Free  Press  iic 
News-Tribune 

None 

$90 

None 

$65 

None 

$35 

Ves 

All 

All 

Ves 

4-1 

V'es 

V'es 

Pocatello  State  Journal 

600 

$100 

600 

$75 

600 

$45 

No 

All 

All 

Ves 

3-2 

2-2 

No 

No 

Twin  Falls  Times-News 

(>U0 

$120 

600 

$80 

600 

$40 

No 

All 

All 

Ves 

15-3 

1-1 

Ves 

No 

ILLINOIS 

Alton  Telegraph 

1000 

$50 

No 

MTWFS 

Ves 

5-5 

2-2 

No 

No 

.■\urora  Beacon-News 

Page 

$165 

1000 

$145 

1000 

$125 

No 

SMTuF 

SMTuF 

Yes 

7-7 

3-3 

No 

No 

Bloomington  Pantagraph 

1000 

1000 

$150 

1000 

$85 

No 

STWTF 

All 

Yes 

5-5 

2-2 

V'es 

No 

Canton  Ledger 

$65 

msm 

$30 

No 

All 

All 

Yes 

6-6 

2-2 

No 

No 

(.>mralia  Seiuinel 

1000 

$40 

No 

MTWFS 

V’es 

3-3 

1-1 

No 

All 

Ves 

4-4 

2-2 

No 

No 

Page 

$600 

Page 

■UiMI 

No 

All 

All 

No 

6-2 

2-2 

No 

No 

HidHi 

^^9 

■^91 

} 

Chicago  Ueiender 

1000 

25% 

Yes 

•MTWTS 

No 

3-3 

2-2 

Chicago  News 

Page 

Page 

IrmM 

$450 

No 

All 

All 

Yes 

7-3 

2-2 

No 

No 

f 

Chicago  Sun-Times 

Page 

$650* 

Page 

$650* 

Page 

$350 

All 

All 

Ves 

7-3 

2-2 

No 

No 

Chicago  Tribune 

Page 

$1025* 

Page 

$1025* 

1000 

$775* 

Ves 

All 

All 

V'es 

7-3* 

2-3 

No 

No 

Danville  Commercial-News 

1000 

$150 

1000 

$110 

1000 

$65 

No 

All 

All 

Yes 

7-7 

2-1 

No 

V'es 

!4  I'g- 

$120 

^  l>g. 

$80 

54  pg. 

$40 

No 

All 

All 

Yes 

7-7 

2-2 

No 

V'es 

Du  Uuoin  Call 

54  Pg- 

$30 

No 

All 

No 

1^91 

EfHngham  News 

'A  pg. 

$45 

No 

All 

No 

6-6 

2-2 

No 

No 

Elgin  Courier-News 

Page 

$155 

Page 

$135 

$115 

No 

All 

All 

Ves 

7-7 

1-1 

No 

No 

ft 

Freeport  Journal-Standard 

Page 

$70 

Page 

$55 

$35 

No 

All 

•All 

V>s 

3-3 

3-2 

No 

V'es 

f  t 

Galesburg  Register-Mail 

$75 

IHEIjl!! 

$50 

No 

All 

All 

Yes 

4-2 

2-2 

V'es 

No 

Harrisburg  Register 

1000 

$35 

No 

-MTuFS 

No 

4-2 

^^9| 

■ 

Joliet  Herald-News 

Page 

$175 

1000 

$155 

1000 

$135 

No 

SMTuFS 

SMTuFS 

No 

7-7 

i99H 

^191 

I 

Kankakee  Journal 

1000 

$160 

1000 

$95 

1000 

$65 

No 

All 

All 

Ves 

3-3 

2-2 

V'es 

No 

Kewanee  Star-Courier 

1000 

$100 

1000 

$100 

1000 

$60 

No 

MTVVTF 

MTWTF 

Yes 

4-3 

2-2 

Ves 

No 

i 

i-aSalle  News-Tribune 

1000 

$140 

1000 

$100 

1000 

$60 

V>s 

All 

-Ml 

V'es 

3-3 

2-2 

Yes 

Yes 

Litchfield  News-Herald 

None 

$35 

HH 

^^^91 

99H 

i- 

Macomb  lournal 

1000 

$30 

No 

All 

No 

3-3 

2-2 

Ves 

No 

\  ; 

.Mattoon  lournal-Gazette 

None 

$75 

None 

$50 

No 

All 

All 

Yes 

3-1 

1-1 

No 

No 

Moline  Disjiatch* 

1000 

$240 

1000 

$212 

1000 

$102 

No 

All* 

All* 

No 

2-2 

2-2 

Yes 

V'es 

f 

Monmouth  Review  .\tlas 

Page 

$105 

None 

$70 

None 

$35 

No 

All 

All 

No 

2-2 

11 

No 

No 

Mt.  Vernon  Register-News 

None 

$60 

.Ml 

V'es 

3-3 

1-2 

No 

No 

Ottawa  Republican-Times 

1000 

$80 

1000 

$40 

No 

All 

All 

No 

3-3 

2-2 

No 

No 

i, 

Pekin  Times 

1000 

$50 

No 

MTuFS 

No 

6-6 

2-2 

V'es 

No 

J 

Peoria  lournal-Star 

KlQEHi 

$175 

Ves 

All 

All 

V'es 

5-5 

2-1 

Yes 

No 

Quinev  Herald-Whig 

1000 

No 

Yes 

5-5 

2-1 

No 

No 

Rockford  Star  &  Register- 
Republic 

1000 

$250 

1000 

$200 

1000 

$140 

Ves 

All 

All 

V'es 

7-5 

1-3 

V’es 

No 

1 

Rock  Island  Argus* 

1000 

$240 

1000 

$212 

1000 

$102 

No 

All* 

All* 

Yes 

3-3 

2-2 

V'es 

V'es 

Springfield  State  Journal  & 
Register 

1000 

$265 

1000 

$215 

1000 

$140 

Yes 

All 

All 

Yes 

3-3 

2-2 

V'es 

V'es 

Sterling  (iazette 

H  PR. 

25% 

No 

All 

3-3 

1-1 

No 

No 

Taylorville  Breeze-Courier 

None 

None 

$25 

No 

All 

All 

V'es 

3-2 

1-1 

No 

No 

; 

Waukegan  News-Sun 

1000 

$103 

1000 

$81 

1000 

$59 

No 

.All 

•Ml 

Yes 

5-5 

2-2 

Yes 

No 

i ' 

(1)  If  4-day  option  is  given  charge  is  $700. 

(2)  If  4-day  option  is  given  charge  is  $550  if  complete  printing  material  supplied  $200  credit  issued. 

(3)  Sun.;  2  &  3  colors  $1625;  Ic  $1375.  Mon.,  Tues.  4  days;  Wed.,  Sun.  5  days;  Sun.  full  color  9  days. 

(4)  Comb,  with  Rock  Island  Argus.  Number  of  Spot  or  full  color  ads  in  any  issue  dependent  on  size  of  edition. 

(5)  Comb  with  Moline  Dispatch.  Number  of  Spot  or  full  color  ads  in  any  issue  dependent  on  size  of  edition. 
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for  publishers 


for  advertisers 


BRUNSWICK  POSTER/ 


the  colored  newsprint 


because 
COLOR  SELLS 


. . .  It  sells  space  —  it  sells  your  advertisers’  products 
—  it  sells  newspapers. 

Insert  color  into  your  newspaper  without  the  cost  of  ad¬ 
ditional  press  runs,  because  the  color  is  in  the  paper  — 
your  choice  of  seven  vivid  shades.  Brunswick  Poster 
is  the  perfect  answer  to  the  growing  trend  towards  color 
for  editorial  features  and  advertising  supplements. 
Bruswick  Poster  is  produced  in  Brunswick,  Maine  by 
Pejepscot  Paper  Division,  specialists  in  colored  papers 
for  95  years.  Our  distribution  is  nationwide  and  we 
produce  all  colors  in  volume.  We  can  accomodate  large 
or  small  orders  for  the  village  weekly  or  the  metropoli¬ 
tan  daily. 


This  insert  printed  in  brown  ink  on  Gold  Brunswick  Poster. 
Also  available  in  Peach,  Jade,  Sulphur,  Pink,  Sky  and 
Mandarin.  Special  shades  can  be  made  in  larger  quantities. 


For  full  particulars,  contact 


ARTHUR  SCHROEDER 
PAPER  CO.,  Inc. 


420  Lexington  Avenue,  New  York  17,  N.  Y. 


Agents  for  Pejepscot  Paper  Division 

95  years  of  quality,  dependability  and  progress  in  paper. 
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Compiltd  by  Editor  &  Publishar  and  Laka  Shora  Elactrotypa,  Chicago,  March,  lf&3 


3  Colors  3-Color 
and  Black  extra 
Min.  Size  charge 


2  Colors  2-Color  1  Color  l-Color 
and  Black  extra  and  Black  extra 

Min.  Size  charge  Mir.  Size  charge 


Days 
of  Wk. 

Days 
of  Wk. 

Closing 

No  of 

mats 

for-4 

Process 

Spot 

Mix 

days  for 

Progs 

color 

color 

color 

Spec. 

full& 

and 

partial 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

pg. 

Clinton  Clintoni: 


Columbus  Republican 


Crawfordsville  Journal 
&  Review 


KIwood  Call-Leader 


Kvansville  Courier  &  I’ress 


Fort  Wayne  Journal-Gazette 
&  News-Sentinel 


Frankfort  Times 


None _ $85 


None  $90 


1000  $425 


None  $50 


()00  $50 


1000  $150 


PK.  $50 


No  .Ml  All  No  i-3  2  1  No  No 


All  _ 


.N''  All  All  Yes  10-5  1-2  Yes  Yes 


Indianapolis  Times 


Kokomo  Tribune 

1000 

$140 

1000 

$105 

1000 

$60 

I.,afayette  Journal  &  Courier 

1000 

$160 

1000 

$120 

600 

$80 

I/ebanon  Reporter 

1000 

$40 

Logansport  Pharos-T ribune  & 
Press 

1000 

$135 

1000 

$90 

1000 

$50 

.Madison  Courier 


.Marion  I.eader-Tribune  & 
Chronicle 


Yes  MTWTFS  All  Yes  2-1 


All  Yes  4-2 


All 


1-2  Yes  No 


2-1  Yes  No 


M  Yes  No 


Rushville  Republican  &  Telegram 


Seymour  Tribune 


Shelbyville  News 


South  Bend  Tribune 


1  Warsaw  Times-Union 

'A  t>g.  $60 

MTWFS 

Yes 

1414  : 

(1)  $.35  per  in.  each  color. 

(2)  Sun.:  3  col.  $165;  2c  $110;  Ic  $SS. 


Ames  Tribune 


Boone  News-Republican 


Burlington  Hawk-Eye 


Carroll  Times  Herald 


Cedar  Rapids  Gazette 


(dinton  Herald 


Council  Bluffs  Nonpareil 


Davenport  Democrat  &  Times 


Des  Moines  Register  &  T ribun 


Dubuque  Telegraph-Herald _ 

Fort  Dodge  Messenger  & 


None  $30 


All  Yes  33 


None  $45  None  $25 


No  MTTFS  All  Yes  5-3 


2-2  Yes  No 


.Sjicncer  Reixwter  &  Times 


Waterloo  Courier 


Page  $250 


E 

E 

E 

E 

ii 


Arkansas  City  Traveler 


Atchison  Globe 


Coffeyville  Jouma 


Dodge  City  Globe 


1-1  No  No 


Emporia  Gazette 


gWBiBBUlilliiriffliB 


Garden  City  TcleRram 


EDITOR  8C  PUBLISHER  for  March  30,  1963 


55 


Daily  Newspapers  offering  ROP  colo  r:  rates  and  data  —  Cont'd. 
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3  Colors 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Vedume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
fullft 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

PO- 

5th 

Cyl. 

for4 

color 

partial 

pg. 

KANSAS  (Coet.) 

Great  Bend  Tribune 

I’atte 

$100 

Paffe 

$75 

1000 

$30 

No 

.All 

.All 

Yes 

3-3 

1-1 

Yes 

No 

(treat  Uend  Western  Kansas  J'res 

s 

1 000 

$35 

All 

Hays  News 

1000 

$50 

1000 

$40 

No 

.All 

All 

Yes 

3-3 

21 

Yes 

No 

HutehinM«i  News 

None 

$235 

None 

$180 

Ntme 

$100 

^'es 

.All 

All 

No 

9-9 

2-2 

No 

No 

Imii  iK  iitU  nee  ReiK»rteT 

1000 

$35 

No 

All 

Yes 

P-6 

i-i 

lunction  t  ity  I  'nion 

itwo 

$115 

1000 

$80 

1000 

$45 

No 

.All 

All 

3-2 

No 

Kansas  ('itv  Kansan 

1000 

$185 

1 000 

$125 

None 

$65 

No 

.All 

All 

Yes 

2-2 

1-1 

Yes 

No 

Lawrence  Journal-World 

1000 

$130 

1000 

$95 

1000 

$60 

No 

.All 

All 

Yes 

2-2 

1-1 

Yes 

No 

Ix*avenworth  l  imes 

1000 

25% 

No 

All 

No 

4-4 

2-1 

No 

No 

l,eit>eral  St»uthwest  Times 

loot) 

$50 

No 

.MTTFS 

Yes 

3-? 

2-1 

1000 

$50 

No 

All 

Yes 

2-2 

1-1 

Aes 

No 

1000 

$35 

No 

All 

Ye-; 

77 

No 

No 

Nihh 

$52.50 

None 

$35 

No 

■All 

All 

Yes 

4-3 

2-2 

CK'erleiiui  l*ark  Johnson  C'ounty 
Courier 

Notie 

$io.s 

None 

$135 

None 

$70 

.All 

All 

Parsons  isun 

Pavje 

25% 

No 

All 

No 

5-5 

1-1 

No 

No 

Pittsburg  Headliuht  &  Sun 

1000 

35% 

No 

TTF 

No 

2-1 

1-1 

Muni 

500 

$50 

No 

All 

No 

3-3 

1-1 

No 

Salina  Journal 

1 000 

$200 

1000 

$150 

1000 

$85 

•All 

All 

■■■■ 

Toi>cka  C'a|)ital  &  State  Journal 

None 

$300 

Attne 

$212..50 

None 

$125 

No 

.All 

All 

Yes 

3-3 

2-2 

Yes 

No 

50(1 

$300 

500 

$2.50 

500 

$225 

Yc.< 

All 

All 

Aes 

2-2 

.N  O 

No 

Winfield  Courier 

None 

$30 

All 

Yes 

2-2 

2-2 

No 

No 

KENTUCKY 

Ashland  Independent 

I’riKe 

$493.92 

1 500 

$270 

1000 

$150 

No 

SMTTF 

All 

No 

3-3 

2-2 

Bowling  (ireen  I’ark  City  New 

1000 

25% 

Yes 

All 

Yes 

3-3 

C^orhiii  Tribune  &  Times 

1000 

$30 

Al’ 

(ilasKow  Times 

.soiie 

$30 

None 

$20 

All 

All 

Yes 

2-2 

2-2 

No 

No 

Henderson  (lleaner  &  Journal 

600 

$35 

No 

TWFS 

No 

6-6 

1-1 

1000 

$50 

No 

All 

Yes 

4-4 

2*2 

Lexington  Herald  &  Leader 

UK)0 

$125 

No 

All 

No 

7-7 

2-2 

I.AMiisville  Courier-Journal  &  Tin 

1000 

$240‘ 

Yes 

All 

Yes 

4-4 

33 

Middlesboro  News 

600 

$30 

No 

.All 

Yes 

3-2 

2-1 

No 

No 

OwenslK)ro  Messenger  ic  Inquirer 

1000 

«50 

No 

All 

No 

5-3 

2-2 

Paducah  Sun-I)emoiTal 

I’aRc 

$140 

Pai?e 

$120 

1000 

$80 

Yes 

All 

All 

Yes 

7-4 

1-2 

(1)  m&e  comb.  $330;  Sun.  $300 


LOUISIANA 


-Alexandria  Town  Talk 

loon 

$90 

10(10 

$72 

1000 

$45 

Yes 

All 

All 

Yes 

4-4 

2-2 

No 

No 

Bastrop  Enterprise 

None 

$35 

No 

All 

Yes 

2-2 

hhh 

Baton  Kou^e  Advocate  ii: 

State  Times 

10(10 

$275 

1000 

$200 

1000 

$125 

Yes 

-All 

All 

Yes 

4-4 

3-3 

No 

Yes 

Bogalusa  News 

1 

$50 

All 

^ii 

1000 

$35 

No 

All 

No 

10-10 

Hammond  Star 

-None 

$75 

None 

$50 

None 

$25 

No 

All 

All 

No 

2-2 

1-1 

Jennings  News 

1000 

$85 

1000 

$65 

(4H) 

$45 

All 

Alt 

■■■I 

l^fayette  Advertiser 

560 

$35 

A’.s 

All 

Yes 

2-2 

1-1 

l..ake  Charles  .American  I’ress 

1000 

$160 

1000 

$120 

1000 

$80 

All 

All 

Yes 

4-4 

2-2 

No 

No 

Monroe  World  &  News-Sta»‘ 

1000 

$).;() 

1000 

$95 

(8)0 

$65 

Yes 

All 

All 

Yes 

5-.t 

1-2 

No 

No 

New  Orleans  Times-Picayunc, 
States  &  Item 

1000 

$490 

1000 

$490 

1000 

$250 

Yes 

All’ 

All 

Yes 

7-7 

2-1 

No 

No 

Opelousas  World  (Tabloid) 

1000 

$35 

No 

All 

Yes 

4-4 

2-1 

Shrevejiort  Journal  &  Times 

1000 

$275* 

1000 

$225* 

1000 

$150» 

No 

All 

All 

Yes 

J-.l 

2-.I 

Yes 

No 

(1)  3-day  leeway  required  2  &  3  colors. 

(2)  Sun.,  Times,  Journal  3  col.  $200;  2c  $150;  Ic  $100. 


MAINE 


•AuRusta  Kennebec  Journal 

10:10 

$75 

1000 

$50 

No 

TuF 

All 

Yes 

7-3  1-1 

No 

No 

liauKor  News 

I’age 

$300 

1000 

$250 

1000 

$200 

No 

All 

All 

Yes 

7-7  2-2 

Hiddetord-Saco  Journal 

1000 

$.50 

No 

All 

No 

3-3  1-1 

No 

No 

Portland  l*ress  Herald,  Ex|»ress 
ii:  Telegram 

I’aRc 

$350 

1000 

$275 

1000 

$200 

No 

All 

All 

^Vs 

7-7  2-2 

Waterville  Sentinel 

1000 

$75  +  15% 

1000 

$75 

No 

All 

.All 

No 

No 

No 

MARYLAND 

Annai»olis  Capita'll 

10(10 

50% 

No 

All 

Yes 

2-1 

Baltimore  News-Post  &  American 

1000 

$575 

1000 

$475 

1000 

$325 

Yes 

WT 

MTWT 

Yes 

3-3  1-1 

No 

No 

i Baltimore  Sun 

Fase 

$980 

Page 

$830 

1000 

$580 

No 

All' 

AH’ 

No 

3-3  2-1 

No 

No 

Cambriflge  Banner 

1000 

$70 

1000 

$45 

No 

All 

.All 

No 

2-2  2-2 

No 

A'es 

Cumberland  News  &  Times 

980 

$80 

980 

$60 

980 

$40 

Yes 

All 

All 

Yes 

7-3  3-2 

No 

No 

Frederick  Po>t  Ntws 

1000 

$50 

No 

All 

>'eci 

7-7  2-2 

Yes 

No 

■iW9S!Ri^iV775KTflV?SnfTfHHii 

_ 

1000 

$75’ 

No 

Al' 

3-3  2-2 

Salisbury  Times 

1000 

$150 

1000 

$100 

■tiTiIiW 

$50 

No 

All 

.All 

Yes 

6-6  1-1 

(t)  Morn.  3  col.  TWTFS;  Eve. 
(2)  Effective  May  1,  1^^63. 

3  col.  MTWTF; 

Sun.  1  col.  only. 
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One  of  the  nation  s  TOP  FIVE  n 


THE  MILWAUKEE  JOURNAL 


MEMBER  OF  MILLION  MARKET  NEWSPAPERS,  INC. 

NEW  YORK  CHICAGO  DETROIT  LOS  ANGELES  SAN  FRANCISCO 


NEWSPAPER  OF  THE  YEAR” 


for  three  straight  years 

Each  year  the  award  was  made— 1959,  ’60,  ’61 
—The  Milwaukee  Journal  was  named  “ROP 
Color  Newspaper  of  the  Year”  for  outstanding 
use  and  reproduction  of  editorial  color. 

This  was  the  top  award  in  the  annual  compe¬ 
tition  sponsored  by  the  University  of  Missouri 
School  of  Journalism,  the  National  Press 
Photographers  Association,  the  Encyclopaedia 
Britannica  and,  later,  the  World  Book  Ency¬ 
clopedia.  This  category  was  not  included  in 
the  1962  competition,  but  The  Journal  won 


the  single  award  for  “Best  Newspaper  Use  of 
Photographs.” 

Ask  our  representatives  to  show*  you  what  ex¬ 
citing  things  happen  when  you  get  Journal 
color  know-how,  plus  ROP  Color  impact,  in 
more  than  4  out  of  5  homes  throughout  Amer¬ 
ica’s  10th  largest  city. 


96 


Daily  Newspapers  offering  ROP  color:  rotes  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  1963 


3  Colors 
and  Black 
Min.  Size 

3-Calor 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

l-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
fuM& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

pg- 

5th 

Cyl. 

for-4 

color 

partial 

pg. 

MASSACHUSETTS 

Attlelwro  Sun 

840 

$60 

MThFS 

No 

7-7 

2-2 

Yes 

No 

Boston  Christian  Science  Monitor  1000 

50% 

1000 

40% 

■EHSi 

25% 

Vt*s 

.Ml 

All 

Yes 

7-7 

2-2 

Yes 

No 

Boston  Globe 

1000 

$630 

1000 

$600 

1000 

$450 

Yes 

SMTWTF 

SMTWTF 

7-7 

3-3 

No 

Yes 

Boston  Herald  &  Traveler 

1000 

$675 

1000 

$600 

600 

$450 

Yes 

All 

All 

Yes 

14-7 

3-3 

No 

Yes 

Boston  Kecord  American  & 
Advertiser 

iOOO 

$400 

All 

3-3 

2-2 

Brockton  Enterprise  &  Times 

1000 

$225 

lOOO 

$175 

1000 

$60 

No 

MTuFS 

All 

Yes 

5-3 

2-2 

No 

No 

Fall  River  Herald-.N'ews 

None 

$70 

No 

All 

Yes 

3-3 

3-3 

No 

No 

Fitchburg  Sentinel 

1000 

All 

^BIiATl^B 

B^^E 

I^El 

600 

$75 

No 

All 

Yes 

6-6 

2-2 

Greenfield  Recorder-Gazette 

1000 

$40 

No 

.Ml 

Yes 

5-3 

2-2 

500 

$100 

500 

$75 

All 

All 

bbbh 

Yes 

No 

Holyoke  Transcript-Telegram 

Page 

$403.20 

1000 

$135 

1000 

$100 

No 

All 

All 

Yes 

5-5 

1-1 

No 

No 

H>’antus  Cape  Cod  Standard- 
Times 

600 

$100 

600 

$75 

600 

$50 

Yes 

All 

All 

No 

3-3 

2-2 

No 

No 

Lawrence  Eagle-Tribune 

1000 

25% 

No 

.All 

No 

3-3 

1-1 

‘z  pg- 

600 

33  >4% 

Yes 

All 

All 

Yes 

3-2 

1-1 

Malden  News 

.560 

$75 

No 

All 

No 

3-2 

2-2 

Medford  Mercury 

560 

$75 

All 

No 

7-7 

2-2 

Yes 

Yes 

New  Bedford  Standard  Times 

1000 

$90 

No 

All 

No 

2-2 

EEB 

^^E 

North  Adams  Transcript 

750 

$50 

No 

All 

5-5 

e^^b 

eei 

Pittsfield  Berkshire  Elagle 

1000 

$160 

1000 

$100 

All 

.All 

Yes 

5-5 

Bi^^B 

■El 

$175 

$125 

No 

All 

All 

Yes 

5-5 

2-2 

■E^B 

50% 

588 

35% 

No 

All 

All 

Yes 

4-4 

2-2 

Southbrid^e  News 

None 

$15 

None 

IKIE^^B 

Yes 

All 

All 

Yes 

2-2 

^^BE 

Springfield  Union,  News  & 
Republican 

1000 

$250 

No 

MTu 

Yes 

4-4 

Taunton  Gazette 

1000 

$50 

No 

MTWF 

No 

4-4 

^b^e 

Waltham  News-Tribune 

a  Pg. 

$90 

H  i«- 

$50 

No 

All 

All 

Yes 

4-3 

1-1 

No 

Woburn  Times 

1000 

$75 

All 

No 

2-2 

1-1 

V’cs 

No 

Worcester  Telegram  &  Gazette 

lOOO 

$300 

1000 

$250 

1000 

$200 

Yes 

All 

All 

Yes 

5-5 

3-2 

No 

Yes 

MICHIGAN 

Aljiena  News 

1000 

$50 

No 

.All 

No 

5-5 

Aim  Arbor  News 

$54 

No 

All 

Yes 

3-3 

No 

No 

Battle  Creek  Enquirer  &  News 

1000 

$120 

1000 

$90 

1000 

$50 

No 

.Ml 

All 

Yes 

7-4 

2-2 

No 

No 

^■bh 

msBi 

.\o 

All 

No 

3-3 

2-2 

Benton  Harbor-St.  Joseph  News- 

Palladium  &  Herald  Press  Page 

50% 

Page 

50% 

1000 

50% 

All 

All 

Yes 

7-7 

2-2 

No 

No 

Cadillac  News 

1000 

$60 

No 

All 

Yes 

4-4 

1-1 

Page 

Page 

$1000 

1000 

$500 

All 

All 

Yes 

7-7 

2-6 

No 

No 

Detroit  News 

Page 

$1000 

Page 

$1000 

1000 

$650 

No 

W 

.All 

Yes 

6-2 

4-4 

No 

No 

Flint  Journal 

1000 

$150 

No 

All 

Yes 

4-4 

Grand  Haven  Tribune 

1000 

$65 

No 

All 

No 

3-3 

Grand  Rapids  Press 

1000 

25% 

No 

All 

Yes 

3-3 

2-3 

Greenville  News 

1000 

$35 

No 

All 

No 

3-3 

1-2 

Hillsdale  News 

560 

$40 

No 

MTTF 

No 

4-4 

eie 

eie 

Holland  Sentinel 

Page 

$17$ 

1500 

$150 

1000 

$85 

Yes 

All 

All 

No 

7-7 

4-4 

No 

No 

Jackson  Citizen  Patriot 

Page 

$200 

Page 

$175 

1000 

$60 

No 

AU 

All 

No 

4-4 

2-2 

lEdim 

25% 

No 

All 

Yes 

3-3 

2-2 

Lansing  State  Journal 

Page 

$275 

Page 

$250 

1000 

$112 

No 

All 

All 

No 

3-3 

3-1 

Ludington  News 

1000 

$60 

No 

All 

No 

4-4 

1-1 

Manistee  News-Advocate 

1000 

$50 

All 

No 

3-3 

1-1 

No 

No 

Marquette  Mining  Journal 

660 

$50 

Yes 

All 

Yes 

5-5 

2-1 

Yes 

No 

H  PC- 

No 

All 

No 

4-4 

2-2 

Yes 

No 

Mount  Clemens  Monitor  Leader 

1000 

^^bb^b 

All 

Yes 

5-5 

1-1 

No 

Yes 

Mount  Pleasant  Times  News 

980 

$50 

No 

All 

No 

3-2 

1-1 

No 

No 

Muskegon  Chronicle 

1000 

$125 

No 

All 

No 

4-4 

1-2 

Niles  Star 

$60 

No 

All 

Yes 

4-4 

2-2 

$75 

Yes 

All 

No 

No 

No 

■titmw 

$155 

$120 

$75 

Yes 

All 

All 

Yes 

5-2 

2-2 

Yes 

No 

BIiDIiW 

$75 

^BEUd 

Yes 

All 

All 

Yes 

2-1 

2-1 

Yes 

No 

Saginaw  News 

Page 

$246.40 

Page 

$246.40 

$75 

No 

All 

All 

Yes 

1-2 

St.  Joseph-Benton  Harbor 
Herala-Press 

Page 

100% 

Page 

75% 

1000 

50% 

No 

All 

All 

No 

4-4 

1-1 

Yes 

No 

BI^BB 

Yes 

All 

Yes 

3-3 

1-1 

No 

No 

EQiililfH 

$75 

No 

All 

Yes 

4-4 

^^eh 

^^Bi 

MINNESOTA 

Albert  Lea  Tribune 

None 

$60 

No 

All 

Yes 

7-7 

1-1 

600 

$120 

600 

$95 

$70 

No 

All 

All 

No 

4-2 

2-1 

No 

No 

Duluth  News  Tribune  & 

Herald 

None 

$300 

None 

$250 

None 

$125 

Yes 

All 

All 

Yes 

5-3 

2-2 

Yes 

No 

Fairmont  Sentinel 

1000 

$40 

No 

TWFS 

Yes 

4-4 

2*2 

Faribault  News 

None 

No 

All 

Yes 

3-3 

1-1 

Fergus  Falls  Journal 

1000 

$50 

No 

All 

Yes 

7-7 

1-1 

No 

No 

Hibbing  Tribune 

1000 

$40 

No 

All 

No 

3-3 

2-1 

Yes 

No 

1000 

$80 

^bese^b 

$60 

$40 

No 

MTWTS 

All 

Yes 

5-5 

2-2 

No 

No 
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The  Detroit  Worker  earns  M03, 542, 000.00  weekly 


METROPOLITAN  DETROIT  has  over  a  million 
employed  people  earning  over  a  hundred  million 
dollars  weekly.  That’s  57%  of  Michigan's  total 
payroll  concentrated  in  one  marketing  area.  As 
big  as  Detroit  is  in  dollar-volume,  it  can  be  sold 
more  effectively  and  more  economically  than 


any  of  the  other  top  five  markets  in  the  nation. 
All  you  need  is  The  News.  It  reaches  4  of  every 
5  metropolitan  Detroit  families  who  read  a  Detroit 
newspaper .  .  .  over  700,000  families  weekdays, 
and  over  900,000  Sunday.  To  sell  the  Detroit 
market,  just  use  The  Detroit  News. 


Total  circulation:  702,897  weekdays,  913,648  Sunday 

A.B.C.  9/30/62 


The  Detroit  News 
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and 
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3  Colors 
and  Black 
Min.  Size 

3Color 

extra 

charge 

2  Cclors 
and  Black 
Min.  Size 

2 -Color 
extra 
charge 

1  Color 
and  Black 
Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

doting  No.  of 

days  for  Progs 

full  &  and 

Spot  Col.  Proofs 

Patch 
mats 
for -4 
color 
partial 
pg- 

5th 

Cyl 

for-4 

colo 

parti.il 

pg 

'  > 

MINNESOTA  (Coiit.) 

Minneafudis  Tribune  &  Star 

Page 

$675 

Page 

$6/5 

1000 

$450 

Yes 

All 

All 

Yes 

4-2  1-5 

New  I'lm  journal 

UlOU 

$1J0 

1000 

$80 

1000 

$40 

No 

SMTTK 

All 

Yes 

7-2  3-2 

No 

No 

Red  Wintf  Republican- Kaslc 

1000 

$45 

No 

All 

No 

4-4  1-1 

Rochester  l*ost-Bulletin 

1000 

$130 

1000 

$90 

lUUO 

$50 

No 

MTTK 

MTTF 

Yes 

2-2  2-2 

No 

No 

St.  ('loud  Times 

1000 

$130 

1000 

$100 

1000 

$70 

No 

All 

All 

Yes 

4-4  1-1 

No 

Yes 

St.  Paul  l*ioneer  Press  & 

Disprtti  h 

1000 

$450 

1000 

$450 

1000 

$325 

Yes 

All 

All 

Yes 

3-3  2-2 

No 

Yes 

Willmar  West  Central  Tribune 

1000 

$50 

No 

MTTFS 

No 

2-2  1-1 

Winona  News 

lUOU 

$.04  li. 

Ves 

SMTTF 

Yes 

3-3  1-1 

Worthin^^ton  (»lobe 

1000 

$120 

$80 

loot) 

Yes 

.MTTP 

MTWTF 

Yes 

2-1  1-1 

No 

No 

MISSISSIPPI 

Biloxi*GulfiK>rt  Herald 

1000 

55% 

1000 

45% 

1000 

30% 

No 

MTWKS 

All 

Yes 

3-3  1-1 

No  ' 

Columbus  i'ommercial  I)isi>atth 

1000 

30% 

No 

.Ml 

.No 

3-3  2-1 

^  ■ 

1000 

mm 

All 

No 

3-3  1-1 

No 

Yes 

Greenville  Delta  Democrat- 
Times 

1000 

30% 

SMTWF 

No 

3-3  3-3 

No 

No 

.  ’■'i  ■  5  ' 

HUH 

■mm 

mHH 

1000 

$30 

No 

All 

Yes 

5-5  1-1 

No 

Yes 

Hattte::»l>ut»{  American 

1000 

$160 

1000 

$120 

1000 

$K0 

All 

All 

Yes 

4-2  2-1 

Yes 

VVs 

.  ■.  ,- 

Jackson  Clarion-Ia^difer  &  News 

1000 

$300 

1000 

$200 

1000 

$125 

No 

All 

All 

Yes 

7-7  4-2 

Laurel  Leader-Call 

1000 

$55 

All 

$51 

1000 

hmii 

$34 

Yes 

All 

All 

Yes 

2-2  2-1 

Yes 

Yes 

-  ■■ 

Natchez  Democrat 

1000 

$25 

No 

All 

No 

3-3 

No 

No 

- 

PaM-aiiuula-MoiiS  Point  iTironicle 

1000 

35% 

Tu 

*c 

Starkville  News 

1000 

$35 

All 

'i 

Tu|>eIo  Journal 

1000 

$27.50 

No 

All 

Yes 

2-1  1-1 

Page 

■iBim 

45% 

35% 

All 

All 

No 

3-3  2-3 

Yes 

No 

mH^i 

HMil 

$35 

No 

All 

Yes 

MISSOURI 

Cape  Girardeau  Southeast 
Niissourian 

1000 

$120 

1000 

$60 

No 

All 

All 

Yes 

2-2  1-1 

/ 

Carthage  Press 

Pi  !«. 

$35 

All 

No 

2-2  2-2 

No 

No 

^  V  •  1 

Chillicothe  Constitution- 
Tribune 

1000 

$35 

No 

.All 

Yes 

7-7  1-1 

("idumbia  Missourian 

1000 

$60 

1000 

$30 

No 

AH 

All 

Yes 

3-1  2-1 

■ 

Columbia  Tribune 

1000 

$120 

1000 

$80 

1000 

$40 

No 

All 

All 

Yes 

5-3  1-1 

Yes 

V'es 

/  ,  ^ 

Flat  River  St.  Francois 

Cmintry  Journal 

1000 

$50 

No 

All 

No 

3-3  1-1 

Indepciulciioe  Examiner 

1000 

$105 

1000 

$75 

1000 

$40 

No 

MT\VF 

All 

Yes 

7-4  3-1 

No 

No 

-.- . 

Jefferson  City  Capital  News  & 
Post-Tribune 

1000 

$170 

1000 

$145 

1000 

$90 

All 

.All 

Yes 

7-5  2-2 

No 

No 

Joplin  Globe  &  News  Herald 

1000 

$175 

1000 

$125 

Yes 

All 

All 

Yes 

3-3  1-1 

Yes 

V'es 

Kansas  I'ity  Times  &  Star 

1000 

$675 

1000 

$675 

1000 

$375 

No 

All 

All 

Yes 

10-3  2-2 

Yes 

No 

Rennet  Democrat 

1000 

$75 

1000 

1000 

$40 

Yes 

All 

.All 

Yes 

3-2 

Yes 

V'es 

■■■■ 

■Bsm 

m^^m 

All 

Mexico  Letlger 

$120 

$85 

HCIGiil 

No 

MTWKS 

All 

Yes 

0-2 

No 

No 

Neosho  News 

1000 

$120 

1000 

$80 

$40 

No 

All 

All 

No 

3-3  2-1 

V'es 

A’es 

mini 

m^mi 

Va  i>g- 

$25 

No 

All 

No 

mm 

• 

( a  n  Ilf  a  i  ^  j A  U 1  X-w 

1000 

$285 

$185 

$125 

No 

SMTWFS 

All 

Yes 

7-3  2-1 

Yes 

$575 

hsiqH 

$425 

1000 

$325 

Yes 

All 

All 

Yes 

7-4  1-2 

No 

No 

St.  I>Miis  Post-Dispatch 

Page 

$600 

1000 

$450 

$350 

Yes 

All 

•All 

Yes 

7-2  3-3 

No 

No 

Se<ialia  Capital  &  Democrat 

RiTim 

Em 

IBTilillH 

$75 

No 

All 

All 

Yes 

7-7  2-2 

Yes 

No 

Sikeston  Standard 

1000 

$75 

1000 

$60 

1000 

$40 

No 

All 

All 

No 

7-3  1-1 

No 

No 

Springfield  News  fk  leader 

1000 

$250 

1000 

$175 

1000 

$100 

No 

All 

All 

Yes 

2-2  2-2 

V'es 

No 

West  Plains  Uuill 

5(rf) 

$30 

All 

Yes 

3-3  2-1 

MONTANA 

Billings  Gazette 

1000 

$190 

1000 

$160 

1000 

$130 

No 

All 

All 

Yes 

2-2  2-.1 

No 

V'es 

Butte-Anaconda  Montana 
Standar<l  &  Butte  Post 

1000 

$148.50 

1000 

$121.50 

1000 

$94.50 

No 

■All 

All 

Yes 

7-2  1-2 

No 

V'es 

Great  Falls  Tribune  &  Leader 

1000 

$135 

1000 

$105 

600 

$75 

Yes 

All 

All 

Yes 

7-3  2-3 

A'es 

No 

Helena  Independent  Rei'ord 

1000 

$75 

1000 

$50 

1000 

$35 

No 

All 

All 

Yes 

7-3  2-2 

No 

No 

Kalt^pfll  Inter  I^ke 

560 

$55 

560 

$30 

No 

All 

All 

No 

4-4  2-2 

Miles  I'ity  Star 

560 

25% 

All 

No 

2-2  2-2 

Missoula  Missourian  &  Sentinel 

1000 

$230 

1000 

$220 

1000 

$205 

No 

All 

All 

Yes 

2-2  1-1 

No 

No 

NEBRASKA 

Beatrice  Sun 

1000 

25% 

No 

MTuF 

No 

4-4  1-2 

No 

No 

Columbu>  Telegram 

Page 

$100 

1000 

$75 

1000 

$35 

No 

MTTKS 

All 

Yes 

3-3  1-1 

Fremont  Guide  &  Tribune 

1000 

25% 

No 

MTWFS 

Yes 

3-3 

Grand  Island  lndet)endent 

1500 

$100 

1000 

$70 

1000 

$40 

No 

All 

All 

Ws 

3-3  2-2 

Yes 

V'es 

Hastiniss  Tribune 

None 

75% 

None 

50% 

None 

25% 

No 

All 

All 

Yes 

Yes 

No 

Kearney  Hub 

1000 

$35 

No 

■All 

No 

2-2  2-1 

i. 

Linctdn  Star  &  Journal 

Page 

$288.96 

Page 

$216.76 

1000 

$90 

No 

SMTTFS 

All 

Yes 

7-3  1-2 

Norfolk  News 

1000 

$35 

No 

AM 

No 

2-2  1-1 

^S: 

North  Platte  Teleifraph- Bulletin 

None 

$35 

No 

All 

No 

3-2  1-1 

No 

No 

Omaha  World-Herald 

Page 

$485 

Page 

$370 

1000 

$180 

N’  S 

Ml 

All 

Yes 

10-4  .1-3 

No 

V'es 

■ 

Sr.gt'Wtift  Star-Herald 

Page 

$117.60 

Page 

$94.08 

1000 

$.10 

No 

All 

.All 

Yes 

3-2  3-2 

s'  -^. 
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IN  1962 

enk 

OF  ALL  n 

'■‘'A'’'-'  in 


Makes  | 
Sense 


:  'v-  i  I 


Buffalo  daily  newspapers 

ran  in  the 


i|C73%  of  all  ROP  color  linage  in  Buffalo  daily  newspapers  in  1962  ran 
in  the  BUFFALO  EVENING  NEWS.  The  NEWS  ran  COLOR  on  265  out 
of  307  publishing  days.  NEWS  COLOR  leadership  is  based  on 
NEWS  DAILY  READERSHIP  —  covering  80%  of  Buffalo  families. 

To  reach  the  reader,  choose  the  leader 


STILL  GAINING! 

Thei*  1963  NEWS 

COLOR  tigurts  hovt 

just  be«n  compiUd. 

■■ 

FFAL 


VEIVIIV 


L! 

NEWS 


KEILY-SMITH  CO.  —  National  Representatives 


Daily  Newspapers  offering  ROP  color:  rotes  and  doto^Cont'd. 

Compiled  by  Editor  ft  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  IfiB 


3  Colors 

3Color 

2  Colors 

2-Color 

1  Color 

1-Color 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Closing 

Mix  days  for 

No.  of 
Progs 

Patch 

matt 

for-4 

color 

5th 

Cyl. 

for-4 

color 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

Volume 

color 

color 

Spec.  full  & 

and 

partial 

partial 

Min.  SiM 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Discounts 

Avail. 

Avail. 

Ink  Spot  Col. 

Proofs 

pg- 

pg. 

NEVADA 

(’arson  City  Nevada  Appeal 


None  50%  None 


Ketio  Nevada  State  journal  & 

Gazette  1000 

$.15  li.  1000  $.12  li.  1000 

$.07  li. 

Yes 

All 

All 

Yes 

3-3 

2-2 

Yes 

No 

NEW  HAMPSHIRE 

Keene  Sentinel 

1000 

$50 

No 

All 

Yes 

5-5 

l^onia  Citizen 


Manchester  Union  Leader  & 
News 


Nashua  Telegraph 


I'ortsmouth  Herald 


$150$225  500  $100$150 


None  $50 


100%  1000  50% 


NEW  JERSEY 


Asbury  Park  Press 


Atlantic  City  Press 


Bayonne  Times 


Bridgeton  N 


Elizabeth  Journal 


l^vittown  Burlington  County 
Times 


l»ng  Branch  Ret'ord 


Newark  News 


1000  $155 

1000 

$130 

1000 

$95 

Yes 

MTWTF 

All 

1  es 

1000  $180 

1000 

$130 

1000 

$70 

Yes 

All 

All 

Yes 

1000 

$50 

MTWFS 

No 

1000 

$250 

No 

All 

No 

'V 


Brunswick  Home  News 


ESIiHKlBsl 


rerth  Amboy  News 


Red  Bank  Retnster 


Trenton  Times- Advertiser 


Trenton  Trentonian  (Tabloid) 


Union  City  Hudson  Dispatch 


Vineland  Times-Joumal 


NEW  MEXICO 


Albuquerque  Journal  & 
T  ribune 


Carlsbad  Current- Argus 


Clovis  News-Journal 


Farmington  Times 


Gallup  Independent 


laivington  leader 


Roswell  Record 


STWTF  Yes 


NEW  YORK 

Albany  Times-Union  & 
Knickerbocker  News 

Page 

$350 

1000 

$275 

1000 

$200 

No 

All 

All 

Yes 

7-5 

2-2 

No 

_ ^ 

Binghamton  Press 


Buffalo  Courier-Express 

Buffalo  News _ 

Corning  Leader _ 

Dunkirk  Observer _ 

Elmira  Advertiser  &  Star- 

Gazette _ 

Herkimer  Telegram _ 

Hornell  Tribune 


None  $325 

500  $500 


None  $225 
500  $375 

None  $85 


None  $175 

500  $250 

None  $50 

1000  $35 


1000  $150 


1000  $100 

1000  $50 

1000  $60 


Middletown  Times  Herald- 
Record  (Tabloid) 

1050 

$150 

1050 

$112.50 

1050 

$75 

No 

MTWF 

MTWF 

Yes 

5-4 

2-4 

S.: 

'f' 


_ York  Herald  Tribune 

New  York  Journal-American 
New  York  Mirror  (Tabloid) 


1000  $750 

1000  45% 

1000  $400 


MTTS  Yes 
MTWTF  No 


Wc«nen*s  Wear  Daily 
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Color  makes  a  BIG  difference  . . 


li  accmni*  black-and-whita  more  affecllvaiy. 
Client  firmly  bellevee  the  eales  reeulte 
more  than  of  feet  additional  color  cost.” 

Says  Ira  Morton,  Advertising  Agency 
for  Fletcher  Jones  Chevrolet 
Phoenix,  Arizona 


nm  AlWMYS  COUK  OUT  MHIADI 

^ _ When  You  Do  Business  With _ 

ntTCHUR  JONES  AUTO  SUPERMARKET 


In  Arizona,  where  nature’s  own 
colors  abound  in  year-around  bril¬ 
liance,  nothing  impresses  buyers 
more  than  color  in  advertising. 


The  Arizona 

Republic 

Morning  and  Sunday 


Gazette 


Two  Great  Newspapers  Serving  America’s  Newest  Half-Million  City 


The  Phoenix 


THINK  BIG  (IN  COLOR)  WHEN  YOU  THINK  OF  PHOENIX 


PLEASE,  KIND  SIR.  tell  me  how  to  be  a  reporter — or  words  to  that 
effect,  are  addressed  to  Hal  Boyle,  AP  war  reporter  and  columnist, 
by  Barbara  Mumford  at  the  Columbia  Scholastic  Press  Association 
meeting  in  New  York.  She  was  among  the  5,000  boys  and  girls  from 
30  states  who  work  on  school  papers.  Barbara  said  she  "writes  articles" 
for  the  Ocean  Log  at  Oceanside,  Long  Island,  junior  high  school. 


CHERCHEZ  LA  PEMME! — There  appears  to  be  a  pretty  girl,  or  two, 
in  every  group  of  journalism  students  these  days.  Above,  the  Ernie 
Pyle  scholars  at  Indiana  University:  front,  Myrna  Oliver,  with  Lynn 
McQuern,  Pat  McKeand  and  W.  Edward  Wilson;  roar,  Tom  Bowers, 
Gary  Schultz,  Chester  R.  Justice. 

OUTSTANDING  —  Five  Texas 
Christian  J-students  cited  (with 
cash  stipends)  by  the  Press  Club 
gp  of  Dallas  Foundation  are:  Mary 

TT  if  Eva  Martin,  with  Paul 

Blackwell  and  Git  Stricklin;  stand- 
ing,  Robert  K.  Taylor  and  Mike 
Martin. 


Miss  Bailey  Carries  On 
Journalism  T radition 

Waterbi'RY,  Conn. 

Miss  Nancy  Bailey  has  be¬ 
come  a  reporter  for  the  Water- 
hiiry  Kcpublicmi,  following  in 
the  footsteps  of  her  mother,  fa¬ 
ther  and  maternal  grandpar¬ 
ents. 

Miss  Bailey,  a  mid-year  grad¬ 
uate  of  the  University  of  Con¬ 
necticut,  is  the  daughter  of  Mrs. 
Merrill  R.  Bailey  Sr.,  who  has 
charge  of  the  Torrington  office 
of  the  Republican.  Her  father  is 
editor  of  the  weekly  Warren 
(Conn.)  Weathervayie. 

Miss  Bailey’s  grandfather,  M. 
A.  White,  was  an  Associated 
Press  executive  for  many  years 
and  headed  the  foiTner  Univer¬ 
sal  Service.  Mrs.  White  also  was 
a  Hearst  employe  who  gained 
fame  as  author  of  a  long-run¬ 
ning  serial  novel. 


CO-EDITORS — Margaret  Harding 
of  Falls  Church,  Va.  and  Dan 
Schwartz  of  Salt  Lake  City  share 
the  editing  responsibilities  on  the 
Standford  Daily,  72-year-old  cam¬ 
pus  newspaper  at  Stanford  Uni¬ 
versity,  California.  Margaret  is  a 
history  major  and  Dan  is  a  major 
in  political  science. 


EDITOR — Karen  Lucas  is  the  third 
woman  in  recent  years  to  be 
editor  of  the  Daily  lllin!  at  the 
University  of  Illinois.  She's  looking 
forward  to  a  career  in  suburban 
journalism  in  the  Chicago  area. 


Teacher  Workshops 
At  5  Universities 

Expansion  of  the  program  of 
workshops  at  universities  to 
help  teachers  use  newspapers  in 
classrooms  was  announced  by 
the  sponsoring  organizations. 
Five  workshops  will  be  held 
with  all-expense  scholarships 
provided  by  newspapers  of  the 
United  States  and  Canada.  For 
the  first  time,  a  workshop  in 
Canada  has  been  added  to  the 
program. 

Sponsoring  organizations  are 
the  American  Newspaper  Pub¬ 
lishers  Association,  Canadian 
Daily  Newspaper  Publishers  As¬ 
sociation,  International  Circula¬ 
tion  Managers  Association,  and 
the  National  Council  for  the 


Social  Studies,  a  division  of  Na¬ 
tional  Education  Association. 

The  1963  workshop  program 
will  be  administered  through  the 
ANPA  Foundation,  a  new  non¬ 
profit  educaticnal  and  scientific 
foundation  which  shares  offices 
with  the  ANPA  at  750  Third 
Avenue,  New  York  17,  N.  Y. 

The  two-week  workshops  will 
lie  held  on  the  following  sched¬ 
ule: 

State  University  of  Iowa, 
Iowa  City,  Iowa,  June  16-28. 

Syracuse  University,  Syra¬ 
cuse,  N.  Y.,  July  14-27, 

University  of  Georgia,  Ath¬ 
ens,  Ga.,  July  28- August  10. 

University  of  California,  Los 
Angeles,  July  28-August  9. 

Carleton  University,  Ottawa, 
July  14-27. 


Week  Proclaimed 
To  Honor  Newspaper 

Ypsilanti,  Mich. 

A  “Newspaper  Appreciation 
Week”  to  honor  the  Ypsilanti 
Press  was  proclaimed  for 
March  10-16  by  Mayor  Maurice 
D.  Obermeyer  and  the  City 
Council. 

The  proclamation  cited  the 
Press  for  providing  invaluable 
governmental  and  community 
news  to  the  entire  area. 

Occasion  for  the  proclamation 
was  the  first  anniversary  of  the 
Press’  publication  under  the 
ownership  of  Booth  Newspapers, 
operator  of  nine  Michigan 
papers.  The  paper  is  in  its  60th 
year  of  publication  as  a  daily. 

Mrs.  Roe  Bennett,  nresident 


of  the  Ypsilanti  City  Federation 
of  Women’s  Clubs,  suggested 
the  “Appreciation  Week”  idea. 

Mrs.  Bennett  and  Mayor  Ober¬ 
meyer,  as  part  of  the  observ- 
ence,  presented  Michigan’s  Gov. 
George  Romney  with  a  year’s 
free  subscription  to  the  Press. 

• 

Names  Food  Editor 

The  appointment  of  home 
economist  Elaine  Tait  as  food 
editor  of  the  Philadelphia  In¬ 
quirer  has  been  announced  by 
Managing  Editor  John  Gillen. 
Mrs.  Tait,  who  comes  to  the 
Inquirer  from  Strawbridge  & 
Clothier,  developed  brochures 
and  handbooks  on  food  pack¬ 
aging  as  a  copywriter  for  the 
American  Viscose  Corp. 


EDITOR  8C  PUBLISHER  for  March  30,  1963 


64 


A  MESSAGE  FROM  PREPRINT  CORPORATION 
TO  THE  NEWSPAPER  INDUSTRY 


In  these  days  when  the  consumer 
is  hard-pressed  to  find  important 
technical  differences  between 
brands  of  similar  products,  what 
counts  more  and  more,  in  building 
a  strong  consumer  franchise,  is  the 
presentation  of  the  product.  What 
with  broadcast,  particularly  televi¬ 
sion,  and  magazines  constantly  in¬ 
novating  new  excitement  in  presen¬ 
tation  and  working  for  greater  ad¬ 
vertising  efficiency... the  country’s 
newspapers  must  totally  avail 
themselves  of  important  and  excit¬ 
ing  methods  of  selling.  It  wasn’t  so 
long  ago  that  American  newspapers 
could  have  been  considered  drab 
I  and  uninspired,  particularly  from  the 
standpoint  of  the  advertising  pages, 

I  when  compared  with  other  media, 
i  Newspapers— the  very  founda¬ 

tion  of  our  advertising  economy- 
sought  their  own  expression  of  ex¬ 
citement. Color  was  the  natural  an¬ 
swer  and  so  came  ads  with  one 
color,  then  full  color  ROP  ads  and 
then  Preprints  .  .  .  and  ultimately 
SpectaColor. 

Now,  with  Preprints  successfully 
established,  newspapers  have  the 
optimum  in  color— magnificent 
magazine  quality  color  that  still  of¬ 
fers  the  distinct  advantages  of 
newspapers  for  individual  market 
selection  and  the  ability  to  move  for 
an  instant  sales  reaction. 

In  almost  any  market  area  of  the 
I  nation,  the  great  dailies  and  even 


weeklies  in  rural  areas,  offered  a 
vehicle  for  Preprints.  From  the  giant 
New  York  Daily  News  (circulation 
2,055,266)  to  the  Kit  Carson  Colo¬ 
rado  Press  (circulation  399)  Pre¬ 
prints  stirred  new  excitement  in 
newspaper  advertising.  In  1962 
alone,  newspapers  carried  over  400 
million  Preprint  impressions  .  .  . 
bringing  new  life,  new  vitality,  new 
selling  avenues  and  revenue  to  the 
industry. 

These  400  million  new  salesmen 
reflect  programs  run  by  the  giants 
of  American  industry.  Firms  that 
control  more  of  our  country’s  adver¬ 
tising  expenditures  have  found  new 
reasons  to  continue  with  or  expand 
their  newspaper  appropriations. 
Firms  like:  Coca-Cola,  Ford,  Stude- 
baker.  National  Biscuit  Company, 
Procter  and  Gamble,  Lever  Brothers, 
Colgate-Palmolive,  Massey-Fergu- 
son,  U.S.  Steel,  TWA,  Carlings  and 
many  more.  And  not  to  be  over¬ 
looked,  the  resourceful  smaller  ad¬ 
vertisers  ever  alert  and  present  in 
the  market  place  .  .  .  aggressive 
merchandisers  like  Wunda  Weave, 
Dean  Milkand  Eckrich  Meats. These 
400  million  impressions  represented 
a  significant  dollar  volume  for  Amer¬ 
ican  newspapers  last  year  .  .  .  and 
there’s  more  on  the  way. 

FIRST  PREPRINTS,  NOW  SPECTACOLOR 

Now  .  .  .  with  the  success  of  Pre¬ 
prints  an  established  fact  ...  the 


newspaper  industry  is  broadening 
its  dramatic  new  force  to  include 
"in-register”  Preprints.  Another  op¬ 
tion  in  color  for  advertisers  where 
"cut-off”  of  roll-fed  color  pages  may 
be  precisely  determined,  as  opposed 
to  Preprint’s  "random  cut-off”  of  a 
repeat  design.  A  major  salute  for 
this  development  must  go  to  the 
New  York  Daily  News  for  its  Specta¬ 
Color.  Similar  salutes  should  be 
given  The  Toledo  Blade  and  Times, 
The  Charlotte  News  Observer  and 
The  Louisville  Courier  Journal  for 
theirexcellentacceptanceof  Specta¬ 
Color  and  the  programming  of  it  for 
their  papers. 

There  is  new  confidence  and  new 
excitement  in  America’s  newspaper 
industry.  There  is  a  dramatic  new 
force  in  newspaper  advertising. 

Color  Preprints  and  SpectaColor 
will  add  even  greater  millions  of 
new  salesmen  for  advertisers  in 
America’s  newspapers  in  the  year 
ahead.  The  resources  of  Preprint 
Corporation  ...  its  skilled  man¬ 
power,  service  and  production  facil¬ 
ities  ...  are  trained  to  coordinate 
every  detail  of  color  Preprint  and 
SpectaColor  programs.  This  service 
to  industry  is  available  to  agencies, 
advertisers  and  newspapers  to  help 
;  redefine  this  medium’s  position  of 
,  greatness  in  our  nation’s  economy. 

PBEPRiJm. 
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Oneonta  Star 


Oswego- Fulton  Palladium- 
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Poughkeepsie  Journal 


Rochester  Democratic  &  Chrooicle, 
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No 
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No 
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No 
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Syracuse  Herald-Journal  & 
Post-Standard 


Utica  Press  &  Observer- 
Dispatch 


Page  35% 


1000  $225 


1000  25% 


1000  $150 


(1)  $300  without  surprint  or  fine  registration. 

NORTH  CAROLINA 

Asheville  Citizen  &  Times 

3urlington  Times-News 

Charlotte  Observer  &  News  None  $5; 


jreenslioro  Record  &  News 


l^xington  Disjatch 


l.umbcrton  Robesonian 


Mcig.-inton  News-Herald 


Raleigh  News  &  Observer, 
Times 


1000  $35 


None  $35 


None  $35 


1000  $125 


Sanford  Herald 


NORTH  DAKOTA 

Bismarck  Tribune 
Fargo  Porum 
“F 


Mandan  Pioneer 


1000 

3556  TOOO 
105 


1000 


OHIO 

Akron  Beacon  Journal 


Ashtabula  Star-Beacon 


$300  1000  $150 


$112.50  1000  $75 


All  Yes  2-2 

.Vll  Yes  3-3 

All  Yes  4-2 


MTWFS 


-Ml 


Reidsville  Review 

54  pg.  $35  No 

All 

Rocky  Mount  Telegram  Page  $90 

1000  $60  1000  $40  No  All 

All 

Cambridge  Jeftersonian 


Canton  Repository 


Celina  Standard 


Cincinnati  Enquirer 


Cincinnati  Post  &  Times-Star 


1-1  No  No 


Shelby  Star 

None 

$45 

No 

All 

Yes 

Statesville  Record  &  Landmark  bOO 

$70 

600 

$50 

600 

$30 

No 

All 

All 

Yes 

Thomasville  Times 

1000 

$80 

1000 

$50 

No 

All 

All 

Yes 

Washington  News 

bl6 

$35 

All 

No 

besih 

No 

All 

All 

Yes 
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1000 
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1000 

$50 

No 

All 
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Yes 

Winston-Salem  Journal  &  Twin 

City  Sentinel  1000 

$200 

1000 

$150 

None 

$75 

Yes 

All 
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Yes  I 

Yes 

All 

No 

Bowling  Green  Sentinel-Tribune 

1000 

$75 

1000 

$50 

No 

All 
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No 

Bryan  Times 

700 

$50 

No 

MTuFS 

Yes 

No  No 

”Yes  Ves 


1-1  Yes 
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and  Read  all  over? 

The  Colorful  Pontiac  Press! 


Black,  Green,  Red,  Blue,  Yellow . . .  Imagine!  Last  year 
The  Pontiac  Press  printed  R.O.P.  color  in  adver¬ 
tising  or  news  pictures  255  of  the  312  days  it 
published!  This  is  an  all-time  record  with  us!  It  gave 
the  readers  the  extraordinary  ...  a  more  interesting, 
more  enjoyable,  more  exciting  newspaper.  It  also  gave 
advertisers  the  extraordinary  in  added  opportimity  to 
present  their  wares  in  “their  best  light,”  a  light  wljich 
sparked  sales  as  never  before. 


Last  year  Pontiac  area  food  sales  exceeded  $84  millions, 
drug  sales  were  over  $10  millions,  liquor  sales  well  over 
$5  millions,  general  merchandise  a  big  $26  million  dollars. 

Is  it  any  wonder  that  The  Pontiac  Press  delivers  over 
73vc  of  the  area  families  each  day — and  that  over  half 
read  no  other  newspaper!  Is  it  any  wonder  that  The 
Pontiac  Press  carried  color  impact  in  over  81%  of  its 
editions! 


The  Pontiac  Press 


Pontiac,  Mich. — Circulation  61,987— ABC  Statement,  Sept.  30,  1962 
SAWYER-FERGUSON-WALKER  CO. 

Detroit  •  New  York  •  Chicago  •  Philadelphia  •  Minneapolis  •  Atlanta  •  Los  Angeles  •  San  Francisco 
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OHIO  (Coiit.) 

('olumhus  Citizen-journal 

1000 
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$112 
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\’es 

•Ml 

All 
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6  4 

2-2 

Yes 

No 

C'olumbus  Dispatch 
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$175 

.Ml 
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Conncaut  Xews-Herald 
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MTWFS 

No 

6-6 

2-2 

No 

No 

Dayton  Journal  Herald  &  News 

Page 
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Page 

45% 
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35% 

No 

■Ml 

All 
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7-3 

2-2 

No 

No 

Defiance  Crescent-News 

Page 

$115 

Page 

$85 

1000 

$50 

No 

TWTF 

All 

No 

3-2 

2-2 

Dover  Rejiorter 

None 

$45 

.Ml 

Yes 

3-3 

1-2 

East  Liveniool  Review 
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No 

All 

No 

4-2 

Elyria  Chronicle-Telegram 

loot) 
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1000 
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All 
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1-3 

Yes 

No 
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All 
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5-5 

1-1 
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All 
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No 

No 

Fremont  News- Messenger 
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Hamilton  Journal-News 
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No 
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$50 

No 

•Ml 

No 

3-3 
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No 

No 

Kenton  Times 

10(K) 
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1000 
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No 

.-Ml 

All 

Yes 

6-3 

2-1 

No 

No 
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1000 

$50 

All 

No 

7-7 
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No 

No 

Lima  t'itizen 

Page 

$176 

Page 

$156 

1000 
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Nes 

S.MTWTF 

All 

Yes 

4-3 

2-2 

Lima  News 

1000 

$30 

All 

No 

No 

Ix>rain  journal 

1000 

$'00 

1000 

$150 

1000 

$100 

Nes 

All 

All 

Yes 

4-3 

3-3 

Yes 

No 

Manstield  News-Journal 

1000 

$150 

1000 

$120 

1000 

$75 

Nes 

All 

All 

Yes 

3-2 

2-2 

Yes 

No 

Marietta  Times 

594 

$100 

594 

$75 

594 

$50 

No 

All 

All 

No 

3-3 

2-1 

Yes 

No 

Marion  Star 

1000 

$65 

Yes 

All 

Yes 

7-7 

2-2 

Yes 

Yes 

Martins  Ferry-Uellaire  Times- 
Leader 

1000 

$175 

1000 

$125 

1000 

$75 

\'es 

All 

All 

Yes 

4-2 

1-1 

Yes 

Yes 

Middletown  journal 

>000 

$175 
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$125 

1000 

$75 

No 

MTuFS 

All 

Yes 

4-3 

2-1 

No 

Mount  \  ernon  News 

1000 

$50 

No 

.Ml 

No 

3-3 

l-I 

Napoleon  Northwest  Sijmal 
(Tabloid) 

1000 

$75 

1000 

$50 

1000 

$35 

Yes 

All 

.-Ml 

Yes 

5-3 

2-2 

Yes 

No 

Newark  Advocate  6c  a\merican 
Tribune 

Page 

$120 

1000 

$60 

Yes 

.Ml 

All 

Yes 

4-4 

3-3 

New  Fhiladelphia  Times 

600 

$60 

Yes 

All 

Yes 

2-2 

1-1 

Niles  Times 

1000 

$45 

Yes 

All 

No 

3-3 

1-1 

Painesville  Telegraph 

1000 

$125 

1000 

$100 

1000 

$75 

No 

All 

All 

Yes 

5-5 

1-1 

Yes 

Yes 

Piqua  Call 

1000 

$60 

No 

.Ml 

No 

3-3 

1-1 

Yes 

Yes 

Portsmouth  Times 

1000 

$75 

Yes 

All 

Yes 

3-3 

1-1 

Yes 

No 

Ravenna- Kent  Record -Courier 

1000 

$175 

1000 

$125 

1000 

$75 

No 

FS 

WT 

No 

7-3 

1-1 

No 

Yes 

Salem  News 

1000 

$50 

No 

.Ml 

No 

6-6 

1-1 

No 

No 

Sandusky  Register 

1000 

$100 

1000 

$65 

All 

All 

2-2 

1-1 

Sidney  News 

1000 

$50 

No 

■Ml 

No 

Springfield  Sun  &  News 

Page 

$325 

Page 

$275 

1000 

$225 

No 

All 

All 

Yes 

7-7 

4-2 

Steubenville  Herald-Star 

, 

1000 

$75 

No 

■Ml 

Yes 

5-5 

2-2 

Tiffin  Advertiser-Tribune 

Page 

$150 

Page 

$100 

Page 

$50 

No 

All 

All 

Yes 

2-2 

2-2 

No 

Yes 

Toledo  Times  &  Blade 

1000 

$400 

1000 

$300 

1000 

$200 

Yes 

SMTTFS 

.Ml 

Yes 

5-5 

4-4 

No 

No 

Troy  News 

None 

$75 

None 

$50 

No 

All 

All 

Yes 

4-2 

1-1 

Van  Wert  Times-  Bulletin 

1000 

$50 

No 

.Ml 

No 

5-5 

1-1 

Warren  Tribune  ('hronicle 

1000 

$75 

No 

•Ml 

Yes 

3-3 

2-2 

No 

Yes 

Washington  Court  House  Record- 
Herald 

600 

$50 

No 

All 

Yes 

3-3 

Yes 

No 

Willoughby  News-Herald 

1000 

$75 

No 

•All 

Yes 

2-2 

2-2 

No 

No 

Wilmington  News-journal 

1000 

$50 

No 

All 

No 

7-7 

1-2 

No 

No 

Wooster  Record 

1000 

$150 

1000 

$100 

1000 

$50 

No 

.MTTFS 

•Ml 

No 

3-3 

3-3 

Yes 

No 

Xenia  Gazette 

Page 

$165 

Page 

$115 

1000 

$60 

No 

All 

All 

Yes 

5-2 

1-2 

Voungstow’n  \’indicator 

Page 

$340 

Page 

$270 

1000 

$125 

Yes 

All 

.Ml 

No 

7-7 

2-2 

Zanesville  Times  Recorder 

600 

$125 
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$95 

(4)0 

$65 

No 
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5-3 

1-2 
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No 
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Ada  News 
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No 
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No 
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No 
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No 
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3-2 
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No 
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Yes 
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1-2 

No 
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Chickasha  Express 
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No 
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Yes 

3-2 
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No 
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No 
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$85 

No 
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No 
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No 

MTuFS 

All 

Yes 

4-2 

1-2 

Yes 

Yes 
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None 

$50 

No 

All 

No 

3-3 

1-2 

Miami  News-Record 

588 

50% 

No 

All 

No 

3-3 

1-1 

Yes 

No 

Muskogee  Phoenix  &  Times- 
Democrat 

14  li. 

$125 

14  li. 

$90 

14  li. 

$50 

No 

All 

All 

Yes 

3-2 

2-1 

No 

No 

Norman  Transcript 

1000 

$150 

1000 

$130 

No 

All 

All 

Yes 

6-4 

2-1 

Oklahoma  City  Oklahoman  & 
Times 

Page 

$650 

Page 

$525 

1000 

$310 

No 

All 

All 

Yes 

3-3 

2-1 

Okmulgee  Times 

1000 

$26.67 

All 

Yes 

3-3 

1-1 

Yes 

Yes 

Pauls  Valley  Democrat 

1000 

$50 

1000 

$25 

Yes 

STWTF 

STWTF 

Yes 

6-2 

4-4 

No 

No 

Ponca  City  News 

1000 

$100 

1000 

$70 

1000 

$40 

No 

All 

All 

Yes 

6-4 

1-1 

Yes 

Yes 

Sapulpa  Herald 

None 

$35 

No 

All 

No 

4-4 

Yes 

Shawnee  News-Star 

1000 

$120 
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$80 
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$40 

No 

STWTFS 

STWTFS 

Yes 

6-6 

1-2 

Yes 

No 

Tulsa  World  &  Tribune 
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$400 
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$300 
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$200 

No 

All 

AM 

Yes 

4-2 

2-2 

Yes 

Yes 
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THE  EVENING  BULLETIN-READ  BY  MORE  MEN  IN  PHILADELPHIA 
AND  SUBURBS 


In  the  city  and  suburbs,  The  Evening 
Bulletin  is  No.  1  among  male  readers. 
No.  1  among  women  readers,  too.  First 
with  adults,  in  other  words. 

Another  fact;  15  out  of  16  adults  read 
The  Evening  Bulletin  at  home. 

The  complete  story  is  told  in  the  Phila¬ 
delphia  Market  Profile,  the  only  Phila¬ 
delphia  newspaper  readership  study 
made  in  consultation  with  the  Adver¬ 
tising  Research  Foundation.  W.  R. 
Simmons  and  Associates  Research, 
Inc.,  asked  the  questions,  assembled 
the  findings. 

Within  the  Philadelphia  Market  Pro¬ 
file’s  pages  you’ll  find  vital  readership 


data:  how  newspapers  are  received, 
where  they’re  read,  the  buying  power 
of  their  readers.  And  much,  much  more. 

For  your  copy  of  this  authoritative  new 
study,  write  The  Philadelphia  Bulletin, 
30th  and  Market  Sts.,  Philadelphia  1, 
Penna.,  or  contact  your  nearest  Million 
Market  Newspapers,  Inc.,  office. 

In  Philadelphia  nearly  everybody  reads 
The  Bulletin. 

A  MEMBER  OF  MILLION  MARKET 
NEWSPAPERS,  INC.  New  York:  529 
Fifth  Avenue,  Yukon  6-3434.  Chicago: 
333  N.  Michigan  Blvd.,  State  2-0103. 
Detroit;  New  Center  Building,  Trinity 
5-3350.  San  Francisco:  111  Sutter  Street, 


Douglas  2-5422.  Los  Angeles:  3540 
Wilshire  Blvd.,  Dunkirk  1-2251. 

Florida  Resorts:  The  Leonard  Com¬ 
pany,  311  Lincoln  Road,  Miami  Beach, 
Florida. 
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OREGON 

Albany  Democrat- Herald 

1000 

$126 

600 
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600 

$42 
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All 

No 

5-5 

2-2 

Yes 

Yes 

Astoria  Astorian 
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$120 

■4  w?- 

$80 

4  |I8. 

$40 

Xo 

All 

All 

No 

4-2 

1-J 

Yes 

No 

Bend  Hulletin 


(^oos  Bay-North  Beiul  World 


Eugene  Register-(i 


(«rants  1 


Medford  Mail  Tribune 

660 

$110 

6b0 

$80 

660 

$50 

No 

All 

All 

Yes 

6-2 

3-1 

Yes 

No 

Oregon  City  Enterprise-Courier 

1000 

$100 

1000 

$75 

600 

$40 

All 

All 

Pendleton  East  ( Iregoiiian 

840 

$1J5 

840 

$90 
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$45 

No 

All 

All 

Yes 

3-2 

2-1 

No 

No 

Page 

50% 
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.All 
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Yes 
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2-2 

No 

No 

I’ortland  Oregon  Journal 

Page 

50% 

Page 
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50% 

N'es 

All 

All 

Yes 

4-4 

2-2 

Portland  Rei>orter  t Tabloid) 

1000 

$100 
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All 
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Roseburg  News-Review 
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All 
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Capital  Journal 

1000 
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No 
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No 
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PENNSYLVANIA 

Allentown  Call-Chronicle 

Page 

$300 

Page 

$225 

1000 

$125 

Yes 

SMTWFS 

.Ml 

Yes 

7-7 

1-1 

Altoona  Mirror 

Page 

55% 

Page 
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35% 

No 

All 

All 

Yes 

3-3 

2-3 

Beaver  County  Times 

1000 

$80 

No 

All 

Yes 

3-3 

2-2 

No 

No 
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Bethlehem  Globe•'^inle^ 


Bloomsburg  Press 


Brownsville  Telegraph 


Butler  Eagle 
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1000  $70 


Doylestown  Intelligencer 


DuBois  C'ourier- Express 
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54  Pg»  $50 _ 


Ellwood  City  Ledger 


Gretnsburg  Tribune-Review 

Page  $150 

Page 
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1000 

$50 

No  TWTK 

All 

No 

7-3 

1-1 

Greenville  Record-Argus 

600 

$45 

Xo 

All 

No 

6-6 

Harrisburg  Patriot  &  News 


Hazleton  Standard-S|»eaker 


Homestead  Messenger 


Huntingdon  News 


Jeannette  News- Dispatch 


Johnstown  Tribune- Democrat 


I'age  $275 


1000  $115  No 


Lancaster  Inteliigtiicer  Journal 
&  New  Era  I’age 


1 500  $250 


800  $150  Yes  All 


Lebanon  N 


Levittown  Times  &  liristol 
Courier 


None  $85 


1000  $160 


No  MTW^FS  MTWFS  Yes 
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New  Ktnsiiigicm  l)is|Kitch 


Norristown  Tinies-Herald 
Oil  ('ity- Franklin  Derrick  8: 
News- Herald 


Philadelphia  Bulletin _ 


1000  $60 
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Page  $700 


Yes  10-10 


Philadelphia  News  (Tabloid)  1000 
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State  Coll^e-Bellefontaine 
Centre  Times  None 


1000  $225 
1000  $175 


None  $100 


No 
Yes 

Yes  SMTW^ 


MTuFS  No 
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NEW  ROP  COLOR  GUIDE 
has  handy  tear-out  swatches 


The  new  IPI  ROP  Color  Guide  presents  the  12  standard 
base  colors  approved  by  the  American  Association  of 
Advertising  Agencies  and  the  American  Newspaper 
Publishers  Association  for  ROP  color  printing.  Also 
included  are  36  ROP  color  mixtures  which  can  be  made 
from  formulas  supplied  by  IPl  branches. 


Each  color  page  contains  tear-out  swatches  which  can 
be  enclosed  with  copy  for  accurate  color  interpretation. 

Publishers,  advertisers  and  advertising  agencies  are 
invited  to  secure  free  copies  of  the  ROP  Guide  from  any 
IPI  branch,  or  by  writing  direct  to  the  IPI  Promotion 
Department  at  the  address  below. 


ipi  and  1C  art  tradamarks  of  Marchamical  CorporeHon 

INTERCHEMICAL  •  PRINTING  INK 


CORPORATION 


DIVISION 


EXECUTIVE  OFFICES:  ST  WEST  AAth  STREET,  NEW  YORK  36,  N.  Y. 


Goss  leads  in  color... 


Goss  Color-ability 
anticipates 
publishers*  needs 

Goss  is  always  looking  ahead  of  newspaper  pub¬ 
lishers’  needs  for  maximum  ROP  color  printing 
flexibility. 

Gost  Headliner®  presses,  for  example,  are  designed 
to  accommodate  color  arrangements  that  may 
be  added  on  initial  installation  or  later.  And 
Goss  offers  all  types  of  color  arrangements  to 
let  you  hold  maximum  page  capacity  on  basic 
units:  color  cylinders;  half  decks;  double  half 
decks;  superimposed  units. 

And  Headliner®  color  arrangements  achieve  peak 
flexibility  by  use  of  single  or  double  reversing, 
and  under-the-folder  and  bay  window  web  leads 
that  permit  color  positions  to  be  shifted  within 
sections. 

Finest  color  printing  is  assured  with  HEADLINER 
features  such  as  Goss  Tension  Plate  Lockup,  which 
practically  makes  plates  and  cylinders  into  in¬ 
tegral  units  .  .  .  continuous  ink  feed  in  direct 
ratio  to  press  speed,  and  with  Colortrol  fingertip 
ink  adjustment  .  .  .  sidelay  and  circumferential 
register  .  .  .  and  fast  color  change  fountains. 


One  example  of  the  great  variety  and  flexibility  of  color  arrange* 
ments  available  with  Gots  HEADLINER  MARK  I  and  MARK  H  presses 


In  wob  offset  newspaper  presses,  Goss  develop¬ 
ment  of  color  flexibility  is  equally  outstanding. 
Owners  of  the  Urbanite  (30,000  P.P.H.)  and 
the  Suburban  (18,000  P.P.H.)  are  getting  color 
production  far  beyond  expectations.  Even  the 
new,  compact  Goss  Community  (8000  P.P.H.) 
can  print  spot  color! 

Want  to  know  more  about  the  distinctive  fea¬ 
tures  and  economies  of  ROP  color  printing  with 
Goss  presses?  Write  today. 


CHICAGO  so,  ILLINOIS 

Specialists  in  newspaper,  magazine  and  roto  presses 

A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC.  /-“T^ 
The  leader  in  graphic  arts. ..engineering,  service  |**Af*i 
and  manulacturing... industry-wide  and  world-wide 


Daily  Newspapers  offering  ROP  color:  rates  and  data  — Cont'd. 
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3  Colors 
and  Black 
Min.  Size 

3-ColM' 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color  1  Color 

extra  and  Black 

charge  Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

for-4 

color 

partial 

PB- 

5th 

Cyl. 

for-4 

color 

partial 

PB. 

1 

PENNSYLVANIA  (Coet.) 

Stroudsburg  Record 

1000 

$50 

No 

TWTFS 

No 

6-6 

2-2 

Sunbury  Item 

1000 

$150 

1000 

$100 

1000 

$80 

No 

All 

All 

Yes 

5-3 

2-2 

i 

Tarentum  Valley  News 

600 

$90 

No 

All 

Yes 

5-5 

1-1 

No 

No 

Uniontown  Herald  Standard 

1000 

$.05  li. 

Ves 

All 

No 

6-6 

2-1 

Warren  Times-Mirror 

1000 

$25 

No 

All 

V'es 

3  2 

I-I 

No 

No 

Washington  Observer  &  Kei>orter 

Page 

$1K0 

Page 

$120 

1000 

$60 

No 

•MTWFS 

All 

Yes 

5-3 

3-3 

Waynesboro  Record- Herald 

lono 

$55 

No 

All 

Yes 

3-3 

West  (liesler  I,XKal  News 

^^Bl 

bi^h 

■EHil 

No 

All 

No 

2-2 

2-1 

Wilkes-Barre  Record  &  Times- 
l^.ader.  News 

Page 

$500 

Page 

$400 

Page 

$300 

No 

All 

All 

Yes 

7-2 

1-1 

Williaii.v[H>rt  (Jrit  (Tabloid) 

Pape 

$48 

^^Bi 

Su 

Yes 

l-I 

No 

No 

■ 

York  (lazette  &  Daily  (Tabloid) 

IBBBI 

560 

$120 

No 

All 

Yes 

7-7 

2-2 

PUERTO  RICO 

San  Juan  El  Imparcial  (Tabloid) 

Page 

$150 

Page 

$125 

560 

$75 

No 

MWTFS 

All 

No 

10-7 

1-1 

San  Juan  Star  (Tabloid) 

Page 

$50 

No 

All 

No 

7-7 

2-1 

Yes 

No 

RHODE  ISLAND 

Newjwt  News 

1000 

$100 

No 

All 

No 

5-5 

I’awtucket  Times 

■E2I!I 

No 

All 

Yes 

4-4 

2-1 

Providence  journal  &  Bulletin 

1000 

$310 

No 

All 

Yes 

7-7 

2-1 

TiTM 

$150 

No 

All 

All 

Yes 

3-2 

Yes 

SOUTH  CAROLINA 

Aiken  Standard  &  Review 

'A  re- 

$50 

Vrs 

All 

No 

3  2 

2-2 

Yes 

Yes 

Anderson  Independent  &  Mail 

Page 

$250 

1 000 

$140 

1000 

$115 

Ves 

MTWFS 

All 

Yes 

1-1 

Charleston  News  &  Courier,  I’ost 

1000 

$250 

1000 

$187.50 

1000 

$125 

No 

■Ml 

All 

Yes 

4-4 

3-1 

Yes 

No 

(Columbia  State  &  Record 

1000 

$250 

1000 

$187.50 

1000 

$125 

No 

.\ll 

All 

Yes 

5-2 

3-2 

Yes 

Yes 

Florence  News 

HEmil 

45% 

lililiM 

30% 

No 

All 

All 

Yes 

3-3 

2-1 

Greenville  News  &  Piedmont 

■riiiiM 

$250 

$187.50 

MIIIIIIM 

$125 

No 

All 

All 

Yes 

4-2 

1-3 

Yes 

No 

Orangeburg  Times  &  Demoi  rat 

'A  PR- 

40% 

■i  l>g. 

3354% 

Yes 

All 

All 

No 

3-2 

1-1 

1000 

$1J5 

■ESDI 

$45 

No 

All 

All 

1-1 

Yes 

No 

■ 

Spartanburg  Herald  &  Journal 

None 

BSI^^B 

b^b 

■Ml 

Yes 

4-4 

1-1 

Sumter  Item 

1000 

$100 

1000 

$75 

1000 

$40 

Yes 

All 

All 

Yes 

2-2 

1-1 

Yes 

Yes 

Union  Times 

IfITiIiM 

$70 

■EliSI 

$35 

Yes 

All 

All 

Yes 

4-2 

1-1 

Yes 

Yes 

SOUTH  DAKOTA 

.Aberdeen  a\merican*Ncws 

1000 

$70 

No 

All 

Yes 

3-3 

1-1 

No 

No 

Huron  Plainsman 

1000 

$50 

No 

All 

Yes 

4-4 

1-1 

Mitchell  Reimblic 

1000 

$150 

1000 

$100 

1000 

$50 

No 

All 

All 

Yes 

2-2 

2-2 

No 

Yes 

Pierre  State  News  (Tabloid) 

600 

100% 

oOO 

50% 

No 

TWTFS 

All 

Yes 

I^^B 

IBIH 

1000 

$VU 

$70 

1000 

No 

All 

All 

Yes 

4-3 

1-1 

No 

Yes 

Sioux  Falls  Argus-Le.ader 

WitlTW 

$150 

lUOO 

$130 

N  one 

$100 

No 

All 

All 

Yes 

4-2 

2-2 

Yes 

No 

Watertown  Public  Opinion 

1000 

$100 

1000 

$75 

1000 

$50 

No 

All 

All 

Yes 

5-5 

2-2 

Yes 

TENNESSEE 

Bristol  Herald  Courier  & 
Virginia  Tennessean 

1000 

3  3  54% 

All 

Yes 

5-5 

1-2 

Yes 

Yes 

Chattanooga  Times  &  News- 
Free  Press 

500 

$270 

500 

$210 

500 

$150 

All 

All 

Yes 

3-3 

1-2 

Yes 

Yes 

UQjjS 

$125 

KIEBB 

■EiUl 

$75 

All 

All 

No 

2-2 

2-2 

No 

No 

Cleveland  Banner 

'/j  Pg. 

$120 

A  pg. 

$80 

'/5  PB- 

$40 

No 

All 

.Ml 

No 

3-2 

1-1 

Columbia  Herald 

1000 

$40 

No 

All 

No 

3-3 

1-1 

Klizabethton  Star 

616 

66fS% 

616 

3354% 

No 

MTWF 

All 

No 

3-2 

1-1 

bhh 

Mlllilll 

No 

MTTFS 

No 

2-2 

1-1 

T 

Jackson  Sun 

1000 

$125 

■ESSl 

$100 

MIiTiTil 

$75 

No 

All 

All 

Yes 

2-2 

2-2 

Yes 

Yes 

Johnson  City  Press-Chronicle 

1000 

$120 

1000 

$90 

1000 

$60 

No 

All 

All 

Yes 

3-2 

1-1 

Yes 

No 

■E!u£1 

No 

All 

No 

3-2 

1-1 

% 

Knoxville  Journal  &  News- 
Sentinel 

1000 

$320 

1000 

$270 

1000 

$220 

No 

All 

All 

Yes 

S-S 

2-2 

Yes 

No 

Maryville-Alcoa  Times 

None 

3  3  54% 

Yes 

All 

No 

2-2 

1-1 

Yes 

Yes 

Memphis  Commercial  Appeal  & 
Press- Scimitar 

1000 

$650 

1000 

$500 

1000 

$375 

Yes 

All 

All 

Yes 

7-7 

1-3 

Yes 

No 

Morristown  Gazette-Mail 

54  pg. 

$40 

54  pg. 

$20 

All 

All 

No 

10-10 

1-1 

No 

No 

Murfreesboro  News-Journal 

1000 

3  3  54% 

All 

No 

3-3 

1-1 

Yes 

Yes 

iriTiTiM 

$325 

$250 

MIiMiB 

No 

All 

All 

Yes 

2-2 

2-2 

Yes 

Yes 

< 

HHi 

iBm 

^^Bl 

TiWIJ 

3  3  54% 

No 

All 

No 

3-3 

1-1 

No 

No 

TEXAS 

( 

Abilene  Reporter  News 

1000 

$130 

1000 

$100 

1000 

$60 

No 

All 

All 

Yes 

4-4 

2-2 

No 

Yes 

Amarillo  News  &  Globe  Times 

1000 

50% 

1000 

3354% 

1000 

25% 

No 

All 

All 

Yes 

10-10 

1-1 

Yes 

Yes 

$132 

$88 

■EliEI 

$44 

No 

All 

All 

Yes 

7-4 

2-2 

No 

No 

Athens  Review 

1000 

$120 

1000 

$80 

1000 

$40 

No 

All 

All 

3-2 

No 

No 

Austin  American  &  Staesman 

1000 

$216 

1000 

$175.50 

1000 

$118.75 

No 

All 

All 

Yes 

1-1 

Yes 

Yes 

Baytown  Sun 

1000 

$105 

1000 

$60 

No 

SMTuF 

SMTuF 

Yes 

5-3 

1-1 

No 

No 

Beaumont  Enterprise  &  Journal 

1000 

$245 

1000 

$175 

1000 

$115 

No 

All 

All 

Yes 

2-2 

2-2 

Yes 

No 

Big  Spring  Herald 

Page 

$90 

1000 

$60 

420 

$35 

No 

All 

All 

Yes 

7-2 

2-2 
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ELIMIHA  n 
BAKING 
WITH 
WOOD 
R.O.P. 

SUPER  FIOHGS 

This  development  in  molding  R.O.P.  color  can  save  you  as  much  as  15 
minutes  per  mat.  And  it  makes  no  difference  whether  you  use  a  mat 
roller  or  a  direct  pressure  press— you  can  cold  mold  color  with  Wood 
R.O.P.  Super  Flongs. 

Plus— get  uniformly  level  printing  surfaces,  longer  wearing  plates 
and  no  progressive  shrinkage  in  the  casting  box.  Ask  your  Wood  Flong 
field  representative  to  show  you  how  to  save  time  and  improve  your 
color  work  with  Wood  R.O.P.  Super  Flongs. 


One-pi*c*  SUPER  FLONG  no-pock  mat-A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 


HOOSICK  FALLS.  NEW  YORK 


N*w  York  OHIoo:  SBf  Fifth  Avo.,  Phono:  MU  7-2060 


l-AO* 


SBBVIMO  THE  OPAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


Daily  Newspapers  offering  ROP  color:  rates  and  data  — Cont'd. 
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3  Colors 

34:olor 

2  Colors 
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Mix 

Closing 
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Progs 

Patch 

mats 

for-4 
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5th 

Cyl. 

for-4 
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extra 

and  Black 
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and  Black 

extra 
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full& 

and 

partial 

partial 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Discounts 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

PO- 

PO. 

TEXAS  (Coet.) 


Brownsville  Herald 

None 

65% 

None 

45% 

.None 

25% 

No 

All 

All 

Yes 

3-3 

3-3 

Yes 

Yes 

Bryan  KaKle 

1000 

$50 

1000 

$25 

All 

All 

Yes 

3-3 

1-1 

No 

No 

txxrim.s  Oiristi  Caller-Time.s 

1000 

$200 

1 000 

$150 

1000 

$100 

All 

.All 

Yes 

2-2 

Yes 

No 

Cuero  Rt^?ord 

1000 

25% 

All 

Yes 

3-3 

2-2 

No 

Yes 

Dallas  Nfws 

1000 

$450 

1000 

$350 

1000 

$250 

No 

All 

All 

Yes 

4-2 

2-3 

Yes 

No 

Dallas  Times  Herald 

1000 

$400 

1000 

$300 

1000 

$200 

No 

All 

All 

V'es 

3-2 

3-3 

Yes 

No 

DenisfMi  Herald 

1000 

$95 

1000 

$75 

1000 

$40 

No 

All 

•All 

No 

5-2 

2-2 

No 

No 

Denton  Record*(  'hrontclc 

1000 

$80 

1000 

$60 

10(10 

$40 

No 

All 

All 

Yes 

5-2 

2-2 

Yes 

No 

El  Paso  Herald-Post  &  Times 

1000 

$300 

lOOO 

$250 

1000 

$150 

No 

All 

All 

Yes 

5-4 

2-2 

Yes 

No 

Fort  Worth  Press  (Tahloid) 

(>00 

$150 

bUO 

$110 

600 

$80 

No 

All 

All 

Yes 

5-5 

3-3 

Yes 

Yes 

Fort  Worth  Star-Telegram 

1000 

$6f>2.20 

lOOU 

$463.54 

1000 

$331.10 

No 

All 

All 

Yes 

3-3 

2-2 

No 

No 

Krcriiort  llraro-iKirt  Facts 

11)00 

$hU 

.No 

All 

No 

3-3 

1-1 

Yes 

No 

Uainesville  Register 

588 

$35 

All 

No 

2-2 

2-2 

No 

No 

Galveston  News  &  Tribune 

1000 

45% 

1000 

35% 

1000 

25% 

No 

STVVTFS 

STWTFS 

Yes 

2-2 

2-2 

No 

Yes 

(larland  News 

1000 

$90 

1000 

$60 

1000 

$30 

No 

All 

All 

No 

3-1 

4-4 

Yes 

Grand  Prairie  News-Texan 

1000 

$132 

1000 

$HK 

1000 

$44 

No 

All 

All 

Yes 

7-4 

2-2 

No 

No 

Greenville  Herald-Banner 

1000 

$90 

1000 

$70 

1000 

$40 

No 

All 

All 

Yes 

5-3 

1-2 

Yes 

No 

Harlingen  Valley  Star 

None 

65% 

None 

45% 

.N  one 

25% 

No 

All 

All 

Yes 

3-3 

3-3 

Yes 

Yes 

Hender.son  News 

1000 

$40 

No 

All 

No 

3-3 

Houston  ('hronicle 

1000 

$525 

1000 

$350 

1000 

$225 

^'es 

All 

All 

Yes 

7-7 

4-4 

Yes 

No 

Houston  Post 

1000 

$525 

1000 

$350 

UKK) 

$225 

Yes 

.All 

All 

Yes 

7-4 

14 

^>s 

No 

Houston  I’ress 

1000 

$400 

1000 

$250 

1000 

$150 

Yes 

.All 

All 

Yes 

7-2 

3-3 

^’es 

No 

Hurst- Mid  Cities  News-Texan 

1000 

$132 

1000 

$K8 

1000 

$44 

No 

All 

All 

Yes 

7-4 

2-2 

No 

No 

Irving  News.Texan 

1000 

$133 

1000 

$88 

1000 

$44 

No 

All 

All 

Yes 

7-4 

2-2 

No 

No 

Kilgore  News  Herald 

1000 

$70 

1000 

$35 

No 

All 

All 

Yes 

2-2 

2-2 

I^redo  Times 

1000 

50% 

1000 

40% 

None 

25% 

No 

All 

All 

No 

3-2 

2-2 

No 

No 

l^velland  Sun  News 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

V'es 

7-7 

2-2 

No 

Yes 

Longview  Journal  News 

1000 

$1.50 

1000 

$100 

1000 

$60 

All 

.All 

Yes 

2-2 

2-2 

No 

No 

I^ublxick  Avalanche-Journal 

1000 

$145 

1000 

$125 

1000 

$75 

No 

All 

All 

Yes 

5-2 

1-1 

No 

Yes 

Lufkin  News 

None 

$90 

None 

$60 

None 

$30 

No 

-All 

All 

Yes 

4-2 

2-2 

Yes 

Yes 

Marshall  News  Messenger 

1000 

$90 

1000 

$70 

1000 

$40 

All 

All 

Yes 

3-1 

Yes 

No 

McAllen  \'alley  Monitor 

None 

65% 

None 

45% 

Nofie 

25% 

No 

All 

All 

Yes 

3-3 

3-3 

Yes 

Yes 

None 

65% 

None 

Ncme 

25% 

No 

All 

All 

Yes 

7-2 

2-2 

Yes 

No 

500 

$90 

$60 

No 

All 

All 

Yes 

2-2 

2-2 

Yes 

No 

Orange  leader 

14  li. 

$105 

14  li. 

$70 

14  li. 

$35 

All 

All 

Yes 

2-2 

2-2 

No 

No 

Palestine  Herald-Piess 

None 

$30 

No 

All 

Yes 

1-1 

1-1 

I'ampa  New.s 

None 

25% 

All 

No 

2-2 

2-2 

No 

No 

Paris  News 

1(H)0 

$75 

1000 

$55 

MtlTiM 

$35 

No 

.All 

All 

No 

3-1 

1-1 

No 

No' 

Pasadena  Citizen,  Star  News 

1000 

$132 

1000 

$88 

1000 

$44 

No 

All 

All 

No 

7-4 

2-2 

No 

No 

Pecos  News 

1000 

$35 

No 

.All 

No 

2-2 

Plain  view  Herald 

1000 

$30 

No 

All 

Yes 

3-3 

3-3 

IIITITiH 

$110 

■  IlllIH 

$95 

MllllIiM 

No 

.All 

All 

Yes 

3-3 

3-2 

Yes 

Yes 

San  .\tigelo  Standard-Times 

1000 

$130 

1000 

$95 

1000 

$60 

No 

.All 

All 

Yes 

5-3 

2-2 

No 

Yes 

San  Antonio  Expres*;  &  News 

1000 

$250 

1000 

$200 

1000 

$150 

No 

All 

All 

V'es 

5-3 

1-1 

Yes 

No 

San  Antonio  Light 

1000 

$250 

1000 

$200 

1000 

$150 

N'es 

All 

All 

Yes 

4-4 

2-1 

A'es 

No 

Sherman  I>emtK'rat 

1000 

$420 

1000 

$80 

1000 

$40 

No 

All 

All 

No 

3-3 

1-1 

Yes 

Yes 

Snyder  News 

1000 

$45 

1000 

$25 

No 

All 

All 

No 

4-4 

2-2 

No 

No 

Tem|>le  Telegram 

1000 

$150 

1000 

$100 

1000 

$50 

No 

All 

All 

Yes 

3-3 

2-2 

Yes 

No 

Texarkana  (Gazette  &  News 

1000 

$130 

1000 

$95 

1000 

$65 

No 

All 

.All 

Yes 

7-7 

1-1 

Yes 

TVler  Telegraph  &  Courier- 
Times 

1000 

$150 

1000 

$100 

1000 

$65 

No 

All 

.All 

A’es 

5-3 

3-3 

Yes 

No 

Vernon  Record 

1000 

$80 

1000 

$40 

No 

All 

All 

Yes 

4-4 

2-2 

Victoria  .\dvocatc 

1000 

$90 

1000 

$60 

1000 

$30 

No 

All 

All 

Yes 

4-2 

1-1 

No 

No 

Waco  News-Tribune  &  Times- 
Herald 

1000 

$175.50 

1000 

$136.50 

1000 

$106.25 

No 

All 

•All 

Yes 

4-2 

2-2 

No 

Yes 

Wichita  Falls  Record-News 
&  Times 

1000 

$150 

1000 

$115 

1000 

$75 

Yes 

All 

All 

Yes 

4-4 

3-3 

No 

No 

UTAH 

Txigan  Herald  Journal 

588 

$37.50 

All 

Yes 

7-7 

2-2 

No 

No 

Ogden  Standard-F2xaminer 

1000 

$121 

1000 

$99 

600 

$77 

No 

All 

All 

Yes 

5-3 

1-1 

Yes 

No 

Provo  Herald 

bOO 

75% 

bOO 

50% 

600 

35% 

All 

All 

V'es 

4-4 

1-1 

Yes 

No 

Salt  Lake  City  Deseret  News& 
Salt  l^ke  Telegram,  Tribune 

None 

$337 

None 

$337 

None 

$236 

No 

All 

All 

Yes 

5-3 

2-2 

Yes 

No 

VERMONT 

Bennington  Banner 

1000 

$150 

1000 

$100 

1000 

$50 

No 

MTuFS> 

MTuFS 

No 

5-5 

2-1 

Burlington  F'rec  Press 

1000 

$100 

Yes 

All 

Yes 

3-3 

1-2 

St.  Albans  Messenger 

1000 

$75 

All 

No 

2-2 

1-1 

No 

Yes 

St.  Johnsbury  Caledonian-Record 

1000 

$45 

No 

All 

No 

2-2 

2-2 

(1)  3  col.  at  publisher’s  discretion. 

VIRGINIA 

Arlington  Northern  Virginia  Sun 

None 

$120 

None 

$60 

No 

All 

All 

No 

2-2 

Bristol  Herald-Courier  & 
Virginia-Tennessean 

1000 

3354% 

Yes 

All 

Yes 

5-5 

2-2 

Charlottesville  Progress 

None 

$100 

None 

$75 

None 

$50 

No 

All 

All 

Yes 

3-3 

3-3 

No 

No 

Covington  Virginian 

1000 

$23.34 

No 

All 

Yes 

2-2 

1-1 

No 

No 

EDITOR  8C  PUBLISHER  for  March  30,  1963 


76 


COLOR  IT  EXCITING 
COLOR  IT  INVITING 
COLOR  IT  PROFITABLE 
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COLOR  AWARP-WINNINC  NEWSPAPER 
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offering 

RO  P  color: 

rates 
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-■  .  1 

3  Colort 
and  Black 
Min.  Size 

3-Color 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color  1  Color 

extra  and  Black 

charge  Min.  Size 

1-Color 

extra 

charge 

Volume 

Discounts 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
cdor 
Avail. 

Mix 

Spec. 

Ink 

Closing 
days  for 
fullk 

Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch 

mats 

fof-4 

color 

partial 

pg- 

5th 

Cyl. 

for-4 

color 

partial 

pg. 

-  '•  J 

VIRGINIA  (Cent.) 

Fredericksburg  Free  Lance-Star 

600 

$52.50  600 

$35 

No 

WT 

All 

Yes 

2-2 

2-2 

Harrisonburg  News-Record 

600 

$100 

600 

$75  600 

$50 

No 

All 

All 

Yes 

10-2 

4-1 

No 

Yes 

Hopewell  News 

1000 

$100  1000 

$50 

All 

All 

2-2 

2-2 

Newjiort  News  Press  &  Times* 
Herald 

1000 

$250 

1000 

$200  1000 

$150 

No 

All 

All 

Yes 

5-5 

2-2 

Yes 

Yes 

Norfolk  Virginian-Pilot,  Ledger* 
Disi>atch  &  Star 

1000 

$500 

1000 

$400  1000 

$300 

Yes 

All 

All 

Yes 

7-3 

2-2 

No 

No 

1000 

$50 

No 

All 

No 

3-3 

2-2 

No 

No 

Kicbmond  Times-Dispateb  & 
News  Leader 

1000 

$275 

1000 

$175  1000 

$125 

No 

All 

All 

Yes 

7-3 

1-1 

Yes 

No 

Roanoke  Times  &  World-News 

1000 

$295 

1000 

$237.50  1000 

$175 

No 

All 

All 

Yes 

7-4 

i-i 

Yes 

Yes 

I 

■■■■1 

$50 

No 

SMTVVT 

Yes 

4-4 

2-2 

J 

$50 

No 

All 

Yes 

4-4 

\ 

Waynesboro  News-Virginian 

i«. 

$65 

HEiSB 

$25 

No 

All 

All 

Yes 

3-2 

1-1 

Yes 

Yes 

WASHINGTON 

Aberdeen  World 

Page 

$211.68 

1680 

$100.80  1000 

$40 

No 

All 

All 

Yes 

6-3 

2-2 

Yes 

Yes 

Bellingham  Herald 

None 

$150 

None 

$100  None 

$50 

No 

STWT 

All 

Yes 

3-3 

2-1 

Yes 

No 

Bremerton  Sun  &  News 
Searchlight 

None 

$180 

None 

$120  None 

$60 

Yes 

All 

All 

Yes 

2-2 

2-2 

Yes 

Yes 

^  *  . 

Centralia-Cbdialis  Chronicle 

None 

TTIS 

None 

"155  None 

*♦5 

No 

All 

All 

Yes 

3-2 

1-1 

Yes 

V'ts 

,  /■  • 

Everett  Herald 

Page 

$.09  li.  1200 

$.07  li.  1200 

$.06  li.  No 

All 

All 

Yes 

5-3 

1-1 

Longview-Kdso  News 

None 

$150 

None 

$100  None 

$50 

No 

"MTWFS" 

All 

No 

7-3 

1-2 

No 

No 

Moses  Lake  Columbia  Basin 
Herald 

None 

$80  None 

$40 

No 

MTWF 

All 

Yes 

3-3 

2-2 

Olympia  Olympian 

None 

$140 

None 

$95  None 

$50 

No 

All 

All 

Yes 

7-5 

1-1 

Yes 

Yes 

V 

l^asco-Kcnnewick-Richland 
Columbia  Basin  News 

588 

$30 

No 

All 

No 

2-2 

1-1 

Pasro-Kennewick-Richland 
Tri-City  Herald 

1000 

$90 

1000 

$60  1000 

$40 

All 

All 

No 

7-7 

No 

No 

Seattle  Post-Intelligencer 

1000 

$475 

1000 

$425  1000  $265 

Yes 

All 

All 

No 

2-2 

M 

No 

No 

1 

Seattle  Times 

1000 

$475 

1000 

$325  1000 

$265 

Yes 

All 

All 

Yes 

6-4 

4-4 

No 

Yes 

Silane  Spokesman-Review  & 
Chronicle 

1000 

$425 

1000 

$325  500 

$175 

No 

All 

All 

Yes 

3-2 

2-2 

Yes 

No 

1 

Yacoma  News-Tribune 

P»ge 

$450 

1000 

$300  1000 

$150 

No 

All 

AH 

Yes 

6-6 

2-2 

{ 

Vancouver  Columbian 

600 

~ii6b 

600 

$110  None 

$60 

No 

All 

All 

Yes 

3-3 

2-2 

Yes 

No 

' 

Walla  Walla  ITnion-Bulletin 

None 

JSW 

None 

50%  None 

No 

All 

All 

Yes 

3-3 

2-2 

Yes 

YS 

$165 

$110  600 

$55 

No 

All 

All 

Yes 

2-2 

2-2 

Yes 

No 

*  r 

UUiKK 

DISH 

lilEIiIlIflH 

$125  1000 

$75 

No 

All 

All 

Yes 

2-1 

1-1 

Yes 

Yes 

WEST  VIRGINIA 

Berkley  Post-Herald  & 

Raleigh  Register 

600 

$150 

600 

$115  600 

$65 

No 

All 

All 

Yes 

3-1 

2-2 

Yes 

BlueHeld  Tdegraph  £e  Sunset 
News  Observer 

None 

$135 

None 

$110  None 

$85 

No 

All 

AH 

Yes 

5-3 

1-1 

No 

No 

iT. 

liiijljfl 

$325 

$175 

Yes 

All 

AH 

Yes 

5-3 

2-2 

No 

Yes 

’.  .'>• 

Huntington  Herald-Dispatch 
&  Advertiser 

1000 

$225 

1000 

$175  1000 

$100 

Yes 

All 

AH 

Yes 

4-3 

2-1 

No 

No 

Morgantown  Dominion-News  & 
Post 

1000 

$100 

1000 

$75  1000 

$50 

No 

All 

All 

Yes 

3-3 

1-2 

No 

No 

Moundsville  Echo 

None 

$50 

No 

AH 

2-2 

1-1 

600 

■MSB 

No 

AH 

No 

3-3 

2-2 

No 

No 

*  • 

Wheeling  Intelligencer  & 

News- Register 

Page 

$320 

Page 

$256  1000 

$145 

No 

All 

All 

Yes 

7-4 

3-2 

Yes 

Yes 

(1)  $125  on  Thurs.  &  Sun. 

WISCONSIN 

% 

Appleton  Post -Crescent 

1000 

$190 

1000 

$150  1000 

$70 

No 

All 

AH 

Yes 

7-7 

1-1 

Yes 

No 

Ashland  Press 

1000 

$50 

AH 

Beloit  News 

1000 

$130 

1000 

$86.50  1000 

$43 

No 

All 

AH 

Yes 

7-7 

2-2 

Yes 

1 

- 

Chippewa  Falls  Herald-Tdegram 

None 

$50 

MTuF 

No 

4-4 

1-1 

No 

No 

E^u  Claire  Leader  &  Telegram 

None 

$60 

Yes 

AH 

Yes 

2-2 

1-1 

Yes 

No 

Fond  du  Lac  Commonwealth 
Reporter 

Page 

$105  None 

$70 

No 

MF 

All 

No 

6-6 

2-2 

No 

No 

mB 

ISTH 

Yes 

All 

AH 

Yes 

5-5 

2-2 

Yes 

No 

Tanesville  Gazette 

1000 

3354%  1000 

25% 

All 

AH 

Yes 

7-7 

2-2 

No 

Yes 

Kenosha  News 

None 

$120 

None 

$80  None 

$50 

Yes 

MTWFS 

AH 

Yes 

4-3 

1-1 

Yes 

Yes 

La  Crosse  Tribune 

1000 

$100 

1000 

$85  1000 

$^0 

Yes 

All 

AH 

Yes 

4-4 

i-J 

Yes 

No 

Madison  Wisconsin  State 

Journal  &  Capital  Times 

Page 

$250 

Page 

$250  1000 

30% 

No 

All 

AH 

Yes 

10-5 

1-1 

>* 

Manitowoc-Two  Rivers  Herald- 
Times  &  Reporter 

1000 

$115 

1000 

$85  None 

$55 

Yes 

All 

AH 

Yes 

2-2 

2-2 

Yes 

No 

Marinette  Eagle-Star 

1000 

$60 

Yes 

AH 

No 

2-2 

Marshfield  News-Herald 

1000 

$60 

No 

AH 

No 

2-2 

1-1 

'  *  -  '■ 

Milwaukee  Journal  &  Sentinel 

1000 

$425 

1000 

$350  1000 

$300 

Yes 

All 

All 

Yes 

7-5 

2-4 

No 

No 

1 

Oshkosh  Northwestern 

None 

$115 

NotK 

$95  None 

$65 

No 

All 

AH 

Yes 

6-4 

2-1 

Yes 

No 

,  i. 

llacine  Journal-Times  &  Bulletin 

1000 

TITS 

$103.50  1000 

$92 

No 

All 

AH 

No 

5-3 

2-2 

No 

No 

4 

■  ‘ 

Shawano  Leader 

560 

$29.20 

56C 

$24.16  560 

All 

All 

Yes 

3-3 

1-2 

Yes 

Yes 

Sheboygan  Press 

1000 

$120 

1000 

$85  1000 

$60 

Yes 

All 

AH 

Yes 

7-7 

1-2 

Yes 

No 

Stevens  Point  Journal 

None 

$40 

No 

MTWFS 

No 

3-3 

/ 
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That’s  right.  The  capital  investment  for  the 
new  and  automatic  Hurletron  ROP  Register 
Control  System  is  about  one-third  less  than 
for  previous  systems. 


Since  Hurletron’s  new  ROP  Register  Control 
System  is  designed  especially  for  newspapers, 
the  installation  cost  is  approximately  one- 
half  of  what  you’d  pay  to  install  earlier 
systems. 


Complete  Flexibility  is  provided;  the  com- 
XX)nents  are  portable.  When  you  install  the 
automatic  Hurletron  ROP  Register  Control 
System,  you  provide  for  complete  coverage 
of  all  color  leads  without  costly  duplication 
of  equipment. 


Hurletron  Engineers  specifically  designed 
this  new  automatic  control  system  to  insure 
constant  quality  of  color  register  at  speed 
changes  as  well  as  at  running  speed  on  all 
types  of  newspaper  presses. 


Hurletron' s  new  ROP  System  is  already  in  action 

in  major  newspaper  plants.  Ask  us  for  details. 


HURLETRON  INCORPORATED 

Electric  Eye  Equipment  Division,  Danville,  Illinois 
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Min.  Size 
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Avail. 

Avail. 
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Spot  Col. 
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WISCONSIN  (Cont.) 


Superior  Telegr.im 

,S40 

55% 

840 

45% 

840 

55% 

No 

MTTFS 

.All 

Yes 

3-3 

2-2 

Yes 

No 

Wauke.sha  Freeman 

1000 

$60 

No 

.All 

Yes 

5-5 

2-2 

No 

No 

Wausau  Record- Menald 

None 

$105 

\(»ne 

$80 

None 

$50 

^•cs 

.All 

•All 

Ves 

5-5 

2-2 

No 

No 

Wisconsin  Kapiils  Trilnine 

I'atcc 

$100 

''2  l>8^ 

$80 

None 

$60 

^’es 

.All 

.All 

Yes 

5-4 

2-2 

Casprr  Tribune  Herald  &  Star 
C’hes’enne  WytmiinR  Kiijjle  & 

State  Tribune _ 

l^araitiie  B<»«mierane 

Rawlins  Time>  (Tahloid) _ 

Rtx  k  Springs  R<¥:ket _ 

Sheri<ian  l*ress 


All 

All 

All 

All 

MTWKS 


Worland  Northern  \V>i»niiiitf 
News  (Tabloid) 


CANADA 


BRITISH  COLUMBIA 


Kamloops  St^tinel _ 

Kelowna  t'ourier 
Nanaimo  Free  Press 

Nelson  N<ws _ 

New  Westminster  British 

(^olumhian _ 

Penticton  Herald 
Trail  Times 


600  $150 
6(H)  $95 


igW 


NEWFOUNDLAND 


Barrie  Examiner 
Brantford  Expositor 
CTiatham  News* 

Cornwall  Standard-Freehohler 
Fort  William  Times  Journal 

Galt  Re|x>rter  _ 

Guelph  Mercury 

Hamilton  Spectator _ 

Kingston  W hig-Standard _ 

Kirkland  Lake  Northern  News 
KitchenerAVaterloo  Record 

Lindsay  Post _ 

Ix>ndon  Free  Press 
Niagara  Falls  Review 


No _ No 

Yes  No 

No  Yes 


Victoria  ('olonist  &  Times 

None 

$210 

None 

$160 

$110 

No 

-All 

.All 

Yes 

4-2 

2-2 

Yes 

No 

MANITOBA 

I’ortasre  I-a  Prairie  tiraphic 

NfHie 

$100 

None 

$50 

No 

-All 

.All 

No 

3-1 

1-1 

Winnipeg  Free  Press 

600 

$198 

600 

$138 

600 

$84 

No 

.All 

.All 

Yes 

14-7 

2-2 

A'es 

Yes 

Winni|»eg  Tribune 

None 

$520 

None 

$450 

None 

$228 

No 

.All 

.All 

Yes 

2-1 

1-3 

No 

Yes 

NEW  BRUNSWICK 

Fredericton  Gleaner 

1200 

$90 

600 

$45 

600 

$30 

No 

.All 

All 

Yes 

2-1 

2-1 

No 

No 

Moncton  L*  Evangeline 

600 

$65 

No 

All 

No 

4-3 

1-1 

Yes 

No 

Moncton  Times  &  Transcript 

600 

$50 

MTuK 

Yes 

4-4 

2-2 

Yes 

No 

Saint  John  Telegraph- Journal 
&  Times-(tlr«l>e 

600 

$50 

MTuF 

Yes 

3-3 

2-2 

Corner  Rrook  Western  Star 

600 

$50 

No 

MTTFS 

Yes 

4-4 

2-1 

No 

No 

St.  John’s  News 

600 

$27 

All 

7-7 

2-2 

St.  John's  Telegram 

600 

$100 

600 

$50 

Yes 

-All 

All 

Yes 

4-4 

2-1 

NOVA  SCOTIA 

Halifax  Chronicle-Herald  & 
Mail-Star 

1000 

$195 

1000 

$145 

600 

$95 

No 

All 

All 

Yes 

5-5 

3-3 

No 

Yes 

New  Glasgow  News 

600 

$50 

No 

All 

No 

4-4 

1-1 

No 

No 

Sydney  ('ape  Breton  Post 

600 

$140 

600 

$100 

(.00 

$60 

All 

.All 

No 

7-3 

1-3 

No 

No 

Calgary  .AII«-rtan 

2464 

$.09  li. 

600 

$.705  li. 

f4)0 

$.505  li. 

No 

All 

All 

Yes 

5-3 

2-2 

Yes 

Yes 

('algary  Herahl 

1000 

$.21  li. 

1()(H> 

$.15  li. 

1000 

$.09  li. 

Yes 

All 

All 

Yes 

3-3 

3-3 

No 

No 

Edmonton  Journal 

1000 

$400 

1 000 

$300 

1000 

$200 

Yes 

All 

.All 

Yes 

4-4 

1-1 

No 

No 

Lethbridge  Herald 

(.00 

$.05  li. 

No 

All 

Yes 

5-5 

1-1 

Medicine  Hat  News 

600 

$150 

600 

$105 

(.00 

$60 

No 

.All 

All 

Yes 

5-3 

1-2 

No 

No 

Red  Deer  Advocate 

600 

$110 

(.00 

$75 

No 

MTTFS 

MTTFS 

No 

3  2 

2-1 

_ 
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Tender 

Leaf 


f|  |O0|JAOnJIQ|J^  livelier,  more  readable  paper  — with  more  pictures  (including  spot  news),  with  ROP 
^  I  ^  color,  or  with^both;  the  fastest,  easiest,  highest  quality,  most  economical  engraving . . . 

these  are  some  of  the  differences  that  make  Klischograph  engraving  machines  the  most 
J||JI|/|70  TUE^  profitable  investment  for  dailies  and  weeklies  today.  ■  Crisp,  sharp  black  and  white  plates 
ilMIVEiiO  Irlt  produced  on  any  type  of  material  same  size,  enlarged  or  reduced -all  in  minutes  from  copy 

—directly  to  metal— can  be  used  for  direct  printing  or  matted.  ■  For  ROP  color,  the  Vario-Klisch- 
^ograph  provides  a  complete  in-plant  color  service,  separating,  engraving,  correcting,  removing 
*11  I  k  1 1  k  undercolor,  screening  — faster  and  better  than  any  other  method 

in  minutes  to  three  hours.  ■  Over  200  daily  and  weekly  papers  use  Klischograph —  and  use  more 
ctures,  more  color,  with  better  reproduction,  at  lower  cost.  ■  We  will  gladly  demonstrate  on , 
lur  copy  and  survey  your  requirements  — no  obligation. 
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Proofs 
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PB 

ONTARIO  (Cont.) 


North  Bay  Nusset 

1000 

$150 

1000 

$110 

600 

$60 

Yes 

All 

All 

No 

3-2 

1-2 

No 

No 

Orillia  Packet  &  Times 

600 

$125 

600 

__i75 

Yes 

All 

All 

Yea 

7-4 

3-1 

Oshawa- Whitby  Times 

600 

$175 

600 

$125 

600 

$75 

All 

All 

No 

4-4 

2-2 

No 

No 

■TOR— 

«tIiM 

$.13  li. 

600 

No 

Yes 

4-4 

1-i 

No 

No 

Ottawa  Journal 

600 

$144 

600 

$78 

600 

$48 

No 

All 

All 

Yes 

4-4 

2-2 

Yes 

No 

$215 

$145 

600 

$75 

All 

All 

No 

4-4 

1-2 

Yes 

No 

Owen  Sound  Sun-Times 

600 

$100 

600 

$60 

Yes 

.MTuPS 

All 

No 

2-2 

2-2 

Pembroke  Observer 

■toiM 

MiTiM 

$75 

Yes 

All 

All 

Yes 

3-3 

1-1 

Peterborough  Examiner 

bOO 

$125 

600 

$75 

Yes 

MTuKS 

.All 

No 

4-4 

I-l 

Port  -Arthur  News-Chronicle 

bOO 

$125 

600 

$75 

All 

AU 

4-4 

2-2 

Yes 

Yes 

St.  Catharines  Standard 

(>00 

$100 

600 

$80 

600 

$50 

Yes 

All 

All 

Yes 

4-4 

2-1 

No 

Yes 

St.  Thomas  Times-Journal 

600 

$100 

600 

$60 

Yes 

All 

All 

Yea 

4-4 

2-1 

Sarnia  Oh^rver 

600 

$175 

600 

$125 

600 

$75 

Yes 

All 

All 

Yes 

4-4 

1-1 

No 

No 

Sault  Ste.  Marie  Star 

600 

$120 

600 

No 

All 

All 

No 

4-4 

2-2 

Yes 

No 

Stratford  Beacon-Herald 

600 

$125 

600 

$90 

600 

$.so 

No 

All 

All 

Yes 

4-2 

2-2 

Yes 

No 

Sudbury  Star 

600 

$135 

oOU 

$85 

All 

.All 

Yes 

4-4 

2-2 

No 

No 

■BIllM 

$125 

$75 

Yes 

All 

All 

Yes 

7-4 

2-1 

Toronto  Globe  &  Mail 

1000 

$1250 

1000 

$1000 

1000 

$750 

No 

MTWT 

All 

Yes 

7-2 

4-4 

No 

No 

Toronto  Star 

UliUiK 

IMS 

$750 

itiriM 

No 

All 

All 

Yes 

3-3 

2-2 

No 

No 

Toronto  Telegram 

Page 

$1250 

1000 

$750 

1000 

$400 

Yes 

MTTS 

All 

No 

4-2 

2-2 

nniiiw 

$175 

1000 

$125 

$75 

No 

All 

All 

No 

7-4 

2-1 

UiIiiH 

■UTiTiW 

$250 

limiTiW 

No 

All 

All 

No 

4-4 

2-2 

No 

Yes 

Woodstock  Sentinel-Review 

■■■ 

■giUM 

All 

7-7 

2-2 

(1)  2  col.  available  approx.  May  1,  1963 

PRINCE  EDWARD  ISLAND 

Charlottetown  Guardian  &  Patriot 

600 

$125 

600 

$75 

All 

All 

Yes 

7-7 

1-1 

Yes 

Yes 

9UEIEC 

Granby  La  Voix  I)e  L’Est 

600 

$150 

600 

$100 

600 

$50 

All 

All 

No 

4-1 

2-1 

No 

No 

llUdiH 

$275 

iiuiiia 

$125 

No 

All 

All 

No 

4-2 

2-2 

No 

No 

Montreal  La  Presse 

KTim 

■•liIiB 

■7il« 

Air 

All 

Montreal  XjC  Devoir 

$75 

No 

All 

No 

3-3 

1-1 

Montreal-Matin  (Tabloid) 

Page 

$75 

All 

$350 

No 

MTuFS* 

All 

Yes 

5-2 

2-4 

No 

No 

Quebec  Chronicle  Telegraph 

600 

$75 

All 

Yes 

4-4 

2-2 

Yes 

No 

Quebec  L’Action 

600 

50% 

600 

25%, 

MTWK 

MTWFS 

No 

3-3 

2-2 

Yes 

No 

Quebec  L’Evenemeiit- Journal  & 
Soleil 

600 

$.28  li. 

600 

$.18  li. 

600 

$.08  li. 

No 

.Ml 

All 

No 

1-1 

No 

No 

Sherbrooke  La  Tribune 

600 

$75 

All 

No 

3-3 

HHIH 

Sherbrooke  Record 

600 

$50 

No 

All 

No 

2-2 

1-1 

Trois-Rivieres  Le  Nouvelliste 

600 

$75 

(1)  3  &  2  color$  optional  Wed.  or  Thurs. 

SASKATCHEWAN 

Moose  Jaw  Times-Herald 

600 

$125 

600 

$75 

Yes 

All 

All 

Yes 

2-2 

1-1 

$125 

$75 

Yes 

All 

All 

No 

4-4 

2-2 

No 

No 

Rettina  Leader-Post 

600 

$100 

No 

All 

Yes 

4-4 

3-3 

Saskatoon  Star-Phoenix 

600 

$100 

Family  Magazine 
Offers  4-Colors 

Washington 
Four  color  advertising  will  be 
available  in  the  all-new  Family 
magazine  scheduled  to  become 
a  part  of  the  U.  S.  editions  of 
Army  Times,  Navy  Times  and 
Air  Force  Times  on  May  22. 

Previously  available  in  Euro¬ 
pean  and  Pacific  editions  of  the 
Times  publications,  four-color 
will  now  be  available  around  the 
world  or  in  any  area. 

The  color  supplement  of  the 
Army  Times  Publishing  Com¬ 
pany’s  grroup  of  papers  will  be 
printed  web  offset  and  will  have 
a  circulation  of  approximately 
293,000. 


Printing  will  be  done  in  Ger¬ 
many,  Japan  and  the  U.  S.  and 
all  ^itions  of  the  three  Times 
publications  will  have  the  sup¬ 
plement  included  as  a  regular 
feature. 

At  present  the  U.  S.  edition  of 
the  supplement  will  be  included 
with  the  third  issue  each  month. 
'The  Europe  and  Pacific  editions 
will  continue  to  carry  the  four- 
color  supplements  as  weekly  fea¬ 
tures. 

A  pioneer  in  the  conversion 
of  four-color  material  from  let¬ 
terpress  to  offset.  Army  Times 
will  be  able  to  utilize  material 
developed  for  any  type  of  print¬ 
ing  process  in  the  new  Family 
magazine. 

On  the  basis  of  ABC  net  paid 
circulation  figures,  the  Times 
group  of  publications  will  pro¬ 


vide  four-color  advertisers  with 
a  circulation  in  the  specialized 
U.  S.  military  family  market  at 
a  cost  of  $8.56  per  thousand. 

• 

Colombia  Requires 
Special  Credentials 

Bogota,  Colombia 
A  government  decree  requir¬ 
ing  all  foreigfn  correspondents 
to  apply  for  special  credentials 
will  hold  them  personally  re¬ 
sponsible  for  all  information 
sent  out  of  the  country. 

Communications  Minister  Al¬ 
fredo  Araujo  stated;  “The  de¬ 
cree  does  not  mean  a  change  in 
the  policy  of  the  freedom  of 
press  that  prevails  in  Colombia 
and  has  no  special  significance.” 


Reporter  Confidence 
Asked  in  Canada 

Toronto 

Ontario’s  Libel  and  Slander 
legislation  should  be  amended 
so  that  reporters  are  not  faced 
with  jail  for  refusing  to  reveal 
sources  of  information,  W.  M. 
Nickle,  a  former  Ontario  govern¬ 
ment  minister  told  the  Ontario 
legislature  Feb.  19. 

Mr.  Nickle  stated  that  “those 
who  write  sincerely  and  honestly 
should  be  protected  if  they 
refuse  to  tell  who  were  their 
sources  of  information.”  He 
asked  that  Attorney-General 
Fred  Cass  “see  to  it  at  this  ses¬ 
sion”  that  there  is  a  change  in 
the  act  “so  reporters  are  not 
jailed  for  refusing  to  reveal 
their  sources.” 
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INEVtSPAPER  LA  Vi 

Amusing  Story  Held 
Basis  for  Damages 

Bv  Alher!  WdoilrufT  Grav 


A  verdict  of  $12,14r)  ajjainst 
the  New  York  Timetf  in  a  lil)el 
suit  broufrht  by  a  Connecticut 
police  officer  lias  lieen  sustained 
by  the  U.S.  Court  of  Appeals. 
(31  Law  Week  2423). 

“Dice  Raid  in  Stamford 
Follows  the  Script  of  a  Key¬ 
stone  Comedy,”  was  the  head¬ 
line  on  a  story  which  was  largely 
a  rewrite  of  a  Connecticut  new.s- 
paper  item.  Efforts  by  the 
reporter  to  verify  the  accuracy 
of  this  story  were  made  the  sub¬ 
ject  of  criticism  by  the  court  as 
being  confined  to  four  telephone 
calls  only  one  of  which  brought 
the  reporter  any  information. 

In  this  one  .successful  instance 
it  had  been  learned  that  the 
captives  in  a  crap  game  raid 
who  had  lieen  loaded  into  a 
police  wagon  through  its  hack 
door  had  escaped  by  way  of  the 
front  of  the  wagon.  A  police 
night  stick  aimed  at  a  by.stander 


found  its  resting  place  on  the 
head  of  another  policeman. 

Merely  to  Entertain 

“Certainly,”  asserted  the  court 
in  an  affirmance  of  the  award, 
“the  evidence  is  sufficient  to 
sustain  a  finding  that  the  Times’ 
sole  purpose  in  publishing  the 
article  was  to  amuse  its  readers 
at  the  exjiense  of  the  policemen. 

“That  the  New  York  Times,  a 
new.spajier  of  international  pre¬ 
eminence,  devoted  to  extensive 
reporting  of  current  events, 
should  find  the  raid  of  an  open- 
air  crap  game  in  Stamford  to 
constitute  interest  fit  to  print — 
and  on  the  front  page  at  that — 
is  quite  enough  evidence  at  that. 

“It  is  irrefutable  that  this 
story’  was  not  as  newsworthy  as 
were  companion  articles  on  the 
front  page.  It  was  obviously 
there  only  for  entertainment 
value.  Noting  particularly  the 


situation  of  the  item  we  find  it 
difficult  to  be  impressed  by  the 
lielated  suggestion  that  the  pur¬ 
pose  of  the  publication  was  the 
lienevolent  one  of  the  comment 
on  small  town  police  ways  with 
crapshooters  or  at  least  that  the 
jury  must  so  find. 

“Moreover  it  was  already  stale 
news,  having  appeared  the  day 
l)efore  in  the  local  Connecticut 
pai)er.  Finally  the  reporter’s 
treatment — dressing  the  story 
up  with  scenario  and  dialogue 
and  referring  to  the  Keystone 
Cops  of  comic  fame  in  l)oth  the 
story  and  the  headline — removes 
any  doubt  that  the  article  was 
intended  as  ridicule.” 

One  (all  Not  Enough 

In  addition,  the  court  held  that 
the  policemen  were  entitled  to 
go  to  the  jury  on  the  issue  of 
reckless  disregard  of  the  truth. 

“Whether  reliance  on  a  single 
telephone  call  to  a  reporter  other 
than  the  author  of  the  story — 
where  the  office  of  the  Stamford 
Advocate  was  only  a  few  hun¬ 
dred  yards  from  the  reporter’s 
office,  where  the  town  hall  was 
merely  across  the  street,  where 
time  was  not  of  the  essence  and 
indeed,  where  there  was  no  need 
that  the  story  l)e  written  at  all 
— would  for  us  imply  reckless 
disregard  of  the  truth  or  falsity 
of  the  report  amounting  to  bad 
faith,  we  need  not  decide.  For  it 
is  within  the  providence  of  the 
jury  to  determine  if  the  precau¬ 
tion  taken  by  the  reporter  in 
the  situation  presented  by  this 
case  was  adeejuate.” 

One  judge  dissented,  saying: 
“Fair  comment  including  ridi¬ 
cule  is  privileged  if  the  pub¬ 
lished  item  commented  on  is  true 
or  privileged. 

“Once  the  statement  com¬ 
mented  on  is  shown  to  lie  privi¬ 
leged  mere  exaggeration,  slight 
irony  or  wit  of  all  those  delight¬ 
ful  touches  of  style  which  go  to 
make  an  article  readable,  do  not 
push  beyond  the  limitations  of 
fair  comment.  The  fact  that  the 
criticism  is  fantastic  is  imma¬ 
terial  and  the  extravagant  form 
of  its  expression  is  unimportant. 
Fair  comment  may  be  severe 
and  may  include  ridicule,  sar¬ 
casm  and  invective.” 

Itasis  for  Dissent 

For  authority  this  judge 
referred  to  a  decision  in  a  case 
involving  the  Des  Moines  (Iowa) 
Leader  years  ago  which 
reported : 

“Billie  Hamilton,  of  the  Ode- 
holt  Chronicle,  gives  the  Cherry 
Sisters  the  following  graphic 
writeup  on  their  late  appearance 
in  his  town:  ‘Effie  is  an  old  jade 
of  50  summers,  Jessie  a  frisky 
filly  of  40  and  Addie,  the  flower 
of  the  family,  a  capering  mon¬ 
strosity  of  35.  Their  long,  skinny 


arms  equipped  with  talons  at 
the  extremities  swing  mechani¬ 
cally  and  anon  waived  franti¬ 
cally  at  the  suffering  audi¬ 
ence.’  ” 

Of  this  publication  the  Iowa 
court  had  said,  “A  public  per¬ 
formance  may  be  discussed  with 
the  fullest  freedom  and  may  be- 
subject  to  hostile  criticism  and 
hostile  animadv’ersions  provideci 
the  writer  does  not  do  it  as  a 
means  of  promulgating  slander¬ 
ous  accusations. 

“Ridicule  is  often  the  strong- 
e.st  weapon  in  the  hands  of  a 
public  writer  and  if  it  be  fairly 
used  the  presumption  of  malice 
which  would  otherwise  arise,  is 
rebutted  and  it  l)ecomes  neces¬ 
sary  to  introduce  evidence  of 
actual  malice  or  of  some  indirect 
motive  or  wish  to  gratify  spite.” 

The  dissenter  in  the  'Times 
case  concluded:  “It  seems  to  me 
to  l)e  important  to  maintain 
unimpaired  the  privilege  of 
poking  fun  at  public  officials.” 

• 

Cuuiit‘ilniaii’8  Ad 
Is  Notice  of  Suit 

Statesville,  N.  C. 

A  city  councilman  has 
announced  he  will  sue  the 
Stntesi'ille  Record  and  Land¬ 
mark  for  an  alleged  libel  and 
defamation  of  character  stem¬ 
ming  from  a  mayoral  campaign 
here. 

Councilman  Earl  L.  Teague 
said  the  suit  is  based  on  an 
unsigned  political  advertisement 
in  the  paper  March  IG. 

Mr.  Teague  replied  in  an 
advertisement  in  the  same  paper 
a  few  days  later. 

His  advertisement  was  in  com¬ 
pliance  with  state  law  requiring 
the  iiaper  to  he  notified  of 
impending  action  so  the  publica¬ 
tion  may  have  an  opportunity  to 
print  a  correction  or  apology. 

Such  a  correction  could  absolve 
the  paper  from  payment  of 
punitiv’e  damages,  but  not  actual 
damages. 

• 

Paper  Wins  in  Suit 
On  Use  of  Film 

Canton,  O. 

A  Common  Pleas  Court  jury 
returned  a  verdict  last  week  in 
favor  of  Brush-Moore  News¬ 
papers  Inc.  in  a  $100,000  suit 
by  Ruth  J.  Bower  of  Minerva. 

Mrs.  Bower  had  sued  for 
$100,000  damages  which  she 
claimed  for  alleged  unauthor¬ 
ized  use  of  two  photographs  in 
the  Canton  Repositorj)  Nov.  24, 
1057,  and  which  she  maintained 
were  her  private  jiroperty. 

The  films  in  question  had  been 
found  undeveloped  at  the  scene 
of  a  mishap  in  the  Canadian 
woods  where  Mrs.  Bower’s  hus¬ 
band  and  two  other  men  were 
lost  while  hunting. 


Sell  the  No.  3  Market  of  Iowa  and  Illinois 
through  the  door-opening  pages  of  the 

DAVENPORT  NEWSPAPERS 

Davenport  Newspapers  are  the  only  (^uacl-Cit>'  news¬ 
papers  that  reach  the  total  area  .  .  .  Davenport  and 
Bettendorf  in  Iowa;  Rock  Island,  Moline  and  East  Mo¬ 
line  in  Illinois,  plus  all  the  surrounding  towns. 

Here’s  your  best  op|)ortunity  to  sell  this  rich  indus¬ 
trial  and  agricidtural  area  .  .  .  surpassed  in  size  only  hy 
Chicago  and  Peoria  in  all  of  Iowa  and  Illinois. 


Why  can  you  sell  more  through  the  pages  of  the  Davenport 
Newspapers?  Because  Davenport  Newspapers  have  the 


DAVENF><||SL 

NEWSPAPERS 


Only  Sundoy  Newspaper 
Only  Morning  Newspaper 
Largest  Evening  Circulation 


Represented  by  Jann  &  Kelley,  Inc. 
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i5^v.  . 

There’s  more  to  New  England 
than  grows  on  trees»-i»^ 


SHoorntfi  in  Johnson,  I  t 


"  THIS  MESSAGE  SPONSORED  BY  THESE 

^  LEADING  NEW  ENGLAND  NEWSPAPERS: 

"  ^  MAINE 

it 

Bangor  Daily  News  (m),  Portland  Press-Herald  (m), 
n  Portland  Express  (E),  Portland  Telegram  (s) 

^  NEW  HAMPSHIRE 

Concord  Monitor-Patriot  (e) 

K 

>f  VERMONT 


New  England’s  bountiful  economy  builds 
better  living  for  Americans  everywhere 

Pancakes  for  breakfast  this  morning?  If  that’s  what  you  ate, 
chances  are  you  had  New  England  maple  svrup  on  them. 

Not  only  trees  prcxluce  a  money  crop  up  New  England 
way.  Human  resources  as  well  as  natural  ones  help 
contribute  to  a  iKHintiful  wav  of  life,  help  New 
Englanders  earn  more  and  spend  more. 


Barre-Montpelier  Times-Argus  (E) 

Burlington  Free  Press  (m),  Rutland  Herald  (m) 

MASSACHUSETTS 

Boston  Globe  (m&e),  Boston  Globe  (s),  Brockton 
Enterprise  k  Times  (e),  Fall  River  Herald  News  (e), 
Fitchburg  Sentinel  (e),  Gardner  News  (e), 
l^wrence  Eagle-Tribune  (m&e),  Lynn  Item  (e). 

North  Adams  Transcript  (E),  Pittsfield  Berkshire  Eagle  (e), 
Springfield  Daily  News  (e).  Union  (m),  Republican  (s), 
Taunton  Gazette  (e),  Waltham  News  Tribune  (E), 

Worcester  Telegram  (m&s),  Worcester  Gazette  (E) 

RHODE  ISLAND 
Pawtucket  Times  (e) 

Providence  Bulletin  (e),  Providence  Journal  (m&s), 
Woonsocket  Call  (e) 

CONNECTICUT 

Bridgeport  Post-Telegram  (m&e),  Bridgeport  Post  (s), 
Bristol  Press  (E),  Hartford  Courant  (M), 

Hartford  Courant  (s),  Hartford  Times  (e), 

Meriden  Record  &  Journal  (m&e), 

Middletown  Press  (e).  New  Britain  Herald  (e). 

New  Haven  Journal-Courier  (m). 

New  Haven  Register  (e&s),  Norwich  Bulletin  (m&s), 
Torrington  Register  (e), 

Waterbury  Republican  &  American  (m&e), 

Waterbury  Republican  (m&s) 


Here  are  a  few  facts  about  New  England  today: 

•  Isf  among  U.S.  regions  in  per  family  food  soles 

•  2nd  of  U.S.  regions  in  per  household  income  and  sales 

•  New  England  has  over  24,500  manufacturing  plants 

•  Per  capita  income  runs  1 1  %  ahead  of  the  U.S.  overage 

and  New  England  produces  .  .  . 

•  1 6/th  of  the  nation's  electronic  equipment 

•  1  /3rd  of  the  nation's  shoes 

•  1/3rd  of  the  nation's  fabricated  plastics 

•  1  /2  of  the  nation's  newsprint 

•  4/5fhs  of  the  nation's  ammunition 

.  .  .  and  some  of  the  nation’s  best  newspapers,  too. 
Newspapers  are  the  only  advertising  medium  that  give 
\’ou  100%  coverage  of  this  region,  and  at  the  lowest 
cost-jier-thousand  .  .  .  with  the  local  touch. 


Sell  your  products  and 
services  in  New  England 
through  these  newspapers. 
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has  seldom  admitted  that  it  More  jobs  are  available  than 
needs  criticism  or  reform,  yet,  there  are  journalism  school 
from  the  establishment  of  stand-  graduates;  salaries  are  sound, 
ards  by  the  best  journalism  (We  are  told  that  the  New  yorfc 
schools  and  the  leading  newspa-  Times  has  more  than  30  desk- 
pers,  some  form  of  self-criticism  men  paid  above  scale,  some  up 
will  inevitably  arise.  A  national  to  nearly  $300;  more  than  140 
board  of  critics  to  examine  the  reporters  above  scale,  up  to 
press,  report  on  it,  and  recom-  nearly  $350;  more  than  80  edi- 
mend  standards  and  improve-  tors,  editorial  writers,  colum- 
ments  has  been  suggested.”  nists  and  desk  heads  up  to 
It’s  eloquently  pointed  out  $600). 

that  one  of  the  greatest  rewards  The  authors  tip  aspiring 
in  our  work  is  that  we  go  places  newsmen  to  watch  E&P  classi- 

and  do  things  never  possible  in  fied  advertising  columns  for  jobs 

other  walks  of  life.  Here  is  how  available.  The  appendices  list 

the  brothers  Ryan  portray  it:  all  journalism  schools  and  help- 

“Joumalism  has  a  complex  ful  books  like  the  “Editor  & 

personality.  It  is  a  high  calling.  Publisher  1963  International 

peopled  with  idealists  and  Year  Book.” 

cynics,  geniuses  and  dullards.  It  The  authors  are  well  quali- 
a  time  lor  aecision  ana  aeaica-  nalists  understand  the  oppor-  is  a  purposeful  institution  dedi-  fied.  Leonard  Eames  Ryan  is  a 
tion  upon  the  part  of  thousands  tunities  and  the  problems  that  cated,  in  the  ideal,  to  meeting  graduate  of  Kent  School,  where 
of  young  people.  will  face  them  in  the  profession,  the  people’s  need  to  be  informed,  he  was  editor-in-chief  of  the 

High  school  and  college  stu-  The  introduction  warns:  “It  is  It  demands  dedication  in  the  in-  Kent  News,  the  University  of 
dents  who  are  interested  will  a  big  job  today  to  try  to  tell  dividual.  Call  it  business,  trade,  Pennsylvania  and  the  New  York 

find  in  this  small  and  very  read-  the  rest  of  the  world  what  is  go-  or  profession,  it  offers  you  an  University  School  of  Law,  He 

able  book  an  invitation  and  an  ing  on  in  some  comer  of  it.  This  exciting,  lazy,  fmstrating,  de-  began  on  the  Upper  Darby  (Pa.) 
introduction  to  journalism  that  is  the  task  of  the  men  and  worn-  manding,  sloppy,  rewarding  way  News  and  served  seven  years 
can  be  invaluable.  en  of  journalism,  every  day,  of  life.”  with  the  Associated  Press  in 

Wanted  •  Recruits  every'  hour,  from  every  comer  Almost  no  other  business  en-  four  bureaus  and  is  now  with 

of  the  world  they  can  reach.”  joys  so  much  freedom  and  so  the  New  York  Times.  Like  his 

Newspapers  need  3,500  new  The  press,  traditionally  over-  much  power,  it  is  brought  out.  brother,  Bernard  Ryan  Jr.  at- 

editorial  personnel  a  year,  ap-  sensitive  to  criticism  from  with-  News  writing  should  always  tended  Kent  School  and  was 
proximately  1,000  more  than  in  or  without,  must  face  this  be  clear  and  crisp  and  simple,  graduated  from  Princeton  Uni¬ 
graduate  from  journalism  future  challenge,  the  authors  uncomplicated  by  involved  sen-  versity.  He  is  with  the  Batten, 
schools;  many  such  graduates  aver:  tence  structure  and  uncluttered  Barton,  Durstine  &  Osborn  ad- 

enter  public  relations  or  elec-  “Perhaps  the  first  challenge  by  flowery  phrases.  This  ele-  vertising  agency  and  is  the 

tronics  or  other  fields  of  com-  to  journalists  of  the  future  is  mentary  lesson  is  elucidated  author  of  “So  You  Want  to  Go 

munication.  Future  population  that  of  self-criticism.  The  press  with  emphasis.  Into  Advertising.” 


BOOKS  IN  REVIEW 


Journalism  Appeals 
To  Young  Recruits 


By  Ray  Erwin 


so  YOU  WANT  TO  GO  INTO  JOUR¬ 
NALISM.  By  Leonard  Elames  Ryan 
and  Bernard  Ryan  Jr.  Harper  &  Bow. 
laz  paKes.  $3.60. 


HOWTO  SELI  MORE  IN  SEATTLE  > 
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Books  Of,  By 
Or  For  Newsmen 

illlllllllllllllllllllllllllllllllllllllllB 

A  new  “Type  Specimen  Book” 
has  been  issued  by  Typographic 
Designers  (228  E.  45th  St.,  New 
York  17).  Its  350  pages  cover 
type  speciments  from  Ad  Lib 
to  Zylo. 

All  sports  departments  will 
want  “Baseball’s  1963  Baede¬ 
ker,”  termed  the  sportsman’s 
guide  to  the  major  leagues 
(Peter  Glenn  Publications,  444 
E.  52nd  St.,  New  York  22.  96 
pages  Paperback.  $.75).  Ck)- 
publisher  is  Pete  Whisenant, 
who  ended  his  baseball  career 
this  year. 

Mitchell  Gordon,  Los  Angeles 
bureau  chief  for  the  Wall  Street 
Journal,  is  author  “Sick  Cities,” 
which  will  be  published  in  April 
(Macmillan.  $6.50).  The  same 
publisher  in  June  will  issue  “The 
Abolition  of  War”  ($4.50),  by 
Walter  Millis,  formerly  on  the 
New  York  Herald  Tribune,  and 
James  Real. 

Who  reads  the  comics  and 
why?  The  question  will  be  an¬ 
swered  fully  in  “The  Funnies: 
An  American  Idiom,”  with  Dr. 


David  Manning  White,  research 
professor  of  journalism,  Boston 
University,  and  Robert  H.  Abel 
as  editors  (Macmillan.  June. 
Ilustrated.  $8.50). 

“Polaroid  Land  Photography 
Manual”  by  Ansel  Adams  (Mor¬ 
gan  &  Morgan,  101  Park  Ave., 
New  York  17.  192  pages.  Illus¬ 
trated.  $5.95)  links  the  essential 
needs  of  serious  and  professional 
photography  to  the  instant  con¬ 
venience  of  the  growing  Polaroid 
Land  System.  Mr.  Adams’  pow¬ 
erful  Polaroid  pictures  are 
widely  known  in  industry,  art 
and  advertising.  He  reveals  in 
this  book  his  professional  tech¬ 
niques. 

An  English  translation  from 
the  Indonesian  of  the  novel 
“Twilight  in  Djakarta”  by 
Mochtar  Lubis  has  been  issued 
by  Hutchinson  of  London.  Mr. 
Lubis,  as  editor-in-chief  of 
Indonesia  Raya,  criticized  the 
Indonesian  government  and  was 
imprisoned  without  trial  in  1956. 
He  was  set  free  and  attended  the 
10th  General  Assembly  of  the 
International  Press  Institute  in 
Tel  Aviv  in  1961,  where  he 
reaffirmed  his  devotion  to  press 
freedom.  Within  two  weeks  of 
his  return  home,  he  was  re¬ 
arrested  and  has  since  remained 
in  prison  without  trial  and  with¬ 
out  permission  to  see  a  lawyer. 


The  IPI,  at  its  Paris  meeting  in 
1962,  representing  1,400  news¬ 
paper  editors  from  48  countries, 
appealed  to  President  Sukarno 
either  to  release  or  try  Mr. 
Lubis. 

Arthur  Lewis,  a  former 
reporter  for  the  Philadelphia 
(Pa.)  Inquirer  and  the  Pitts¬ 
burgh  (Pa.)  Sun-Telegraph,  is 
author  of  “The  Day  They  Shook 
the  Plum  Tree”  (Har court. 
Brace  &  World.  March  27).  It’s 
a  fantastic  and  true  account  of 
America’s  richest  woman,  Hetty 
Green,  who  built  her  fortune 
into  more  than  $100,000,000. 

Simon  and  Schuster  has  just 
published  J.  K.  Lasser’s  “Tax 
Guide  to  Your  Travel  and  Enter¬ 
tainment  Deductions”  ($1). 

All  facets  of  life  in  Indo¬ 
nesia  are  thoroughly  explored 
and  explained  in  “Garuda”  by 
Harold  Walter  Sundstrom  (Ex¬ 
position-Banner  Book,  New 
York.  Illustrated,  111  pages. 
$3).  The  book,  Mr.  Sundstrom’s 
second  on  Indonesia,  is  named 
for  the  Indonesian  mythological 
eagle.  “Garuda”  is  the  first 
volume  in  a  “Faces  of  Asia” 
series  being  written  by  Mr. 
Sundstrom.  His  next  books  will 
depict  life  in  Korea  and  Viet 
Nam.  Mr.  Sundstrom,  a  public 
relations  associate  with  Eli 
Lilly  and  Company,  a  pharma¬ 


ceutical  firm,  in  Indianapolis, 
Ind.,  was  educated  at  Wright 
Jimior  College,  Chicago,  and 
Michigan  State  University, 
where  he  received  the  Bachelor 
and  Master  of  Science  degrees 
in  political  science.  He  was  a 
Japan  Society  Fellow  at  the 
Duke  University  Asian  Civiliza¬ 
tion  Program  in  1954.  He  was  a 
psychological  warfare  officer 
during  the  Korean  War  and  also 
served  in  Japan,  Indonesia  and 
Korea  from  1955  to  1961  with 
the  U.  S.  Information  Service. 

Nine  forgotten  men  of  the 
Civil  War  are  brought  to  mind 
in  “Nine  Men  in  Gray”  (Double¬ 
day.  April  19),  by  Charles  Du- 
four,  an  editorial  columnist 
for  the  New  Orleans  (La.) 
States-Item  and  Times-Picayune. 

A  fourth  edition  of  “Interpre¬ 
tative  Reporting”  by  Curtis  D. 
MacDouglass,  who  is  a  pro¬ 
fessor  of  journalism.  North¬ 
western  University,  is  being 
brought  out  (Macmillan.  $7)  to 
bring  the  30-year-old  work  in 
line  with  improved  methods  of 
writing. 

Why  is  America’s  “image” 
poor  in  spite  of  billions  spent  on 
international  propaganda?  The 
puzzling  question  is  partially 
answered  in  “The  Idea  In¬ 
vaders”  (Hastings  House.  April 
29.  $4.95). 


SELL  WITH  COLOR  IN 


(The  Seattle  Times  carries  76%  of  the  retail  ROP  color  _ 

advertising  lineage,  95%  of  the  retail  food  color  lineage  and  61%  of  the  national  color  lineage 
in  the  rich  Seattle  market.  Gets  best  results,  too! 

Reprefnted  by  Creamer,  Woodward,  O’Mara  &  Ormabee,  Inc.  •  New  York  •  Philadelphia  •  Atlanta  •  Chicaso  •  Detroit  •  San  Franciaco  •  Loa  Anselea 
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FAIRCHILD 

n  ews 


Jeff  Harrod  lias  Iteen  appointed  rov¬ 
ing  corresjiondent  for  FOOIWEAR 
NEWS  in  Europe.  Mr.  Harrod,  wlio 
is  making  his  In-adciuarters  at  the 
Graduate  Institute  of  International 
Stuilies  in  Geneva.  Switzerland,  will 
speeialize  in  coverage  of  slu»‘  nianu- 
faeturing  and  teehntdogy.  llefore  go¬ 
ing  to  Europe  he  was  a  ^taff  reporter 
for  FOGTWEAR  NEWS  in  Fair- 
child’s  l.os  Angeh’s  hureau. 


Joe  RailolT  has  heen  nanuil  hureau 
ehief  for  Fairchild  I’uhlications  in 
San  Diego,  succeeding  (iarry  Worin- 
ser  who  has  resigned.  Mr.  Radoff. 
who  will  take  over  his  new  duties 
on  April  1.5.  has  heen  head  of  the 
Seattle  office  for  the  past  year.  He 
will  he  succeedeil  in  Seattle  hy 
Lysheth  Bledsoe,  a  reporter  who 
has  heen  working  out  of  the  Seattle 
hureau. 


April  4  is  the  tlay  on  which  Fair- 
child's  New  England  eilitorial  di¬ 
rector,  Howard  Rains,  will  receive 
his  award  from  Boston  College  given 
on  the  occasion  of  the  25th  anni¬ 
versary  of  the  College  of  Business 
.Adiniiiistratioii  in  “recognition  of 
contributions  to  retailing  in  New 
England.”  He  will  talk  at  this  last 
in  a  scries  of  five  lectures  on 
“An  Editor  Looks  at  the  Future  of 
Retailing  in  -New  England.” 


Mrs.  Marilyn  Russell  has  taken  over 
as  news  corres|Mindent  for  all  Fair- 
child  publications  in  Kenitra.  Mo¬ 
rocco.  Another  new  news  repre¬ 
sentative  —  William  Glenn  —  has 
joined  the  Fairchild  News  Service 
to  cover  for  all  papers  in  Taipei, 
Taiwan,  China. 


Emanuel  Hoffman,  news  editor  of 

HOME  FURNISHINGS  DAILY,  ^ 
and  Samuel  Feinherg,  columnist  for 
WOMEN’S  WEAR  DAILY,  were 
recent  participants  in  the  Columbia  j 
University  seminar  on  the  Econom-  j 
ies  of  Distribution.  They  took  part  ' 
in  the  current  series  of  discussions  i 
on  “The  Discount  House  and  Its  ! 
Significance.”  ! 


Morton  Stark,  DRUG  NEWS 
WEEKLY  tilitor,  will  take  off  on  a  j 
field  trip  during  the  first  week  in 
-April.  He  will  l)e  visiting  meml)ers 
of  the  drug  industry  in  Detroit  and 
other  areas  in  Michigan.  I 


FAIRCHILD 
Publications,  Inc. 

7  lost  12rii  St.,  Hvw  York,  N.  Y. 


fmblhktn  •# 

Dalfir  N.w(  ItKord.  Woman't  Wmc  Dally, 
Horn.  Rirniihlngs  Dally,  Footwaar  Nawi, 
Suparmarkat  Naws,  Drug  Nawt  Waakly, 
Man't  Waar  Elactroaic  Nawt,  tooki, 
Matalwarllng  Nawt,  Diractoriat. 


Chuck  Stone 

Coltiminist  ^Savetr 
Front  Gov’ll  Service 

Washington 

Chuck  Stone,  editor  of  the 
Wasliiut/ton  Afro-Amcriran,  has 
decided  to  stay  on  his  job  in¬ 
stead  of  taking  a  iK)st  as  U.  S. 
information  officer  in  Tangan¬ 
yika,  East  Africa. 

He  was  making  the  move  to 
government  servdee  fer  economic 
reasons.  But  this  ha  ppened: 

“A  small  group  of  wonderful 
folks  went  out  into  the  com¬ 
munity  last  week  and  within 
the  incredibly  short  -span  of  48 
hours  raised  over  $12,000  in  ad¬ 
vertising  contracts  and  sub¬ 
scriptions.” 

As  a  I'esult,  he  gets  a  raise. 
His  column  has  taken  after  both 
Republicans  and  Democrats. 
There  was  more  than  a  little 
bit  of  hinting  that  the  Demo¬ 
crats  “wanted”  to  get  him  out  of 
town.  But  he  says  the  contribu¬ 
tions  to  his  cause  “came  from  all 
sides.” 

• 

Football  PR  Man 

Buffalo,  N.  Y. 

Jack  Horrigan,  football 
reporter  for  the  Buffalo  Evening 
News,  has  been  appointed  public 
relations  director  of  the  Ameri¬ 
can  Football  League. 


personal 


('liattaiioo^a  Times 
Names  Nina  Steers 

Washington 

Nina  Steers  has  succeeded 
Charles  Bartlett  as  correspond¬ 
ent  here  for  the  Chattanooga 
Times. 

Mr.  Bartlett  recently  joinetl 
the  Chieago  Siin-T hnes  as  a  col¬ 
umnist  and  also  continues  to 
operate  News  Focus. 

Mrs.  Steers,  a  graduate  of 
Columbia  University  School  of 
Journalism  (class  of  ’fil),  at 
one  time  worked  for  Mr.  Bart¬ 
lett.  She  is  the  former  Nina 
Auchincloss,  a  step-sister  of 
First  Lady  Jackie  Kennedy. 

*  *  ♦ 

David  H.  Bectle,  special  cor¬ 
respondent,  Gannett  News  Serv’- 
ice  —  the  $200  prize  of  the 
Legislative  Cori'espondents  As¬ 
sociation  Alumni  for  “all-around 
excellence”  in  covering  New 
York  state  government  and  poli¬ 
tics. 

♦  ♦  « 

Pete  Mastin  —  joined  the 
Montgomery  (Ala.)  Advertiser 
as  a  reporter. 

*  a  a 

Roderick  I,  Chalmers  —  re¬ 
signed  as  managing  editor  of 
the  weekly  Minneapolis  (Minn.) 
Argus;  succeeded  by  Ernest 
Miskell,  former  Indiana  daily 


David  G.  Mills,  managing 
editor  of  the  Pine  City  (Minn.) 
Poker-Pioneer  —  elected  presi¬ 
dent  of  the  East  Central  Min¬ 
nesota  Editorial  Association, 
a  a  a 

Mike  Arisman,  —  to  editorial 
writer,  St.  Paul  (Minn.)  Pio¬ 
neer  Press  and  Dispatch,  from 
Lindsay-Schaub  Newspapers  in 
Decatur,  Illinois,  replacing  Rex 
Strom,  retired. 

a  a  a 

Clair  Backed  —  to  associate 
editor,  Chieago  (Ill.)  Tribune 


ON  TARGET  FOR  ENTERTAINMENT! 


Mr.  Tweedy 


A  shy,  bungling  bachelor,  MR.  TWEEDY  attracts 
more  trouble  AND  READERS  more  consistently 
than  clover  attracts  bees. 


But  this  is  one  fall  guy  who  won't  stay  down.  MR.  TWEEDY  bounces 
right  beck  into  near-disaster  or  another  embarrassing  predicament  six 
days  of  every  week— oil  iust  for  funi  Readership  rating  is  among  the 
highest.  For  rates  on  America's  funniest  2-celamn  daily  panel 

Write,  wire  or  phone 

GENERAL  FEATURES  CORPORATION 

250  Park  Avenue,  N.  Y.  17,  N.  Y.  YUkon  6-7625 


PROMOTED— Richard  G.  Griffoul 

is  the  newly  appointed  operations 

manager  of  the  Wood  Newspaper 

Machinery  Corp.  He  has  been 
with  the  company  since  1937. 

Sunday  magazine,  from  St.  Paul 
(Minn.)  Pioneer  Press  city 
desk. 

a  a  a 

Emmett  Peter  Jr.,  editorial 
page  editor  of  the  Leesburg 
(Fla.)  Daily  Conimereial  — 
elected  president  of  the  Florida 
Society  of  Editors. 

a  a  a 

WiNTON  G.  Budgeon,  in  in¬ 
dustrial  relations  and  person¬ 
nel  administration  work  for  20 
years  —  named  manager  of  in¬ 
dustrial  relates  for  the  Mont¬ 
real  (Que.)  Star. 

a  a  a 

Oliver  Sam  Morton,  former¬ 
ly  of  the  Richmond  (Va.)  News 
Leader  —  to  the  Charlotte 
(N.  C.)  bureau  of  the  Associ¬ 
ated  Press. 

a  a  a 

Vince  Hovenac  —  from  the 
Raleigh  (N.  C.)  News  &  Ob¬ 
server  to  the  St.  Petersburg 
(Fla.)  Times. 

a  a  a 

Lawrence  Maddrey,  a  grad¬ 
uate  of  the  University  of  North 
Carolina  —  to  the  Raleigh 
(N.  C.)  Times  after  working 
on  the  Coastland  Times  at 
Manteo,  N.  C. 

a  a  a 

Thomas  Jackson,  who  re¬ 
ceived  his  master’s  degree  from 
the  University  of  Wisconsin  and 
formerly  worked  on  the  Green¬ 
ville  (N.  C.)  Refleetor,  has 
joined  the  staff  of  the  Raleigh 
(N.  C.)  Times. 

a  a  a 

Frank  Kleinle  Jr.,  adver¬ 
tising  salesman  for  the  Easton 
I  (Pa.)  Express  —  named  adver¬ 
tising  manager  of  the  weekly 
Star  and  Phillipsburger  at 
Washington,  N.  J.  President  of 
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mention 

State  Publishing  Co.  is  J.  L. 
Stackhouse,  publisher  of  the 
Easton  Express. 

«  * 

Harold  Russell,  74  —  ob- 
•serving  .">()th  year  with  the  Cin¬ 
cinnati  (O.)  Enquirer  as  sports 
cartoonist. 

*  *  * 

Charles  K.  B(»eschenstein, 
reporter  since  1!)46  —  named 
book  editor  of  the  St.  Louiu 
(Mo.)  (Hobe-l)emocrat.  MAR¬ 
GARET  Brink,  former  concert 
singer  —  now  music  editor. 
Francis  A.  Klein,  former  l)ook 
and  music  editor  —  assigned 
to  other  editing  duties. 

*  *  « 

David  I.  Ker  —  named  ex¬ 
clusive  assistant  to  Basil  Dean, 
publisher  of  the  Edmonton 
(Alta.)  Journal.  Previously  he 

was  assistant  to  the  publisher 

of  the  Ottawa  Citizen. 

<K  *  * 

Walter  Rugaber,  Atlanta 
(Ga.)  Journal  —  the  Sigma 
Delta  Chi  Green  Eyeshade 
Award  for  a  12-part  series  on 
civil  defense. 

*  *  * 

Ken  Peet,  personnel  director 

—  named  assistant  secretary- 
treasurer,  Atlanta  Newspapers 
Inc. 

*  *  * 

Murray  Seeger,  Columbus 
State  House  correspondent  for 
the  Cleveland  (0.)  Plain  Dealer 

—  resigned.  He  has  been  work¬ 
ing  for  a  television  station  dur¬ 
ing  the  newspaper  strike. 

*  *  * 

E.  Julian  Herndon,  advertis¬ 
ing  director  of  the  Arkansas 
Democrat,  Little  Rock,  nearly 
40  years  —  retired. 

*  *  * 

John  Hunter  —  named  man¬ 
aging  editor  of  the  Palm  Springs 
(Calif.)  Desert  Sun,  after  20 
months  as  news  editor.  He  suc¬ 
ceeds  Jack  Knudson,  resigned. 

*  *  * 

Earl  E.  Buie,  columnist  and 
former  city  editor  of  the  San 
Bernardino  (Calif.)  Sun-Tele¬ 
gram,  and  Ruth  M.  Smith  — 
married. 

1)1  III  4t 

Gene  Grant  —  named  to  the 
advertising  staff  of  the  River¬ 
side  (Calif.)  Daily  Press  after 
four  years  on  the  advertising 
staff  of  the  Coachella  (Calif.) 
Valley  Sun  and  the  monthly 
Desert  Rancher. 

*  *  * 

Robert  C.  Farrow,  adminis¬ 
trative  assistant  for  former 
Congressman  D.  S.  Saund  of 
California,  has  joined  the  Wash¬ 
ington  staff  of  Carl  Byoir  & 
Associates,  public  relations 


DUAL  INSPECTION— Robert  W. 
Akers,  right,  editor  of  the  Beau¬ 
mont  Enterprise  and  Journal,  ex¬ 
amines  an  issue  of  the  Daily 
Toreador,  Texas  Tech's  newspaper, 
with  Charles  Richards  of  Jayton, 
Toreador  editor,  who  in  turn  looks 
over  a  copy  of  the  Enterprise. 

agency.  He  formerly  was  news 
editor  of  the  Coachella  (Calif.) 
Valley  Sun  and  .staff  writer  for 
the  Riverside  (Calif.)  Press-En¬ 
terprise. 

*  If  * 

Fortl  PR  Exec 
Retires  March  15 

Dearborn,  Mich. 
Charles  F.  Moore  Jr.,  60, 
vicepresident — public  relations 
for  Ford  Motor  Company,  has 
requested  and  lieen  granted  early 
retirement,  effective  March  15. 

He  has  directed  both  the  PR 
staff  and  the  civic  and  govern¬ 
mental  affairs  office. 

Allen  W.  Merrell,  director  of 
civic  and  governmental  affairs, 
has  been  elected  vicepresident — 
civic  and  governmental  affairs. 

Theodore  H.  Mecke  Jr.,  gen¬ 
eral  PR  manager,  has  been 
elected  vicepresident — public 
relations.  He  was  managing 
editor  of  the  Germantoum  (Pa.) 
Courier  in  1942  and  from  1946 
to  1949  before  he  joined  Ford. 


IJPI  .Makes  Shift 
Ill  Re^oiial  Execs 

William  R.  Barrett  has  l)een 
named  United  Press  Interna¬ 
tional  regional  executive  for 
Kentucky  and  southern  West 
Virginia.  He  will  make  his  head¬ 
quarters  in  Louisville.  He  has 
lieen  regional  executive  for 
Maryland,  Delaware  and  the 
District  of  Columbia  since 
March,  1961. 

John  S.  Langdon,  regional  ex¬ 
ecutive  for  eastern  Pennsyl¬ 
vania,  will  extend  his  opera¬ 
tions  to  Maryland,  Delaware 
and  the  District  of  Columbia. 
• 

Rohiiisoii  Resifniis,, 

Daiin  in  CBS  Post 

Columbia  Broadca.sting  Sys¬ 
tem  has  announced  the  appoint¬ 
ment  of  Michael  H.  Dann  as 
vicepresident.  Programs,  of  the 
network’s  television  operation. 
He  succeeds  Hubbell  Robinson 
whose  resignation  as  senior  vice- 
president,  programs,  has  lieen 
accepted. 

Mr.  Dann  has  been  with  CBS 
since  1958. 

• 

Reports  Cited 

Helena,  Mont. 

W.  Preston  “Luke”  Wright, 
chief  of  the  Capitol  Bureau, 
Great  Falls  (Mont.)  Tribune, 
will  receive  the  Montana  Edu¬ 
cation  Association’s  Golden 
Apple  Award  for  his  reporting 
of  education  at  all  levels. 

• 

James  B.  Lenehan,  former 
national  advertising  manager, 
Manchester  (N.  H.)  Union 

Leader  —  opened  automobile 
agency,  Manchester  Chrysler- 
Plymouth  Inc. 

*  *  * 

George  A.  Scott,  editor  of  the 
Clearfield  (Pa.)  Progress  — 
named  to  the  advisory  board  of 
of  the  department  of  journalism 
at  Point  Park  Junior  College, 
Pittsburgh. 


What  Happened  in  the  1962  Elections — the  only 
nationwide  tabulation  of  votes  for  Governor,  Senator 
and  Representatives  by  Congressional  districts. 

Campaign  Spending,  1961  and  1962 — ^the  only 
complete  publication  of  who  gave — who  got — as 
nationally  reported. 

These  studies  are  scheduled  for  early  publication  as 
part  of 

CONORESSIONAL  QUARTERLY  SERVICE 

1156  19th  St.,  N.W.,  Woshlngtea  6.  D.  C.  202  FE  8-4660 
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One  of  the  largest  cities  in  the 
“Palmetto  State”  is  Charles¬ 
ton,  famous  both  for  its  gra¬ 
cious  way  of  life  and  for  its 
shipping  industry.  Being  a  sea- 
coast  town  has  its  advantages 
and  its  disadvantages.  One  of 
the  latter  is  the  greater  possi¬ 
bility  that  the  city  may  suffer 
occasional  damage  from  wind¬ 
storms  developing  at  sea.  Thus, 
a  Charleston  resident  will  pay 
more  for  a  homeowner’s  pol¬ 
icy  (which  includes  protec¬ 
tion  against  damage  caused  by 
windstorm)  than  he  would  if 
he  lived  inland  at  Greenville, 
for  example.  This  is  simply  be¬ 
cause  insurance  rates  reflect 
the  degree  of  hazard  involved, 
as  determined  by  actual  loss 
experience. 

Editor*  and  other*  writing  on 
in*urance  *ub}eet*  will  occa- 
*ionally  encounter  *uch  prob¬ 
lem*,  which  may  be  unique 
to  their  particular  area*.  Help 
on  the  an*wer*  i*  available 
through  any  one  of  the  In- 
lurance  Information  ln*titate 
ofiice*  luted  below. 

EASTERN  REGION 
110  William  Street 
New  York  38,  N.Y. 

Phone:  BEekman  3-7650 
MIDWESTERN  REGION 
175  West  Jackson  Blvd. 

Chicago  4,  III. 

Phone:  WAbash  2-5584 
PACIFIC  REGION 
315  Montgomery  Street 
San  Francisco  4,  Calif. 

Phone:  EXbrook  2-3185 
SOUTHEASTERN  REGION 
319  Trust  Company  of  Ga.  Bldg. 

Atlanta  3,  Ga. 

Phone:  JAckson  5-8323 
SOUTHV/ESTERN  REGION 
916  Colcord  Building 
Oklahoma  City  2,  Okla. 

Phone:  CEntral  5-9397 

INSURANCE 

INFORMATION 

INSTITUTE 

1 10  William  Street  S  I# 
New  York  38,  N.  Y. 

A  Public  Information  and  Public  Edu¬ 
cation  Agency,  Supported  by  More  Than 
300  Capital  Stock  Insurance  Companies 
Through  Eight  Industry  Associations 
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Morton  Runs 
Classes  for 
Info  Staffs 

Washington 

The  Commerce  Department, 
sometimes  referred  to  as  “The 
Old  Lady”  of  government  de¬ 
partments,  is  undergoing  a  re¬ 
vitalization  —  at  least  in  its 
public  relations. 

In  a  program  instigated  by  a 
former  Hearst  man,  James  G. 
Morton,  Special  Assistant  to  the 
Secretary,  information  officers 
of  the  various  agencies  and  bu¬ 
reaus  of  the  Department  attend 
weekly  conferences  and  editorial 
workshops  that  have  been 
likened  to  a  post  g^raduate 
course  in  journalism. 

The  many  sub-departments  of 
Commerce,  ranging  alphabeti¬ 
cally  from  Area  Redevelopment 
to  Weather,  create  special  prob¬ 
lems  in  terms  of  coordination, 
Mr.  Morton  points  out.  The 
weekly  seminars  are  an  effort 
to  pull  elements  together  to  get 
a  balanced  PR  program. 

Such  top  media  representa¬ 
tives  as  J.  Russell  Wiggins,  ex- 
ecutitve  editor  of  the  Washing¬ 
ton  Post,  and  John  K.  Herbert, 
president  of  the  Magazine  Pub¬ 


lishers  Association,  have  dis¬ 
cussed  problems  of  his  own 
medium,  how  it  functions,  what 
he  would  like  to  get  from  gov¬ 
ernment  information  people, 
and,  in  general,  means  of  im¬ 
proving  communications. 

Mr.  Morton  says  the  work¬ 
shop-lecture  program  has 
proved  “a  real  stimulus”  to  the 
information  people,  most  of 
whom,  he  points  out,  are  career 
people  who  have  been  in  the  job 
for  a  number  of  years.  They  are 
knowledgeable  in  their  own  field 
but  not  practitioners  in  the  art 
of  communications. 

The  big  thing  to  Mr.  Morton, 
who  was  vicepresident  of  the 
American  Weekly,  is  to  inform 
the  public  and  particularly  the 
business  community  of  the  work 
of  the  Commerce  Department 
and  how  it  can  be  served  by  it. 

“The  Old  Lady,”  incidentally, 
is  observing  her  50th  anniver¬ 
sary.  Actually,  she  is  60  if  you 
count  the  10  years  she  spent 
with  the  Labor  Department. 

«  *  * 

Montana  Progress 

Great  Falls,  Mont. 

The  Great  Falla  Tribune  pub¬ 
lished  its  first  annual  Progress 
Edition  as  a  56-page  supple¬ 
ment.  Circulation  manager 
William  Haney  said  orders  for 
the  edition  came  from  the  50 
states  and  11  foreign  coimtries. 


Satisfied...  sure 


and  who  wouldn't  be  with 
these  facts  and  figures: 

Total  color  linage  1962  —  659.754  lines 
Leads  all  Chicago  afternoon  newspapers  in 
6  day  retail  color  advertising  linage  —  607.754 
Full  color  facilities  —  art.  color  separations, 
engravings.  3  or  4  color 


LClauHrgan  Kelus-§un 
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1  By  Roy  H.  Copperud  1 

I  i 

I  Tis  of  Thee  | 

*  A  sporadic  and  useless  debate  is  waged  whether  the  1 
3  term  American  has  been  unjustifiably  monopolized  by  1 

B  inhabitants  of  the  United  States.  Canadians,  as  well  as  i 

g  Latin  Americans,  it  is  argued,  have  just  as  good  a  license  1 

B  to  it,  since  they  too  live  on  the  American  continents.  S 

J  All  this  is  sophistry,  however;  what  counts  is  what  1 
g  people  generally  understand  by  the  term.  It  stretches  i 

1  more  easily  over  Canadians  than  over  the  rest.  g 

g  Unfortunately,  there  is  no  other  convenient  expression  to  J 

1  describe  residents  of  the  U.S.,  whereas  for  the  others,  g 

J  there  are  Canadian,  Mexican,  Guatemalan,  Argentine,  g 

g  Panamanian,  etc.  S 

3  The  points  to  consider  are  that  American  is  understood  B 
■  as  applying  primarily  to  residents  of  the  U.S.;  if  there  g 

g  is  any  possibility  of  doubt  what  is  meant,  American  will  1 

g  not  be  exact  enough  but  in  this  case  the  writer  will  1 

1  avoid  it  anyway.  Only  the  unreasonable  and  hypersensi-  1 

g  tive  will  complain  that  the  use  of  the  term  is  unfairly  3 

g  restrictive,  for  this  did  not  happen  by  design  any  more  g 

g  than  the  confusing  dual  application  of  the  term  Indian,  g 

g  The  United  States  is  more  exact  than  America  in  J 
J  reference  to  the  nation,  but  the  issue  is  not  clear-cut  g 
g  here  either,  for  America  has  been  enshrined  in  paeans  | 

S  (America;  America  the  Beautiful;  God  Bless  America)  J 

I  that  are  unhesitatingly  understood  to  apply  to  the  1 

=  United  States.  S 


I  Wayward  Words 

m  Impresario  is  often  misspelled  impressario.  The  word 
3  has  no  relation  to  impress.  Impresario  comes  from  the 

3  Italian  impresa,  enterprise;  impress  comes  from  the 

1  Latin  word  meaning  press  upon.  And  while  we  are  sorting 

I  over  Italian  imports,  the  coffee  is  espresso,  not  expresso. 

I  *  *  * 

S  Inasmuch  as  is  the  correct  form;  not  inasmuchas.  But 
3  inasmuch  os  is  a  clumsy  expression  whose  idea  can 

1  usually  be  expressed  more  neatly  by  because,  since,  or 

a  for.  “Double  sessions  were  instituted  inasmuch  as 

g  [because'\  the  school  was  overcrowded.” 

B  •  «  « 

g  About  the  expression  humble  opinion,  it  may  be  deposed 
H  that  the  truly  humble  do  not  have  opinions,  but  humbly 
g  adopt  the  views  of  their  betters. 

I  *  *  * 

m  It  is  sometimes  represented  that  pupil  may  be  applied 
S  only  to  one  attending  an  elementary  school,  but  neither 
S  usage  nor  definition  supports  this.  The  best  that  can  be 
I  said  is  that  ordinarily  those  attending  elementary  schools 
S  are  called  pupils  and  those  attending  high  schools  and 
g  colleges  are  called  students,  but  high-school  pupils  is 
J  often  heard  and  hardly  objectionable. 

1  *  *  * 

g  That  which  is  noisome  stinks,  and  so  does  the  use  of 
9  this  word  to  mean  noisy. 

I  *  *  * 

J  A  mania  is  a  craze  ( a  mania  for  ca/rds) ;  a  phobia  is  a 
a  fear  (a  phobia  of  snakes).  Mania  takes  for;  phobia  (like 
g  fear)  takes  of.  Why  phobia  should  be  confused  with  mania 
3  is  unexplainable,  but  it  is:  “They  had  a  phobia  for 
g  cards.”  mania. 
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Media  Ad  Campaigns 
Alike  and  Different 

By  G«orge  Wilt 


Thanks  to  the  long  arm  of 
coincidence,  newspapers  and 
magazines  are  getting  interest¬ 
ing  packages  of  ads  promoting 
their  media  from  their  bureaus 
and  associations. 

The  Bureau  of  Advertising, 
ANPA,  has  announced  a  series 
of  “1,000  liners”  to  its  member 
newspapers,  and  the  Magazine 
Publishers  Association,  through 
the  Magazine  Advertising  Bu¬ 
reau,  has  distributed  its  “SMIM” 
campaign  —  “Sell  Magazines  in 
Magazines.” 

While  there  are  some  obvious 
similarities  in  the  two  series  of 
ads  designed  to  promote  entire 
media  concepts  within  individual 
publications,  there  are  some  ob¬ 
vious  differences  in  the  two 
series. 

Both  campaigns  rely  on  pho¬ 
tographic  illustration,  with  the 
newspaper  Bureau’s  series  using 
mezzotint  conversions  from  pho¬ 
tography,  reproduced  in  line. 
The  Magazine  Bureau’s  series 
uses  square  halftone  photo  illus¬ 
trations.  Both  series  feature  the 
short  headline,  with  most  of 
them  consisting  of  one  or  two 
words.  Copy  in  both  campaigns 
is  brief  and  to  the  point.  Each 
.series  closes  with  a  slogan. 

The  magazine  ads  finish  with 
the  line,  “MAGAZINES  .  ,  , 
your  world  of  ideas  and  prod¬ 
ucts.”  The  newspaper  series 
uses  “More  people  do  more  busi¬ 
ness  through  newspapers”  for  a 
tag. 

The  big  difference  in  the  two 
series  is  in  the  copy  emphasis. 
The  newspaper  series  empha¬ 
sizes  the  strengths  of  newspa¬ 
per  adv'ertising. 

The  magazine  campaign 
stresses  editorial  selectivity  and 
moods. 

12  Newspaper  Ads 

The  brief  to-the-point  copy  of 
the  series  created  in  Ted  Ba¬ 
rash’s  shop  at  the  Bureau  of  Ad¬ 
vertising  tells  both  readers  and 
advertisers  about  newspapers  as 
the  basic  medium  to  inform  and 
to  sell.  Each  of  the  12  ads — one 
for  each  month — points  up  some 
of  the  newspaper  strengths, 
such  as  reach,  flexibility,  mar¬ 
ket  coverage,  believability,  con¬ 
venience,  and  versatility. 

The  28  advertisements  in  the 
magazine  industry  campaign  all 
emphasize  the  editorial  vitality 
of  the  industry,  with  a  wide  se¬ 
lection  of  copy  themes  to  fit  any 


type  of  magazines — travel  theme 
ads  for  the  travel  magazines, 
fashion  atmosphere  for  the 
fashion  books,  and  a  business 
angle  for  the  business  maga¬ 
zines.  For  instance  six  of  the 
series  of  28  have  business  copy 
themes.  All  of  the  ads  in  the 
magazine  series  aie  prepared  in 
a  variety  of  sizes,  prepared  to 
fit  any  magazine  from  Reader’s 
Digest  up  to  Life  size. 

According  to  Henry  Carey, 
promotion  manager  for  MAB, 
magazines  have  committed  to 
publication  ads  in  magazines 
totaling  over  half  a  billion  cu¬ 
mulative  circulation.  Weeklies 
are  asked  to  publish  ten  ads  a 
year,  bi-weeklies  six  a  year, 
and  monthlies,  three.  The  maga¬ 
zine  series  is  distributed  fiee  to 
member  publications,  and  the 
MAD  provides  either  plates, 
repro  proofs  or  oi'iginal  art. 

The  Bureau  of  Advertising’s 
newspaper  series  is  distributed 
in  mat  form,  and  all  ads  are 
1,000  lines.  Newspapers  are 
charged  $20  for  the  package  of 
mats  and  lepro  proofs.  Ted 
Barash,  Bureau  of  Advertising 
promotion  manager  told  E&P 
that  this  is  one  of  three  diferent 
campaigns  furnished  to  mem- 
l)er  newspapers.  422  newspapers 
have  already  ordered  the  ads. 

“Better  than  70%  of  our 
member  papers  generally  use 
the  ads  we  furnish  them,  and 
we  have  a  supply  room  full  of 
tearsheets  to  prove  it,”  Mr.  Ba¬ 
rash  added. 

The  magazine  promotion 
series  was  created  by  James  W. 
Strongin,  manager  of  MPA’S 
Magazine  Advertising  Bureau, 
when  he  was  promotion  man¬ 
ager  for  the  organization.  In¬ 
cidentally,  he  took  most  of  the 
photos,  using  his  family  for 
models  in  many  instances. 

The  almost  simultaneous  ap¬ 
pearance  of  the  two  series 
should  suggest  follow-up  cam¬ 
paigns  for  both  media. 

Newspapers  certainly  have  a 
dramatic  story  to  tell  about  the 
editorial  vitality  and  variety  to 
be  found  in  the  pages,  day  after 
day.  'The  drama,  pathos,  humor 
and  excitement  of  news  as  it 
happens,  the  wide  variety  of 
feature  material  on  hobbies, 
home,  health  and  humor  found 
in  every  daily  from  coast  to 
coast,  would  make  a  terrific 
series  in  any  size.  And  a  series 
(Continued  on  page  92) 
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Space  conquest -in  color 

Boston,  Mass.  The  Globe  registers  a  substantial  break¬ 
through  in  color  linage,  capturing  50.2%*  of  the  Boston 
market  for  the  year  1962.  And  1962  saw  The  Globe  widen 
its  already  commanding  lead  m  Total  Advertising.  In 
color  —  or  black  and  white  —  The  Globe  is  Boston’s 
growing  est  newspaper'  g[|jp 


t 


Media  Ads 

(Continued  from  page  91) 


Newspapers — for  ads. 


TO  NEWSPAPERS  ONLY 


Eosier-fhon-ever 


Opportunity  for 


You  to  Make 


Your  Newspaper 


Headquarters 


American  Flag 


in  Your 


Community 


OFFER  THIS  KIT  WITH  YOUR  MASTHEAD  As  our  public  service 

gesture,  we  are  pass* 

Hundreds  of  civic-spirited  America-minded  news-  ing  on  the  savings 
papers  from  coast  to  coast  have  been  offering  effected  by  volume 
these  Flag  Kits  to  their  readers  as  a  public  serv-  production  of  these 
ice — for  every  Flag  Holiday  of  the  year.  kits. 

Atlas  50-Star  Flag  Kits  NOW  ONLY 

High  quality,  Thor  bunting  all-American-made  3'  x  5'  _  ^ 

double-stitched  stripe  flag,  6'  jointed  pole,  ball  top,  & 

halyard,  metal  socket;  in  colorful  mailing  box.  ca. 

SMpped  pot  nearest  point  to  yon — lenton.  III.; 

New  York  City,  N.  Y.;  Son  Francisco,  Cal. 

PLUS  *  Free  Advortising  Matorial  •  Guaranteed  Sale 
•  Immediate  Deliyery 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

416  East  Washingtea  St.  •  Benton,  illlnoit  •  Telephone  439-2600 


like  this  would  tell  why  people 
read  the  ads,  too. 


LINEUP — Chieago'H  Ameri¬ 
can  has  resumed  its  “Pick  the 
Lineup”  contest,  now  in  its  third 
year.  Contestants  name  the  line¬ 
ups  and  batting  orders  of  the 
White  Sox  and  Tigers  as  of¬ 
ficially  submitted  to  the  chief 
umpire  prior  to  the  opening 
game  at  Comiskey  Park,  Chi¬ 
cago.  Running  a  month,  the  con¬ 
test  ends  three  days  prior  to 
the  opening  of  the  baseball 
season.  A  total  of  213  prizes  are 
awarded,  with  a  one  week,  all¬ 
expense  White  Sox  trip  for  two 
persons  (or  two  weeks  trip  for 
one)  during  the  1963  season  or 
1964  spring  training  as  top 
prize.  If  the  winning  award  is 
submitted  before  March  22,  the 
top  prize  is  doubled.  Earliest 
most  correct  entry  i-eceived  by 
mail,  a  contest  regulation,  is 
awarded  first  prize.  The  Ameri¬ 
can  publishes  a  special  entry 
coupon.  Contestants  may  submit 
as  many  entries  as  they  choose. 
*  *  * 

INVESTMENTS— The  Char¬ 
lotte  (N.  C.)  Observer' It  offer  of 
free  tickets  for  a  lecture  by 
John  C.  Weiner  Jr.,  vicepresi¬ 


ADVENTURE 


Magazines— content. 


dent  of  Moody’s  Investors’  Serv¬ 
ice  turned  up  1,000  takers.  Mr. 
Moody,  an  expert  on  the  stock 
market,  discussed  the  funda¬ 
mentals  of  investment,  defen¬ 
sive  investments,  analysis  of 
common  stocks  and  group  pat¬ 
terns  in  common  stocks  in  his 
talk,  “How  to  invest  in  securi¬ 
ties.” 

*  *  * 

WANT  AD  WEEK  —  The 
Philadelphia  Inquirer  paid  an 
unusual  “tribute”  to  classified 
advertising  during  National 
Want  Ad  Week  with  a  special 
full-page  promotion  ad.  A 
dummy  classified  page,  carrying 
no  ads,  but  the  usual  classifica¬ 
tion  headings  had  an  over-all 
benday  background.  A  single¬ 
column  mortise  half  a  page 
deep  carried  copy  headed,  “A 
Tribute  to  a  friend.”  Text  com¬ 
pared  the  familiar  little  want- 
ads  to  good  friends,  with  the 
slogan,  “A  classified  want-ad — 
like  a  good  friend — is  always 
there  when  needed  most. 

♦  ♦  ♦ 

LIQUOR  BRANDS— The  re¬ 
search  department  of  Shannon 
&  Associates,  newspaper  repre¬ 
sentatives,  has  released  the  first 
alcoholic  beverage  brand  prefer¬ 
ence  survey  for  Austin,  Minne¬ 
sota,  completed  by  the  Austin 
Daily  Herald.  Included  are  top 
brands  of  bourbon  blends,  gin, 
vodka  and  scotch.  The  Daily 
Heiald  began  accepting  alco¬ 
holic  beverage  advertising  on 
January  15,  1963. 

V  *  * 

HOME  SHOW  —  The  1963 
Hartford  Home  Show,  co-spon¬ 
sored  by  the  Home  Builders  As¬ 
sociation  and  the  Hartford 
(Conn.)  Times,  will  be  held 
March  30  through  April  6  in  the 
West  Hartford  Armory.  A  total 
of  110  exhibit  booths  will  be 
featured. 

*  *  « 

NORWAY  —  “Your  Basic 
Schedule  for  Norway”  is  the 
title  of  an  attractive  12-page 
booklet  describing  the  nine  Nor¬ 
wegian  newspapers  represented 
by  Joshua  B.  Powers,  Inc.  None 
of  the  nine  papers  furnish  less 
than  60%  market  coverage,  and 
in  three  markets  offers  over 
90%.  The  group  of  independent 
newspapers  reaches  better  than 
40%  coverage  of  Norwegian 
homes.  The  booklet  is  distin¬ 
guished  for  its  attractive  lay¬ 
out  and  graphic  treatment. 
Copies  may  be  obtained  by  writ¬ 
ing  tto  Joshua  B.  Powers  Inc., 
551  Fifth  Avenue,  New  York 
17,  N.  Y. 

*  *  * 

BOAT  SHOW— The  doors  at 
Boston’s  Commonwealth  Armory 
recently  closed  on  the  seventh 
annual  New  England  Boat 
Show,  sponsored  by  the  Boston 
(Mass.)  Herald  and  Traveler. 
The  show,  third  largest  of  its 


kind  in  the  U.S.,  played  host  to 
well  over  135,000  boating  en¬ 
thusiasts  during  a  nine-day 
period.  The  attendance  was  set 
at  about  15%  ahead  of  1962. 
Final  sales  results  have  yet 
to  be  tabulated,  but  from  ad¬ 
vance  reports,  dealer  sales  will 
hit  a  new  high.  One  exhibitor 
alone  sold  well  over  a  quarter 
of  a  million  dollars  worth  of 
boats,  motors  and  trailers. 

In  connection  with  the  show, 
the  Herald-Traveler  published 
the  largest  boating  supplement 
in  America,  according  to  pro¬ 
motion  manager  James  M. 
Nolan.  The  section  comprised  a 
56-page  full  size  section  and 
12-page  rotogravure  tabloid. 

*  *  * 

COLOR — An  in-paper  promo¬ 
tion  ad  in  the  Rapid  City  (S.D.) 
Daily  Journal  stated  that  “1962 
was  the  most  colorful  year  in 
the  JouiTial’s  advertising  his¬ 
tory,”  with  32  national  ads  and 
314  local  ads. 

*  *  * 

MERIT  BADGES  —  More 
than  180  Boy  Scouts  from  the 
St.  Louis  area  earned  their 
Journalism  merit  badge  this 
month  after  successfully  com¬ 
pleting  brief  courses  in  news 
gathering,  writing,  copy  editing, 
and  makeup  presented  by  the 
St.  Louis  (Mo.)  Globe-Demo¬ 
crat. 

Speakers  on  the  four  consecu¬ 
tive  Saturdays  were  Richard 
H.  Amberg,  publisher,  Martin 
Duggan,  news  editor;  George 
Carson,  public  relations  direc¬ 
tor;  Elving  Anderson,  advertis¬ 
ing  director;  Ed  Evers,  produc¬ 
tion  manager;  and  Derry  Cone 
and  Mickey  McLinden  of  the 
public  relations  department. 
*  *  * 

SIGN  —  Two  neon  signs 
spelling  “The  Springfield  News¬ 
papers”  in  massive  block  letters 
six  feet  high,  are  to  be  installed 
atop  the  publishing  plant  of  the 
Springfield  (Mass.)  Union, 
Sunday  Republican  and  Daily 
News.  The  sign  is  expected  to 
be  completed  by  about  May  1. 
Nearly  two-thirds  of  a  mile  of 
neon  tubing  will  be  used  to 
illuminate  the  letters. 

*  *  * 

MARKET  DATA— A  new  file 
folder  of  information  on  the  6- 
county  Eau  Claire  (Wis.)  mar¬ 
ket  and  the  coverage  of  the  Eau 
Claire  Leader-Telegram  has 
been  released  by  the  newspa¬ 
per’s  national  advertising  rep¬ 

resentatives,  Shannon  &  As¬ 
sociates.  An  aerial  photograph 
and  map  of  the  market  are  in¬ 
cluded,  in  addition  to  market 
statistics  and  information  on 
w'holesale  and  retail  trade, 
transportation,  education,  gov¬ 
ernment  and  industry.  Copies  of 
the  brochure  are  available  on  re¬ 
quest  from  Shannon  offices. 

(Continued  on  page  109) 
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«  Another  ColoF  K.ing*Advanced  Design  Feature: 


TRUE  ROLLING  BEARERS-FOR  PERFECT  IMAGE  REPRODUCTION 


And  correct  packing  means  all  cylinders  are  the 
proper  diameter  so  that  they  turn  at  the  same  sur¬ 
face  speed.  There’s  no  slipping  or  creeping. 


Not  every  offset  press  has  bearers.  But  a  quality  press 
should  provide  them.  Take  the  Color  King?  Fairchild 
designed  smcmth-running  bearers  right  into  this  high¬ 
speed  press  to  simplify  operation,  reduce  downtime, 
and  guarantee  perfect  reproduction. 

You  pay  no  more  for  extras  like  bearers ...  they 
are  typical  of  the  features  built  into  every  Color  King. 
Only  with  bearers  can  you  be  assured  of  true  rolling. 
And  bearers  mean  more  productive  press  time,  perfect 
image  reproduction,  longer  plate  life.  Here’s  how: 


Force  down  maintenance  costs 

Bearers  mean  your  press  is  running  with  all  cylinder 
gears  perfectly  meshed.  With  smoother  cylinder-to- 
cylinder  power  transmission,  there  is  reduced  gear 
wear,  less  chance  of  gear  streak  and  slurring. 


Color  King  for  crisp,  clean  printing 

Simplified  modern  pneumatic  controls,  a  heavy  duty 
jaw  type  folder,  and  rugged  construction  make  the 
Color  King  more  productive,  easier  to  operate  and 
maintain  than  any  other  press  its  size  on  the  mar¬ 
ket  today. 


Fast,  accurate  packing 

Bearers  provide  the  perfect  reference  point  for  fast, 
accurate  packing.  With  bearers,  you  pack  correctly 
the  first  time— no  time-consuming  trial  and  error. 


FAIRCHILD  GRAPHIC  EQUIPMENT,  D«pt.  CK.11 
221  Fairchild  Avenue,  Plainview,  L.I.,  N.Y. 

□  Please  send  me  information  on  the  new  Color  King  press. 

□  Please  have  a  Fairchild  Color  King  representative  call. 

Name _ _ 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES:  EASTCHESTER.  N.Y.  •  LOS  ANGELES  •  ATLANTA  •  CHICAGO  •  IN 
CANADA:  FAIRCHILD  CAMERA  t  INSTRUMENT  OF  CANADA  LTD.  TORONTO,  ONT. 
OVERSEAS:  FAIRCHILD  CAMERA  EN  INSTRUMENTEN  MU.,  N.V.  AMSTERDAM 


Company 


Street 


RETAIL 

3I8.7M 

343.729 

389.999 

188.640 

404.300 

173.440 

886.098 

252.SS4 


TOTAL 
389.  )2S 

742.484 

7n.l08 

217.^98 

899.1.00 

220.900 

1.838.041 

413.234 

331.423 

802.91] 

284.187 

767.672 

231.088 

963.532 

118.884 

132.238 

220.217 

48.938 


OallM  Tlmn-Harald-S  . 

Oiyttn  Journal  Htrald-m  . 

OtytM  Nmn-*  . 

Dayton  Nt«n-8  . 

Donver  Rooky  Mountain  Noan-m  .. 
Donvor  Rocky  Mountain  Nowt-S  . 

Donvor  Po»t-c  . 

Denver  Poet-S  . 

Dei  Moinei  Reoiiter-m  . 

Dei  Moinoi  Trlbune-e  . 

Dei  Moinei  Reoliter-S  . 

Detroit  Free  Preii-m  . 

Detroit  Free  Preei-S  . 

Detroit  Newi-e  . 

Detroit  Newi.8  . 

Elmira  Advertiier-m  . 

Elmira  8tar  Gaiette-e  . 

Elmira  Tolofram-8  . 

Elmira  8lar  Gaiette  A 

Advortliar-8a  . 

El  Paso  Tlmoi-m  . 

El  Paio  Tlmoi-8  . 

El  Paio  Herald  Poit-e  . 

Erie  TImei  (8oe  Foot  Notej  . 

Erie  Timei-Newa-8  . 

Eugene  Regliter-Guard-e  . 

Eugene  Regliter-Guard-8  . 

Evanivillo  Courler-m  . 

Evanivillo  Preii-e  . 

Evaniville  Courier  A  Proii-8 . 

Fall  River  Herald  Newi-e  . 

Fort  Wayne  Journal  Gaiette-m  ... 

Fort  Wayne  Journal  Gazotte-8 _ 

Fort  Wayne  Nowi.8ontlnel-e  . 

Fort  Worth  Gtar-Telegram-m  . 

Fort  Worth  War-Telogram-r  . 

Fort  Worth  Star-Telogram-8  . 

Fort  Worth  Proii-e  . 

Fort  Worth  Preii-8  . 

Freino  Bee-e  . 

Froino  Bee-8  . 

Gary  Poit-Trihune-e  . 

Gary  Poit-Tribune-8  . 

I  348  524  Orand  Raoidi  Pren-e  . 

'3971483  Grand  Ragidi  Proii-S  . 

421.163  Hammond  Tlmei-a  . 

394.UI  Hammond  Timat-8 . 

100.748 

Harrliburg  Patriot-m  . 

498.558  Harriiburg  Patrlot-Newi-8  . 

84.634 

494.445  Hartford  Courant-m  . 

Hartford  Courant-S  . 

932.355  Hartford  TImoi-o  . 

1,130.274 

334.735  Haverhill  Oaiette-e  . 

Haverhill  Journal-e  . 

94.529 

9.688  Honolulu  Advortlier-m  . 

Honolulu  Advertiter-8  . 

Honolulu  8tar-Bulletin-e . 

474.800  Honolulu  8tar-Bulletin-8  . 

456.013  Honolulu  Star-Bulletin 

816.030  A  Advertiser-S  . 

61.655 

Hoiieton  Chronicle-e  . 

323.484  Houston  Chronicle-S  . 

Houston  Post-m  . 

210.399  Houston  Post-8  . 

43.735  Houston  Press-o  . 

-  .  Indianapolis  News-e  . 

8I2.W  Indianapolis  Star-m  . 

Ind'anapolis  Star-S  . 

342.082  Indianapolis  Times-e  . 

267  755  ••'••••"opolis  Times-8  . 

95.890  Jackson  Clarion-Ledger-m  . 

....  onn  Jackson  Clarion -Ledger  A  Netvs-S 

17  800  J***'*®"  Hews-c  . 

Jacksonville  Tlir.es-Union-m  . 

Jacksonville  Tlmes-Union-8  . 

6M  337  .IxlKonvillo  Journal-e  . 

6m'226  City  Jersey  Journal-e  . 

...  Kansu  City  Times-m  . 

. . 

1.297:304  . 

...  ...  Knoxville  Journal-m  . 

367.183  Knoxville  News-Sentinel-e  . 

374  490  Knoxville  Newt-8entinel-8  . 

Lawrence  Eagle-Tribune-d  . 


TOT.4L  ROP  COLOR  UNAGE  —  1962 


ALL  NEWSPAPERS 


MEA.SL'RED  BY  MEDI.4  RECORDS,  INC 


SUMM.ARY 


Media  Records  measures  all  of  the  newspaper  advertising 
that  appears  in  the  408  newspapers  published  in  140  im. 
portant  cities.  Of  these,  385  printed  ROP  Color  and  the 
following  pages  report  the  ROP  Color  linage  carried  by 
each  one. 

The  major  elements  of  Total  ROP  Color  are  shown  indi* 
vidually— Retail,  General,  .Automotive  and  Financial.  All 
figures  shown  are  in  agate  lines,  and  all  totals  shown  include 
full  color  as  well  as  one-color  advertising. 


847.750 

149.932 

359.143 

359.168 

182.974 


ROP  COLOR  ADVERTISING  UNAGE  — 1962 


404.938  148.557 

141.732  12.700 

300.489  266.603 

209.444  25.063 

427.504  112.929 

114.756  15.388 

47A50I  273.128 

182.888  23.571 

74.655  220.270 

121.702  17.350 

152.334  380,190 


Akron  Beacon  Journal-e . 

Akron  Beacon  Journal-S . 

Albany  Knickerbocker  News-e  ... 

Aibany  Times-Union-m  . 

Albany  Timu- Union-8  . 

Albuquerque  Journal-m  . 

Auhuquerque  Journal-8  . 

Aubuquerque  Tribune-e  . 

Atlanta  Constitution -m  . 

Atlanta  Journal-a  . 

Atlanta  Journal  A  Constitution -8 

Atlantic  City  Press-m  . 

Atlantic  City  Press-8  . 

Baltimore  American-S  . 

Baltimore  News-Post-e  . 

Baltimore  8un-m  . 

Baltimorr  8un-e  . 

Baltimore  Sun -8  . 


12.477 

12.051 


932.648 
208.947 
I. 271.813 
61.348 

250.457 

1.480.798 

625.445 

1.279.283 

354.098 

397.505 


299.263 

40.348 

421.253 

22.183 


Bangor  News-m  . 

Binghamton  Press-e  . 

Binghamton  Press-S  . 

Binghamton  Sun-Bulletin-m  _ 

Birmingham  Post-Herald-m  .... 

Birmingham  News-e  . 

Birmingham  News-S  . 

Boise  Statesman  (See  Foot  Note) 
Boise  Statesman -8  . 


Boston  Record  American-d 

Boston  Advertiser-S  . 

Buton  Globe-e  . 

Boston  Globe-m . 

Boston  Globe-S  . 

Boston  Herald-m  . 

Boston  Herald-8  . 

Boston  Traveler-e  . 


Buflalo  Courier  Express-m 
Buffalo  Courier  Express-S 
Buffalo  News-e  . 

Camden  Courier- Post-c  ... 


Charleston  Mail-e . 

Charleston  Gazette- m  . 

Charleston  Guette  Mail-S . 

Charlotte  News-e  . 

Charlotte  Dbservcr-m  . 

Charlotte  Dbserver-S  . 

Chicago  Tribune-m  . 

Chicago  Tribune-8  . 

Chicago  Daily  News-e . 

Chicago  Amorican-e  . 

Chicago  American-S  . 

Chicago  Sun-Times-m  . 

Chicago  Sun-Times-S  . 

Cincinnati  Enquirer-m  . 

Cincinnati  Enquirer-S  . 

Cincinnati  Put  A  Times-Star-e 

Cleveland  Plain  Dealer-S  . 

Cleveland  Plain  Dealer-m  . 

Cleveland  Press  A  News-e . 

Columbus  Dispatch-e  . 

Columbus  Dispatch-S  . 

Columbus  Citizen-Journal-m  .. 
Columbus  Star-w  . 


Little  Rock  Arkansas  Gazette- m  . 
Littia  Rock  Arkansu  Gazette-S  . 
Little  Rock  Arkansas  Damocrat-e 
Little  Rock  Arkansas  Democrat-S 


29230  ‘3I0.'674  Long  Beach  Indapendent-m  .  684.680  448.688  214.986  32.130  1.452.168 

sa'342  I  126  045  Lonb  Beach  Independent 

M138  '551988  Press-Toleoram-S  348.684  20.214  9.840  4.145  386.717 

_  42:481  Long  Beach  Press-TeleKkm-e  ....  686.478  447.257  216.788  32.178  1.455.910 

27.600  583'.280 

13.200  128.288  Los  Anieles  TImae-m  .  715.868  771.083  177.523  185.676  1.850.150 

Los  Angeles  Tlmes-8  .  524.509  27.356  10.691  198.236  760.79? 

36.761  1.054.683  Los  Angeles  Herald-Examiner-e  ..  115.968  424.236  101.212  49.966  691.380 

2.960  308.236  Los  Angeles  Herald-Examinar-8  ..  58.244  39.474  —  2.800  98,518 

23,943  1,429,959 

..  Louisville  Courier  Journal-m  .  198.189  299.622  102.906  11.792  612.509 

Louisvilla  Courier  Journal-S  .  142.328  10.007  3.200  1.000  156.533 

7.5W  ,^'1^7  Louisville  TImes-e  .  211.240  315.356  104.892  11.792  843.280 

Lowell  8un-e  .  61.986  60,171  6.830  —  128.967 

75.877  1.259.650  Lowell  8un-S  .  40.354  8,262  10.610  2.400  61.826 

17.709  474.283 

51.507  641,603  Lynn  Item-a  .  1,000  —  —  —  1.000 

—  2.400 

Manchester  Union  Leader-d .  1 1 1.481  151.112  21.314  5,944  289.851 

11.350  1.375.403  Manchester  News-8  .  28,184  IA4I5  1,512  4.816  52.927 

8,'2w  i.477:!m  (Continued  on  page  96) 
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91.122 

3.069 

158.045 


Dallas  News-m  . 

Dallas  News-S  . 

Dallas  Times-Herald-e 


Houston  Means  The  Chronicle 


tir 

In  The  Nation  With 
2,106,243  Lines 
R.O.P.  Coior  Advertising 


In  1962,  The  Chronicle  Puhlished  More 
R.O.P.  Color  Advertising  Than  Both 
Other  Houston  Newspapers  Combined! 


1962  R.O.P.  Color 
Advertising  Linage 


Rank  In  Nation 


Year  After  Year  More  Advertisers  Turn  To 
The  Chronicle  For  Their  Color  Advertising  — 
The  Reason  . . .  RESULTS! 


Source;  Media  Records 


HOUSTON  CHRONICLE 


Read  By  More  Houstonians  Than  Any  Other  Newspaper 


ROP  COLOR  ADVERTISING  LINAGE— 1962 


RETAIL  GEN'L 


AUTO. 


FIN. 


TOTAL 


{Continued  from  pane  94) 


Mcmphu  Commeixial  Appeal>m 
MMnphii  CommarciaJ  AppcsGS 
Memphii  Pr6M-Scimitar>p  . 


Meridan  Record  (Soo  Foot  Note) 


Miami  Heraid-m 
Miami  HeraJd-8 
Miami  Mewt-e  .. 
Miami  Newt. 8  .. 


Milwaukee  Sentinel. m 
Milwaukee  Sentinel. S  . 
Milwaukee  Journal. e  . 
Milwaukee  Journal-S  . 

Minneapolis  Tribune. m 
Minneapolis  Star.e 
Minneapolis  Tribune. 8 


Montreal  Star.e . 

Montreal  Gaxette.m  . 

Montreal  La  Presse.e  . 

Montreal  La  Patrie.S  . 

Montreal  Le  Nouveau  Journal.e 


Muneie  Press. e 
Muneie  Star-m  . 
Muneie  Star-S  . 


New  Haven  Journal  Courier-m  .... 

New  Haven  Repister.e . 

New  Haven  Register. 8 . 

New  Haven  Register  A  Journal 
Courier— Sa  . 

New  Orleans  Times. Picayune. m  ... 
New  Orleans  Times. Picayune. S  ... 
New  Orleans  States  A  Itom-e . 

New  York  Timet.m  . 

New  Yoiii  limes. 8  . 

New  York  Herald  Tribune-m  . 

New  York  Herald  Tribune. 8  . 

New  York  News.m  . 

New  York  News-S  . 

New  York  Mirror. m  . 

New  York  Mirror. 8  . 

New  York  Journal. American.e  .... 
New  York  Journal. American. S  ... 

New  York  Post-e  . 

New  York  Post.8 . 

New  York  World  Telegram  A  Sun.e 
New  York  Long  Island  Prets-e  .... 
New  York  Long  Island  Prets-S  ... 


RETAIL 

GEN’L 

AUTO. 

FIN. 

TOTAL 

2M.569 

305,425 

98.304 

9.930 

671.099 

312,991 

32.423 

4,275 

360.889 

I4IJ06 

265,600 

97,075 

14.199 

542.111 

48,608 

56.262 

12,740 

4.642 

122.252 

1,472,058 

513,276 

194.667 

17.243 

2.211. 126 

463.701 

89.487 

12.225 

4.206 

647.512 

312.284 

213.622 

124.300 

13.087 

663.293 

155.860 

40,819 

— 

196.679 

148.549 

128.346 

77.260 

53.496 

445.271 

34.000 

10.405 

7.600 

52.005 

9S7.0I3 

547.641 

236.676 

148.800 

1.943.145 

323.532 

92.115 

104.568 

24.450 

693.727 

51,256 

206.688 

65.554 

104.551 

437.340 

587.807 

244.422 

69.196 

125.476 

1.036.195 

169.543 

47.295 

14,544 

30.591 

292.560 

315.503 

248.258 

45.660 

20.580 

630.001 

50.381 

5.002 

1.520 

4.466 

61.371 

178.652 

417.655 

114.089 

13.564 

723.960 

364.551 

615.782 

94.062 

24.699 

1. 124.146 

315.366 

701.744 

112.313 

13.340 

1.142.783 

80.692 

127.218 

207.910 

5.360 

114.447 

13.827 

2.400 

136.054 

102.108 

149,413 

49.763 

4.928 

306.232 

98,457 

143.674 

53.437 

2.464 

296.032 

23.549 

6.969 

1.924 

4.504 

36.946 

1.023.450 

402.456 

94.856 

136.229 

1.656.991 

,021,127 

400.176 

94.835 

136.211 

1.652,349 

678.054 

205.100 

6.225 

43.597 

932.976 

104.392 

327.416 

47.356 

2.514 

461.678 

81.843 

319.212 

42.603 

2.520 

446.178 

71,321 

9.646 

1.168 

1.260 

83.415 

— 

3.408 

— 

1,260 

4,668 

877.636 

434.422 

75.283 

72.893 

1.462.634 

114.557 

6.965 

17.371 

142.496 

299.627 

416,179 

67.670 

76.453 

864.929 

29.093 

114.236 

22,007 

4.005 

171,747 

- 

36.000 

7.000 

- 

43.0M 

I.OOS 

134.377 

18.868 

2.940 

157.190 

37,738 

87.665 

1.770 

6.524 

133.697 

10,072 

98.496 

22.031 

3,010 

133.609 

69.986 

145.411 

46.973 

262.370 

60.736 

— 

80.736 

HO  tice  »'  *  “ 
yoo  s"®  ,eU 

^  ®  with 

our 

32  years  of 

. color  printing  know-how 

.  and  fill  you  full  of  figures 
on  color  linage  increases 
— but  why  not  let  us  show 
you  how  color  in  Altoona 
has  paid  off  handsomely  for 
many  an  advertiser.  Send 
now  for  complete  data,  tear 
sheets — the  works — to  the 

Eltoona  SRirror 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Adv.  Mgr, 


Newark  Star  Ledaer-m  . 

113.967 

216.471 

222.351 

552.788 

Newark  Star  Ledgei  'S . 

142.776 

10.120 

16.423 

172.319 

Newark  News-e  . 

136.407 

269.667 

76.967 

I.OlO 

487.071 

Newaik  Newi-S  . 

20.568 

1.518 

2.248 

24.354 

Newport  News  Press>m . 

163,995 

170.870 

46.990 

17.660 

415.167 

Newport  Nesvs  Press-8  . 

108.374 

1.960 

1.750 

113.084 

Newport  News  Times-Herald-e  .... 

165.346 

174,884 

46.980 

17.670 

417.823 

Niaaara  Falls  Qazette-e . 

263,711 

56.860 

6,531 

36.168 

380,688 

NIaiara  Falls  Gasette-S  . 

99,603 

— 

— 

1.065 

100.666 

Norfolk  Ledfer-Oispatch  A  Star-o 

123.895 

281.573 

96.657 

42.459 

569.733 

Norfolk  Virginian-Pilot-m  . 

309.734 

292.612 

I04.6:>0 

28.960 

737.338 

Norfolk  Virginian-Pilot  A  8tar-8 

202.979 

27.522 

9.101 

7.272 

270.508 

Oakland  Tribune-e  . 

325.514 

480.982 

95.601 

42.798 

944.895 

Oakland  Trlbune-S  . 

170.272 

12.130 

5.943 

1.050 

189,395 

Oklahoma  City  Okiahoman-m  . 

227.671 

328.612 

96.215 

19.220 

688.384 

Oklahoma  City  Oklahoman <8 . 

133.211 

26.479 

56.736 

16.085 

250.984 

Oklahoma  City  Times-e  . 

213.618 

317.939 

97.108 

20.386 

664.768 

Omaha  World- Herald 

(See  Foot  Note)  . 

1,139.666 

380.384 

169.333 

10.551 

1.699.934 

Omaha  World  Herald-S  . 

440,064 

91.679 

14.028 

3.295 

549.086 

Orlando  Sentinel  (See  Foot  Note) 

752.735 

224.853 

112.974 

29.961 

1.338.926 

Orlando  8entlnel-8  . 

315.423 

91.616 

13,296 

27.092 

462.326 

Pasadena  Star  News-e  . 

223.366 

177.951 

29.195 

60.075 

490.587 

Pasadena  Independent-Star  News-S 

45.853 

6.408 

8.584 

60.845 

Pasadena  Independent-m  . 

222.790 

180,608 

33,326 

62.422 

499.146 

Pawtucket  Tlmet-e . 

39,946 

41.368 

5.091 

2,156 

88.561 

Pensacola  News-o  . 

126,933 

61.875 

31.936 

2,352 

263.618 

Pensacola  Journal-m  . 

535.501 

78,672 

39.042 

679.122 

Pensacola  Nows  Journal-S . 

221.099 

15.066 

14.307 

18.879 

276.963 

Peoria  Journal  Star 

(Soo  Foot  Note)  . 

512.910 

237.664 

122.991 

5.643 

883.332 

Peoria  Journal  Star-S . 

133.409 

28,177 

— 

— 

200.253 

Philadelphia  Bulletln-e  . 

294.060 

453.997 

110.682 

12.000 

882.579 

Philadelphia  Bulletin-S  . 

186.886 

7.310 

1.200 

196,416 

Philadelphia  Inauirer-m  . 

238.04C 

364.478 

119,345 

14.040 

740.083 

Philadelphia  Inquirer-8  . 

72.520 

22.205 

1.240 

2.165 

103.710 

Philadelphia  News-e  . 

127.730 

44.000 

8.560 

2,000 

186.690 

Phoenix  Republlc-m  . 

309.300 

353.607 

213.412 

2.905 

883.844 

Phoenix  Republic-S  . 

467.623 

16.007 

2.408 

506,038 

Phoonix  Gaxette-e . 

315.658 

352.458 

205.595 

2.905 

878.156 

Pittsburgh  Post- Gazette  A 

8un-Teiegraph-m  . 

123.678 

228.192 

114.174 

466.044 

Pittsburgh  Press-e  . 

15.930 

419.938 

111.650 

547.518 

Pittsburgh  Press-8  . 

91.837 

— 

3.720 

-a. 

95.557 

Portland  Oreponian-m  . 

214.960 

364.752 

85.010 

5.840 

670.562 

Portland  Oro«onian-S  . 

234.458 

69.665 

16.597 

326.156 

Portland  Orepon  Journal-o  . 

49.764 

200.460 

61.699 

7.480 

310,423 

Providence  Bulletin-e . 

35.586 

265,844 

34.181 

3.088 

338.607 

Providence  Journal-m  . 

35.196 

264,866 

45.901 

3.096 

349.079 

Providence  Journal-8 . 

11.272 

— 

11.743 

23.015 

Readinp  Eapla  (Soo  Foot  Note)  -- 

* 

_ 

_ 

Readini  Ea|le-S  . 

9.050 

2.850 

— 

— 

11.906 

Richmond  News-Ltader-e  . 

263.I7C 

314.168 

134.124 

44.426 

755.906 

Richmond  Times-Dispateh-m  . 

254.900 

282.301 

252.566 

28.354 

818.121 

Richmond  Tlmes-Oispatch-8  . 

392.686 

24,648 

10.136 

43.338 

471.008 

Riverside  Enterprise 

(See  foot  Note)  . 

266.939 

201.231 

85.550 

115.973 

690.462 

Riverside  Press-Enterprise-$  . 

1 17.311 

4.676 

— 

28.685 

157.799 

Roanoke  Tlmes-m  . 

342.683 

198.844 

25.322 

41.098 

607.947 

Roanoke  Times-8  . 

121.204 

9.724 

2.408 

9.376 

142.712 

Roanoke  World-News-e . 

345.496 

198.886 

25.339 

42.150 

611.871 

Rochester  Democrat  A  Chronlele-m 

440.864 

347.367 

110.743 

27.358 

926.332 

Rochester  Democrat  A  Chroniele-8 

116.628 

28.599 

1.596 

8.706 

155.729 

Rocheeter  Times  Unlon-e . 

513.105 

387.799 

123.734 

24.615 

1.049,253 

Rockford  Star  (See  Foot  Note)  ... 

630.690 

206.649 

41.538 

7.839 

1.089.804 

Rockford  Star-8  . 

164.434 

24,708 

16.105 

8.204 

216.995 

Sacramento  Bee-e  . 

806.676 

352.305 

230.161 

32.687 

1.426.51 1 

Sacramento  Boe-8  . 

140.873 

38.034 

2.384 

4.010 

190.665 

Sacramento  Union-m  . 

100.409 

97.545 

38.371 

14.516 

250.841 

Sacramento  Unlon-S  . 

99,921 

1.990 

2.760 

8.330 

125.815 

St.  Louis  Globe-Oemocrat-m  . 

692.889 

321.181 

124.345 

2.240 

1. 143.445 

St.  Louis  Globe- Democrat- Weekend 

282.924 

6.084 

32.055 

372,063 

St.  Louis  Post-Oispatch-e . 

399.166 

495.304 

135.439 

0.920 

1,050.009 

St.  Louis  Post-Dispateh-S . 

279,167 

25.232 

9.822 

— 

320,510 

St.  Paul  Pioneer  Press-m . 

70.522 

322,833 

100.259 

100.190 

607.106 

St.  Paul  Pioneer  Press-S . 

251.168 

34.136 

14.340 

37.692 

351,225 

St.  Paul  Di.patch-e  . 

929.945 

325.924 

104.717 

111.666 

1.470.560 

St.  Patersburi  Indepondent-e  . 

159.823 

30.417 

34.466 

59.642 

286.388 

St.  Petersburg  Independent-8 . 

52.873 

10.596 

I2.0S6 

26.147 

104,383 

St.  Petersburg  Times- M  . 

578.374 

223.384 

89.097 

175.937 

1.066.772 

St.  Petersburg  Times-S  . 

294.415 

41.284 

— 

85.661 

421.360 

Salem  Oregon  8tatesman-m . 

192.711 

103.245 

50.615 

270 

350.019 

Salem  Oregon  8tatesman-S  . 

46.194 

2.870 

273 

50.423 

Salem  Capital  Journal-e . 

199.456 

103.757 

51.020 

546 

368.246 

Salt  Lake  City  Tribune-m . 

Salt  Lake  City  Tribune-S . 

1.321. 061 

251.723 

96.470 

88.872 

1.787.451 

377.208 

41.130 

6.460 

M.9II 

453,219 

Nows  Telogram-s  . 

1,366.743 

213.345 

99.115 

88.736 

1.791.5 13 

San  Antonio  Express-m  . 

574.980 

229.029 

51,746 

33.503 

900.056 

San  Antonio  Express-News-8 . 

346.707 

12,022 

6.294 

375.546 

San  Antonio  Express-News-Sa _ 

85.093 

50.196 

3.132 

3.730 

166.975 

San  Antonio  News-e  . 

639.171 

264.260 

57.416 

33.244 

1.004.91 1 

San  Antonio  Light-e  . 

4*6.695 

267.892 

72,878 

41.291 

826.883 

San  Antonio  Light-S  . 

284.739 

33.192 

11.578 

6.422 

336.731 

San  Bernardino  Sun 

(8oe  Foot  Notr>  . 

615.726 

2I2.7S4 

113.216 

19.508 

1.068,529 

San  Bernardino  Sun-Telegram-S  .. 

155.318 

10.952 

336 

2.620 

236.686 

221.238 

377.185 

102.281 

9.844 

710.546 

412.021 

39.486 

38.82S 

12.897 

503.229 

San  Diego  Tribuno-o  . 

692.453 

376.744 

141,315 

13.761 

1.134.273 

206.879 

419.624 

70.979 

35.469 

732,951 

San  Francisco  Chronlele-S . 

99.246 

13.705 

3.388 

1.015 

100.356 

129.459 

376.949 

87.569 

35.363 

631.360 

San  Francisco  Examinar-S  . 

114,897 

11.771 

1.000 

— 

127.660 

{Continued  on  page  98) 
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Record-Breaking  Research  By  X-15 


COMMUNICATION  BY  COLLINS 


No  other  research  plane  in  aviation  history  can  match  the  record 
of  NASA’s  X-15.  It  carried  the  world’s  first  winged  astronaut  into 
space.  It  opened  the  unexplored  region  of  speed  between  2,000  and 
5,000  miles  an  hour.  Biomedical  data  from  X-15  flights  helped 
determine  procedures  for  Project  Mercury.  Other  X-15  findings  will 
influence  the  design  of  supersonic  air  liners  and  spacecraft  for  years 
to  come.  To  help  bring  back  this  new  knowledge,  pilots  of  the  X-15 
depend  upon  a  communication/ navigation  package  by  Collins  Radio 
Company.  Except  for  minor  modifications,  Collins  radio  equipment 
aboard  the  X-15  is  the  same  as  that  used  on  high  performance 
military  aircraft.  This  equipment  has  proved  highly  reliable  over  a 
four-year  period  including  more  than  100  X-15  flights. 

COLLINS  RADIO  COMPANY  •  Dallas  •  Cedar  Rapids  • 
Los  Angeles  •  New  York  •  International  Division,  Dallas 


ALSO  BY  COLLIINS: 

AVIATION  ELECTRONICS 
Most  major  airlines  in  the 
Free  World  use  electronics  by 
Collins,  including  communica¬ 
tion  and  navigation  equipment, 
weather  radar  and  automatic 
flight  control  systems. 


COLLINS 


I 


ROP  COLOR  ADVERTISING  LINAGE— 1962 


TOTAL 

335.;  2t 


RETAIL  GEN’L  AUTO 
Tull*  WOTld-S  .  275,572  47,986  3.711 

Union  City  Hudton  Oitpateh-m  .  29,497  19,612  16,109 

Utieo  Obtorver  Diipatch-o  .  115,567  137,603  36.245 

Utica  Obtorvor  Dispatch -S  .  44.678  6,912  — 

TOTAL  133.036  123,331  34,571 

544,845  Wathintton  Newi-c  .  202.425  47.520  26.i50 

Waihlnpton  Poct.m  .  576.477  499.391  i3l.l72 

1. 304.268  Waihinpton  Pcit-S .  263.775  17.776  9.428 

1,304.506  Wachinpton  8tar-c  .  4l9,4i2  349.567  Ii3.944 

261.311  Wathinoton  Star-S  .  2  i  1.660  15.030  4.0i7 

4i6.945  Watcrbury  Amcrican-o  .  47.271  192.398  i3.4l5 

Watcrbury  Ropublican-8  .  92,132  4.011  — 

372.914 

—  Wichita  Eagic-m  .  i  67.780  245.5  i  8  67.835 

Wichita  Eagle  &  Beaccn-c .  231.016  229.546  129.396 

73.823  Wichita  Eagle  &  Beaciin-8  .  136.105  49.728  9.255 

228.000 

439.693  Win>ton-8alcm  Journal-m  .  637,114  249.511  49.788 

Win>ton.8alom  Sontinfl-e  .  681.741  250.368  51.439 

515,748  Wintton-Balcm  Journo' 

233.554  A  8entinel.8  .  176.690  8.638  6.085 

1.369.974 

390,724  Wormtor  Telogram-B  .  192.755  52.813  35.875 

Worcester  TcIcgram-in  .  324.316  272.265  44.604 

511,868  Worcester  Oaiotte-a  . 391,182  287,867  45.852 

529.556 

279,941  Youngstown  Vindlcator-e  243,963  248.697  70.210 

Youngstown  Vindicator-S  .  25.323  2.412  1.960 

487.268 
240.601 

434,447  B0I8E — Btatesman,  Morning  and  Evening,  sold  only  in  combination.  Linage  of  one  edition 

250.427  Morning  is  shown. 

554.368 

ERIE— The  News  Morning  and  the  Times  Evening,  are  sold  in  optionai  combination.  Linage 
522,893  of  one  edition  Times  Evening  is  shown. 

MERIDEN — Record  Mominn  and  Journal  Evening,  sold  only  in  combination.  Linage  of  one 
edition  Record  Morning  is  shown. 

OMAHA — World-Herald,  Morning  and  Evening,  sold  only  In  combination.  Linage  of  one 
edition  Morning  Is  shown. 

TisidU  ORLANDO — Sentinel  Morning  and  Star  Evening,  sold  only  in  combination.  Linage  of  one 

edition  Sentinel  Morning  is  shown. 

.114.196 

279.822  PEORIA — Journal  Star,  Evening  and  Morning,  sold  only  in  combination.  Linage  of  ont 

611,507  edition  Evening  is  shown. 

443.600  READING — Eagle  Evening  and  Times  Morning,  sold  in  combination.  Linage  of  one  edition 

UI.492  Eagle  Evening  is  shown. 

239  199 

RIVERSIDE— Enterprise  Morninq  and  Press  Eveninq.  sold  in  combination.  Linaqe  of  one 
866.015  edition  Enterprise  Morninp  is  shown. 

975.47P 

913.015  ROCKFORD— Star  Morninp  and  Repister* Republic  Eveninp,  sold  only  in  combination,  tinape 

of  one  edition  Star  Morning  is  shown. 

66!o43  SAN  BERNARDINO— Sun  Morninp  A.  Telegram  Evening  sold  in  optional  combination.  Linage 
45.595  of  one  edition  Sun  Morninp  is  shown. 

362.316  TROY— Record  Morninp  and  Times-Record  Eveninp.  sold  only  in  combination.  Linage  of  one 

edition  Record  Morning  is  shown. 

{Continued  on  page  99) 
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San  Francisco  News-Call- Bulletin -e 

San  Jose  Mercury>m  . 

San  Jmo  News>e  . 

San  Jose  Mercury>News<8 . 

San  Rafael  lndependent-Journal>e 

Schenectady  Gazette-m  . 

Schenectady  Union>8tar>e . 

Scranton  Trlbune^m  . 

Scranton  Scrantonian*S  . 

Scranton  Tlmes-e  . 

Seattle  Post-lntelllpenccr«m  . 

Seattle  Post*lntellipcncer-S . 

Seattle  Times-e  . 

Seattle  Times-S  . 

Shreveport  iournal*e  . 

Shreveport  Timee-m  . 

Shreveport  Timee-S  . 

South  Bend  Tribune-e  . 

South  Bend  Tribune<8  . 

Spokane  Spokesman*Review*m  .... 

Spokane  S^esman«Review>S . 

Spokane  Chroniele-e  . 

Stockton  Record  >0  . 

Syracuse  Herald  io«rnal«e  . 

Syracuse  Herald  American«S  . 

Syracuse  Post-Standard-m  . 

Syracuse  Post-6tandard*S  . 

Tacoma  News  Tribune«e  . 

Tacoma  News  Tribune- S  . 

Tampa  Tribune-m  . 

Tampa  Tribune-S  . 

Tampa  Times-e  . 

Toledo  Times-m  . 

Toledo  Blade-e  . 

Toledo  Blade-S  . 

Toronto  Globe  A  Mail-m  . 

Toronto  Tclepram-e  . 

Toronto  Star-e  . 

Trenton  Times-e  . 

Trenton  Times  Advertiser. 8  . 

Trenton  Trentonian-m  . 

Troy  Record  (See  Foot  Note)  . . . 

Tulsa  Tribune-e  . 

Tulsa  Worid-m  . 


278.382 

24.824 

450.289 

44.394 


782.673 

221.335 

524.527 

21.364 


Award  Winning  Color  Reproduction  Insures  Maximum  impact 

The  Shreveport  Times  and  Shreveport  Journal  are  consistent  winners  in  ROP  color 
competitions.  (Including  a  first  place  Editor  4  Publisher  Color  Award  in  1958.) 
Now  ....  the  BEST  becomes  BETTER!  On  August  12,  1962,  The  Journal  4  Times  i 
occupied  a  new  multi-million  dollar  Newspaper  Plant  equipped  with  an  8  unit  J 
Goss  Mark  1  Press  with  five  Color  Half  Decks,  the  latest  model  Goss  Plata  J 
Perfector  and  a  Color  Register  Tension  Miller.  This  'last  word'  in  color  print-  M 
ing  equipment  insures  the  advertiser  the  finest,  award  winning  reproduction.  A 
Include  Shreveport,  the  nation's  eighty-  seventh  ranked  Metropolitan  K 
Area  Market,*  in  your  next  color  schedulel  B 


Sales  Management  Survey  of  Buying  Power,  June  10,  1962 

Circulotion:  MAE  132,962  Mcrning  69,777 

Svndcy  110,402  Evc«ii»9  47,205 

ASC  Audit  Report-Dcc.  31*  1961 

V  CHvck  with  the  Aronhom  mon 


Newspaper  Production  Co., 
Apont  for- 


itfc  j^tirmctuirt  ^  lourttal 
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1962  ROP  Color  Linage  Supplied  By  Publishers 


Local  National 

ALABAMA 


Star-eS  . 

Dothan 

181,636 

118,035 

Eagle-e  . 

Florence 

299,488 

45,103 

Times-e  . 

285,978 

87,591 

TImes-S  . 

Huntsville 

65,408 

Ttmes-e  . 

38,149 

11,134 

Times-S  . 

Montgomery 
Advertiser  & 

20,854 

293 

Journal-meS  . 
Tuscaloosa 

460,171 

328,903 

News-eS  . 

238,994 

53,116 

ALASKA 

Fairbcnks 

News  Mlner  e  .  127,512  24,007 

ARIZONA 

Flagstaff 

Arizona 

Daily  Sun-e  ..  5S.800  12,316 

ARKANSAS 

Blytheville 

Courier  News-e  16,46^  6,278 

El  Dorado 

New$-m  .  94,245  11,743 

Times-e  .  94,245  11,763 

News-S  .  11,704 

Fayetteville 

Northwest 

Arkansas 

Times-e  ....  201,005  8,364 

Fort  Smith 
Southwest 

American-m  797,804  88,534 

Times  Record-e  802,732  92,372 

Southwest  Times 

Records  ....  183,652  14,700 

Jonesboro 

Sun-e  .  59,136  31,244 

Pine  Bluff 

Commercial-e  .  181,132  74,559 

Commercial-S  93,444 

Texarkana  (Ark-Tex) 

Gazette  & 

News  me  ...  171,682  38,570 

Gazette-S  .  114,380  12,740 

CALIFORNIA 

Alameda 

Tlmes-Star-e  ...  132,304  28,224 

Alhambra 

Post-Advocate-e  42,070  20,090 

Anaheim 

Bulletin-e  .  369,677  103,817 

Bakersfield 

Californian-e  ..  257,502  193,704 

Banning-Beaumort 

Record&Gazette-e  1,500  10,000 

El  Cajon 

Valley  News-e  .  246,000  8,200 

Valley  News-S  .  104,000 

Escondido 
Times- 

Advocate-e  .  65,714  14,707 

Eureka 

Humboldt  Times  &  Humboldt 
Standard-me  .  351,806  28,324 

Fontana 

Herald-News-e  74,300  9,408 

Fullerton 

News  tribune  ..  100,492  198,133 

Garden  Grove 

News-e  .  144,454*  11,312* 

News-S  .  34,048* 

*Note — Measured  by  Media  Records 
beg.  May  1962;  above  figures  are 
for  Jan.  thru  Apr.  1962 
Glendale 


Local  National 
News-Press-e  ..  105,660  48,076 

Hanford 

Sentinel-e  .  40,432  11,874 

Lancaster 
Antelope  Valley 

Ledger 

Gazette-e  .  130,396  13,602 

Hollywood 

Citizen-News-e  130,635  58,590 

Martinez 
Contra  Costa 

Gazette-e  ...  23,520  16,499 

Marysville 
Appeal- 

Democrat-e  ..  55,111  24,850 

Merced 

Sun-Star-e  ....  108,850  13,927 

Monterey 
Peninsula 

Herald-e  ....  918,955  66,589 

Newport  Beach-Costa  Mesa 
Orange  Coast 

Daily  Pilot-e  397,684  5,614 

Oroville 

Mercury-Register-e  15,414  2,184 

Oxnard 
Press- 

Courier-eexS  142,772  14,888 

Palo  Alio 

fimes-e  . 1,033,452  88,756 

Red  Bluff 

•News-e  .  5,600  560 

*Started  accepting  color  11/62 
Redding 
Record- 

Searchlight-e  165,740  36,451 

Redwood  City 

Tribune-e  .  690,319  42,105 

Richmond 

Independent-e  409,416  67,649 

Salinas 

Californian-e  866,789  53,039 

San  Luis  Obispo 
Telegram- 

Tribune-e  ...  102,347  40,640 

San  Mateo 

Times-e  .  531,202  97,659 

San  Pedro 

Newspilot-e  ...  145,969  16,636 

Santa  Ana 

Register-meS  ..  628,792  268,990 

Santa  Barbara 

News-Press-eS  .  647,990  149.702 

Santa  Cruz 

Sentinel-eSexsat  22,133  36,526 

Santa  Maria 

Times-e  .  158,113  37,645 

Santa  Monica 

Outlook-e  .  274,332  113,386 

Sunnyvale 

Standard- 

Register 

Leader-e  298,060  5,586 

Torrance-Redondo  Beach 

Breeze-eS  .  464,377  30,381 

Tulare 

Advance  Register  & 

Times-e  .  149,618  5,950 

Turlock 

Journal-e  .  86,730  7,637 

Ventura 

Star-Free  Press-e  226,562  106,027 

Visalia 

Tlme$-Delta-e  108,934  28,412 

Watsonville 
Reglster- 

Pajoronian-e  .  48,530  4,532 

Whittier 

News-e  .  255,000  41,141 

Willows 

Journal-e  .  *2,408 

•Color  available  beg.  Oct,  I,  1962 
Woodland 

Democrat-e  . . .  43,722  6,538 

(Continued  on  page  100) 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVBB  HUE  OF  PRESSMEN— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP- 
MEOTT 

•  EASILY  OPERATED  AND  EASILY  MAIN- 
TAIMBD 


Installation  on  late 
model  Goss  Headliner 

I  Installation  on  Du¬ 
plex 


Let  lu  tell  yea  abent  the  many  other  featiircat 

CAPITAL  TOOL  AND  MANUFACTURING  CO.,  Inc. 

SOOO  CALVERT  RO.  COLLEGE  PARK,  MD.  864-7«77 

EDITOR  ac  PUBLISHER  for  March  30.  1963 


first-hand 
contact  with 
the  realities 


of  printing  production 


•  From  strategic  spots  through¬ 
out  the  country,  CERTIFIED  Dry  Mat  Representatives  radiate 
out  on  their  regular  scheduled  visits  to  the  trade  plants  produc¬ 
ing  and  using  mats. 

On  these  daily  visits,  CERTIFIED  men  listen,  discuss,  sug¬ 
gest  and  learn.  Their  findings  add  not  only  to  their  own  tech¬ 
nical  knowledge,  but  also  furnish  to  the  CERTIFIED  Research 
Center  the  facts  and  figures  which  must  later  emerge  in  the 
form  of  valuable  mat  advancements. 

A  CERTIFIED  Dry  Mat  for  Every  Need! 


SYNDICATE 
for  job  work 


NEWSPAPER 
for  full-page 
reproduction 


BLUE  RIBBON 
and  SILVERTONE 
for  quality 
baked  work 


CERTIFIED  DRY  MAT  CORPORATION 

Dept.  P,  555  Fifth  Avenue,  New  York  17,  N.Y. 


CERTIFIED  DRY  MATS 


1962  ROP  Color 


Local  National 


Linage  Supplied 
By  Publishers 

(Conthiued  from  page  99) 


Local 

National 

COLORADO 

Boulder 

Camera-e  . 

Fort  Collins 

867,720 

7,686 

Coloradoan-e 

118,006 

3,003 

Coloradoan-S 
Grand  Junction 

16,366 

Sentinel-e  . 

360  696 

28  882 

Sentinel-S  . 

Sterling 

87,570 

6,902 

Journal* 

Advocate-e  . . 

291,200 

16,000 

CONNECTICUT 

Bridgeport 

Telegram-m  _ 

32,206 

32,206 

207,714 

207,714 

Bristol 

31,360 

5,194 

Greenwich 

12,418 

20,257 

Middletown 

Press-e  . 

New  Britain 

111,965 

35,525 

Herald*e  ... 
Norwich 

413,448 

74,274 

Bulletin-m  . 

58,392 

36,709 

Stamford 
Advocate-e  . . . 
Torrington 

32,298 

23,573 

Register-e  _ 

30,296 

15,176 

DELAWARE 

Wilmington 

News- 

Journal-meS 

235.794 

195  529 

FLORIDA 

Bradenton 

15,970 

7,224 

6,816 

Herald-S  . 

Daytona  Beach 

Journai-m  . 

472,220 

77,945 

News-e  .  496,538  77,945 

News- 

Journal-S  ...  139,517 

Gainesville 


Sun  and  Alachua 


County  News 

236,936 

18,910 

Hollywood 

Sun-Tattler  e 

487,396 

4,816 

Lakeland 

Ledger-e  . 

67,732 

45,110 

Ledger-S  . 

48,221 

Panama  City 

News-m  . 

49,637 

43,696 

Herald-e  . 

59  066 

43,696 

News-HeraldS 

10,185 

Sanford 

Herald-e  . 

2,646 

West  Palm  Beach 

Post-m  . . 

284.480 

123,312 

Times-e  . 

258,160 

121,730 

Post-TImes-S  . . . 

108,934 

8,382 

Tallahassee 

Democrat-e  . . . 

85,932 

40,541 

Democrat  s  . . 

38,836 

GEORGIA 

Albany 

Herald-eS  _ 

78,862 

55,412 

Augusta 

Chronicle-m  ... 

150,204 

Herald  e  . 

150,204 

Chronicle- 

Herald-S  .... 

3,536 

Columbus 

Ledger- 

tnquirer-meS 

115,248 

156,412 

Gainesville 

Times-eS  . 

Combined 

94,234 

Macon 

Telegraph-m  .. 

53,672 

126,129 

News-e  . 

53,672 

126,129 

Telegraph 

News-S  . 

14,312 

2,408 

Savannah 

News-m  . 

172,498 

154,965 

Press-e  . 

172,498 

154.965 

News-S  . 

21,307 

HAWAII 

Hilo 

Tribune- 

Herald-eS  ...  172,942  9,916 


DID  YOU 

mm 


Imperial  installs  complete  chemical  photo¬ 
engraving  facilities  handling  full  newspaper 
page  zinc  plates.  And  did  you  know  that  this 
package  deal  could  cost  as  little  as  $12,000 
depending  on  plant  production? 

Ask  your  Imperial  representative  for  details. 


IMPERIAL  TYPE  METAL  COMPANY 

Chicago  50  •  Philadelphia  34  •  New  York  7 


Local  National 

IDAHO 

Coeur  d'Alene 


Press-e  . 

74,410 

9,623 

Idaho  Falls 

Post 

Register-meS. . 

222,404 

59,668 

Lewiston 

Tribune*m  .... 

186,860 

21,378 

TrIbune-S  . 

126,196 

Nampa 

Idaho  Free 

Press-e  . 

91,126 

33,166 

Pocatello 

Idaho  State 
Journal-e 

123,284 

60,298 

Idaho  State 
Journal-S 

36  666 

7,056 

ILLINOIS 

Alton 

Telegraph-e  ... 

139,412 

12,418 

Aurora 

Beacon-News-e 

43,360 

27.678 

Beacon-News-S 

4,800 

10,374 

Bloomington 

Pantagraph-eS 

449,624 

59,325 

Centralia 

Sentinel-e  . 

59,108 

5,200 

Champaign-Urbana 

News- 

Gazette-e  . . . 

389  984 

73,234 

Chicago 

Calumet-m 

2,352 

275 

Danville 

Commercial 
News-e  . 

•263,351 

•56,186 

Commercial 
News-S  . 

•65,863 

•1,015 

•Color  beg.  April  22,  1^62 

Dixon 

Telegraph  e  ... 

60  042 

1,200 

Du  Quoin 

Call-e  . 

18,000 

4,000 

Freeport 

Journal- 
Standard-e  .. 

363,986 

12,586 

Galesburg 

Reglster-Malle 

205,632 

48,804 

Harrisburg 
Register-e  . 

14,826 

6,132 

Macomb 

Journal-e  . 

85,407 

2,520 

Mattoon 

Jo'irnal- 
Gazefte-e  . . . 

230,454 

22,176 

Moline-East  Molme 
Dispatch-e  _ 

324.821 

183,364 

Monmouth 

Review  Atlas-e 

27,825 

Pekin 

Times-e  . 

78,547 

8,454 

Q.incy 

Herald-Whig-e 

167,799 

39,827 

Rock  Island 

Argus-e  . 

391,097 

188,385 

Springfield 

State  Journal-m 

415,618 

144,914 

State  Register-e 

274.064 

143,598 

State  Journal- 
Register-S 

273,644 

135,744 

Tayorville 

Breeze  Courier-e 

204,162 

7,864 

Waukegan 

News  Sun-e  . . . 

607,754 

52,234 

INDIANA 

Anderson 

Herald-m  . 

30,497 

38,087 

Bulletin-e  . 

44,710 

38,087 

Herald-S  . 

14,233 

Bedford 

TImes-Mall-e 

28,448 

48,990 

Clinton 

Clintonian-e  ■  24,710* 

•Color  available  beg.  Oct.  31,  1962 
Elkhart 

fruth-e  .  51,492  100,075 

Elwood 

Call-Leadere  21,980 

Fra ikfort 
Times-mS 
Goshen 
News-e 
Kokomo 
Tribune-eS 
Lafayette 
Journal  & 

Courier-e 
Lebanon 
Reporter-e 
Logansport 
Press-m 
Pharos- 
Tribune-e 
Pharos-Tribune 
&  Press-S  .. 

Madison 
Courier-e  . . 

Marion 
Leader- 
Tribune-m 
Chronicle-e 
Chronicle- 
Tribune-S 


Local 

National 

Michigan  City 

News- 

Dispatch-e 

..  182,476 

29,932 

100,075 

..  15,036 

New  Castle 

8,764 

Times-e  .. 

..  34,314 

Plymouth 

Pi!ot-News-e 

Portland 

8,865 

800 

Commercial- 

6,608 

Revlew-e  . 

27,888 

Shelbyvilie 

..  48,100 

Wabash 

Dealer  e  . 

..  21,000 

I2,00C 

IOWA 

Ames 


TImes-e  . 

Boone 

News- 

95,718 

1,998 

Republican-e 

Burlington 

60,606 

36,000 

Hawk-Eye-e  . . . 

281,814 

Hawk-Eye-S 

Carroll 

Times 

68,922 

5,352 

Herald-e  - 

Cedar  Rapids 

63,388 

Gazette-eS  .... 
Clinton 

399,504 

150,058 

Herald-e  . 

Council  Bluffs 

112,378 

24,192 

Nonpareil-eS 

Davenport 

513,464 

37,156 

Democrat-m  ... 

284  928 

187,231 

Times-e  . 

Times- 

336,938 

187,231 

Democrats  . 
Dubuque 
Telegraph- 

69,594 

3,000 

Herald-e  _ 

Telegraph- 

161,826 

55,029 

Herald-S 

Fort  Dodge 

85,627 

2,000 

Messenger-e 

Iowa  City 

288,302 

20,487 

Press-CItlzen-e  . 
Keokuk 

116,200 

4,352 

Gate  CIty-e  . . . 
Mason  City 

Globe- 

300,021 

5,826 

Gazette-e  - . . 
Muscatine 

259,504 

68,922 

Journal-e  . 

Oskaloosa 

388,234 

31,797 

Herald-e  . 

Ottumwa 

5,720 

6,352 

Courier-e  . 

Sioux  City 

169,813 

34,797 

Journal-All  Day 

382,835 

143,843 

Journal-S  . 

Spencer 

89,195 

14.018 

Reporter-e  .... 
Waterloo 

16,856 

3,084 

Courier-eS  .... 

431,508 

83,717 

KANSAS 

Arkansas  City 

Traveler-e  _ 

Atchison 

11,760 

5,362 

Globe-e  . 

Augusta 

50,716 

908 

Gazette-e  . 

Cotfeyville 

4,592 

3,260 

Journal-e  . 

37,366 

Journal-S 

El  Dorado 

2,016 

TImes-e  . 

Fort  Scott 

32,900 

9,702 

Tribune-e  . 

Hays 

25,605 

News-eS  . 

Hutchinson 

99,092 

15,442 

News-All  Day,S 
Independence 

249,172 

67,074 

Reporter-eS  . . . 
Junction  City 

54,096 

10,500 

Union-e  . 

Lawrence 

Journal- 

252,990 

13,677 

World-e  .... 
Liberal 

Southwest 

128,198 

3,470 

Times-e  . 

Newton 

28,224 

17,906 

Kansan-e  . 

Ottawa 

171,220 

Herald-e  . 

Parsons 

559,776 

3,528 

Sun-e  . 

Pittsburg 

23,000 

Sun-m  . 

9.974 

7,971 

Headlight-e  ... 
Pratt 

9,974 

7,971 

Tribune-e  . 

4,998 

9,884 

KENTUCKY 

Ashland 

Independent-e  . 

98,490 

18,364 

{Continued  on  page  102) 

7,056 

560 

48,118 

1,820 

307,356 

64.196 

363,982 

120,522 

15,876 

16,926 

79,142 

29,923 

79,142 

29,923 

16,800 

21,966 

61,152 

404,404 

404,404 

81,006 

81,006 

91,658 

21,100 
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U.  S.  Farmers  buy  more  John  Deere  farm  machinery  than  any  other  make 

If  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 

Public  Relations  Department  •  Deere  &  Company,  Moline,  III.  •  Tel.  Area  Code  309, 764-4311  Ext.  2381 


In  one  hour  of  plowing  8V2  inches  deep,  this  farmer  turns  over  an  amount 
of  dirt  equal  to  excavating  basements  for  7  average  5-room  houses. 


Local  National 


Local  National 


Local  National 


1962  ROP  Color 
LinafEP  Supplied 
By  Publishers 

{Continued  from  page  100) 

Local  National 
Independent-S  73,948  2,000 

Henderson 
Gleaner  and 

Joumal-mS  ..  2.968 

Hopkinsville 
Kentucky  New 

Era-e  .  263.354* 

•Total — no  breakdown  available. 
Lexington 
Herald  & 

Leader-meS  .  247  982  162,551 

Middlesboro 

News-e  .  174  552  13,468 

Orensboro 
Messenger  & 

Inquirer* 

All  Day  .  345744  68,662 

Paducah 

Sun- 

Democrat-eS  699|244  26,318 

LOUIStANk 


Mt.  Clemens 


Press  Herald 

,  167,179 

197,033 

Monitor- 

Standard-m  .. 

..  16,464 

Express-e  . 

.  167,179 

197,033 

Leader-e 

...  101,710 

22,498 

Telegram-S  .... 

55,352 

21,211 

Muskegon 

,.  I93,466^  1 12,339* 

Watervilli 

Chronicle-e 

...  197,134 

128,548 

Local  National 

Sentinei-rn  .... 

.  226,317 

44,149 

Niles 

Star-e  . 

...  67,508 

19,824 

Press-e  - 

.  I93,466^  II2,339^ 

MARYLAND 

Annapolis 

Capital-e  .  24,676 

Cambridge 

Banner-e  .  18,596 

Cumberland 

News- 

Times-meS  191,800 

Frederick 

Post-m  .  75,000 

News-e  .  75,000 

Hagerstown 

Herald-m  .  98,306 

Mail-e  .  98,308 

Salisbury 

Times-e  .  349,580 

MASSACHUSETTS 

Boston 

Cliristian  Science 
Monitor-e  ...  354,941 


Alexandria 

Sentinel-e  . 

112,098 

31,801 

Town  Talk-e  .. 

.  382  730 

73,959 

Greenfield- 

Baton  Rouge 

Recorder- 

Advocate  m  . . 

.  434,118 

221,622 

Gazette-e  . . . 

66,905 

44,760 

State  TImes-e  . 

.  4341118 

221,622 

Holyoke 

Advocate-S  .. 

.  239  134 

4,816 

Transcript- 

Bogalusa 

Telegram  e  .. 

148,722 

41,206 

News-e  . 

13,160 

Malden 

Hammon  J 

News-e  . 

8,252 

12,252 

Star-e  . 

.  90,230 

1,176 

North  Adams 

Jennings 

Transcript-e  ... 

26,574 

27,270 

News-e  . 

9,660* 

7,392* 

Pittsfield 

•Color  available  beginning  Nov. 
20,  1962. 

Monroe 

World-m  .  317,370  75,432 

News-Star-e  ..  315,300  75,302 

World-S  .  178,909 

Opelousas 

World-e  .  137,760  20,440 

MAINE 

Augusta 

Kennebec 

Journal-m  ...  210,000  33,500 

Bidoeford-Saco 

Journal-e  .  61,250  5,320 


RUBYUTH  ^ 

AND  V 

AMBERLITH  ' 

The  most  versatile 
knife-cut  films  used  in  the 
Graphic  Arts  Industry. 

WRITE  TODAY  on  your  letterhead 
for  your  free  technical  brochure 
and  samples  of  the  Rubylith  line. 

ULANO 

GRAPHIC  ARTS  SUPPLIES  INC. 

610  Dean  St.. 

Brooklyn  38,  N.  Y.,  U.S.A. 

Cable  address:  “Ulanofilm” 

In  Europe:  ULANO  A.  G. 

Unicre.  Heslibochstrosse  No.  22 
Kusnocht,  Zurich,  Switierlond 
Tel:  9(U9S9  -- 


nOBYllTH  •  AMBERLITH 
n,  CM  tm  ai  mtuim  r««  »■  rM"*  • 


Berkshire 
Eagle-e  . . . 
Quincy 
Patriot 
Ledger-e  . . 
Salem 

News-e  . 

Taunton 
Gazette-e  . . . 
Waltham 
News- 
Tribune-e 


MICHIGAN 

Alpern 

News-e  .  8,236 

Ann  Arbor 

News-e  .  135,590 

Battle  Creek 
Enquirer  and 
News-eS  ....  60,408 

Bay  City 

Times-e  _  34,678 

Times-S  .  8,568 

Benton  Harbor 
News 

Palladium-e  .  198,590 

Hereld- 

Press-e  .  49,882 

Cadillac 

News-e  .  16,534 

Flint 

Journal-e  .  330,820 

Journals  .  72,912 

Grand  Haven 

Tribine-e  .  107,814 

Iron  Mountain 

News-e  .  2,352 

Jackson 
Citizen  & 

Patriot-eS  .  239,337 

Ludington 

News-e  .  19,175 

Midland 

News-e  .  85,722 


■  ■  I  I  ■  i 

PHOTON 

photo-typesetting 

isetjiialK  u(la|itul)l(‘  to 
keviKianI  or  to  lajK'-feti 
o^HTatioiis  anil  iiuTeast's 
(irtMliH  ti\  ilN  (‘ilhtT  vsas  ! 

Wilmington,  Mass. 


Cwosso 

Argus-Press-e 

Pontiac 

Press-e  . 

Port  Huron 
Times 

Herald-e  ... 
Times 

Herald-S  ... 
St.  Joseph 
Herald- 


Austin 

Herald-e  .  162.344 

Duluth 

News  Tribune-m  418.360 

Herald-e  .  430,501 

News  Tribune-S  100,862 
Fairmont 

Sentinel-e  .  25,340 

Mankato 

Free  Press-e  ..  269,975 
Faribault 

News-e  .  36,638 

Hibbing 

Tribune-e  .  16,800 

International  Falls 

Journal-e  . 

New  Ulm 

Journal-e  .  110,222 

Red  Wing 

Republican 

Eagle-e  .  23,107 

Rochester 

Post- 

Bulletin-e  ...  506,744 
St.  Cloud 

Times-e  .  169,407 

Willmar 

West  Central 

Tribune-e  ...  45,556 

Worthington 


MISSISSIPPI 

Bilo«i-Gulfport 

Flerald-e  .  384,681 

Columbus 

Dispatch-e  _  224,224 

Corinth 

Corinthian-e  22,000 

Greenwood 

Commonwealth-e  14,336 
Hattiesburg 

American-e  ...  65,839 

Laurel 

Leader-Call-e  .  79,828 

Meridian 

Star-eS  .  250,000 

Tupelo 

Journal-m  _  225,057 

MISSOURI 

Carthage 

Press-e  .  41,916 

Chillicothe 
Constitution 
Tribune-e  ....  73,962 

Columbia 

Missourian-e  ..  78,806 

Missourian-S  ..  78,260 


•IncLides  Sunday  linage 
bination. 

Trenton 

Republican 

Times-e  .  1,120 

MONTANA 

Billings 

Gazette-m  ....  153,132 

Gazette-e  153,132 


Press-e  _ 

...  49,173 

56,552 

Butte 

Saginaw 

Montana 

New$-e  . 

...  170,414 

214,747 

Post-mS 

News-S  .... 

. . .  77,728 

18,208 

Great  Falls 

Ypsilanti 

Tribune-m 

Press-e  . 

9,408 

10,786 

Leader-e 

Tribune-S 

MINNESOTA 

Helena 

Albert  Lea 

Montana 

Tribune-e  ... 

. . .  27,426 

Record -( 

Tribuna-S  ... 

3,528 

NEBRASKA 

Columbus 

Telegram-e  ....  160,720 

Fremont 

Tribune-e  .  173,681 

Grand  Island 
Independent-e  1,351,476 

Hastings 

Tribune-e  ....  372,407 
Lincoln 

Star-m  .  524,762 

Journal-e  .  524,762 

Journal  & 

Star-S  .  109,592 

North  Platte 
Telegraph 

BuMetln-e  ...  142,093 
Scottsbiuff 
Star- 

Herald-m  ...  81,688 

Star- 

Herald-S  ...  35,084 

NEVADA 


169,407 

24,032 

Nevada 

Appeal-e  ... 

20,384 

12,376 

Reno 

45,556 

2,520 

Nevada  State 
Journal-m  . 

476,371 

93,687 

208,766 

3,943 

Gazette-e  . 

Nevada  State 

330,659 

93,687 

NEW  HAMPSHIRE 

Laconia 

Citizen-e  .  69,454 

Lebanon 

Valley  News-e  14,518 

Nashua 

Telegraph-e  ..  54,166 

Portsmouth 

Herald-e  .  147,392 

NEW  JERSEY 

Asbury  Park 

Press-e  .  192,492 

Press-S  .  67,288 

Bayonne 

Times-e  .  24,960 

Levittown-Burlington 
Burlington  County 

Times-e  .  170,358 

New  Brunswick 
Home  News-e  .  118,867 

Home  News-S  .  40,306 

Passaic 

Herald-News-e  104,822 
Red  Bank 

Regi$ter-e  .  91,252 

Vineland 


Tribune-e  . 

Flat  River 

Journal-e  . 

Joplin 

51,254 

15,260 

12,893 

Times 

Journal-e 

NEW 

46,263 

MEXICO 

Globe-m  . 

57,351 

36,208 

News-Herald-e. . 

53,319 

36,208 

Globe-S . 

Kennett 

30,569 

Argus-eS  ... 

..  340,704 

Democrat-e  . . . 

205,870 

30,520 

Times-eS  _ _ 

..  142,450 

Weekly-S  ...  3,696 

•Started  publication  November 
1962. 

Mexico 

Ledger-e  .  30,000  3,000 

Neosho 

News-e  .  83,286  3,780 

Nevada 

Mail-e  .  25.130 

Herald-S  .  7,056 

St.  Joseph 

Gaiette-m  ..  63,118  54,776 

News-Press-e  ..  92,068  70,516 

News-Press-S  ..  49,151  9,939 

Sedalia 

Capital-m  ....  70,252  9,576 

Democrat-e  ...  70,252  9,576 

Democrat-S  ...  3,388 


Gail  JO 

Independent-eS  69,608 
Las  Cruces 

Sun-News-e  ...  74,228 

Roswell 

Record-e  .  474,320 

NEW  YORK 

Coming 

Leader-m  .  258,580 

Hornell 

Tribune-e  .  41,616 

Jamestown 

Post- 

Journal-e  ....  213,976 
Kingston 

Freeman-e  _  301,168 

{Continued  on  page 
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HOW  ABITIBI  IS  HELPING 
TO  SOLVE  YOUR  PROBLEMS 


COMMENCING 

NEXT  ISSUE-A  SERIES  CONTAINING  WORTH¬ 
WHILE  INFORMATION  FOR  USERS  OF  NEWSPRINT 

We,  at  Abitibi,  are  continuously  searching 
for  and  examining  ways  and  means  to  im¬ 
prove  both  service  and  products.  In  our 
central  research  laboratories  we  have  a 
scientific  staff  whose  business  it  is  to 
always  find  a  better  way  and  a  better  prod¬ 
uct.  And  they  do  find  them.  It  seems  to 
us  that  users  of  newsprint  would  be  inter¬ 
ested  to  learn  of  our  achievements.  So, 
with  the  next  issue  of  Editor  and  Publisher, 
we  will  commence  a  series  entitled:  “How 
Abitibi  is  Helping  to  Solve  Your  Prob¬ 
lems.”  We  hope  you  will  benefit  from  it. 


foremost 


in  pulp  and  paper  research 


ABITIBI  SALES  COMPANY,  LIMITED  •  408  UNIVERSITY  AVENUE,  TORONTO  2,  ONTARIO,  CANADA 


Products  serviced  in  the  United  States  by  Abitibi  Service,  Inc.,  Chicago,  Dayton,  New  York 


Local  National 


Local  National 


Local  National 


1962  ROP  Color 
Linage  Supplied 
By  Publishers 


Elyria 

Chronicle- 

Telegrame 

Fremont 


(Continued  from  page  102) 

News- 

Messenger-e  . 

85,820 

32,830 

Hamilton 

Local 

National 

Joumal-News-e 

223,398 

107,000 

Lockport 

1  ronton 

Union-Sun  &  . 

Tribune-e  . 

150,892 

30,922 

Journii-e 

..  138,222 

14,140 

Trlbjne-j  . 

30,562 

Middletown 

Kenton 

Times  Herald 

Times-e  . 

37,184 

13,468 

Record-m  . 

...  15,750 

17,850 

Lancaster 

New  York 

Eagle 

Daily  News 

Gazette-e 

79,464 

65,338 

Record-m 

109,350 

Lima 

Home  hurnish 

ngs 

CItizen-e  . 

207  592 

102,090 

Daily-m  .. 

238,700 

Citizen-S  . 

141,568 

Womens  Wea 

London 

Oaily-m 

237,545 

Madison  Press-e 

24,500 

Oneida 

Lorain 

Dispatch -e 

..  12,558 

3,045 

Journal-e  . 

435,746 

93,867 

Oneonta 

Mansfield 

Star-m  . 

..  34,132 

12,238 

News  Journal-e. 

422,146 

115,533 

Oswego 

News  Journal  s. 

11,420 

Palladium- 

Marietta 

Times-e 

. .  36,757 

10,290 

Tlmes-e  . 

112,994 

24,720 

Poughkeepsie 

Marion 

Journal  e 

37,859 

61,084 

stare  . 

184,254 

78.595 

Journal'S 

24,283 

Martins  Ferry 

Plattsburgh 

Times-Leader-e. . 

75,474 

32,532 

Press- 

Middletown 

Republican  m  270,032 

27.426 

Journal-eS  . 

410,522 

96,647 

Rome 

Napoleon 

Sentinele  -.. 

..  159,782 

40,951 

Northwest- 

Staten  Island 

Siqnal-e  . 

139,776 

6,376 

Advance-e 

..  105,600 

110,510 

New  Philadelphia 

Watertown 

Times-e  . 

42,000 

9,526 

Times-e  . 

25,254 

58,324 

Piqua 

Call-9  . 

68,916 

4,200 

NORTH 

CAROLINA 

Po'tsmouth 

Asheville 
Citizen-m  ... 

Times-e  . 

Citizen-TImes-S 
Concord 
Tribune  e  .  . 

Durham 

Herald-m  .  320,809 

Sun-e  . 

Herald-S  . 

Fayetteville 
Observer  eS 
Greensboro 
News-m  ... 

Recorde  .  459,970 

News-S  .  35,420 

Greenville 
Reflector-e  . . . 

Hickory 

Record-e  . 

High  Point 
Enterp'lse-eS 
Morganton 
News-Herald-m 
New  Bern 
Sun-Journal-e 

Rocky  Mount 
Telegram-eS 
Salisbury 

Post-eS  . 

Sanford 

Herald-e  .  19.040 

Wilmington 
Star  & 

News-m, e&S 
Wilson 

Times-e  .  94,902 

NORTH  DAKOTA 

Bismarck 

Tribune-e  .  24,974 

Bismarck-Mandon 

Pioneer-e  .  1,015 

Fargo 

Forum-m.e&S  581,540 

Grand  Forks 

Herald-e  .  94,458 

Herald-S  .  74,468 

Williston 

Herald-e  .  5,320 


353,134 

383,600 

88,144 

53,788 


318,317 

84,870 


694,463 

429,422 


120,519 

8,750 

334,264 

25,000 

40,495 

138,873 

9,037 


325,990 


49,210 

49,210 


74,705 

74,705 

1,500 


231,314 

231,588 

2,512 


46,802 

18,500 

13,660 

38,136 

1,335 

6,692 

33,992 

24.308 

185,089 

18.308 

85,056 

45,892 

3,596 


OHIO 


Ashland 
Times 
Gazette-e 
Athens 
Messenger-e 
Bowling  Green 
Sentinel- 
Tribune-e 
Bryan 

times-e  . 

Cambridge 
Jeffersonlan-e 
Canton 
Rep  osltory-eS 
Circfeville 
Herald-e  .... 
Defiance 
Crescent- 
News-e 
Dover 
Reporter-e 
East  Liverpool 
Review-e  _ 


47,880 

26,492 

10,982 

38,207 

16,464 

5,400 

10,388 

95,564 

12,782 

351,400 

256,533 

4,704 

9,408 

128,102 

10,176 

134,400 

24,000 

53,760 

26,330 

Times-e  .  176,169  37,623 

Ravenna 

Record  Courier-e  235,158  20,447 

Sandusky 

Reglster-e  .  100  324  47,792 

Springfield 

Sun-m  .  92,876  68,519 

News-e  .  92,876  68,519 

News-Sun-S  . . .  38,486  2,950 

Steubenville 

Herald-Star-e...  310,453  97,533 

Van  Wert 

Times  Bulletin-e.  7,392  3,400 

Warren 
Tribune 

Chronlcle-e. .  164,290  74,936 

Washington  Court  House 

Record  Herald-e  23,008  12,592 

Wilmington 

News-Journal-e..  17,122  14,322 

Wooster 

Record-e  .  375,000  15,000 

Xenia 

Gazette-e  .  68,474  16,646 

OKLAHOMA 

Ada 

News-e  .  33,054  9,758 

News-S  .  19,131 

Altus 

Times- 

Democrat-eS. .  160,804  18,232 

Ardmore 

Ardmorlte-e3  ..  107,464  12,489 

Bartlesville 
Examlner- 

Enterp-ise-e  .  38,584  7,155 

Examiner- 

Enterprlse-S  .  3,528 

Enid 

News-m  .  4  704  14  777 

Eagle-e  .  4,704  14,777 

News-S  .  41,440  52,486 

Medford 

Tribune-e  .  464,156  61,180 

Tribune-S  .  160,314 

Muskogee 
Phoenix  &  Times- 

Democrat-meS  207,872  23,744 

Norman 

Transcripf-e _  232,890 . 1,008 

Tran$cript-S  ...  139,384  1,022 

Pauls  Valley 

Democrat-eS  ..  22,240  I.40C 

Ponca  City 

News-e  .  176,372  6,477 

OREGON 

Albany 

Democrit- 

Herald-e  ....  438,046  34,244 

Bend 

Bulletin-e  .  130,256  10,094 

Corvallis 

Gazette  Times-e  674,010  21,362 

Klamath  trails 

Herald  &  News-e  523,663  33,390 

Herald  &  News-S  39,788 

Oregon  City 
Ente-prise- 

Courier-e  ...  132,304  13,898 

Pendleton 

East  Oreginian-e  254,562  17,976 

Portland 

Reporter-e  _  54,292  8,120 


PENNSYLVANIA 

Allentown 

Call-m  . 

495,180 

158,690 

Chromcle-e  ... 

607,880 

158,690 

Call-Chronicle-S 

266,434 

Altoona 

Mirror-e  . 

159,841 

98,903 

Beaver 

Beaver  County 
Times-e  . 

94,577 

31,238 

Beaver  Falls 
News-Tribune  e. . 

30,000 

7,200 

Berwick 

Enterprise-e  .  -  ■ 

19.243 

4.249 

Bethlehem 

Globe  TImes  e. . 

147,032 

39,330 

6loomsbu*’g 

Press-m  . 

41,482 

6,160 

Butler 

Eagte-e  . 

264,362 

23,394 

Carlisle 

Sentlnel-e  . 

50,127 

3,024 

Chambersburg 
Public  Opinion-e 

59,066 

19,978 

Chester 

Delaware  County 
Times-e  . 

66,171 

43,609 

Columbia 

New$-e  . 

10,080 

DuBois 

Courler-Express-e. 

9,114 

5,432 

Easton 

Express-e  . 

233,926 

82,623 

Franklin 

News  Herald-e. . 

89,845 

29,503 

Greensbjrq 

Tribune-Review-e 

189,409 

24,110 

Greenville 

Record-Argus-e 

11,004 

5,164 

Huntingdon 

News-e  . 

103,894 

3,528 

Jeinnette 

News-Oispatch-e 

14,437 

21,084 

Johnstown 
Tribune-Democrat 
(All  Day)  ... 

161,483 

120,806 

Lancaster 

Intelligencer 

Journal, 

New  Era-me. . 

856,513 

196,764 

News-S  . 

277,335 

11,272 

Lansdale 

North  Penn 
Reporter-e  . . 

4,464 

Lebanon 

News-e  . 

335,153 

31,427 

Levittown-Br.stol 

Times-Courier-e. 

214.038 

26,045 

Lock  Haven 

Express-e  . 

10,290 

26,774 

McKeesport 

News-e  . 

244,834 

37,517 

Milton 

Standard-e  .... 

56,500 

3,750 

New  Castle 

News-e  . 

137,802 

58,926 

Norristown 

Times  Herald-e 

571,852 

35,123 

Oil  City 

Derrick-m  . 

105,420 

29,503 

Phoenlx/Ille 
Repubilean-e  .. 

15,694 

9,517 

Pottstown 
Mercury-m  .... 

115,706 

11,180 

Pottsville 
Republlcan-e  .. 

101,948 

11,410 

Scr.inton 

Tribune-m  . 

62,994 

11,837 

Scrantonian-S. . 

39,210 

2,400 

Shamokin 

News-DIspatch-e 

37,786 

7,160 

Sharon 

Herald-o  . 

235,792 

61,008 

Stroudsburg-East  Stroudsburg 

Record-m  . 

42,252 

11,996 

Sunbury 

Item-e  . 

99,064 

18,228 

Warren 

Times-Mirror-e. . 

58,304 

6,700 

Washington 
Observer-m  ... 

5,945 

684 

Reportar-e  _ 

5,945 

684 

Wilkes-Barre 
Record-m  . 

25,892 

163,854* 

Times-Leader, 
News-e  . 

59,893 

163,854* 

*Sold  in  Combination. 

Williamsport 

Grit-S  . 

39.000 

4,000 

York 

Gazette  & 
Daily-m  . 

54,838 

31,920 

RHODE 

ISLAND 

Newport 

News-e  . 

18,648 

14,926 

Woonsocket 

Call-e  . 

89,731 

24,088 

SOUTH  CAROLINA 

Anderson 

Independent-m. .  78,360  21,257 
Mail-e  .  78,360  21,257 


News  & 

Courier-m  . . . 

462  737 

168,779 

Evening  Post-e  .. 

540,788 

172,005 

News  & 

Courier-S  . . . 

78,051 

3,226 

Cjlumbia 

State-m  . 

159,572 

244,691 

Record-e  . 

129,423 

251,099 

State-Record-S. . 

102,812 

5,585 

Florence 

News-m  . 

94,596 

10,243 

News-S  . 

Greenville 

News-m  . 

20,890 

332,402 

150,416 

Piedmont-e  ... 

381,773 

150,416 

News-S  . 

26,348 

2,100 

Rock  Hill 

Herald  e  . 

144,515 

7,748 

Sumter 

Item-e  . 

76,510 

4,400 

SOUTH  DAKOTA 

Aberdean 

American- 

News-e  .  366,184 

7,490 

Amerlcan- 
News  S  . 

24,990 

2,480 

Huron 

Plainsman-m 

35,798 

28,716 

Mitchell 

Republic-e  .... 

36,590 

14.140 

Rapid  City 
Journal-e  . 

62,902 

56,369 

Journal-S  . 

Sioux  Falls 
Argjs-Leader-e. , 

34,524 

483,070 

111,152 

Argus-Leader-S. . 

205,282 

4,928 

Watertown 

Public  Opinion-e 

113,953 

19,332 

TENNESSEE 

Athens 

Post-Afhenian-e  21,000 

Columbia 

Herald-e  .  128,604 

Jackson 

Sun-e  .  141.120 

10,740 

Sun-S  . 

152,012 

4.788 

Johnson  City 

Press- 

Chronicle-meS 

230,300 

69,902 

Kingsport 

News-m  . 

514,276* 

50,974* 

Times-e  . 

514,276* 

50,974* 

•Sold  in  combination  only. 

Maryville 

TImes-e  . 

206,108 

3,920 

Oak  Ridge 

Oak  Ridger-e  . . 

5,880 

l,l?0 

TEXAS 

Abilene 

Reporter  News-m  530,390 

106,974 

Reporter  News-e 

530,390 

106,974 

Reporter  News-S 

171,668 

3,374 

Athens 

Athens  Revlew-e 

8,204 

3,864 

Austin 

American-m  ... 

534,439 

131,949 

Statesman-e  .. 

534,439 

131,949 

American- 
Statesman-S. . 

171,549 

1,356 

Bay  City 
^ribune-e  . 

7,336 

2,352 

Baytown 

Sun-e  . 

31,542 

3,000 

Beaumont 
Enterprise-m  .. 

240,847 

300,783 

Journal-e  . 

240,847 

300,783 

Enterprise-S  _ 

115,891 

14,172 

Corpus  Christ! 
Caller-m  . 

503,678 

225,718 

Times-e  . 

503,678 

225,718 

Caller-Times-S.. 

101,192 

5,940 

Cucro 

Record-e  . 

35,840 

7,480 

Record-S  . 

8,960 

2,240 

Denison 

Herald-e  .  94,500  8,176 

Herald-S  .  55,902 

Denton 

Record- 

Chronicle-e  ..  281, 316’ 

Record- 

Chronlcle-S  ..  54,082* 

*No  breakdown  between  local  and 
national  available. 

Freeport 

Facts-S  .  37,422 

Garland 

News-e  .  63,658  4,420 

News-S  .  8,960 

Harlingen 

Star-m  .  120,960  154,601 

Kilgore 

News  Herald-e..  48,174  25,296 

News  Herald-S  28,350 

Killeen 

Herald-e  .  14,252* 

•Started  Color  December  1962. 
Laredo 

Times-e  .  72,016  16,224 

Times-S  .  40,194 

(Continued  on  page  106) 
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Photo-Lathe  engraving  is  cut  abso¬ 
lutely  square  by  Mr.  LeBlanc  in 
order  to  insure  register.  Engrav¬ 
ing  has  been  double-taped  to  a 
shell  cast.  Bill  Barron  observes 
operation  with  interest. 


Alton  LeBlanc,  stereo  department 
supervisor  at  the  News,  scores  a 
mat  to  provide  a  guideline  which 
will  show  on  stereos  and  establish 
alignment  for  register.  Bill  Barron 
lends  helping  hand. 


Mayo  Wells  (left)  managing  edi¬ 
tor  of  the  Port  Arthur  (Texas) 
News,  shows  one  of  prints  to  be 
mounted  for  engraving  on  Photo- 
Lathe  to  Bill  Barron,  vicepresident 
of  Graphic  Electronics,  Inc. 


Prank  Cricchio  (left),  photogra¬ 
pher,  and  Leonard  Duckett,  city 
editor,  check  separations  made  in 
small  but  well-equipped  studio. 
Process  from  negative  to  red, 
yellow  and  blue  takes  hours. 


3 -Color  Pix  Spark  Front  Page 


Timely  local  interest  gruides  The  method  is  a  well-orpan-  News  makes  all  its  color  plates 

selection  of  subjects  for  the  ized  blend  of  all  the  News’  de-  at  a  90-line  screen, 
three-color  pictures  that  appear  partments.  It  begins  with  the  The  finished  engravings  go 
at  least  once  weekly  on  the  front  city  editor,  Leonard  Duckett,  next  to  Alton  LeBlanc,  superin¬ 
page  of  the  Port  Arthur  who  gives  photographer  Frank  tendent  of  the  stereo  depart- 

(Texas)  Xews.  The  paper  pro-  Cricchio  a  subject  assignment,  ment.  He  has  established  a 

duces  its  own  low-cost  color  After  the  best  i)hotograph  is  simple,  effective  way  of  main- 

plates  in  six  hours’  time.  selected,  the  color  negative  is  taining  register.  The  engrav- 

Subject  matter  may  range  separated  according  to  the  Ko-  ings  are  double-taped  to  a  shell 
from  the  polio  drive  to  the  Boy  dak  guide  for  three-color  sepa-  cast.  Then  they  are  cut  abso- 
Scouts,  the  Little  Theater  or  a  ration  prints.  lately  square.  One  of  the  shells 

prize-winning  camellia.  A  re-  carrying  the  engraving  is  laid 

cent  Texas  Day  picture  showed  Flesh  Tones  on  a  mat  of  the  page  on  which 

local  high  school  students  in  •  j.  n  the  color  picture  will  appear. 

Western  attire.  Indicative  of  follows  these  jg  marked  with  a  scrib- 

the  attention  it  received  was  the  specifications  generally.  How-  along 

spontaneous  letter  of  congratu-  when  the  subject  is  a  per-  side, 

lations  on  color  reproduction  advises  that  in  the  blue 

from  the  public  relations  repre-  PJ’lriter  the  flesh  tones  should  4,  Stereos  Cast 

•sentative  of  a  nationally  known  ^  chalky  and  have  good  detail ; 

company.  printer  flesh  tones  Four  stereos  are  then  cast 

When  publisher  J.  R.  Sadler  should  be  normal  black  and  from  this  one  mat.  One  is  used 
came  to  the  Texas  Gulf  Coast  density;  and  in  the  yellow  to  print  the  type  (black  plate), 

oil  town  in  1925,  he  began  build-  Pointer  they  should  have  greater  On  the  other  three  stereos  all 
ing  the  present  28,000  News  cir-  density,  giving  the  effect  of  the  type  is  routed  out.  These 

culation  and  a  paper  noted  for  >  uddy  complexions.  are  used  for  the  yellow,  red  and 

trying  new  things.  Latest  evi-  The  next  step  is  to  put  the  blue  printers, 
dence  of  this  attitude  is  the  use  three  separated  prints  on  a  reg-  The  engravings  are  removed 
of  three-color  plates  made  on  ister  board,  taped  in  register  from  the  shell  casts  and  double- 

one  of  his  Photo-Lathe  elec-  and  trimmed  to  the  exact  size  to  taped  to  the  routed  stereos  in 

tronic  engraving  machines.  be  engraved.  order  to  print  direct  from  the 

t|l  HI’  Mayo  Wells,  the  News  man-  Photo-Lathe  plates.  Using  the 

emme  n  aging  editor,  has  experimented  f?uide  lines  originally  scored  on 

“We  are  hemmed  in,’’  he  says,  extensively  with  the  Photo-  the  mat,  the  en^avings  can  be 
“by  two  Houston  papers  on  one  Lathe.  He  is  the  expert  in  en-  positioned  to  print  perfectly  in 
side  and  the  Beaumont  paper  graving.  The  separation  prints  register  with  little  if  any  work 
on  the  other.  We  feel  that  color  are  mounted  on  the  Photo-Lathe  on  the  press.  The  News  prints 
is  vital  today  to  attract  new  one  at  a  time,  at  a  diagonal  nil  color  direct  from  Photo¬ 
circulation.”  angle.  Each  separation  print  Lathe  engravings.  All  black  and 

The  News  staff  developed  its  is  mounted  on  the  machine  at  a  white  engravings  are  matted, 
own  fast  method  of  nroducimr  different  anele.  so  that  the  Mr.  LeBlanc  says,  however. 


J.  R.  Sadler  (left),  publisher  of 
the  News,  Bill  Barron  and  Alton 
LeBlanc  examine  one  of  the 
stereos  to  be  used  in  color  print¬ 
ing  from  Photo-Lathe  plates.  Type 
is  routed  out  of  all  stereos  except 
black  plate. 


1962  ROP  Color 


Linage  Supplied 
By  Publinhers 


{Continued  from  page  104) 

Local 

National 

Lubbock 

Avalanche- 
Journal-me  .. 
Avalanche- 

966,168 

183.106 

Journal-S 

103,180 

3,150 

Lufkin 

178,986 

101,714 

Midland 

RMorter- 
Telegram-e  .. 
R^orter- 
Telegram-S  .. 

893,771 

418,978 

106.410 

4,704 

Odessa 

Americ3n-e  ... 
Palestine 

651,281 

139,942 

Herald-Press*eS 

Pampa 

49,728 

5,922 

52,878 

4,000 

Pecos 

25.235 

Plainview 

Herald-e  . 

Herald-S  . 

84.000 

41,160 

9.120 

1,960 

Port  Arthur 

443,345 

129,440 

San  Angelo 

standard 

Times-meS 

459,326 

88,977 

ShermoT 

Oemocrat-e  . . . 
Democrat-S  . . . 

214,144 

99,204 

4,020 

Temple 

Telegram-m  ... 

160,832 

80,990 

Telegram-S  _ 

Texas  City 

68,516 

994 

10,080 

Tyler 

Courier»Times- 

Telegraph-me 

Courier-Times- 

517,917 

58,002 

Telegraph-S.. 

189,770 

9,632 

Vernon 

Record-eS  . 

Waco 

49,000 

7,483 

News-Tribunc-m 

247,660 

95,794 

Times-Herald*e 

247,660 

95,794 

Times-Hera(d-S 

197,372 

4,356 

Local 

National 

Wichita  Falls 

Record-News 

and  Times-me 

291,634 

104,300 

Times-S  . 

70,140 

28,126 

UTAH 

Oaden 

Standard- 

Examlner-e  .. 

250,940 

166,780 

Standard- 

Examiner-S  .. 

65.896 

22,940 

VERMONT 

Bennington 

Banner-e  . 

20,027 

11,490 

Burlington 

Free  Press-m  . . 

26,677 

174,672 

St.  Johnsbury 

Caledonian- 

Record -e 

72,642 

38,674 

VIRGINIA 

Bristol 

Herald-Courier 

&  Virginia 

Tennessean-meS 

36,576 

22,568 

Charlottesville 

Progress-e  _ 

234,640 

38,430 

Covington 

Virginian-e 

10,640 

2,352 

Fredericksburg 

Free  Lance- 

Star-e  . 

165,390 

36,148 

Harrisonburg 

News-Record-m 

124,474 

30,170 

Petorsburg 

Progress-Index-e 

108,161 

126,084 

Progres$-lndex-S 

33,883 

Staunton 

Leader-e  . 

50,848 

33,656 

News-leader-S.. 

28,406 

Waynesboro 

News-Virginian-e 

220,000 

5,000 

WASHINGTON 

Aberdeen 

World-e  . 

69,356 

26,397 

Bellingham 

Herald-e  . 

137,795 

49,815 

Bremerton 

Sun-e  . 

452,690 

30,380 

Ceitralia 

Chronicle-e  ... 

74,158 

22,792 

Everett 

Herald-e  . 

740,985 

55,554 

ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

•  INVESTIGATIONS  AND  REPORTS 

•  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

•  CONSTRUCTION  AAANAGEMENT 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE.  NORTH  CAROLINA 


Moses  Lake 
Columbia  Basin 

Local 

National 

Herald-e  .... 

178,940 

13,560 

Olympia 
Olympian-e  ... 

357,490 

289,870 

Olympian-S  ... 
Pasco 

Tri-City 

11,998 

Herald-e 

Tri-City 

1,194,966 

83,595 

Herald-S  ... 
Vancouver 

218,526 

1,190 

Columbian-e  .. 
Walla  Walla 

1,842,834 

65,485 

Union-BulletIn-m 

327,635 

36,036 

Union-Bulletin-e 

327,635 

36,036 

Union-Bulletin-S 

Wenatchee 

121,758 

World  eS  . 

Yakima 

448,924 

18,463 

Republic-meS 

816,774 

99,900 

WEST  VIRGINIA 

Beckley 

Post-Herald-m. . 
Raleigh 

68,364 

10,540 

Register-e  ... 

68,364 

10,540 

Register-S  . 

Morgantown 

Dominion- 

72,744 

News-m  . 

152,964 

11,872 

Post-e  . 

Moundsville 

152,964 

11,872 

Echo-e  . 

Parkersburg 

71,512 

6,000 

News-m  . 

39,115 

Sentinei-e  . 

.  71,512 

39,215 

News-S  . 

Wheeling 

36,064 

Intelligencer-m 

181,006 

103,649 

News-Register-e 

170,716 

103,649 

News  Register-S 

149,450 

35,280 

WISCONSIN 

Appleton 

Post  Crescent-eS 
Beloit 

665,252 

14,532 

News-e  . 

Fond  du  Lac 
Commonwealth 

315,263 

48,576 

Reporter-e 
Green  Bay 

73,178 

22,980 

Press-Gazette-eS 

Janesville 

774,676 

297,674 

Gazette-e  . 

Kenosha 

178,864 

26,068 

N*ws-e  . 

La  Crosse 

289,541 

96,852 

Tribune-e  . 

262,002 

43,310 

Tribune-S  . 

Madison 

Wisconsin  State 

54,734 

Journal-m  ... 

305,136 

285,782 

Capital  Times-e 
Wisconsin  State 

305,136 

285,782 

Journal-S 

Marinette 

127,834 

6,148 

Eagle-Star-e  .. 
Marshfield 

84,924 

2,408 

News-Herald-e 

Oshkosh 

10,892 

6,888 

North  western-e 
Racine 

270,975 

40,797 

Journal-TImes-e 

439,334 

75,684 

Journal-Times-S 

Sheboygan 

164,906 

1,214 

Press- e  . 

Wausau 

530,656 

82,998 

Record-Herald-e 
Wisconsin  Rapids 

343,255 

72,505 

Tribune-e  . 

182,420 

2,899 

WYOMING 

Rawlins 

Times-m  . 

Sheridan 

44,800 

4,240 

Local  National 

Pre$$-e  .  6,174  11,100 

Worland 

Northern  Wyoming 
News-m  .  45.570  102,928 

CANADA 


ALBERTA 


Calgary 

Albertan-m  ... 

196,281 

231,498 

Calgary 

Harald-e  . 

Edmonton 

292,230 

381,231 

Journal-e  . 

Lethbridge 

241,767 

431,354 

76,307 

60,712 

Medicine  Hat 

36,864 

20,840 

Red  Deer 

Advocate-e  ... 

17,498 

21,759 

BRITISH  COLUMBIA 

Kamloops 

•Sentinel-e  . 

Nanaimo 

7,056 

5,480 

102,666 

18,900 

Nelson 

8,939 

4,734 

New  Westminster 

British 

Columbian-e. 

157,312 

45,200 

Penticton 

9,408 

5,774 

Trail 

2,584 

1,980 

Vancouver 

Sun-e  . 

Victoria 

260,047 

434,174 

Colonist-m  .... 

69,328 

69,328 

ITOBA 

253,629 

253,629 

MANI 

Winnipeg 

Free  Press-e  . . 

196,633 

444,596 

TrIbune-e  . 

154,827 

397,038 

NEW  BRUNSWICK 

Moncton 

Times-m  . 

Transcript-e  ... 

302,646 

302,646 

158,004 

158,004 

Saint  John 

Telegraph- 

Journal-m  ... 

219,898 

Times-Globe-e  . 

219,898 

NEWFOUNDLAND 

Corner  Brook 
Western  Star-e 
St.  Johns 

75,768 

60,830 

Telegram-e  _ 

226,323 

181,342 

NOVA 

SCOTIA 

Halifax 

Chronicle- 

Herald-m  ... 

516,532 

321,895 

Mail-Star-e  _ 

New  Glasgow 

580,273 

321,895 

53,655 

12,976 

Sydney 

Cape  Breton 
Post-e  . 

363,620 

166,144 

ONTARIO 

Barrie 

Examiner-m  ... 
Brantf  jrd 

53,490 

1 17,950 

Expositor-e  .... 
Chatham 

255,598 

264,586 

27,734 

153,447 

Galt 

Repoter-e  . 

Guelph 

69,742 

103,259 

Mercury-e  . 

33,136 

173,918 

{Continued  on  page  108) 
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STEP  I — Mat  !s  positioned  in  Master  Matcher. 


STEP  2 — Black  plate  is  placed  in  routing  machine. 


Partial-Page  Color 
Process  Is  Success 

San  Diego,  Calif,  techniques.  This  “simplicity,” 

After  two  years  of  extensive  in  itself,  has  made  the  process 
employment  of  the  Partial  Page  veritably  foolproof. 

Stereo  Color  Process,  developed  i  i.i  r 

by  the  stereotype  department  of  Black  1  late  Exception 

the  San  Diego  Union  and  Eve-  xhe  ad  mats,  standard  in 
ning  Tribune,  the  project  has  every  respect,  and  supplied  by 
proven  a  complete  success.  The  the  advertiser  through  his 
process  has  been  heralded  by  agency,  are  processed  by  the 
advertisers,  advertising  agen-  production  department  of  the 
cies  and  newspaper  production  Union-Tribune  Publishing  Corn- 
departments  for  its  elimination  pany  in  much  the  same  manner 
of  the  many  dangers  of  spliced  as  a  full-page  color  mat.  Each 
mats  and  prohibitive  costs  in-  mat  is  registered  on  a  Master 
volved  in  the  addition  of  a  fifth  Matcher  and  is  dried  and 
cylinder.  formed  in  the  routine  method. 

The  San  Diego  Stereo  Color  Curved  plates  are  cast  in  the 
Process  fulfills  all  requirements  usual  manner  with  the  black 
for  fast,  accurate  and  cost  sav-  plate  the  one  all-important  ex- 
ing  “partial  page”  color  adver-  ception.  The  black  plate  is 
tising,  and  at  the  same  time,  routed  outside  the  ad  area  to  a 
utilizes  the  simplest  production  depth  of  seventy-two  thou- 


STEP  5 — Finished  product  rolls  of!  the  press. 
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STEP  3 — Special  bonding  tape  is  placed  on  back  of  flatcast. 


sandths  of  an  inch.  The  routing 
is  done  in  the  vertical  direction 
of  the  page  rather  than  the 
more  familiar  procedure.  This 
is  necessary  to  insure  a  smooth¬ 
ly-curved  plate  surface  for  the 
addition  of  the  news  plate,  later. 

In  the  Union-Tribune  Pub¬ 
lishing  Company  plant,  the  news 
portion  is  molded  on  a  regular, 
packless  mat,  but  it  will  work 
as  well  on  a  packed  mat.  It  is 
then  flat  cast  and  trimmed; 
then,  the  flat  casts  are  placed 
on  a  rotary  shaver  and  shaved 
to  zinc  thickness,  which  is  sixty- 
five  thousandths  of  an  inch  in 
the  San  Diego  Process,  Special 
bonding  tape  is  placed  on  the 
back  of  the  flat  casts  which  are 
then  curved  on  a  molding  ma¬ 
chine  with  a  standard  small 
roller. 

At  present,  Minnesota  Mining 
double  coated  Scotch  Brand  tape 
#400  is  being  used  effectively. 
The  protective  paper  strip  is 
removed  from  the  bonding  tape 
and  the  news  plates  are  posi¬ 
tioned  on  the  black  stereo  plates 


STEP  4— Curved  new*  plate  is 
positioned  on  routed  black  plate 
after  removal  of  protective  paper 
from  bonding  tape. 

which  have  been  routed  to 
proper  zinc  depth.  To  insure 
that  the  entire  printing  surface 
is  at  the  required  level,  the  final 
plates  are  returned  to  the  shav- 
(Continued  on  page  108) 
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Color  Milks  Sales 
For  Pa.  Milk  Group 


ing  arch  which  reshaves  the 
casts  and  at  the  same  time 
firmly  sets  the  casts  on  the 
plates.  These  are  then  ready 
to  be  locked  on  the  presses. 

fkmvenicnce  Factor 

The  time  saved  with  this 
method  is  not  as  important  as 
its  convenience  over  conven¬ 
tional  methods.  However,  one 
of  the  many  advantages  of  the 
process  is  that  a  complete  set 
of  color  plates  can  be  processed 
week  a  in  advance  and  nickel 
plated.  With  the  conventional 
method  of  pasting  the  editorial 
mat  to  the  color  mat,  it  is  neces- 
■sary  to  wait  until  the  news  ma¬ 
terial  is  available  which  can  be 
the  day  of  publication.  With 
the  San  Diego  Process,  the 
black  color  plate  is  ready  to  ac¬ 
commodate  the  curv’ed  shell  of 
news  material  which  can  be  pre¬ 
pared,  mounted  and  ready  for 
the  press  in  less  than  an  hour. 
And,  as  mentioned  before,  this 
process  eliminates  all  problems 
of  splicing  which  plague  news¬ 
papers.  The  elimination  of  the 
fifth  cylinder  saves  considerable 
tune  in  the  press  room  as  well 
as  manning. 

A  much  more  comprehensiv'e 
“study”  of  The  San  Diego  Proc¬ 
ess  can  be  obtained  from  the 
newly  released  101^  minute 
color  film  protluced  by  Copley 
Productions.  Film  inquiries 
should  be  dii*ected  to  either 
Copley  Productions  distribution 
center,  7776  Ivanhoe,  P.  0.  Box 
1530,  La  Jolla,  California,  or 
434  Downer  Place,  Aurora,  Ill. 


Lancaster,  Pa. 

Lancaster  County  Milk  for 
Health,  Inc.,  a  corporation  com¬ 
posed  of  dealers  (dairies)  and 
producers  (farmers),  in  June 
1959  l)egan  using  ROP  color  in 
their  newspaper  advertising 
and  have  u.sed  it  twice  a  month 
ever  since,  according  to  Jack 
Buckwalter,  manager  of  color 
.sales  for  Lancaster  Newspa¬ 
pers,  Inc. 

The  corporation  was  organ¬ 
ized  to  promote  one  product ; 
Cla.ss  1  milk,  or  drinking  milk, 
both  white  or  chocolate,  as 
against  promoting  butter,  cheese 
or  coffee  cream. 

John  H.  Hess,  account  execu¬ 
tive  at  The  Godfrey  Agency, 
Inc.,  here,  pointed  out  this  week 
that  “milk  is  a  very  bland  prod¬ 
uct,  and  difficult  to  promote,  but 
we  felt  by  adding  color  to  our 
newspaper  advertisements  a 
fresh  and  favorable  impression 
would  be  created  .  .  .  the  results 
have  proved  this  to  be  correct. 
Milk  sales  have  increased  at  a 
very  satisfactory^  pace  and  a 
better  personal  relationship  be¬ 
tween  the  dealers  and  the  pro¬ 
ducers  has  been  achieved.” 

“The  layouts  usually  apply 
color  to  the  background,”  Mr. 
Buckwalter  explained,  “and  for 
consistency  and  account  identi¬ 
fication  the  color  remains  the 
same  in  almost  all  ads.” 

According  to  Mr.  Hess  the 
major  part  of  the  budget  has 
been  allocated  to  this  newspa¬ 
per  color  program.  In  fact,  the 
Lancaster  County  Milk  for 
Health,  Inc.,  board  is  consider¬ 
ing  increasing  the  number  of 


An  indispensable 
guide  to  a  better 
understanding  of 
all  forms  of 
printing 


ON  PAPER 

A  Handbook  of  the  Graphic  Arts 

By  EDMUND  C.  ARNOLD.  From 
the  development  of  writing  and  the 
Latin  alphabet  to  the  inventions  that 
led  to  modern  printing  techniques,  this 
book  makes  clear  why  and  how  print¬ 
ing  is  transformed  from  a  craft  into 
an  art.  Discussed  in  detail  are  the 
mechanics  of  type  setting,  copy  fitting, 
proofreading,  and  layout;  the  proc¬ 
esses  of  printing  by  letterpress,  by 
offset,  and  in  color;  and  the  facts 
about  paper,  ink,  binding  costs,  order¬ 
ing,  and  design.  “INK  ON  PAPER 
is  a  good  foundation  book  on  the 
graphic  arts  because  it  touches  on  all 
bases.”  —  Theodore  M.  Bernstein, 
Assistant  Managing  Editor,  The  New  , 
York  Times.  More  than  100  line  , 
drawings  and  halftones;  4-color  insert;  I 
glossary;  index.  | 

$7.95  at  your  book  store,  or  Dept.  32  , 
HARPER  &  ROW.  Publisbers.  N.  Y.  16 


newspaper  advertisements. 

“It  is  this  type  of  results  that 
have  helped  keep  us  first  in  the 
state  of  Pennsylvania  in  local 
ROP  color  linage  for  the  past 
three  years,”  Mr.  Buckwalter 
said. 


MR.  PUBLISHER 
You  are  SPECIAL - 
BECAUSE 


WITHOUT  WARNING  OR  PATTERN 
you’re  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
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By  PublinherB 

(Continued  from  pope  106) 


Local  National 

Hamilton 

Spectator-e  ...  192.815  780,199 

Kingston 

Whlg- 

Standard-e  ..  75,280  252, 2t2 

Kirkland  Lake 

Northern 

News-e  .  39,970  M8,8I6 

Kitchener 

Kitchener- Waterloo 

Record-e  -.--  348,793  447,643 

London 

Free  Press-me..  607,542  623.043 

North  Bay 

Nugget-e  .  97,732  164,623 

Oakville 

Journal 

Record-e  _  71,380 

Ottawa 

Cltiien-e  .  280,075  623,510 

Le  Droit-e  ....  144.155  385,951 

Owen  Sound 

Sun-TImes-e  ...  4,760  4,662 

St.  Catherines 

Standard  e  ....  402,855  139,524 

St.  Thomas 

TImes-Journal-o  62,322  149,994 

Sarnia 

Observer-e  ....  199,416  239,065 

Sault  Ste.  Marie 

Stare  .  248,994  272,656 

Stratford 

Beacon-Herald-e  73,814  94,576 

Sudbury 

Star  e  .  123,530  313,831 

Toronto 

Star  e  .  381,302  537,935 

Welland 

Tribune-e  .  56,035  175,350 

Windsor 

Stare  .  304,374  590,205 


PRINCE  EDWARD  ISLAND 

Charlottetown 

Guardian-m  ...  75,530  80,904 
Patriot-e  .  75,530  80,904 


QUEBEC 

Granby 
La  Voix 

de  I’est-e  ...  230,282  206,771 

Montreal 

Le  Devoir-m  ..  23,710  126,040 

Quebec 

Le  Soleil-e  ....  191,330  644,434 

Chronicle 

Telegraph-e  .  15,338  188,449 

Sherbrook 

La  TrIbune-e...  74,352  367,583 

Record-e  .  13,500  147,772 

Trols  Rivieres 

Le  Nouvelliste-e  116,167  365,527 


SASKATCHEWAN 

Prince  Albert 

Herald-e  .  1,192  41,000 

Regina 

Leader-Post-e..  92,443  218,232 

Saskatoon 

Star-Phoenx-e. .  14.200  205,892 


Canadian  Color 
Shows  Big  Gain 

Eighty-six  of  the  96  news¬ 
papers  that  are  members  of  the 
Canadian  Daily  Newspaper  Pub¬ 
lishers  Association  are  equipped 
to  handle  color,  as  against  85 
out  of  95  in  1961. 


Supplements 
Used  by  Dole 

San  Jose,  Calif. 

Dole  Pineapple,  black  and 
one-color  food  copy  winner  in 
Edi'tor  &  Publisher’s  first  an¬ 
nual  ROP  color  contest,  is  now 
using  full  color  in  Sunday  news¬ 
paper  supplements. 

The  schedule  includes  every 
metropolitan  market  in  the 
country,  according  to  Frank  G. 
Scott,  advertising  manager. 
Black  and  white  copy  is  used 
occasionally. 

The  shift  to  full  color  in  sup¬ 
plements  was  made  three  years 
ago.  The  list  includes  This 
Week,  Parade,  American  Week¬ 
ly  on  the  West  Coast,  the  New 
York  Daily  News  and  a  large 
number  of  independent  news¬ 
paper  home  magazines. 

The  list  provides  broad  cir¬ 
culation  at  the  local  level.  Dole 
also  uses  national  magazines. 
The  newspaper  advertising  is 
supplemented  by  occasional 
black  and  white  couponed  copy. 

Dole  has  found  print  color 
copy  best  for  its  needs.  Tele¬ 
vision  is  its  best  medium,  Mr. 
Scott  observed. 

Its  copy  stresses  appetite  ap¬ 
peal.  Usually  Dole  advertising 
includes  recipes. 

Sunday  supplements  provide 
a  local  medium  reaching  vast 
numbers,  Mr.  Scott  said,  adding 
that  special  purpose  copy  is 
utilized  in  newspapers  to  reach 
any  gaps  noted  in  the  schedule. 
The  present  program,  (via 
Foote,  Cone  &  Belding,  Inc.), 
extends  into  May. 

• 

Water-Type  Color 
Ink  Called  Cleaner 

Phoenix,  Ariz. 

Complete  satisfaction  with  a 
new  water  type  ink  for  the  color 
printing  of  newspaper  adver¬ 
tisements  has  been  expressed 
by  the  management  of  the  Ari¬ 
zona  Republic  and  the  Phoenix 
Gazette  after  several  months  of 
trial  runs. 

Willard  C.  Worcester,  general 
manager,  said  the  basic  advan¬ 
tage  of  the  water-type  ink  over 
that  having  an  oil  base  is  that 
it  is  cleaner  and  gives  a  truer 
reproduction.  He  said  both  the 
newspapers’  production  depart¬ 
ment  and  advertisers  are  en- 


Following  figui-es  show 
growth  of  color  in  Canadian 

dailies: 

Total  Color 

Year  No.  Dailies  Linage 

1957  66  16,152,729 

1958  64  19,798,253 

1959  64  23,563,806 

1960  62  23,199,579 

1961  62  25,621,216 

1962  73  30,383,493 


thusiastic  over  the  new  process. 

A  product  of  the  California 
Ink  Co.,  which  pioneered  in  its 
development,  the  ink  is  now  be¬ 
ing  used  by  many  newspapers 
in  the  western  states,  the  two 
Phoenix  papers  having  been 
among  the  first.  Company  offi¬ 
cials  said  they  are  now  ready 
for  national  distribution  of  the 
product. 
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What  Does 

Over-the-counter  Mean? 


Promotion 

(Continued  from  page  92) 


EVENING  —  “Only  in  the 
f'veninff  can  you  reach  Detroit’s 
working  women  effectively, ’’ 
says  a  recent  brochure  issued 
by  the  Detroit  (Mich.)  News. 
Printed  in  royal  purple,  the  , 
folder  reveals  that  more  than 
400,000  working  women  in 
metropolitan  Detroit  earn  up¬ 
wards  of  $1,042,000,000  annual¬ 
ly.  It  further  reports  that  85%  j 
drive  to  and  from  work  each  ' 
(lay.  The  printing  was  timed  to  j 
coincide  with  Detroit’s  “Women  ! 
Who  Work  Week.’’ 

*  *  * 

REMINDEI^-The  Cleveland  : 
(Ohio)  Press  has  been  using  a 
campaign  of  bright  orange  and 
black  posters  to  keep  the  paper’s 
name  in  front  of  the  public  dur¬ 
ing  the  strike  in  the  city.  Large 
window  cards  in  stores  and 
newsstands,  and  two  different 
size  outside  bus  cards  carry  a  t 
line  drawing  of  Will  Rogers  and 
his  famous  quote,  “All  I  know  is 
what  I  read  in  the  newspapers,’’ 
under  the  Press’  logo.  Jumbo 
postcards  with  same  message  I 
were  mailed  to  all  Press  em-  i 
ployees,  8,700  carriers,  paid  in 
advance  subscribers,  school  and 
public  officials,  and  advertising 
clients. 

YOUR  BEST  BUY 
I  IN  AMERICAN 
KITSI 


DON’T  MISS  THIS  PROVEN  PUBLIC 
SERVICE.  OFFER  YOUR  READERS 
THE  FINEST  VALUE  ANYWHERE! 

•  8'  aluminum  pole  with  step-on  j 

bracket  for  ground  insertion,  | 

plus  aluminum  wall  bracket.  i 

•  50-star  sewn  flag,  3'  x  5'. 

•  Ball  top  and  halyard.  I 

•  Slim  3'  mailable  display  box.  j 

Guaranteed 

it  #Oji 

Adv.  Mats  M  ' 

Available  ^  ^  COMPARE! 

Writ*  •  Wire  •  Phone  Collect 

AMERICAN  FLAG  KIT  MFC.  CO. 

1401  W.  Webster  Chicago  14,  III. 
Phone:  549-4730 
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Probably  the  most 
confusing  and  least 
understood  term  in 
the  securities  business 
is  over-the-counter. 
Actually,  the  over- 
the-counter  market  is  simply  a  meth¬ 
od  of  buying  and  selling  securities 
without  a  centralized  market  place. 
Securities  dealers  all  over  the  country 
do  business  with  one  another  over  a 
network  of  telephones  instead  of 
meeting  in  one  place  and  bargaining 
face  to  face,  as  they  do  on  stock- 
e.xchange  floors. 

In  fact,  only  a  few  thousand  securi¬ 
ties  are  listed  on  the  country’s  stock 
exchanges  and  traded  there.  The 
stocks  of  all  other  publicly-owned 
companies,  from  small  local  compa¬ 
nies  to  large  industrial  concerns,  are 
traded  in  the  over-the-counter  mar¬ 
ket.  That  means  that  the  securities  of 
perhaps  40,000  companies  are  bought 
and  sold  on  the  telephone  in  over- 
the-counter  transactions. 

What  kinds  of  securities  are  traded 
over-the-counter?  All  kinds,  includ¬ 
ing  most  U.  S.  Government  securities, 
municipal  bonds,  most  bank  and  in¬ 
surance-company  stocks,  most  corpo¬ 
rate  bonds,  many  Canadian  and  for¬ 
eign  securities,  and  a  large  number  of 
stocks  of  utilities  and  industrial  com¬ 
panies  of  all  sizes.  Some  over-the- 
counter  stocks  are  those  of  small, 
young  companies,  and  it  is  these 
stocks,  many  with  attractive  growth 
possibilities,  that  have  given  the  over- 
the-counter  market  much  of  its  glam¬ 
our.  Many  companies  never  apply  for 
listing  on  an  e.xchange;  they  stay  in 
the  over-the-counter  market  even 
when  they  are  well-established.  Dun 
&  Bradstreet,  Dictaphone  Corpora¬ 
tion,  Time,  Inc.,  and  Weyerhaeuser 
are  examples. 

How  do  over-the-counter  brokers 
and  dealers  keep  track  of  prices, 
since  they  have  no  ticker  tape?  They 
are  in  touch  with  one  another  by  tele¬ 
phone  all  day,  exchanging  informa¬ 
tion  about  actively  traded  issues.  And 
every  day  the  National  (Quotation 
Bureau  publishes  and  distributes  to 


dealers  printed  (piotations  on  some 
8,()(X)  securities.  Many  big-city  news¬ 
papers  also  print  bid-and-asked  (|uo- 
tations  on  over-the-counter  securi¬ 
ties.  These  quotations,  supplied  by 
the  National  Association  of  Securities 
Dealers,  do  not  represent  actual 
transactions  but  are  a  guide  to  the 
range  within  which  these  securities 
could  have  been  bought  or  sold  at  the 
time  of  compilation.  Merrill  Lynch 
has  a  separate  over-the-counter  cpiote 
wire  for  internal  use  which  carries 
the  latest  bid-and-asked  prices  from 
its  Marketing  Department  in  New 
York  to  all  150  offices  in  the  system 
throughout  the  trading  day. 

In  over-the-counter  transactions,  a 
firm  may  act  as  either  principal  or 
agent  in  buying  and  selling  securities. 
When  it  acts  as  an  agent,  it  performs 
the  same  kind  of  brokerage  function 
for  a  customer  as  it  does  in  handling 
a  transaction  on  the  floor  of  an  ex¬ 
change.  It  buys  or  sells  the  stock  at 
the  best  price  it  can  get  and  charges 
the  customer  a  commission.  When 
the  firm  operates  as  a  principal,  it 
buys  or  sells  at  a  net  price,  for  a  profit 
rather  than  a  commission.  If  the  cus¬ 
tomer  wants  to  buy,  it  oflFers  the  stock 
at  a  net  price;  if  the  customer  wants 
to  sell,  the  dealer  quotes  a  net  price  at 
which  he  is  willing  to  buy.  In  such 
trades,  no  commission  is  involved; 
the  dealer  simply  quotes  a  price 
which  generally  yields  him  a  profit. 

At  Merrill  Lynch,  wc  have  a  rule 
that  says  that  in  ordinary  transactions 
with  our  customers  our  charge  above 
the  prevailing  wholesale  price  shall 
approximate  what  we  would  have  re¬ 
ceived  as  a  commission  on  a  compara¬ 
ble  New  York  Stock  Exchange  trans¬ 
action.  Furthermore,  we  sell  on  a 
net-price  basis  only  those  stocks  on 
our  qualified  list,  approved  by  our 
Research  Department.  We  handle 
other  over-the-counter  orders  on  a 
eommission  basis,  buying  or  selling 
the  stock  at  the  best  price  obtainable 
and  charging  the  equivalent  of  a  New 
York  Stock  Exchange  commission. 

Next  Week:  What  Are  Bid  and 
Asked  Quotations? 


H  MERRILL  LYNCH, 

PIERCE,  FENNER  &  SMITH  INC 

MEMBERS  NEW  YORK  STOCK  EXCHANGE  AND  OTHER  PRINCIPAL  STOCK  AND  COMMODITY  EXCHANGES 
70  PINE  STREET.  NEW  YORK  5.  NEW  YORK 
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If  It’s  Inconsequential 
Run  It  Up  on  the  Agenda 


DEN^’ER 

Jack  Guinn  plans  tx>  solve  the 
world’s  problems  come  June. 

Mr.  Guinn,  who  produces  a 
daily  column  for  the  Denver 
Post,  is  leader  of  a  dedicated 
band  of  Coloradoans  (among 
them  former  Colorado  Gov. 
Steve  McNichols)  who  are  or¬ 
ganizing  the  World’s  First 
Seminar  on  Inconsequential 
Matters. 

It  is  to  be  held  June  24  in 
Central  City,  Colo.,  an  historic 
mining  town  in  the  Rockies. 

The  seminar  is  designed  — 
tailored  by  Guinn  —  to  conflict 
with  another  seminar  at  Aspen, 
Colo.  At  this  seminar,  the  topic 
of  discussion  will  be  “The  U.  S. 
Image  Abroad.” 

“Eggheads  from  throughout 
the  nation  will  attend  the  Aspen 
seminar,”  says  Guinn.  “One  of 
the  most  remarkable  aspects  of 
life  is  that  you’re  always  un¬ 
derestimating  the  goodness  of 
the  American  people. 

“Who  would  have  thought,  for 
instance,  that  there  would  be  a 
lot  of  citizens  rushing  to  help 
Central  City  steal  the  egghead 
trade  from  Aspen?” 


While  the  “eggheads”  are  busy 
discussing  “The  U.  S.  Image 
Abroad,”  the  World’s  First 
Seminar  on  Inconsequential 
Matters  will  be  deep  in  the 
examination  of  “Irritating  Ways 
to  Haggle  With  French  Post¬ 
card  Salesmen  and  Other  Tricks 
to  Keep  Europeans  from  Tak¬ 
ing  Our  Money.” 

Other  topics  will  include: 
“How  to  Relax  While  Republi¬ 
cans  Drive,  or.  After  Novocain, 
What?”,  “Songs  for  Sit-Ins  at 
Saloons,”  and  “Courage  in  Our 
Times:  Would  Bertrand  Russell 
Sit  on  a  Wet  Sidewalk  to  Help 
Ban  the  Double  Martini?” 

The  real  drawing  card  says 
Guinn,  is  bound  to  the  panel 
discussion  on  “How  to  Load  An 
Elephant  Aboard  An  Airplane.” 

An  expert  on  elephants  says 
that  by  placing  a  chicken  on  the 
head  of  the  elephant,  it  will  re¬ 
main  calm  during  the  loading 
—  and,  more  importantly,  dur¬ 
ing  the  flight. 

“Our  informant  thinks  this 
matter  should  be  examined  at 
length,”  says  Guinn. 

“Would  not  the  world  be  a 
better  place  if  the  leaders  wore 
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Jack  Guinn 


chickens  on  their  heads?” 

Second  Si.  Pal’s  Day 

It  was  humorist  Guinn  who, 
in  1962,  led  the  Rocky  Mountain 
area  in  the  observance  of  the 
World’s  First  Second  St.  Pat¬ 
rick’s  Day. 

Chagrined  by  the  fact  that 
the  Lord  Mayor  of  Dublin  could 
not  attend  the  usual  St.  Pat’s 
Day  parade  here,  Guinn  led  a 
move  —  even  flew  to  Ireland  to 
talk  with  the  Lord  Mayor  —  to 
have  another  St.  Pat’s  Day  ex¬ 
actly  one  month  after  the  regu¬ 
lar  one. 

Sure  enough.  On  April  17, 
Lord  Mayor  Robert  Briscoe  led 
festivities  in  the  Mile  High 
City. 

It  was  also  Guinn  who  au¬ 
thored  the  novel  “The  Caper- 
berry  Bush.”  He  was  co-author 
with  Post  writer  Willard  Hazel- 
bush  of  “The  Wire  God.” 

Guinn,  who  measures  34-44- 
34,  is  the  father  of  Sally  Guinn, 
current  Miss  Colorado,  who 
measures  34-23-34. 

• 

Community  Service 
In  Binghamton 

The  plaque  for  community 
service  in  the  New  York  State 
Publishers  Association  competi¬ 
tion  went  to  the  Binghamton 
(N.  Y.)  Sun-Bulletin,  with 

honorable  mention  to  the  White 
Plains  Reporter  Dispatch.  (E&P, 
March  16,  page  52).  The  Sun- 
Bulletin’s  series  on  slums  had 
“hard  hitting  impact  and  re¬ 
sults,”  the  judges  said. 

• 

Big  One  on  March  13 

Houston 

The  Houston  Chronicle  ran  a 
140-pag:e  (plus  24-page  tabloid 
neighborhood  edition)  on  March 
13 — the  same  size  as  its  Thanks¬ 
giving  Day  paper  last  year,  but 
with  10  percent  more  adver¬ 
tising.  The  March  13  issue,  with 
more  standard-size  pages,  had 
301,000  lines  of  ads;  the  holiday 
issue  had  274,600  lines. 


Dead  Man’s  Face 
Stirs  Controversy 

Columbia,  S.  C. 

The  arrest  of  a  newsman  at 
the  scene  of  a  fatal  auto  wre<k 
has  caused  a  controversy  in 
South  Carolina  over  rights  to 
cover  the  news. 

Ric  Judson,  a  television  cam¬ 
eraman,  was  detained  in  a  police 
car,  on  orders  of  the  coroner, 
while  he  was  taking  pictures  of 
a  fatal  accident  near  Columbia. 
The  coroner  objected  to  photo¬ 
graphing  the  face  of  the  dead 
victim. 

Tom  Fleming,  Spartanburg, 
chairman  of  the  AP  News  Coun¬ 
cil’s  freedom  of  information 
committee,  asked  Gov.  Donald 
S.  Russell  to  look  into  the  situa¬ 
tion. 

The  Governor  replied  that  he 
believed  newsmen,  both  writers 
and  cameramen,  should  be 
allowed  freedom  in  covering 
events  of  interest  “so  long  as 
they  do  not  interfere  with  the 
orderly  and  efficient  perform¬ 
ance  of  the  duties  of  public 
officials.” 

He  said  he  did  not  wish  to 
become  involved  in  the  specific 
situation  because  he  didn’t  have 
firsthand  knowledge  of  it. 

• 

Publisher  Obtains 
Apology  for  Libel 

Toronto 

John  Bassett,  publisher  of  the 
Toronto  Telegram  issued  a  writ, 
alleging  libel  and  slander, 
against  E.  M.  Pritchard  of 
Toronto  on  March  12,  but  with¬ 
drew  it  the  following  day,  after 
Mr.  Pritchard  had  made  a  public 
apology. 

The  suit  was  started  following 
remarks  made  by  Mr.  Pritchard 
at  a  political  meeting  of  the 
Social  Credit  party.  He  called 
Prime  Minister  John  Diefen- 
baker  and  John  Bassett  the 
greatest  traitors  in  Canada 
today.  He  apologized  through 
two  Toronto  Telegram  reporters, 
“stating  that  I  had  lost  track 
of  the  fact  that  Mr.  Bassett  was 
not  in  the  political  arena  any 
more.”  Mr.  Bassett  was  a  can¬ 
didate  for  the  Progressive  Con¬ 
servative  party  in  last  summer’s 
federal  election,  and  was 
defeated. 

Retired  Adman  Dies 

Burlington,  Vt. 

Edward  J.  Morin,  76,  adver¬ 
tising  manager  of  the  former 
Burlington  Daily  News  for  more 
than  15  years,  died  here  March 
20.  He  was  co-owner  of  a  drive- 
in  movie  theatre,  a  former  mem¬ 
ber  of  the  Vermont  Legislature, 
and  brother-in-law  of  Francis 
Bellamy,  author  of  the  Pledge 
of  Allegiance  to  the  Flag. 
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Small  Press  Boxes 
Big  Issue  To  Liska 

By  Gerald  B.  Healey 


Chicago 

Settling  his  6-foot,  4-inch, 
235-pound  frame  into  a  restau¬ 
rant  chair  with  much  more  ease 
than  he  could  squeeze  into  an 
ancient  football  press  box,  the 
Chicapro  “beanpole”  talked  about 
the  business  of  sports. 

Chiefly,  Jerry  Liska,  midwest 
sports  editor  of  the  Associated 
Press,  and  immediate  past  presi¬ 
dent  of  the  Football  Writers  of 
America,  spoke  about  what 
could  be  called,  but  he  didn’t, 
the  “ffreat  crusade.” 

And  like  a  lot  of  bipr  pruys 
whose  modesty  is  no  sham,  the 
man  claimed  no  credit  for  suc¬ 
cess  of  the  crusade,  which 
resulted  in  greatly  improved 
football  press  box  facilities 
around  the  nation. 

“While  Charley  Johnson, 
sports  t*ditor  of  the  Minneapolis 
Star  and  Tribune,  was  chairman 
of  the  FWA’s  press  box  com¬ 
mittee  (Johnson  retired  last 
year)  57  schools  have  been  cited 
for  improving  their  press  boxes. 
Thirty-two  of  the  improvements 
can  be  traced  directly  to  the 
work  of  Johnson  and  the  FWA,” 
Mr.  Liska  said. 

Totem  Pole  Now 

The  “Chicapro  lieanpole”  mon¬ 
icker  was  hung  on  Liska  when 
he  was  a  168-pound  end  at  Mar¬ 
quette  University  in  Milwaukee. 
Now  he’s  more  of  a  “totem  pole,” 
liecause  he’s  been  toting  around 
a  lot  more  than  168  pounds  since 
his  college  days. 

He’s  got  his  personal  press 
box  “All-America,”  repfarding 
Michigan  State  facilities  as  the 
finest,  with  Indiana,  Purdue  and 
Iowa  “not  far  behind.” 

For  many  years,  sports 
writers  who  had  attained 
rotundity  and  steadily  added 
years,  gray  hair,  and  shortness 
of  breath,  complained  of  long 
climbs  to  stadium  press  boxes. 
For  many  years  college  officials 
watched  them  slump  into  work¬ 
ing  press  seats,  bushed  by  the 
ascent,  and  in  no  mood  to  think 
kindly  of  the  “host”  school. 

Came  many  changes.  Numer¬ 
ous  schools  have  installed  eleva¬ 
tors  to  the  “old  crows’  nest.” 

Lifted  to  Work 

Football  writers  now  are 
lifted  to  their  Saturday  after¬ 
noon  offices  by  elevators  in  num¬ 
erous  college  stadiums.  Among 
those  with  such  facilities  are 
Northwestern,  Notre  Dame,  Ohio 


State,  Michigan  State,  Indiana, 
Iowa,  Purdue  and  Michigan. 

“Why  its  gotten  so  now,”  Mr. 
Liska  observed,  “that  you  get 
the  snow  brushed  off  your  type¬ 
writer,  operators  of  mimeograph 
machines  provide  you  with  sta¬ 
tistics  on  every  phase  of  the 
game  and  even  with  interviews 


Jerry  Liska 


with  the  coaches.  With  public 
address  systems  providing  run¬ 
ning  accounts  of  the  color  and 
what’s  going  on  on  the  teams’ 
benches,  a  writer  doesn’t  have 
to  leave  the  press  box  anymore 
to  do  a  complete  account  of  the 
afternoon’s  proceedings.” 

“Small  colleges  have  also 
improved  their  services  to 
writers.  And  on  small  budgets. 
Many  of  them  turn  out  more 
releases  than  the  bigger  schools 
and  they’re  well  done  jobs.” 

Work  of  the  Football  Writers 
of  America  isn’t  confined  to 
improving  pressbox  conditions 
for  members.  It  awards  citations 
to  coaches  who  are  outstanding 
during  the  year;  an  ethics  com¬ 
mittee  works  with  coaches  to 
improve  relations  with  writers, 
guards  against  coaches  with¬ 
holding  legitimate  reports  of 
squad  injuries,  attempts  to  make 
coaches  readily  available  for 
interviews  after  the  games. 

These  efforts  have  created  an 
awareness  among  coaches  of  a 
need  for  cooperation  with 
writers.  End  result  is  that  very 
few  distorted  stories  get  out 
concerning  a  team’s  condition  or 
the  physical  fitness  of  certain 
players,  Mr.  Liska  said. 

Many  Experiences 

Like  most  sports  writers,  Mr. 
Liska  has  had  many  memorable 
experiences.  Like  covering  the 
1960  Rome  Olympics,  the  Indian¬ 
apolis  500  mile  auto  race,  or 
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being  given  the  “by-line  award”  I 
by  his  alma  mater  for  achieve-  [ 
ment  in  the  journalistic  field,  i 

Or  watching  Marquette’s  | 
finest  football  club  in  the  Cotton  i 
Bowl  in  1937.  Sammy  Baugh 
was  flinging  leather  then  for 
Texas  Christian  and  the  boys 
from  Milwaukee  were  beaten, 
16-6. 

Or  the  day  in  1933  when  i 
Marquette  played  Michigan  j 
State  in  a  downpour  at  Milwau¬ 
kee  with  no  one  in  the  stands 
and  the  presidents  of  the  two 
schools  watching  from  a  sedan 
in  the  end  zone. 

“That  game  turned  out  to  be  | 
a  punting  duel,”  Jerry  said,  “and  i 
the  only  picture  taken  showed 
me  out  of  position  and  flapping 
my  arms  like  a  condor  flapping 
its  wings.  Michigan  State  won 
that  one  on  a  12-yard  run,  6-0.” 

The  sports  editor’s  football 
career  ended  in  1934  when  a  | 
guard.  Norm  Frankenstein,  fell  j 
on  him  and  Liska’s  collarbone  ' 
was  broken. 


Books  for 


Writers  and 
Editors 

The  Key  to  Today’s  Most 
Lucrative  Writing  Market 

SCIENCE  WRITER’S  GUIDE 

by  John  Foster,  Jr. 

A  new  handbook  of  scientific  and 
technical  principles  and  prac¬ 
tices  by  the  Director  of  the  Ad¬ 
vanced  Science  Writing  Program 
at  Columbia  University.  Divided 
into  two  important  parts — a  con¬ 
cise  statement  of  the  fundamen¬ 
tals  of  science  writing  and  a 
complete  dictionary  of  over  1,600 
scientific  and  technical  terms. 


Found  a  Monster 

“That’s  one  time  when  I  was 
thoroughly  convinced  Franken-  | 
stein  was  a  monster,”  he  said.  | 
“Norm  was  a  short  guy,  but  he 
weighed  240  pounds.” 

After  graduation  and  sports  i 
columning  on  the  Marquette  ; 
Tribune,  the  school  newspaper, 
Mr.  Liska  returned  to  Chicago,  j 
his  home,  and  joined  the  United  | 
Press  as  a  copy  boy.  It  wasn’t  | 
long  before  he  was  making  | 
“pony”  calls  to  daily  newspaper  ' 
on  phone  hook-ups.  UP  trans¬ 
ferred  him  to  Minneapolis  and  ! 
after  two  years  he  became  sports 
editor  of  the  Fremont  (O.)  Mes¬ 
senger,  but  that  wasn’t  all.  He  | 
also  covered  city  hall,  courts  I 
and  the  Ohio  State  baseball  I 
league  at  night. 

He  joined  AP  in  1941  at  Lan-  | 
sing,  Mich.,  coming  to  the  wire  j 
service’s  sports  staff  in  Chicago  i 
in  1944.  In  1952  he  became  mid-  I 
west  sports  editor  succeeding  the  ! 
late  Charles  W.  Dunkley.  He  is 
married  to  the  former  Cather¬ 
ine  Ennen  of  Minneapolis  and 
they  have  two  children,  Cathleen  ! 
and  Gregrory. 

Impressive  to  Mr.  Liska  is  the  i 
emphasis  on  speeding  copy ! 
during  sports  events  with  a  j 
highspeed  TTS  wire  operating  i 
22  hours  a  day. 

Speed  Is  Essence 

“Your  story  is  out  of  the  park 
within  five  or  10  minutes  after 
the  event  ends,  or  you’re  dead,” 
he  said.  “Editors  just  don’t  take 
time  anymore  to  compare.  And 
you’ve  got  to  tell  it  in  350  to  500  j 
words,  not  a  column  as  you  once  : 
could  do. 

“The  present  day  wire  service 
writer  is  a  purist.  He’s  fast  and 
he’s  accurate.” 


A  Professional  Guide  to 
the  Art  of  Copy  Editing 

HEADLINES  AND  DEADLINES: 

A  Manual  for  Copy  Editors 

by  Robert  E.  Gorsf  and 
Theodore  M.  Bernstein 


The  third  edition  of  the  book 
that  has  become  a  classic  in  its 
field.  “Messrs.  Qarst  and  Bern¬ 
stein  give  the  art  of  copy  editing 
the  first,  thorough,  comprehen¬ 
sive  treatment  which  this  re¬ 
viewer  has  seen.”  —  New  fork 
Times  Book  Review 
“A  real  find  ...  for  anyone  In¬ 
volved  in  copy  editing.”  —  Peb- 
llshert'  Weekly 

Paperback,  $1.75 


A  Step-by-Step  Guide  to  .  .  . 

EDITING  THE 
SMALL  MAGAZINE 

by  Roweno  Fergason 

Expert  advice  to  fit  the  require¬ 
ments  of  the  thousands  of  small 
magazines  published  today. 

*•  .  .  .  The  total  purview  of  mag¬ 
azine  production.  .  .  .  The  text 
moves  with  logical  and  chrono¬ 
logical  progression  which  parel- 
lels  the  actual  process  which  an 
editor  follows  from  month  to 
month.”  —  Qslll  and  Scroll 

Paperback,  $1.95 

SEND  FOR  YOUR  COPIES  TODAY 


COLUMBIA  UNIVERSITY  PRESS 
2960  Broadway,  Ntw  York  27,  N.Y. 

Please  send  me 

_ copies  of  SCIENCE  WRITER'S 

GUIDE  a  $6.00  each 

_ copies  of  HEADLINES  ANO  DEAD¬ 
LINES  a  $1.75  each 

_ copies  of  EDITING  THE  SMALL 

MAGAZINE  a  $1.95  each 

□  Bill  me  □  Check  Enclosed 

Name  _ 

Address  _ 

City  _ Zone _ State _ 
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Grit  Goes  to  Offset 
With  High  Speed  Run 


Atlantic  City,  N.J. 

Grit,  the  national  home  week¬ 
ly  published  at  Williamsport, 
Pa.,  is  moving  toward  full  pro¬ 
duction  on  its  new  offset  press. 

The  changeover  from  letter- 
press  to  offset,  using  a  specially 
designed  and  engineered  Aller- 
Hoe  press,  has  been  “in  the 
works”  since  1959. 

The  44-page  state  edition  of 
125,000  copies  of  the  tabloid 
was  run  a  week  ago  with  the 
web  running  at  1500  feet  a 
minute — 52,000  copies  per  hour 
part  of  the  time. 

Full  Run  Set  for  April  1 

The  full  national  run  of  more 
than  a  million  copies,  using 
black  ink  only,  is  scheduled  on 
the  offset  press  April  1. 

James  H.  Lamade,  vicepresi¬ 
dent  and  business  manager, 
gave  this  thumbnail  report  on 
Grit’s  progress  at  the  Mid- 
Atlantic  Newspaper  Mechanical 
Conference  here  last  weekend. 
He  promised  a  more  complete 
“Grit  Story”  later,  after  runs 
with  full  color  have  been  made, 
probably  in  May. 

For  incidental  intelligence,  he 
said  the  Aller-Hoe  installation 
has  50  miles  of  wiring  and  7,000 
terminal  connections.  Details  of 
the  press  construction  and  ar¬ 
rangement,  with  a  satellite  unit, 
were  disclosed  just  a  year  ago 
in  E&P’s  Pre-Convention  Num¬ 
ber  for  the  ANPA  meetings. 

Brooklyn  Eagle  Story 

Enthusiasm  by  all  publishers, 
from  both  the  daily  and  weekly 
fields,  who  have  switched  to  off¬ 
set  in  recent  years  highlighted 
a  session  Saturday  morning 
which  was  attended  by  about 
half  of  the  500  persons  who 
were  registered  at  the  confer¬ 
ence. 

Victor  Leiker,  owner  of  a 
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plant  at  Gans’ood,  N.  J.,  where 
several  offset  weeklies  are 
printed,  told  how  he  took  on  the 
job  of  printing  the  Brooklyn 
(N.  Y.)  Eagle  when  it  was 
revived  a  few  months  ago  with 
an  investment  of  less  than  $75,- 
000  in  equipment. 

During  the  shutdown  of  New 
York’s  big  dailies,  the  Eagle 
spread  to  24  and  48  pages  with 
a  press  run  of  300,000  copies. 
Some  of  the  work  had  to  be 
done  at  another  offset  plant  on 
Long  Island. 

“Offset  isn’t  I’eady  to  handle 
a  job  this  big,”  Mr.  Leiker  ad¬ 
vised.  “If  your  paper  is  in  the 
50,000  class,  has  good  typeset¬ 
ting  equipment  and  a  young 
staff,  offset  is  not  for  you.” 

Mr.  Leiker  complained  that 
the  major  manufacturers  have 
lagged  in  entering  the  field  and 
the  offset  pioneers  have  had  to 
rely  on  equipment  from  small 
companies  and  “Rube  Goldberg” 
arrangements. 

In  answer,  Mr.  Lamade  said 
the  Aller-Hoe  installation  at 
Grit  is  a  major  advance,  with 
flying  pasters,  satellite  units  for 
color,  various  folder  combina¬ 
tions  and  cylinders  that  can 
take  four  plates  across. 

Because  of  difficulties  w'ith 
paper,  the  Brooklyn  Eagle  lost 
an  entire  production  run  at  the 
startup  in  the  Lynbrook,  L.  1. 
plant,  Mr.  Leiker  said. 

Out  of  Bankruptcy 

He  said  he  had  proven  to  one 
man’s  satisfaction  that  an  $8,- 
000  investment  would  bale  him 
out  of  a  bankrupt  position  with 
an  old  flatbed  press  operation. 
“But,”  he  cautioned,  “don’t  get 
the  idea  that  $8,000  in  offset 
can  save  any  situation  from 
failure.” 

By  strict  accounting  meth¬ 
ods,  Mr.  Leiker  said,  he  has  fig¬ 
ured  page  costs  as  $10  tabloid 
and  $18  standard  in  his  plant. 

Dorsey  E.  Biggs  of  American 
Type  Founders  Co.  said  his 
company  has  plans  on  the  board 
for  a  press  which  has  cylinders 
of  41  to  45  inches  in  circumfer¬ 
ence  but  it  is  aimed  particu¬ 
larly  for  Sunday  supplements  in 
newspapers. 

The  number  of  newspapers 
printed  by  offset  has  risen  from 
15  in  1949  to  more  than  1,000 
today,  Mr.  Biggs  said.  Nearly 
every  one  of  the  nine  members 
of  the  offset  panel  represented 
several  publications. 

With  the  installation  of  offset 
presses,  printing  facilities  have 


been  established  for  groups  of 
weeklies  in  the  same  area  and 
dailies  have  found  it  profitable 
to  undertake  printing  of  week¬ 
lies. 

A  slide  presentation  by  Wil¬ 
liam  P.  Hastings  showed  the 
changeover  of  the  Milton  (Pa.) 
Evening  Standard  from  a  tidy 
letterpress  “blacksmith”  back- 
shop  operation  to  a  sparkling 
“cold-type”  and  offset  arrange¬ 
ment  at  a  cost  of  about  $132,- 
000,  including  building  con¬ 
struction.  At  the  end  of  the  first 
year  on  offset,  Mr.  Hastings 
said,  costs  are  below  those  in 
letterpress  and  the  paper  is  do¬ 
ing  more  business. 

More  Ads 

Louis  G.  Buisch,  general  man¬ 
ager  of  the  Homell  (N.  Y.) 
Tribune,  reported  that  the  offset 
change  resulted  in  twice  as  much 
advertising  as  the  paper  used  to 
get.  Color  is  featured  on  so- 
called  “dull”  days,  he  said,  and 
readers  like  the  duotone  effects 
of  black  and  one  color  news  pic¬ 
tures. 

An  interesting  comment  was 
made  by  Eugene  H.  Vosburg  Jr. 
of  the  Burgettstovm  (Pa.)  En¬ 
terprise  when  he  held  up  a  copy 
of  the  eight-page  paper  which 
moved  into  offset  with  an  in¬ 
vestment  of  $25,000.  The  cost 
of  the  materials  in  all  of  the 
plates,  he  said,  was  less  than 
what  he  would  have  spent  for 
same  number  of  halftones  if 
that  many  had  been  run  in  his 
letterpress  paper. 

‘A  Dream’ 

The  Vineland  (N.  J.)  Times 
Journal,  a  daily,  converted  a 
week  ago  from  letterpress  to 
offset  with  full  cooperation 
from  the  unions,  Joel  C.  Leuch- 
ter  said.  After  management  an¬ 
nounced  its  plans  and  promised 
there  would  be  no  layoff  of  per¬ 
sonnel,  Mr.  Leuchter  said,  most 
of  the  31  printers  enrolled  in 
public  school  courses  for  typing 
so  they  would  be  ready  for  the 
“cold  type”  machines. 

After  only  a  few  days’  ex¬ 
perience  in  offset  techmiques, 
Mr.  Leuchter  said,  several  of 
the  printers  had  devised  new 
w’ays  of  doing  things. 

The  first  day  of  publication 
on  a  six-unit  offset  press,  Mr. 
Leuchter  said,  was  “a  dream,” 
although  it  was  half  an  hour 
late. 

The  Times  Journal’s  nine- 
column  page  has  created  some 
problems  because  of  the  neces¬ 
sity  for  shrinkage.  A  standard 
camera  is  used  and  this  re¬ 
sults  in  proportional  reduction, 
lengthwise  and  widthwise.  Until 
a  new  distortion  camera,  which 
enlarges  or  reduces  in  one  di¬ 
mension,  is  obtained,  Mr.  Leuch¬ 
ter  said  it  will  be  necessary  to 


set  not  only  a  wider  page  but 
a  longer  one,  involving  about 
10%  more  production  that  is 
actually  wasted.  If  the  paper 
were  set  to  its  printed  measure, 
he  explained,  it  would  lose  the 
advantages  of  wire  tape. 

Pressmen  usually  welcome 
the  change,  Mr.  Leuchter  said, 
because  it  means  they  handle 
plates  that  weigh  a  few  ounces 
instead  of  heavy  stereo  castings. 

Range  of  Equipment 

Since  going  100  percent  cold- 
type  about  two  years  ago,  the 
Tyrone  (Pa.)  Herald  has  taken 
in  a  second  daily  with  the  addi¬ 
tion  of  two  people,  according 
to  P.  M.  Kienzle,  co-publisher. 
Before  the  change  to  offset,  he 
said,  the  Herald  had  seven  full¬ 
time  male  employes  in  the  com¬ 
posing  and  press  rooms.  The 
paper  averaged  10  pages  daily. 

Four  of  the  seven  were  fur¬ 
loughed  and  a  fifth  was  retained 
as  janitor.  The  four  obtained 
work  elsewhere  immediately. 
Four  typists  took  their  places. 
One  man  operates  the  Goss  Sub¬ 
urban  press  and  one  man  has 
charge  of  page  paste-ups  in  the 
composing  room. 

In  addition  to  the  press  and 
plate  making  equipment,  the 
Herald  has  two  Justowriters 
and  two  Reproducers,  one  tape 
converter  to  process  wire  tape 
for  the  Justowriter  tape,  two 
Headliners  with  28  type  wheels, 
four  paste-up  tables,  and  one 
wax  coater. 

“This  is  all  the  equipment 
necessary  to  produce  our  news¬ 
paper  now,”  Mr.  Kienzle  said. 
He  also  described  the  Gevaert- 
Photorapid  method  of  plate¬ 
making  as  time-saving  and  cost¬ 
saving.  A  complete  page  plate 
can  be  made  from  paste-up  in 
less  than  five  minutes  at  half 
the  cost  of  other  methods. 

Other  panelists  reported  suc¬ 
cess  with  pre-coated  plates.  In 
some  shops,  one  man  prepares 
a  week’s  supply  of  plates  in  a 
day. 

Mr.  Buisch  of  Homell  also  re¬ 
ported  that  on  a  visit  to  the 
Hudson  (N.  Y.)  Register-Star 
he  learned  that  work  averages 
four  and  one-half  manhours  per 
page. 

• 

McCoy  Elected 

Frederic  R.  McCoy  was  elected 
secretary  and  treasurer  of  Met¬ 
ropolitan  Sunday  Newspapers 
Inc.  this  week,  succeeding  Ever¬ 
ett  R.  Stone,  who  resigned  to 
become  executive  vicepresident 
of  Providence  Gravure  Inc. 
Edward  N.  Howard  succeeds  Mr. 
McCoy  as  western  manager  and 
head  of  Metro’s  Chicago  office. 
Mr.  McCoy  joined  Metro  in  1945 
as  a  gravure  salesman  in  the 
Chicago  office. 
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Detroit  News  Adopts 
13-Period  Calendar 


Detroit 

1963,  according  to  the  ac¬ 
counting  department  of  the  De¬ 
troit  News,  will  have  364  days 
divided  into  13  equal  periods 
of  four  weeks. 

Such  figuring,  different  from 
the  Gregorian  calendar  in  use 
since  1582  and  which  shows 
1963  as  having  365  days  divided 
into  12  months  of  unequal 
length,  is  part  of  a  plan  to 
simplify  accounting  problems. 

The  conventional  calendar  for 
1  1963  began  on  Tuesday,  Jan.  1, 

'  and  will  end  on  Tuesday,  Dec. 
31.  The  News’  13-period  fiscal 
calendar  began  last  Dec.  31  (a 
Monday)  and  will  end  next  Dec. 
29  (a  Sunday). 

V.  Leonard  Hanna,  manager 
of  finance  and  control  for  the 
News,  thought  the  13-period  cal¬ 
endar  had  possibilities  for  the 
News’  accounting  problems. 

He  had  become  familiar  with 
the  calendar  when  he  was  con¬ 
troller  for  the  International 
Textbook  Co.,  of  Scranton,  Pa. 
Also,  the  13-period  calendar  is 
used  by  several  other  news¬ 
papers,  including  Philadelphia 
Bulletin,  Des  Moines  Register 
I  and  Tribune,  St.  Louis  Post- 
Dispatch  and  Louisville  Cour¬ 
ier-Journal  and  Times. 

The  March  Period 

How,  for  example,  Mr.  Hanna 
asked,  can  a  meaningfful  year- 
to-year  comparison  be  made  be¬ 
tween  the  operations  of  the 
News  in  March? 

This  year  there  are  five  Sun¬ 
days  in  March,  whereas  there 
were  four  in  1962  and  1961. 
There  are  five  Saturdays  in 
March  this  year,  same  as  last, 
,but  in  1961  there  were  four. 

The  month  began  on  Friday 
this  year,  Thursday  last  year, 
Wednesday  the  year  before. 

The  system  which  the  News 
has  adopted  to  reduce  this  con¬ 
fusion  can  be  understood  by 
studying  the  "period  calendar.” 

It  will  be  noted  that — for  ac¬ 
counting  purposes — this  is  not 
the  month  of  March,  but  rather 
is  the  third  period  of  1963.  It 
began  on  Monday,  Feb.  25,  and 
will  end  on  Sunday,  March  24. 

Every  one  of  the  13  periods 
begins  on  Monday  and  ends  on 
Sunday.  The  same  will  be  true 
in  future  years.  Henceforth, 
statistical  comparisons  will  be 
based  on  periods,  not  months. 

There  will  still  be  some  prob¬ 
lems,  of  course.  The  most  obvi¬ 
ous  is  that  the  364-day  year 
will  have  to  be  adjusted  oc¬ 
casionally  in  order  to  make  up 


the  missing  days.  This  will  be 
done  by  inserting  an  extra  week 
into  the  13th  period  every  five 
or  six  years,  making  that  par¬ 
ticular  “year”  371  days  long. 


V.  Leonard  Hanna 


Another  problem  involves 
that  of  changing  of  dates  of 
major  holidays,  such  as  Easter, 
Thanksgiving  and  Christmas. 

Still  another  problem  is  that 
most  of  the  News’  suppliers  and 
customers  use  the  conventional 
12-month  calendar.  Some  extra 
bookkeeping  is  necessary  to 
mesh  internal  and  external 
schedules  of  payments  and  col¬ 
lections. 

Advantages  Seen 

Mr.  Hanna  says  there  are  ad¬ 
vantages,  however. 

A  number  of  production  op¬ 
erations  at  the  News  involve 
overtime  and/or  premium  pay 
(Saturday  and  night  work,  for 
example).  The  13-period  method, 
which  divides  time  into  units 
of  weeks,  makes  it  easier  to 
balance  these  extra  costs  for 
comparative  purposes. 

Also,  Mr.  Hanna  adds,  all 
Sunday  papers  create  account¬ 
ing  problems  because  they  are 
produced  throughout  the  week, 
on  just  about  every  day  except 
Sunday. 

This  creates  what  account¬ 
ants  call  a  “work  in  process” 
problem.  If  Sunday  falls  'on 
April  2,  for  instance,  do  you 
charge  the  cost  of  producing  it 
to  April  or  March? 

With  the  13-period  system, 
the  News  will  not  have  to  bother 
with  it,  because  the  week  al¬ 
ways  will  be  closed  out  with  a 
Sunday.  Thus,  for  all  practical 
purposes,  the  cost  of  producing 
a  Sunday  paper  will  be  charged 
to  the  week  in  which  it  appears. 
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Funeral  Price  Ban 
Is  Voided  by  Court 

Hartford,  Conn. 

A  Connecticut  Superior  Court 
Judge,  calling  embalming  a 
“business  rather  than  a  profes¬ 
sion,”  has  ruled  against  a  State 
Board  of  Embalmers  and  Funer¬ 
al  Directors  regulation  pro¬ 
hibiting  advertising  of  prices 
for  funeral  services  and  mate¬ 
rials. 

Judge  Elmer  W.  Ryan  said 
the  board  had  not  proven  that 
the  price  advertising  prohibition 
was  necessary  to  maintain 
.standards  of  public  health, 
safety  and  welfare,  which  would 
fall  (the  board  contended),  if 
price  competition  forced  cuts  in 
sanitation  costs. 

• 

Milwaukee,  Cliicago 
Travel  E<ls  Honoretl 

Colorado  Springs,  Colo. 

Members  of  the  Midwest 
Travel  Editors  Association  re¬ 
ceived  best  story  awards  March 
23  from  Pan  American  World 
Airways. 

Winners  were:  Paul  Mc¬ 
Mahon,  Milwaukee  (Wis.)  Jour¬ 
nal,  single  international  travel 
story;  Marc  Mlchaelson,  Chi¬ 
cago’s  American,  single  domes¬ 
tic  travel  story;  Wade  Franklin, 
Chicago  Sun-Times,  air  travel 
story;  Mrs.  Lucia  Lewis,  Chi¬ 
cago  Daily  News,  travel  series; 
Kermit  Holt,  Chicago  Tribune, 
travel  section. 

Mrs.  Lewis  also  won  an  award 
for  “best  of  all  categories.” 

• 

Editor  Wins  Seat 
In  City  Council 

Chicago 

When  the  new  Chicago  City 
Council  holds  its  first  meeting 
in  April  it  will  welcome  a  news¬ 
paperman — Edward  T.  Scholl, 
25,  of  the  41st  ward,  as  a  new 
member. 

Alderman-elect  Scholl,  a  Re¬ 
publican,  scored  an  upset  in 
defeating  the  incumbent  Demo¬ 
crat  Harry  Bell  to  become  the 
city’s  youngest  alderman. 

At  20,  Mr.  Scholl  became  edi¬ 
tor  of  the  Edison-Norwood 
Review,  a  weekly.  He  will  take  a 
leave  of  absence  from  the  paper. 
• 

25  Years  with  AP 

Chandler  Diehl,  who  helps  di¬ 
rect  World  Service  operations 
of  the  Associated  Press,  cele¬ 
brated  his  25th  anniversary 
with  AP  on  March  5.  AP  Gen¬ 
eral  Manager  Wes  Gallagher 
pinned  a  gold  service  button  on 
him.  Mr.  Diehl  is  a  grandson  of 
Charles  S.  Diehl,  who  was  as¬ 
sistant  general  manager  of  AP 
from  1894  until  he  left  in  1911 
to  take  over  operation  of  the 
San  Antonio  Light. 


Can't  Hear  the  Music 
for  the  Drum 


i  '•y 

!  Mim  P.  Von  Winkle 

PratMwit 

I  Old  Fitzgerald 
Distillery 

i  LouitvilU,  Kantucky 

EitahUthmd  1849 

I  Allan  Trout  of  Frankfort  tells 
'  about  the  critic  of  a  small  Ken¬ 
tucky  town  band  who  com- 
I  plained  to  its  bass  drummer — 
“You  don’t  make  very  good 
music!” 

“No,”  replied  the  drummer, 
“6uf  I  drown  out  a  lot  of  bad!" 

A  cover-up  can  be  mighty  use¬ 
ful  when  there’s  little  there  to 
start  with.  Ketchup  bottles.  I’ve 
noticed,  are  most  frequently 
emptied  on  the  tables  of  the  sor¬ 
riest  cooks. 

And  as  a  distiller  of  69  years 
'  standing,  I  often  wonder  if  the 
man  who  spikes  his  glass  with 
1  all  manner  of  foreign  condiment, 

I  does  so  for  added  flavor,  or  to 
drown  out  the  off-key  taste  of 
“sour-note”  whiskey. 

'  If,  when  you  hold  a  glass,  soci¬ 
ability  is  your  sole  desire,  almost 
j  anything  that’s  ix)urable  may 
I  do.  But  if  you’re  a  man  who 
really  likes  the  taste  of  bourbon, 
you’ll  want  its  rich  clear  flavor 
to  come  through  with  a  mini¬ 
mum  of  drum  accompaniment 

j  You’ll  find  Old  Fitzgerald 
marries  comfortably  with  the 
'  simplest  of  mixers.  I  personally 
like  it  best  with  ice  and  our  pure 
Kentucky  limestone  water  from 
which  it  takes  its  birth. 

1  Thus  taken,  you  add  to  the 
sociability  of  a  friendly  glass 
shared  with  others,  the  pure  en¬ 
joyment  of  the  drink  itself. 

'  That  is  why  we  bottle  Old 
Fitzgerald  only  at  mellow  100 
proof,  and  always  under  the 
green  Government  stamp.  As 
such.  Old  Fitzgerald  is  today 
Kentucky’s  One  and  Only  Pre¬ 
mium  Bourbon  solely  and  ex¬ 
clusively  Bottled  in  Bond. 

We  invite  you  to  join  an  inner 
circle  of  the  Bourbon  Elite  who 
have  discovered  our  One  and 
Only,  and  find  it  pleasant  to 
share,  in  moderation,  with  asso¬ 
ciates  and  friends. 

Kentucky  Straight  Bourbon 
Always  Bottled-  in- Bond 
Mellow  100  Proof 
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PHOTOGRAPHY 


Twilighf  Zone' 
(Firil  Place  Pictorial) 


“Protection”  is  symbolized  in  the  picture  below  by  Hugo  Wessels, 
a  United  Press  International  photographer  from  Miami,  Fla.  It 
was  chosen  as  the  Strategic  Air  Command  1962  Photograph  of  the 
Yeai*.  The  picture  was  taken  in  May,  1962  (Armed  Forces  Day) 
while  Airman  Wessels  was  serving  on  active  duty  as  a  Air  Force 
reservist  at  Homestead  Air  Force  Base,  Fla.  The  family  is  sil¬ 
houetted  against  the  sunset  and  framed  by  the  imposing  bulk  of 
a  B-52-Stratofortress  jet  bomber.  This  picture  was  taken  with  a 
Speed  Graphic  camera  using  Super  Panchro  Press  Type  B  film 
exposed  at  l/125th  of  a  second  with  a  red  filter. 


'Pheasant  Hunter' 
(Rrst  Place  Sports  Feature) 


'Wind  Blown' 

'Tired  Patriot' 

'Protection' 

(First  Place  Weather) 

(First  Place  Features) 

(SAC  1962  Photograph  of  the  Year) 
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A  Look  at  Winners, 
Civilian  and  Military 


The  Washington  College  Exhibit 


By  Rirk  Frietlman 


Other  winners  were:  Paul  Hutchins,  Baltimore  Stinpapers  (see 
photo  on  the  right),  pictorial  class;  Richard  Childress,  Sunpapers, 
portraits;  Joseph  DiPaola,  Sunpapers,  sports  action;  Richard 
Stacks,  Sunpapers,  color;  William  Mortimore,  Sunpai>ers,  sports 
news;  Jack  Marsh,  WTOP,  news-reel. 


More  than  100  photographs  representing  entries  in  the  contest 
were  exhibited  at  Washington  College,  Chestertowm,  Md.  The 
exhibit  was  brought  there  under  a  program  assisted  by  Carling 
Brewing  Company,  Baltimore,  to  introduce  professional  jour¬ 
nalism  to  students  at  the  college,  particularly  those  on  the  staff 
of  the  student  newspaper,  the  Elm. 


Below  are  three  entries  which  helped  Fred  G.  Craft  Jr.,  Baltimore 
(Md.)  News-Post  and  American,  win  the  “Photographer  of  the 
Year”  award  in  the  Baltimore  Press  Photographers’  Association 
annual  contest.  Mr.  Kraft  also  won  the  Carling  Award  and  the 
A1  Safro  trophy  in  the  same  competition  as  he  took  firsts  in  the 
weather,  sports  feature,  and  features  categories. 


Print  a  stopper  any  day 


On  slow  news  days  when  banners  go  begging,  your 
front  page  can  still  stop  traffic,  command  a  reading, 
sell  the  paper. 

Spot  news  color  pictures  can  attract  an  eye  any¬ 
where  ...  on  the  front  page  or  inside  as  your  R.  O.  P. 
schedule  dictates.  And  with  Kodak’s  negative-posi¬ 
tive  color  system,  you  have  the  simplicity  and  dead¬ 
line-beating  speed  you  need  to  make  regular  use  of 
color  practical. 

Separation  positives  can  be  in  the  engraver’s  hands 
three  hours  after  the  shutter’s  click.  All  the  interven¬ 
ing  steps  take  place  in  your  own  darkroom,  where 
costs  are  lowest,  with  only  minor  departures  from 
regular  black-and-white  darkroom  routine. 


If  you  want  to  run  color,  this  fast  Kodak  system 
will  easily  fit  the  routine  of  photographer,  editor,  and 
engraver.  Equip  your  photographer  with  Kodacolor 
Roll  Film  or  Kodak  Ektacolor  Sheet  Film.  The 
darkroom  man  prints  separation  positives  on  Kodak 
Resisto  Rapid  Pan  Paper  ( he  can  make  any  needed 
corrections  easily  and  quickly  in  the  printing) .  If  you 
decide  at  the  last  minute  to  go  black-and-white,  he 
simply  prints  on  Kodak  Panalure  Paper  instead. 

Your  Kodak  Technical  Sales  Representative  will 
tell  you  more  about  the  Kodak  nega¬ 
tive-positive  color  system.  He’ll  also 
help  you  get  started  using  it. 

Just  ask  him. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


IMPORTANT  GENERAL  AND  AUTOMOTIVE  ADVERTISERS 
USING  ROP  COLOR  IN  1962 


CLASSIFICATION  &  ACCOUNT 
WINSTON 

1M2 

IMl 

1969 

1959 

(Cigarettes)  . 

RAMBLER 

2,905,351 

3,408,729 

2,672,847 

(New  Oars)  . 

AMMRICAN  OIL  CO. 

1,588,065 

816,799 

433,779 

202.886 

(Gasolines  A  Oils)  . 

PBPSI-OOLA 

1,443,658 

1,906.710 

76.717 

280,321 

(Beverages)  . 

KODAK  PRODUCTS 

1,426,086 

1,619,870 

2,092,998 

1,468,156 

1,483,185 

(Sporting  Goods)  . 

FIRESTONE  TIRES 

1,391,660 

1,622.8«4 

1,376,512 

1,088.886 

(Tires  A  Tubes)  . 

PAIA.  MALL 

(Ogarettee)  . 

1,378,786 

1,218,354 

1,201,095 

94,348 

877,729 

YORK 

((Sgarettes)  . 

1,179,425 

253,225 

CHEVROLET  DIVISION  CARS 
(New  Cars)  . 

1,108,661 

62,593 

SEAGRAM’S  7  CROWN 

(Liquors)  . 

BRANDON 

(Ctgarettes)  . 

1,055,976 

971,766 

1,306,844 

915,504 

803,457 

FALCON  A  FORD 

935,439 

234,703 

326,476 

55,037 

FUIRIDA  FROZEN  ORANGE 

JUICE 

(Frosen  Foods)  . 

842,170 

54,129 

263,825 

1,398,776 

SEALTEST  ICE  (HlEAM 

(Dairy  Products)  . 

ZENITH  TELEVISION 

838,391 

230,359 

172,914 

186,288 

22,986 

(Radio  A  TV)  . 

787,801 

17,008 

13,451 

IMPORTANT  RETAIL  ADVERTISERS  USING 
ROP  COLOR 

IN  THE  TEN  OTIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING  1962 
(COMPILED  BY  MEDIA  RECORDS  INC.) 


CLASSIFICATION 

Year 

Year 

Year 

Year 

and  ACCOUNT 

CITY 

1962 

1961 

1960 

1959 

BUILDING  SUPP.  A 
CONTRACTORS 

Build  A  Save 

Undsley  Lumber  Co. 

Lonsr  B«&ch  •  • 
Miami  . 

259,235 

266,275 

277,918 

254,835 

187.168 

222,387 

295,596 

DEPARTMENT  STORES 

Foley  Bros. 

Houston  . 

330,983 

268,119 

239,527 

288,816 

Joeke’s 

San  Antonio  . 

369,382 

391,054 

368,169 

228,281 

Sanger-Harris 

Dallas  . 

351,331 

320,765 

268,322 

162,941 

Sears,  Roebuck  A  Co. 

Miami  . 

304.124 

508,441 

103,040 

83,051 

Misc.  Foods  . 

4,771,206 

6.9 

4,287,474 

5,6 

+  11.3 

hotels  a  RESORTS  . 

159,168 

0.2 

114,563 

0.2 

4-  38.9 

HOUSEHOLD  FURN.  A 

FURN . 

80,823 

0.1 

89,989 

0.1 

—  10.2 

HOUSEHOLD  SUPPUBS 

Aluminum  A  Paper 

ProducU  . 

1,109,266 

1.6 

1,396,766 

1.8 

—  20.6 

DisinfecUnU  A 

Insecticides  . 

212,738 

0.3 

63,132 

0.1 

-f  237.0 

Fuel  . 

201,309 

0.3 

216,395 

0.3 

—  7.0 

Soaps,  Cleansers  A 

Polishes  . 

1,285,353 

1.9 

1,571,627 

2.0 

—  18.2 

Misc.  Household  Supplies  — 

7,000 

0.0 

—  100.0 

HOUSING  EQUIPMENT 

Air  Conditioning  .... 

68,613 

0.1 

105,486 

0.1 

—  35.0 

Fixtures  . 

10,636 

0.0 

195,982 

0.3 

—  4.6 

Major.  Elec.  Appliances 

841,409 

1.2 

387,947 

0.6 

+  116.9 

Refrigerators  A 

Freezers  . 

70,160 

0.1 

123,081 

0.2 

—  43.0 

Small  Electrical 

Appliances  . 

14,758 

0.0 

-f-f 

Misc.  Housing 

Equipment  . 

18,480 

0.0 

—  100.0 

INDUSTRIAL  . 

1,196,418 

1.7 

647,960 

0.8 

-f  84.6 

INSURANCE  . 

905,998 

1.3 

822,672 

1.1 

+  10.1 

MEDICAL  . 

745,235 

1.1 

1,020,627 

1.3 

—  27.0 

MISCELLANEOUS  .... 

675,448 

0.8 

292,118 

0.4 

+  97.0 

PROFESSIONAL  A 

SERVICE  . 

19,432 

0.0 

PUBUC  UTIU'nBS  . . . 

691,091 

1.0 

473,876 

0.6 

-1-  46.8 

PUBLISHING  A  MEDIA 

Books  . 

223.628 

0.3 

199,293 

0.3 

4-  12.2 

RADIO,  TV  A 

PHONOGRAPHS 

Radio  A  TV  SeU  .... 

1,249,367 

1.8 

246,107 

0.3 

■+■  407.6 

Phonographs  A  Records 

8,986 

0.0 

29,752 

0.0 

—  69.8 

SPT.  GDS.,  CAM.  A 

PHOTO  SUPPL . 

1.517.769 

2.2 

1,689,380 

2.2 

—  10.2 

TOBA(X» 

Cigars  . 

30,930 

0.1 

— 

Cigarettes  . 

7,778,288 

11.2 

10,978,261 

14.3 

—  29.2 

Misc.  Tobacco  . 

_ 

11,020 

0.0 

—  100.0 

TOILET  REQUISITES 

Dentifrices  . 

67,768 

0.1 

67,506 

0.1 

+  0.4 

Men’s  Toiletries  . 

217,046 

0.3 

39,117 

0.1 

-f  454.9 

Perfumes  A  Cosmetics 

151,526 

0.2 

39,751 

0.1 

4-  291.0 

Toilet  Soaps . 

152,736 

0.2 

105,831 

0.1 

-j-  44.3 

Misc.  Toilet  Requisites 

485.229 

0.7 

1,778,437 

2.3 

—  72.7 

’TRANSPORTA'nON 

Airways  . 

1,424,316 

2.1 

3,486,297 

4.5 

—  59.2 

Railroads  . 

14,445 

0.0 

Steamshipa  . 

116,326 

0.2 

12,086 

0.0 

4-  862.6 

Misc.  ’Transportation  . 

29,028 

0.1 

29,228 

0.0 

—  0.7 

WEARING  APPAREL  . 

96,725 

0.1 

180,392 

0.2 

—  46.9 

GEHEHAL  ’TOTAL  .... 

54,550,250 

78.7 

62,980,473 

82.0 

—  13.4 

ROP  Color — By  Clasgifiration 


DRUG  STORES 


Sommers 

San  Antonio  . 

300,586 

1,000 

14,590 

14,608 

(HtOCERS 

Chain 

Albertson’s 

Buddies 

Hill.  H.  A  G.  Stores 

King  Soopers 

Krogers 

Salt  Lake  City 
Ft.  Worth  ... 
Nashville  .... 

Denver  . 

Nashville  .... 

642,000 

273,692 

498.600 

536,260 

379,054 

116,732 

196,973 

496,200 

606,936 

386,158 

492,737 

305.416 

505.800 

593,316 

351,584 

.308,345 

256.636 

97,800 

40,580 

151,749 

Indapsndent 

Davis,  A.  L.  Food  Stores 

Ft.  Worth  ... 

376,662 

354,339 

450,597 

97,335 

AVIA’nON  . 

_ 

_ 

22,365 

0.0 

_ 

100.0 

GASOUNE  A  OILS  ... 
PASSEINGER 

4,103,943 

5.9 

5,977,004 

7.8 

— 

31.3 

GARS  (NEW)  . 

PASSEINGER 

8,038,982 

11.6 

5,049,415 

6.6 

4- 

59.2 

CARS  (USED)  . 

162,349 

0.2 

93,933 

0.1 

4- 

72.8 

’HRES  A  ’TUBES  . 

2,175,860 

3.2 

2,378,316 

3.1 

8.5 

TRUCKS  A  ’TRACTORS 

_ 

_ 

35,191 

0.1 

— 

100.0 

MISCELLANEXJUS  .... 

266,833 

0.4 

250,929 

0.3 

4- 

6.3 

AUTOMO’nVE  TOTAL  . 

14,747.967 

21.3 

13,807,153 

18.0 

4- 

6.8 

GRAND  TOTAL  . 

69,298,217 

100.0 

76,787,626 

100.0 

9.8 

ELEXTTRIC  APPLIANCES 
A  SUPP. 

Wartern  Appliance  San  Jose  _  516,516  368,480  289,794  448,511 

FURNITURE  A 
HOUSEHOLD 

South  Ehist  Furniture  Salt  Lake  CSty  638,357  604,936  147,822  241,596 

NOTE:  The  retail  advertisers  shown  above  are  not  the  15  leading  Retail  Ad¬ 
vertisers  in  ROP  volume.  They  are  the  important  ROP  Color  advertisers 
in  the  ten  cities  running  the  grreatest  volume  of  retail  color  during  the 
year. 


GENERAL  &  AUTOMOTIVE  ROP  COLOR  UNAGE 
BY 

MEDIA  RECORDS  CLASSIFICATIONS 
1962 

(Base- Accounts  In  Three  or  More  Cities) 

Total  ROP  %  of  Each  Total  ROP  %  of  Each  %  Gain 


Color  Class’n  Color  Class’n  or  Loss 
CLASSIFICATIONS  Linage  To  Total  Unage  To  Total  1962  vs. 

GENERAL  1962  1962  1961  1961  1961 

ALOOHOLIC  Bin^ERAGES 

Boers  .  4,722.405  6.8  4,139,416  5.4  -f  14.1 

Wines  .  24.084  0.0  50,424  0.1  —  52.2 

Uquors  .  4,589,388  6.6  5,280,571  6.8  —  12.3 

FARM  A  GARDEN  _  186,344  0.3  164,977  0.2  +  13.0 

POODS 

Baby  Foods  .  418,871  0.6  277,433  0.4  +  49.2 

Baking  ProducU  .  2,906,580  4.2  3,330.077  4.3  —  12.7 

Beverages 

Coffee  A  Tea  .  1,118,778  1.6  1,824.140  2.4  —  38.7 

Soft  Drinks  .  3,342,158  4.8  3,032,037  3.9  -(-  10.2 

Misc.  Beverages _  268,964  0.4  374,772  0.5  —  28.2 

Cereals  A  Breakfast 

Foods  .  588.451  0.9  1,723,676  2.3  —  66.2 

Condiments  .  990,755  1.4  1,467,771  1.9  —  32.5 

Confections  .  339,269  0.5  198,557  0.3  -f-  70.9 

Dairy  ProducU  .  3,088.465  4.5  4,243,930  6.5  —  27.2 

Prosen  Foods  .  1,651,353  2.4  363,067  0.5  -f  354.8 

Meats  A  Fish  .  2,964,017  4.3  4,354,256  5.7  —  32.2 

Pet  Foods  .  848,229  1.2  1,478,740  1.9  —  42.6 
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IMPORTANT  NEWSPAPER  ROP  COIX)R  ADVERTISERS 
(COMPILED  BY  MEDIA  RECORDS  INC.) 

1962 

Number  Number  Total 

of  of  ROP 

Cities  Newspapers  Color 

ACCOUNTS  Used  Used  Linage 

AUTOMOTIVE 
GASOLINES  A  OILS 

American  Oil  Go .  83  145  1,443,558 

American  Petrofina,  Dallas,  Texas  _  12  21  130,214 

Ashland  Oil  A  Refining  Co .  4  6  52,430 

Atlantic  Refining  Co .  46  71  151,275 

Bonded  Oil  Co .  3  6  12,288 

California  Oil  Company  .  6  7  16,690 

Continental  Oil  Co .  13  23  56,104 

El  Paso  Natural  Gas  Prods .  3  6  6,936 

Enco  Division  of  Humble  Oil  A 

Refining  Co . 16  35  207,745 

Humble  Oil  A  Refining  Co .  44  86  347,210 

Esso  Standard  Div.  of  Humble 

Oil  A  Refining — Institutional  .  12  21  49,149 

Gulf  Oil  Corp .  3  5  6,068 

Lion  Oil  Co .  4  8  19.338 

Marathon  Oil  Co .  9  13  53,645 

Marathon  Oil  Co. — Institutional  .  8  14  .54,400 

Ohio  Oil  Co .  16  24  331,236 

Pennzoil  Co .  3  3  3.172 

Pure  Oil  Co .  33  .55  383.374 

Richfield  Oil  Co .  16  27  239.673 

Signal  Oil  Company  .  4  7  16,752 

Standard  Oil  Co.  of  California  .  4  7  15,628 

Standard  Oil  Co.  of  Kentucky  .  10  19  296,320 

Stendard  Oil  Co.  of  Ohio  .  7  12  72,366 

Texaco  Inc .  10  19  38.820 

Wilshire  Oil  Co .  11  18  99,652 

PASSENGER  CARS  (NEW) 

Buick  .  9  17  38,278 

Buick  A  Buick  Special  .  6  11  26,890 

{Continued  on  page  117) 
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Total 

ROP 

Color 

Linage 


Number 

of 

Cities 

Used 


Number 


IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 

(Continued  from  page  116) 


Newspapers 

Used 


ACCOUNTS 


Bond  &  Lillard  . 

Bottoms  Up  . 

Bourbon  Deluxe  . . 

Bourbon  Supreme  . 

Cascade  . 

Chivas  Regal  Scotch . 

Dark  Byes  Vodka . 

Early  Times . 

Echo  Spring . 

Four  Itosee . 

Gilbeys  Gin  &  Vodka  . 

Hill  &  Hill  . 

Hiram  Walkers  Vodka  .... 

J  &  B  Rare  Scotch  . 

Jim  Beam  . 

Johnnie  Walker  Scotch  . . . 
Newimrt  Quickies  Cocktails 

Old  Charter  . 

Old  Crow  . 

Old  Forester  . 

Old  Grand  Dad  . 

Old  Hermitage  . 

Old  Stagg . 

Old  Sunny  Brook  . 

Old  Taylor  . 

Schenley  Champion  . 

Schenley  Reserve  . 

Schenley  Reserve  &  Satin  . 

Seagram’s  7  Crown  . 

Seagram’s  V.  O . 

Ten  High  . 

Walkers  Deluxe  . 

White  Horse  Scotch  . 

Wolfschmidt  Vodka  . 

Yellowstone  . 


Total 

BOP 

Color 

Linage 


Number 

of 

Cities 

Used 


Number 


Newspapers 

Used 


ACCOUNTS 


Buick  Siiecial  . 

Cadillac  . 

Cadillac  &  Oldsmobile  . 

Chevrolet  . 

Chevrolet  &  Corvair  . 

Chevrolet  IMvision  Cars  . 

Chevrolet  &  Oldsmobile  . 

Chevrolet  Soap  Box  Derby  . . . . 

Chrysler  . 

Chrysler  Corp.  Cars  . 

Chrysler  &  Valiant  . 

Comet  . 

Comet  &  Mercury  . 

Comet  &  Meteor . 

Corvair  . 

Corvette  . 

Dart  . 

Dart  &  Dodge . 

Dodge  . 

Dodge  &  Lancer . 

Dodge  &  Plymouth  . 

F-85  . 

F-86  &  Oldsmobile . 

Falcon  . 

Falcon  &  Ford  . 

Ford  . 

Ford  Motor  Oo.  <^rs . 

Ford  &  Thunderbird  . . 

General  Motors  Corp.  Cars  . . . . 

Hawk  A  Lark  . 

Lark  . 

Lincoln  Continental  . 

Lincoln  Continental  &  Mercury 
Lincoln  Mercury  Division  Cars 

Mercedes  Benz  . 

Mercury  . 

Meteor  . 

Oldsmobile  . 

Plymouth  . 

Plymouth  &  Valiant  . 

Pontiac  . 

Pontiac  A  Tempest  . 

Rambler  . 

Renault  . 

Studebaker  Corporation  Cars  . 

Tempest  . 

Valiant  . 


6.036 

27.619 

16.972 

470.411 

680,117 

1,108,661 

3,672 

4,848 

23,320 

68,798 

3,042 

171.135 

13,470 

12,710 

11,500 

2,940 

3,400 

4,790 

23,651 

41,034 

1,360 

12,091 

41,821 

42,672 

936,439 

770,695 

354,670 

4,620 

6,720 

12,600 

10,610 

2,345 

6,220 

269,988 

9,184 

104.326 

86,229 

142,082 

198,340 

19,299 

90,077 

189,811 

1,588.066 

18,863 

25,622 

13,922 

432.487 


FARM  A  GARDEN 

Blue  Chip  Lawn  Fertilizer . 

Dow  Crab  Grass  Killer . 

Ferry  Morse  Prods . 

Ginden  Nursery  Co . 

Jacobsen  Mower . 

Jacobsen  Power  Lawn  Ekiui|>ment 

Lawn  Boy  Mower . 

Michigan  Bulb  Co . 

Toro  Mower  . 


FOODS 
Baby  Foods 

Gerber  . 

Heinz  . . 

Swifts  Baby  Foods 


Baking  Products 

Archway  Cookies  . 

Aunt  Jemima  Pancake  Mix . 

Bailard  Flour  . 

Blue  Seal  Bread  . 

Bond  Bread  . 

Bond  Donuts  . 

Bond  Baking  Prods . 

Bordens  Rolls  . 

Butternut  Bread  . 

Colonial  Bread  . 

Colonial  Prods . 

Continental  Bread  . 

Fosters  Prods . 

Franz  Bread  . 

Holsum  Bread  . 

Holsum  Prods.  . 

Hostess  Handi  Pie . 

Keebler  Crackers  . 

Kelloggs  Corn  Flake  Crumbs . 

Kelloggs  Stuffing  Croutons  . 

Merita  Bread  . 

Millbrook  Bread  . 

Nissens  Bread  . 

Nobles  Bread  . 

Pillsbiirys  Best  Flour  . 

Pillsbury  Cake  Mix  . 

Pillsbury  Grand  National  Cake  Mix  .... 

Pillsbury  Mixes  . 

Pillsbury  Baking  Prods . 

Progresso  Redi  Flavor^  Bread  Crumbs 

Rainbo  Bread  . 

Robin  Hood  Flour  . 

Robin  Hood  Cake  Mix  . 

Southern  Bread  . 

Southern  Cakes  . 

Sunbeam  Bread . 

Supreme  Crackers  . 

Swel  . 

Taystee  Bread  . 

Taystee  A  Rods . 

Tip  Top  Bread . 

Webers  Bread  . 

Wilderness  Fruit  Filling  . 

Wondergold  Bread . 


PASSENGER  CARS  (USED) 

(Chevrolet  . . 

Ford  . 


"nRES  A  ’TUBBIS 
Atlas  ’Tire  .... 
Firestone  Tire 
General  Tire  . 
Goodyear  Tire 
U.  S.  Tire  ... 


MISCTELLANEOUS 
Miscellaneous  Automotive 

Gulf  Antifreeze . 

Prestone  . 


GENERAL 

ALCOHOLIC  BEVERAGES 

Beers 

Ballantine  . 

Burger  . 

Burgermeister  . 

Busch  Bavarian  . 

Carling  Black  Label  . 

Carlings  Red  Cap  Ale  . 

Drewrys  . 

Falls  City  . 

FalstafT  . . 

Fisher  . 

Hamms  . 

Lone  Star  . 

Lucky  Lager  . . 

Miller  High  Life  . 

Narraganset  . 

Oertels  92  . 

Old  Milwaukee  . 

Olympia  . 

Pearl  . 

Rainier  . 

Rainier  Ale  . 

Schaefer  . 

Schlitz  . 

Schmidt’s  (C.  Schmidt  A  Sons. 

Phila.,  Pa.)  . 

Stag  . 

Strohs  . 


Beverages 
Coffee  A  Tea 

Bordens  Instant  Coffee . 

Butter  Nut  Coffee  A  Instant  Coffee 

Cains  Coffee . 

Cains  Tea  . 

Chase  A  Sanborn  Coffee  - . 

Chase  A  Sanborn  Instant  Coffee  . . . 

Hills  Bros.  Coffee  . 

JFG  Instant  Coffee . 

Luzianne  Coffee  . 

Maxwell  House  Coffee  . . 


Wines 

Mogen  David  .  17  23 

Liquors 

Ancient  Age  .  36  61 

Antique  .  13  16 

Beams  Prods .  1  2 

Beams  Whiskies  .  20  34 

Beams  Whiskies  A  Gilbeys  Gin  .  1  2 

Beams  Whiskies  A  Gilbeys  Spey 
Royal  Scotch  .  17  28 
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IMPORTANT  NEWSPAPER  COLOR  ADVERTISERS 

{Continued  from  page  117) 


ACCOUNTS 

Maxwell  House  Instant  Coffee . 

Mortons  Tea  . 

Red  Rose  Instant  Tea  &  Tea . 

Red  Rose  Prods . 

Red  Rose  Tea  . 

Sanka  Coffee  . 

Sanka  Instant  Coffee . 

Tender  Lieaf  Instant  Tea . 

Tender  Leaf  Tea  . 

Victor  Coffee  . 

Victor  Coffee  &  Instant  Coffee . 

Yuban  Instant  Coffee . 

Soft  Drinks 

Bubble  Up  . 

Canada  Dry  . 

Coca-Cola  . . . 

Orange  Crush  . 

Diet  Rite . 

Dr.  Pepper . 

Pepsi'Cola  . 

Pepsi-Cola  &  Teem  . 

Royal  Crown  Cola  . 

7  Up . 

Squirt  . 

Teem  . . 

Misc.  Beverages 

Breakfast  Cocktail  Juices  . 

Dinner  Cocktail . 

Dole  Pineapple  Juice  . 

Florida  Orange  Juice . 

Ocean  Spray  Cranberry  Juice  Cocktail  .. 

Sealtest  Fruit  Ades  . 

Sealtest  Orange  Juice . 

Sealtest  Tropical  Punch  . 

Swiss  Miss  Instant  Chocolate  Mix . 

Tang  . 

Za  Rex  . 

Cereals  &  Breakfast  Foods 

American  Harvest  . 

Kelioggs  Cereals . 

Kelloggs  Com  Flakes . 

Kelloggs  Frosted  Flakes . 

Kelloggs  OKs  . 

Kelloggs  Rice  Krispies  . 

Kelloggs  Special  K  . 

Kelloggs  Sugar  Stars  . 

Kelloggs  Frosted  Sugar  Stars  &  OKs  . . 

Post  Cereals  . 

Quaker  Cereals  . 

Quaker  Muffets  . 

Quaker  Oats  &  Quick  Quaker  Oats  .... 

Quaker  Puffed  Rice  &  Wheat . 

Quirk  Quaker  Oats  . 

Total  . 

Uncle  Sam  . 

Condiments 

Accent  . 

Brooks  Catsup . 

Brooks  Barbecue  Sauces . 

C  &  H  Sugar . 

Crystal  Sugar  . 

Del  Monte  Catsup  . 

Dukes  Cora  Oil  . 

Dukes  Mayonnaise . 

Dukes  SsJad  Dressing  . 

Frenchs  Gravy  &  Sauce  Mixes . 

Frenchs  Sauces  . 

G  W  Sugar  . 

Godchaux  Sugar  . 

Heinz  Pickle  Bazaar  . 

Heinz  Pickles  . 

Hoffman  House  Sauce . 

Hoffman  House  Dressings  &  Sauces  .... 

Kens  French  Dressing  . 

King  Syrup  . 

Kraft  Catalina  tc  ^ka  Blue  Cheese 

Dressing  . 

Kraft  Casino  &  F^nch  Dressing . 

Kraft  Coleslaw  &  Italian  Dressings  . . . 

Kraft  Dressing  . 

Kraft  French  &  Herb  Dressings . 

Krafts  French  &  Italian  Dressings  .... 
Kraft  Miracle  French  &  Roka  Blue 

Dressing  . 

Krafts  It^ian  &  Roka  Blue  Cheese  , 

Dressing  . 

Mazola  Dressingrs . 

Mrs.  Butterworths  Syrup  . 

Mrs.  Filberts  Mayonnaise . 

Pillsbury  Brown  Gravy  Mix . 

Progesso  Olive  Oil  . 

Progresso  Tomato  Paste  . 

Ragu  Spaghetti  Sauce  . 

Ritter  Catsup  . 

Saffola  Safflower  Oil  . 

Vermont  Maid  Syrup  . 

Wish  Bone  Dressings . 

Wish  Bone  Low  CiUorie  Dressings . 

Confections 

Brachs  Candy  . 

Brown  &  Haley  Candy . 

Curtis  Candies  . 

Kraft  Candies  . 

Whitmans  Candies  . 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

1 

1 

2,080 

4 

7 

6,970 

4 

7 

19,683 

6 

11 

15,805 

8 

14 

50,562 

3 

3 

5,028 

18 

27 

47,594 

108 

168 

370,012 

19 

32 

52,181 

2 

4 

69,143 

6 

7 

25,614 

6 

9 

30,772 

11 

17 

64,871 

19 

28 

52,364 

65 

118 

433,268 

16 

21 

47,229 

47 

89 

450,060 

13 

23 

41,426 

70 

127 

1,425,085 

4 

7 

18,920 

40 

69 

310,173 

24 

38 

113,913 

4 

8 

11,965 

37 

66 

372,884 

6 

10 

34.050 

3 

4 

12,295 

13 

21 

71,840 

12 

20 

31,320 

7 

9 

9,040 

14 

29 

35,695 

8 

13 

19,410 

3 

7 

8,022 

10 

17 

17,050 

5 

6 

24,230 

3 

6 

6,012 

4 

6 

14,472 

1 

1 

390 

24 

42 

137,948 

1 

1 

8,316 

2 

5 

10,326 

1 

1 

16,632 

1 

1 

16,632 

1 

1 

5,544 

4 

4,000 

3 

6 

8,732 

1 

1 

2,520 

6 

9 

9,376 

1 

1 

2,408 

44 

60 

146,448 

1 

1 

2,480 

87 

134 

182,217 

9 

15 

15,010 

5 

9 

8,984 

2 

3 

3,736 

4 

5 

6,136 

5 

5 

49,105 

3 

3 

16,340 

5 

6 

6,000 

5 

10 

20,005 

3 

6 

36,080 

2 

4 

7,990 

r 

2 

2,000 

9 

16 

16,008 

4 

8 

12,040 

8 

16 

16,090 

47 

69 

282,772 

1 

2 

4,010 

2 

3 

5,020 

5 

6 

5,985 

4 

8 

12,424 

3 

7 

19,111 

1 

2 

2,400 

2 

3 

3,590 

3 

5 

7,198 

1 

2 

4,925 

3 

6 

7,180 

2 

4 

4,790 

1 

2 

2,410 

2 

4 

4,755 

3 

3 

6,972 

4 

4 

5,360 

9 

19 

19,080 

24 

37 

63,060 

5 

7 

9,380 

5 

6 

8,816 

3 

5 

6,260 

4 

5 

5,948 

37 

59 

108,300 

35 

65 

110,100 

15 

21 

62,829 

7 

13 

18,627 

9 

15 

31,105 

13 

21 

56,254 

4 

5 

5,000 

40 

60 

109,863 

42 

54 

137,047 

ACCOUNTS 

Dairy  Products 

American  Dairy  Assn . 

Arden  Milk  . 

Award  Margarine  . 

Bordens  Buttermilk  . 

Bordens  Chocolate  Milk  . 

Bordens  Cottage  Cheese . 

Bordens  Cream  Cheese  . 

Bordens  Dairy  Prods . 

Bordens  Ice  Cream  . 

Bordens  Ice  Cream  &  Milk . 

Bordens  Milk  . 

Bordens  Sour  Cream  . 

Bordens  Svelte  . . 

Conn.  Milk  Producers  Assn . 

Fairmont  Dairy  Prods . 

Fairmont  Dip  N  Snak . 

Fairmont  Egg  Nog . 

Fairmont  Ice  Cream  . 

Fairmont  Milk  . 

Fleischmanns  Margarine  . 

Foremost  Dairy  Prods . 

Foremost  lee  Cream  . 

Foremost  Milk  . 

Gold  N  Sweet  Margarine . 

Hi  Saff  Ice  Cream  . 

Knudsen  Buttermilk  &  Milk  . 

Knudsen  Cottage  Cheese  . 

Knudsen  Milk  . 

Kraft  Deluxe  Margarine  . 

Land  O  Lakes  Butter . 

Land  O  Lakes  Cheese . 

Mefulow  Gold  Cottage  Cheese . 

Meadow  Gold  Sgg  Nog . 

Meadow  Gold  Ice  Cream  . 

Meadow  Gold  Milk . 

Miracle  Margarine . 

Morning  Ehraporated  Milk  . 

Saffola  Margarine  . 

Sealtest  Boiled  Custard  &  Egg  Nog  . . . 

Sealtest  Cottage  Cheese  . 

Sealtest  Butter  . 

Sealtest  Dip  N  Dressing  &  Egg  Nog  . . . 

Sealtest  Ice  Cream . 

Sealtest  Milk  . 

Shedds  Margarine  . 

Frozen  Foods 

Appian  Way  Pizzarino  . 

Bsmquet  Frmen  Foods  . 

Birds  Elye  Vegetables  . 

Booth  FVozen  E^sh  Prods . 

Chef  Boy-Ar-Dee  Pizza  . 

Chock  ESiII  O  Nuts  EVoeen  Doughnuts  . . 

Elorida  Orange  Juice  . 

Gold  Hill  EVozen  Shrimp . 

Jesse  Jewells  Turnovers . 

Mrs.  Smiths  Pies  . 

Mrs.  Pauls  Foods  . 

Mrs.  Pauls  Vegetables  . 

Ocoma  FVozen  Chicken  Prods . 

Ocoma  Frozen  Poultry  Prods . 

Ocoma  Turkey  . 

Pillsbury  FVo^n  Desserts  . 

Sara  Lee  EVozen  Cake . 

Seilers  EVozen  Chowders  . 

Seilers  EVozen  Ehods  . 

Simple  Simon  FVozen  FVuit  Pies . 

Southern  Frozen  Cakes  . 

Southern  EVozen  Baking  Prods . 

Stouffers  EVozen  Foods  . 

Meats  &  E^sh 

American  Lamb  Council  . 

American  Sheep  Producers  Council  .... 

Armour  Ham  . 

Armour  Meat  Prods . 

Bif  . 

Bif  &  Mor  . 

Bob  ENans  Meat  Prods . 

Bob  Ostrow  Meat  Prods . 

Colonial  Ham  . 

Colonial  Turkey  Prods . 

Dubuque  Ham  . 

Dubuque  Meat  Prods . 

ESckrich  Meat  Prods . 

Foster  Farms  Poultry  Prods . 

Gwaltney  Meat  Prods . . . 

Herman  Meat  Prods . 

Hormel  Meat  Prods . 

Hygrade  Meat  Prods . 

Jones  Meat  Prods . 

Kahns  Meat  Prods . 

Made  Rite  Meat  Prods . 

Marhoefer  Meat  Prods . 

Morrell  Ham  . 

Morrell  Meat  Prods . 

Neuhoff  Ham  . 

Neuhoff  Meat  Prods.  . 

Oscar  Mayer  Meat  Prods . 

Rath  Ham  . 

Rath  Meat  Prods . 

Rice,  R.  B.  Meat  Prods . 

SiMun  . 

Spam  Spread  . 

Sugardale  Meat  Prods.  . 

Superior  Meat  Prods . 

Swifts  Ham  . 

Swifts  Meat  Prods . 

Tennessee  Farm  Meat  Prods . 

Tobins  Ham  . 

Tobins  Meat  Prods . 

Valleydale  Meat  Prods . 


Number 

Number 

ToUl 

of 

of 

ROP 

Cities 

Newspapers 

t'/olor 

Used 

Used 

Linage 

31 

62 

172,501 

3 

6 

4,980 

26 

38 

91,625 

9 

20 

24,468 

6 

9 

9,102 

10 

18 

29,052 

1 

2 

2,000 

8 

21 

24,227 

10 

23 

62,135 

1 

2 

3,060 

22 

44 

315,641 

1 

2 

2,000 

4 

9 

9,010 

4 

6 

37,456 

3 

4 

4,210 

3 

5 

5,000 

7 

10 

12,268 

6 

7 

10,000 

6 

8 

11,832 

8 

12 

17,751 

3 

7 

8,360 

1 

1 

10,080 

9 

15 

33,111 

16 

25 

125,888 

9 

12 

42,570 

3 

4 

9,632 

6 

9 

30,888 

6 

8 

18,920 

8 

10 

49,080 

14 

19 

101,604 

1 

1 

10,494 

1 

1 

1,000 

4 

9 

14,202 

3 

6 

30,284 

1 

1 

1,0.50 

29 

42 

266,535 

3 

5 

17,630 

31 

49 

95,109 

2 

3 

6,488 

51 

87 

258,076 

7 

12 

27,676 

45 

77 

136,466 

66 

128 

838,391 

13 

26 

78,422 

7 

12 

29,412 

3 

6 

24,800 

3 

5 

12,024 

68 

114 

224,220 

10 

15 

25,740 

16 

26 

43,160 

4 

7 

7,975 

112 

199 

842,170 

13 

24 

25,116 

3 

6 

10,482 

12 

16 

94,030 

4 

7 

16,944 

9 

10 

34,248 

1 

2 

2,400 

1 

2 

4,848 

5 

9 

46,504 

29 

44 

138,859 

9 

15 

32,268 

2 

4 

6,090 

5 

7 

10,556 

3 

5 

24,080 

.■5 

3 

3,000 

1 

1 

4,800 

8 

10 

17,040 

25 

37 

90,120 

4 

4 

9,736 

4 

9 

13,412 

16 

26 

195,412 

11 

17 

41,656 

3 

6 

7,910 

6 

11 

19,735 

4 

5 

5,908 

5 

12 

25,368 

1 

2 

2,416 

13 

21 

70,430 

1 

1 

6,010 

8 

14 

29,056 

8 

9 

15,876 

4 

12 

38,120 

5 

7 

6,980 

6 

10 

40,727 

9 

16 

61,172 

13 

20 

52,103 

3 

5 

17,230 

4 

5 

11,301 

3 

5 

33,832 

4 

5 

11,848 

19 

28 

269,044 

1 

1 

2,400 

4 

8 

23,460 

32 

47 

281,583 

23 

38 

66,100 

17 

34 

230,622 

4 

7 

6,980 

2 

2 

3,787 

10 

18 

18,060 

4 

4 

25,052 

5 

7 

44,054 

4 

6 

19,312 

33 

42 

649,975 

3 

5 

12,629 

1 

2 

4,008 

19 

29 

102,646 

3 

6 

27.744 

(Continued  on  page  119) 
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Wilson  Can  Meat  . . , 

Wilsons  Ham  . 

Wilsons  Meat  Prods. 


Pet  Foods 

Kurgers  N  Gravy  . 

Gro  Pup  Bar  B  Chew  . . 
Hunt  Club  Burgerbits  . 

Ideal  Cat  Food  . 

Ideal  Dog  Food . 

Ken  L  Stew . 

Pamper  Cat  FWl . 

Purina  Cat  Chow  . 

Ihirina  Dog  Chow  . 

Puss  N  Boots  Cat  Food 
Red  Heart  Dok  I^ood  . . . 

Rival  Dos  Food  . 

Vets  Dog  Food  . 


Misc.  Foods 

Armour  Casseroles  . 

Armour  Dinner  Casseroles . 

Bartlett  Pears . 

Betty  Crocker  Macaroni  &  Cheddar  .... 

Betty  Crocker  Noodles  . 

Betty  Crocker  Potatoes  . 

Bordens  Potatoes  . 

Bordens  900  Calories  &  Ready  Diet  .... 

Bounty  Beef  &  Chicken  Stew . 

Bounty  Beef  Stew  . 

Bounty  Chix  . 

Bounty  Chili  Con  Carne  . 

Brooks  Barbeque  Sauce  &  Beans  . 

Brooks  Beans  &  Catsup . 

Cains  Potato  Chips . 

Cains  Potato  Salad  . 

California  Cling  Peaches  &  Fruit 

Cocktail  . 

California  Raisin  Advisory  Board  . 

Calif.  Turkey  Promotion  Advisory  Board 

&  Ocean  Spray  Cranberry  Sauce . 

Campbell  Beans  . 

Campbells  Soup  . 

Circus  Peanut  Butter  . 

Clover  Club  Potato  Chips  . 

Clover  Club  Potato  Chips  &  Morning 

EX'aporated  Milk  . 

Del  Monte  Fruits . 

Del  Monte  Prods . 

Del  Monte  Vegetables . 

F  &  P  Fruit . 

F  &  P  Prods . . 

Florida  Grapefruit . 

Florida  Oranges  . 

Foulds  Macaroni  Prods . 

Freshlike  Vegetables  . 

FVitos  . 

Fritos  &  Lays  Potato  Chips . 

Gamers  Preserves  . 

Godchaux  Sugar  &  Wheaties  . 

Granny  Goose  Potato  Chips  . 

Heins  Beans  . 

Heinz  I’rods . 

Heins  Soup . 

Heinz  Soup  &  Minute  Rice . 

Homemakers  Beans  . 

Humko  . 

Humko  Corn  Oil  &  Shortening . 

Keebler  Crackers  &  Musselmans  Apple 

Sauce  . 

Knorr  Soups  . 

Kraft  Cheddar  Oieese  &  jilath  Meat 

Products  . 

Kraft  Jellies  &  Preserves  . 

Kraft  Peanut  Butter  . 

Lays  Potato  Chips  . 

Lihbys  Beef  Stew  . 

Libbys  Beef  Stew  &  Tomato  Juice  . . . . 

Libbys  Fruit  . 

Libbys  FVuits  &  Tomato  Juice . 

Libbys  Prods . 

Libbys  Spaghetti  . 

Libbys  Vegetables  . 

Limmits  Biscuits  . 

Loma,  Linda  Prods . 

Mission  Macaroni  Prods . 

Mortons  diips  . 

Mortons  Chip  O’s  &  Potato  Chips . 

Mortons  Corn  Chins . 

Mortons  Potato  Chips . 

Mortons  Potato  Chips  &  Com  Chips  . . . 

Mortons  Prods . 

Motts  Prods . 

Musselmans  Apple  Sauce  . . 

Nalleys  Dips  . 

Nalleys  Dips  &  Nalleys  Hacienda 

Taco-Ettes  . 

Nalleys  Dips  &  Potato  Chips . 

Nalleys  Potato  Chips  . 

Nalleys  Prods.  . 

New  Era.  Potato  Chips  . 

Oscar  Mayer  Minute  Meals  . 

Outdoor  Eating  Time  Foods  . 

P  &  R  Spaghetti  &  Spaghetti  Sauce  . . . 
Pacific  Coast  Canned  Pear  Service  . . . . 

Pillsbury  Bake  Off  Section . 

Pillsbury  Cake  Decorator  . 

Pillsbury  Casserole  Mixes . 

Pillsbury  Potatoes  . 

Plan  . . 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

4 

5 

18,038 

7 

11 

40,598 

26 

41 

311,728 

11 

14 

17,304 

22 

30 

42,220 

42 

62 

172,215 

2 

4 

6,008 

19 

26 

127,144 

7 

13 

87,242 

12 

20 

30,090 

7 

8 

8,880 

11 

12 

14,499 

.10 

35 

84,318 

21 

35 

178,476 

12 

15 

54,823 

7 

14 

26,010 

3 

6 

18,919 

2 

5 

6,874 

10 

18 

32,008 

8 

11 

39,152 

50 

82 

335,379 

2 

5 

14,520 

8 

13 

28,252 

32 

55 

103,676 

4 

7 

13,556 

9 

16 

16,740 

5 

10 

10,486 

5 

9 

11,643 

2 

3 

7,472 

4 

5 

12,472 

5 

9 

10,848 

2 

4 

3,003 

37 

62 

130,042 

5 

5 

5,280 

6 

12 

12,090 

40 

62 

77,904 

4 

7 

36,280 

.tj 

7 

7,100 

4 

7 

20,812 

2 

3 

7,639 

6 

8 

16,151 

11 

17 

18,953 

8 

10 

14,972 

7 

10 

16,162 

10 

15 

51,560 

31 

56 

117,483 

26 

49 

124,381 

9 

14 

62,352 

15 

24 

89,774 

6 

7 

7,000 

1 

2 

4,800 

4 

12 

21,503 

8 

16 

17,106 

6 

10 

49,476 

28 

41 

81,935 

4 

8 

18,809 

14 

26 

55,170 

1 

1 

2,100 

6 

7 

8,184 

3 

6 

10,040 

3 

6 

26,984 

7 

11 

32.988 

5 

6 

16,478 

10 

19 

19,006 

7 

11 

11,010 

1 

1 

1,488 

14 

27 

60,606 

66 

107 

107,629 

1 

1 

1,000 

5 

7 

12.064 

1 

1 

1,000 

20 

36 

117,630 

1 

3 

9,630 

3 

5 

38,488 

21 

38 

66,442 

6 

11 

11,048 

5 

6 

6,005 

1 

1 

1,000 

4 

6 

12,990 

1 

2 

4,000 

2 

3 

6,024 

1 

2 

4,024 

1 

2 

2,000 

5 

7 

171360 

11 

19 

44,970 

1 

2 

4,648 

4 

6 

14,088 

6 

10 

67,496 

4 

8 

45,192 

14 

24 

247,712 

7 

12 

39,790 

3 

4 

17,976 

5 

9 

31,480 

10 

16 

15,910 

4 

6 

18,008 

15 

15 

102,000 

35 

56 

82,379 

5 

7 

14,892 

3 

4 

6,450 

4 

6 

9,464 

■  March 

30,  1963 

Planters  Peanut  Butter . 

Planters  Peanuts  . 

Ralston  Purina  Prods . 

Ranch  Style  Beans . 

Fled  Dot  Potato  Chips . 

Red  Kettle  Soup . 

Ritter  Relish  &  Vegetables  . . . 

Sego  . 

Smuckers  Jellies  &  Preserves 

Smuckers  Toppings  . 

Spry  . 

Stokelys  FVuits  . 

Stokelys  Prods . 

Stokelys  Vegetables  . 

TV  Time  Popcorn  . 

Uncle  Bens  Beans . 

Uncle  Bens  Rice  . 

Uncle  Bens  Rice  Mixes . 

Van  Camps  Beans  . 

Van  Camps  Chiii  . 

Virginia  Apples  . 

Washington  State  Apples  . . . . 
Wise  Potato  Chips . 


HOTELS  &  RESORTS 
Chambers  of  Commerce 
Nassau  Bahamas  Development  Board  . . 
Oregon  Travel  Information  . 

HOUSEHOLD  FURNITURE  & 
FURNISHINGS 

Aladdin  Lunch  Kits  &  Vacuum  Bottles 

Lees  Carpets  &  Rugs . 

Sandran  . 

Sealy  Mattress  . 

HOUSEHOLD  SUPPLIES 
Aluminum  &  Paper  Products 

Alcoa  Wrap  . 

Aurora  Toilet  Tissue  . 

Dovelettes  Facial  &  Toilet  Tissue . 

FVeshrap  . 

Hudson  Facial  &  Toilet  Tissue . 

Hudson  Towels . . . 

Kleenex  Facial  Tissue  . 

M  D  Napkins . 

Northern  Toilet  Tissue . 

Northern  Toilet  Tissue  &  Towels . 

Reynolds  Wrap  . - . 

Scott  Family  Cups  &  Placemats . 

Scott  Toilet  Tissue . 

Scotties  Tissues  . . . 

Soft  Weve  Toilet  Tissue  . 

Spunmist  Facial  Tissue  . 

Disinfectants  &  Insecticides 

Florient  . 

Gulf  Ant  Roach  Bomb  . 

Gulf  Spray . 


Fuel 

American  Heating  Oil  . 

Soaps,  Cleansers,  Polishes 

Borateem  . 

Dexol  . 

Dutch  Cleanser  . 

Faultless  Starch  . 

King  Ammonia  . 

King  Bleach  St  King  Fluff  . 

King  Fluff  . 

King  Instant  Spray  Starch 

One  Step  Floor  Care . 

Paddy  Soap  Pad  . 

Procter  &  Gamble  Prods.  . . . 

Roman  Cleanser  . 

Silver  Dust  . 

Texize  Cleaner . 

Texize  Bleach  . 

Trey  Bleach  . 

Vim  . 

White  King  D  . 


HOUSING  FXJUIPMENT 
Air  Conditioning 

Carrier  . 

FVederick  . 

G.  E . 


Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Celor 

Used 

Used 

Linage 

52 

88 

93,172 

55 

91 

93,908 

3 

3 

3,604 

5 

6 

6,930 

4 

7 

24,098 

67 

106 

766,670 

4 

5 

11,896 

64 

106 

171,646 

9 

1 

14 

21,840 

1 

2,016 

3 

3 

6,085 

3 

4 

5,000 

5 

7 

10,066 

2 

3 

6,966 

6 

11 

10,968 

5 

10 

13,026 

10 

16 

16,015 

57 

92 

92,480 

65 

109 

293,982 

1 

2 

2,030 

3 

6 

3,998 

19 

31 

33.768 

4 

6 

7,026 

FIXTURES 

G.  E,  Ranges .  6 

Major  FUectrical  Appliances 

FVigidaire  Dryer  St  Washer .  1 

FVigidaire  Prods .  7 

FVigidaire  Washer  .  20 

G.  E  Dishwasher  .  8 

G.  E,  Dryer .  2 

G.  E.  Dryer  St  Washer .  2 

G.  E,  Prods .  28 

G.  E.  Washer  .  6 

Hotpoint  Dishwasher  .  1 

Hotpoint  Dryer  St  Washer  .  6 

Hotpoint  Prods . 4 

RCA  Whirlpool  Dryer  .  2 

RCA  Whirlpool  Dryer  &  Washer .  1 

RCA  Whirlpool  Prods .  6 

RCA  Whirlpool  Washer  .  1 

Westinghouse  Dryer  .  1 

(Continued  on  page  120) 


8 

10 

24,336 

18 

18 

36,348 

5 

5 

4,835 

12 

13 

16,304 

55 

99 

142,620 

5 

11 

75,548 

3 

6 

5,260 

20 

31 

47,690 

32 

64 

80,960 

20 

35 

47,600 

33 

58 

289,714 

10 

14 

41,965 

2 

2 

7.224 

12 

18 

47,696 

16 

25 

66,163 

26 

44 

145.228 

3 

6 

59,778 

2 

5 

27,206 

8 

13 

19,649 

3 

5 

4,996 

4 

4 

5,438 

18 

27 

27,908 

60 

91 

179,892 

18 

36 

201.309 

96 

160 

200.946 

22 

36 

196,660 

8 

16 

36,104 

3 

4 

6,216 

2 

4 

6,732 

1 

3 

3,688 

4 

8 

14,862 

5 

9 

14,761 

32 

54 

121,261 

21 

39 

58,086 

23 

38 

92,200 

12 

18 

36,198 

13 

21 

22,428 

12 

20 

66,912 

1 

1 

1,512 

6 

7 

16,270 

46 

81 

276,880 

26 

41 

127,369 

6 

10 

29.840 

4 

9 

23,981 

3 

4 

14,792 

6 

8 

10,636 

1 

2 

4,816 

7 

0 

21.660 

20 

28 

46,088 

8 

13 

30.026 

2 

3 

7,120 

2 

3 

6,480 

28 

47 

136,440 

6 

11 

20,820 

1 

1 

1,190 

6 

11 

17,786 

4 

8 

27,912 

2 

4 

13,636 

1 

1 

1,904 

6 

9 

76,336 

1 

1 

2,200 

1 

2 

2,400 

13 
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Westinghouse  Prods. 


Refrigerators  &  Freezers 

Frigidaire  . 

G.  E . 


Small  Electrical  Appliances 
Hamilton  Beach  Appliances 
Wear  BJver  Appliances . 


INDUSTRIAL 
Arkansas  Cement  Corp.  . . 

Boysen  Paint  . 

Certi  Split  Cedar  Shakes  . . . 

DuPont  Paint  . 

Fuller  Paints  . 

Gold  Bond  Paint . 

Jim  Walters  Homes . 

Kem  Glo  &  Kem  Tone  . . , . 

Kem  Tone . 

Sakrete  Mixes  . 

Smith  Corona  Typewriter 

Super  Kem  Tone . 

U*.  S.  Steel  Corp . 


INSURANCE 

Blue  Cross  Hospital  Service, 
Indianapolis,  and  Mutual  Medical 
Farm  Bureau  Insurance  Companies  .... 

Firemans  Fund  Insurance  Co . 

Group  Hospital  Service  tt  Group  Medical 

dc  Surgi(^  Service . 

Group  Hospital  Service,  Inc.,  Dallas  ... 

Hospital  Service  of  California . 

Hospital  Service  of  Southern  California 
Massachusetts  Hospital  Service  Inc.  & 

Medical  . 

Nationwide  Insurance  Companies  . 

Nationwide  Life  Insurance  Co . 

Nationwide  Mutual  Insurance  Co . 

Prudential  Insurance  Co.  of  America  . . 
Prudential  Life  &  Casualty  Insurance  Co. 

MEDICAL 

Alka  Seltzer  . 

Centerex  . 

Pulvita  Vitamins  . 

One  A  Day  Vitamins . 

Rexall  Prods . 

Vigran  Capsules  . 


MISCELLANEOUS 

Gold  Bond  Stamps . 

Meadowland  Ranches  Oregon 

Political  Democratic  . 

Political  Misc . 

Political  Republican  . 

Rio  Grande  Estates . 

S  &  H  Green  Stamps . 

Top  Value  Stamps . 


PROFESSIONAL  &  SERVICE 
Texas  Scottish  Rite  Hospital  For 
Crippled  Children  . 


Number 

Number 

ToUl 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Used 

Used 

Linage 

77 

131 

427,812 

4 

6 

9,214 

13 

23 

60,936 

8 

8 

7,990 

5 

5 

6,768 

3 

6 

12,498 

12 

IS 

24,977 

3 

3 

14,400 

106 

161 

316,366 

12 

22 

89,170 

16 

27 

102,028 

6 

7 

13,931 

3 

6 

20,480 

6 

9 

37,040 

6 

8 

10,465 

3 

3 

2,996 

66 

103 

474,062 

20 

31 

78,016 

PUBLIC  UTILITIES 

Arkansas  Louisiana  Gas  Co . 

Bell  Telephone  Co.  of  Pa. . 

Chesapeake  &  Potomac  Telephone  Co.  . . 

East  Ohio  Gas  Co . 

Illinois  Bell  Telephone  Co . 

Mountain  States  Telephone  Co . 

N.  J.  Bell  Telephone . 

Northern  Natural  Gas  Co . 

Northwest  Natural  Gas  Co . 

Pacific  Northwest  Bell  . 

Southern  Bell  Telephone  &  Telegraph  . . 

Southern  California  Gas  Co . 

Southwestern  Bell  Telephone  Co . 

Virginia  Electric  &  Power  Co . 

PUBLISHING  &  MEDIA 
Books 

Standard  Reference  Works  Publishing  . . 

Webster  Dictionary  . 

World  Publishing  Co . 

Yellow  Page  Directory  . 


7 

14 

221,997 

4 

7 

77,085 

5 

10 

60,492 

5 

19 

58,720 

1 

3 

6,116 

5 

9 

14,265 

S 

36,342 

7 

11 

43,909 

34 

56 

132,817 

2 

3 

7,800 

16 

23 

42,724 

1 

1 

3,940 

30 

39 

200,791 

22 

29 

58,190 

9 

13 

13,036 

4 

6 

6,715 

65 

104 

610,683 

6 

6 

31,376 

4 

7 

25,236 

3 

3 

5,808 

3 

6 

12,221 

18 

26 

57,994 

25 

39 

117,730 

22 

41 

96,850 

5 

5 

12,040 

11 

14 

41,760 

22 

37 

231,045 

RADIO.  TV  &  PHONOGRAPHS 
Radio  &  TV  Sets 

Admiral  Television . 

G.  E.  Phonograph  Si  Television  . 

G.  E.  Radio  &  Tdevision . 

G.  E.  Television  . 

Motorola  Phonograph  &  Television  .... 

Motorola  Prods . . . 

Motorola  Television  . 

Packard  Bell  Phonograph  &  Television 

Packard  Bell  Prods . 

Packard  Bell  Radio . 

Packard  Bell  Television  . 

RCA  Victor  Pro^ . 

RCA  Victor  . 

RCA  Victor  Radio  &  Television . 

RCA  Victor  Television . 


4 

8 

19,432 

3 

8 

40.247 

3 

5 

10,005 

6 

14 

41,332 

3 

4 

40,690 

6 

in 

26,766 

6 

11 

.56,704 

6 

8 

14,060 

4 

6 

34,738 

3 

6 

9,125 

3 

6 

11,072 

13 

28 

109,610 

4 

6 

26,430 

10 

30 

256,246 

3 

6 

15,066 

7 

7 

62,730 

3 

3 

2,980 

16 

17 

18.050 

19 

34 

139,868 

5 

6 

12,336 

2 

3 

7.208 

2 

3 

8,368 

17 

30 

44,419 

2 

2 

6,792 

2 

3 

7,818 

2 

2 

2,008 

1 

1 

1,788 

1 

1 

1,260 

1 

1 

1,120 

5 

5 

17,119 

3 

6 

16,686 

1 

2 

2,020 

2 

2 

4,590 

43 

77 

323,696 

Zenith  Prods . 

Zenith  Radio  . . . . 
Zenith  Television 


Zenith  Phonographs 


Cameras  &  Photo  Supplies 
Eastman  Kodak  Co. — Institutional 

Kodak  Cameras . 

Kodak  Cameras  &  Film . 

Kodak  Cameras  &  Projectors . 

Kodak  Prods . 


Boats  &  Equipment 
Lone  Star  Boat  . 


Sporting  Equipment 
Dacron  Sleeping  Bags 
Gulf  Lite  . 


TOBACCO 
Cigars 
Bering  , . . . 

Cigarettes 
Alpine  . . . 
Brandon  . , 

Kool  . 

L  &  M  .. 
Montclair 
Pall  Mall 
Parliament 
Tareyton  . 
Winston  . . 
York  . 


TOILET  REQUISITES 
Dentrifricee 

Cue  Toothpaste  . . 

Vademecum  Toothpaste  . 

Men’s  Toiletries 

Prime  Pre  BSectric  Shave 

Remington  Shaver . 

Shick  Blades  &  Razors  . . 


Perfumes  &  Cosmetics 
Rincene  Dandruff  Rinse  . . . . 
Helena  Rubinstein  Preps.  . . 

Secret  Deodorant  . 

Sho  Curl  Hair  Setting  Lotion 
Toni  Preps . 

Toilet  Soaps 

Halo  Shamitoo . 

Praise  . . . 

Suave  Shampoo  . 

Sweetheart  Soap  . 


Misc.  Toilet  Requisites 

Confidets  . 

Kotams  . 

Kotex  . 

Modess  . 

Vademecum  Mouthwash  &  Tooth  Paste 


TRANSPORTATION 

Airways 

Domestic 

Continental  . 

Delta  . 

National  . 

Northwest  Orient 

United  . 

West  Coast . 

Western  . 


International 

Cunard  Eagle  . 

Delta  . 

National  . 

Pan  American  World 

Philippine  . 

Unit^  . 

Western  . 


Railroads 

Seaboard 


Steamships 

Matson  . 

Washington  State  Ferries  . 

Misc.  Transportation 
Hertz  Rent  A  Car  &  Western  Airlines  . . 


WEARING  APPAREL 

Healthknit  Sleepwear . 

Healthknit  Underwear . 

King  Louis  Bowling  Apparel 

McGregor  Sportswear  . 

Raeford  2/80S  Apparel  Fiber 
U.  S.  Kedettes . 


Number 

of 

Newspapers 

Used 


9,600 

1,136,836 

137,830 

2,000 

106,386 


39,264 

971,768 

461,198 

87,631 

463,340 

1,218,364 

411,263 

40,817 

2,906,361 

1,179,426 


6 

10 

45,366 

6 

8 

22,402 

4 

6 

8,430 

58 

90 

141,878 

18 

30 

66.738 

4 

9 

49,441 

25 

26 

33,667 

6 

8 

11,890 

6 

7 

20,216 

4 

5 

36,312 

3 

5 

40,915 

8 

11 

12,970 

3 

3 

7,336 

17 

30 

91,516 
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CIRCULATION 


Boys’  Work  Is  Held 
Job  for  Men’s  Skill 


Kansas  City,  Mo.  boy  is  sent  to  the  home  with  an- 
Knotty  problems  connected  other  paper  and  has  the  cus- 
with  newspaperboys  and  the  tomer  sip^  a  receipt  that  he  re¬ 
services  they  perform  for  read-  ceived  it. 
ers  formed  a  major  part  of  the  „  ^ 

Midwest  Circulation  Manajfers  Won  t  Forget 

Association  program  at  their  The  subscriber  generally  rep- 
convention  here  March  16-18.  isters  his  displeasure  at  not  re- 
Althouph  it  was  generally  ceiving  the  paper  earlier  and 
agreed  that  there  has  not  been  the  boy  is  not  likely  to  forget 
large  turnover  in  carrier  help  the  encounter, 
in  the  past  few  years,  which  is 
an  important  factor  in  “market¬ 
ing”  the  newspaper,  consider¬ 
able  concern  was  shown  over  the 
relationship  of  the  boy  with  the  Bill  Neph"  Stillwater  (Okla.)  held  circulation  posts 
customer,  the  customer  with  the  Daily  News-Press,  said  continu-  "  '  .---v 

newspaper,  and  the  circulators  '  ' 

with  both.  ^ _  _  _  _ ^ 

Stowell  Abbott,  president  of  evaluating  themselves  and  de- 
the  International  Circulation  termines  whether  they  are  im- 
Managers  Association,  said  cir-  proving  in  t..... 
culators  need  to  “do  more  about  subscribers  or  slipping, 
motivation”  in  helping  newspa-  /  - ■ 


Since  this  system  was  started,  (Calif.)  Tribune,  which  sfarfed  just  eight  years  ago.  It’s  a  Brush-Moore 

Mr.  Green  said,  the  number  of  newspaper.  Others  in  th^e  picture,  from  left,  are:  Charles  Volier, 

complaints  has  dropped  to  about  managing  editor;  F.  Al  Totter  business  manager;  M.  Robert  Clark,  ad 

4  nrJi  ■  I  !.•  director;  and  Jack  Brink,  circulation  manager, 

one  m  every  1,000  circulation.  ’ 

Bill  Neph,  Sfi'ZZwtttcr  (Okla.)  held  circulation  posts  on  the  namedassistantcirculationman- 
»  Yijoo,  oa.u  wiii-iiia-  Santa  Ana  (Calif.)  Register  ager  in  1960.  Prior  to  joining 

ing  personality  tests  for  boys  and  the  Honolulu  Advertiser  be-  that  newspaper,  he  was  assist- 
gives  them  an  opportunity  of  fore  returning  to  Ontario.  ant  circulation  manager  for  the 
^  ■}-  One  of  his  sons,  Ernest  Jr.,  is  I^eader  Papers  of  Staunton,  Va. 

_  '..A-  circulation  manager  of  the  Ano-  • 

their  approach  to  If^eim  (Calif.)  Evening  Bulletin  Detroit  Free  Press 
'  f,  and  the  other,  Tom,  is  circula-  p  t  K  li 

Although  such  Vests’,  he  said,  tion  promotion  manager  of  the  ” romotes  Koractl 
perboys  to  perform  satisfactory  are  essentially  useful  to  circu-  Report.  Detroit 

services.  lation  managers  on  papers  with  Taking  Mr.  Atkinson’s  post  Alvin  A.  Korach  has  been 

“FMrst  we  must  impress  our  smaller  circulations,  his  opinion  on  a  promotion  from  assistant  named  circulation  director  of 

publishers  with  the  problems  was  it  will  work  on  larger  pa-  circulation  manager  is  Bob 

concerning  newspaperboys,”  he  pers.  Bush,  35,  formerly  an  area 

said,  “then  we  must  undertake  Emphasis  on  what’s  right  supervisor  for  the  Pasadena 
to  instill  in  the  boys  the  im-  with  the  boys’  activities  rather  (Calif.)  Star-News  and  circula- 

portance  of  making  sure  the  than  what’s  wrong,  working  tion  manager  of  the  Fullerton 

reader  gets  his  paper  on  time,  closely  with  parents,  especially  (Calif.)  News-Tribune. 
in  the  proper  place  and  in  satis-  when  a  boy  is  first  hired,  show-  *  *  * 

factory  condition.”  ing  boys  how  to  use  mistakes  CHANGE  IN  NEW  JERSEY 

Need  More  Grounding  success  were  other  New  Brunswick,  N.  J. 

panel  points.  The  appointment  of  Melvin 

Mr.  Abbott  emphasized  the  F.ioki-akoYi  Ellis,  circulation  manager  of  the 

necessity  for  circulators  to  get  rauenis  £.siaDii8nea  Home  News  and  the 

more  grounding  in  the  business  Proper  motivation  and  under-  Sunday  Home  News  for  the  past 
management  and  editorial  side  standing  will  soon  transform  17  years,  as  circulation  director 

of  the  newspaper  so  they  will  the  boy  into  a  young  man  with  was  announced  by  Hugh  N. 

be  familiar  with  what  those  de-  an  establ  ‘  ^ 

partments  face.  panelists  s 

“Many  times,”  he  said,  “when  V.  M. 
a  newspaperboy  doesn’t  make  Democrat, 


Delivers  Route, 

Goes  to  University 

Toronto 

Among  the  winners  of  educa¬ 
tion  grants  in  the  Toronto 
Globe  and  Mail  contest  for  car¬ 
riers  last  autumn  was  David 
Emery,  27,  father  of  two,  who 
delivers  450  copies  of  the  paper 
each  morning  and  then  attends 
classes  at  the  University  of 
Toronto.  He  is  studying  to  be  a 
teacher.  He  will  receive  a  $750 
award  from  the  Globe  and  Mail. 


The  Weekly  Editor 

COLOR 


By  Rirk  Friedman 

Washingtonville,  N.  Y. 

Can  a  small,  rural  weekly 
with  limited  equipment  use  color 
successfully  and  profitably? 

The  Orange  County  Post  here 
and  the  Spear  family  who  runs 
it — Elmer,  his  wife  Bertha,  and 
their  son,  John — think  so  after 
working  the  past  year  with 
newspaper  spot  and  four-color 
of  excellent  register. 

The  Post  is  a  2,125  circula¬ 
tion  offset  tabloid  located  in  a 
quiet  little  town  of  1,178  popula¬ 
tion.  It  circulates  through  a 
diversified  farming  area  of 
some  20,000  people  60  miles 
north  of  New  York  City. 

The  Post  publishers  claim  that 
since  they’ve  added  color  to  the 
newspaper  operation,  they  were 
busy  in  January,  February  and 
March  for  the  fir.st  time  in  17 
years — in  job  work.  Color  in  the 
newspaper  has  stimulated  the 
job  work  part  of  the  backshop 
operation.  (Eight  full-timers,  in¬ 
cluding  the  Spears,  make  up  the 
entire  staff;  six  are  in  the  back 
shop.) 

Dampening  System 

The  Post  is  printed  on  an  ATF 
Chief  126  single-color  offset 
press  with  special  Dalghren 
Dampening  System.  John  credits 
the  latter  with  contributing 
greatly  to  the  sharp  reproduc¬ 
tion  the  paper  gets  on  color.  “I 
heard  about  it  when  I  was  going 
to  Rochester  Institute  of  'Tech¬ 
nology,”  he  relates.  “It’s  a 
faster  set-up,  gives  more  accu¬ 
rate  control  and  runs  less  water 
— a  lot  less  as  far  as  I  can  see. 
And  it  gives  more  consistent 
color.  Wherever  I  finish  the 
color’s  the  same  as  when  I 
started.” 

The  Post’s  switch  to  offset  and 
introduction  to  color  in  the  news¬ 
paper  were  almost  simultaneous. 
During  the  first  week  of  Febru¬ 
ary,  1962,  they  sold  their  letter- 
press  Duplex  and  installed  the 
roll-fed  offset  Chief,  which  cost 
them  $22,000.  The  dampening 
system,  a  vacuum  frame  and  a 
used  Kenro  offset  camera 
brought  the  figure  for  new 
equipment  up  past  $25,000. 

In  an  hour,  the  offset  press 
can  put  out  six  pages — actually 
three  runs  of  2,000  each  (start 
of  the  first  run  to  start  of  the 
fourth  nm).  The  weekly  gener¬ 
ally  carries  between  20-24  pages. 
Four-color  at  the  Post  means 
four  passes  through  the  press. 

Although  they  sold  the  duplex, 
the  Spears  kept  the  rest  of  their 


hot  metal  equipment.  Each  page 
is  set  in  hot  type  and  made  up 
on  the  stone.  Repro  proofs  of 
the  entire  page  are  pulled  for 
the  offset  camera. 

Experiments  in  Job  Work 

The  Spears  began  experiment¬ 
ing  with  color  in  1959  on  an 
A.  B.  Dick  360  offset  job  press. 
Using  it  for  job  work  gave  them 
a  chance  to  adjust  to  color, 
according  to  John.  The  first  color 
in  the  Post  appeared  on  March 
8,  1962 — a  shopping  guide  map 
of  Washingtonville  in  canary 
yellow  and  a  full-page  ad  on  a 
local  St.  Patrick’s  Day  affair 
in  full  color. 

John  lost  a  bit  of  time  in  this 
initial  try  checking  sheets  and 
lining  up  the  color  for  register. 
He  also  had  trouble  keeping  the 
ink  set  properly  for  newsprint 
stock  (in  job  work  the  Spears 
had  used  gloss  stock  on  the  A.  B. 
Dick) ,  and  a  problem  with  pick¬ 
ing  paper  fibers  off  the  blanket. 

He  always  had  to  stop  the 
press  after  a  400-to-500  press 
run  and  wipe  down  the  blanket. 

After  that,  he  decided  to 
switch  from  newspaper  stock  to 
a  vellum  or  dull  gloss  whenever 
the  Post  used  process  color. 
Asked  about  the  added  expense, 
John  explained  it  this  way: 
Newsprint  stock  costs  9  cents 
per  pound;  vellum  or  dull  gloss 
costs  25  cents  per  pound.  But,  by 
using  the  latter,  he  cut  a  2-hour 
press  run  down  to  45  minutes. 
And  by  saving  that  hour-and- 
one-quarter  of  $12-per-hour 
press  time,  he  broke  even  in 
cost.  But  he  saved  time  and  “a 
lot  of  frustration”  and  the  color 
looked  better. 

Another  switch  was  made  on 
newsprint  stock  used  for  regu¬ 
lar  runs.  In  two  changes,  the 
Post  went  to  a  much  whiter  off¬ 
set  stock.  “It  had  a  lot  less  pick 
and  held  together  better,”  John 
said.  This  newsprint  stock  cost 
3  cents  per  pound  less  but  they 
had  to  buy  it  in  larger  quanti¬ 
ties — 16  tons  per  order.  For¬ 
tunately,  they  had  room  to 
store  it  in  a  separate  building 
which  houses  the  offset  press. 

The  other  big  change  made 
after  the  switch  to  offset  was  to 
move  the  page  from  five  columns 
(12  ems)  to  four  columns  (14% 
ems)  across.  The  Spears  felt 
that  four  columns  in  a  tabloid- 
size  page  was  more  pleasing  in 
appearance,  much  less  tiring  to 
read,  and  gave  better  picture 
display. 


The  Spears  decided  to  pick 
and  chose  their  issues  for  edi¬ 
torial  color,  concentrating  on 
special  events  and  holidays.  On 
their  second  try  at  color  April 
19,  1962,  they  produced  a  front 
jiage  four-color  picture  of  two 
little  girls  and  an  Easter  theme. 
For  Flag  Day,  June  14,  the 
Post  superimposed  a  red,  white 
and  blue  American  flag  over  the 
type  on  the  front  page.  Although 
this  made  part  of  the  page  hard 
to  read,  it  caused  much  good 
comment  among  readers.  For 
graduation  June  21  they  devoted 
four  pages  to  complimentary  ads 
set  off  in  blue  around  black-and- 
white  pictures  of  the  graduating 
students.  This  same  issue  fea¬ 
tured  a  double-page  picture 
spread  of  a  Civil  Defense  exer¬ 
cise.  In  an  interesting  layout, 
the  pictures  exploded  around 
the  word  Disaster!,  which  was 
printed  in  red.  Jagged  red 
borders  set  off  the  pictures.  On 
July  5,  in  honor  of  Independ¬ 
ence  Day,  the  front  nameplate 
ran  in  red,  white  and  blue.  In 
this  same  issue,  a  four-page 
picture  supplement  on  the  local 
ambulance  corps  was  set  off  in 
red  and  the  corps  ordered  1,000 
copies. 

We  thought  this  idea  of  using 
editorial  color  for  special  occa¬ 
sions  was  a  good  one  and  on 
returning  from  Washingtonville, 
we  went  through  a  number  of 
weeklies  to  see  how  they  treated 
this  past  St.  Patrick’s  Day.  On 
March  14,  green  turned  up 
everywhere. 

The  Croton  on  Hudson  (N.Y.) 
Croton-Cortland  News  ran  a 
green-tinted  drawing  of  Lepre¬ 
chauns,  a  raft  of  shamrocks  and 
a  couple  of  headlines  in  green, 
all  on  the  front  page.  As  with 
many  other  weeklies,  green  pep¬ 
pered  some  of  the  advertising 
in  this  weekly. 

On  its  front  page  Skokie  (Ill.) 
Life  ran  a  green-tinted  column 
on  St.  Patrick’s  Day  doings  in 
town ;  a  green-bordered  sham¬ 
rock  holding  head  shots  of  four 
youthful  cast  members  in  an 
upcoming  local  production  of 
“Finian’s  Rainbow,”  and  a  par¬ 
tial  green  border. 

The  Mount  Kisco  (N.  Y.) 
Patent  Trader  superimposed  a 
large  light  green  shamrock  onto 
the  middle  of  its  front  page. 

A  shamrock,  green  headline 
and  green  in  an  ad  turned  up  in 
the  Harrison  (N.  Y.)  Independ¬ 
ent. 

Change  in  Nameplate 

The  Post  got  some  unexpected 
results  with  color  on  May  31, 
1962,  when  it  changed  its  front 
nameplate  to  a  standing  one  in 
color — orange,  of  course,  pre¬ 
dominating  over  a  field  of  blue. 
The  weekly  sold  out  in  areas  it 
had  never  sold  out  in  before  and 


readers  commented  favorably  on 
the  change,  much  to  the  sur¬ 
prise  of  the  Spears,  who  ex¬ 
pected  little  reaction. 

In  this  same  issue  the  Post  ^ 
readers  got  their  biggest  dose  of 
color  to  date.  Red  was  spotted 
into  a  double-page  discount 
house  ad.  A  local  service  station 
ran  a  full-page  ad  in  four  color 
(the  register  was  outstanding), 
and  green  set  off  a  shopping 
guide  map. 

On  July  26,  the  weekly  re-ran 
three  of  its  best  four-color  pic¬ 
tures,  together  with  the  dates 
they  first  appeared.  It  congratu¬ 
late  the  Middletown  Timcs- 
Herald  Record,  a  30,000-circula¬ 
tion  daily  in  the  .same  county, 
for  “following  the  Orange 
County  Post’s  lead”  with  full  , 
color  the  week  before.  * 

The  holiday-and-special 
events-system  prevailed  for  the 
rest  of  the  year  and  Elmer 
Spear  estimates  that  the  Post 
used  spot  or  editorial  color  in 
about  30  percent  of  the  issues  in 
the  12-month  span. 

Selling  spot  color  for  adver¬ 
tising  wasn’t  as  difficult  as  they 
had  anticipated.  “We  called  our 
advertisers,”  Mrs.  Spear  ex¬ 
plained,  “and  told  them  how 
much  additional  the  spot  color 
would  cost.  Many  of  them  said 
‘fine,  go  right  ahead.’  Selling 
spot  color  was  no  problem.” 

Mrs.  Spear,  who  does  most 
of  the  ad  selling  for  the  weekly, 
added  that  the  price  of  four-  j 
color  was  somewhat  high  for 
local  advertisers  but  it  gave  the  ' 
Post  access  to  national  color 
advertising.  (National  adver¬ 
tisers  have  to  supply  their  own 
four-color  separations.) 

Elmer,  a  printer  of  long  ex¬ 
perience,  gives  most  of  the  credit 
for  both  the  switch  to  offset  and 
the  plunge  into  color  to  his  22- 
year-old  son,  John,  production 
manager  of  the  Post,  and  some¬ 
what  of  a  whiz  in  the  back  shop. 

John  was  graduated  Summa 
Cum  Laude  from  the  Rochester 
Institute  of  Technology  in  June, 
1961,  with  a  degree  of  Bachelor 
of  Science  in  Printing  Manage-  - 
ment.  While  maintaining  a  1 
Dean’s  List  average,  he  took  ] 

seven  courses  at  night  for  extra 
credit  and  finished  the  four  year 
course  in  three  years.  John 
graduated  top  man  in  his  class. 

Upon  his  prraduation  he  re¬ 
turned  to  the  Post,  where  he  also 
writes  sports. 

A  couple  of  months  ago,  the 
Post  was  named  first  in  general  ; 
excellence  for  tabloid  weeklies 
in  the  state  by  the  New  York 
Press  Association.  One  of  the 
judge’s  comments  reveals  a  lot 
about  this  weekly,  the  Spears 
and  their  success  with  offset  and 
color :  , 

On  Press  Work:  Excellent — 
Pressmen  evidently  take  pride 
in  product. 
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THURSDATA 


i: 

BRIDGE  —  The  Sunday 
Review  at  Riverhead,  N.  Y,,  on 
Lon;?  Island,  taps  local  talent  for 
a  widely  read  feature  on  bridge. 
Seth  A.  Hubbard,  attorney, 
chairman  of  the  Suffolk  County 
Planning  Commission,  and  globe- 
traveler,  plays  in  many  ac¬ 
credited  tournaments.  He  takes 
a  hand  he  has  played  recently 
and  diagnoses  it  in  his  Review 
column.  Incidentally,  the  column 
is  a  factual  bridge  between 
E&P  and  weekly  newspapers; 
Mr.  Hubbard  is  a  director  of  the 
Editor  &  Publisher  Co.,  repre¬ 
senting  the  Marlen  E.  Pew 
Estate. 

*  *  * 

THINGS  COULD  BE  WORSE 
— In  honor  of  the  end  of  a  tough 
winter  the  New  Carvaan  (Conn.) 
Advertiser  on  March  14  ran 
part  of  a  front  page  from  its 
predecessor,  the  New  Canaan 
Messenger,  dated  March  17, 
1888.  Under  the  flag  of  this  pa¬ 
per  was  printed  “Snow-Bound 
Edition”  and  a  picture  which 
showed  the  “Blizzard  of  88.” 
A  note  reminded  present  readers 
that  the  ’88  storm  “still  stands 
greatest  of  them  all.” 

«  *  * 

TAKES  OVER  —  Mrs.  Mar¬ 
jorie  Porter  has  taken  over  as 
manager  of  Cincinnati  (Ohio) 
Herald.  She  assumed  control  of 
the  weekly  following  the  death 
of  her  husband,  Gerald,  on  Feb. 
23.  Mr.  Porter  was  editor  and 
publisher  of  the  Negro  newspa¬ 
per,  which  he  founded  in  1955. 

*  *  * 

CITED  —  R.  W.  St.  John, 
editor  of  the  Mena  (Ark.)  Star 
has  been  cited  by  Farm  Bureau 
members  in  his  county  for  his 
“continued  liberal  editorial  pol¬ 
icy”  toward  the  entire  farm 
economy  of  Polk  County  and  the 
western  Arkansas  area.  Mr.  St. 
John  developed  a  regular  farm 
and  home  page  for  his  weekly. 

*  *  * 

STILL  ACTIVE  —  President 
Grover  Cleveland  was  serving 
a  second  term  in  the  White 
House  when  Edward  M.  Perkins, 
20,  launched  his  career  in  the 
Western  New  York  weekly  jour¬ 
nalism  field.  Today,  the  88-year- 
old  editor  of  the  Le  Roy  (N.  Y.) 
Gazette-News,  still  meets  dead¬ 
lines.  Mr.  Perkins  dates  his  as¬ 
sociation  with  newspapers  back 
to  80  years  ago  when,  as  a  boy 
of  8,  he  sold  the  Buffalo  (N.  Y.) 
Evening  News.  He  later  was 
editor-publisher  of  the  Wyoming 
(N.  Y.)  Reporter  and  in  1907 
purchased  the  Le  Roy  News. 


Publisher  Fined 
In  Overtime  Case 

Hialeah,  Fla. 

Jay  Morton,  publisher  of  the 
weekly  Home  News  and  News- 
Shopper,  is  appealing  the  recent 
verdict  of  Federal  Judge  David 
Dyer,  which  resulted  in  fines  of 
$8,000  for  him  and  the  Home 
News  Publishing  Co. 

News-Shopper  Inc.,  owners  of 
the  Home  News  and  the  Shopper 
newspapers,  was  acquitted  of  all 
charges.  Mr.  Morton  and  the 
printing  firm  were  convicted  on 
four  counts  each  of  failing  to 
pay  time  and-a-half  for  over¬ 
time  and  of  failure  to  keep 
proper  payroll  records. 

Mr.  Morton  strongly  denied 
the  charges  at  the  trial  and 
pointed  out  that  the  practices 
declared  to  be  violations  by  the 
U.S.  Labor  Department  were 
carried  on  in  the  pressroom 
“without  my  knowledge,  under 
the  supervision  of  the  pressroom 
foreman.”  The  Hialeah  publisher 
also  testified  on  that  he  had 
given  orders  that  no  one  was  to 
work  more  than  40  hours  a 
week  and  he  assumed  there  was 
no  question  about  overtime  pay. 

Edward  M.  Morgan,  book¬ 
keeper  for  the  firm,  testified  he 
had  destroyed  some  of  the 
records  showing  payment  for  the 
extra  time.  He  was  fired  by  Mr. 
Morton  the  day  after  the  trial 
ended. 

• 

Grass  Roots  Editors 
Briefed  in  Washington 

Washington 

A  group  of  more  than  100 
non-metropolitan  newspaper 
publishers  and  editors  from  30 
states  came  here  March  28-30 
for  briefings  by  officials  of  the 
Kennedy  Administration  and 
Congress. 

On  Saturday  morning,  March 
30,  they  were  to  meet  at  the 
British  Embassy  with  Ambas¬ 
sador  Sir  David  Ormsby  Gore, 
K.C.M.G.,  and  Michael  A.  Robb, 
C.M.G.,  head  of  British  Infor¬ 
mation  Services  in  the  U.S. 

The  briefings  are  part  of  the 
2nd  Annual  Government  Rela¬ 
tions  Workshop,  sponsored  by 
the  National  Editorial  Associa¬ 
tion. 

Prizes  for  Writers 

Three  newspaper  writers  have 
been  announced  as  winnert  of 
the  1962  Journalism  Awards 
Competition  sponsored  by  the 
American  Ostropathic  Associa¬ 
tion.  Each  will  receive  a  certifi¬ 
cate  and  $100  for  an  outstanding 
story  about  osteopathic  medicine. 
The  winners  are  Beverlye 
Keusch,  Miami  Mirror:  Lowell 
Brandle,  St.  Petersburg  Times 
and  John  Bleakly,  Des  Moines 
Tribune. 
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LAWYER’S  ADVICE: 

Co-op  Linage  Hurt 


By  Double 

Double  billing  is  one  of  the 
most  important  factors  militat¬ 
ing  against  the  growth  of  coop¬ 
erative  advertising,  a  Philadel¬ 
phia  lawyer  advised  Pennsyl¬ 
vania  newspaper  advertising  ex¬ 
ecutives  recently  at  a  Harris¬ 
burg  conference. 

He  referred  to  the  practice  by 
which  media  accept  manufactur¬ 
ers’  ad  copy  from  retailers  at 
the  retail  rate  and  the  manu¬ 
facturer  is  billed  at  the  national 
rate. 

Morton  J.  Simon,  an  attorney 
who  was  invited  to  address  the 
PNPA-IAMA  Advertising  Con¬ 
ference  on  the  “  Robin  son-Pat- 
man  Headaches  in  Display  Ad¬ 
vertising,”  told  how  the  Federal 
Trade  Commission  is  getting 
control  of  the  situation  through 
a  system  of  clearance  for  ad- 
vertissers. 

Under  a  revision  of  the  FTC’s 
Rules,  he  said,  it  is  possible  for 
an  advertiser  to  obtain  an  ad¬ 
vance  clearance  from  the  Com¬ 
mission  —  at  Commission  level 
rather  than  staff  level  —  of  ad¬ 
vertising  campaigns  and  mar¬ 
keting  plans. 

“Thus,  the  Commission  has 
opened  the  door  to  a  responsi¬ 
ble,  definitive  opinion  as  to  the 
legality  and  legitimacy  of  a 
campaign  or  plan  before  the 
manufacturer  or  advertiser  be¬ 
gins  to  use  it,”  Mr.  Simon  ex¬ 
plained. 

Jantzen  is  known  to  have 
sought  FTC  approval  of  a  co-op 
plan  for  use  during  the  summer 
of  1963. 

How  It  Hurts  Newspaper 

“How  does  double  billing  hurt 
the  honest  newspaper?  'There 
are  several  ways,”  Mr.  Simon 
continued. 

“First  of  all,  it  means  that  a 
given  number  of  manufacturer’s 
co-op  dollars  will  buy  fewer 
inches  of  newspaper  space.  The 
results  of  this  are  obvious. 

“Next,  the  retailer’s  frequent¬ 
ly  phony  ‘production  charges’  — 
for  work  your  papers  usually 
perform  —  also  siphon  off  more 
co-op  dollars. 

“More  than  this,  however,  is 
the  overall  effect  on  the  plan¬ 
ning  and  thinking  of  the  manu¬ 
facturer  who  pays  the  bills.  He 
becomes  upset  and  unhappy  by 
a  situation  which  he  knows  is 
bad  but  which  he  feels  he  can¬ 
not  control  without  incurring 
the  enmity  of  his  customers  — 
if  only  of  a  few  such  customers. 

“He  then  couples  this  with 
another  concern  —  his  inability 


Billing 

to  control  the  content  of  the  ad¬ 
vertising  —  notwithstanding  a 
supply  of  mats  and  an  effort  to 
police  his  co-op  in  accordance 
with  the  terms  of  the  offer. 

“The  net  result  —  and  I  know 
this  for  a  fact  in  certain  in¬ 
stances  —  is  that  he  cuts  off  co¬ 
op.  He  switches  his  advertising 
budget  to  other  forms.  He  may 
spend  the  same  number  of  dol¬ 
lars  but  they  will  not  buy  the 
same.  He  lacks  the  contribution 
of  the  retailer. 

“Furthermore  the  money  is 
frequently  handled  by  the  man¬ 
ufacturer’s  advertising  agency 
as  a  national  fund.  The  space  is 
not  bought  at  the  local  level  by 
retailers  or  local  agencies  who 
know  your  paper  and  its  local 
effectiveness. 

“Now  double  billing  cannot 
long  continue  without  the  con¬ 
nivance  of  the  media. 

“Also  remember:  The  FTC 
has  recently  indicated  its  in¬ 
terest  in  double  billing.  There 
is  a  definite  school  of  thought 
which  posits  double  billing  as 
still  another  violation  of  the 
Robinson-Patman  Act  and  of 
the  FTC  Act  as  well. 

“Yet  I  cannot  escape  the  con¬ 
viction  that  if  the  media  did 
not  contribute  their  assistance 
to  the  unscrupulous  retailer, 
double  billing  would  soon  die  a 
most  rapid  and  unnatural 
death.” 

• 

Strikes  Curtail 
Newsprint  Usage 

U.S.  newsprint  consumption  in 
February  1963  was  the  lowest 
February  consumption  since 
1954,  reflecting  loss  in  consump¬ 
tion  due  to  strikes  against  New 
York  City  and  Cleveland  news¬ 
papers. 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  356,323 
tons  of  newsprint  in  February 
1963,  or  14.1%  (58,707  tons) 
under  the  415,030  tons  used  in 
February  1962  and  9.2%  under 
the  392,378  tons  consumed  in 
February  1961.  New  York  and 
Cleveland  dailies  would  account 
for  approximately  100,000  tons. 

Production  of  newsprint  in 
North  America  during  Febru¬ 
ary,  1963  amounted  to  617,440 
tons  and  was  9.7%  below  that 
in  February,  1962.  Shipments 
during  the  month  totaled  588,392 
tons  and  were  7.9%  smaller  in 
volume  than  shipments  in  the 
month  of  February,  1962. 
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Editor’s  Daydreams 
Shape  ‘New’  Paper 


Milwaukee 

The  rare  opportunity  to  make 
major  changes — all  at  one  time 
— in  an  essentially  conservative 
business  where  changes  come 
slowly  and  gradually  occurred  in 
Milwaukee  last  summer  after 
the  purchase  of  the  Milwaukee 
Sentinel  by  the  Journal  Com¬ 
pany. 

One  of  the  men  who  partici¬ 
pated  in  the  birth  of  the  “new” 
Milwaukee  Sentinel  told  the 
story  of  his  advance  planning 
and  day-dreaming  to  the  Wis¬ 
consin  Chapter  of  the  Public 
Relations  Society  of  America 
here  recently. 

Harry  L.  Sonnebom,  man¬ 
aging  editor  of  the  Sentinel, 
explained  that  editors  are  day- 
dreamers,  much  in  the  nature  of 
men  who  dream  of  running  off 
to  a  tropical  island.  As  the 
former  city  editor  of  the  Mil- 
waukee  Journal,  an  afternoon 
paper,  he  said  he  had  often 
“daydreamed”  as  to  what  it 
would  be  like  to  edit  a  morning 
newspaper. 

He  said  the  opportunity  came 
with  the  acquisition  last  July  of 
the  old  Sentinel  by  the  Journal 
Company  after  a  strike  by  the 
American  Newspaper  Guild  had 
shut  down  the  Hearst  Corpora¬ 
tion’s  morning  newspaper. 

On  July  19 — the  day  of  the 
sale — he  and  a  few  others  were 
given  a  challenging  assignment, 
to  produce  in  four  days  the  new 
Milwaukee  Sentinel,  Mr.  Sonne¬ 
bom  said. 

“This  meant  hiring  a  staff, 
finding  and  equipping  a  news 
room,  charting  an  editorial 
course,  determining  the  appear¬ 
ance  of  the  infant,  and  making 
a  thousand  other  decisions  on 
columns,  comic  strips,  news 
emphasis,  typography,  down  to 
and  including  what  page  the 
crossword  puzzle  would  appear 
on,”  he  explained. 

Critical  After  ‘30’ 

“All  of  this  sounds  like  a  job 
for  men  of  action,”  he  added.  “It 
sounds  as  if  the  whole  thing 
called  for  a  series  of  snap 
decisions  and  flashes  of  insight, 
but  it  was  not  that  way  at  all. 
What  it  really  took  was  some 
leisurely  daydreaming  and 
thoughtful  reflection.  In  my  case 
the  daydreaming  and  reflecting 
had  started  a  good  two  years 
earlier. 

“Let  me  explain.  Newspaper¬ 
men  are  intensely  critical.  Cover¬ 
ing  news  is  a  critical  process. 
They  are  critical  of  their  own 
writing,  and  they  are  critical  of 


the  writing  done  by  others.  They 
seldom  think  their  own  news¬ 
paper  is  as  well  edited  as  it 
might  be.  They  spend  a  lot  of 
their  leisure  time  arguing  about 
how  a  certain  story  should  have 
been  handled,  and  they  are  full 
of  ideas  about  how  the  opposition 
paper  should  be  edited  and  would 
be  done  if  they  had  a  chance  at 
it. 

“We  had  frequently  talked 
about  the  old  Sentinel  and  the 
things  we  liked  or  did  not  like 
about  it.” 

Two  years  ago  the  Guild  at 
the  old  Sentinel  was  negotiating 
a  new  contract  and  there  was 
talk  of  a  strike.  It  occurred  to 
him  at  that  time,  Mr.  Sonnebom 
said,  that  a  strike  might  bring 
about  some  drastic  change  in  the 
newspaper  situation  in  Milwau¬ 
kee. 

There  was  even  “a  remote 
possibility”  in  his  mind  that  the 
Journal  Company  would  buy  the 
Sentinel. 

Mr.  Sonnebom  said  he  began 
to  have  a  pretty  clear  idea  of 
what  kind  of  morning  newspaper 
Milwaukee  should  have. 

“That  was  as  far  as  my  day¬ 
dreaming  went,  because  the  labor 
problem  was  settled  and  there 
was  no  strike,”  he  said. 

Jotted  Down  Ideas 

Then  last  May,  the  contract 
negotiations  of  the  Guild  at  the 
old  Sentinel  reached  another 
crisis  and  a  strike  followed.  The 
Sentinel  was  unable  to  publish 
and  all  at  once  there  was  some 
point  to  his  daydreaming  and 
reflection. 

“I  jotted  down  a  few  of  my 
ideas  and  put  them  in  a  drawer 
of  my  desk.  In  the  next  few 
weeks  the  pile  of  notes  grew  to 
a  thick  bundle,  as  the  strike 
continued,”  Mr.  Sonnebom 
related. 

“I  still  had  no  knowledge  of 
what  would  happen,  but  I  knew 
that  something  would  have  to 
give.  If  a  new  publisher  came 
into  Milwaukee  in  the  morning 
field,  perhaps  the  Journal  Com¬ 
pany  would  want  to  compete. 
Perhaps  the  strike-bound  Sen¬ 
tinel  would  go  out  of  business 
and  we  of  the  Journal  would 
start  our  own  morning  news¬ 
paper.  To  me  this  was  the  most 
likely  possibility. 

With  this  thought  in  mind,  he 
began  passing  along  his  sugges¬ 
tions  to  Journal  management, 
but  it  was  a  one-way  transac¬ 
tion.  He  received  no  information 
of  what  the  company  was  con¬ 
sidering,  if  inde^  it  was  con¬ 


sidering  anything,  he  said. 

“But  the  more  I  thought  about 
the  possibilities  in  the  morning 
newspaper  field  in  Milwaukee, 
the  more  excited  my  imagination 
became,”  he  continued.  “Not  that 
I  was  unhappy  in  my  job  at  the 
Journal.  I  had  been  with  the 
company  21  years  and  the  rela¬ 
tionship  was  satisfactory.  But, 
this  was  something  new.  It  was 
a  chance  to  explore,  to  innovate. 

“The  notes  I  jotted  down  then 
make  interesting  reading  today. 
They  include  a  lot  of  notions 
about  morning  newspapers. 
Some  of  these  notions  turned 
out  later  to  be  pretty  naive. 
Some  were  too  vagfue  to  mean 
much.  After  all,  editors  often 
are  vague — the  editor  has  been 
defined  as  a  man  who  knows 
what  he  wants,  but  is  not  sure 
what  it  is.” 

For  Women 

Among  his  “notions”  was  the 
belief  that  women,  businessmen 
and  sports  fans  are  the  three 
major  types  of  readers  to  which 
the  Milwaukee  Sentinel  had  to 
appeal. 

The  morning  newspaper 
“above  all  should  be  interesting 
to  women,”  he  said.  They  will 
read  it  at  their  leisure  after  the 
husband  has  left  for  work  and 
the  children  have  been  sent  off 
to  school. 

Sports  fans  look  to  a  morning 
paper  for  the  earliest  accounts 
of  sporting  events  that  happened 
the  previous  afternoon  or  night. 

To  meet  the  special  needs  of 
morning  readers,  Mr.  Sonne¬ 
bom  said,  it  was  recognized  that 
the  Sentinel  had  to  be  a  “very 
different  newspaper”  from  the 
Journal.  This  difference,  he  said, 
includes  emphasis  on  local  news 
and  issues,  both  in  the  news 
columns  and  editorial  columns 
and  a  “sizeable  package  of 
weather  information”  —  all 
tightly  written  and  easy  to  read. 

Mr.  Sonnebom  said  it  also  was 
recognized  that  the  editorials  of 
a  morning  newspaper  should  be 
brief,  vigorous  and  clean,  and 
that  the  paper  should  use  sev¬ 
eral  syndicated  columnists,  who 
would  present  a  wide  range  of 
interpretation  and  opinion. 

For  the  “men  in  a  hurry,”  he 
said  a  summary  of  the  day’s 
news  was  needed  on  the  front 
page. 

The  Sentinel  also  had  to  be 
different  in  its  editorial  view¬ 
point  from  the  afternoon  paper 
and  independent  in  its  policy. 

‘Start  Publishing’ 

Following  the  purchase  of  the 
old  Sentinel  by  the  Journal  Com¬ 
pany,  Mr.  Sonnebom  said,  “a 
few  of  us  were  called  together 
and  given  the  order;  start  pub¬ 
lishing  the  Sentinel  again  in  the 
Journal  plant  in  four  days.” 


Harry  L.  Sonnebom 


“Decisions  were  made  quickly, 
he  explained.  “The  paper  would 
keep  the  Sentinel’s  name  and 
type  dress.  My  stack  of  memos 
came  out  of  the  drawer  and  we 
considered  the  various  ideas, 
adopting  many,  discarding 
others.  Some  of  my  fondest 
notions  went  into  the  waste¬ 
basket. 

His  immediate  job  was  to 
build  a  staff  and  his  habit  of 
writing  things  down  and  put¬ 
ting  them  in  a  drawer  again 
paid  off.  For  several  years,  as 
city  editor,  he  had  kept  close 
tabs  on  what  the  opposition  was 
doing,  by  among  other  things, 
having  Journal  reporters  write 
memos  on  how  the  Sentinel  men 
were  covering  the  same  assign¬ 
ments. 

Mr.  Sonnebom  wanted  to 
know  how  readers  were  reacting 
to  the  “new”  Sentinel.  He  was 
pleased  when  97%  of  the  people 
questioned  said  the  new  Sentinel 
was  easy  to  read. 

Agree  on  Local  News 

“I  thought  we  should  stress 
local  news  in  a  morning  news¬ 
paper,  and  84%  of  the  men  and 
90%  of  the  women  we  questioned 
called  our  coverage  of  local 
news  excellent  or  good.  I  pre¬ 
ferred  using  columnists  and  the 
readers  overwhelmingly  en¬ 
dorsed  that  opinion.” 

The  first  negative  reaction 
was  scattered  in  numbers,  but 
unanimous  in  tone,  he  said.  It 
came  from  people  who  said  the 
new  Sentinel  was  just  a  carbon 
copy  of  the  Journal. 

“I  suspect  most  of  these  people 
were  old-fashioned  Journal 
haters,”  the  editor  said.  “They 
had  not  really  read  the  new 
Sentinel,  or  they  would  have 
recognized  the  number  of  dis¬ 
tinct  differences.  It  was  not  long 
before  we  convinced  even  these 
die-hards  This  came  with  our 
first  editorial  endorsement  of  a 
political  candidate.  When  we 
came  out  strong  for  the  Repub¬ 
lican  candidate  for  governor, 
it  became  clear  that  editorially 
we  were  on  our  own.” 


EDITOR  &  PUBLISHER  for  March  30,  1963 


124 


Idea  man.  A  man  who  knows  it  pays  to  think.  He’s  a 
General  Motors  employe  who  works  at  his  job, 
thinks  at  his  job.  He  never  stops  looking  for  ways  to 
help  make  it  safer  and  for  ways  to  improve  products 
and  processes. 

Last  year  General  Motors  awarded  over  $6,750,000 
under  the  GM  Employe  Suggestion  Plan  to  people 
like  him  for  more  than  188,000  on-the-job  sugges¬ 
tions.  Since  1942  GM  has  adopted  more  than  a 
million  employe  suggestions  and  has  happily  paid 
out  more  than  $48,000,000  in  suggestion  awards. 

At  GM,  you’ll  find  the  idea  man  in  office  and  plant. 
Alert,  interested,  aggressive  ...  he  doesn’t  wait  for 
"George”  to  suggest  it,  he  suggests  it  himself.  He  is 
constantly  seeking  "ways  to  make  it  better  .  .  . 
better  ways  to  make  it.”  GM  moves  ahead  because 
of  people  like  the  idea  man,  the  innovator. 


GENERAL  MOTORS 
IS  PEOPLE... 


Making  Better  Things  For  You 


INNOVATOR 


SYNDICATES 


Columnist  Lenehan 
Leaves  ’em  Laughing 


Arthur  F.  Lenehan,  newly- 
syndicated  humor  columnist, 
submitted  to  an  interview  this 
week  at  his  home  base  —  the 
Passaic-Clifton  (N.  J.)  Herald- 
News. 

Thei-e’s  one  thing:  you  have  to 
say  for  him.  He’s  honest. 

“Art,”  we  said,  “we  under¬ 
stand  your  prize-winning  humor 
column  has  been  syndicated  by 
the  National  Editorial  Associa¬ 
tion.  How  have  papers  across 
the  country  reacted?” 

“With  massive  indifference,” 
Art  said.  “But  we’re  hoping 
that  more  papers,  in  the  spirit 
of  sacrifice,  will  pick  it  up  dur¬ 
ing  Lent.  The  least  they  can  do 
is  give  up  a  little  money.  It 
only  costs  a  few  cents  a  column. 
You  might  call  me  the  poor 
man’s  Art  Buchwald.” 

“That  seems  quite  reason¬ 
able,”  we  said.  “As  a  matter  of 
fact,  we  don’t  know  of  any 
around  for  less  than  that.” 

“There’s  a  fellow  I  heard 
about  who  writes  one  called 
‘Psychiatry  and  Your  Dog,’  ” 
said  Art.  “I  think  you  can  get 
that  for  less.” 

Warm  and  Willy 

“How  would  you  describe 
your  column?”  we  asked. 
“Would  you  say  it  was  warm, 
witty  and  occasionally  hilari¬ 
ous?” 

“You’ve  been  talking  to  my 
mother,”  said  Art,  digging  his 
toe  into  the  asphalt  tile. 


“Seriously  now.  Art,  what 
sort  of  things  do  you  write 
about?” 

“Almo.st  anything,”  he  said. 
“Adventures  around  the  home, 
trading  stamps,  stray  dogs,  fall¬ 
ing  through  a  ceiling,  getting 
rid  of  empty  garbage  cans,  get¬ 
ting  the  kids  out  to  school  in 
the  morning,  letters  to  Santa 
from  world  famous  personalities 
and  birth  control  among  cats.” 

“Who  has  bought  the  col¬ 
umn?” 

“Papers  from  here  to  Ha¬ 
waii.” 

“Who  in  Hawaii,  for  in¬ 
stance?” 

He’s  in  Hawaii 

“The  Press  Newspapers  out 
there.  They  put  out  a  string  of 
weeklies  from  Honolulu  and  I’m 
in  four  of  them.” 

“This  letter  you’re  holding  in 
front  of  my  face  —  from  Rich¬ 
ard  L.  Davis,  the  editor  of  Press 
Newspapers  —  it  says  your  stuff 
is  the  best  thing  in  their  pa¬ 
pers.” 

“Aw  shucks.” 

“You  can  put  the  letter  down 
now.  Did  anybody  else  ever  say 
a  kind  word  about  you?” 

“I  got  high  praise  from  a  lady 
in  Utah.  She  reads  me  in  J.  M. 
Cornwell’s  Murray  (Utah) 
Eagle." 

“I  see  you’re  in  a  couple  of 
papers  in  Iowa.” 

“Imagine  that!”  said  Art. 
“I’m  in  the  Enterprise  in  Brigh¬ 
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readers!  Phone,  write,  or  wire  for  proofs,  prices! 

CIlfcogo  fribune^Mew  York  News 

Kmmm  Maws  BuiUing,  New  York 
oynattaro,  me*  rnbuoe  rower,  ChUago 


LENEHAN  AND  FRIENDS— Art 
Lenehan  sees  no  evil,  hears  no 
evil,  speaks  no  evil.  He  just  writes 
a  real  funny  column. 

ton  and  I’m  in  Kit  Larsen’s 
Northern  Echo  in  Sioux  City.” 

“What’s  the  reaction  in  Iowa 
to  the  column?” 

“I  like  to  think  they’re  main¬ 
taining  a  dignified  silence.  But 
the  Spring  thaw  is  coming.  .  .” 

“What  about  these  weeklies 
in  Grand  Rapids,  Mich,  and 
Hughesville,  Pa.” 

“Bless  them  all.” 

“You  also  run  in  the  Herald- 
News  and  its  sister  paper,  the 
Dover  (N.  J.)  Advance,  don’t 
you?” 

“Yes,  I’ve  been  doing  the  col¬ 
umn  in  the  Herald-News  since 
1955.  I’ve  been  in  the  Advance 
just  a  year.  We  had  to  buy  the 
paper  before  they  would  take 
the  column.” 

“Any  other  papers?” 

“Yes,  but  they  asked  me  not 
to  ever  mention  it.  They  have 
enough  trouble  as  things  are.” 

Varied  Awards 

“What  about  these  awards?” 

“Well,  there  were  a  couple  of 
national  awards  from  the  Na¬ 
tional  Editorial  Association  be¬ 
fore  they  syndicated  me  and 
about  five  awards  from  the  New 
Jersey  Press  Association.  I  also 
won  second  place  in  a  spelling 
contest  in  the  fifth  grade.” 

“The  column  goes  out  once  a 
week,  right?” 

“Right.  I  get  all  tightened  up 
like  a  watch  spring  if  I  have  to 
do  more  than  one.” 

“Will  you  ever  do  more  than 
one  a  week?” 

“Maybe.  Money  is  a  great 
tranquilizer.” 

“How  would  an  editor  or  pub¬ 
lisher  go  about  getting  your  col¬ 
umn?” 

“Just  write  Chuck  Lueck, 
NAS  Inc.,  National  Editorial 
Association,  1025  Connecticut 
Ave.,  N.W.,  Washington  6,  D.C. 
And  hurry.” 

*  *  * 

Column  Goes  Daily 

“Dear  Bessie,”  a  non-flippant 
advice-to-teenagers  column,  part 
of  seven  weekly  releases  in 
Columbia  Features’  “Under 
Twenty”  service,  by  demand  of 
newspapers  carrying  the  pack¬ 
age  (136),  has  been  expanded 
to  five  times  a  week  (450 
words) . 
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Ex-Actress 
Writes  Of 
Hollywood 

Lorraine  Gauguin  has  become 
a  regular  correspondent  to  write 
Hollj'wood  interviews  and  spe¬ 
cial  articles  for  the  new  Editors 
News  Service  and  Page  Five 
Syndicate  (512  Union  St.,  San 
Francisco). 

Miss  Gauguin  has  been  a 
Hollywood  writer  for  newspa¬ 
pers  and  motion  picture  maga¬ 
zines  for  sometime.  She  is  the 
daughter  of  Julian  Rivero,  who 
appeared  in  hundreds  of  movies 
as  a  character  actor,  and  of 
Isobel  Gauguin.  Leo  Carrillo 
was  her  godfather. 

Lorraine  was  a  child  actress, 
making  her  first  appearance  at 
the  age  of  six  months  in  a 


Lorraine  Gauguin 


Mack  Sennett  comedy.  She  was 
in  the  last  “Our  Gang”  comedies. 
She  appeared  in  many  Cecil  B. 
DeMille  films  as  a  child. 

She  went  to  Europe  and  New 
York  to  write  fiction,  but  decided 
to  return  to  Hollywood  and  write 
on  what  she  knows  the  most 
about.  Her  column,  “Hollywood 
Callboard,”  has  appeared  week¬ 
ly  for  three  years  in  the  Sioux 
Falls  (S.  D.)  Argus-Leader, 
Bristol  (Conn.)  Press  and  Tulsa 
(Okla.)  Star. 

Miss  Gauguin  lives  in  a  hill¬ 
side  home  above  the  Sunset 
Strip  with  her  daughter,  Cathy, 
15,  who  writes  for  Teen  Time 
magazine,  and  three  poodles, 
Demitasse,  Morito  and  Anthony 
Armstrong-Jones.  She’s  writing 
a  novel  about  a  child  movie  star. 

Her  regular  interview  column 
(750  words)  is  called  “Holly¬ 
wood  Correspondent”  and  her 
bylined  specials  run  up  to  1,500 
words.  Australia,  New  Zealand, 
England,  South  Africa,  Sweden, 
Denmark  and  India  are  on  her 
list. 
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A  12-point  guide  to  buying 
syndicated  features  is  suggested 
by  Victor  O.  Jones,  managing 
editor,  Boston  (Mass.)  Globe, 
in  an  article  in  the  Members’ 

Bulletin  of  the  New  York  State 
Society  of  Newspaper  Editors. 

Mr.  Jones  disclaims  at  the 
outset  that  he  is  an  expert  on 
the  subject.  “Actually,  I’ve 
bought  as  many  lemons  as  any¬ 
one,”  he  confesses.  He  points 
out  that  no  two  newspapers  have 
the  same  audience  or  the  same 
problems. 

The  Boston  editor’s  12  points, 
greatly  abbreviated,  are: 

“1)  Don’t  buy  anything  to 
please  (or  get  rid  of)  the  syn¬ 
dicate  salesman. 

“2)  Assuming  that  your  news 
hole  is  tight,  don’t  buy  a  feature 
unless  you  drop  one  at  the  same 
time. 

Balance  Needed 

“3)  Keep  some  balance  in 
your  features;  have  something 
to  appeal  to  different  kinds  of 
readers. 

“4)  Beware  of  long-term  con¬ 
tracts.  It’s  cheaper  in  the  long 
run  to  pay  more  on  a  TF  basis 
than  to  get  hooked  on  a  long¬ 
term  contract  at  a  lower  rate. 

On  the  other  hand,  one  of  the 
best  deals  you  can  get  is  a  ‘pay 
when  used’  arrangement. 

“5)  Be  careful  about  paying 
too  much  attention  to  complaints 
when  you  drop  a  feature. 

“6)  Every  once  in  a  while 
a  sure-fire  feature  is  offered. 

Bid  high  for  it  —  high  enough 
to  shut  out  the  opposition. 

“7)  Territory  is  important  to 
the  syndicates  always,  some¬ 
times  to  the  paper.  Because 
newspapers  are  close  together 
in  New  England,  we  ask  for  a 
larger  territory  than  most 
metropolitan  newspapers. 

Edit  Serials 

“8)  If  you  are  offered  a  con¬ 
densed  serialization  of  a  book, 
remember  you  don’t  necessarily 
have  to  accept  the  particular 
condensation  that  the  syndicate 
offers  you. 

“9)  Serialization  of  this  kind 
can  often  be  beefed  up  by  the 
use  of  sidebars  and  pictures  of 
local  interest. 

“10)  We  encourage  syndicate 
salesmen  to  make  their  pitch  to 
many  different  editors — on  the 
theory  that  several  heads  are 
probably  better  than  one.  But 
it’s  a  good  idea  to  hold  one  man 
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responsible  for  making  the  final 
decision. 

“11)  ‘Yogi  Bear’  and  maybe 
‘Dr.  Kildare’  are  exceptions,  but 
I’d  go  easy  on  trying  to  tie 
in  radio  and  tv  characters  in 
comic  strips. 

“12)  I’m  under  the  impres¬ 
sion  that  the  papers  that  re¬ 
cently  have  been  doing  the  most 
growing  are  those  with  a  stress 
on  hard  news,  or  at  least  feature 
treatment  of  hard  news.  If  I 
were  embarrassed  by  extra  room 
and  extra  money.  I’m  not  sure 
I  wouldn’t  buy  another  news 
service  rather  than  a  couple  of 
comic  strips  or  love-lorn  col¬ 
umns. 

“Some  of  this  is  undoubtedly 
cock-eyed  advice  for  some  pa¬ 
pers,”  Mr.  Jones  observed  in 
conclusion. 


^Green  Thumh^ 
Draws  Big  Mail 

The  “Green  Thumb,”  a  self- 
syndicated  gardening  column 
written  by  George  (Doc)  Abra¬ 
ham,  Naples,  N.  Y.,  broke  its 
own  fan  mail  record  in  1962  by 
pulling  more  than  100,000  let¬ 
ters  from  troubled  gardeners. 

In  one  month,  the  garden  col¬ 
umn  drew  more  than  30,000 
pieces  of  mail.  It  was  all  over 
lonely  little  zinnia  plants.  The 
“Green  Thumb”  wrote  a  piece 
about  disease-resistant  zinnias, 
and  his  story  caught  the  eye  of 
a  seed  firm  in  California  which 
gfrows  zinnias.  This  company 
asked  Mr.  Abraham  if  he  cared 
to  offer  a  free  packet  of  alter- 
naria-resistant  seed  to  some  pa¬ 
pers  carrying  his  column,  so 
gardeners  could  test  the  seed 
first-hand.  He  grabbed  the 
chance  and  his  mention  of  free 
zinnia  seeds  pulled  over  30,000 
letters  in  less  than  four  weeks. 

“Gardening  is  here  to  stay,” 
Mr.  Abraham  said.  “It’s  a  pop- 
off  valve  in  a  mad,  whirling 
world!  Getting  your  hands  in 
the  soil  is  as  soothing  as  music. 
It  provides  relief  from  tensions 
for  everyone,  doctors,  lawyers, 
butchers  and  barbers.  People  in 
all  walks  of  life  write  me  about 
their  gardening  problems.” 

Has  Greenhouse 

Mr.  Abraham’s  thumbs  are 
green  and  his  hands  are  cal¬ 
loused.  He  prepares  his  column 
between  roxmds  of  work  in  land¬ 
scaping  and  working  in  his 


AMONG  THE  LILIES— Mr.  and 
Mrs.  George  Abraham  work  on 
lilies  in  their  greenhouse,  where 
many  ideas  for  the  garden  column 
originate. 

small  -  town  greenhouse.  New 
seeds,  plants  and  pesticides  get 
a  thorough  workover  before 
“Doc”  will  mention  them. 

One  of  Mr.  Abraham’s  pet 
peeves  is  high-powered  garden 
advertisements  prepared  by  fly- 
by-night  operators  who  try  to 
fool  gullible  gardeners.  He’s 
constantly  tracking  down  fake 
promoters  and  warning  garden¬ 
ers  about  their  products.  Re¬ 
cently  a  wire  service  sent  out 
a  story  warning  the  public 
against  eating  “husk”  tomatoes, 
listed  in  most  seed  catalogs. 
The  story  erroneously  stated 
that  a  boy  died  from  eating 
them.  Suspecting  that  the  plant 
was  misidentified,  the  “Green 
Thumb”  tracked  down  the  plant 
and  learned  it  was  not  a  husk 
tomato  (Physalis  and  a  harm¬ 
less  fruit)  but  rather  Solanum 
carolinense  (a  form  of  deadly 
nightshade)  which  grows  wild. 
Husk  and  “cherry”  tomatoes 
have  been  grown  by  American 
gardeners  for  years  but  the 
“Green  Thumb”  erased  the  black 
eye  given  this  fruit  by  the  er¬ 
roneous  story. 

“I  couldn’t  operate  without 
Editor  &  Pubusheb  magazine,” 
he  said.  “Each  Saturday  the 
first  thing  I  do  is  read  it  from 
cover  to  cover.  A  feature  article 
in  the  Feb.  25,  1961,  issue  by 
Walter  Froelich,  reporter  for 
the  Buffalo  Courier  Express, 
caught  the  eye  of  four  editors — 
one  as  far  away  as  Spokane, 
Wash. — and  they  signed  up  for 
the  column.” 

More  than  80  papers  now  sub¬ 
scribe  to  Mr.  Abraham’s  column. 
“The  Green  Thumb  Garden 
Handbook,”  printed  by  Prentice- 
Hall  a  year  ago,  was  chosen  by 
the  American  Garden  Guild 
Book  Club  and  it’s  listed  in 
Montgomery  Ward’s  catalog. 
The  Green  Thumb  and  his  col¬ 
lege-trained  wife,  Katy,  have 
compiled  another  book,  “Nurse¬ 
maid  to  a  Pansy,”  a  rollicking 
account  of  their  activities. 
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Sentences 

— Frances  Koltun,  travel  edi¬ 
tor,  Mademoiselle  and  travel 
columnist  for  the  Publishers 
Newspaper  Syndicate,  is  the 
subject  of  a  new  advertisinK 
campaifrn  by  the  maRazine  in 
the  travel  trade  press.  The  ad¬ 
vertisements  focus  on  Miss  Kol- 
tun’s  wide-ranging  travels.  The 
first  advertisement  in  the  cam¬ 
paign  is  headlined,  “The  world 
watches  her  go  by.”  It  mentions 
some  of  Miss  Koltun’s  recent 
destinations  for  gathering  travel 
news:  Helsinki,  Hong  Kong, 
Nassau,  London  —  these  are 
just  a  few  places  Frances  Kol¬ 
tun  logged  in  her  95,000  miles 
of  travel  last  year.  The  second 
advertisement  is  headlined, 
“Fran  Koltun’s  oflBce  is  24,902.39 
miles  around’’,  and  reports  that 
Miss  Koltun  “combs  the  coun¬ 
try  and  covers  the  world”  to  sift 
out  fresh  travel  news  for  women 
readers.  The  campaign  will  be 
reprinted  and  mailed  to  mem¬ 
bers  of  the  travel  industry. 

— Dick  Kleiner,  Newspaper 
Enterprise  Association,  had  his 
daughters,  Kathy,  7,  and  Cindy, 
6,  help  him  interview  Linda 
Bruhl,  7,  about  starring  with 
Jackie  Gleason  and  Glynnis 
Johns  in  the  movie,  “Papa’s 
Delicate  Condition,”  which,  in- 
cidentaily,  is  delicious. 

— Sylvia  Porter,  Hall  Syndi¬ 
cate  investment  columnist,  was 
given  a  “national  award  for  out¬ 
standing  performance  in  com¬ 
munications”  by  the  Central 
Business  District  Association  of 
Detroit.  The  Sales  Executives 
Club  of  New  York  gave  her  its 
“Applause  Award”  for  “giving 
the  public  a  better  understand¬ 
ing  of  the  free  enterprise  sys¬ 
tem  and  the  vital  role  played 
by  marketing  and  salesman¬ 
ship.” 

— Merryle  Stanley  Rukeyser, 
who  writes  a  three-times-a-week 
syndicated  column  (B.  H.  Simon, 
distributor)  entitled  “Every¬ 
body’s  Money”  broke  his  record 
as  a  repeat  platform  performer 
March  13  when  he  delivered  a 
speech  for  the  26th  consecutive 
year  before  the  Milwaukee 
(Wis.)  College  Endowment  As¬ 
sociation,  leading  woman’s  lec¬ 
ture  series  in  the  area.  Mr. 
Rukeyser’s  eighth  book  on  in¬ 
vestments  and  national  affairs 
was  recently  published  as  a  pa¬ 
perback  by  Monarch  Books  un¬ 
der  the  title  “The  Kennedy  Re¬ 
cession.” 


— 16th  Century  Japan  is  the 
setting  for  the  new  “Kevin  the 
Bold”  Sunday  story,  starting 
April  14,  Newspaper  Ehiterprise 
Association  announced.  Artist 
Kreigh  Collins,  recognizing  the 
general  increase  of  interest  in 
Japan,  decided  to  have  his  Irish 
knight-errant,  “Kevin  the  Bold,” 
arrive  there  during  one  of  the 
most  exciting  periods  in  Japa¬ 
nese  history  —  in  an  age  when 
a  vigorous  spirit  of  exploration 
and  adventure  was  leading  to 
tremendous  advances  in  man’s 
knowledge  of  the  world,  and 
when  Europe  and  Japan  first 
came  into  contact. 

— Author  of  National  News¬ 
paper  Syndicate’s  newly  released 
18  series  column  on  boating  for 
tbe  owners  of  small  outboard 
and  sailing  craft,  Capt.  Alex¬ 
ander  Beaufort -Fraser- Harris, 
R.C.N.,  has  recently  been  pro¬ 
moted  to  the  rank  of  Commodore 
by  tbe  Royal  Canadian  Navy. 
The  column,  “Smooth  Sailing 
Ahead,”  will  continue  to  carry 
the  title  of  Captain  in  the  by¬ 
line  as  the  mats  had  been  al¬ 
ready  prepared  and  tbe  column 
sold  to  seven  newspapers. 

— Roger  E.  Spear,  president 
of  Spear  &  Staff,  Babson  Park, 
Mass.,  and  author  of  the  “Suc¬ 
cessful  Investing”  column,  syn¬ 
dicated  by  the  General  Features 
Corporation,  urged  a  “Spring 
cleaning”  of  investment  port¬ 
folios  in  a  speech  to  the  Clear¬ 
water  (Fla.)  Advertising  (Hub. 
Mr.  Spear  visited  several  papers 
using  his  column  while  in  Flor¬ 
ida,  including  the  St.  Peters¬ 
burg  Times  and  Sarasota  News. 

— International  Newspaper 
Comics  Week  was  obser^'ed  in 
Nashville,  Tenn.,  with  display 
at  the  Parthenon  Gallery  of  a 
collection  of  60  years  of  news¬ 
paper  comics.  The  display,  made 
up  of  more  than  400  mounted 
examples  of  this  art,  was  spon¬ 
sored  by  the  Nashville  Banner. 
The  display  was  the  work  of 
Gordon  Campbell,  art  director 
of  the  Newspaper  Printing 
Corp.,  who  has  collected  comics 
for  more  than  20  years  and  has 
an  indexed  selection  of  nearly 
1,000,000  pieces.  Milton  Caniff, 
creator  of  the  comic  strip, 
“Steve  Canyon,”  attended  for 
several  days  and  was  made  an 
honorary  citizen  by  the  mayor 
and  a  Tennessee  colonel  by  the 
governor.  It  was  Caniff’s  first 
\'isit  to  the  city  where  his  grand¬ 
father  (of  the  First  Ohio  Cav¬ 
alry)  was  hospitalized  during 
the  Civil  War. 

Ward  Cannel,  Newspaper 
Enterprise  Association,  is  on  a 
reporting  swing  through  sub- 
Sahara  Africa.  He’s  interview¬ 


ing  leaders  in  Kenya,  Tangan¬ 
yika,  Southern  Rhodesia,  South 
Africa,  Congo,  Nigeria  and 
(ihana. 

— Reba  and  Bonnie  Churchill, 
sister  writing  team,  bad  their 
weekend  column,  “Youth  Pa¬ 
rade,”  syndicated  by  National 
Newspaper  Syndicate,  placed  in 
the  Sunday  comic  section  of  the 
Houston  (Tex.)  Chronicle.  This 
placement  was  a  first  for  the 
Churchills,  and  as  is  usual  for 
them,  it  was  a  success.  They  re¬ 
ceived  .3,212  pieces  of  mail  in 
the  first  four  weeks  from  the 
('hronicle.  Also,  the  (Hiurchills’ 
book,  “Reba  and  Bonnie’s  Guide 
to  Beauty  and  Personality,”  re¬ 
ceived  two  first  prizes  in  the 
14th  annual  writers’  contest  of 
the  California  Press  Women. 
The  categories  were:  1)  Writing 
for  adults  (non-fiction,  hard¬ 
back),  and  2)  writing  and  edit¬ 
ing  for  teenagers. 

— ^The  feature  “Mark  Trail’s 
Outdoor  Tips”  (Hall  Syndicate) 
starts  a  special  six-week  series 
on  boat  safety  April  1. 

*  * 

French-Lanioiage 
Comic  Strip  Grows 

Detroit 

Readers  of  the  Detroit  News 
are  enjoying  a  new  type  of 
comic  strip  in  which  the  dia¬ 
logue  is  all  in  French. 

Based  on  Victor  Hugo’s  “Les 
Miserables,”  the  new  strip, 
“Contes  Francais,”  of  French 
stories,  is  created  by  Mrs.  Wil¬ 
liam  Kincaid,  an  Ann  Arbor, 
Mich.,  housewife  and  mother  of 
three.  She  minored  in  French 
at  the  University  of  Michigan 
and  took  art  training  at  the 
Toledo  Museum  of  Art. 

When  her  husband  won  a  Ful- 
bright  scholarship  to  study  in 
France,  Mrs.  Kincaid  went  with 
him.  It  was  there  she  got  the 
idea  for  the  cartoon  series. 

All  of  the  costumes,  back¬ 
grounds  and  furniture  of 
“Contes  Francais”  are  inspected 
for  authenticity  of  locale  and 
period  of  Victor  Hugo’s  story. 
ETvery  panel  is  triple  checked 
by  the  author’s  husband,  by  a 
retired  professor  of  French  and 
by  a  family  friend  who  has 
spent  25  years  in  France. 

The  comic  runs  Monday 
through  Friday  on  the  Maga¬ 
zine  Page  of  the  News.  It  also 
is  syndicated  for  appearance  in 
Ann  Arbor,  Mich.;  Toledo,  Ohio; 
York,  Pa.,  and  Baltimore,  Md. 

To  draw  attention  to  the  fact 
that  the  new  strip  would  appeal 
to  French  students,  the  News 
sent  letters  telling  about  the 
comic  to  principals  of  elemen¬ 
tary,  junior  high  and  senior 
high  sdiools  in  a  seven-county 
area  around  Detroit. 


Bowling  Puzzle 
For  Circulation 
Promotion  Ready 

A  type  of  circulation  contest 
by  General  Features  Corpora¬ 
tion  is  planned  to  start  publica¬ 
tion  the  week  of  April  8.  Gen¬ 
eral  rules  are  similar  to  those 
used  in  the  syndicate’s  coinword 
and  skil-word  circulation  con¬ 
tests.  But  the  promotion  is  tied 
to  bowling. 

Each  puzzle,  released  weekly 
with  cash  prizes  to  be  offered 
by  each  participating  newspa¬ 
per,  will  consist  of  10  photo¬ 
graphs  showing  a  bowling  ball 
just  before  it  hits  the  pins.  It’s 
called  the  Gold-Strike  Bowling 
Contest.  The  contestants  are  to 
determine  from  the  position  of 
the  ball  how  many  pins  were 
knocked  down  in  each  photo¬ 
graph.  The  answers,  which  are 
published  after  the  closing  dead¬ 
line,  are  those  taken  immedi¬ 
ately  after  the  action  is  com¬ 
pleted  from  the  first  photograph 
before  the  ball  hits  the  pins. 

According  to  the  rules,  all 
the  participant  needs  is  a  pen 
or  pencil,  with  which  to  fill  in 
their  answers,  or  the  coupon 
shown  in  the  newspaper,  and  to 
either  deliver  or  mail  them  to 
each  newspaper  before  the  clos¬ 
ing  deadline.  The  answers  are 
to  be  published  no  sooner  than 
two  days  following  the  closing 
deadline. 

•  *  * 

EISENHOWER  YEARS 

Emmet  John  Hughes’  “The 
Ordeal  of  Power:  A  Political 
Memoir  of  the  Eisenhower 
Years”  has  been  condensed  into 
12  articles  for  newspapers  and 
is  the  April  series  of  Books  in 
the  News,  Inc.,  an  affiliate  of 
the  Hall  Syndicate. 

Mr.  Hughes  was  advisor  to 
President  Eisenhower  in  the 
1952  and  1956  campaigns  and 
was  a  White  House  assistant 
for  one  year  of  the  first  term. 
He  helped  draft  many  Eisen¬ 
hower  speeches  and  messages. 

The  author  is  editorial  ad¬ 
visor  to  the  Washington  (D.  C.) 
Post  and  Newsweek  and  former¬ 
ly  for  years  was  either  a  for¬ 
eign  correspondent  or  an  editor 
for  Time,  Life  and  Fortune  at 
different  periods. 

«  *  * 

— Bob  Montana,  creator  of  the 
King  Features  Syndicate  comic 
strip  “Archie,”  was  named  ad¬ 
visor  for  “20th  Century  Re¬ 
view,”  to  be  staged  March  30 
by  Meredith  Village  (N.  H.) 
Players  and  the  music  depart¬ 
ment  of  Inter-Lakes  High  School 
in  Meredith. 
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Preprint  Ads 

(Continued  from  page  16) 


tiser  supplies  copy  (orijfinal  art 
of  other  suitable  material  de- 
jiendinj?  on  the  printer).  The 
roto  printer  rewinds  the  roll 
after  preprinting:  and  the  roll 
(printed  on  one  side)  is  sent  to 
the  newspaper.  Through  use  of 
electronic  devices  on  the  news¬ 
paper  presses  (in-setters),  the 
accurate  cut-off  is  maintained 
as  the  newspaper  prints  the  re¬ 
verse  side  of  the  sheet  and  does 
any  over-printing  required  on 
the  color  side  of  the  sheet. 

Heretofore,  the  Spectacolor 
and  hi  fi  pages  have  been  printed 
by  some  of  the  nation’s  outstand¬ 
ing  “package  printers”  whose 
printing  equipment  has  allowed 
them  to  print  two  or  three  full 
pages  on  the  width  of  a  cylinder. 
Recently  several  “publication 
printers”  have  announced  their 
entry  in  the  field.  Their  press 
capacities  are  such  that  they 
can  print  four  to  six  pages  per 
cylinder  width.  This,  coupled 
with  the  publication  printers 
complete  processing  facilities 
(including  i>ositives  and  cylin¬ 
ders)  increases  the  expectation 
of  further  cost  reductions. 

Costs 

Because  it  is  so  new,  costs 
for  SpectaColor  have  really  not 
yet  been  stabilized.  One  news¬ 
paper  is  offering  to  print  and 
publish  Spectacolor  at  a  cost  per 
page  per  thousand  of  under  $11 
compared  with  hi  fi  costs  which 
have  been  running  $16-$22  per 
thousand  and  ROP  four-color 
costs  which  averages  $9-$12  per 
page  per  thousand  depending 
upon  the  number  of  markets 
used.  Some  experts  in  the  field 
expect  that  when  enough  papers 
offer  Spectacolor,  the  cost  will 
range  between  $12-$15  per  page 
per  thousand.  This  will  include 
the  cost  of  printing  and  publish¬ 
ing  the  insert. 

The  Louisville  newspapers 
I  along  with  their  sister  company, 

,  Standard  Gravure  of  Louisville, 
have  announced  that  the  Specta¬ 
color  they  are  offering  July  1 
will  be  “compatible”  with  the 
cost  per  thousand  for  printing 
and  publishing  similar  to  the 
average  cost  per  thousand  for 
ROP  four-color.  Louisville  is  the 
largest  market  outside  the  New 
York  area  which  has  not  had 
ROP  four-color.  Many  newspa¬ 
pers  are  watching  the  advertis¬ 
ers  reactions  to  the  Louisville 
program  to  see  if  sufficient  ad¬ 
vertiser  interest  is  shown  at 
these  rates  before  they  decide 
to  invest  in  the  in-setter  equip¬ 
ment. 

New  uses  for  Spectacolor  are 
developing  daily.  Among  them — 
Spectacolor  gives  the  retail  gro- 

EDITOR  SC  PUBLISHER 


eery  advertiser  full  color  repro¬ 
duction  plus  the  opportunity  to 
strike  in  last  minute  prices  as 
the  page  moves  through  the 
newspaper’s  press. 

The  national  advertiser  is 
offered  a  flexibility  heretofore 
unavailable  from  newspaper 
color  advertising.  His  ad  can  be 
preprinted  in  color  and  held 
until  he  wants  to  use  it,  giving 
him,  in  effect  a  one  or  two  day 
deadline  for  daily  newspaper 
color  for  new  product  introduc¬ 
tion,  special  promotions,  test 
campaigns,  etc. 

Preprinting  opens  the  door  to 
a  number  of  merchandising  pos¬ 
sibilities.  Over  runs  of  the  pre¬ 
print  can  be  used  as  point  of 
sale  peices,  or  they  can  be  used 
in  direct  mail  or  for  outdoor 
displays. 

Because  of  its  unusual  im¬ 
pact,  one  Spectacolor  publisher 
sees  Spectacolor  as  a  key  in 
bringing  more  coop  dollars  into 
newspapers  through  retail  ad¬ 
vertising. 

It  is  possible  to  buy  Specta¬ 
color  in  less  than  full  page  units 
down  to  a  thousand  lines  in  some 
markets.  The  use  of  Spectacolor 
in  collect  runs  requires  special 
printing  but  is  a  distinct  possi¬ 
bility  for  the  future.  As  more 
newspapers  offer  Spectacolor, 
new  economies  may  be  possible 
from  centralized  preprinting  for 
a  number  of  newspapers. 

The  Future 

The  future  of  Spectacolor 
depends,  in  the  main  on  two 
factors: 

•  The  number  of  major 
newspapers  who  can  make  it 
available  to  advertisers.  This 
means  for  the  newspaper  a 
modest  investment  in  in-setter 
equipment. 

•  The  ability  of  the  printer 
and  publisher  to  keep  the  cost 
within  reason. 

Many  national  advertisers 
have  hailed  the  advent  of  Spec¬ 
tacolor  as  a  major  breakthrough 
for  newspapers.  Some  have  said 
that  its  widespread  availability 
in  newspapers  could  switch 
budgets  from  magazines  to  news¬ 
papers;  others  feel  it  can  be 
practical  reality  sooner  than 
color  tv.  Depending  on  the  avail¬ 
ability  and  cost  of  Spectacolor, 
many  advertisers  and  agencies 
feel  this  in  fact  can  quickly 
become  the  lusty  giant  of  news¬ 
paper  color. 

• 

Standard  Preserved 

A  copy  of  the  New  York 
Starulard,  published  during  the 
New  York  newspaper  strike, 
was  sealed  in  the  cornerstone  of 
the  New  York  Life  Insurance 
Company’s  new  building  March 
18.  'The  New  York  Times  would 
have  been  preserved  had  the 
strike  ended. 
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Mandarin  Oranges 
To  Test  ROP  Color 

Canned  Empress  Mandarin 
Oranges  will  be  advertised  in 
ROP  newspaper  color  for  the 
first  time  starting  May  8. 

“It  will  be  a  test  in  three 
markets  of  the  sales  impact  of 
powerful  advertising,”  accord¬ 
ing  'o  Joel  Stein,  account  ex¬ 
ecutive  of  Smith/Greenland, 
New  York  advertising  agency 
placing  the  schedule.  The  three 
markets  are  Ft.  Wayne,  Ind., 
Grand  Rapids,  Mich.,  and  Kala¬ 
mazoo,  Mich. 

The  Bien  Trading  Co.,  that 
markets  the  canned  oranges, 
also  has  a  canned  tuna,  which, 
however,  is  not  being  included 
in  this  ROP  newspaper  color 
test.  George  Zeppos  is  advertis¬ 
ing  manager. 

There  will  be  17  ads  in  the 
campaign  that  will  run  from 
May  through  Oct.  3.  Some  will 
run  1,000  lines;  others  150  lines. 

• 

Zenith  listing  Color 
In  $1.6  Million  Push 

Chicago 

A  major  portion  of  Zenith 
Sales  Corp.’s  $1,600,000  Spring 
advertising  campaign  is  being 
used  for  local  and  national  news¬ 
paper  advertising,  according  to 
L.  C.  Truesdell,  Zenith  Sales 
Corp.  president. 

As  part  of  this  program,  some 
380  two-color  or  black  and  white 
1,500-line  national  ads  will  ap¬ 
pear  in  newspapers  in  major 
as  well  as  certain  secondary 
markets  from  coast  to  coast. 
• 

Retires  As  Colonel 

Washington 

Edwin  B.  Haakinson  has  be¬ 
come  the  first  member  of  the 
9999th  Air  Force  Reserve 
Squadron  to  retire.  He  is  Asso¬ 
ciated  Press  correspondent  for 
the  Senate.  He  retired  as  a 
colonel  after  serving  in  the 
active  and  reserve  military  since 
1934. 


Top-Set  Water-Base 
Inks  Now  Available 

San  Francisco 

After  a  two-year  test  pro¬ 
gram,  the  California  Ink  Com¬ 
pany  is  putting  its  water-based 
inks  for  newspaper  color  print¬ 
ing  on  the  market  under  the 
name  of  “Top-Set.”  The  name 
describes  the  chief  characteristic 
of  the  inks — they  set  almost 
instantly  on  top  of  the  news 
sheet. 

The  inks  are  available  in  the 
three  ROP  standard  process 
colors — red,  yellow  and  blue. 
According  to  reports  from 
several  newspapers  where  they 
have  been  run,  the  colors  are 
brighter  and  sharper  and  there 
is  less  set-off  on  companion  pages 
than  occurs  when  straight  oil- 
based  inks  are  used. 

• 

Pearl  Brewing  Color 
Ads  Win  4-A  Award 

San  Antonio,  Texas 

A  series  of  color  newspaper 
ads  run  by  Pearl  Brewing  Co., 
along  with  two  poster  designs, 
have  been  judged  the  South¬ 
west’s  best  for  1962,  it  was 
announced  at  the  recent  conven¬ 
tion  of  the  Southwest  Council, 
American  Association  of  Adver¬ 
tising  Agencies. 

Robert  P.  Jornayvaz  Jr.  is 
Pearl  Brewery’s  director  of  ad¬ 
vertising.  Tracy-Locke  Com¬ 
pany,  Inc.  is  Pearl’s  advertising 
agency. 

The  first  prize  in  newspaper 
competition  —  co-sponsored  by 
Texas  Daily  Newspaper  Associa¬ 
tion — was  for  the  best  series  of 
full-color  ads. 

• 

Research  Manager 

Detroit 

Appointment  of  John  M. 
Koval  as  research  manager  of 
the  Detroit  Free  Press  has  been 
announced  by  David  E.  Henes, 
promotion  director.  Mr.  Koval, 
29,  has  been  with  the  Free  Press 
as  research  analyst  since  1960. 


CULTURE 


The  United  States  has  come  of  age  in 
the  arts,  and  a  boom  in  culture  is  under 
way  in  big  towns  and  small.  But  the 
_  boom  has  brought  problems  as  well 


as  successes. 

Harry  Ferguson,  UPI's  National  Re¬ 
porter,  tells  all  about  it  in  a  timely 
series  of  five  dispatches  for  afternoon 
newspaper  release  beginning  April  1. 

It's  another  UPI  extra— and  illustrated,  of  course, 
to  UPI  Telephoto-Unifax  subscribers. 
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Mrs.  Lang 
Retires  from 
ANPA  Staff 


Mrs.  Ruth  Virjfinia  LanK 
retired  March  29  from  the  staff 
of  the  American  Newspaper 
Publishers  Association.  She  has 
ser\’ed  since  November,  1919. 


Ruth  Virqinia  Lang 


Forty  staff  members  headed 
by  Stanford  Smith,  general 
manager,  paid  tribute  to  her 
March  25  at  a  party  in  the  Wal¬ 
dorf-Astoria. 

“I’ll  rest  for  a  while,”  Mrs. 
Lang  said. 

She  was  hit  by  a  taxicab  at 
49th  Street  and  Lexington  Ave¬ 
nue  in  October,  1960,  and  suf¬ 
fered  leg  fractures.  She  went  to 
work  in  a  wheel  chair  early  in 
December  that  year,  and  did  her 
assignment  for  the  April  con¬ 
vention  in  1961  on  crutches.  At 
many  conventions,  she  was  intro¬ 
duced  as  “the  sweetheart  of 
ANPA.” 

Mrs.  Lang  is  a  southerner. 
She  came  to  New  York  from 
Amelia  Court  House,  Va.,  where 
she  was  born,  the  youngest  of 
10  children  of  Mr.  and  Mrs. 
George  Edward  Detwiler.  Mr. 
Detwiler  was  an  attorney. 

In  New  York  she  took  courses 
in  English  composition  and 
French  at  Columbia  University 
before  assuming  the  first  and 
only  job  she  has  ever  had — that 
with  ANPA. 


The  late  Lincoln  B.  Palmer 
was  general  manager  when  she 
started  as  a  stenographer.  In 
1920  she  became  a  secretary  to 
Mr.  Palmer. 

In  September  1930,  Miss  Det¬ 
wiler  was  married  to  George 
Lang,  an  executive  with  the 
American  Express  Company, 
who  was  born  in  Russia. 

After  Cranston  Williams  be¬ 
came  general  manager,  Mrs. 
Lang  continued  as  an  adminis¬ 
trative  assistant.  She  remained 
in  that  role  when  Mr.  Smith 


succeeded  Mr.  Williams  as  gen¬ 
eral  manager  in  August  1960. 

“It  has  been  a  fascinating  and 
challenging  job,”  Mrs.  Lang 
said  this  week.  “I  have  loved 
everj’  minute  of  it.” 

• 

Ncm'  Sunday  Editor 
At  Herald  Tribune 

Joseph  Carter  has  been  ap¬ 
pointed  Sunday  editor  of  the 
.VcM’  York  Herald  Tribune,  it 
was  announced  by  John  Hay 
Whitney,  editor  in  chief  and 
publisher.  Mr.  Carter,  former¬ 
ly  national  affairs  editor  of 
Newsweek,  replaced  Robert  Al¬ 
bert,  who  resigned. 

Prior  to  joining  Newsweek  in 
1956  Mr.  Carter  was  informa¬ 
tion  officer  in  Holland,  France, 
Italy  and  Germany  for  the  Eco¬ 
nomic  Cooperation  Administra¬ 
tion  from  1950  to  1954.  He  was 
a  rejjorter  and  rewrite  man  for 
the  Herald  Tribune  from  1946 
to  1950. 

No  Women  Allowed 
In  W'ritiuft  Contest 

Phoenix,  Ariz. 

Women  won’t  get  a  chance  at 
awards  in  the  annual  writing 
contest  of  the  Arizona  Press 
Club  in  the  future.  The  women 
are  prohibited  from  joining  the 
club  by  the  bylaws,  but  in  the 
past  they  have  competed  in  the 
contest.  This  year,  it  was  voted 
to  bar  anyone  not  a  member  of 
the  club. 

Cecil  Lynch,  Arizona  Repub¬ 
lic  was  named  club  president, 
succeeding  Hal  Marshall,  Ari- 
zotia  Daily  Star. 

• 

Fingerprints  Needed 
To  Get  Press  Cards 

Montreal 

Newspapermen  are  protesting 
a  police  department  regulation 
requiring  that  newsmen  be 
fingerprinted  as  a  condition  for 
obtaining  press  cards. 

Petitions  of  protest,  citing  in¬ 
vasion  of  privacy  and  the  rights 
of  the  individual,  have  been 
signed.  They  also  express  fears 
that  this  will  be  the  start  of 
further  control  of  gathering  and 
disseminating  news. 


Hank  Greenspun 
Has  Proposal  for 
Arizona  Journal 

Phoenix,  Ariz. 

A  National  Commission  of  the 
Press  will  be  proposed  by  Robert 
Morrison,  publisher  of  the  sus¬ 
pended  Arizona  Journal,  when 
he  appears  before  the  Celler 
Committee  investigating  the 
newspaper  business. 

“It  would  be  a  federal  body 
with  power  limited  to  deter¬ 
mining  whether  or  not  mergers 
of  newspapers  are  in  the  public 
interest,”  Mr.  Morrison  said 
this  week.  “In  no  way  could 
it  or  would  it  interfere  with  the 
freedom  of  the  press.” 

Mr.  Morrison  remarked  that 
the  Federal  Power  Commission 
determines  if  consolidations  of 
public  utilities  are  in  the  public 
interest. 

Mr.  Morrison  was  to  have 
testified  before  the  Congressional 
subcommittee  March  27.  The 
hearings  have  been  interrupted 
until  after  Easter. 

Publication  to  Resume 

Mr.  Morrison  said  the  Arizona 
Journal  will  “definitely  resume 
publication.”  It  suspended  Jan. 
25,  1963  after  publishing  from 
Feb.  14,  1962.  The  competition 
is  the  Arizona  Republic  (A.M.) 
and  the  Gazette  (P.M.),  pub¬ 
lished  by  Eugene  Pulliam. 

“We  are  financially  capable 
of  starting  up  again  under  our 
present  corporate  structure,” 
Mr.  Morrison  said.  “This  would 
be  after  paying  such  debts  as 
the  $40,000  owed  in  pay  to  for¬ 
mer  employees  or  the  money 
(about  $115,000)  due  to  the 
Internal  Revenue  Service.”  He 
said  he  had  $500,000  in  cash  on 
hand  to  resume  publication  as 
compared  to  the  $82,000  when 
the  paper  started  publishing  in 
February  1962. 

“We  would  prefer  to  have 
some  successful  publishing  com¬ 
pany  take  over,”  he  continued. 
“We  are  dealing  with  three  such 
interests.” 

One  is  Hank  M.  Greenspun, 
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SPRINGY  TREATMENT — On  the  Firit  Day  of  Spring,  Pat  Schell  of  the 
art  department  designed  this  unique  treatment  of  the  masthead  for  the 
Charleston  (W.  Va.)  Gaxette,  in  green  and  black. 


publisher  of  the  Lae  Vegua 
(Nev.)  Sun,  a  morning  paper 
which  competes  with  the  eve¬ 
ning  Review- Journal,  owned  by 
Southwestern  Publishing  Co.,  of 
which  Donald  W.  Reynolds  is 
liresident. 

Mr.  Greenspun  said  he  be¬ 
lieved  Phoenix  was  large  enough 
to  support  a  competing  news¬ 
paper.  He  acquired  the  Sun  with 
the  help  of  the  International 
Typographical  Union. 

“The  reason  the  Arizona  Jour¬ 
nal  failed  was  because  it  was 
run  by  and  for  politicians  and 
not  for  the  community,”  Mr. 
Greenspun  said. 

“If  I  am  given  the  chance  of 
publishing  the  Journal,  I  will 
see  to  it  that  every  shade  of 
opinion  is  presented  to  our 
readers.  In  other  words,  I  would 
give  the  Journal  back  to  the 
readers.  Politicians  should  not 
run  newspapers.” 

Mr.  Morrison  is  a  former 
attorney  general  of  Arizona. 

Mr.  Morrison  said  Frank 
Castle,  circulation  director  of 
the  Journal,  has  started  to 
reorganize  the  carrier  force  and 
is  selling  13-week  subscriptions 
to  the  paper  he  hoped  will  soon 
be  reviv^.  He  said  a  sample 
test  of  3,000  former  subscribers 
netted  95%  repeat  subscriptions. 

When  the  Arizona  Journal 
suspended  it  had  about  28,600 
home-delivered  and  3,000  stand 
sales. 

• 

Cleveland  Runs 
Beyond  Blackout 
In  Minneapolis 

CLEVISaAND 

Cleveland’s  newspaper  black¬ 
out  ran  into  the  120th  day  this 
week  with  only  faint  signs  of  a 
possible  settlement  by  the  week¬ 
end. 

The  suspension  of  the  Plain 
Dealer  and  the  News  and  Press 
exceeded  the  period  the  Min¬ 
neapolis  Star  and  Tribune  were 
closed  last  year  —  117  days. 
There  have  been  longer  news¬ 
paper  blackouts  in  a  few  smaller 
cities. 

Agreement  on  a  contract  for 
the  650  striking  printers  was 
the  goal  of  continuous  negotia¬ 
tion  sessions  which  Mayor  Loch- 
er  called  on  Thursday,  but  a 
union  spokesman  said  there  was 
still  a  gap  of  $6.50  between  the 
demands  and  the  publishers’ 
offer. 

The  machinists,  numbering 
14,  are  also  on  strike  and  the 
operating  engineers  have  yet  to 
reach  agreement.  Photoengrav¬ 
ers  had  an  offer  in  excess  of  the 
$10  two-year  pattern.  The  mail¬ 
ers  agreed  to  accept  an  increase 
valued  at  $10.68  for  day  work¬ 
ers. 
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N.Y,  Papers 

{Continued  from  page  11) 


On  the  other  hand,  there  are 
no  accurate  figures  on  total  re¬ 
tail  sales  losses,  but  Ralph  C. 
Gross,  executive  vicepresident 
of  the  Commerce  and  Industry 
Association,  said,  “How  much 
money  actually  has  been  lost  is 
difficult  to  estimate  but  store 
owners  all  agfree  that  what  has 
l>een  lost  ‘is  non-recoverable.’  ” 


scribed  the  effect  of  the  newspa¬ 
per  strike  as  “devastating." 

He  said:  “Starting  with  a 
drop  of  66  i>ercent  in  newspaper 
orders  for  l)ecember,  everything 
for  January'  and  February  has 
gone  down  the  drain.  If  it 
weren’t  for  two  big  out-of-town 
customers,  our  losses  would  be 
just  about  complete.” 

New  York  City’s  $900,000,000- 
a-year  restaurant  business  has 
been  off  an  average  of  15  per¬ 
cent,  reports  Frederick  Samp¬ 
son,  executive  vicepresident  of 
the  New  York  State  Restaurant 


“The  entire  $250,000,000 
wastepaper  industry  has  been 
hard  hit,”  he  said.  “The  dealers 
depend  on  New  York  City  for 
their  supply.  When  it  dri^  up 
they  had  to  reach  out  as  far  as 
Boston  or  Philadelphia  for 
waste  paper.” 

Rentals  Off 

Prospective  apartment  house 
hunters,  particularly  newlyweds, 
“were  left  in  the  dark  during 
the  newspaper  strike,”  reported 
Edmund  E.  Thomas,  president 
of  the  Real  Estate  Board  of  New 


the  critical  acclaim  it  receives 
in  New  York.  A  good  welcome 
here  means  a  great  deal  for 
nation-wide  book  marketing.” 

In  Albany,  a  spokesman  for 
the  Labor  Department  esti¬ 
mated  that  a  total  of  $2,750,000 
had  been  paid  out  in  benefits  to 
unemploy^  newspaper  workers 
up  to  March  16.  He  said  the 
first  week  newspaper  employes 
were  eligible  for  benefits  they 
received  an  estimated  $465,000, 
the  second  week  they  got  about 
$450,000;  the  third,  $500,000, 
and  the  fourth,  $500,000. 


Paper  Industry 

In  Canada,  a  spokesman  for 
the  Canadian  newsprint  indus¬ 
try  reported  a  loss  of  $28,700,- 
000  bwause  of  the  strike.  He 
said  the  industry,  one  of  the 
country’s  most  important,  has 
lost  the  sale  of  214,000  tons  at 
a  charge  of  $134  a  ton. 

Repercussion  of  the  New 
York  City  press  blackout  has 
Ijeen  felt  in  the  Canadian  back- 
woods,  Robert  Fowler,  president 
of  the  Newsprint  Association  of 
Canada,  reported.  Wood  chop¬ 
pers  and  mill  workers  will  suf¬ 
fer  considerable  wage  losses,  he 
said,  because  of  the  tonnage 
which  has  been  shopped  and 
stacked. 

“The  men  in  the  woods  will  be 
affected  through  next  winter,” 
he  said.  “In  the  mills  the  loss  is 
being  felt  now  and  will  con¬ 
tinue  to  be  felt  through  next 
winter.  Many  of  the  mills  have 
been  operating  on  a  reduced 
workweek  since  the  strike  be¬ 
gan,”  he  added. 

Railroads  which  ship  the 
newsprint  also  “took  it  on  the 
chin,”  according  to  Wallace  M. 
Snow,  assistant  to  the  vicepresi¬ 
dent  of  marketing.  New  York 
Central  System. 

“Railroads  normally  carry  8,- 
000  tons  of  newsprint  into  New 
York  every  week.  In  15  weeks 
of  the  strike,  the  loss  totaled 
close  to  120,000  tons,  or  more 
than  $2,400,000  in  invoice 
losses,”  he  said. 

“The  New  York  Central  Sys¬ 
tem  alone  has  lost  $900,000  in 
freight  charges,  primarily  from 
the  New  York  Times." 

Losses,  too,  have  mounted  for 
suppliers  of  such  other  allied 
materials  as  printing  inks, 
stereotype  and  engraving  met¬ 
als,  photographic  film  and  pa¬ 
per,  nitric  acid,  wire,  rope,  and 
art  materials,  to  name  but  a 
few. 

‘Drvuiitating’ 

Typical  is  the  experience  of 
the  Intag  Division  of  Inter¬ 
chemical  Corporation,  principal 
supplier  of  rotogravure  inks 
which  brighten  the  pages  of  sev¬ 
eral  city  newspaper’s  Sunday 
supplements. 

J.  A.  Quigley,  president,  de¬ 


Association. 

The  estimated  $16,000,000 
loss,  he  said,  has  been  particu¬ 
larly  felt  in  the  mid-Manhattan 
theatre  district  where  the  per¬ 
centages  are  much  higher. 

All  legitimate  shows  have 
“suffered  at  the  box  office,” 
Irving  Cheskin,  executive  direc¬ 
tor  of  the  Leagrue  of  New  York 
Theatres,  revealed. 

“A  drop  in  mail  orders  cut 
into  the  grosses  of  even  the  top 
hits  while  the  strike  has  forced 
premature  closing  notices  on 
others,”  Mr.  Cheskin  said. 

Among  these  he  said  were  the 
promising  “Tiger,  Tiger  Burn¬ 
ing  Bright,”  starring  Claudia 
McNeal;  Haila  Stoddard’s  pro¬ 
duction  of  “The  Affair”  and 
“The  Hostage,”  featuring  Mary 
Francis. 

Hotels  Pinched 

Hotels,  too,  “felt  the  pinch,” 
says  James  McCarthy,  executive 
vicepresident  of  the  New  York 
City  Hotel  Association. 

“Occupancies  have  been  off  5 
percent  and  the  lack  of  theatre 
crowds  has  hurt  our  restaurant 
and  bar  business  which  dropped 
15  percent,”  he  said,  for  an  esti¬ 
mated  cumulative  loss  of  more 
than  $2,000,000. 

A  survey  of  the  metropolitan’s 
multi-million-dollar  florist  in¬ 
dustry  showed  business  dropped 
20  percent  during  the  strike, 
Murray  Kane,  president  of  the 
New  York  Florist  Club,  re¬ 
ported. 

“I  can’t  remember  when  we 
had  a  worse  Christmas  and  New 
Year’s  season,”  he  said. 

Mr.  Kane  pointed  out  that  the 
florist  industry  relies  “heavily” 
on  newspaper  advertising.  “We 
couldn’t  utilize  the  normal  ad¬ 
vertising  procedures  that  proved 
so  stimulating  in  the  past,”  he 
said. 

The  lack  of  obituary  news 
caused  an  “alarming  drop”  in 
the  sale  of  flowers  for  funerals, 
he  added. 

The  end  of  the  strike  found 
metropolitan  wastepaper  dealers 
“fighting  for  their  lives,”  ac¬ 
cording  to  George  Graham,  man¬ 
ager  of  the  Wastepaper  Utiliza¬ 
tion  Council  which  represents 
35  of  the  country’s  biggest  deal¬ 
ers. 


York,  Inc.,  and  a  partner  of 
Brooks  Harvey  &  Co. 

“In  addition  to  the  prospec¬ 
tive  tenants,  owners  and  home 
builders  were  hard  pressed  dur¬ 
ing  the  strike,”  he  said.  He  esti¬ 
mated  apartment  and  office 
space  rentals  and  new  home 
sales  were  off  50  percent. 

In  still  another  facet  of  city 
life,  a  survey  of  employment 
agencies  showed  how  the  strike 
affected  the  job-hunting  public. 

“During  December  and  the 
early  part  of  January  less  than 
half  the  usual  number  of  job 
applicants  came  into  the  city’s 
employment  agencies,”  reported 
John  Fanning,  president  of  the 
Association  of  Personnel  Agen¬ 
cies  of  New  York. 

“Things  picked  up  in  Febru¬ 
ary  when  we  saw  168,000  peo¬ 
ple.  However,  we  were  still 
hurting  because  we  normally  in¬ 
terview  200,000  during  that 
month. 

“During  March  we  estimate 
we  will  interview  170,000  appli¬ 
cants  out  of  a  normal  200,000.” 

Mr.  Fanning  said  the  end  of 
the  strike  will  be  a  boon  to  his 
business. 

While  no  actual  loss  figures 
are  available,  used  car  sales 
were  “badly  hurt”  during  the 
news  blackout,  according  to 
Peter  Gordon,  executive  vice- 
president  of  the  Greater  New 
York,  Long  Island  and  West¬ 
chester  Automobile  Dealers  As¬ 
sociation. 

Concerts  Cancelled 

The  city’s  cultural  life  also 
suffered  staggering  blows  be¬ 
cause  of  the  strike.  Concerts 
and  recitals  were  cancelled  and 
the  sale  of  new  books  was  ad¬ 
versely  affected. 

Four  concerts  were  postponed 
as  a  result  of  the  strike  a 
spokesman  for  Sol  Hurok,  well 
known  impresario,  reported. 

A  spokesman  said  especially 
hurt  during  this  period  were 
“the  young  artists  whose  debuts 
went  unnoticed.  They  suffered 
greatly  because  of  the  lack  of 
reviews.” 

Igor  Kropotkin,  president  of 
the  American  Booksellers  Asso¬ 
ciation,  pointed  out  that  “sale 
impetus  for  a  book  comes  from 


Loaa  of  Taxes 

Based  on  publishers’  losses, 
an  estimated  $5,000,000  has  been 
lost  in  New  York  State  taxes. 
State  Tax  Commissioner  Joseph 
Murphy  reported. 

“This  figure,”  he  said,  “is 
based  on  a  rule  of  thumb  of  5 
percent  taxation  on  corpora¬ 
tions  and  does  not  include  losses 
elsewhere  in  the  state  where 
the  strike  impact  is  being  felt. 

“It  will  be  difficult  to  deter¬ 
mine  whether  any  of  this  tax 
revenue  can  be  recovered  until 
we  get  the  overall  picture  of  the 
state  losses.” 

In  Washington  a  spokesman 
for  the  Internal  Revenue  Serv¬ 
ice  said:  “A  rough  estimate  of 
federal  withholding  tax  loss  due 
to  the  New  York  newspaper 
strike  approximates  15  percent 
of  the  lost  wages.  Thus,  if  the 
workers  lost  wages  totaling 
about  $40,000,000  the  govern¬ 
ment’s  loss  would  be  $6,000,- 
000.” 

The  loss  in  city  sales  taxes 
suffered  because  of  the  de¬ 
pressed  economy  will  not  be 
known  for  “at  least  a  week,” 
according  to  New  York  City 
Treasurer  Hildy  Schwartz. 

• 

4  Quit  Newspapers 
For  Jobs  With  NBC 

Four  reporters  from  three 
New  York  dailies  have  joined 
the  staff  of  NBC  News. 

They  are  Frank  Kelley,  a  29- 
year  veteran  with  the  Herald 
Tribune  here  and  abroad,  Rob¬ 
ert  Teague,  for  the  past  seven 
years  a  sportswriter  for  the 
Times,  Robert  McCarthy,  a  gen¬ 
eral  assignment  reporter  for  the 
News  for  14  years,  and  Geoffrey 
Pond,  general  assignment  re¬ 
porter  for  the  Times  for  eight 
years. 

• 

Add  Color  Linage 

The  State  Journal,  Lansing, 
Mich.,  reported  1962  local  color 
linage  of  1,044,302  lines  and 
259,392  lines  of  national  ROP 
color.  The  evening  and  Sunday 
newspaper  reported  its  color 
linage  too  late  to  be  included  in 
the  E&P  figures  appearing  for 
Michigan  dailies  on  page  102. 
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at  interviews  or  requires  per¬ 
sonnel  to  report  all  interviews 
with  newsmen. 

Rep.  Oj?den  R.  Reid  (R-N.  Y.), 
a  former  publisher  of  the  New 
York  Herald  Tribune,  said  many 
reporters,  editors  and  publishers 
had  expressed  the  feeling  that 
the  directive  is  an  inhibiting 
force.  What,  he  asked,  was  the 
affirmative  case  for  it? 

Mr.  Sylvester  replied  that  “in 
an  operation  as  large  as  the 
Defense  Department  you  have 
to  know  what  is  coming  out  of 
it”  if  you  are  going  to  be  able 
to  handle  its  information. 

“If  a  private  interview  is  held 
with  the  Secretary,  for  in¬ 
stance,”  he  said,  “we  have  to 
know  enough  about  it  to  be  able 
to  answer  questions  about  it.” 

He  added  that  if  the  facts 
showed  that  the  directive  was 
impeding  the  news  he  would  be 
willing  to  change  it.  He  pointed 
out,  however,  that  no  single 
incident  had  been  brought  to 
his  attention. 

“If  this  (the  October  27  direc¬ 
tive)  had  come  earlier  or  later,” 
he  said,  “it  would  not  have 
aroused  the  emotionalism  it  did. 
Coming  as  it  did  right  after  the 
Cuban  crisis,  they  thought  here 
is  another  clampdown  on  news.” 

Rep.  George  Meader  (R- 
Mich.)  asked  about  charges  that 
“you  are  distorting  and  man¬ 
aging  the  news.” 

Mr.  Sylvester  replied  that  he 
thought  the  Department  should 
be  asked  if  it  were  giving  out 
information  and  if  there  was 
access  to  it.  He  said  he  thought 
a  lot  of  the  talk  about  managed 
news  was  “hogwash.” 

The  Lincoln  Emancipation 
Proclamation,  he  said,  could 
have  been  considered  an  instru¬ 
ment  of  managed  news.  The 
Proclamation  was  decided  upon 
in  June,  he  said,  but  not  until 
September,  after  Lincoln  had 
had  a  military  victory  did  he 
make  it  public. 

High  Principlei> 

In  closing,  Mr.  Sylvester  re¬ 
marked  that  he  had  been  a  news¬ 
paperman  for  37  years  and  said : 
“The  high  principles  for  which 
the  news  business  stands  are 
the  principles  to  which  I  have 
devoted  a  lifetime;  and  I  didn’t 
sell  out  these  principles  when  I 
came  into  the  Government. 

“I  am  not  a  public  relations 
man.  I  may  need  one — but  I  am 
not  one,  and  I’m  not  trying  to  be 
one.  I  am  a  newsman  and  I  am 
trying  to  give  the  American 
people  the  truth  about  the  oper¬ 
ation  of  their  government.” 

Mr.  Manning  told  the  Com¬ 


mittee  that  it  did  not  serve  the 
government’s  purpose  to  “keep 
the  public  uninformed  or  have  it 
ill  informed  by  an  ill  informed 
press.” 

“The  State  Department,”  he 
said,  “is  as  wide-open  as  Yankee 
stadium  and  the  admission  is 
free.”  This  prompted  Rep.  Mon- 
agan  to  observe  that  maybe  they 
were  having  a  little  “trouble 
with  the  turnstiles.” 

.■Need  for  DiHlinction 

Mr.  Manning  observed  that 
there  were  moments  when  “the 
interests  of  a  government  serv¬ 
ing  the  people  and  a  press  in¬ 
forming  the  people  do  not  coin¬ 
cide.  Between  the  enunciation  of 
a  policy  and  the  actions  under¬ 
taken  to  carry  out  that  policy, 
government  must  sometimes 
make  a  sharp  distinction.”  The 
press,  he  said,  need  not  and 
often  does  not  make  that  dis¬ 
tinction. 

Rep.  Henry  S.  Reuss  (D-Wis.) 
asked  if  the  State  Department 
directive  on  reporting  press  in¬ 
terviews  which  was  in  effect  only 
three  weeks  before  it  was  re¬ 
scinded  was  intended  to  discover 
the  source  of  leaks. 

Mr.  Manning  replied  that  it 
wouldn’t  work  that  way  and 
added  that  he  still  hadn’t  “the 
slightest  idea  where  some  of  the 
big  leaks  I’ve  seen  in  this  town 
came  from.” 

The  subcommittee  hearings, 
headed  by  Rep.  John  Moss  (D- 
Calif.),  will  be  resumed  after 
Easter.  The  committee  will  go 
into  executive  session  to  look 
into  such  matters  as  press  cover¬ 
age  on  Vietnam,  satellite  sec- 


Washington 

One  Washington  news  tech¬ 
nique — the  unattributed  source 
— has  been  hitting  Congress 
where  it  hurts. 

Rep.  Henry  S.  Reuss  (D- 
Wis.)  told  the  Moss  Subcom¬ 
mittee  on  government  informa¬ 
tion  during  hearings  on  managed 
news  this  week  that  he  thought 
a  study  should  be  made  of  the 
extent  that  the  unattributed 
source  is  used  and  also  whether 
there  exists  or  should  exist  a 
canon  of  ethics  that  the  press 
should  follow. 

Mr.  Reuss  cited  recent  news 
stories  from  unattributable 
sources  which  charged  Senator 
Henry  Jackson  (D-Wash.)  of 
being  politically  motivated  in 
connection  with  the  TFX  hear¬ 
ings,  a  story  quoting  a  “high 
administration  official”  on  the 
trade  bill  and  a  Parade  magra- 
zine  story  by  an  anonymous 
Congressman  which  refers  to 


recy,  the  Atomic  Energy  Com¬ 
mission’s  closedown  on  press 
coverage  at  the  Nevada  testing 
sites  and  to  initiate  a  study  of 
censorship  and  information  con¬ 
trol  plans  during  wartime  or 
short  of  war. 

Brazil  Tries 
To  Place  Gag 
On  Reporters 

Rio  de  Janeiro 

The  Brazilian  government’s 
attempt  to  gag  news  corre¬ 
spondents  boomeranged  when  a 
large  segment  of  the  Brazilian 
press  rose  to  the  defense  of 
Louis  R.  Stein,  correspondent 
for  Copley  News  Service. 

The  Foreign  Ministry  an¬ 
nounced  that  Mr.  Stein’s  cre¬ 
dentials  had  been  cancelled  on 
the  grounds  that  he  consistently 
disseminated  information  “in¬ 
jurious  to  Brazil.” 

The  actual  offense,  as  cited 
by  the  Foreign  Ministry,  is  a 
story  in  which  Mr.  Stein  named 
three  Brazilian  ministers  as 
communists. 

Mr.  Stein  also  wrote: 

“The  Brazilian  communists 
exercise  today  more  power  than 
they  ever  dreamed  of  since 
President  Joao  Goulart  assumed 
office  a  year  and  a  half  ago.” 

Cancellation  of  the  reporter’s 
credentials  is  considered  even  by 
the  Foreign  Ministry  as  merely 
“a  moral  punishment,”  and  will 
not  prevent  him  from  continu- 


nefarious  deeds  of  other  un¬ 
named  Congressmen. 

Rep.  Porter  Hardy  Jr.  of  the 
same  committee  said  if  the 
article  in  Parade  does  allege 
criminal  acts  by  a  Congressman 
he  thought  the  staff  should  make 
a  recommendation  in  the  matter. 

“If  criminality  is  involved,” 
he  said,  “Congress  should  pur¬ 
sue  to  the  point  of  issuing 
subpoenas.” 

Chairman  John  E.  Moss 
pointed  out  that  it  would  have 
to  be  pursued  through  another 
committee. 

Rep.  Robert  P.  Griffin  (R- 
Mich.)  said  that  to  try  to  investi¬ 
gate  the  press  as  such  is  not 
only  beyond  the  jurisdiction  of 
the  subcommittee  but  would  be 
a  “pretty  broad  undertaking.” 

Mr.  Hardy  said  he  was  not 
concerned  with  an  investigation 
of  the  press  but  was  concerned 
“with  any  criminality  among  our 
own  ranks.” 


ing  his  work  heie.  It  will  close 
the  doors  of  the  Foreign  Min¬ 
istry,  and  some  other  high  level 
government  offices  to  him,  but 
he  will  be  able  to  obtain  infor¬ 
mation  without  the  official  cour¬ 
tesies  such  as  cocktail  party 
invitations. 

Foreign  correspondents  are 
not  obliged  to  obtain  credentials, 
but  they  are  useful  because  Bra¬ 
zilian  law  prohibits  all  foreign¬ 
ers  from  working  here  as  jour¬ 
nalists. 

Correspondents  are  reluctant 
to  request  that  the  U.  S.  Em¬ 
bassy  act  as  guarantor  of  their 
professional  actions,  because 
this  would  make  them  answer- 
able  to  the  USIS  which  could, 
if  it  felt  so  inclined,  withdraw 
the  guarantee  at  any  time. 

The  Stein  case  is  an  old  one 
in  Brazil — the  attempt  to  force 
foreign  coi-respondents  to  write 
only  the  “nice”  things  about 
Brazil.  As  one  Foreign  Min¬ 
istry  official  said,  “They’re  true, 
but  publishing  them  in  the 
United  States  is  bad  for  Bra¬ 
zil’s  reputation.” 

There  has  been  no  govern¬ 
ment  denial  of  Mr.  Stein’s  state¬ 
ments. 

Sign  Removed 

Immediately  after  cancella¬ 
tion  of  his  credentials  was  an¬ 
nounced,  three  political  police 
visited  his  office.  Mr.  Stein  was 
in  Lima,  Peru,  on  an  assignment 
and  was  due  to  be  out  of  Brazil 
for  a  couple  of  weeks.  His  sec¬ 
retary  took  her  vacation  at  the 
same  time,  so  the  office  was 
closed.  The  police  contacted  the 
owner  of  the  office  who  opened 
the  door  for  them.  However, 
they  declined  to  enter,  but,  the 
owner  says,  “They  very  politely 
suggested  that  I  should  remove 
Stein’s  sign  from  the  door  to 
avoid  possible  trouble  with  com¬ 
munists.”  He  took  down  the 
sign,  which  bore  the  words: 
“Louis  R.  Stein,  Copley  News 
Service,”  and  the  police  went 
away. 

The  entire  American  press 
corps  rallied  immediately  to  Mr. 
Stein’s  support,  and  for  the  pro¬ 
tection  of  his  wife  and  two  chil¬ 
dren  against  possible  annoy¬ 
ances. 

Mauricio  Caminha  de  Lacerda, 
political  columnist,  wrote  that 
Mr.  Stein  was  punished  “merely 
because  he  told  the  truth  and 
repeated,  in  serene  and  clean 
tones,  everything  that  is  pub¬ 
lished  in  the  Brazilian  news¬ 
papers.” 

In  San  Diego,  editor  Rembert 
James  of  Copley  News  Service, 
said  the  Brazilian  government 
had  penalized  Louis  Stein  “for 
writing  the  truth.”  Mr.  James 
said  he  was  protesting  to  the 
U.  S.  State  Department  and  the 
Organization  of  American 
States. 


Stories  from  Unattributed 
Sources  Bother  Lawmakers 
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Salinger  Attacks 
‘News  Managers’ 


Washington 

The  White  House  has  opened 
a  counterattack  in  the  battle 
over  “news  management.” 

It  hit  back  again  at  critics 
of  its  news  policies,  and  for  the 
first  time  publicly  lashed  out 
with  charges  of  its  own  about 
“news  management.” 

It  pointed  a  finger  at  two 
large  newspapers,  a  national 
news  magazine  and  a  newspaper 
group,  accusing  them  of  “news 
management  in  its  purest  form.” 

Firing  the  first  shot  in  the 
counterattack  was  the  Presi¬ 
dent’s  press  secretaiy,  Pierre 
Salinger. 

In  a  bristling  speech  to  the 
Women’s  National  Press  Club 
here  March  22,  Mi\  Salinger 
again  denied  chai’ges  of  “news 
management”  by  the  Kennedy 
administration.  Then  he  went  on 
to  lay  down  charges  of  his  own. 

Before  his  blast,  Mr.  Salinger 
disposed  of  charges  by  news¬ 
men  recently  before  the  Moss 
committee  that  the  administra¬ 
tion  lied  to  the  nation  during  the 
Cuban  crisis.  He  said  bluntly: 

‘Totally  Untrue’ 

“I  say  at  the  outset  that  this 
charge  is  totally  untrue.” 

Mr.  Salinger  declared  there  is 
“some  myth”  that  the  idea  of 
“news  management”  originated 
with  the  New  Frontier.  He  said 
the  phrase  was  coined  by  New 
York  Times  correspondent 
James  B.  Reston  in  1955,  “not 
by  Mr.  Arthur  Sylvester  in  1962. 
And  when  Mr.  Reston  coined  the 
phrase,  he  was  discussing  the 
information  activities  of  the 
Eisenhower  administration,  not 
the  Kennedy  administration.” 

Referring  to  the  Cuban  crisis, 
the  White  House  px’ess  secretary 
stated  flatly: 

“We  did  not  lie  to  the  Ameri¬ 
can  people;  we  did  not  deprive 
the  American  people  of  any  in¬ 
formation  except  that  which,  for 
the  highest  national  security, 
had  to  be  withheld  from  our  ad¬ 
versaries. 

‘We  Do  Not  .4pologize’ 

“A  group  of  government  press 
agents  did  not  arbitrarily  and 
haphazardly  invent  government 
information  policy  from  day  to 
day  and  hour  to  hour.  The  in¬ 
formation  policies  of  the  admin¬ 
istration  were  set  by  the  execu¬ 
tive  committee  of  the  National 
Security  Council  and  the  Presi¬ 
dent  of  the  United  States — who 
had  the  full  facts  and  the  full 
information  before  them.” 


Elaborating  on  administra¬ 
tion  news  policies,  Mr.  Salinger 
added: 

“We  do  not  apologize  for  our 
policy  of  complete  secrecy  in 
the  government  during  the  pe¬ 
riod  of  discovery  of  the  offensive 
missiles  in  Cuba  until  the  Presi¬ 
dent’s  ‘quarantine  speech’  of  Oc¬ 
tober  22nd.  This  policy  was  an 
absolute  necessity  for  the  suc¬ 
cess  of  the  President’s  quaran¬ 
tine  plan — and  I  believe  played 
an  integral  part  in  its  success. 

“If  the  status  of  the  United 
States  information  and  United 
States  Plans  had  become  known 
to  the  Russians  during  that  pe¬ 
riod  we  could  easily  have  been 
faced  with  an  ultimatum — and 
a  heightened  chance  of  nuclear 
war.  For  this  reason,  secrecy 
was  imposed  and  only  a  handful 
of  persons  given  access  to  the 
information, 

“Witnesses  before  the  Moss 
Committee  have  enjoyed  be¬ 
laboring  the  Defense  Depart¬ 
ment  spokesman  who  stated 
there  were  no  offensive  weapons 
in  Cuba  on  October  19th  (four 
days  after  they  were  discov¬ 
ered).  But  that  spokesman  was 
not  lying.  He  was  communicat¬ 
ing  the  information  as  he  knew 
it.  And  the  naive  suggestion  by 
one  witness  before  the  Moss 
Committee  that  ‘no  comment’ 
would  have  been  a  better  answer 
shows  an  abysmal  lack  of  knowl¬ 
edge  about  Washington  report¬ 
ing,  where  ‘no  comment’  has 
long  been  synonymous  with 
‘yes’.” 

Management  on  News  Desk 

Mr.  Salinger  said  the  “only 
one  legitimate  place”  where 
news  can  be  “managed”  is  on 
the  desks  of  editors.  Here,  he 
said,  is  where  a  “really  funda¬ 
mental  study”  should  be  made 
to  determine  whether  news  is 
being  “managed”  in  the  public 
interest. 

Moving  to  the  attack,  he  listed 
four  examples  of  what  he  called 
“news  management”: 

1.  A  “large  and  respected 
eastern  daily”  (believed  to  be 
the  Washin^n  Evening  Star) 
in  the  Billie  Sol  Estes  case 'ran 
4,000  column  inches  for  the  Ken¬ 
nedy  administration  “scandal” 
but  only  800  column  Inches  on 
the  investigation  of  the  Eisen¬ 
hower  administration  stockpil¬ 
ing  program.  The  newspaper,  he 
said,  sent  a  reporter  to  Texas 
on  the  Billie  Sol  Estes  case  “but 
over  a  three  months  period  could 
not  find  ten  cents  to  send  a  man 
to  Capitol  Hill  to  cover  the 


hearings  of  the  Symington  com¬ 
mittee.” 

2.  A  midwestem  newspaper 
(believed  to  be  the  Chicago 
Tribune)  ran  a  poll  on  the 
President’s  tax  program  and  got 
10,000  letters  against  it  and  not 
one  letter  in  favor.  “How  could 
this  be?”  Mr.  Salinger  asked. 
He  said  the  poll  had  a  “big 
headline  reading,  ‘do  you  dis¬ 
approve  of  the  proposed  changes 
in  the  income  tax  low?’  and 
carried  a  box  to  send  to  the 
Congressmen  reading,  ‘I  strong¬ 
ly  disapprove  of  President  Ken¬ 
nedy’s  proposed  changes  in  the 
income  tax  law  which  would 
.  .  .  ’  and  then  a  number  of 
points  with  boxes  next  to  them 
to  check  off.  “Little  wonder  that 
the  vote  turned  out  the  way  it 
did.  This,  in  my  opinion,  is 
‘news  management,’  ”  Mr.  Sal¬ 
inger  said. 

3.  A  national  news  magazine 
(believed  to  be  U.S.  News  & 
World  Report)  took  a  poll  on 
the  Kenney  legislative  record. 
It  included  questions  like  “White 
House  messages  and  ideas  go 
to  Congress  and  seem  to  disap¬ 
pear.  As  far  as  anyone  can  see 
they  generate  no  response  out 
in  the  country.  Why?”  Mr.  Sal¬ 
inger  said,  “It  was  not  a  great 
source  of  surprise  when  this 
magazine  came  out  a  few  weeks 
later  with  the  view  that  the 
President  wasn’t  doing  well  in 
Congress. 

Waiting  for  Editor 

4.  A  great  newspaper  chain 
(believed  to  be  Scripps  Howard) 
printed  stories  that  Russian 
planes  had  overflown  the  south¬ 
eastern  United  States,  “stories 
which  were  absolutely  and  com¬ 
pletely  untrue,”  Mr.  Salinger 
said.  Despite  denials  and  the 
fact  he  had  talked  to  the  editor 
of  the  newspapers,  the  editor 
after  two  months  refuses  to 
“back  down.”  The  press  secre¬ 
tary  said  he  had  offered  to  have 
“any  top  official”  of  the  govern¬ 
ment,  including  the  President, 
call  the  editor  personally  and 
give  the  facts  “if  he  would  ad¬ 
mit  that  his  newspapers  were 
wrong.”  Mr.  Salinger  said  he  is 
still  waiting. 

Summing  up  the  examples, 
Mr,  Salinger  said,  “that  is  ‘news 
management’  in  its  purest 
form.” 

Mr.  Salinger  said  those  who 
“keep  throwing  around”  charges 
of  “news  management”  are  mak¬ 
ing  charges  against  journalists. 
“What  they  are  saying  in  effect 
is  that  the  great  body  of  Wash¬ 
ington  reporters  are  stupid 
dupes  who  can  be  manipulated 
and  misled  by  clever  govern¬ 
ment  press  men.” 

The  press  secretary  was  asked 
if  he  had  seen  published  dia¬ 
grams  of  the  President’s  new 
house  on  Rattlesnake  Mountain 


in  Virginia,  which  showed  the 
location  of  the  presidential  bed¬ 
room  and  of  the  Kennedy  chil¬ 
dren’s  bedroom.  Mr.  Salinger 
said  he  had  seen  it  and  lodged 
a  protest  about  disclosing  the 
information. 

Asked  if  he  ever  “planted” 
questions  at  presidential  press 
conferences,  Mr,  Salinger  said 
occasionally  reporters  ask  him 
if  the  President  would  welcome 
questions  on  certain  subjects  and 
are  told  he  would.  Reporters  also 
advise  him  occasionally  ahead  of 
time  of  questions  they  intend  to 
ask  on  specific  topics,  Mr.  Sal¬ 
inger  said. 

• 

‘Happy’  Paulson 
Of  Fargo  Dies 

Fargo,  N.  D. 

Holger  Doran  (Happy)  Paul¬ 
son,  75,  retired  editor  of  the 
Fargo  Forum,  died  March  23 
after  a  long  illness.  He  was  edi¬ 
tor  of  the  Forum  from  1921  to 
1957. 

His  newspaper  career,  which 
began  in  1902  in  Grand  Forks, 
spanned  more  than  half  a  cen¬ 
tury  of  sometimes  tumultuous 
political  history  in  North  Da¬ 
kota. 

A  diminutive  man,  seldom 
without  a  cigar,  Paulson  was  a 
familiar  figure  for  years  at 
newspaper  gatherings.  The  nick¬ 
name  “Happy”  was  shrouded  in 
mystery. 

Mr.  Paulson  went  to  work  at 
15  on  the  old  Grand  Forks  Plain 
Dealer,  and  later  the  Grand 
Forks  Herald.  He  joined  the 
Forum  in  1917  as  city  editor. 

He  continued  in  management 
and  ownership  with  Norman  D. 
Black,  who  died  in  1944,  and 
the  present  publisher,  Norman 
D.  Black  Jr. 

He  was  a  director  of  the  As¬ 
sociated  Press  Managing  Editors 
Association,  a  member  of  the 
American  Society  of  Newspaper 
Editors  and  other  journalism 
groups. 

The  year  of  his  retirement  the 
Forum  won  a  Pulitzer  Prize  for 
on-deadline  reporting  of  a  tor¬ 
nado  that  hit  the  city. 

It  was  characteristic  of  Mr. 
Paulson  that  despite  retirement 
and  ill  health,  he  continued  to 
keep  his  hand  in  at  the  Forum 
on  stories  and  critiques  to  the 
staff. 

He  dreaded  journalistic  cliches 
as  he  did  inaccuracy,  and  he 
was  working  on  a  “different” 
approach  to  a  50th  wedding  an¬ 
niversary  story  —  his  own  on 
April  9. 

Besides  Mrs.  Paulson,  sur¬ 
vivors  include  a  son,  John,  who 
succeeded  his  father  as  Forum 
editor  in  1957 ;  and  two 
daughters. 
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Investors’  School 
Scores  A  BuUseye 


Chicago 

Investment  houses  mailed  an¬ 
nouncements  of  the  Chicago 
Tribune’s  Investors  School  to 
their  customers  in  monthly 
statements. 

The  Tribune  sent  invitations 
to  investment  clubs.  It  ran  on 
four  occasions  a  box  on  how  to 
obtain  tickets. 

What  happened  proved  one  of 
the  newspaper’s  outstanding 
promotions. 

Five  thousand  persons  turned 
out  for  the  first  of  three  ses¬ 
sions — all  that  the  Arie  Crown 
theater  in  McCormick  Place 
would  hold. 

The  Tribune  j?ot  nasty  letters 
from  hundreds  who  couldn’t  get 
in.  The  promotion  department 
placated  the  discontented  by 
sending  them  tickets  for  the 
other  sessions. 

First  For  Funstun 

Keith  Funston,  president  of 
the  New  York  Stock  Exchange, 
showed  up  for  the  first  time 
since  newspapers  have  got  to¬ 
gether  with  the  exchange  for 
such  schools 

The  “scholars”  weren’t  neces¬ 
sarily  investors.  Many  were  on 
the  brink  of  getting  into  the 
market.  A  lot  owned  no  stocks. 

But  housewives,  college  stu¬ 
dents,  engineers,  secretaries  and 
clerks  showed  up  for  these  pur¬ 
poses:  To  learn  about  the  stock 
market;  get  ideas;  hear  what 
the  experts  had  to  say. 

A  committee  of  Chicago 
brokers  selected  speakers  and 
panel  members,  all  from  Chi¬ 
cago.  The  moderator  was  George 
P.  Schultz,  dean  of  the  graduate 
school  of  business.  University 
of  Chicago.  This  lent  the  local 
flavor. 

The  panel  did  its  best  to  an¬ 
swer  7,000  questions  mailed  with 
the  ticket  application  blanks 
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(there  were  no  questions  from 
the  floor  by  pre-arrangement). 

Market  Explored 

The  first  session  March  20 
was  explanatory.  It  generally 
an.swered  the  question:  “What 
are  stocks  and  bonds  and  who 
buys  them.” 

The  ^ond  “semester”  March  INQUIRING  EDITORS— William  Clark  (laft).  Chicago  Tribuna  financial 

2,  went  into  how  to  plan  an  Harold  Hutchins  (right),  business  editor,  question  Keith 

investment  program,  which  Funston,  New  York  Stock  Exchange  president,  about  the  market  at 

Richard  Donham,  dean,  school  Tribune's  Investors  School, 

of  business.  Northwestern  Uni¬ 
versity,  moderated.  it  is  necessary  to  have  much 

Finally,  on  April  3,  the  theme  more  information.  No  longer  is  Flint  Cartoonist 
is:  “What’s  new?— making  in-  it  possible  to  follow  a  given 

vestment  use  of  what  we  read.”  formula  with  the  assurance  that  ^  :?aieiy  rrize 

For  this  session  William  it  will  turn  out  well.  The  for-  Chicago 

Clark,  financial  editor,  and  Har-  mula  now  is  to  have  more  and  Kenneth  J.  Dolan,  staff  car- 
old  Hutchins,  business  editor,  more  knowledge  about  invest-  toonist  for  the  Flint  (Mich.) 
has  produced  a  four  page,  ing.”  Journal,  has  lieen  named  the 

newspaper  size  section  .showing  The  New  York  Stock  Ex-  winner  in  the  National  Safety 
what  to  look  for  in  financial  change  provided  booklets  at  each  Council’s  1962  Christmas  safety 
trends  and  where  to  look  for  it.  session  ranging  from  “Under-  cartoon  project. 

They  stress  that  the  news  standing  the  Stock  Market”  to  Mr.  Dolan’s  cartoon  depicted  a 
sections  of  the  paper  often  carry  “The  Language  of  Investing.”  road  sign  that  read  “Caution — 


vestment  use  of  what  we  read.”  formula  with  the  assurance  that 
For  this  session  William  it  will  turn  out  well.  The  for- 
Clark,  financial  editor,  and  Har-  mula  now  is  to  have  more  and 


Mr.  Dolan’s  cartoon  depicted  a 
road  sign  that  read  “Caution — 


stories  that  indicate  financial  They  even  had  an  investment  Holiday  Ahead,”  with  the  cap- 
progress,  such  as  letting  of  gov-  true  and  false  IQ  test.  A  bibli-  tion,  “Better  Read  Than  Dead.” 


progress,  such  as  letting  of  gov-  true  and  false  IQ  test.  A  bibli-  tion,  “Better  Read  Than  Dead.” 
emment  contracts,  building  ex-  ography  on  relevant  books  that  The  prize  was  $300. 
pansion  and  company  announce-  can  be  obtained  at  public  Two  other  cartoonists  and 
ments  that  might  not  land  in  the  libraries  were  distributed.  their  newspapers  were  cited  by 

financial  pages.  William  H.  Kendrick,  director  the  council.  They  are  Gerald 

„  , ,  c  1  of  the  educational  services  for  Curtis,  Wyandotte  (Mich.) 

Publisher  Speaks  York  Stock  Exchange  News-Herald,  and  L.  D.  Warren, 

J.  Howard  Wood,  publisher  of  worked  with  Tribune  executives  Cincinnati  (0.)  Enquirer. 
the  Tribune,  told  the  opening  in  setting  up  the  school,  first  • 

session  that  although  the  rules  time  it  had  been  attempted  in  Intcniatioillll  Paper 
of  sound  investment  “still  hold,  Chicago.  Reassigns  Salesmen 

- -  International  Paper  Sales  Co. 

4-|^j  ^  announced  appointments  in 

INeWSmCll  See  Jiiller  division  omces  as  Allows: 

L.  E.  Mansfield  Jr.,  formerly 
southern  representative — to  New 

Pun  His  Way  to  Death 

Dallas — to  Atlanta  as  southern 

Ossining,  N.  Y.  Pausing  for  a  second  to  enjoy  representative. 

Only  four  newsmen  witnessed  his  pun.  Wood  said:  “Enjoy  W.  C.  McCullough,  formerly 
New  York  State’s  most  unusual  yourself.”  Then  he  walked  un-  in  Chicago — to  Dallas. 

— and  perhaps  last — execution  aided  to  the  electric  chair  and,  E.  R.  Wheatly  will  continue  in 
in  the  Sing  Sing  electric  chair  at  10:05  p.m.,  was  pronounced  an  advisory  capacity  and  will 
here  March  21.  dead.  handle  special  assignments  from 

The  reporters,  few  in  number  Only  hours  before,  assembly-  New  York  headquarters, 
because  of  New  York  City’s  men  in  the  Capitol  at  Albany  • 

newspaper  strike,  saw  the  execu-  voted  110-13  to  eliminate  the  Ct— 
tion  of  Frederick  Charles  Wood,  mandatory  death  penalty  for  lay 

51,  admitted  five  time  killer.  those  gruilty  of  premeditated  Section  Appears 
Wood,  a  killer  who  wanted  to  murder.  San  Francisco 

die  by  “riding  the  lightning,”  Witnesses  at  the  execution  in-  a  16-page  tabloid  magazine 


4  Newsmen  See  Killer 
Pun  His  Way  to  Death 


Wood,  a  killer  who  wanted  to  murder.  San  Francisco 

die  by  “riding  the  lightning,”  Witnesses  at  the  execution  in-  a  16-page  tabloid  magazine 
walked  unaid^  into  the  execu-  eluded  Ed  Swietnicki,  Albany  placed  by  the  Pacific  Area 
tion  chamber  at  10:01  p.m.  He  Knickerbocker  News;  Jim  Travel  Association  appeared 
dusted  off  the  electric  chair  with  Scovel,  Elmira  Star-Gazette  and  March  25  as  a  supplement  to 
a  handkerchief.  Turning  to  the  Advertiser;  Michael  Dorman,  the  Western  Edition  of  the  New 
three  rows  of  newsmen,  prison  Newsdaj/,  Long  Island ;  and  Pete  York  Times.  The  advertising 
and  police  officials  sitting  before  Hamill,  New  York  Post.  section  was  placed  after  re- 

him,  he  said:  Wood’s  electrocution  was  the  peated  delays  due  to  the  strike 

“I’ve  got  a  little  speech  to  613th  in  Sing  Sing’s  138-year  in  New  York.  Under  present 
make.  This  is  an  educational  history.  The  last  was  in  1961  plans  it  will  not  appear  in  the 
project.  You  are  about  to  wit-  when  Woodrow  Miller,  30,  was  Times’  New  York  edition  as 
ness  the  damaging  effect  which  executed  for  the  holdup-slaying  customary  for  several  years, 
electricity  has  on  wood.”  of  a  Brooklyn  liquor  store  owner.  Campbell-Ewald  offices  advised. 
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the  classified  advertisinff  de¬ 
partment  of  the  Philadelphia 
Daily  News.  He  formerly  was 
promotion  director  and  area  ad¬ 
vertising  manager  of  the  In¬ 
stitute  for  Essential  Housing 
in  Wayne,  Pa.  Prior  to  that,  he 
was  an  account  executive  with 
the  Haughton  Advertising 
Agency,  Philadelphia,  and  a 
member  of  the  classified  depart¬ 
ment  of  the  Philadelphia  Bulle¬ 
tin.  At  the  Daily  News,  he  will 
specialize  in  real  estate  adver¬ 
tising. 


CI^SSIFIED  CLINIC 


Agency  Says  Radio 
Is  Not  for  Renting 


lly  Daniel  L.  Lionel, 

Classified  Advertising  Director,  New  York  Post 


$10  each,  our  radio  inquiries  at  ^  Contest  Ups  Linage 

best  cost  us  $30  to  $35  each  and  ^  .  .  n 

needless  to  say  we  weren’t  get-  Mr  ror  Arizona  raper 

ting  the  volume  needed  to  main-  J.  Gilmore  Paddock  Phoenix,  Ariz. 

tain  our  rental  time  table,”  Mr.  Gilmore  Paddock  successful  new  business  con- 

Bruce  said.  Even  the  interim  i  a  i  /'•i,*  r  test  has  been  concluded  in  the 

newspaper  classified  paid  off  vdassifiett  Acl  iJliel  general  advertising  department 

lietter  than  all  radio,  he  said.  Chicago  of  the  Arizona  Republic  and  the 

Classified  also  outpulled  dis-  J.  Gilmore  Paddock,  assistant  Phoenix  Gazette. 
play.  manager  of  the  Chicago  Tribune  Advertising  representatives 

His  agency,  Mr.  Bruce  said,  classified  advertising  division  were  divided  into  two  basketball 
uses  broadcast  media  for  many  since  1947,  has  been  appointed  teams.  Ad  Director  Charles  E. 
of  its  accounts,  some  of  which  classified  ad  manager,  succeed-  Hoover  reports  a  total  of  106 
include  Western  Union  candy  ing  Arthur  E.  Rozene,  retired.  new  weekly  minimum-space  con- 
service,  Diners’  Club,  Dodge  Mr.  Paddock  joined  the  Trib-  tracts,  35  existing  advertisers 
Dealers  of  Los  Angeles,  etc.  “It  une’s  classified  ad  staff  in  June,  increased  the  size  of  their  mini¬ 
does  a  good  job  of  product  1930.  He  set  up  and  carried  out  mum  contract  commitments,  and 
identification  but  it  cannot  con-  a  university  recruitment  pro-  five  national  target  accounts 
vey  the  kind  of  details  that  are  gram  to  select  trainees  for  the  allocated  space  to  the  paper, 
ne^ed  to  produce  a  response  advertising  department.  The  contest  resulted  in  60,000 

♦  *  to  70,000  additional  advertising 

Hazel  has  joined  inches  for  the  coming  year. 


David  W. 


Rental  agents  found  those  re¬ 
sponding  to  the  Webb  &  Knapp 
radio  ads  confused  about  the 
rental  brackets  and  accommoda¬ 
tions  offered.  Many  insisted  that 
they  heard  non-existent  rental 
prices  quoted;  some  confused 
Webb  &  Knapp  announcements 
w’ith  those  of  other  advertisers. 

“Obviously,”  said  Mr.  Bruce, 
“people  just  don’t  hear  com¬ 
mercials  of  the  classified  type. 
By  the  time  they  focus  atten¬ 
tion  on  the  commercial  it’s  gone 
into  the  ether  and  without  a 
black  and  white  ad  to  refer  to 
they  recall  what  they  think  they 
heard.  This  makes  for  great  in¬ 
efficiency  and  creates  unwhole¬ 
some  problems  at  the  point  of 
sale.” 


classiflecl  section 


Benefit  from  our  Vost  Newspaper  Audience 


ANNOUNCEMENTS 


.ANNOUNCEMENTS 


Newspapers  For  Side 


Newspaper  Brokers 


CAUFORNIA  RURAL  WEEKLY 
property,  erroBsing  $170,000  well- 
equipped.  Certain  growth  should  at¬ 
tract  chain  buyer  or  well-financed 
experienced  publisher,  should  double  in 
three  years.  Financial  references  re¬ 
quired.  J.  A.  Snyder.  Newspaper 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif. 


MAY  BROTHERS.  Binghamton.  N.  Y. 

Established  1914,  Newspapers 
BOUGHT  and  SOLD  without  publicity. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 


DEMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
are  listed  with  others ;  it  makes  no 
difference  —  list  with  us.  We  give 
quick  action;  we  have  a  number  of 
buyers.  Dixie  Newspapers.  Brokers, 
Box  .579,  Gadsden,  Alabama. 


WESTERN  COUNTY  SEAT  EIXCLU- 
SIVE  weekly,  isolated  from  competi¬ 
tion,  irrigate  valley,  outdoor  recrea¬ 
tion.  fine  plant.  Only  $32,000  down. 
J.  A.  Snyder,  Newspaper  Broker,  2234 
E.  Romneya  Dr.,  Anaheim,  Cal. 


A  Postal^  Classified 
Rates  Contrasted 

mhm  Na  Salt  Lake  City 

p,  The  new  postcard  rate  and  the 

vt  cost  of  classified  were  compared 
/  '  Y  3.  want  ad  promotion  piece 

=  -  developed  by  the  Newspaper 

.  *  /  Agency  Corporation  for  the  Self 

y  Lake  Tribrine  and  the  Deseret 

y  ^  ^  4-cent  postcard  sent  to  the 

w'i  ‘*lL  ■  111,800  homes  in  Salt  Lake 

alone  would  cost  $4472,  not 
PROMOTED— Wayne  Pittman  has  including  printing.  The  same 

been  named  c^ss.fied  adverbsmg  g^S-inch  space  in  classified  ads 

manager  of  the  oarosofo  (Fla.)  •  au  a  u 

Herald.Trlbun,  and  the  Sarasofo 

Journal.  Prior  to  his  promotion  he  all  195,000  homes  in  the 

served  as  a  retail  advertising  sales-  lOUr-state  market  for  only 
man  for  the  paper.  $56.70,  NAC  reported. 

EDITOR  ac  PUBLISHER  for  March  30,  1963 


IT’S  NOT  'THE  DOWN  PAYMENT  that 
buys  the  newspaper — It’s  the  personality 
and  ability  of  the  buyer.  This  is  why 
we  insist  on  personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


MASS.  WEEKLY—  Must  sell  estab¬ 
lished  newBpai>er  in  town  of  6100  and 
devote  time  to  printing  business. 
Reasonable  contract  to  print  paper  for 
buyer.  $5,000  down  to  capable  editor. 
Write  for  details.  Box  1394,  EMitor  & 
Publisher. 


NEWSPAPER  SERVICE  COMPANY. 
Inc.,  provides  experienced  guidance  in 
purchasing  and  setting  up  for  suc¬ 
cessful  publishing.  P.O.  Dr.  12428, 
Panama  City,  Fla. 


POTENTIAL  DAILY 
So.  Calif,  coastal,  sister  weeklies.  1962 
gross  $600,000.  Half,  whole  available. 
Broker  Hancock,  Box  367,  San  Cle¬ 
mente,  Calif. 


pacific  NORTHWEST  Licensetl 
Broker  of  Newspaper  Properties 
HARRIS  ELLSWORTH 
P.  O.  Box  509.  Rosehurg,  Oregon 


WEEKLY,  Zone  3:  no  plant;  good 
printing  contract ;  right  for  news-  ad¬ 
vertising  man  or  woman;  $5,000  will 
handle.  PUBLISHE21S  SERVICE.  P.O. 
Box  3132,  Greensboro,  N.  C. 


DIAL,  Kalamazoo,  Mich.  349-7422 
"America’s  No.  1  Newspaper  Broker’’ 
Buying?  Selling?  Turn  right  to  Dial  I 


Newspapers  For  Sale 


CHAIN  OF  TWO  OFFSET  WEEKUES 
fast-growing  West,  gross  over  $200M. 
Composing  equipment  but  no  press. 
$150M  with  29%  dn.  DEAN  SELLERS. 
Broker,  626  E.  Main.  Mesa,  Ariz.,  or 
Val  Kill,  926  E.  Granada,  Phoenix. 
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SELECT  WEEKLY  NEWSPAPERS  — 
New  Eng.  $126H;  Colo.  $I00H:  Ind. 
$23eH;  Mo.  $78M;  N.Y.  $77M;  Tex. 
$100M.  Others.  M.  R.  Krehbiel,  ^x  88, 
Norton,  Ks. 


ANMOL  ELEMENTS 

NEWSP.4PEK  .SERVK'-ES 

EQUIPMENT  MART 

EQUIPMENT  MART 

Newspapers  1 

'or  Sale 

Press  Engineers 

Composing  Room 

Presses  &  Machinery 

CALIF.  SEMI-WEEKLY  grossinii  , 
$o9U,000:  pd.  circulation  and  ahupiwr ;  I 
no  local  com|)etition.  29')^  down.  Ver¬ 
non  V.  Paine.  Broker,  P.O.  Box  26,'i,  I 
Upland,  Calif.  I 


PRINTING  PRESS 
INSTALLATIONS 


1.  MIDDLE  ATLANTIC  STATE.  Ex-  | 

elusive  weekly.  Gross  $4,'),0UU.  Priced 
at  S’S.IKM)  cash.  I 

2.  ROCKY  MOUNTAIN  AREA.  Semi-  j 
weekly  with  real  daily  ixitential.  Re¬ 
quires  a  down  payment  of  $43,UII0. 

3.  TEXAS.  Exclusive  weekly.  $H,000  ! 
down  payment  to  Quali(ie<l  newspaper¬ 
man. 

JACK  L.  STOLL  AND  ASSOCIATES  | 
63M  Hollywo<sl  Blvd. 

Los  Angeles  2N,  Califurni:i 
A  Kalional  Organisation 


•  Dismantling  •  Repairing 

•  Moving  •  Trucking 

•  Storage  •  Erecting 


2  HAMILTON  cut  cabinets,  28  drwrs. 
$,3U  ea.  Sentinel,  216  W.  Jackson,  Chi¬ 
cago,  111. 


GOSS  HEADLINER 


Engraving 


L  I.  GRIFFIN  &  SONS.  INC. 
6002  South  Hanna  Street 
Fort  Wayne  Indiana 
Phone  H-3296 

Contact  Bob  Fanto  or  Bill  Davis 


BUYING  A  PHOTO-LATHE  T 
;  We’re  going  offset  and  have  an  Elgrama 
to  sell.  If  you  are  in  the  market  for  an 
I  electronic  engraver,  save  %  of  your 
I  money;  buy  our  Elgrama  for  $2,600. 
Timea-Journal,  Vineland,  New  Jersey. 


Perforator  Tape 


TOP  SO.  CALIF.  WEEKLY— Daily  ' 
long  overdue.  Gross  $2."i0.000.  High  net.  | 
.36-p  standard  size  paper  with  24-p  j 
shopper.  Well  e<iuipi)ed  with  24-page  1 
press.  Exclusive.  Price  and  terms  open  j 
to  negotiation.  Contact  Norman  H.  ' 
Parks,  Box  175.  La  Verne,  Calif, 


Newspapers  Press  Installation 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Fourth  Street 
Brookiyn  SI,  New  York 
JAekson  2-6106 


PERFORATOR  TAPE-TTS  A  FRIDEN 
S'  or  14'  dia.  rolls.  Quality  A  Elconomy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12266,  St.  Petersburg,  Fla. 


Photo  Engraving 


Newspaper  Presses  and  Conveyors 


Newspapers  Wanted 


TO  A  RETIRING  PUBLISHER:  Can 
a  substantial  cash  sum.  22  years'  all- 
around  weekly,  daily  exiierience  inter¬ 
est  you  in  a  successor?  Mid-forties. 
First-class  references.  Bo.x  1441,  E<li- 
tor  &  Publisher. 


THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  •  1316  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-6S63 


ERECTTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900 


CONSOLIDATEID  24'  Precision  Color 
Camera  —  guaranteed  as  new;  Schmidt 
Temperature  Control  Sink;  Levy 
Screens,  circular  and  rectangular  60 
I  line  to  ISS  line;  Master  Powderless 
Eltchers  for  tine  and  copper,  new  ma¬ 
chine  warranty;  Vandereook  Precision 
Proof  Presses.  Modeis  2S2P  and  226: 
Ostrander  Radiai  Arm  Routers,  Saws. 
Trimmers  and  Block  Leveler;  Richards 
Jig  Saw  and  Driil.  J.  Spero  A  Co.,  649 
W.  Randoiph  St.,  Chicago  6,  lilinois. 


Business  Oppttrtunitles 


Presses  &  Machinery 


HALF  INTEREST  WITH  SALARY, 
in  one  of  Floricia’s  fastest-growing 
weekiies.  Circulation  4500,  now  gross¬ 
ing  over  $100,000.  Offset  plant.  Ad¬ 
vertising  experience  and  about  $60,000 
cash  requireti.  Repiies  confidential. 
Write:  Box  1361,  Editor  A  Publisher. 


EQUIPMENT  MART 

('.omplete  Plants 


TEXTBOOK  PUBLISHING  BUSINESS 
specializing  in  fashion  and  apparel 
trades.  Only  organization  in  its  field. 
Complete  offices,  orders,  inventory, 
dealers,  mailing  lists,  etc.  Just  walk 
in  and  take  over  I  Reasonable — im¬ 
mediate!  Box  1443,  Ealitor  &  Pub¬ 
lisher. 


COMPLETE  NEWSPAPER  PLANT 
for  sale.  Buy  or  lease  building.  Gone 
offset  outside.  Chance  to  move  in  at 
very  reasonable  terms.  Write  Tioga 
News,  1436  W.  Lycoming  St..  Phila., 
40.  Pa. 


INDIVIDUAL 
HOE  UNITS 


Compttsing  Room 


Vertical  &  Straight  design 
I^ength  paper  page  22-9/16" 
Steel  cylinilers,  roller  Iiearing 
Automatic  pa|)er  reels 
H  D  double  fohler  optional 


Stereotype 


Business  Space  For  Rent 


PUBLISHING  OFFICE  SPACE 

Publisher  has  6,800  sq.  ft.  office  space 
mid-town  N.Y.C.  Will  divide.  ’Tele¬ 
writer  connection  to  Washington.  D.G.,  I 
Pittsburgh.  Chicago.  Circulation  ful- 
Allment,  direct  mail,  composition  and 
prsas  facilities  avaiiable  to  tenant.  Cail 
Mr.  Lawrence,  212  LO  3-6663  or  write  ; 
Box  982,  Editor  A  Publisher, 


MODEL  8  LINOTYPE  (33740)  $1,700; 
Model  26  Linotype  (43644)  $1,200.  In 
good  condition  and  very  ciean.  Both 
have  two  90-channel  main  mfqcazinas 
with  7 Vi  Corona  and  6Vi  Ionic  mats. 
Model  26  has  two  34-channel  maga¬ 
zines  without  mats.  Each  machine  has 
4-pocket  mold  disc,  3  UA  molds,  one 
blank;  220-volt  pots,  Emerson  22(1. volt, 
single-phase  motor.  Margach  feeder. 
Contact  Ed  Templin,  The  Herald- Leader. 
Lexington,  Ky.  Phone:  2-2270. 


JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  1 7,  N.Y. 


2-UNIT  HOE  PRESS 


(Now  operating  at  Miami  Herald.) 
2  Ebctra  O>lor  Cylinders,  double  folders, 
double  balloon  formers,  reels,  tensions, 
pasters.  (Will  divide.) 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  Oxford  7-4690 


Public  Notice 


PERFORATORS.  6  Multiface.  Sell  or 
trade  for  standard.  Good  condition. 
Write  H.  Cornwell,  Sentinel,  Orlando. 
Fla. 


$25  CASH  REW.ARD  to  first  i>erson  j 
phoning  collect  whereatrouts  of  Floy  I 
J.  Williams,  o|)erator-machinist  in  j 
Humboldt,  Kansas  before  here.  Record, 
Dunn,  N.  C. 


.NEWSPAPER  SERVHJiS 


Advertisers'  Services 


Special  LOCAL  Art  for  your  pai>er. 
Portraits.  Scenes.  Ads.  BER,  Box  530, 
No.  Hollywood,  Calif. 


2  LATE  MODEL  INTERTYPBS  P-4 
Mixer  Serial  No.  19466  and  Modal  C-4 
Serial  No.  27166.  Both  machines  with 
quadders,  6  mold  discs,  electric  pots. 
Monomelts.  Mohr  saws,  cam  covers, 
cooler  blowers  and  mai^^ine  shift  on 
mixer.  22  extra  light  weight  lower  split 
magazines,  3  magazine  racks,  06  Vand. 
galley  proof  press,  app.  24  fonts  type, 
mat  sort  cabinet  and  many  extras. 
Desire  to  sell  as  one  unit.  Studio 
Oomposition  Services,  Inc.,  666  W. 
Wsshington,  Chicago  6.  Illinois. 


FOR  SALE 

4  single  width  units  Hoe  Printmaster, 
like  new,  including  2  color  cylinders, 
reversible  printing  couple.  64-paga  half¬ 
page  delivery  folder.  2  roll  stands 
with  double-running  position  paper  roll 
brackets  for  40'  dia  rolls,  automatic 
tension  device,  motorized  paper  hoist, 
upper  balloon  former  with  skip  slitter. 
Clan  be  seen  running  daily,  producing 
top  quality  work.  Box  1216,  EMitor  A 
Publisher. 


Wanted  to  Buy 


DUPLEX  STANDARD 
TUBULAR 


NEWSPAPER  PRESSES 
COMPLETTE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


Editorial  CarUrons 


PORTRAIT  SKETCHES  for  colum¬ 
nists,  $10.  SBti<:faction  guaranteed. 
Edgar  Harris,  Box  6123.  Metro  Sta¬ 
tion,  Los  Angeles  55,  Calif. 


TTS  STANDARD  PERFORATOR,  like 
new,  used  12  months.  $1,500.  The 
Valley  News,  P.  O.  Box  278,  El  Cajon. 
(Talif.  Phone  442-4404. 


24-|iage,  2  to  1  mo<lel,  50  H.P.  AC 
drive,  stereo,  sta-hi,  mat  roller. 


Job  Printing 


LATE  MODEL  26  LINOTYPE;  2-box 
distributor,  electric  Monomelt,  Elmerson 
gear  drive  wide  channel  auxiliary  — 
$2,700.  Pilot,  Steamboat  Springs,  Colo. 
Phone  879-1502.  Also  ITS  operating 
unit,  keyboard,  perforator. 


LOYAL  S.  DIXON  CO. 

“New8i>Ri)er  B^iuipment  nealers” 
11164  Saticoy  St.,  Sun  Valley,  Calif. 


DUPLEX  TUBULARS 


20-pg.  Press  (Massachusetts) 
16-pg.  Press  (New  Jersey) 
4-pg.  top  deck,  short  frames 
Vacuum-back  Stereo.  Eiquip. 


NEWSPAPER  PRINTING  I 

Black  and  white,  newspaper  composi¬ 
tion  and  printing  facilities.  High  speed  ; 
presses.  Job  or  contract  basis.  N.Y.C.  { 
Cell  Mr.  Lawrence.  212  LO  3-6663  or  I 
writs  Box  1001,  Editor  A  Publisher,  ! 


LUDLOW  MATS,  24  pt.  Bold  Caslon 
extended,  .30  pt.  Ludlow  Black.  14  pt. 
Linotype  mats.  Bold  italic  with  cen¬ 
tury  light.  American  Ptg.,  Inc.,  401  S. 
5th  St.,  Leavenworth,  Kans. 


I  BEN  SHULMAN  ASSOCIATES 

:  60  East  42nd  St..  N.Y.  17  OXford  7-4690 


I 


4  Units,  all  with  Reversible  Couples — 
22%  Cutoff  —  Tension  Plate  Lockup  — 
Double  Folder  w/C-H  Conveyors  — 
Portable  Color  Fountains  —  AC  Unit- 
Type  Drives  —  60,000  per  hour  — 
Keels  A  Tensions  -  Trackage  A 
Turntables. 


COMPLETE  STEREO:  W<kk1  H-D 
Pony  Autoplate  —  WikmI  Tension-plate 
Automiller  for  Color  Register  —  STA- 
HI  Muster  Router  —  STA-HI  Master 
Former  —  Goss  H-D  Mat  Roller  — 
Wood  6-ton  Electric  Metal  Pot  —  32 
(Phases  —  Elevating  Turtle  —  and  all 
accessories. 


AVAILABLE  NOW!  All  of  the  alKtve 
e<iuipment  has  had  less  than  one  year 
of  limited  use.  and  is  priced  attractive¬ 
ly  at  a  saving  of  over  $250,000.00. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXlord  7-4590 


24-PAGB  GOSS  Straightline  Press, 
Metal  Furnace  Casting  Box,  Mat 
Roller,  Tail  Trimmer,  Chipping  Block. 
As  Is  $5M.  Also  Montoype  Material 
Maker,  Addressograph,  Turtles.  Chases, 
I'ull  Page  Proof  Press,  Heavy  Duty 
Jig  Saw  A  Drill,  Flat  Bed  Shaver. 
Write  Brownsville  Telegraph,  Browns¬ 
ville,  Pa.  Phone  412  STate  6-5000. 


LIKE-NEW  SLATER  COLOR  FLASH 
Unit,  complete  with  neoprene  type  im¬ 
printing  band.  Press  modifications  keep 
us  from  using  it  further.  Make  an 
offer.  Write  The  Telegraph,  84  N.  State 
St.,  Painesville,  Ohio. 


Cline  Automatic  Control  Board 
Paper  Roll  Arms  for  Unit  Preaaes 
A.C.  Motor  Drives  30  to  200  H.P. 

Hand  Casting  Equipment — all  kinds 
G.  C.  Oxford.  Box  903,  Boias,  Idaho 


Stereotype  Room  for  22%"  cut-off. 
2-V^  Ton  Kemp  gas  furnace  w/pump 
and  spout 

Pony  Autoplate  w/vacuum  back 
Sta  Hi  Master  Former 
60  Aluminum  chases 
Curved  Router 
Chipping  Block 
Final  Trim 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.  INC. 
"UPBXTO” 

Lyndhurst,  New  Jersey 
201  GE  8-3744  N.J.  —  OX  5-5468  N.Y. 


FULL-PAGE  CASTING  BOX.  Flat 
Shaver,  300  #  Remelter  (gas,  stereo), 
Hoe  Finishing  Machine.  Any  reasonable 
offer,  replaced  by  new  equipment,  22%' 
cut-off.  J.  R.  Condon  A  Sons,  Inc.,  445 
N.  Pearl  St.,  Albany,  N.Y. 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4696 


COMPOSITION  PLANT  WANTED 
8  LinotypM,  Ludlow,  Mat  Press,  rw 
lated  equipment  or  portion  thereof. 
10,000  sq.  feet  space.  Buy  or  ieaas 
within  60  miles  Washington,  D.  C. 
Box  1286,  Editor  A  Publisher, 


Linotypes — Intertypes — Ludlows 
PRINTCRAFT  RBPRBBENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 


ROTARY  PRESS  —  Oit-off  22%'  — 
128  Tabloid  pages  capable  of  printing 
two  iMipers  at  a  time,  46,000  speed  and 


THURSDAY  PUBLICATION  DATE 
open  for  weekly  newspaiier.  Will  con¬ 
sider  monthly.  Rotary  or  Flatbed. 
Commercial  Printing  Co..  681 
Broad  St.,  Trenton,  N.J.  OWen  .5-6087. 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  A  B.  Heavy  Duty  News¬ 
paiier  Turtles  $84.50  to  $97.50,  fob 
E3kin.  Write  for  literature.  LAB 
SALES  COMPANY.  113  West  Market 
Street,  EHkin,  North  Carolina. 


COLE  FOLDERS 

Quarter,  Eighth,  Double,  Parallel  and 
(Combinations.  Portable  or  stationary 


;  (Combinations.  Portable  or  stationary 
i  for  all  rotary  presses. 

I  OKLA.  CITY  MACHINE  WORKS.  Inc. 

i  1637  W.  Main,  Oklahoma  City,  Okla. 
I  Ckdl:  CE  6-8841 


two  IMipers  at  a  time,  46,000  speed  and 
up.  Send  all  particulars  to:  Ehrie  Ferrat, 
Gen.  Mgr.,  Montreal  Granby  Press,  6761 
ms  Christopbe-Colomb,  Montreal,  P.Q.. 
Canada. 


BALLOON  FORMER  adaptable  to 
tubular  press.  Philip  E.  Swift,  Box 
150,  Napa,  Calif. 


EDITOR  ac  PUBLISHER  for  March  30,  1963 


Help  Wented 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


Display  Advertising 


ASSISTANT  PROFESSOR  growing 
State  University,  Zone  9,  b^inning 
$7,000;  up  nine  months.  Master's  de¬ 
gree  —  some  Journalism  teaching  ex¬ 
perience  —  good  daily  newspaper  back¬ 
ground  required  —  some  radio  desir¬ 
able.  Strong  J-department,  attractive 
city,  appealing  climate,  stimulating 
campus.  Box  1364,  Elditor  &  Publisher. 


NEWSPAPERMAN  for  journalism 
faculty  its  suiiervisor  of  morning  daily. 
Degree  necessary.  Salary  $8,-$9,50U. 
Box  1464,  Editor  &  Publisher. 

Administrative 


MAN  TO  LEARN  legal  advertising 
business  in  California  with  capacity 
to  <levelop  into  full-charge  administra¬ 
tor.  Family  man  preferred.  Full  de¬ 
tails,  please.  Confidential.  Box  1373, 
Editor  &  Publisher. 


ADVEimSlNG  ORIENTED  General 
Manager  for  Northern  New  England 
daily  in  50,000  class.  No  |)roblem  areas 
— just  unique  opiK>rtunity  for  com¬ 
munity,  sales  and  profit-minded  person 
with  solid  exi>erience  and  knowledge 
of  all  departments.  All  replies  confi¬ 
dential.  Box  1458,  Editor  &  Publisher. 


Alexandria,  Virginia  (Metroi)olitan 
area  of  Washington,  D.C. )  BUDGET 
AND  RESEARCH  OFUCER— .Salary 
Range  J9,660  to  $11,710.  Directs  the 
preparation  and  administration  of 
oiierating  and  capital  budgets  and  co- 
onlinates  a  public  information  pro¬ 
gram.  College  griuluation  and  four 
years  of  exjierience  in  budgeting  and 
public  information. 

Circulatian 


20,000  CLASS  DAILY.  Zone  7,  seeks 
aggressive  experienced  district  manager 
to  assist  in  reorganizing  wide  open 
market,  $6,000  annual  salary,  plus  car 
allowance  and  bonus.  Pension  plan. 
Unlimited  opiiortunities  after  you  prove 
to  us,  your  desire  to  )>rogress.  In 
confidence  to  Box  1418,  Etlitor  &  Pub¬ 
lisher. 


aRCULATKVN  MANAGER.  Zone  9. 
with  successful  record  developing  both 
paid  and  controlle*!  circulation  in  com¬ 
petitive  areas  ABC  or  VAC  experi¬ 
ence  required.  Write  Box  1465,  Editor 
&  Publisher, 


j  FLORIDA  DAILY — We  seek  a  man 
who  presently  is  an  assistant,  who 
wants  to  take  charge  of  our  circulation 
department.  "Little  Merchant”  plan, 
ABC,  and  promotion  ability  a  must;  a 
builder  can  make  more  than  starting 
salary.  Write:  Publisher,  St.  Augustine 
(Ha.)  Record. 

Classified  Advertising 

!  CLASSIFIED  ADVER'nSING  MAN¬ 
AGER — for  11,000  Daily  and  Sunday 
'  Newspaper,  well  round^  in  classifietl 
sales  and  management.  Experience  and 
references  required.  Salary  and  Bonus 
plan  for  right  iierson.  Write,  giving 
complete  information  to  Fre<l  McFarlin, 
The  Daily  Times,  Melbourne,  Florida. 


IMMEDIATE  OPENING  for  experi¬ 
enced  Classified  Advertising  Manager 
or  experienced  salesman  res^y  to  move 
up.  Must  be  personable,  know  copy 
writing,  layout  and  sales  promotion. 
Salary  commensurate  with  ability. 
Paid  vacation,  life  insurance,  hospi¬ 
talization.  pension,  other  benefits. 
Finest  working  conditions  in  excellent 
community.  Give  complete  information 
first  letter.  The  News-Messenger,  de¬ 
ment,  Ohio. 


Display  Advertising 

DISP;^Y  ADVERTISING  MAN,  offset 
experience,  for  leading  suburban 
weekly.  Must  be  good  on  layout.  Eix- 
cellent  salary  and  bonus.  Write  Lloyd 
Carle,  P.O.  Box  988,  Lynnwood,  Wash. 


IMMEDIATE  OPENING  for  experi-  j 
enced  display  advertising  salesman  on  ; 
39,000  class  Southern  New  England  ! 
daily.  Excellent  opportunity  for  sales-  ‘ 
minded  person  under  40  with  layout 
and  copy  ability  to  affiliate  with  solid 
oiieration.  Above  average  salary  and 
fringe  benefits.  Send  resume  and  refer¬ 
ences  to  Box  1404,  Eklitor  &  Publisher. 


RETAIL  ADV  MGR  in  top  N.  E.  ski 
area.  Must  l>e  willing  to  work,  have 
ability  to  direct  4-man  staff.  Salary 
tied  to  results.  Company-paid  insurance 
and  pension  plans.  Present  ad  manager 
leaving  after  25  yrs  for  business  ven¬ 
ture.  Write  full  resume  to  Harold  C. 
Allen.  Bus.  Mgr.,  Daily  Reformer, 
Brattleboro,  Vt. 


ADVERTISING  SALESMAN  with  ex- 
Iierience  wanted  for  Midwestern  daily. 
Write  Box  1418,  Editor  &  Publisher. 


DISPLAY  SALESMAN  for  growing 
community  newspaper.  Remuneration 
commensurate  with  ability  and  exi>eri- 
ence.  Resume  to  J.  J.  Strumski,  The 
F'resno  Guide,  Box  1907,  Fresno,  Cali¬ 
fornia. 


EXPERIENCED  DISPLAY  salesman, 
strong  on  initiative,  small  Zone  5  daily. 
Managership  |H>ssihility.  Ho.\  1462,  E<li- 
tor  &  Publisher. 


F'LORIDA  DAILY  has  immediate  alien¬ 
ing  in  advertising  sales  servicing  estab- 
lishe<l  accounts.  Regular  salary  +  in¬ 
centives  based  on  experience  —  other 
factors.  Group  insurance,  paid  vaca¬ 
tions,  car  allowance,  retirement  plan. 
Rush  reply  air-mail  to;  W.  G.  Elier- 
sole.  Advertising  Dir.,  Sun,  Gainesville. 
Florida,  including  photo  and  giving 
age.  previous  exiierience,  present 
salary,  salary  ex|)ecte<l  and  other 
liertinent  information.  No  phone  calls, 
please. 


NATIONAL  AD  MANAGER  —  Some 
advertising  exi)erience  necessary,  but  a 
gootl  1.  Q.  more  important  than  lengthy 
experience.  Salary  in  line  with  Inland 
Daily  Press  Association  averages.  30,- 
000  circulation  morning-evening  com¬ 
bination  in  Indiana.  Box  1445,  Editor 
&  Publisher. 


RETAIL  ADVERTISING  SALESMAN. 
Prefer  successful  Midwesterner  with  two 
to  five  years'  experience  on  smaller 
daily.  Basic  salary  -j-  proven  commission 
plan.  Write:  Personnel  Dept.,  Rock¬ 
ford  Newspaiwrs,  Inc.,  Rockford,  III. 


RETAIL  MANAGER  for  13,000  daily 
in  Ohio.  We  want  young  man  with  at 
least  6  years'  experience  to  direct  de¬ 
partment.  do  some  layout  work  and 
selling.  Salary  oiien.  Write  full  resume  ' 
of  exi>erience  and  e<lucatiun  plus  refer-  I 
ences  to  Box  1434,  Fklitor  &  Publisher.  ! 


WANTED  IMMEDIATFILY ! 
Hard-working,  aggressive  advertising 
salesman  with  minimum  of  two  years' 
exi>erience  on  small  or  medium  size 
daily.  Must  l>e  strong  on  sales  and  lay¬ 
out.  Good  salary,  commissions  and 
other  fringe  l)enefit8.  Nice  location  with¬ 
in  20  miles  of  Cape  Cod.  Write  or  con¬ 
tact:  G.  Tache.  The  Standard-Times, 
New  Be<lford.  Mass. 


Editorial 


TOP-NOTCH  REPORTER;  experienced 
young  go-getter  for  challenging  beat  in 
key,  large  suburban  city.  Must  be  able 
to  write  and  cover  municipal  affairs  in 
depth  as  well  as  have  a  flair  for  features. 
Night  beat.  Car  essential.  Top  pay  and 
beet  fringes,  with  fast-growing  and  ex¬ 
panding  over  40.000  Perth  Amboy  (N.J.) 
Evening  News.  Fhccellent  opportunity  for 
advancement.  Write:  Kenneth  Michael. 


IMMEDIATE  REPORTER  OPENING. 
Mid-South  daily.  Good  working  condi¬ 
tions.  FAimish  full  details,  training  and 
experience,  will  consider  cub.  Send 
resume  to  Box  1380,  Elditor  &  Pub¬ 
lisher. 


DESK  MAN.  3  RF^ORTERS.  five 
years'  experience  minimum.  Contact: 
T.  W.  Jobson,  Managing  Ed.,  Asbury 
Park  (N.  J.)  Press. 


EDITOR  SC  PUBLISHER  for  March  30,  1963 


Editorial 


WOMEN'S  EDITOR— Top  job  as  head 
of  women's  department  on  growing 
Midwest  evening  daily,  25,000  circ., 
open  in  August.  Ne^  imaginative, 
amiable  woman  with  layout,  feature 
writing  experience.  Challenging  op¬ 
portunity  for  right  person.  Box  1377, 
Eklitor  &  Publisher. 


F’LORIDA  AFTERNOON  daily  seeks 
reporter,  preferably  with  at  least  two 
years  of  experience.  Include  back¬ 
ground,  references  and  salary  required 
in  first  letter.  Box  1410,  Elditor  &  Pub¬ 
lisher. 


F'LORIDA  GULP  COAST  morning 
daily,  expanding  news  department, 
needs  reporter.  Prefer  college  g:radu- 
ate  with  two  to  three  years'  experience. 
Will  consider  recent  graduate.  Box 
1415,  Elditor  &  Publisher. 


MALE  REPORTER  for  university  and 
education  l)eat;  some  sports;  20,000 
afternoon  daily  in  Blue  Ridge  foothills. 
Write:  Robert  V.  Pratt,  Daily  Prog¬ 
ress,  Charlottesville,  Va. 


NEWS  EDITOR  for  growing  progres¬ 
sive  weekly  circulating  in  six  counties 
of  southern  New  Jersey.  Good  salary 
for  alert,  thorough  worker.  Box  1414, 
Elditor  &  Publisher. 


PROGRESSIVE  WESTERN  PA.  six- 
day  pai«r  seeks  Managing  Editor.  Six- 
Iierson  news  staff  is  on  a  five-day  week. 
Good  salary,  hospitalization,  life  in¬ 
surance  and  other  fringe  l)enefits.  Po¬ 
sition  calls  for  man  who  is  devoted  to 
the  principle  that  local  news  makes  a 
home-town  daily  successful.  Applicants 
send  data  sheet  and  photograph  to : 
Herald,  Titusville.  Pa. 


REPORTEIR-DESKMAN 
Small  daily  nee<ls  combination  man 
with  enough  exi>erience  to  fill  dual  job. 
Must  he  ambitious.  Tremendous  oj)- 
iwrtunity.  Zone  5.  Box  1431,  Editor 
&  Publisher. 


REPORTER  &  SPORTS  EDITOR  on 
award-winning  afternoon  newspaper  of 
nearly  5,000  circulation  in  pleasant  and 
progressive  town  of  7,000  population 
25  miles  south  of  Port  Wayne.  Must 
have  college  journalism  training.  Ex¬ 
cellent  pay — ideal  working  conditions. 
Modern  plant  entirely  air-conditioned. 
Hospitalization  and  life  insurance:  two 
week's  vacation;  full  pay  while  sick. 
News-Banner.  Bluffton,  Indiana.  Write: 
Roger  Swaim,  Publisher.  (Please  at¬ 
tach  photo). 


SPORTS  EDITOR  for  10,500  Ohio 
daily.  Good  starting  pay  and  opjKir- 
tunity  for  advancement.  Experience 
necessary.  Write  to  Box  1408,  Elditor 
&  Publisher. 


SPORTS  EDITOR  WANTED,  prefer¬ 
ably  with  Southwestern  experience. 
Farmington.  New  Mexico.  Times. 
Permanent  position  and  raises  for  good 
man.  $105-$115  to  start.  Bern  Gantner, 
Managing  Elditor. 


WIRE  EDITOR  for  agressive  small 
Ohio  daily.  Age  no  factor.  Want  ex¬ 
perience  or  BJ  graduate  with  wire 
training.  Good  opportunity  for  right 
man.  Oi>ening  within  next  60  days. 
Write  to  Box  1428,  Elditor  &  Publisher. 


WRITERS 

A  leadinq  publisher  of  general  mag¬ 
azines  has  openings  for  several  news 
writers.  To  qualify,  you  should;  have 
i  months  to  3  years  of  professional 
writing  and  reporting  ezperienee,  be 
able  to  demonstrate  exceptional  news 
writing  talent.  Liberal  benefit  plans, 
unusually  fine  working  conditions  (in 
New  York  City),  excellent  chance  for 
advancement  in  vital,  demanding  or¬ 
ganization.  If  interested,  please  send 
letter  and  resume,  specifying  salary 
desired,  to  Box  1435,  Editor  &  Pub¬ 
lisher. 


Editorial 

CITY 

EDITOR 

Only  daily  In  progressive  city 
of  50,000  needs  competent 
and  experienced  man.  Will 
consider  applicant  from  smaller 
paper  or  reporter  with  ability 
to  handle  the  desk  and  staff. 

Contact  In  absolute  confi¬ 
dence: 

Karl  Nations 

CADILLAC  ASSOCIATES.  Inc. 

29  E.  t^adison  Bldg.,  Chicago  2,  Illinois 
Financial  4'94(X) 


EDITOR  for  CHlifornia  multi-paiier 
oiieration  who's  had  successful  recoril 
in  comiietitive  situations.  Requires  ex- 
Iierience,  maturity,  community-con¬ 
sciousness,  managerial  skill.  Write  Box 
1440,  Fklitor  &  Publisher. 


OPPORTUNITY  OPEN  for  talented 
writer  on  staff  of  top  newspaper  in 
zone  2.  Prefer  man  who  enjoys  both 
reiKirting  and  editing  and  who  is  free 
to  travel  occasionally  on  major  assign¬ 
ments.  Box  1474,  Elditor  &  Publisher. 


CLASSIFIED 
Advertising  Rates 
LIm  RoHs  each  consecutive 

l■s•rflo■ 

SITUATIONS  WANTED  (Psysklt  with 
order)  4  times  9  80c  per  line  uch 
insertion;  3  times  (S  90c;  2  9  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  25c 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  not  send  irreplaceable  clippinis,  etc., 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  E&P 
cannot  be  responsible  for  tbeir  return. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  10c  stamped 
envelope  to  E&P  Classiled  Department. 
ALL  OTHER  CLASSIFICATIONS! 
4  times  &  $1.25  per  line  each  insertion; 
3  times  @  $1.35;  2  «  $1.45:  1  time 
$1.K  per  line.  If  keyed,  add  SOc  for  ban 
service  and  count  u  1  additional  lino  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 

52-Time  Contract  Rate 
SSc  per  line 

MEASUREMENTS  AND  CHAROES: 
E&P  clusiBed  advertising  is  set  in  6-point 
type.  Advertisements  set  completely  In 
^point  up  to  a  maximum  of  20  linos, 
without  white  space,  display  heads,  etc., 
will  be  billed  at  the  speciBed  rate  (see 
rate  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  example, 
an  advertisement  of  ten  lines  will  bo 
billed  at  10  times  the  classHled  lino 
rate.  etc. 

Advertisements  using  extra  white  space 
and/or  display  huds,  text,  or  signature 
in  Vogue  Light  8.  10,  12,  or  14-point 
maximum,  will  be  charged  by  agate  tnlo 
measurement — (14  lines  per  inch)  at 
I  the  prevailing  rate  for  the  number  of 
insertions. 

DISPLAY  CLASSIHED:  The  use  of 
rnlH,  boldface,  cuts,  or  other  decorations 
changes  your  classHled  ad  to  “classitod 
display.”  The  rate  for  ClassHled  Display 
is  $2.50  per  agate  lino— $35  per  colomn 
inch  minimum  space. 

I  DEADLINE  FOR  CLASSIFIED  AO- 
I  VERTISING,  ToMdoy.  S:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  Bon  hoMert’ 
identities  held  in  strict  conldcnce.  Ro- 
I  plies  mailed  daily.  Editor  &  Publisher 
j  reserves  the  right  to  edK  all  copy. 

Editor  &  Publisher 

;  8S0  Third  Av«.,  N.  Y.  22.  N.  Y. 

PhoR*  PLaio  2-7050 
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from  your  classified 
ads  in  E&P's  big  ANPA 

Convention 


Pre-Convention  Issue 

APRIL  20 


ANPA  Convention  Issue 

APRIL  27 


All  eyes  in  the  newspaper  industry  are  focused 
on  E&P’s  two  convention  specials  during  the  an¬ 
nual  ANPA  meeting  at  the  Waldorf,  April  23-26. 
These  special  emphasis  editions  provide  you  with 
the  best  timing  for  selling  your  product  or  service 
to  newspapers,  and  afford  the  ideal  time  for  in¬ 
terviews  to  people  looking  for  jobs  ...  or  news¬ 
papers  looking  for  help.  Use  the  coupon  below 
to  order  your  ad.  Mail  it  today. 

Take  advantage  of  increased  readership  during  and  immedi¬ 
ately  following  the  convention  by  running  your  copy  four  con¬ 
secutive  times.  E&P’s  low  classified  4-time  rate  is  only  $1.25 
per  line;  only  80c  per  line,  per  insertion,  for  situations  wanted 
ads. 


•CLIP  AND  MAIL  THIS  COUPON  TODAY!- 


Editor  &  Publisher  Classified  Adv. 

850  Third  Ave.,  New  York  22,  N.  Y. 

Insert  my  classified  ad  for  4  insertions  at  the  low  4-time  rate 
of . per  line,  per  insertion,  in  the  following  issues: 

April  6  □  April  13  □  April  20  □  April  27  □  May  4  □ 
CLASSIFICATION:  . 


□  Assign  a  box  number  and  mail  my  replies  daily 

NAME  . 


City . STATE . 

(Enclose  remittance  with  order  for  situations  wanted  ads) 


HELP  WANTED 


I  EXPEKI^CEO  DESK  MAN  for  lower 
I  Great  L.ake8  daily  of  ‘.25,000  circulation. 

Prefer  experience  with  small  or  middle 
I  sized  dailies.  Pleasant  community,  Kood 
working  conditions.  Write  Box  1444, 
Eklitor  &  Publisher. 

EXPERIENCED  REPORTER 
,  WANTED  by  13,500  New  England 
daily.  Good  pay,  profit-sharing,  pen- 
I  sion,  insurance.  Would  be  member  of 
I  top-notch  professional  news  staff  put- 
!  ting  out  AP  and  Ayer  prize-winning 
newspaper.  Send  full  details  to;  J.  A. 
Hardman.  Jr.,  Editor,  North  Adams 
(Mass.  I  IVanscript. 

REPORTER — We  don’t  mind  being  a 
stepping-stone  to  greater  service  in 
journalism.  Talented  young  men  have 
lienefited  by  their  service  on  this  inde- 
liendent  weekly  newspaiier  to  move  on 
to  imsitions  of  high  responsibility  in 
the  fields  of  journalism,  public  rela¬ 
tions,  advertising  and  documentary 
film  production.  Objective  and  en¬ 
thusiastic  approach  to  news  and  fea- 
I  ture  writing  essential.  Opportunity  to 
.  write  with  integrity  and  serve  the 
public  honestly.  Must  l>e  able  to  drive 
car  and  type.  College  graduate  pre¬ 
ferred.  We  want  a  man  confident  of  his 
ability  whose  ego  will  not  shrink  under 
the  competition  of  two  daily  news- 
paiiers  in  our  circulation  area.  State 
your  qualifications  and  ambitions. 
Write:  George  W.  Shroyer,  Shamokin 
Citizen,  Shamokin,  Pa. 

REPORTER  for  13,000  circulation 
’  newspaper  in  Finger  Lakes  section  of 
I  Ui>state  New  York.  Good  opimrtunity 
for  promising  young  man  who  wants 
I  rounded  experience  with  well-oriented 
'  staff.  Write  fully  to  Box  1455,  Editor 
,  &  Publisher, 

YOUNG  REPORTER  OR  DESKMAN 
wanted  for  journalism  faculty  job  as 
assistant  suiiervisor  of  campus  news¬ 
paper.  Night  work.  Pay  $7,000.  Bache¬ 
lor's  degree  required.  Box  1438,  Editor 
&  Publisher. 

YOU’RE  A  PERSON  who  has  been  in 
the  newspaper  business  long  enough  to 
know  you  want  to  stay  in  it.  but  you’re 
looking  for  an  opportunity  to  report 
or  edit  for  a  metromlitan  morning 
l>a|«r !  We're  looking !  Send  us  full 
details.  Box  1450,  Editor  &  Publisher. 

Free  Lance 

FRE£  LANCERSI  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and 
captions.  Free  Information.  Gebbie 
Press.  161  W.  48th  St.,  New  York  36, 
N.  Y. 

Mechanical 

I  COMPOSING  ROOM  FOREMAN  for 
I  weekly  and  Sunday  publication.  Proven 
I  record  of  leadendiip  and  production. 

'  Send  complete  references  and  salary  de¬ 
sired.  Box  1420,  Elditor  &  Publisher, 

FAST  TELETYPIST  with  editorial 
ability  needed  for  national  news  serv¬ 
ice  between  4  P.M.  and  12  P.M.  week¬ 
days,  and  4  P.M.  and  8  P.M.  Sundays. 
Midtown,  New  York  C^ty  offices,  ^x 
1395,  Eklitor  &  Publisher. 

OPERATOR  or  combination  man  for 
12,000  circulation  daily  in  leading  recre¬ 
ational  area  in  Western  Pa.  Write: 
Daily  Leader-Times,  Kittanning,  Pa. 

COMPOSING  ROOM  GENERAL 
FOREMAN  OR  SIJPE®INTENDENT 
Desirable  position  available  for  capable 
supervisor  with  working  knowledge  of 
all  comiiosing  room  operations,  capable 
of  planning  for  the  future.  Applicants, 
in  addition  to  ability  to  supervise  peo¬ 
ple  well,  should  be  able  to  train  others 
in  new  processes,  and  should  hnve 
working  knowledge  of  TTS  operations, 
with  background  leading  to  additional 
automation.  Knowledge  of  ITU  laws 
necessary.  Ebccellent  salary  and  work¬ 
ing  conditions,  plus  complete  benefits 
program.  Write  Box  1460,  Editor  & 
Publisher,  giving  details  of  experi¬ 
ence  and  training,  salary  requirements, 
etc. 


HELP  W.ANTED 

Mechanical 


PRESSMAN-PRINTER.  Non-union. 
Newspaper-job  shop  Zone  2.  Knowle<ige 
stock,  pricing  will  help.  Write  giving 
phone,  some  background.  Box  1478,  Edi¬ 
tor  &  Publisher, 

READY  FOR  MOVE  UP? 
Opening  now  exists  on  7,000,  6-ilay 
evening  job  shop  for  Mechanicai  Sui>er- 
intendent  for  staff  of  17.  ITU.,  40- 
hour  week.  Some  machinist  training  is 
desirable  but  not  necessary.  Send 
resume,  starting  salary  expected,  and 
at  least  5  professional  and  personal 
references.  Write  to  Box  1442,  Editor 
&  Publisher. 

Photography 

EXPERIB24CED  News  Photographer 
capable  handling  dark  room  and  oi>er- 
ate  Scanograver.  Permanent,  fine 
working  conditions,  got*!  equipment, 
modern  air-conditioned  plant.  Benefits 
include  iiaid  vacation,  life  insurance, 
hospitalization,  iiension  plan.  Send 
complete  resume  to  The  News-Mes¬ 
senger,  Fremont,  Ohio. 

Promotion 

COPYWRITER  —  Editorial  background 
idea  man  for  promotion  department  of 
major  daily  in  N.Y.C,  metropolitan 
area.  Sufficiently  versatile  to  act  as 
general  assistant  to  promotion  man¬ 
ager.  Public  speaking  ability  impor¬ 
tant.  Send  resume,  including  last 
salary,  to  Box  1314,  Editor  &  Publisher. 

PROMOTION  ASSISTANT  for  large 
Southeastern  newspai«rs  in  Zone  3. 
Must  be  creative  and  able  to  write 
good  copy  for  House  ads.  Prefer  news¬ 
paper  editorial  or  advertising  back¬ 
ground.  This  is  not  a  laiblic  relations 
job.  Send  resume  to:  Bo.x  1452,  Elditor 
&  Publisher. 

Public  Relations 

ELECTRONICS  PROMOTION 
WRITER;  skilled  writer  with  technical 
background — armed  service  school  or 
ham  radio  okay — for  leading  Chicago 
company.  Good  salary,  excellent  oppor¬ 
tunity.  Box  1299,  Elditor  &  Publisher. 

EDITOR-MANAGERS  for  public  rela¬ 
tions  offices  major  university  com¬ 
munities,  Zones  2-5-9.  ^If-responsible 
status — early  5-figure  career  positions. 
Mail  resume.  Box  1385,  Elditor  &  Pub¬ 
lisher. 

PRESS  RELA’nONS 
For  trade  association  in  health  field. 
Must  be  experienced  in  news  writing, 
press  room  procedures.  List  experi¬ 
ence  in  application,  including  s^ary 
exiwcted.  Male  preferred.  Write  Box 
1405,  Editor  &  Publisher. 


TRADE  SCHOOLS 

Linotype  Shcool 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
LinotyM,  Intertype  Instruction 
EVee  Information 

SITUATIONS  WANTED 
Administrative 


CONTROLLER-AUDITOR 
OFFICE  MANAGER 

College  trained.  Experience  in  all  de¬ 
partments.  Elxcellent  references.  Strong 
on  methods  and  procedures.  Will  accept 
any  reasonable  offer  with  advancement 
opportunity.  Write  Box  1384,  Editor  & 
Fhiblisher. 

UNDER-4(>  NEWS  EDCEICU’nVE  wants 
change  to  small  western  paper:  man¬ 
agement  level  profit-sharing  or  con¬ 
nection  with  potential  publisher  skilled 
ad-business  sides.  Offer  some  of  coun¬ 
try’s  best  writing  and  pictures,  shop 
journeyman.  Possible  small  investment. 
Potential,  good  family  living  area  es¬ 
sential.  ^x  1413,  Elditor  &  Publisher. 

VEUISATILE  MAN  for  daily  or  week¬ 
ly  newspaper  in  Delaware  Valley. 
Please  reply  Box  1456,  Elditor  &  Pub¬ 
lisher. 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative  I 

Editorial  I 

Editorial  \ 

Mechanical 

CITY  EDITOR,  36.  seeks  new  job. 
Seven  years  on  city  desk  of  12.500 
daily  is  enouKh.  Har\’ard  Kruduate, 
•Syracuse  MBA,  seeks  general  admini¬ 
strative  job  on  daily  or  weekly  out¬ 
side  South.  Has  some  experience  in 
labor  contract  neKOtiations,  mechanical 
side,  advertisinK,  editorial  writing. 
Would  consider  part  ownership.  Write 
Box  1470,  Eiditor  &  Publisher. 

Artiat*-Cartooni$tt 

CARTOONIST,  20  years’  experience, 
desires  editorial  cartooning  job.  Have 
brush — will  travel  I  Box  1383,  Eklitor 
&  Publisher. 

NEW.SPAPE21  ARTIST.  12  years’  ex- 
lierience  on  2  large  dailiee.  Tops  in 
layout.  Elxcellent  references.  Now  em¬ 
ployed.  Prefer  E'lorida  or  Zone  4.  Box 
'.457,  Elditor  &  Publisher. 

Circulation 

MAN  with  16  years’  circulation  experi-  ! 
ence,  from  solicitor  to  manager,  de¬ 
sires  responsible  circulation  i>oeition  or 
newspai>er  supply  sales.  AAA  refer¬ 
ence,  married,  age  41.  Box  1379,  Eldi- 
tor  &  PubI  isher. 

TOP-FTjIGHT  Circulation  Manager 
seeking  greater  circulation  challenge. 
Proven  record  of  accomplishment.  High¬ 
ly  competent  in  all  facets  of  circula-  1 
tion  Highest  references.  All  replies  I 
confidential.  Box  1381,  Eklitor  &  Pub-  I 
Usher. 

Classified  Advertising 

CLASSIFIED  MANAGEHI’S  opportunity 
wanted  by  a  mature,  creative  sales¬ 
man!  Well-rounded  background;  can 
train  inside  or  outside  sales  people. 
Six  years  largo  metropolitan  daily 
(Classified  and  Display).  Seeking  grow¬ 
ing,  aggressive  daily  that  wants  a 
large,  profitable  classified.  Box  1382, 
Eklitor  &  Publisher, 

AGE  31.  3  YEARS’  TOP  SALES 

medium  daily :  2  years’  management 
small  daily;  desires  jiosition  with  future 
on  reputable  paper  in  warm  climate. 
Box  1461,  Elditor  &  Publisher, 

Correspondents 

ASSIGNMENTS  WANTED  by  feature 
writer,  N.Y.C..  whose  Sunday  general- 
interest  column  api«ared  in  Midwest 
daily  of  330,(100  circulation.  Box  1467, 
Editor  &  Publisher. 

Display  Advertising 

ADVERTISING  DIRBtTTOR  (34) 
Seeks  major  publisher  who  really  wants 
to  build  his  paper  into  top  advertising 
medium.  Have  dramatic  sales  ideas  for 
competitive  situation.  Currently  em¬ 
ployed  as  Retail  Manager  in  highly 
competitive  Zone  2  market  .  .  .  This  is 
a  small  ad,  but  there  is  a  lot  behind 
it.  Box  1416,  Elditor  &  Publisher. 

ELEIVEN  YEIARS’  EXPERIEa^CE  with 
117,000  daily.  Art,  layout,  copy  and 
sales.  Married,  34,  family.  Desires 
Zones  6  or  8  ;  will  be  in  area  June  13- 
27.  For  resume,  write  Box  1417,  Ekli- 
tor  &  Publisher. 

RETAIL  AD  MANAGER,  excellent 
sales  record,  strong  on  ideas,  layout, 
shopping  center  promotion,  seeks  poet, 
irreferably  Zone  9.  Base  $10,000  -t*.  Box 
1399,  Elditor  &  Publisher, 


MAN.  46.  twenty  years’  advertising 
management  sales  service,  seeks  steady 
iirrangement  with  a  reliable  publica¬ 
tion  in  Zone  2.  Have  car,  in  l)est  of 
health,  best  references.  Opportunity 
more  important  than  salary.  Box  1436, 
Editor  &  Publisher. 


MARRIED  MAN,  3  children,  32  years 
old.  Seven  years’  experience  on  ad  and 
l>age  makeup;  6  years  on  display  ad 
sales  and  layout;  management  exi)eri- 
ence  in  both,  I  am  looking  for  em- 
plosrment  in  either  or  both  capacities. 
Can  furnish  good  references.  Box  1463, 
Elditor  &  Publisher. 


EaiEatGETIC.  COMPETENT  WRITER. 
Currently  in  PR.  Former  feature 
writer,  columnist  and  assistant  to 
women's  editor  on  270,000  daily.  Quali¬ 
fied  women’s  page  editor.  Looking  for  a 
challengre  in  PR,  newspaper  or  TV, 
Will  consider  free-lance.  Excellent  rec¬ 
ord,  references.  Resume  and  samples 
available.  Will  answer  all  inquiries 
immediately;  will  relocate.  Box  1347, 
Elditor  &  Publisher. 

REIPORTER  —  ability  versatile — wants 
to  move  West.  Elxperience :  UPI  re¬ 
porter,  copy  desk  two  years,  wire  and 
makeup  editor,  general  assignment  and 
rewrite,  state  government,  legislature. 
Must  move  up  to  quality  reporting  job. 
Degree.  Age  32.  Learn  fast.  Box  1343, 
Elditor  &  Publisher. 

ABLE.  MATURE  WRITEIR,  accredited, 
seeks  permanent  job  as  military  editor. 
Box  1388,  Elditor  &  Publisher. 

EXPERIENCED,  HARD-WORKING 
Newsman  seeks  challenging  [XMition  in 
I  Tenn.,  Ark.,  or  Mo.  Have  covered  every 
beat;  would  also  consider  PR  position  ; 
29,  dependable,  family  man.  Box  1386, 
Elditor  &  Publisher. 

NEWSPAPER- PUBLIC  RELATIONS. 
Single  female,  top  experience  and 
ability,  seeks  challenging  iMsition  with 
future.  Box  1391,  Elditor  &  Publisher. 

I  DEISKMAN,  14  years’  experience,  de- 
I  sires  iiosition  on  small  daily  in  or 
I  near  metropolitan  area,  or  on  amuse- 
i  ment-trade  |>aper.  Prefer:  (1)  Mary- 
land-Delaware-Virginia-North  Carolina 
area  (closer  to  D.C.  the  better)  ;  (2) 
South  in  general;  (3)  Southern  Cali¬ 
fornia.  Money  not  so  important  as 
job  satisfaction.  Box  1396,  Elditor  & 
Publisher. 

EDITOR.  38.  now  M.E.  40.000  plus.  7 
days.  Zone  2.  $16,000  minimum,  future. 

I  Box  1432,  Elditor  &  Publisher. 

I  _ 

EDITOR-WRITER.  37,  experienced 
trade-consumer  magazines.  Free  lance 
or  full-time,  N.Y,  area.  Box  1368,  Eldi¬ 
tor  &  Publisher. 

EDITOR-IN-CHIEF,  leading  research 
institute  of  ivy  league  university.  In 
charge  all  publications  including  broks, 
I  questionnaires,  advertising,  and  four 
quarterly  magazines  for  teachers,  ad¬ 
ministrators  and  researchers;  wants 
similar  position  in  education  or  com¬ 
mercial  field.  Age  28.  Box  1397,  Eldi¬ 
tor  &  Publisher. 

PHOTO-REDORTER.  29.  married. 
B.A.,  2V4  years,  handles  feature,  wire, 
desk,  make-up,  G.A.  on  12,000  P.M. 
AP  photo  winner.  Seeking  $6,000  a 
year  on  P.M.  near  a  college;  wants  in¬ 
centive  position.  Box  1423,  Elditor  & 
Publisher. 

SEASONED  DAILY  EDITOR.  Young, 
working-thinking,  J-grad.  Lively 
leadership.  Box  1419,  Elditor  &  Pul^ 
Usher. 

UNEMPLOYED  SPORTS  EDITOR 
with  experience,  imagination  and  talent 
seeks  P.M.  post  for  permanent  home. 
Journeyman.  28,  single,  vet.  Top  col¬ 
umnist  and  deskman;  was  #2  man 
on  Eastern  metro  and  sports  editor. 
36,000  Midwest  P.M.  Box  1429,  Elditor 
&  Publisher. 

AFTER  3  YEARS  on  fine,  medium-size 
West  Coast  daily,  reporter  ready » to 
move  up  to  general  assignment  on 
larger  paper.  J-Grad,  28,  family  man. 
handy  with  camera.  Consider  all  offers 
in  West,  but  like  So.  Calif.  Box  1437, 
Elditor  &  Publisher. 


COMPETENT.  HARD-WORKING 
DElSKBtAN  seeks  similar  or  special 
sections  editor  poet.  Good  on  makeup, 
layout,  editing,  headlines,  news  judge¬ 
ment.  Box  1463,  Elditor  &  Publisher. 

EDI’FOR  church  weekly  rated  2nd  in 
field,  41,  wants  transfer  as  editorial 
writer,  religious  editor,  or  editor  small 
daily  or  large  weekly  in  South.  Box 
1446,  Elditor  &  Publisher, 


EDITOR  80,000  WEEIKLY  seeks  spot 
Mexican  tiorder,  Texas  Gulf.  Experi¬ 
enced  all  phases ;  36  prefer  telegraph 
desk.  Box  1439,  Elditor  &  Publisher. 

ENTEIRPRISING  Wire  Service  man, 
30,  three  years’  wire;  one  year  daily. 
Degrees.  Seeks  challenging,  rewarding 
post.  Box  1469,  Elditor  &  Publisher. 

EXElCUnVE  EDI’TOR.  30  years’  ex- 
l>erience  all  phases  news  department 
work,  including  editorial  writing. 
Organized,  directed  all-day  oiieration 
for  10  years.  Impressive  record  eco¬ 
nomical  administration  award-winning 
staff  of  60,000  Mid-Atlantic  daily. 
References  last  employer.  College  teach¬ 
ing  exi)erience.  Any  Zone.  John  F. 
James,  500  Margaret  Avenue,  Johns¬ 
town,  Pa. 

REPORTER-REWRITEMAN  :  nine 
years  on  2  large  Midwest  dailies.  E'ast, 
accurate  writer.  Relocation  liesired. 
Age  33.  Box  1451,  Elditor  &  Pub¬ 
lisher. 

REISEARCHER,  female,  28,  now  on 
national  publication  :  also  writer,  edits. 
N.Y.C.  Box  1472,  Editor  &  Publisher. 

SEASONED  EXECUTIVE.  35  years’ 
experience,  last  16  years  editor  of  two 
Texas  medium  dailies.  Available  soon 
due  to  change  of  ownership.  $12,000 
class  and  worth  it.  Box  1471,  Elditor 
&  Publisher. 

VEDSA’nLE  SPORTS  Editor-Colum¬ 
nist.  Exceptionally  talented,  experi¬ 
enced.  Young  bachelor.  HA.  former 
athletic  standout.  Best  references.  Will 
only  consider  attractive  offer.  Would 
!«  tremendous  asset.  Am  stymied.  Box 
1466.  Editor  &  Publisher. 

YOUNG  SUB  EDITOR  (copy  editor) 
on  British  National  Sunday  seeks  iK>st 
us  sub  reporter  or  feature  writer  in 
America.  Will  pay  own  passage  to  any 
area.  Has  lived  in  Africa  and  is  expert 
on  African  affairs.  Please  write; 
Llewellyn  King.  469  A  Lordship  Lane, 
London,  S.E.  22,  Engiand. 

Employment  Agencies 

newspaper^^^^Jmaga^^ 

PERSONNEL 

Elditors,  artists,  production,  circulation, 
space  salesmen,  reporters,  proof  readers, 
advertising,  PR  and  libr^ans.  Nation¬ 
wide  service.  No  charge  to  employer. 

PRESTIGE  PERSONNEL  (Agency) 
489  eth  Ave.,  N.Y.C.  Oxford  5-3840 
Phone,  write  or  wire:  Vera  Rogers 
Private  Conference  Room  for  Employere 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phono,  Write  or  Wire 
HEADLINE  PEIRSONNEL  (Agency) 
66  W.  46  St..  New  York  OXford  7-6728 


COMPOSING  ROOM  SUPERINTEIND- 
E2NT  or  Foreman.  Managerial  and 
practical  background  in  both  hot  and 
cold  type.  Send  for  resume  and  refer¬ 
ences.  Box  1378,  Elditor  &  Publisher. 

PRESSMAN-STEREOTYPER.  37  years 
old — 22  years’  experience  Goes,  Hoe. 
Scott;  ROP  color;  seven  years  In 
management.  Seeking  foreman’s  job- 
union  or  non-union.  Box  1337,  Elditor 
&  Publisher. 

PRESSMAN-STEREOTYPER  wishes  to 
relocate  in  Midwest  or  Elast.  Mechani¬ 
cal  Superintendent  or  Foreman’s  posi¬ 
tion  preferred.  Complete  resume  on 
request.  Box  1449,  Elditor  &  Publisher. 

PRODUCTION — Skilled  craftman  who 
knows  the  mechanics  of  newspaper  pro¬ 
duction,  and  has  26  years’  experienM 
us  composing  room  foreman,  mechani¬ 
cal  superintendent,  production  man¬ 
ager,  desires  to  relocate  in  Zones  3, 
4,  5  or  6.  Top  man  prefers  growing 
community  offering  opportunity  to  the 
right  man.  Box  1459,  Editor  &  Pul^ 
lisher. 

TBLETYPElSEnTER  OPERA’TOR,  10 
years’  experience,  wants  work  4  days 
a  week — N.Y.C.  or  within  commuting 
distance.  Box  1468,  Elditor  &  Publisher. 

Photography 

PHOTOGRAPHER,  married.  24.  four 
years  Navy — three  years’  dsily  news 
experience-desires  position  in  offset 
piate-making  ansrwhere.  Prefer  Zone 
9.  Etox  1369,  Elditor  &  Publisher. 

PHOTOGRAPHER,  25,  married,  seek¬ 
ing  iKMition  where  technical  and 
creative  ability  appreciated;  3*4  years’ 
news  e.xperience.  photo  awards.  Box 
1447,  Elditor  &  Publisher, 

Public  Relations 

EDCPEIRIENCED  CX>LLE1GE  PR-News 
Bureau  man.  Forward-looking;  grad 
school;  strong  in  news,  sports,  pho¬ 
tography  ;  newspaper  experience.  Mar- 
rM,  31.  Box  1362,  Elditor  &  Publisher. 

I - 

31-YElAU  OLD  J-GRADUATE  with 
daily  newspaper  as  rei>orter  to  man¬ 
aging  editor  and  public  relations  ex¬ 
perience,  would  like  to  return  to  the 
South  in  public  relations.  Presently 
successfully  doing  public  relations  with 
large  national  firm.  Am  alert,  highly 
respected  by  my  associates  and 
sui>eriors  and  considered  a  fluent 
writer,  objective  and  creative.  Married, 
Protestant  and  ambitious  to  get  ahead 
through  dedicated  service.  Interview 
preferably  any  weekend.  Write  for  my 
complete  record  to:  Box  1464,  Elditor 
&  I^blisber. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Tax  Credit  for  Advertising 


Instead  of  a  tax  cut  to  stimu¬ 
late  the  economy,  as  the  Ken¬ 
nedy  Administration  is  talking 
about,  how  about  a  $3  billion 
increase  in  consumer  advertis¬ 
ing,  financed  by  a  tax  credit  on 
increased  ad  expenditures,  to 
boost  consumer  buying  which 
would  provide  the  desired  stim¬ 
ulus  to  the  economy? 

It  just  might  do  the  trick. 
But  we  doubt  that  anyone  in 
Washington  will  admit  the  pro¬ 
posal  has  any  merit. 

The  suggestion  comes  from 
J.  Warren  McClure,  publisher 
of  the  Burlington  (Vt.)  Free 
Press,  past  president  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association,  in  a  speech 
Monday  before  the  Sales  and 
Marketing  Executives  Club  of 
San  Juan,  Puerto  Rico. 

Mr.  McClure  said  that  “Oper¬ 
ation  Bootstrap”  in  Puerto  Rico 
had  proven  that  the  place  to 
start  the  economy  going  up¬ 
ward  is  with  tax  concessions  to 
business  and  industry  which 
will  result  in  new  investment  in 
plant  and  equipment,  new  em¬ 
ployment,  and  an  increase  in 
the  standard  of  living.  He  said 
that  cutting  taxes  across  the 
board,  and  increasing  them  at 
the  same  time,  isn’t  the  answer. 

He  proposed  that  President 
Kennedy  inaugurate  “Operation 
Bootstrap,  USA.”  The  basic 
problem  is  not  one  of  more 
money  at  the  consumer  level 
but  of  getting  more  consumer 
money  into  circulation.  He 
pointed  to  the  record-high  level 
of  total  savings  in  the  U.S.  in 
the  vicinity  of  $1.1  trillion — 
and  still  rising.  “Find  some  way 
to  induce  people  to  let  loose 
some  of  those  savings  or  to 
reduce  the  rate  of  savings  and 
business  would  get  a  powerful 
boost,”  he  said. 

“The  bulk  of  this  is  regarded 
as  a  vast  reserve  of  buying 
power  that  people  can  use  when¬ 
ever  the  mood  strikes  them.” 

*  «  « 

Mr.  McClure  said  “Operation 
Bootstrap,  USA”  is  directed 
at  increasing  U.S.  advertising 
through  all  media  by  $3  billion 
a  year.  Stimulating  the  econ¬ 
omy  means  increased  buying 
and  increased  selling  which  is 
the  key  job  of  advertising  and 
selling. 

He  called  for  the  government 
“to  stimulate  this  boost  through 
granting  U.S.  business  and  in¬ 
dustry  a  tax  credit  of  $1  for 
every  additional  dollar  the  ad¬ 
vertiser  spends  during  a  12- 
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month  period  over  and  above 
his  previous  year’s  total.  He 
recommended  it  for  a  24-month 
period. 

“In  other  words,  advertising 
would  enjoy  its  present  status 
as  a  business  expense,  but  ad¬ 
ditional  advertising  over  the 
amount  a  company  has  .spent 
during  the  previous  12  months 
would  also  receive  a  dollar-for- 
dollar  tax  credit.  This  would 
not  be  money  out  of  the  tax¬ 
payers’  pockets.  It  would  be 
‘new’  money  poured  back  into 
our  economic  .stream  that  will 
further  fuel  the  dynamic  free 
enterprise  system.  Advertising 
is  the  power  which  triggers  the 
entire  economic  chain  reaction 
from  factory  to  consumer.” 

Mr.  McClure  sees  these  re¬ 
sults  from  an  additional  $3  bil¬ 
lion  of  advertising  the  first 
year,  and  possibly  $6  billion 
more  the  second  year: 

“(1)  It  will  restore  business 
confidence.  It  will  take  White 
House  talk,  about  being  friendly 
to  business,  out  of  the  conver¬ 
sational  stage  and  move  it  into 
concrete  action. 

“(2)  It  could  boost  our  gross 
national  product  by  as  much  as 
10  percent  per  year. 

“(3)  It  will  also  restore  pub¬ 
lic  confidence,  for  the  U.S.  con- 
•sumer  is  fearful  of  his  govern¬ 
ment  going  recklessly  deeper 
into  debt — and  he  is  mightily 
confused  about  a  tax  program 
which  offers  tax  cuts  and  tax 
increases,  through  so-called  re¬ 
forms  at  one  and  the  same  time. 

“(4)  Most  important,  ‘Op¬ 
eration  Bootstrap,  USA’  will 
break  loose  hundreds  of  billions 
of  dollars  which  consumers 
have  put  aside,  and  will  stimu¬ 
late  people  to  buy  the  things 
they  need — and  desire. 

“(5)  And  industry  will  pour 
billions  more  into  new  plant 
and  equipment.  It’s  when  whole¬ 
sale  and  retail  sales  sluff  off, 
when  orders  slow  down  or  cease 
altogether,  that  factories  close 
down  and  men  and  women  are 
out  of  work.  It’s  when  sales  go 
up,  and  orders  pour  in,  that  our 
factories  hum,  and  employment 
at  every  level  goes  up  and  up 
and  up — paychecks,  too. 

“If  Washington  is  going  to 
prime  any  pumps,  let’s  prime 
that  pump  we  can’t  afford  to 
let  go  dry — sales.  Let’s  prime 
the  pump  that  generates  the 
life-blood  of  sales  —  adver¬ 
tising.” 

*  «  * 

Unfortunately,  advertising  is 


a  “pump”  that  more  and  more 
government  officials,  elected  and 
appointed  at  State  and  Federal 
levels,  believe  is  a  non-essential 
item  to  be  taxed,  curtailed  and 
controlled.  They  have  absolutely 
no  conception  of  the  vital  role 
advertising  and  promotion  and 
sales  have  played  in  making  our 
standard  of  living  the  highest 
in  the  world. 

Certainly,  the  experiences  of 
New  York  and  Cleveland  de¬ 
partment  stores  in  reduced  sales 
during  the  prolonged  newspaper 
strikes  is  proof  of  what  hap¬ 
pens  to  sales  when  advertising 
is  interrupted.  And  when  peo¬ 
ple  don’t  buy,  stores  don’t  order, 
and  factories  don’t  produce. 

• 

Arbitration 
Agreement 
Is  Renewed 

Chicago 

Chicago  Newspaper  Publish¬ 
ers’  Association  and  the  Chicago 
Web  Printing  Pressmen’s  Union 
No.  7  have  signed  a  renewal  of 
an  arbitration  agreement,  ex¬ 
tending  it  to  Dec.  31,  1967. 

The  agreement  covers  the 
four  metropolitan  daily  news¬ 
papers,  Tribune,  American,  Sun- 
Times  and  Daily  News. 

Harold  F.  Grumhaus,  associa¬ 
tion  president  and  business 
manager  of  the  Tribune,  and 
the  association  vicepresident, 
Leo  R.  Newcombe,  of  the  Sun- 
Times  and  News,  signed  for  the 
association.  Union  signatories 
were  Joseph  W.  Vogenthaler, 
business  representative,  and 
Ross  W.  Bonham,  president. 

John  O’Keefe,  executive  sec- 
retar>'  of  the  publishers’  asso¬ 
ciation,  issued  a  statement  ap¬ 
proved  by  the  signing  parties 
which  said  the  agreement  pro¬ 
vided  “for  the  peaceful  settle¬ 
ment,  through  arbitration,  of  all 
differences  arising  out  of  exist¬ 
ing  contracts  and  of  any  unre¬ 
solved  matters  in  negotiations 
for  new  contracts. 

“Under  the  agreement  the 
publishers  are  protected  against 
strikes  or  any  other  interfer¬ 
ence  with  their  pressroom  oper¬ 
ations  and  the  union  is  pro¬ 
tected  against  lockouts  or  dis¬ 
crimination  against  its  mem¬ 
bers.” 

A  master  arbitration  was  ori¬ 
ginally  entered  into  by  the  as¬ 
sociation  and  the  International 
Printing  Pressmen  and  Assist¬ 
ants’  Union  of  North  America 
in  1902  and  has  been  renewed 
every  five  years.  The  agreement 
is  available  for  adoption  by 
local  unions  and  publishers  who 
desire  to  subscribe  to  it,  the 
statement  said. 


Geo.  Riggers 
Dies;  ANPA 
Head  In  1953 

Atlanta 

George  Clinton  Biggers  Sr., 
70,  former  president  and  gen¬ 
eral  manager  of  Atlanta  News¬ 
papers  Inc.,  died  of  cancer  in  an 
Orlando,  Fla.  hospital  March  25. 

Mr.  Biggers’  prominence  in 
the  newspaper  field  was  pointed 
up  by  his  election  as  president 
of  the  Southern  Newspaper  Pub¬ 
lishers  Association  in  1943,  and 
by  his  election  to  the  presidency 
of  the  American  Newspaper 
Publishers  Association  in  1953. 

His  47-year  newspaper  career 
liegan  when  he  joined  the  Louis¬ 
ville  (Ky.)  Herald  as  a  cub 
reporter  in  1910.  Three  years 
later  he  was  made  sports  editor. 

In  1917  he  moved  to  the 
Indianapolis  (Ind.)  Star  as 
sports  editor.  After  a  short  time 
in  the  advertising  department 
of  the  Louisi'ille  (Ky.)  Courier- 
Journal,  Mr.  Biggers  became 
sports  editor  of  the  Louisville 
Times  in  1919-1920. 

In  1920  he  joined  the  adver¬ 
tising  department  of  the  Birm¬ 
ingham  (Ala.)  .Age-Herald.  He 
left  the  Age-Herald  a  year  later 
to  work  with  the  old  Atlanta 
Georgian  and  Sunday  American, 
followed  by  the  Atlanta  Consti¬ 
tution.  In  1923  he  returned  to 
Birmingham  to  become  national 
advertising  manager  and  later 
advertising  director  of  the  Birm¬ 
ingham  (Ala.)  News,  where  he 
stayed  until  joining  the  Atlanta 
(Ga.)  Journal  in  1934. 

Mr.  Biggers  was  closely  asso¬ 
ciated  with  Gov.  James  M.  Cox 
of  Ohio,  in  the  operation  of  the 
Atlanta  Journal.  In  1950,  when 
the  Journal  and  the  Constitution 
were  merged,  Mr.  Biggers  be¬ 
came  chief  executive  of  both 
papers.  He  retired  in  1957. 

Mr.  Biggers  is  survived  by 
his  wife,  Letitia;  a  son,  George 
C.  Biggers  Jr.,  and  several 
grandchildren  and  great-grand¬ 
children. 

Thomson  Mortgage 
Stock  Subscribed 

London 

The  public  gobbled  up  an 
offering  of  £6,000,000  of  6%% 
First  Mortgage  Debenture  Stock 
of  the  Thomson  Organisation 
Ltd.  This  was  one  of  the  largest 
financing  transactions  of  the 
London  Stock  Exchange  in 
recent  years.  The  income  of  the 
sale  will  be  used  to  repay  bank 
indebtedness  and  provide  work¬ 
ing  capital  for  new  ventures. 
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C.  W.  Orcutt  of  The  Knoxville  News-Sentinel 


Not  a  dozen  people  outside  of  C.  W.  Orcutt’s  own  family  know 
his  first,  let  alone  his  middle  name.  Everyone  calls  him  by  his 

initials,  “C.W.”  (S**A,  C.W.  xIamU  for  Carrot  Warren). 

At  The  Knoxville  News-Sentinel,  where  he  has  been  manag¬ 
ing  editor  16  years,  C.W.  runs  a  taut  ship.  As  the  editor’s  right- 
hand  man  in  producing  this  six-afternoons-and-Sunday  paper, 
the  problems  come  to  him  and  he  solves  them.  Says  an  associ¬ 
ate:  “He  needs  a  walkie-talkie  24  hours  a  day.” 

C.W.  lives  his  job,  and  has  from  the  day  he  started  in  the 
newspaper  business  literally  as  a  printer’s  devil  at  age  nine.  If 
one  word  describes  him  best,  it  is  control:  deadlines  are  scrupu¬ 
lously  met,  copy  flow  is  even,  stories  and  pictures  that  should 
make  the  paper  do  make  the  paper,  overset  is  next  to  nothing. 

If  C.W.  is  a  stickler  for  such  things,  so  be  it.  They  don’t  deter 


him  from  exercising  the  canniest  news  sense  in  the  office,  which 
brings  this  comment  from  News  Editor  Ralph  Millett: 

“It  is  amazing  how  he  will  spot  a  missing  fact  in  a  story  that 
has  been  through  many  hands  and  how  often  that  missing  link 
will  turn  out  to  be  the  key  to  later  developments.” 

Much  of  C.W.’s  ability  results  from  his  own  skillful  blending 
of  newspaperman  and  good  citizen.  When  people  get  in  the 
news  and  frequently  phone  him  at  home  nights,  he  patiently 
explains  why  it  is  in  the  public  interest  to  publish  their  stories. 

In  covering  the  news,  he  never  pulls  a  punch.  But  he  also 
tries  to  see  that  the  story  never  bears  down  on  anyone  hard 
enough  to  hurt— unless  corruption  is  involved.  Then  they  get 
the  full  treatment. 
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NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  FORT  WORTH  PRESS  •  HOUSTON  PRESS 
CINCINNATI  POST  &  TIMES-STAR  •  CLEVELAND  PRESS  AND  NEWS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALO-POST  •  EVANSVILLE  PRESS 

INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION,  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL 
MEMPHIS  PRESS-SCIMITAR  •  COLUMBUS  CITIZEN-JOURNAL  •  DENVER  ROCKY  MOUNTAIN  NEWS  •  WASHINGTON  DA.LY  NEWS 
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